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Hy) BRANCH WAREHOUSES: CHICAGO NEW YORK 
iy SAN FRANCISCO 


™ AMERICA’S PIONEER DEALER HOUSE 





There's no stopping 
short of success 


It's little wonder that the Webster 
Franchise is the talk of indepen- 
dent stationers—for when these 
three > > > Organization, Stand- 
ardization of complete line of 
Products,and a PLUS-Value-Sales 
PLAN > >> get together and 
mesh smoothly, nothing can stop 
them from making the Dealer's 
Franchise a possession that is 
truly prized. 

How well Webster dealers 


know this! 


R+ CO. 


BOSTON, MASSACHUSETTS 


PHILADELPHIA MILAN PARIS 


PITTSBURGH 
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The 27th Annual 
NATIONAL BUSINESS SHOW 


Grand Central Palace, Lexington Avenue, 46th and 47th Streets 
NEW YORK 
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Special Days 


Monday—Educational 

T uesday—Executives 

W ednesday—Executives and Accountants 
Thursday—Executives 

Friday—Managers and Purchasing 


Saturday— General 
COO 


October 20th to 25th, Inclusive, 1930 








1930 New York Business Show 1 








THE NEW_CHAMPION 





ACME 


FURTHER ADVANCES THE STANDARDS 
OF BEAUTY AND PERFECTION OF 
STAPLING MACHINES! 


The NEW, ALL-CHROMIUM ACME CHAMPION is here! Ready 
to increase your sales . . . your PROFITS! Ready to be placed 
in hundreds of offices . . . EXECUTIVE offices! It's beavu- 
tiful. . . . Distinctive in appearance . . . efficient econom- 
ically . . . perfect mechanically! IN STEP WITH MODERN 
TIMES! Show your customers how to use it as a tacker by 
removing the base! Display this new machine . . . the only 
ALL-CHROMIUM plated stapling machine made .. . and 
watch your profits soar. Wire trial order . . . TODAY! 


THE ACME STAPLE COMPANY, CAMDEN, N. J. 


THIRTY SIX YEARS OF MANUFACTURING EXPERIENCE 
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TO AMERICAN BUSINESS 










(AS 
M*“ EDISON, head of the National Edi- (( 


phone Organization, assures you of 










a local service in the United States and 





Canada second to none. This reputation is built upon the 


developments of his laboratories in the quality of Ediphone 






equipment and is proved by the evidence of satisfied busi- 





ness leaders during the history of the dictating machine. 
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=" Ediphone 


Edison’s New Dictating Machine 


THOMAS A. EDISON INC., ORANGE, NEW JERSEY 
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‘A NEW COMPLETE 
‘LINE OF STEEL,. 
FILING © STORAGE 
EQUIPMENT..... 






















Steel card cabinets beauti 
fully finished with follower 
block Hotds 1500 cards 


Steel double 


100 cards 


feature 


sh Storage Cab 
A real companior 
the desk worker 





card cabinets 


equipped with 
simplified bu i 





ot | 
To meet every filing and storage requirement 
of the office . . . to meet competition in price 
and quality . . . to insure you a good com- 
fortable working margin of profit . . . the new 
ASCO line of steel filing and storage equipment 
in standard and counter heights was designed 
and built for you. 


If you have had an opportunity to study the 
new ASCO catalog you know this new line is 
just what you need. It is all-complete embrac- 
ing storage and wardrobe cabinets, filing cabi- 
nets in legal, letter, invoice and standard com- 
binations of card and document sizes down to 
the simple one drawer unit. Every item is made 
in our own new factory of the best furniture 
steel and finished in green, grained mahogany 
or grained walnut. 


The ASCO franchise thus attains a new signifi- 
cance in the office equipment world. Today as 
always the sale of any product bearing the well 
known ASCO trademark is recognized as ade- 
quate assurance of quality at a popular price. 


If you have not received your copy of the new 
ASCO catalog, write for it now. Select your 
Fall requirements and order at once. Our de- 
liveries will be prompt and thorough as usual. 


Don’t delay. 
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Commercial Grade Files 





Counter Height Files 





Standard Height Files 


A STORY IN 


We can suppsest the breadth and va- 
riety of the Columbia line, tellin’, how it 
includes units for every need—for letters, 
leXal papers, orders, bills, catalogs, legal 
blanks, electros, folded documents, 
checks, notes, vouchers, blueprints, cards 
of every size, and jeneral storage pur- 


poses. 


Wecan make our statement stronger by 
adding, that no matter what tiling, equip- 
ment your customer desires Columbia 
can supply it. There are cabinets of tive 
drawer, four drawer, counter and desk 
heifht; wide and half sections; card in- 
dexes, short depth files, and transters; 
posting, trays, ledjer desks, check sorting, 


desks, and cross tiles. 


( od BIA 


The Super-Quality Line of Office Equipment 








Upright Card Files 























PICTURES 


But the most convincing, demonstra- 
tion we can here make of Columbia's 
ability to meet widely varied demands is 
simply to show you pictures. Here they 
are—ten of them, a small fraction of the 
number that could be produced—illus- 
trating, typical installations of Columbia 
steel equipment. That the Columbia line 
will also meet the needs of your cus- 
tomers is the fact that emerges from this 


story 1n pictures. 


Why not let us complete the story by 
sendin, you the latest catalogs, price lists 
and other information. It will be a pleas- 


ure To do SO. 


Columbia Steel Equipment Co. 


Othce and Showroom P. O. Box 2244 


Chestnut Street at 18th Philadelphia, Pa. 





Special Counter Equipment 





Card Ledger Desks 





SSEEE CHEESE BAaeace 
sere cree eeee eee 


Seee cree eaee eae 





Sectional Equipment 





Two Drawer and Five Drawer Files 
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This Famous Seale 


HIS is the scale which 
business for stationers who sell it 
| and saves business for those who use 
| it. 

| Stationers have found that the Han- 
| 



















makes 


















son line of sensitive Postal and Parcel 
Post Scales adds to their volume be- 
cause these scales are sold for more 
| money. The reason for the higher 
| cost of them is obvious to anyone who 
| will compare a Hanson Scale with a 
| scale of any other make. Not only 
compare the appearance but the sen- 
sitiveness and accuracy. 

Users have found that Hanson Postal 
and Parcel Post Scales save business 
for them. They pay correct postage 
| —no more—no less—on every piece 
of mail including Parcel Post that 
leaves their establishment. Their 
postage is fully paid which means that 
prospects and customers are not asked 
to pay part of it. How much busi- 
ness is obtained from a prospect who 
is called upon to pay part of some- 

















































body else’s postage? { Interesting Numbers 

Last year the Chicago Post Office No. 1508 Air Mail Scale. 2 Ibs. capacity graduated by 
alone returned 2,232,947 pieces of one-fourth ounce. 

mail for postage. No. 1509 5 Ibs. capacity. Weighs first class mail up to 

No user of a Hanson Scale has ever four pounds, second and third class up to eight ounces, 





and parcel post up to four pounds. 





compelled a customer to pay one cent 
of deficient postage. 

Hanson Postal and Parcel Post Scales 
are well made weighing mechanisms. 
Chey are not toys but are practical 





No. 1512 20 Ibs. Parcel Post Scale, giving correct rates 





for all zones. 





No. 515 50 Ibs. Parcel Post Scale, giving latest zone 






rates on dial. 






l Sam { an Se f i l : sats | Hanson Scales are automatic. There are no weights 

xusINess devices [for 2uUSINess Nnouses to juggle. Simply place articles to be weighed on 
» the platform. The indicator immediately points 

to use. to correct weight, also to the correct postage 
















A Special Christmas Item 


Thousands of Bath Room Scales are given as gifts every Christmas 
season. You may as well secure some of this business and you can 
do it with a showing of the Hanson Petite Model Health Scale. This 
scale has capacity of 250 lbs., graduated by pounds. It has rubber 
mat on platform, graceful lines, and choice of four attractive finishes 
-white, orchid, blue, and jade green. Non-tipping base. Diet book 
with each scale. Scale is guaranteed for life. Usually retails at 
$12.00. 












525 N. Ada St.. 
Chicago 





Hanson Scale Company (Est. 1888) 
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ACE MAIL ADVERTISING, INC., 61 
Ni Ww York, N \ Booth 206. 
Showing a complete line of mail 
neg multigraphing, mimeographing, 
Miss L. E. Hauser is in charge, 
nd J. H. Lioyd 


Whitehall street, 
advertising service, includ- 
mailing and printing. 

assisted by P. N. Hertling 


ADDRESSOGRAPH COMPANY, Chicago, IIl., and 329 
Fifth avenue, New York, N. Y.—Booths 80, 81, 82, 84, 85, 86. 

\ll models of hand and electrically operated machines for 
every addressing, duplicating and office printing requirement 


ire exhibited Featured especially is the new Class 3700 
form printing automatic Addressograph, said to do ten jobs 
n one operation Another new machine is the Class 5200 
hand Dupligraph, producing a personalized letter in one oper- 
ition 

Kk. J. Ferris, eastern divisional manager, and manager of 
the New York branch, is in charge 


AMBERG FILE & INDEX COMPANY, Chicago, Ill. 
and 79 Duane street, New York, N. Y.—Booths 65, 71 


Amberg indexing, describing the treatment of each filing 
problem by individual prescription with life-size set-ups of 
equipment in alphabetical, geographical and subject filing 


metal win- 
manila and 


blank guides, 
folders in 


New items in filing supplies include 
dow guides, card index guides and 


shown in green, mahogany 
proper filing of records. 
Amberg is in charge. 


Steel office furniture is 
in various sizes for the 
Paul G. 


colors. 
or walnut 
Eastern Division Manager 


AMERICAN AUTOMATIC TYPEWRITER COM- 
PANY, 17 Park place, New York, N. Y.—Booth 338, 
Demonstrating an automatic typewriter. In charge of this 
display are President J. H. Powers of the Chicago office; W. 
E. Bret, S. Chlupsa and A. L. Johnson of the New York office. 


AMERICAN MULTIGRAPH SALES COMPANY, THE, 
Cleveland, Ohio, and 419 Fourth avenue, New York, N. Y. 
—Booths 91, 92, 110, 111. 

Here are exhibited all models comprising the 
line. A new Multigraph folder is featured, as 
No. 86 wide printing Multigraph. 

W. T. Hagelin, manager of the mechanical and supply divi- 
sion at headquarters. is in charge. Also in attendance from 
the home office are W. C. Dunlap, vice-president in charge of 
sales, and R. M. Winger. assistant sales director in charge 
of advertising. 


Multigraph 
is also the 


AMERICAN PERFORATOR COMPANY, THE, Chi- 
cago, Ill., and 27 Thames street, New York, N. Y.—Booth 
367. 
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Did You Get YOURS... 





ROWN 


Lie 


4 
RI 


self 


t 


MPH 


TAKE ADVAN- 
TAGE OF thane 


OFFER... NOW 
e 


Write us on your letterhead 


or find our ad in the Sep- 
tember issue of this maga- 
zine, and mail the coupon. 


We'll do the rest. 





New York Bu § 




















O* that date, the postman delivered to several 
thousand wide awake stamp dealers and sta- 


tioners . . . the first display of the new fall cam- 





paign that Stewart & Company is putting on, to 
stimulate sales for stamp men and _stationers 


throughout our territory. 


DID YOU GET YOURS ... ? 


Enclosed with this display, we mailed a sample of 
the new CROWN Folder. Attractively printed in 
colors to match the display. A return card was 
also enclosed for requesting additional material 


. . » for counter distribution and mailing. 


DID YOU GET YOURS... ? 


It’s just possible that you have been overlooked. 
If so, please write us at once on your letterhead 
and ask for the CROWN Display and sample 
folder, showing the CROWN Line of Daters and 
Numberers. THEN order additional displays or 


folders if you want them. 
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80 Duane Street NEW YORK 








The BARR PORTABLE 


HREE years ago the BARR TYPEWRITER was comparatively 
unknown. TODAY it is a recognized factor in the typewriter 
industry—rapidly increasing in public favor. 


In designing this machine, John H. Barr, a pioneer in typewriter 
engineering, has utilized all the knowledge gained through years 
of experience as the designer of different types of writing ma- 
chines. 


He has developed the BARR PORTABLE to a condition of stur- 
diness and completeness hitherto unknown in typewriters of this 
class. 

THE BARR was developed and is manufactured in the heart of 
that section of New York State where the commercial typewriter 
had its birth—a section which still suggests leadership in type- 
writer construction. 


THE BARR is not just another portable. Like other machines of 
this class it is light and compact. But here most of the similarity 
disappears, for its key lever—type bar action and carriage me- 
chanism are as substantial and efficient as will be found on any 
high grade standard office typewriter. 


THE BARR is the first portable to employ the segment shift and 
now is equipped with a real, adjustable-stop tabulator, operating 


Vv from the keyboard. 
v THE BARR is built in three models—The Special, The Universal, 
Vv and The Wide Carriage. The Universal is the most complete 
portable typewriter made. It costs a little more and is more than 
v worth it. 


f . 
n~ 


Mr, 


. 7 
f = 
P "Vevssssat 





BARR MORSE CORPORATION 


ITHACA, NEW YORK 


1930 New York Business Show XI 














WHERE ARE NEXT YEAR'S 
PROFITS COMING FROM? 


The Best Answer to This Question Is Found in the Well Established Fact That it Pays to 
Sell Items That Have Instant Value-Giving Appeal to the Consumer. This Lessens Sales- 
Resistance and Insures Quick Turnover Which Reduces Overhead and Increases Profits. 
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QUALITY PARK ENV. CO. 


Expanding Wallets, Vertical File Pockets, etc., are assured that 
they are offering their customers easily recognized values of a 
durable nature which enables them to eliminate all competition 


and guarantee re-orders. 


These Items Are Used by Everybody 
To Show Them Is to Sell Them 


Keatheroid Keathewid Toor 7 


t. | a. ” [isa 
r VERTICAL FILE POCKETS EXPANDING WALLETS 
- have tan cloth gussets that do not break in 1, 2 and 4 pockets are also protected Lather, 
' where the wear is greatest and appeal & 
. 5 out in the lower corners, and the rein- directly to the judgment of the pur- , 
Keathoroad az torced fold-back flaps prevent tearing chaser who is looking for the greatest 
— ri Packed t looki value for his money. PACKED IN —" 
OF cracking. Facked in neat looking = SMALL CARTONS CONTAINING 
boxes of 25 TEN WALLETS. Patent No. 1734642 


Patent No. 1734642 


Send for a Carton each of the Five 


best selling sizes. Display them in the store and show window. Then listen to your 
cash register record some of next year's profits for you. 


Ample Stocks of all Standard Sizes Ready for Immediate Shipment. 
(We Also Carry the Above Items with Old Style Red Paper Gussets) 


QUALITY PARK ENVELOPE COMPANY 


Makers of Up-To-Date Filing Containers for Modern Business 


11-116 Merchandise Mart 
CHICAGO 


Eastern Wholesale Distributors, 
A. H. Denny, Inc., 
Factories at 356 Broadway, 


ST. PAUL, MINN. New York 


Western Wholesale Distributors, 
Associated Stationers Supply Co., 
231 So. Jefferson St., 
Chicago 

















Displaying a fu ne of perforating 1! chines used by 
banks for canceling purposes \lso shown are models used 
by business |! ist for canceling dating receipting ete 
Especially featured is th mpany'’s check endorser and check 

gner, both f wl ! ur comparat idditions t« 
! T 

Manager J I I ! hare 


and i 
l, 62, 74, 7 
| lif ! re rds tf ! K } ra ! I 
! ness a 1 i Sales books and manifold | ks of 
description \\ 1utegraphic registers with Flatpakit 
for Ried ! Ss} i stationery botl with and without 
rbor nterleaved, for typewriters and all makes of billing 
i ng, recording and tabulating machines, are showr 
rin Thrift " in sales manage! n charge of advet 
t ne ind sales promotion is in charge iss ted by special 
representatives from the home office ind A. H. Phillips, New 
‘ rh mat Ker 
sap STEEL COMPANY, INC., 300 East One Hundred 
V-til street, New Ye rk, N. ¥ Booths 218, 219 
Showing for the first time i omplete line of steel filing 
ind storag juipmer onsisting of four, three, two and one 
lrawer letter ind egal files al combinations and units 
\lso displayed are steel cash, bond and office boxes, as wel 
P , nell  Doisead 
I M. I iw my ine ! f ! xhil 


AUTOMATIC FILE & INDEX COMPANY, Bay 


Wi ind 230 Park avenue, New York, N. \ Booths 361, 
362. 363, 364, 365. 3 
Showings \utomat Autocrat International and Common 
th fi rt ibinets steel desks V-expanding tariff tiles 
ibulating machine card files; desk companion and Automatik 
Vandex visible equipment as well is a complete line of 
Automatic systems, including a new line of guides and folders 
nd a new striped folder label 
I KR. Tompkins, New York branch manager, is in charge 
Also in nda ire General Sales Manager D. A. Beelet 


Manager H \ Van Houten 


BATES MANUFACTURING COMPANY, THE, Or: ane 
N. J., and 20 Vesey street, New York, N. \ Booth 237 


hines 
ites 


Displaying the company’s numbering mas and supplies 
ilso the new junior numbering machine; B indexes of all 
kinds are shown The Bates automati eveletter is also ex 


hibited Featured especially is the new Bates stapler 
Office Manager Charles Linn is in charge 
ree RUSSELL ERNEST, Philad« lp hia, Penna., and 


12 Reade street, New York, N. \ Bo 5 


\ full ne of high duty folders with both hand and auto 
matic feeds are demonstrated 


BECK DUPLICATOR COMPANY, THE, 18 West 


New York, N. \ Booth 245 


teenth street 


Showing the Speedograph and the Speedograph card unit 
machines The Speedograph is used for all kinds of duplica- 
tion work where from five to one hundred copies are required 
either typewritten or pen and ink The Speedograph card unit 
machine is used for copying three by five cards or larger 
running three and four sets at one operation 

In attendance at this exhibit are C. A. Kenworthy, Owen 
Mort \l Brown and Miss 8S. J. Brown 
BETTER PACKAGES, INC., Shelton, Conn., and 487 
Broadway, New York, N. ¥ Booth 313 

In addition to the regular Counterboy and VPacker sealing 

poe oye the company is showing for the first time a new 
Pp r sealer known as the “Better-Pac,.” designed for ship- 
ping and production departments where tape in widths from 
two to three inches is used 

Sales Manager Mills W. Waggoner and New York Manager 


Albert Herts are in charge 


aa gp PENCIL COMPANY, New 


rk, N. ¥ Booth 368. 


1140 I 


sroadway, 


mechanical pencils than 


propel-re pm l-expel ty ye 


more complete line of 
past All are of the 


Displaying a 
they have in the 


KE. R. Rodriguez is in charge 


BIRCHER COMPANY, THE, Rochester, N. Y., and 387 


Broadway, New York, N. ¥ Booth 29, 

\utomat electric and hand model letter openers and seal 
ers are on display Featured especially is the new Model L 

ter opener, designed for small mail, which is being shown 
for the first time 

Factory Manager R. lt Reed and New York Manager R. J 


Ludlow, Jt ire in charge 


BURROUGHS ADDING a COMPANY, 
Mich., and 1 Park avenue, New York, N. Y. —Booths 
i » 8% 78, 79, 87, 88, SY, 90 
Fifty different styles of adding and accounting machines 
ire shown For the first time the company is presenting 
portable adding machines and cash drawer machines in colors 


\ new portable duplex model is exhibited for the first time 
This feature is available both in the portable adding machine 
ind the cash drawer machine The retail counter machine is 
receiving much attention The accounting machine division 


bank 
high 


plan machine for savings 
bookkeeping machine for 


has a new pass book window 
i new front feed commercial 


speed posting; a new electric duplex transit and proof ma- 
chine for banks, especially designed for this work is also 
itured Operators’ chairs in colors may also be seen 
lL. N. Williams from the headquarters sales department at 


staff and 


agency 


assisted by a of specialists 


New York 


charge 
from the 


Detroit is in 
demonstrators 


BUSHNELL COMPANY, ALVAH, 
and 311 Broadway, New York, N. \ 


Philadelphia, Penna., 
Booths 19, 20). 


featured \utomatic 
these pockets 


filing 
demonstrate the 


Vertex 
displayers 


espec ially 
efficiency of 


pockets are 


Manager H. C. Landon is in charge, assisted by salesmen 
from New York and Philadelphia headquarters Also in at- 
tendance is Nelson Bushnell and advertising manager. 


sales 


CHAIRINTON CORPORATION, 
New York, N. Y.—Booths 357, 359. 


300 Fourth avenue, 


models, including 
control for use in 


More chairs in 
TelKee system of 


Showing the Do 
aluminum. Thayer 


various 


key 


large buildings and schools where there are a large number 
of door and locker keys with no adequate system for their 
control or protection is also displayed. 

H. H. Smith, ©“. F. Murray, L. M. Reeve and P. ©. Moore 
ire in charge 


COLLIER & SON DISTRIBUTING CORPORATION, 
P. F., 250 Park avenue and 1560 Broadway, New York, N- 
Y.—Booths 216, 217. 


Dr. Eliot's Five Foot Shelf of books and The Harvard 
Classics are shown 
B. I Brady is in charge of the exhibit. 


COXHEAD CORPORATION, RALPH C., 22 Park place, 
New York, N. ¥ Booths 36, 37. 


new leverless non-looking, entirely auto- 
calculating machine in the United States 
feature finger tip control of all operations, 
setting of decimals and combined manual semi- 
and fully automatic operation at will of operator. 


Introducing the 
mati« Mercedes 
This is said to 
automatic 
automatic 


Also shown are the standard nine-bank Model 16 Mercedes: 
thirteen-bank Mercedes; Model 16 special department store 
Mercedes; three models of the Mathematon—manually oper- 
ated, semi-automatic and Model D featuring automatic divi- 


sion. The Coxhead reproducing press is also demonstrated. 


Vice-President Stuart P. Coxhead; Sales Manager Robert 
H. Halmage; Josiah Neuhart, manager of the banking divi- 
sion; J. Oppasser, advertising manager: E. P. Hartmann, H. 
Ehrich, W. M. Sullivan, W. H. Morris and G. L. Frost are in 
ittendance at the Mercedes and Mathematon display. while 
Adolf Jankel is in charge of the reproducing press exhibit. 
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STILL THE SAME 


Bushnell Envelopes 


No step-downward change has ever been permitted 
in the quality of BUSHNELL ENVELOPES 
and “VERTEX” POCKETS 
—AND NONE CONTEMPLATED 


We solicit the opportunity of working 
with quality stationers serving 


quality consumers 


{n article of MERIT well advertised is well toward being sold 


We are furnishing the MERIT and the ADVERTISING 








ALVAH BUSHNELL COMPANY 
ISTH AND WOOD STREETS 
PHILADELPHIA 























THE POLAR LINE NOW OFFERS MANY 
NEW ITEMS OF CHARACTER AND BEAUTY=} 
Write for Full Detailed Information 


THE PRESIDENT— Oak Leaf Design Handsomely Embossed and COLORED PADS 


Masculine in Character and Beauty 








POLAR JUNIOR EXECUTIVE TRAY 


No Locked Corners—Wedge Corner Construction 





NEW TURNED LEG OBLONG 
WALL WASTE BASKET 





We manufacture a very large assortment of different 
patterns and colors of folding screens. 


RENAISSANCE PATTERN 








NOTE: We have recently moved our 
e factory into a new concrete 
building and have every modern facility for 
extending quality and service. 











OUR NEW HOME 
° 1 Terminal Commerce Bldg. 
p olar Mis. Co. 101 N. Broad St.. Philadelphia, Pa. 
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Velosoqgmrayn 


An Unexcelled Dupticator 
IT Is: 

C OMPACT 
A DJUSTABLE 
N EAT 
ORIGINAL 
D EPENDABLE 
EFFICIENT 









Revolutionary Idea in Duplication 


Velosopads—an original composition pad to replace Economical— both in original purchase price and in 
the old type gelatin films. Not a stencil duplicator. upkeep. Our carbon paper, ribbons, pencils, inks, 
Simple—most easily operated machine of its kind on etc., used with the new VELOSOPAD make pos- 
the market. No experience needed. sible the duplication of various kinds of writing and 
Attractive—designed and finished with the style and drawing at a very low cost. 
neatness of the highest grade office equipment on 
the market today. Made entirely of non-corrosive Indispensable ee ee oo 
material. All parts easily accessible for keeping 
clean. can reduce their costs by discarding old equipment 
g quip 


$35.00—complete, amazingly low price. Liberal dis- and installing VELOSOGRAPH. Unlimited field 


count to the Dealer. for runs up to 500 copies. 


DEALERS: Territory now open for well rated, live agents. The influx of orders and inquiries 

resulting from our September announcement from all over the U. S. A. and Canada is con- 

clusive evidence of the confidence in the Canode line and the real need of this efficient, economic 
method of duplication. Write for details. 


Canode Ink & Office Supply Co., Inc. 


4534-4538 West North Avenue Chicago, Ill. 





Nb 











DARTNELL couse THE, 4600 Ray 


th 312 


enue, ‘ hica Jig. 
H s featu i magazine rh Or Equipment Sales 
na is We is tl siness | kK nd | tins pul hed 
! h ompat 
\d rtising I I I H } I Wes ul 
DAYTON SCALE COMPANY. 
ess Machines Corporation 


DEFIANCE MANUFACTURING COMPANY, Orange, 
\ R x 
- M ¢ Machine Company.) 


DICK COMPANY, INC., A. B., Chicago, Ill, and 395 


Broadway, New Yor N. ¥ Booths 21, 22, 23, 24, 25 
Displaying a complete ne of Edison Dick rotary mimeo- 
iphs n iding the new Model No 16 The mimeograph 

ss s demonstrated in its entire Hand driven and 
ele illy opera i models witl 1utomat feeds and the 
sutomati interle neg device known is the \utoslip are 

! I Illustr i stencils are ped and completed as to 

i is | Min s ¢ rtist in the 1} " 
M iz I \. I } New Y kK ! s in charge 


DICTAPHONE SALES CORPORATION, 154 Nassau 


New \ N. } Rooths 66 


nstrating IL iphones and accessories Various im- 
ements deve ped through the year are featured The 
" nodels in d iting, transcr bing and shaving machine 
u ire shown in black and color \ special demonstration 
! ne cut away ¢& es an inside view of the machine afford- 
! pportunit © study its mechat il construction and 

n 
( Fox, 1 f } New York s s flice s in 

S ( L.\ ptowr =n s manager 


DITTO, INCORPORATED, Chicago, Ill., and 116 East 
Cwenty-fifth street, New York, N. \ Booths 225, 226 
Exhibiting complets ne of equipment including attach- 
ments particular dapted to billing and insurance card 
ra ippil ns 
resident ‘; Hi Abbott Vice-president | M Cheney E 
Ii. G;undaker, manager, systems application department: J. F 
Duncan, chief engines (*. D. Schmaltz, northeastern division 
! na r nd Lew Da issistant New York manager 


DO ‘MORE CHAIR COMPANY. 


i ry rat 


EDIPHONE, THE. 


mas A diso Inc.) 


See Tho 


EDISON, THOMAS A., INC., 261 Fifth avenue, New 


york, N.Y Booths 93, 94, 


Displaying the Ediphone for dictation with all its latest 


ements and refinements The principle of electrical 
ntre on both the Executive and Secretarial machines i 
howr Especial featured is the new Space Maker desk 
! ine This Spa aker clamps on the back of any desk 
iny Ediphone up to five years old may simply be removed 

f ! ts old pedesta ind placed in this new position 
e \. Smith, New York manager is in charge Also in at- 

Vice-pre det Nelson ©. Durand 


ELBE FILE & BINDER Nery <b INC., 215 Greene 
treet, New York, N. \ ith 236 


Loose leaf binder ilso ring covers, spring binders, memo 
books, clip binders, st ‘binders flexible folders, permanent 
folders, desk pads. report covers, clip boards, school supplies 
sheet holders edger binders, post binders, telephone book 

ers, permanent binders, ring book fillers Swivelok” maga 


stock items, are shown, as well 
such as visible dis- 
presentation cov- 
boxe Ss. 


Which are 
special manufacture 

catalogue salesmen’'s 
books tape binders and book-shaped 


zine covers, all of 
is merchandise of 
play binders 
ers, Sample 


covers 


Sherman 
Archet 


‘ooper Jules S 


Arthur G. B 


Rabinof Peter ( 
Ernest Barnett and 


President A, M 
Arthut H. Fleck 
‘ n charge 


chester, 


N. } 


INC., Ri 
New York, 


ELECTROMATIC TYPEWRITERS, 
N. Y., and 60 East Forty-second street, 
Booths 317, 326 


Electromatic typewriters, Electromatic au- 
perforators The typewriter is a 
Suitable for all kinds of typing 
writing any desired number 
perforated roll Only the 


Demonstrating 
omatics and Electromati« 
omplete electric typewriter 
The automatic is equipment for 
of letters automatically from a 


salutation or any special words or phrases need to be filled 

by touching power-operated keys The perforator repre- 
sents the extension of the Electromatic system to the power 
operation of the perforator, which makes the master sheet 


for the automatic 


exhibit are R. G. Thompson, vice- 
‘artwright, assistant 


this 
manager: D. P. ¢ 


In attendance at 
president and general 


to the vice-president; Miss G. E. Reynolds, office manager; 
R. W. Davidson, New York manager, and H. E. Briscoe, T. C 
Mulheron, R. E, Durham and Miss W. Morgan of the New 
York office 


ELLIOTT ADDRESSING MACHINE COMPANY, 
Cambridge, Mass., and 117 Leonard street, New York, N. 
Y.—Booths 32, 33, 34 

said to 


back of 


special 


new model hand addressing machine, 
be the only one which will print a message on the 
1 posteard, either typewritten or handwritten. The 
tencil that runs through this machine is the size of a post- 


Featuring a 


card which can also be used for sketching purposes by using 
i steel pen in doing this work This new machine auto 
matically feeds the postcard, prints the message on the proper 


ecards are put in with the address sid« 
up and automatically feed through the same machine, putting 
the name and address on the cards Also shown are the 
company’s other models of addressing machines, suitable for 
all types of business. 


size, after which the 


New York Manager R. DePace is in charge. 


, and 17 Park place, 


Little Falls, N. Y 


Booths 267, 268. 


ERROR-NO, INC., 
New York, N. Y. 


The Error-No copyholder, in exhibited. 


several models is 


Green- 


FABER PENCIL COMPANY, EBERHARD, 37 
point avenue, Breoklyn, N. Y.—Booth 223 


shown, as are also 


Star typewriter type cleaner is here 
erasers, 


Mongol colored indelible pencils and the company’s 
ink, pencil and typewriter. 


W. J. Crangle is in charge. 


F & E CHECKWRITERS. 


Weig Sales Corporation.) 


(See 


FEDERAL STORAGE bale ge 30 hurch 
New York, N. Y.—Booths 373, 374 


Madden & 


street, 


Prendergast, Inc.) 


(See 


FINDEX COMPANY, THE, Milwaukee, Wisc., and 345 


Madison avenue, New York, N. Y.—Booth 235. 


Mechanical record systems in 
Robert J. L. Lee, eastern district 


many types are shown. 
manager, is in charge 


FORBES PUBLISHING COMPANY, B. C., 120 Fiith 


New York, N. Y Booth 201 


avenue, 


Forbes Business Library are on dis- 


Forbes Magazine and 
play This exhibit is in charge of Thomas E. Quinn, assistant 
sales manager, assisted by Tom A. Mayo: Harry A. Shaufel- 
berger: Joseph Levy: L. J. Kennedy; Fred C. Long: Fred G. 
Birch and H. CC. Van Arsdale 
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Overshadowing 


Standing out conspicuously 
in any stock—in any display 
—in any store are the prod- 
ucts of A. W. Faber, Inc.: 





Pencils 
Leads 
Erasers 
Rubber Bands 
Certain satisfaction comes to the 


man who uses as well as to those who 
sell such meritorious merchandise. 


A. W. FABER 


NEWARK, N. J. 


Makers of the Famous “ Castell’”’ 
Drawing Pencil Since 1761 

















aN 
an artist 








Ouwrantes 


falely 


Must 


Od Comyn Mow dain te 


_ _Brooxivrn New Yor« 





have 
materials 











1; VERY sheet of carbon paper and every typewriter ribbon 

that leaves our plant is built to the QUALITY ideal. 
OLD TOWN Carbon Paper, the cleanest-writing, most dur- 
able duplicating stock that ever slipped between two copies. 

. OLD TOWN “Hermetic” Typewriter Ribbons, their 
sky-high goodness kept fresh by our famous key-opening de- 
vice . . . . are typical OLD TOWN products. The best you 


at any price. 







could buy or sell... . 






‘OW Gown’ 


RIBBON & CARBON CO., Inc. 


Manufacturers 





176 Johnson Street Brooklyn, New York 




















“é ) 
Beautif yin: 
the Ot ti e- 





our tllustrated 
catalogus 


real sali Ss build r 











that offers 


keener insizhe i?t- 


Practical, of course, 0 thie Browin 


but beautiful, too! ao 


In the expression of his own individuality in selection of his 





ottice appointments, the modern executive seeks not only the 
practical but the beautiful.... 


Sainbers, Office Accessories combine that subtle expression of 
ood taste and finesse with intrinsic worth that only quality can 
produce... Leather paneled desk pads, leather covered hand sold 

? 


tooled letter travs. waste baskets, calendar stands, etc., enhan 
the effect intended in the tinest furniture.... 


ice 


Sell Sainber}, Accessories to make satisfied customers and a j,ood 


profit is assured. 


SAINBERG & COMPANY, INC 


9s 


Manufacturer of Desk Pads and Office Accessories 
37-43 West 26th Street NEW YORK, N. Y. 





























GRAFFCO PRODUCTS ARE PACKED 


NEW! 


~ 

~ =) VISE Clips 
a ps | 

‘ound s . ‘. 

have an inne¢ 

tongue that prevents papers 
slipping in any direction. 
3 sizes hold 2 to 60 papers. \lade 
ot plated spring steel, and called 


the only perfect paper clip. A tea- 
ture vou will appreciate is the up- 
turned lip—which en- 

ables vou easily to slip 

the clip on. Ask yout 

deale tor the clips in 

the orange ind = black 

bo 



















: ae: SH 

y Ste Sot! tet te 

» Settee Sti 
G sis! i i i a 
You turn directly to the 


pages wanted, if your loose 
leat and bound books are tabbed ff 
with Grattco Vise Index ‘Tabs. 
Removable, adjustable, and trans- 
terable from page to page as you 
work. Celluloid takes 
pencil or pen, or turnished printed 
with the alphabet, numbers 1 to 








window 


31, or months. Steel frames, two 


SIZeS, Write tor catalog. 


GRAFFCO PRODUCTS ARE PACKED 


the 


ruler—entirely new in 


conception—entirely 


Here is a 
new in 
entirely in action. 
It is a steel shell within which 
parallel rubber-covered 
steel rollers that run the length of 
the ruler. These rollers 
freely on ball bearings at 


con- 
struction new 


are two 
revolve 
steel 
each end. 
The possible uses of the ruler for 
drawing plans—advertising layouts 
cross-hatching—bookkeeping and of- 


fice work of all kinds—are unlimited. 
Three sizes 12-inch—selling for 
$1.50; 15-inch—selling for $2.00; and 


selling for $2.so 


Graffco Maptacks 


18-inch 


nw 





~°< BN Boa! 


where 
unde- 


Here's help in visualizing 
dealers where 


veloped territory exists, the 


are located, 
cover- 
age of salesmen’s routes, and other 
valuable information. Brilliantly 
Colored spherical metal heads and 
sharp points of steel. 

Grattco Maptacks are the finest 
made and are inexpensive. 3 sizes, 


20 colors. 1000 combinations. 


| Graffco Hi-Speed Ruler! 
Graffco | 

































IN ORANGE AND BLACK BOXES 









Graffco /%*, 
VISE Signals | BY Ay 


Make - Retenenten 
\ our im wT eta, 
card files : — 
more than “a bunch of cards.” 
They never forget—bringing to 
vour attention the right thing at 
the right time. They tell when 
and where to send 
out follow-up let- 
ters—order stock 












—stop cre dit. 
Made of plated 
spring steel in 2 


ek 
[-Sesitce,” sizes—enameled in 
12 brilliant colors. 


Graffco VIZ Signals 


Make your visible index systems 
alive with these busy little sig- 
nals. They 
tell when 
credit 
no.'0 should. be 


am stopped— 
} shipments 
= —= made—fol- 


low-up letters sent out—and - 
perform a thousand other im- 
portant jobs. 12 colors and 
several sizes. Endorsed by vis- 
ible system manufacturers. 


No 50 





IN ORANGE AND BLACK BOXES 
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Bentson Transfer Case, full steel 
sides. Interlocks in rigid stack, 
any working height Sanitary 
base if desired. 


Welcome Any Prospect 
with BENTSON 
FILE CABINETS 


The convenience of well planned steel filing 


equipment IS as much wanted as Cver but many 








offices are trying to get along with obsolete 
‘ ‘ é Bentson 1100 Line 
B ‘ ‘ counter heigh t—also 
as _ Cquipment because they must rigidly limit Ifi- made three full size 
ame : , drawers 


vestments of this kind. BENTSON offers you 
Opportunities to provide modern time saving 
equipment for a variety of purposes at low 
cost. Why not use this line to induce action? 


Let us send you descriptive matter and prices. 


The Bentson Mfg. Company 


Aurora, [Illinois 


Eastern Wholesale Distributor Western Representative 
” VERNON J. SELFRIDGI 
A. H. DENNY, INC., 356 Broadway 800 N. Spring St. 
near Leonard St... New York Los Angeles, Calif. 


Michigan and Ohio Representative 


Fred C. Funke, P. O. Box 244, Detroit 





Bentson 800 Line Bentson Add-A-Unit Line 


XN] \ York Bu .) 








FORCE & COMPANY, INC., WILLIAM A., 105 \Worth 


street, New York, N. \ Booth 202. 

Showing the various models of hand machines for number- 
nz and dating, including Model 150 automatic: Model 200 
ever movement Paragon automatic: VDParagon lever move 
ment; Paragon yvardage machine; Columbia automatic: Mon 
irch small frame packing case marker; daters Models 100 
5, 440 and 450: revenue canceller; interest dater for bank 


use; numbering machine with ribbon for copying, as well as 
several special models for unusual numbering 
This exhibit is in charge of Hubert L. Ronayne 


Baumann and Robert H. Oakley. 


GARDNER COMPANY, Ebensbure 
Broadway, New York, N. Y.—Booth 204 
Featuring various models of adding and listing machines. 
The display includes a subtraction-adding machine with single 
counter; duplex subtraction-adding machine with control key 
which permits subtraction in one counter simultaneously with 
addition in the other counter, also a complete new electrified 


Harry G 


Penna., and 280 


line of machines. 

W. R. Brown of the New York office is in charge, assisted 
by Messrs. Latham, Cahill, Pelham, Shailor, Ruchgaber, Me- 
Gowan, Smithem. Dohm. Kassebart, Weis, Murphy, Stapleton 


and Woolsey. Miss Miriam Thim, instructress, and Vice- 


president Stanley W. Allen are also in attendance. 
GENERAL FILING COMPANY, 343 South 
street, Chicago, I1l—Booth 311. 

Displaying the AdjustAfile line of 
and re-equipment for filing cabinets, 

R. C. MeKnight and Mr. Scofield are in charge. 
GESTETNER DUPLICATOR CORPORATION, Bloom- 
field, Newark, N. J., and 306 Broadway, New York, N. Y. 
Booths 318, 322, 323, 324, 325. 

Exhibiting the Gestetner duplicator. 

Mr. Nichols is in charge of this display 


GRAND RAPIDS LOOSE LEAF BINDER COMPANY, 


Dearborn 


desk trays and inserts 


Grand Rapids, Mich., and 154 Nassau street, New York, 
N. ¥ Booth 369 
Showing the Proudfit loose leaf products, as well as the 


new Grand Rapids post binders. On display are a complets 
line of printed commercial] forms for accounting. 
New York representatives George D. Hicks and Ralph H 


Kieffer are in charge 
GRIP-FIX COMPANY, 
street, New York, N. \ 
Grip-Fix, a waterless a 
explained 
I’. W. Kemp is in charge. 


HAIRE PUBLISHING COMPANY, 
New York, N. Y.—Booth 332 


(See The Journal of Business Education.) 


HEDMAN MANUFACTURING COMPANY. 


Weig Sales Corporation.) 


HOLMES ELECTRIC PROTECTIVE COMPANY, 
Seventh avenue, New York, N. \ Booths 255, 256, 237° 
This exhibit consists of a central office protective system 
igainst burglary In the center is a switchboard with an 
operator demonstrating how alarms are received from various 
protection One side of the switchboard represents 
in office in which is located a safe, protected by means of a 
Vibration detector The other side represents a residence 


INC., 4] East -second 
Booths 241, 243 


dhesive, is shown and its many 


Forty 


uses 


1170 


Broadway, 


(See 


tvpes of 


living room where the wall safe is protected by means of an 
invisible light ray Both of these systems are connected to 
the switchboard, showing how the alarm functions and the 


ompany’'s service 
J ys Quigley and W 


HOOVEN LETTERS, 


Hall are in charge 


INCORPORATED, 352 


Fourth 


avenue New \ rk, N. } Booths 233, 234 

Showing two Hooven automatic typewriters in constant 
operation 

resident Horace H Nahm is in cha 


HUSH- A-PHONE CORPORATION, 43 
ect. New York, NN. ¥ Bor ith 258 


Sixteenth 


W cst 


Exhibiting the Hush-A-Phone for the pedestal phone and 
new model for the hand-set phone ntroduced in the last 
eat 

President H. (. Tuttle is in charge assisted by 7 - 


Waltzinger 


INK-OUT pert ieag og pag COMPANY, INC., 15 


Label Strect, M: IT, N Be Be oth 210 
Showing Ink-Out the single fluid ink eradicator 
Richard J. Peer is in charge. assisted by Theodore Reichard 


INTERNATIONAL BUSINESS oe CORPO- 
RATION, 270 Bro: idwayv. New York, N. Y Booths 43, 44, 
$5, 46, 47, 55, 56, 57, 58, 59 

exh ibiting representative models of 
quipment including International electri: 


business machines 
tabulating and as 


sunting machines (Hollerith patents): International time re- 
orders ind eleetri« time svstems Dayton moneyvweight 
scales ind store equipment and International industrial 
scales 


accounting machines in- 
tabulating and ac- 


ting and 
electric 


The Internationa tabula 
clude electric sorting machine: 


ounting machine key punches both electric and hand: veri- 
fication key punch; electric duplicating key punch: electri« 
iutomatic gang punch and hand gang punch interpreter 


eleetric printing counting sorter; Type &S3 electric sorting and 
tabulating machines: Ticketograph 

The International Time Recording division display consists 
of representative models of International electric hourly 
supervised time systems consisting of time indicating, time 
recording and time signaling devices: master clocks: sec- 
ondary clocks; attendance time recorders; automatic payroll 
machines; job time nd cost recorders; signal program de- 
ices: door watchman systems: the Electroprint 


recorders 


the latest model automatic time stamp, and the new electric 
unit clock for offices and stores, 
The Dayton Scale Company division is showing money- 


weight computing scales; No. 102 automatic even balance 
scale; No. 4113 safety electric food chopper; No, 44 Safelec- 
tric slicer; magniscope computing scale; electric meat slicers; 
electric coffee mills; electric combination coffee mills and 


bread slicers. 

The International Scale Company division's exhibit consists 
of industrial weighing devices, such as heavy duty portabl« 
scales; even balance industrial scales; hardware and count- 
ing scales; parcel post and postal scales; percentage scales; 
rayon scales and over-and-under scales. 

William MacLardy, manager of the exhibit and window dis- 
play department, is in charge of the exhibit. 
INTERNATIONAL POSTAL SUPPLY COMPANY, 
THE, 634 Prospect place, Brooklyn, N. Y.—Booth 38. 

International K and Junior check endorsers, metered mail 
models and a new coupon counter are shown, 

Superintendent Spelman and Engineer Pacher are in charge, 
assisted by Messrs. Zahn, Reoch, Lindstrom, Schneider, Bock, 
Yule, Byrnes, MacDermeid, Schroeder and Glesner. 
INTERNATIONAL TIME RECORDING COMPANY. 

(See International Business Machines Corporation.) 
JEAN COMPANY, C. W., 116 Nassau street, New York, 
i ee Booth 340. 

The company's 
are displayed. 

Cc. W. Jean, assisted by A. Watson, is in charge. 


JOURNAL OF BUSINESS EDUCATION, 
way, New York, N. Y.—Booth 332. 

A publication devoted exclusively to the 
ness subjects in colleges, universities, high schools, 
schools and corporation schools, 

Don S. Taylor, managing editor, 
manager, are in charge. 


KEE LOX MANUFACTURING COMPANY, Rochester, 


choppers; 


duplicating machine and copying machine 


1170 Broad- 


teaching of busi- 
private 


and S. A. Craig, advertising 


N. Y., and 2 Park place, New York, N. Y.—Booth 4. 
Carbon papers and typewriter ribbons of all kinds are 
shown. 
Manager John A. Noonan and Assistant Manager Edward 


t. Foudy are in charge. 

KRANTZ MANUFACTURING COMPANY, 35 
Wacker drive, ( ‘hicago, Il. Booth 310 

Here are shown the company’s lines of 
and typewriter shock absorbers, 

Edward Krantz and Hubert S. Bowles are in charge. 
LASALLE EXTENSION UNIVERSITY, Chicago, IIL, 
and 9 East Forty-first street, New York, N. Y.—Booths 
240, 242. 

Demonstrating the Stenotype, the machine 
hand The seventeen major business courses are shown,  In- 
formation is also given on the Corporation Service Division 
having to do with special courses to suit requirements of 
large organizations with requirements of many thousands of 
courses, 

Manager A. C. 
— are Walter 

J. Hansen. 


East 


stapling machines 


way of short- 


Shaughnessy is in charge. Also in attend- 
Weller, William O'Neill, William Brandt and 


LUDLOW & COMPANY, R. J., JR., 387 Broadway, New 
York, N. Y. Booth 29. 

(See The Bircher Company.) 
MADDEN & PRENDERGAST, 30 Church street, New 


York, N. Y 


Showing executive 


Booths 373, 374 

suites of office furniture, filing cabinets, 
sectional bookcases, steel shelving, safes, architectural wood- 
work. floor coverings, draperies and radiator enclosures. 

DD. E. Prendergast and W. J. Madden are in charge. 
MARBLE CHAIR COMPANY, THE B. L., Bedford, 
Ohio, and 30 Church street, New York, N. Y.—Booths 373 
374 

(See Madden & Prendergast, Inc.) 

MARCHANT CALCULATING MACHINE COMPANY, 
Oakland, Calif.. and 2 Park avenue, New York, N. Y. 
Booths 48, 49, 53, 54. 


In addition to the complete line of adding calculators, both 
hand and electrically operated keyboard models, there is dem- 
onstrated the newest one hundred per cent all-electric model, 


known as thé EEG. This model incorporates all the automatic 
features embodied in the other electric models, plus an auto- 
matic eleetric carriage shift. Also shown are compact port- 
able models and the Twinplex model. which performs double 
operations of multiplication and division at the same time. 

New York District Manager William V. Black is in charge, 
assisted by the sales force. 

MARTEN’S TYPE CLEANER COMPANY, 118 East 
lwenty-eighth street, New York, N. Y.—Booth 211. 

\ type cleaner for typewriters and office machine type, Ad- 
dressograph plates, check writers, rollers, ete. is demon- 
strated A. T. Wilkinson and H. H. Jarrett are in charge. 
MC CARTHY BUSINESS MACHINES COMPANY, 473 
Kent avenue, New York, N. Booths 335. 336. 

The McCarthy inserting and sealing machine is exhibited 
here The model displayed will insert from one to four en- 
closures in an envelope at the rate of three to four thousand 
an hour F. J. MeCarthy, John J. Chapin and L. A. Olsen are 
in charge. 

MC CASKEY REGISTER COMPANY, THE, Alliance. 
Ohio, and 101 West Thirty-first street, New York, N. Y- 
Booths 15. 16, 17, 18 


Three divisions of the company are represented: the com- 
mercial, consisting of cash account and credit account sys- 
tems; general merchandise systems; the professional division 


financial and clinical 
industrial division. in- 
costs, produc- 


systems for handline the 
doctor and dentist: the 
stock, perpetual inventory, 


devoted to 
records of the 
cluding controlling 
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Illustrating the New Metal Glass Divider Rail 


Patent Pending 





100% Adjustable in Any Direction 


25% Glass Saving 


Less Handling—Less Breakage. Saves Installa- 
tion Costs in Short Time 


That is what this newly developed METAL GLASS 
DIVIDER RAIL will accomplish for you 

\ portable or permanent Glass Divider Display Sec- 
tion, any size, can be set up in a few minutes with this 
Fixture 

You can assemble or knock-down a complete Display 
Section and make elaborate or minor changes easily 
ind quickly with the aid of a screw driver only. Com 





partments can be built up to any siz Increases or 
reductions in bin sizes can be made in fractions of an 
No removing of glass—for dusting—just lift the whole inch, all directions. Hence from one to hundreds of 
section. Eliminates glass breakage and injuries from cuts. compartments or bins may be set up to meet individual 
Whole sections may be moved bodily without danger of requirements. Only as many sections of the Fixture as 
coming apart is necessary to meet your special requirements need 


be purchased Write for circular and prices 


a ae Ideal Table for 10 Centables 
= ae Here is the ideal Table for dis 
 ——_— 







playing 10c merchandise to in 


, sure quick turnover of variety 
goods 
The wood partitions may be removed 
in a jiffy Bin size to accommodate 


the merchandise whether it be com 
pact or bulky can be had by merely 


4 vdding to. taking out or shifting the 
ie 7 partitions No tools necessary. Write 
’ for prices AGENTS WANTED 


it THE 


ORTHWINE 


MANUFACTURING 
COMPANY 
438 West 37th Street 


in PR ema 


A low priced wood display 


table with removable dividers N E W y O R K 


Telephone Medallion 5900-1-2 











Do Vs WVorrEr ALUMINUM 





POSTURE CHAIRS 


ERE is the greatest advance in the history 

of office seating—a combination of the 
famous Do, More postural features with smart, 
modern design. 

You would never know by looking at these 
new Do/More models, beautifully fashioned 
from aluminum, that they are posture chairs. 
But sitting in them—that’s different. They 
work a magic change in one’s comfort and 
energy because they fit. They fit because they 
are adjustable to the exact physical require- 
ments of the occupant. 

Do, More makes the country’s leading pos- 
ture chair. More big business executives sit in 
Do/ More chairs than in all other posture chairs 
Now, the the 


Aluminum the 


advent of 
field 


combined. with 


Do More 
illimitable. 
DEALER FRANCHISES 


which 


line, becomes 


territories in the 


There 


Do/More Franchise is Open to such dealers as 


are Certain 


are qualified to give the type of service in which 


the Do/More Principle has its foundation. 
Such dealers will be interested to know that 
Do/More salesmen receive more congratulatory 
endorsements from their clients than is custom- 
ary in business — with repeated proof that 
Do/More Seating increases production, betters 
morale among employees, induces greater en- 
ergy and clearer thinking among executives and 
in general lifts business out of the clutch of 
needless, wasteful fatigue. 

Almost without exception, those who try 
the Do/More principle of seating repeat with 
orders until their entire organizations are 
Do/ More equipped. 

Full particulars regarding dealer franchise, 
given upon request to reputable firms. Address 


DO/MORE CHAIR COMPANY 
614 Do/More Block Elkhart, Indiana 

















ni 


DEA OF SEATING 


Ameriea’s Most Beautiful Posture Chairs 
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STANDARDIZE 


ETTER‘e* DEVICE 





SPEED SAFETY EASE COMPACTNESS STRENGTH 
Grand Rapids bind- 


If you want speed Grand Rapids The binder opens Embodied in the construc ers will give you more 


in record keeping, binders hold their con at, and simplicity of tion of Grand Rapids bind years of service, and 
choose Grand Rapids tents securely and can . ers are features that give look better after exten- 
equipment. Simplicity be used for ready ref construction makes it you maximum sheet ca sive use, because of 
of construction makes erence without danger easy to remove or in pacity tm most compact better materials and 
every operation rapid of losing sheets sert sheets form. better construction. 





The line is complete. Ledgers, 


Grand Rapids binders utilize to fullest advantage the Journals, Cash Books, Catalog Covers, 
Loose Leat principle [They have no metal parts to Minute Books, County Records, Pho- 
mar furniture Chey hold securely und in perfect alignment one or one thousand tostat Binders ; all the needs of 
sheets [The back automatically adjusts itself to any thickness und, due to its business record keeping are fully met 
Alexibility provides 1 firm, flat, writing surface with binders of ad anced superiorities. 


In addition to better binders Grand Rapids man- 
ufactures ruled and printed forms for record keep- 
ing in every field. A complete stock always on 
hand. Merely tell us what records you wish to in- 
stall or improve, and we will send samples, sugges- 


tions, and prices. 


GRAND RAPIDS LOOSE LEAF BINDER CO. 
GRAND RAPIDS MICHIGAN 
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tool check and tool 


dispatching 
carbon backed fac- 


planning, routing and 
control; 


inventory, order control, machine 
tory and office forms 
MC GRAW-HILL PUBLISHING COMPANY, INC., 475 
Fourth avenue, New York, N. Y.—Booth 6. 

Irving Fellner is in charge of this display 
magazine “System” and other publications 


MERCEDES CALCULATING MACHINE COMPANY. 


(See Ralph C. Coxhead Corporation.) 


MONROE ery aE oe MACHINE COMPANY, 
Orange, N. J., and 9-15 Park place, New York, N. Y 


Booths 63, 64, 72, 73 


tion 
on 


showing the 


Monroe high-sp« ed calculators and portable adding calcu- 
lators, are shown, including twenty-place small electric and 
executive models As a special feature, demonstrations of the 


to special lines of business such as 
banking, investment houses, life insurance, general business, 
department manufacturers’ payroll work and schools. 

R. Trego, manager of the downtown New York district is in 
charge, assisted by the sales personnel of the four metropol- 
itan district offices. 


MOSLER SAFE COMPANY, THE, Hamilton, 
373 Broadway, New York, N. Y S00th 30 


application of the Monroe 


stores 


Ohio, and 


Here are shown single and double door A and B label and 
T-20 label underwriters’ safes, as well as burglary-resisting 
steel chests; safes and equipment for chain stores; oil sta- 
tions, ete.. and a model of their new bank night depository 
safe 

L. B. Morris, manager of the New York branch, is in charge, 


assisted by H. Jacobs, manager of the bank vault department 


MOSS, SAMUEL H., 36 East Twenty-third street, New 
York, N. ¥ Booth 244 
The company’s Gold Index rubber stamps are shown The 


xold index consists of the imprinting of the reading matter 
on each stamp in gold on the front of the wooden mount 
The mounts are of highly polished black wood Time clocks 


numbering machines and daters of all description are also dis- 


played 
Sales Manager Samuel G. May is in charge 


MULTIPLEX DISPLAY FIXTURE COMPANY, St. 


Louis, Mo., and 405 Lexington avenue, New York, N. Y 
Booth 35. 

Multiplex swinging wing panel display and selling equip- 
ment is shown. Some of this equipment is of all steel con- 
struction with display panels of a new style steel beveled 


moulding and finished in antique bronze. 
H. B. Feldmann of the New York office is in charge 


MULTISTAMP COMPANY, THE, INC., Norfolk, Va. 


and 295 Madison avenue, New York, N. Y.—Booths 220, 
>? | 

The Multistamp, in a variety of sizes and models, is shown 
here 

Vice-President P. H. Mason and Sales Manager R. M. War- 


nock are in charge 


MUN-KEE PRODUCTS CORPORATION, 54 
street, Newark, N z Booth 263 


Showing the improved Mun-Kee ‘silent 
the features of this new pad is a V-slot which has been cut 
in the rubber flange of the pad, permitting the user to insert 
the nozzle of the Mun-Kee ink can when re-inking the pad 

W. N. Hunter is in charge, assisted by Miss C. L. Weinstein 
MUNSON SUPPLY COMPANY, 350 Hudson street, New 
York, N. \ Booth 209. 

Featuring pneumatic speed keys for typewriters and 
machines, as well as the Munson concave keys both of 
may be had in green, white or black rubber 


NATIONAL CASH REGISTER COMPANY, THE, 


Dayton, Ohio, and 205 East Forty-second street, New 
York, N. \ Booths 95, 96, 97, 105, 106. 107. 
The company’s complete line of cash registers and 
ing machines are shown 
Competent representatives of the hand to 
explain the line 
NEW YORK TELEPHONE COMPANY, 140 West 
New York, N. Y Booths 8, 9, 10, 11, 12, 13, 14, 50, 


Clinton 


stamp pad. One of 


adding 
which 


account- 


company are on 


street. 
a1, 52 
art of telephony to world commerce, 
service across the Atlantic to Euro- 
American business man can talk 
Rome as to a neighboring city. 
There is a large map of North 
long and eight feet high. 


The contribution of the 
the extension of telephone 
pean countries so that the 
is easily to Paris, Lendon or 
Ss visualized in this display. 
America and Europe, eighteen feet 


which is used to inform those who visit the show of the ease 
ind reasonable cost of trans-Atlantic telephone service An- 
other feature of this exhibit is the telephone typewriter, which 


makes possible the instantaneous transmission of written mes- 
sages from a central point to any number of receiving ma- 
chines ited a few vards or hundreds of miles away 


NOISELESS FOLDER COMPANY. Minneapolis, Minn. 


and O68 West Twenty-third street, New York, N. Y 
B oth Z 64 
Rotafold folding machines, in both motor driven hand feed 
ind automatically fed are exhibited, as are also the Noiseless 
folder hand feed and the same model with automatic feed 
Vice-President I. C. Klepper is in charge assisted by ‘eo 
(.. Lenke, New York manager Also in attendance are C 
Worthington, New Jersey representative, and Alfred F 43, 
eastern sales manager 
NORTH. or ees aae 30 West Fifteenth 


street, New York, 2 sooth 222. 

Showing a full %. of office daylight portable lamps. semi- 
direct. overhead units for office lighting, also units designed 
for the art and color trade. Especially featured is a new opal 
flashed glass made on the same chemical formula as the com- 
pany's lenses and adopted by some of the leading X-ray com- 
panies as standard for radiographic in interpretation 

John F. Sublath is in charge 


as accounting machines, 


OFFICE APPLIANCE COMPANY, THE, 417 South 
Dearborn street, Chicago, and 100 East Forty-second 
street, New York, N. Y.—Booths 371, 372. 

Explaining Office Appliances, the news and technical trade 
journal, and its services to readers. 


In charge of this display is C. H. Everly, vice-president and 
eastern manager, assisted by George C. Wheeler. Also in 
attendance is Secretary John A. Gilbert. 


OFFICE APPLIANCE & EQUIPMENT COMPANY. 


(See Error-No, Ine. 


OHMER FARE REGISTER COMPANY, Dayton, Ohio, 
and 146 West Sixty-third street, New York, N. Y.—Booth 7, 


Various models of cash registers are shown here. No, 3000 
is displayed for the first time. Other types include lever 
model; press-down, ete. Other products of the company, such 


taximeters, industrial counters, fare 
registers, ticket-printing registers, fare boxes and devices 
for recording the elements of time, mileage and speed in the 
operation of motor vehicles, are also displayed, 
New York Manager George F. Jacobs is in charge. Also 
in attendance are Vice-President H. B. Ohmer; Col. R. L. 
Hubler, general sales manager; R. M. Ohmer, sales manager 
for the cash register division; K. Jackson, W. Rubin, Mr. 
McKenna and J. Stiles. 
ORTHWINE MANUFACTURING COMPANY, THE, 
344 West Thirty-fourth street, New York, N, Y.—Booths 


108, 109. 

Showing steel and wood furniture; : 
equipment, storage cabinets, etc., makes up the steel display, 
while commercial grades of furniture as well as matched 
suites constitutes the wood furniture exhibit. Display special- 
ties and display items, including new devices for building 
glass divider displays are also featured, 

Leo Zorn, A. J. Herold and H. R. Brewer are 
PENENE CORPORATION, 305-311 East 
street, New York, N Y.—Booth 325. 

Showing for the first time Penene, a new ink. 

President Ralph A. Belmont and Treasurer 
Davidson are in charge 
PHILLIPS RIBBON & CARBON COMPANY, Roches- 
ter, N. Y., and 82 West Broadway, New York, N. Y.— 


Booth 224. 

A complete line of 
of all descriptions are 
ented specialties which are 

Manager J. H. Wilkinson of the 
charge. 

PLECHNER, M. 

(See Standard Mailing Machines Company.) 

PONTON COMPANY, INC., THE W. &S., 635 Sixth ave- 
nue, New York, N. Y.—Booths 337, 339. ; 

The various features of this company’s service are ex- 
plained. These consist of addressing machines in action, a 
crew of typists addressing advertising literature from mail- 
ing lists, hand addressers, etc. A portion of the compilation 
department serves to indicate the manner in which the com- 
pany’s guaranteed mailing lists are prepared. 
POSTAGE METER COMPANY, Stamford, Conn., and 11 
West Forty-second street, New York, N. Y.—Booths 67, 69. 

Here are demonstrated the Pitney-Bowes mailing equip- 
ment, including metered mail machines, postage meters, mail- 
ing equipment, mail tables, sealing machines, stamp affixing 
machines, canceling machines, parcel post mailing machines, 
ete 

The exhibit is in charge of 
from factory and local office. 


POSTAL TELEGRAPH-CABLE COMPANY, THE, 67 
Broad street, New York, N. Y.—Booth 40. 


a complete line of filing 


in charge. 
Fx yrty -sixth 


Edward M. 


inked ribbons and coated carbon papers 
displayed, as well as four or five pat- 
exclusive in the company’s line. 
New York office is in 


salesmen and sales executives 


machines are 


Postal Telegraph compact typing telegraph 
displayed. Two of these machines occupying only five square 
feet of space each, less than half of that recuired by the 


old equipment, are inter-connected by wire in the booth, In 
the background is a large electrical map of the International 
system. Part of the booth is devoted to a display of cable 
equipment furnished by All American Cables, Inc., and Com- 
mercial Cable’s affiliated company. Mackay radio and New 
York theatre ticket service, recently inaugurated, are featured. 


POSTINDEX COMPANY, INC., Jamestown, N. Y., and 
25 West F orty- third street, New York, N. Y.—Booths 353, 
354, 355, 350. 

Visible filing devices of four 
Model 1 stacks: Model 5 books, featuring 
portability; Model 8&8 cabinets and Model 3B swinging 
for use in cross index, telephone and address records. 

James A. Croke is in charge of this display. ; 
QUIGLEY FURNITURE COMPANY, Whitesboro, N. Y., 
and 30 Church street, New York, N. Y.—Booths 373, 374. 

(See Madden & Prendergast, Inc.) 
QUIK-LOK FILE COMPANY, THE, 
New York, N. Y.—Booth 370. 

Collapsible storage files for documents, deposit slips, 
slips, vouchers, orders, letters, drafts, checks, etc., are 

S. Scheinman is in charge. 
RAND MC NALLY COMPANY, 
Madison avenue, New York, N. Y 

Exhibiting a complete line of marketing and distribution 
maps, Map system cabinets and associated material, a com- 
plete line of atlases and globes, featuring especially the Com- 
mercial Atlas Service, the 1931 edition of which will be avail- 
able about January 15. 

D. H. Haight, sales 
charge, 

RAPID ADDRESSING MACHINE COMPANY, 117 
Leonard street, New York, N. Y.—Booths 32, 33, 34. 


Addressing Machine Company.) 


shown, including 
compactness and 
panels 


tvpes are 


636 Broadway, 
charge 
shown. 


Chicago, Il., and 270 
Booths 259, 260 


manager of the map division, is in 


(See 


Elliott 
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LRN the switch. insert pencil 
and a sharp point will be put 
on the pencil, quick as a flash. 





SE 


The appearance of the outfit is 
very attractive, and of dignified 
gracefulness to harmonize with the 
furnishings of a modern office. 
The motor is finished in black 
enamel, electrically baked, and 
the sharpener trimmed with bright 
rustproof nickel. It is compact 
enough to be kept on a corner of 
the desk, and easy to move around, 


The chromium-plated chip con- 
tainer is extra large, holding twice 
the amount of chips of other 
sharpeners. The outfit has a 
toggle switch and six ft. Standard 
Cord and plug cap. The simple 
plugging in any light socket or 
wall outlet makes it ready for 





instant use. 


(ny progressive concern will be 
, proud to have one or more of these 
practical time and_ labor-saving 
sharpeners in their office. The 
popular retail price of $12.00 
makes them easily salable. There 
is nothing like it on the market 
within several times its price. 


We have evolved a good sales plan 
for dealers, whereby they can 
make large profits on a small in- 


vestment. Write for information. 






































HE INNOVATION in office acces- 


sories that every progressive 
business man will welcome: 
an electric pencil sharpener 

small, convenient. decorative. 
It stands in a class by itself. 
The machine automatically 
stops cutting when pencil is 
The sharp- 
ener and motor are mounted 
on a die cast base 7 inches 
square that does not have to be 


properly pointed. 


clamped or screwed down. The 
cutters are of hardened steel. 
all mov ing gears are protected 
and there are no belts to slip 
off. The universal motor runs 
on both alternating and direct 
current, 110 volts. 





Bsie@h vie), 
eraeits 


PENCIL SHARPENER 














en oma Ne ag pe ey THE, 


RECTIGRAPH COMPANY, | 


R'S ROTAPRINT, INC, 


TYPEWRITER COMPANY, INC., 
\ 


SHAW. WALKER COMPANY, THE, 





siMPLEX TIME RECORDER “COMPANY.” 


SNYDER MULTIFORM CORPORATION, 


ARD MAILING I MACHINES COMPANY, 





STANDARD REGISTER COMPANY, 
) es ow Vork. N. % aT 





STEEL EQUIPMENT CORPORATION, 
‘Ni . 


| 


SYSTEM MAGAZINE 
Hi 

TING MACHINE COMPANY, THE. 
EE ‘CORPORATION. 


THAYER TELK 
H COMPANY. 


TICKETOGRAP 


Peer ie as ee 


Perfection Dry Tab package sealers are displayed 
J. E. Towner is in charge 


UTILATREE PRODUCTS, INC., 75 Varick street, New 
York, N. Booth 309. 


Demonstrating the Utilatree folding costumer in walnut 
‘live green, mahogany and ivory 
ohn R. Reynolds is in charge, with Miss Mabel Leather 


acting as hostess 


VARITYPER INCORPORATED, 2 Lafavette Street, 
New York, N. ¥ Booths 207, 208 


Displaying the new Model A Varityper in nine sixteen 
twenty and twenty-four inch carriage lengths 
VEEDER-ROOT, INC., Hartford, Conn., and 1775 Broad 
way, New York, N. Y.—Booth 331 

Showing keystroke counters for Remington typewriters 
bookkeeping machines, Remington noiseless; Underwood noise 
less: Smith Premier noiseless; Underwood typewriter; Under 

od bookkeeping machine; Royal typewriter; L. C. Smith 
typewriter Elliott-Fisher billing machine; Woodstock ty pe 
writer and Burroughs Moon-Hopkins billing multiplier 

D. J. Post, Jr.. assistant sales manager, is in charge Also 
in attendance are H. N. Bliss from the home office, and J. T 
Quinlan and D. J. Ogilvie of the New York office 
VICTOR ADDING MACHINE COMPANY, Chicago, III. 
and 225 West Thirty-fourth street, New York, N. \ 
Booths 351, 352 

In addition to their standard line of six, eight and ten bank 
idding machines with or without direct subtraction, and a 
retail store model in two capacities of $99.99 and $9,999.99, 
the company is also showing several new machines including 
i statement machine with new 13 inch wide carriage attach 
ment permitting the listing on statements and wide forms of 
months, dates, debit, credit and balance symbols: \4 fraction 
machine as applied to leather industry; % fraction machine; 
» fraction machine; 4 fraction machine; feet and inches ma 
chine » fraction machine; feet and inches machine with 

fraction combined: tons and hundred weight machine; tons 
ind pounds model; hour and minutes machine, and hours 
and minutes model divided into five-minute periods. Espe- 
cially featured are the rust-proof cadmium plated parts of the 
product One of the subtractor models with case off is shown 
in a tank of water 

Sales Promotion Manager W. F. Scranton is in charge. 
VISIBLE RECORDS EQUIPMENT COMPANY, Chi 
cago, Ill, and 230 Park avenue, New York, N. Y. Sooths 
341, 342 

Flex-Site visible equipment in different sizes and materials 
with all kinds of bindings, including fabrikoid covers with 
non-rust steel rims, are shown, as are also embossed index 
sheets, said to insure a flat writing service, which are dis- 
played for the first time. Two new devices for holding vis- 
ible equipment include an enclosed posting or reference cabi- 
net in which the units are used in a steel cabinet, and a 
rocker type multiple unit on a metal posting table in which 
from two to five units with stiff covers can be carried in a 
convenient position for quick posting and reference. 

R. W. Brown, New York manager, is in charge. Also in at- 
tendance is C. H, Law, sales manager, from the home office 
VIVID INCORPORATED, Chicago, I1l., and 373 Fourth 
avenue, New York, N. Y.—Booths 265, 266. 

Two sizes of the regular Vivid duplicator which has a built 
in roll conveyor, designed for companies who use a larg: 
battery of gelatin rolls daily, are on display. The company) 
is introducing and showing for the first time two models of 

new line of gelatin duplicators. These are similar in many 
ways to the present type machine, but do not have a roll con- 
veyor The gelatin rolls are separate units and the machine 
is designed for those companies who need but a few rolls 
dail, 

New York Manager Charles R. Watkins is in charge, as 
sisted by CC. M. Jaffer. W. Millmore and F. D. Pratt. Also 
present is E. E. MeNally of the home office. 


WATERMAN COMPANY, L. E., 191 Broadway, New 
York, N. ¥ Booth 31 

Fountain pens, pencils, desk sets and desk lamps. writing 
inks, check signers and the Signagraph Junior are shown. 

\W. ©. Husten is in charge of this display. 
WEIG SALES COMPANY, 154 Nassau street, New York, 
N. ¥ Booths 333, 334 

All models of F & E checkwriters are shown, 
WESTERN UNION TELEGRAPH COMPANY, INC., 
195 Broadway, New York, N. ¥ Booth 28 

Demonstrating the Simplex printer telegraph apparatus, and 
the sending and reception of cable messages. Stock and com- 


mercial news tickers are in full operation The stock ticket 
s said to be the latest high speed machine. Self-winding 
locks are also shown, 


WHITLOCK METERED MAIL COMPANY, LTD., | 
Angeles, Calif., and 405 Lexington avenue, New York, 
N. } Booth 212. 

Metered mail machines of all types are demonstrated, as 
! ilso parcel post machines 

hk. D. Sherman is in charge 
YAWMAN & ERBE MANUFACTURING COMPANY, 

chester, N. Y., and 368 Broadway, New York, N. Y 
Booths 301, 302. 303, 304, 305, 306 

Several new lines are being shown, including steel desks, 
isible index equipment; mechanical posting tray equipment: 
bank systems and equipment: a new feature, known as “In- 


dexing Row in which are exhibited many types of indexing 
for correspondence, alphabetical, geographical, numerical, sub- 
ject, ete Other features include a new expanding index: an 


index for the use of architects in filing data, approved by the 
National Association of Architects, and a new index for elec- 
tragists, also approved by the National Association of Elec- 
tragists, 

R. A. Furlong, manager of the visible index division, and 
W. M. St. John are in charge. 
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ILPACO 
Dry Stencils 


and 


Duplicating Inks 


A Complete Line 


BEAUTIFUL PACKAGES 


FAIR PRICES 
LIBERAL DISCOUNTS 


The Ilpaco line of dry stencils and duplicating inks 
is one of outstanding merit, attractively and substan- 
tially packed and sold exclusively through leading 
office supply dealers. 


at More Important Than Price 


\lore important to dealers than price alone is the as- 
surance of uniform high quality, and a permanent, 
reliable source of supply. Illinois service has been 
none sehtnkte «= CONtinuous and uninterrupted for many years. IIli- 

quich trying nois prices are fair and discounts liberal, and Illinois 
Paper Company is today the largest American im- 
porter and manufacturer dealing exclusively in sup- 


























: >) plies and accessories for rotary stencil duplicators. 

= IIpaco Stencils are supplied in a comprehensive 
bee ett ttt . 
ty - range of blue or white. 
FILPACO} 
' Stencil Int ; The New Ilpace Stencil is 
. cs ai e packed in a most attra 
i ete fl Investigate Ilpaco Products tive, substantial box 
a eae | 
: - —~+ - Samples and full information will be sent 
Suncniasaenne™ upon request or an initial store k order wili 
ne — # be ship pe don approval with privilege of re- 


turn without obligation if Ilpaco lines are 
not the finest products ever offered your 
trade. 


ILLINOIS 


PAPER COMPANY 


516 W. Jackson Blvd. Chicago, III. 
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T is surprisingly easy to demonstrate the supe- SAVING IN SPACE 








riority of Pressteel Visible units for record keeping. In . . 

PRESSTEEL VistBLE Recorps give all business 
at. co ° facts in a flash—Greater speed, due to convenient 
akKINg your regular calls to your Customers offices you arm's length posting and compact construction 

,. Ease of operation, a flip of the finger and 
have but to keep your eyes open for ready applications of cards are ready for posting on either side 


One hand operation, cards lie back without holding 
even though trays are extended at an angle . 


Pressteel Visible Record Equipment. 


Larger capacity, more cards in less space . 17- 
in. convenient depth, may be used on desks or 
tables without sacrificing working space . . . No 


lost motion, more cards within reach of operator 


Where records demand frequent reference or posting ' 
. Both sides of card available, cards lie flat in 


+ n\ tory rn front and rear position . . . Front and back visi- 
sales, inventory, ledger, credit, deferred payments, pur- pee et nad cae me Sey aepns ~One 

: | and assures accuracy . . . Positive 44-inch align- 
chase—there Pressteel Visible units will give greater ac- ee annaed deena eae 


ers and movable spacing cups 

Auxiliary sheets, will increase capacity 
of record or may be used as a sub 
sidiary to master card . . . Better sig 
naling, signals cannot shift or drop off. 
They travel with cards taken out of 
trays for consultation. Color or sym- 
bol signaling may be made without re- 


curacy, convenience, speed, accessibility and performance. 


The many points of superiority of Pressteel Visible units 





make the demonstration easy. Check over the record keep- 

i i moving cards .. . Prote ~ edges, 
N@ nt of ; : card edges may be ccated with quick 
ing equipment of your customers today. You will find Well Tray drying lacquer after they are inserted 
lice > f Dp f in trays, if desired . Storage units, 
many applications for Fresstee just waiting or you to sell. vertical card units may be attached for inactive 
records Fire protection, may be housed in 
You, too, Can open larger avenues of profit with Pressteel any safe Interlocking construction, they 

grow with your records 







but write for the full story today. 


PRESSTEEL ENGINEERING CORP. |scsticmisraus 


LT — - B two page folding units 


NEW YORK OFFICE: 52 VANDERBILT AVE. 
FACTORY: DERBY, CONN. 
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RPIN 200 GRADE 


GENUINE WALNUT 
GENUINE MAHOGANY 


Genuine is a simple word: practically everyone understands it. When 
A Strong | 


you tell a man that he has before him an article of furniture constructed 


S ]] 2 of combination woods and finished to simulate the appearance of so-and 
VEINS 


so, your position and your statement are not nearly so strong as when you 








can say This is genuine mahogany 


Advantage 


There are so many degrees of quality in substitutions that the actual 
worth of a product made of substitutes is difficult to establish. With the 
genuine, it is not so. The word is a measuring stick for the proposition, 
and it makes the Orpin 200 grade outstanding among office desks of this 
type. Metal knobs, in place of wood pulls, are furnished as regular equip 
ment. The all over harmony of design adds to the general desirability 
And the delivered price compares so favorably. 


These are powerful advantages. Why not check up our complete prop 
osition. Let us send you catalog and particulars 


ORPIN 
DESK 
COMPANY 


Charlestown, Mass. 

















§ OFFICE APPLIANCES 
is a news and technical trade 
journal, serving the entire 
industry of office equipment. 
It covers the manufacture 
and distribution of office ma- 
chinery, office devices, office 
furniture, office supplies and 
the entire range of commer- 
cial stationery. Itscompre- 
hensive news reports of the 
industry and its valuable 
special articles upon sub- 
jects germane to its field 
have given it unusual pres- 
tige. It serves a clientele 
composed of managers and 
agent efor the various office 
machines, devices and sup- 
plies, commercial stationery 
dealers and many of the 
‘argest corporations in the 
United States. It also 
reaches some dealers in 
fifty-four other countries 
who deal in American office 
equipment. 


{ SUBSCRIPTION RATES 
payable in advance, in the 
United States and its pos- 
sessions and Mexico— one 
year,$2.00;two years, $3.00. 
Canada — one year, $2.50; 
two years, $4.00. Foreign, 
all countries in the Postal 
Union, the equivalent of 
$3.00 American gold for one 
year and $5.00 for two years. 
Remittances may be made 


OFFICE 


APPLIANCES 


PUBLISHED ON THE FIRST DAY OF EVERY MONTH 


The Office Appliance Co. 


417 S. Dearborn St. 
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Chicago 
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1601 Pershing Square Building, 100 East 42nd Street, New York 
Phone Ashland 8319 
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by personal checks, drafts 
on New York or Chicago, 
Postoffice or Express Money 
Orders, or in American Post- 
age Stamps or currency, if 
sent by registered mail. 


CHANGE OF ADDRESS. 
Subscribers may have their 
mailing addresses changed as 
often as desired. In order- 
ing such changes it is neces- 
sary that both old and new 
addresses be given. 


Ww 


§ No person, firm or cor- 
poration, either directly or 
indirectly connected with 
the industry the journal rep- 
resents, has any share in its 
ownership or voice in shap- 
ing its policy, which has in 
view at all times the best 
interests of the fieldit serves. 
It aims to discuss all sub- 
jects fairly, and to furnish 
its readers reliable informa- 
tion concerning the progress 
and development of the of- 


fice appliance industry. It 
will answer any questions 
germane to its field to the 
best of its ability, and it 
asks its readers in all parts 
of the world to aid it with 
inquiries and suggestions, to 
which it will give prompt 
and earnest consideration. 


§ CONTRIBUTIONS are 
invited upon any topics of 
interest to this trade. All 
accepted manuscripts will be 
paid for at space rates. Un- 
accepted manuscripts will 
not be returned unless post- 
ageis enclosed by thesender. 
Correspondents should give 
their names and addresses, 
which will be withheld from 
publication if requested. 


{ ADVERTISING RATES 
upon application — only 
articles of office equipment 
or directly related products 
eligible. 


{ Entered as Second-Class 
Matter, July 8, 1905, at the 
Postoffice at Chicago, IIl., 
under Act of March 3, 1879. 


q “‘Office Appliances” is reg- 
istered in the United States 
Patent Office, Washington, 
p<. 


{ COPYRIGHT. Contents 
covered by Copyright, 1930, 
by The Office Appliance 
Company. 
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A 
Acco Products, In 
Acme Staple Co 
Addressograph Co 
Aigner, G. J., Co 
Allen & Co 
All-Steel-Equip Co 
Alma Desk Co 
Aluminum Co. of 
Amer 
American Can Co 
American Clip Co 
American Crayon Co 
American Electric Co 
American Embossing Co 
Amer. Multigraph S. Co 


Amer. No. Machine Co 
Amer. Writ. Mach. Co.89 
Ames Supply Co 

Argus Mfg. C 

Art Metal Constr. Co 

Art Steel Co In 

Atlas Staty. Corp 

Ault & Wiborg Co., The 
Aurora Metal Cabinet Co 
Auto. File & Index Co 
Auto. Pencil Sharpener Co 


Auto-Oven, Ine 
Autopoint Co 
Azora Rubber Co 


Baltimore Index Mfg. Co 
tankers Box Co 

tarrett Desk Machines 
Barr-Morse 
Bassick Co 
Bates Mfg. Co 
Beach Publishing Co 


Bentley & Gerwig 

fentson Mfg. Co 

Berger Mfze. Co 132 
Blum, Emery, In 

joorum & Pease Co 
Bridgeport Pen Co., The 
Bristow, Stanley R 
British Stationer 

Buckeye Rib. & Carb. Co 


Bump Paper Fastener Co 


Buro-Bedarf-Rundschau 


Burroughs Add. Mach, Co 
Bushnell Alvah, Co 
Business 

Cc 
Canode Ink & Offi. Sup. Co 
Cardinell Ink-Out Mfg. Co 
Carpenter, E. W., Mfg. Co 
Clarotype Co., The 
Clemetsen Co The 
Cole Steel Equip. Co 
Collier-Keyworth Co 
Collins, H. H., Ink Erad 
Colonial Chair Co 
Columbia Rib. & Carb. Co 
Columbia Steel Eq. Co 
Columbian Art Works 
Colytt Laboratories Co 
Conklin Pen Co 
Cook. H. C.. Co 


Corona Typewriter : 
Corry-Jamestown Mfg. Co 
Crane & Co 

Crocker Chair Co 
Crown Ribbon & 
Currier Mfg. Co 


Carb. Co 


D 
Davenport-Taylor Mfg. Co 
Davids, Thaddeus, Ink Co 
Deflance Sales Corp 
Detroit Metal Spec. Co 
Dick, A. B., Co 
Dictaphone Sales Corp 
Diebold Safe & Lock Co 
Diemer, John F., Co 
Dietz, J. F., Co 
Downey, The C. L.. Co 
Dunleavy Co., The 

E 
Economy Products Corp 


Edison, Thomas A In 
Ediphone, The 
Electromatic Tws., In« 


Fisher Co 
Parts Co., In 
Enduro Mfg. Co 
Englewood Desk C: 
Esterbrook Pen Co 
Evansville Desk Co 
Executab Corp 


F 


Elliott 
Endlok 


Faber, A. W 
Faber, Eberhard 


Amer.171, 
Auto. Typewriter Co 
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Faries Mfg. Co 218 % 
F-B Mfg. Co 215 Lackawanna Lthr, Co 199 
Force, Wm. A., & Co -112 Lanston Monotype Machine 
Fox, Geo, E., & Co $1 Se énéees : ‘ ; 175 
Free Hand Binder Co 40 Leopold Co., The ; 142 
Fritz-Cross Co., The 7 Lincoln Rubber Key Co 912 
Fulton Spe ialty Co. 237 Listo Pencil Corp 236 
Ga Loose Leaf Metals Co 232 
Luther Ink & Stp. Pad Co.228 
Gardner, P. A., Lthr. Wks.236 Lyon Metal Products, Inc.130 
General Eclipse Co 231 
General Fireproofing Co M 
The kn a ah 119 Macey Co., The 116 
General Office Equip. Corp.238 Manifold Supplies Co 62 
Gilson-Bolens Mfg. Co 244 Marchant Cale, Mch. Co 145 
Globe-Wernicke Co 163 Markilo Co 236 
Graff, Geo. B., Co. 220 Meilicke Systems, In 222 
Grand Rapids L. L. Badr. Meilink Steel Safe Co., The.236 
Co 216 Metal Office Furn, Co 6 
These advertisements present the products of 
the leading manufacturers in each division of 
the industry. Because of the ground for honest 
differences of opinion the publishers obviously 
cannot undertake to guarantee transactions be- 
tween advertisers and customers. They do, 
however, offer their service in resolving any 
disagreements between advertisers and cus- 
tomers, which result from relations established 
through the journal. 
Greist Mfg. Co ; 72 Meyer & Wenthe 224 
Guide System & Supp. Co. 90 Miller Bros. Pen Co 214 
Gummed Tape & Dev. Co. .241 Milwaukee Chair Co 71 
Gunlocke, W. H., Chair Co. 200 Mimeograph, The 61 
Gunn Furniture Co 220 Mimeo Sve. Bureau 241 
Mittag & Volger, Inc 59 
= Modern Mail. Equipt. Co. .153 
Hall-Welter Co 232 Mon Bureau ; ; 942 
Hanna Register Co 226 Monroe Cale. Mch. Co 141 
Hanson Scale Co 238 Moore Push-Pin Co 227 
Harter Corporation 185 Multigraph, The 188 
Harvey, Fred W., Co 239 Multi-Print System Co 241 
Hellesoe, Hans H 228 Mun-Kee Products Corp. .121 
Heyer Duplicator Co 114 Munson Supply Co 196 
Higgins, C. M., & Co 210 Mutschler Bros. Co 66 
High Point Bending & Chair Myrtle Desk Co 191 
Co 190 
Hoffman, L. ... 219 N 
Hoge Mfg. Co., The 140 Natl. Blank Book Co 17: 
Hoosier Desk Co . 165 Natl. Brief Case Mfg. Co.223 
Horn, W. C.. Bro. & Co es9 Natl. Business Show Co. .19:! 
Hotchkiss Sales Co .-* /9 Natl. Cash Register Co... .104 
Hunt, ¢ Howard, Pen Co.217 Natl. FiberstoK Env. Co. .20 
I Natl. Vule. Fibre Co 205 
Ideal School Supply Co 230 Neidich Process Co 203 
I. D. L. Mfg. & Sales Corp. 224 Newark Chair Co., In 215 
Illinois Paper Co TR New Indiana Chair Co 96 
Imperial Desk Co 69 N. Y. Silicate Bk. Slate Co.239 
Imperial Furniture Co 74 oO 
Imperial Methods Co 212 
Imperial Steel Cabinet Co.211 Oakville Amer. Pin Div 151 
Improved Boehner Binder Office Appliance Co., The.215 
CAA, ectsees ‘ 238 ©. K. A. Co 241 
Imprvd. File & Rack Co. .240 Old Town Rib. & Carb. Co.176 
Indiana Desk Co 97 Olsen, 0. C. S., C 213 
Ink-Out Mfg. Co 237 Onken, The Oscar, Co 237 
Int'l Printing Ink Corp 107 Orpin Desk Co 208 
Invincible Metal Furn. Co. 8&8 Orthwine Mfg. Co 238 
J Oxford Filing Sup. Co 1S4 
Jamestown Metal Desk P 
— . ‘ L4G, 4% Pacific Ch. & Rib. Mfg. Co.197 
Jasper Chair ‘ oO 245 Parker Pen Co 239 
Jasper Desk ¢ ee aes > 249 Parrot Speed Fastener Cp. 87 
a ry - ‘Mf =_ —_ — Paul, Edward P., & Co 230 
- — : Peerless Carb. & Rib. Co. .239 
K Peerless Key Co., In 93 
Kalamazoo Stationery Co.218 Peerless Wire Goods Co 228 
Kay-Dee Co 220 Pelouze Mfg. Co 219 
Kihn Bros 209 Penene Corp > a 
Kilian Mfg. Corp 216 Phillips Rib. & Carb. Co..210 
Kohlhaas Co., The 213 Pierce, S. K., & Son Co 229 
Krantz Mfg. Co 128, 29 Polar Mfg. Co soe oe 
Kwikstik Co 206 Pressteel Engineer, Corp 64 
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irk Envelope 
Carb 
Co 


Co 


110 


‘ 207 
Co. 2u05 


Quality 1 
Queen Ribbon & 
Quigley Furniture 


R 
Rand McNally & Co - 149 
Ravenswood Off. Spec. Co. 240 
Regal Typewriter Co.....23 
Reiner’s Rotaprint, In« .208 
Reliable Tw. & A. M. Cp.239 
Reliance Pencil Co .238 


Remington Rand Bus Serv. 92 
Roberts Numbering Mach. 
Co 181, s2 


Roberts, Weldon, Rub. Co.199 
Rockwell-Barnes Co .192 
Royal Typewriter Co .160 
s 
Safe-Guard Corp 131 
Sainberg & Co., In 16 
Sanford Mfg. Co ‘ 02 
Sanymetal Products Co...224 
Searles Elec. Weld. Wks. .232 
Sengbusch S-Cl. Inkstd. Co.178 
Seymour Products Co oosal 
Shallcross Co., The.......229 
Shaw-Walker Co... sie 
Sheaffer, W. A., Pen Co.136, 37 
Sheppard, C, E. Co oscvaee 
Sherman-Manson Mfg. Co.219 
Shipman-Ward Mfg. Co... 67 
Sibley, Edw. L., Mfg. Co..158 
Sikes Co ‘ ‘ 109 
Silverglo Lamps, Inc.....204 
Simonson, R. A., & Co 237 
Simplex Gold Stamping 
Press Co ‘ 213 
Smith, L. C., & Corona 


Typewriters 103 
Smith Noise & Shk. Elimr.241 


Speed Key Mfe. Co axe cee 
Standard Mail. Mach. Co. .157 


Stationers’ Loose Leaf Co.111 
Steel Equipment Corp....159 
Steel Fixture Mfg. Co.....108 
eS ee 135 
St. Johns Table Co a 
Storms, H. M., Co » -245 


Sturgis Posture Chair Co. .105 


Sundstrand Add. Machine. 238 
Sun Rubber Co., The 154 
Superior Off. Spec. Co 29] 
Swan Pencil Co., In 36 
. 
Tell City Desk C . 204 
Terrell’s Equip. Co 168 
Therman Lthr. Gds. Co 207 
Tip Top Mfg. Co «2 e240 
Todd Co., The .143 


Toledo Metal Furniture Co.150 
Triner Scale & Mfg. Co 
Turner & Harrison Pen Co.: 
Tybon Corp. 
Tyler Sales 





Fixture Co 
U 
Elliott-Fisher 


~ 


Inderwood 


Co 238 tack Cover 
Underwood Tw Back Cover 
Union Ribbon & Carb. Co.239 
U. S. Bronze Sign Co .-240 
U. S. Envelope Co ~ «ell 
U. S. Lace Paper Wks 231 
UL. S. Tw. Ribbon Mfg Co. .236 

v 
Vanderbilt Mfz. Co 155 
Van Dorn Metal Furn. 132, 33 
Van Sicklen Corp . 4 
Varityper Incorporated cee 
Victor Safe & Equip. C« 238 

bod 
Wabash Cabinet Co 166 
Wagemaker Co 77 
Wark-Beacon Sl. Furn. Co.2158 
Warshaw Mfg. Co., In 227 
Weber Costello Co R5 
Webster, F. S., Co a 
Weis Mfg. Co.99, 100, 101, 102 
Western Furniture Co . 206 
Weston, Byron Co .169 
Wiggins, John B., Co »+2e0 
Wood Office Furn. Assoc. .183 


Woodstock Typewriter Co.247 

Worcester Wire Nov. Co. .234 

Wrenn Paper Co 170 
Y 

Paper & Spec. Co. .223 

Erbe Mfg. Co. .123 


Yanke t 
Yawman & 
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Adding Machines 
Barrett Desk Machines..... 17 
Burroughs Adding Mach. Co 246 
Elliott-Fisher Co. .... id 
General Office Equip Co... "8: 33 
Lanston Monotype M'ch. Co.175 
Marchant Calc. Machine Co.145 
Monroe Cale. Machine Co.. .141 
Sundstrand Add. Machine.. .238 
Adding Machines, Rebuilt 
Reliable Typewr. & Adding | 
Mach. Corp < 
Adding Machine’ Rolls and Paper. 
Ree ‘kwell- Barnes Co. ......19 
U Lace Paper Works Pt 
Y a2 Paper & Spec. Co. .223 
Adding Typewriters 
Burroughs Adding Mach 
Elliott-Fisher Co. 
Underwood Elliott- “4 isher 
Bac k Cover 


Co.246 
238 


Addressing Vinubiees 
Addressograph Co 63 


Amer. Multigraph Sales Co.188 
Adhesive Tape 

Quality Park Env. Co... 110 
Adhesives 


(See Inks, Adhesives, etc.) 
Arch and Clipboards 


Free Hand Binder Co 240 
Globe-Wernicke Co : 163 
Rockwell-Barnes Co. ... 192 


Associations, Tra 
Wood Office Furn. 
Autographie Registers 

Hanna Register Co... - - 226 


Assoc 183 


Multi-Print System Co. ....2 241 
Ball Bearings for Metal Off. Furn. 

Kilian Mfg. Co. ... 216 
Bankers’ Note Cases 

Art Steel Co..... oe onee 

Cole Steel Equipme nt Co 225 

Gen. Fireproof. Co... 19 


- 
Globe-Wernicke Co. . 16° 
Ravenswood Off. Spec. Co..24 
Van Dorn Metal Furn. .132, 3: 
Billing Machines 
Burroughs Add. Mach. Co. .246 
Elliott-Fisher Co 238 
General Office Equin. Co 238 
Underwood Typewriter Co. 
ovnkes we Back Cover 
Binders, Catalog and Periodical 
Aigner. G. Co : 
American Clip Co. .113 
ee (Framed) 
Y. Silicate Book Slate Co.239 


Rank Books 
Boorum & Pease. . ‘ad .192 
Nat'l Blank Book Co......173 
Rockwell-Barnes Co 192 
Blanks for Bonds and Stocks 
nn Mn 6666666 8s 09 
Blotters 
Wrenn Paper Co 70 


Blue Print and Plan File Cabinets 
All-Steel-Equip Co. .. 


Berger Mfg. Co...... "132. 33 
Gen. Fireproof. Co........119 
Globe-Wernicke Co se 


Van Dorn Metal Furn. .132. 23 
Yawman and Erbe Mfg. Co.123 


Bond Boxes 
Art Steel Co. . ay | 
Cole Steel Equipme nt Co. . 925 
Corry-Tamestown Mfe Corp 1%4 
General Fireproof. Co.....119 
Globe-Wernicke Co. . ‘cone 
Steel Equipment Corp 159 

Book Cases 
All-Steel-Equip Co . 7 
Art Metal Construction Co. .174 
Globe-Wernicke Co 163 
Gunn Furniture Co .. 220 
Macey Co.. The : 118 
Ouigley Furn. Co 2°7 


Van Dorn Metal Fum. .122 33 
Weis Mfg. Co 99.190 101, 10° 
Yawman and Erbe Mfg. Co.123 


Book Ends 

Seymour Products Co 31 
Bookholders 

American Clip Co 112% 

American Electric Co 34 
Book Rings 


Carnenter. E. W.. Mfc. Co. . 241 
Bookkeeping Machines 
Rurroughs Add. Mach. Co..246 
Flliott-"'sher Co. . PRR 
Gen. Office Equip. Corp. ..238 
Underwood Typewriter Co 
Back Cover 


Box Files 
Art Steel Co 77 
General Fireproof Co 119 
Globe-Wernicke Co 163 


Weis Mfg. Co 
Brief Cases 

Nat'l Brief C»se Mfz. Co. .223 

Therman Leather Goods Co. 207 
Bulletin Boards 

New York Silicate Bk. Slate 

_. eee — ‘ 239 

Business Shows 

National Business Show Co.195 
Busses 

Art Metal Construction Co.174 


99. 100. 101. 102 


General Fireproof. Co... .. 119 
Macey Co., The. . ‘ . 116 
Toledo Metal Furn. Co ..150 


Calculating Devices 
Meilicke Systems, Inc 
Reliable Tw. & A. M. C. 

Caiculating Machines 
Barrett Desk Machines... ..175 
Burroughs Adding Mach. Co.246 
Lanston Monotype Mch. Co.175 





Marchant Cale. Machine Co.145 
Monroe Cale. Mach. Co... .141 
Calculating Machines, Rebuilt 
Reliable Typewr. 
Machine Co. .. ~. -239 
Calendar Pads and Stands’ 
Columbian Art Works 
Defiance Sales Corp . S60 
Carbon Papers 
(See Ribbons and Carbons) 
Card Cases, Pocket 
Gardner, P. A., Leather Wks.236 
Impr. Boehner Binder Co. . .238 
Wiggins, The John B., Co. . .233 
Card Index Boxes & Trays 


fF >) UU eee eee 177 
Bentson Mfg. Co. ; 144 
Cole Steel Equipt. Co oo eee 
Currier Mfg. Co...... » on 
Diemer, John F., Co....... 235 
Globe-Wernicke Co., The. ..163 
Hoffman, L. eee 
Imperial Methods Co....... 212 
Macey Co., The... io cbeaaee 


Costumers 
Globe-Wernicke Co. ....... 163 
Jamestown Metal Desk 9 
gts cegeveoneeebeds 146, 47 
Quigley Furniture Co...... 297 


Sanymetal Products Corp. .224 
Covers, Washstand 


| eee 244 
Crayons 

American Crayon Co. .....186 
Cuspidor Mats 

Pe Bee GO aN Swe ebaeen 86 
Cuspidors 

Be Gee Ge. . cps ink tien 177 

Cole Steel Equipment Co. . .225 

Detroit Metal Spec. Co... . .232 

Wateee Fee, GOs. ac6es chev 218 


Cutters, Paper and Card 

Ideal School Supply Co... . .230 
Dating Stamps 

Amer. Number Mach. Co... 98 


Fulton Specialty Co....... 237 
Meyer & Wenthe....... . 224 
Stewart, R. A.. &Co.... 135 





here, 


advertised are here classified. 
requirements of the modern business office are 


CLASSIFICATIONS 


For the benefit of the subscribers the lines 


Many of the 


represented. Should subscribers be interested 
in any article of office equipment not listed 
they are cordially invited to communi- 
cate with the service bureau, through which the 
information will be promptly and cheerfully 
furnished by letter, without obligation. 





Pressteel Engineer. Corp... 64 
Sainberg & Co. ........06. 216 
Shaw-Walker Oo... Sceee cous &3 


Wagemaker Co., The....... 
Weis Mfg. Co.. oD. "100. 101, 102 
Yawman and Erbe 123 


Cash Boxes 

Art Steel Co., Inc......... 177 

Cole Steel Equipment Co. .225 
Cash Registers 

Nat'l Cash Register Co., The.104 
Casters, Shoes, Etc. 

i oh Kcckeees obama 124 

Sun Rubber Co. ...... . .154 
Chair Irons 

Collier-Keyworth Co ane cue 

Gilson-Bolens Mfg. Co... ..244 
Chair Mats 

Polar Mfg. Co..... cae 


Chair Pads and Cushions 
Economy Products Corp. . .240 


Fox, Geo. E., & Co....... 81 
i 2h. . 56 eenencobwee 219 
Polar Mfg. Co. iw doh ae 86 
Sainberg & Co...... . 216 
Sun Rubber Co... , owe 


Chairs 
Aluminum Co. of Am 171, 2 
Colonial Chair Co. ........ 91 
Crocker Chair Co. 
Fritz-Cross Co. amas 
General Fireproof. Co.....119 
Gunlocke, W. H., Chair Co. .200 


High Point Bend. & Ch. Co.190 
Jasper Chair Co... ee 
Milwaukee Chair Co....... 7 
Newark Chair Co.........215 
New Indiana Chair Co..... 96 
Pierce, S. K., & Son.......229 
See Oe. cs kceasse 109 


Sturgis Posture Chair Co. ..105 

Toledo Metal Furniture Co. 1! 14 
Vanderbilt Mfg. Co........ 15 

Wark-Beacon Steel Furn. Co. 21: 3 
Check Protectors & Writers Mfrs. 


Hall-Welter Co. ... 232 
Safe-Guard Corp. ......... 131 
We Ws wine an 148 


Check Protectors and W riters, U sed 
Reliable Tw. A.M 239 
Check Sorters 
Kohlhaas Co., The........ 213 
Checks, Stamped Metal 
Meyer & Wenthe.......... 22 
Stewart. BR. A.. & Co......135 
Clips, Paper (See Paper Clips) 
Coin Bags, Trays and Wrappers 


Art Steel Co., Inc......... 77 

Downey. The ee: Be Ae: cs 0 . 237 
Copyholders 

American Clip Co.......... 113 

American Electric Co...... 234 

. gt orn 212 

Pe Bee SO. .occcnen 205 


Standard Mailing Mach. Co. 157 
Copying Devices and Supplies 
Yawman & Erbe.......... 12% 


Desk Calendars 
Columbian Art Works.. .208 
fiance Sales Corp. . 223 
I. D. L. Mig. & Sales Corp. 224 
Desk File Racks 


Impr. File & Rack Co...... 240 
Desk Pads, Blotter 
Boorum & Pease Co....... 192 
Fox, Geo. E., & Co........ 81 
SE, Th kc awe tre wee wee 219 
eee Ge Ge. 4. sin cd eces 216 
Sun Rubber Co............ 154 
Superior Office Spec. Co... .221 
Desk Pads, Glass 
., * | fae 81 
Poser Tas. GO. so sais iy ty 
Ravenswood Off. Spec. Co. .240 
Ne ae 216 
k Pads, Linoleum 
Fox. Geo. E., & Co........ 81 
PE, EK hae koe eb uwes 219 
i. * See eee 86 
Ravenswood Off. Spec. Co. .240 
ee 5 Laer 216 


Superior Office Spec. Co... .221 


Wagemaker Co. .....0656% 77 
Desk Pending-Letters Holders 
American Clip Co. ....... 113 


Desk Signs and Tablets 
Davenport-Taylor Mfg. Co. .226 


U. 8. Bronze Sign Co......240 
Desk Trays 

American Electric Co...... 234 

Ast Beeeh Ge. Me. . os o0 20s san 


Automatic File & Index Co. 12 
Berger Mfg. Co 1 33 
Cole Steel pemoment Co.. * 39 
Fox. Geo. E., & 

General Fireproof. ae 119 
Globe-Wernicke Co. 163 
I. D. L. Mfg. & wn Corp. . 224 

21 


Imperial Methods Co......2 2 
Jamestown Metal Desk wert 
Se Snes oe 6. 47 
ase Ge; Wes c Vas « cet 116 
Metal Office Furn. Co.._..- 156 
eee Mk 5 cee cee kvhs 216 


Weis Mfg. Co..99, 100, 101, 102 
Worcester Wire Novelty Co .234 
Desk Work Distributors 


Bristow, Stanley R........ 239 
Fox. Geo. B.. & Co........ 81 
Globe- Wernicke eS 163 
Horn. W. C., Bro. & Co... .239 
Kohlhaas Co., The........ 213 
Sainberg & Co............ 216 
Superior Office Spec. Co... .221 


Victor Safe & Equip. Co. ..238 
Desks 


ey TE Gs i ein on!» 0 te 189 
Art Metal Construction Co.174 
Auto. File & Index Co..... 127 
Bentley & Gerwig Furn....118 
Berger Mfg. Co........ 132, 33 
Clemetsen Co., The....... 79 


Columbia Steel Equip. Co. 187 
Corry-Jamestown Mfg. Corp. 139 
Dietz, J. F., Co 215 


Englewood Desk Co........ 201 
Evansville Desk Co ....... 211 
eral ie Gi ew k 119 
Globe-Werni ae 1 
Gunn Furniture Co....... 220 
Hoosier Desk Co.......... 165 
Imperial Desk Co. ........ 69 
Imperial Furniture Co... .. 74 
Indiana Desk Co.......... 


Invincible Metal Furn. Co.. 

Jamestown —_ Desk Co. 146, Pe 

Jasper Desk Co........... 45 

Jasper Office “Rurniiare Co.. 216 
es e 





Leopold Co., The......... 142 
2 & Sees 116 
Metal Office Furn. Co... _: 156 
Myrtle Desk Oe. .....cscus 191 
Olsen, O. C. S.. rr 
Orpin Desk Co 
Quigley Furniture Co...... 227 
Shaw-Walker Co. ......... 8. 
Steel Equipment Corp..... 159 
Steel Fixture Mfg. Co...... 108 
5 an City Desk Co......... 204 
Van Dorn Metal Furn. .132, = 
Wagemaker Co. .......... 


Weis Mfg. Co. 89. 100, 101, 104 
Western Furn. Co......... 206 
Yawman and Erbe Mfg. Co.123 

Dictation Machines 


Dictaphone Sales Corp..... 117 
Ediphone, The ........... 164 
Edison, Thos. A., Inc...... 164 


Directory Boards 
Davenport-Taylor Mfg. Co..226 
Display Fixtures 


All-Steel-Equip Co. ....... 75 
Berger Mfg. Co........ 132, 33 
Onken, The Osear, Co...... 37 
Orthwine Mfg. Co......... 238 
- Fa had — ae ae 240 
rinking Cups, per 
Orthwine Mie. ess <0 ete 238 
Duplicating Machines 


Addressograph Co. 63 
Amer, Auto. Typewriter Co. 198 
Amer. Multigraph Sales Co.188 
Canode Ink = Supp. Co. at 


Die. SB. Bi, GOecaveccessa 

Heyer Duplicator Co....... 114 
Mimeograph, The ........ 61 
Multigraph, The ......... 188 
Reiner’s Rotaprint, Inc... .208 
Safe-Guard Corp. ......... 131 


Standard Mailing Mach. Co.157 
Duplicat. Machines, Used, Rebuilt 
Mimeo. Serv. Bureau...... 241 
Duplicating Machine Supplies 
anode Ink 4 ee ae ae 


Dick. A. Bu Die ccs cvisws 1 

Illinois Paper Co.......... 78 

Shallcross Co., The........ 229 
Envelopes 

Bushnell. Alvah, Co....... 68 

Diemer, John F., Co....... 235 


Globe-Wernicke Co. 63 
Nat’! FiberstoK Envelope Co.203 
Quality Park Envelope Co.. St 


Uz. Envelope Co........ 
Envelopes, Celluloid 

—— lo AS re 236 
Envelope ers 

Argus Mfg. Co. .......-++« 33 

Office Appliance “Go., The. .215 


Standard Mailing Mach. Co.157 
Eradicators, Ink 


Collins, H. H.. pas Erad. Co.240 

Ink-Out Mfg. Co. ........-. 237 
Eradicators (Single Fluid) 

Ink-Out Mfg. Co. ........ 237 
Erasers 


(Blackboard) 
N. Y. Silicate Book Slate Co.239 
Erasers (Chemical) 
Collins, H. H., Ink Erad. Co. 240 
Ink-Out Mfg. Co. 237 
Erasers ry = ) 233 
Argus & 
Auto. Pencil Sharpener Co.125 
Faber, A. W.. - y 134 
Faber. Eberhard 120 
Roberts, Weldon, Rubber Co.199 
Exhibitions 
Nat'l Business Show Co... .195 


Expense Books 
Beach Publishing Co...... 241 
Defiance Sales C 2 


Sibley, Edw. L., Mfg. Co. . .158 


File Boxes, Col ible Corrug. 
Bankers Box Co.......... 2 
Kay-Dee Co. .......--++6: 220 

File ‘Bonen, Metal 
Ast Steel Oe. ...ccesseves 177 
Auto. File & Index Co..... 127 


Cole Steel Equipment Co.. 
Currier Mfg. Co 
Pressteel Engineer. Corp. 
Rock well- ag a. bane “192 

Filing Cabinets, 
All-Steel- ment | 75 
Art Metal eccenciten Co.174 
Ast Gtees Ge. ove.s's Vee ced 177 
Aurora Metal Cabinet Co. .152 


Auto. File & Index Co..... 127 
Bentson Mfg. ~ bbe os icses 144 
Berger = S one asves 132, 33 
Columbia Steel Equ ee. Co. .187 
Corry-Jamestown _* Corp. 139 
General Fireproof. 119 
Globe-Wernicke Co. ...... "163 


Imperial Steel Cabinet Co. .211 
Invincible Metal Furn. Co., 88 
sommestous Met. Desk Co. ees t 


Macey Ge., Bees s sac isiuus 
Metal Omice Furn, Co...... 156 








6 


Pressteel Engineer. Corp... oe 
Shaw-Walker Co ‘ ; 

Steel Equipment Corp ‘ 159 
Steel Fixture Mfg. Co ..108 
Terrell’s Equipment Co 168 


Van Dorn Metal Furn. .132. 33 
Yawman and Erbe Mfg. Co.123 
Filing Cabinets, Wood 


Auto, File & Index Co 127 
Globe-Wernicke Co 163 
Imperial Methods Co 213 
Macey Co.. The 116 
Shaw-Walker Co R33 


Wagemaker Co 
Weis Mfg. Co..99. 100, 101 10° 


Yawman and Erbe Mfg. Co.125 
Filing Capeiics 
Aigner, G. J.. Co "14 
American Clip Co 115 
Auto. File & Index Co 127 
Balto. Index Mfg. Co 35 
Bushnell, Alvah. Co 68 
Dunleavy Co.. The 922 
General Fireproof. Co 119 
Globe-Wernicke Co 163 
Guide System & Supply Co. 90 
Imperial Methods Co ,.212 
Invincible Metal Furn. Co Ra 
Macey Co The 116 


Nat'l FiberstoK Envelope Co.203 


Oxford Filing Supply Co. .184 
Quality Park Env. Co 110 
Rock well-Barnes Co ifn”? 
Simonson, R. A., Co 237 
Steel Equipment Corp 159 
Wabash Cabinet Co .. 166 
Warshaw Mfg. Co.. Ine 227 


Weis Mfe. Co.99. 100. 101 10° 

Yawman and Erbe Mfg. Co.123 
Finger Pads, Rubber 

Sun Rubber Co 154 
Fountain Pen Engraving Machines 

Simplex Gold Stpg. Press Co.213 
Fountain Pens 

Conklin Pen Co 148 

Parker Pen Co e239 

Sheaffer. W. A Pen Co.136. 37 
Fountain Pen-Pencil (Combined) 

Parker Pen Co e30 

Sheaffer, W. A Pen Co.136, 37 
Furniture Bumpers 


Polar Mfg. Co Re 

Sun Rubber Ce. .........154 
Furniture Polish 

Globe-Wernicke Co 163 


Van Dorn Metal Furn. .132, 33 
Gold Stamping 

Aigner, G. J.. Co "14 
Gold Stamping Presses 

Simplex Gold Stpe 
Gummed Cloth 

Aigner. G. J.. Co a 

Gummed Tape & Devices Co.24 
Gummed Cloth Rings 

Warshaw Mfg. Co.. Ine 337 
Gummed Tape and Sealers 

Gummed Tape & Devices Co.241 

Seymour Products Co 23 
= Card enol 


Press Co.213 


+ 
1 


Cook H Co 106 
Graff . B.. Co . 220 
Macey Co., The 116 
Moore Push-Pin Co 337 

Index Tabs 

Aigner. G. J.. Co 214 
Auto. File & Index Co 127 
Balto. Index Mfg. Co ea5 
Executab Corp 179 
Guide System & Supply Co. 90 
Simonson, R. A & Co 237 
Warshaw Mfe. Co Inc 227 

Inks, Adhesives, Ete. 


Canode Ink & Office Sup. Co. 76 
Davids, Thaddeus. Ink Co 209 
General Eclipse Co 31 
Higgins. Chas. M.. & Co 310 
Kwiketik Co "06 
Luther Ink & Stamp Pad Co.228 
Penene Corp 65 
Sanford Mfg. Co 202 
Inkstands 
Atlas Stat’y Corp “02 
General Eclipse Co 2A1 


Sengbusch 8-C Inkstand Co.178 
Labels, Law Books and Number 
Aigner, G. J., Co 214 


Lamps 
Faries Mfg. Co 218 
Greist Mfg. Co 72 
Silverglo Lamps, Ins 204 
Lead for Mechanical Pencils 
Faber. A. W., Ine 134 


Sheaffer, W. A 
Leather Goods 
Nat'l Brief Case Mfg. Co. .223 
Therman Leather Goods Co.207 
Van Sicklen Corp 4 
Leather Upholstered Furniture 
Gunlocke, W. I Chair Co.200 


Pen Co..136, 37 


Vanderbilt Mfg. Co 155 
Leathers, Upholstering 
Lackawanna Leather Co 199 
Letter Distributors 
Bristow, Stanley R eso 
Globe-Wernicke Co 163 
Imperial Methods Co ‘ 212 
Kohlhaas Co.. The 213 
Letter Trays 
(See Desk Trays) 
Letterheads 
American Embossing Co '35 


Lettering and Show Card Pens 


Bridgeport Pen Co 228 
Library Equipment 
General Fireproof. Co ..119 


Globe-Wernicke Co ‘ 163 


Linoleum Desk Tops 


Fox. Geo. E.. & Co . 81 
Polar Mfg. Co R68 
Sainberg & Co . re 
Wagemaker Co 79 


Lockers and Storage Cabinets 


All-Steel-Equip Co 75 
Art Metal Construction Co.174 
Art Steel Co : 177 
Aurora Metal Cabinet Co. .152 
Berger Mfg. Co.... 132, 33 
Corry-Jamestown 39 


Mfg penton 13% 
General Fireproof. Co .119 
Globe-Wernicke Co 16:3 
Invincible Metal Furn 
Lyon Metal Products. Inc... 130 


Macey Co., The 116 
Quigley Furniture Co 227 
Steel Equipment Corp 159 
Terrell's Equipment Co 168 


Van Dorn Metal Furn 132, 35 
Yawman and Erbe Mfg 
Loose Leaf Books and Systems 


Roorum & Pease Co soeeene 
Endlok Parts Co Ine 237 
F-B Mfg. Co 215 
Grand Rapids L L Binder Co.216 
Nat'l Blank Book Co 73 
Sheppard, The C. E. Co 194 
Stationers L. L. Co... 111 


Loose Leaf Covers, Emb. & Decor. 
Aigner, G. J.. Co 21 
Loose Leaf Env elopes, Celluloid 
Markilo Co ?36 
Loose Leaf Metals 


Carpenter, E. W.. Mfe. Co..241 

Endliok Parts Co.. Ine 237 

Loose Leaf Metals Co 233 
Mail Distributors 

Bristow, Stanley R e3o 
Map Tacks 

Graff. George B Co 220 

Moore Push-Pin Co 237 
Maps, Globes, Ete. 

Rand MeNally & Co 149 

Weber Costello Co gS 


Matched Office Suites 
Art Metal Construction Co 174 
Clemetsen Co.. The 
General Fireproof. Co... ‘119 


Gunn Furniture Co...... 

Imperial Furniture Co... =4 

Leopold Co.. The 1 " 3 

Macey Co.. The 116 

Quigley Furniture Co 997 
Memorandum Books 

Boorum & Pease Co 192 
Memorandum Devices 

Bristow, Stanley R ean 

Currier Mfg. Co 221 

Fox. Geo. E & Co S81 

Seymour Products Co °31 
Moisteners 

Argus Mfg. Co = 


Sengbusch S-C Inkstand Co. 17 7 

Seymour Products Co 
Numbering Machines 

American Number Mach. Co. 98 

Bates Mfg. Co 193 


Force, Wm. A... & Co 11 
Paul, Edward P.. & Co 230 
Roberts Num. Mach. Co.181, 8 


Office Partitions and Railings 
Globe-Wernicke Co 16: 
Oil, Office Machine 
Clarotype Co 225 
Defiance Sales Corp 993 
Order Books, Duplicate, Trip! cate 
Kalamazoo Stat'y Co 18 
Pads, Columnar 
Boorum & Pease Co 192 
Kalamazoo Stat'y Co 218 
Paintings, Etchings, Ete. 


Blum, Emery. Ine 190 
Paper 
Weston, Byron Co 169 
Wrenn Paper Co 170 
Paper Clamps 
American Clip Co 113 
Atlas Stat'y Corp 202 
Auto. Pencil Sharpener Co.125 
Esterbrook Pen Co 167 
Paper Clips 
American Clip Co 113 
Argus Mfe. Co 233 
Cook, H. C.. Co 106 
Graff, George B.. Co . 220 
Rockwell-Barnes Co 19” 
Tip Top Mfg. Co.. 240 


Paper Fastening Machines 
Acme Staple Co.... .180 


Auto. Pencil Sharpener Co. .125 


Bump Paper Fastener Co. .212 
Defiance Sales Corp.......223 
Hoge Mfg. Co rr .140 
Hotchkiss Sales Co . 70 
I. D. L. Mfg. & Sales Corp 224 
Krantz Mfg. Co , 128, 29 
Parrot Speed F astener ‘Corp 87 
Rockwell-Barnes Co. .....192 


Sibley. Edw. L.. Mfg. Co 158 

Victor Safe & Eqpt. Co... .258 
Paste 

(See Inks, Adhesive, Etc.) 
Pen and Pencil Clips 

Arcus Mfg. Co ; 

Defiance Sales Corp. . 223 
Pencil Sharpeners 


Auto. Pencil Sharpener Co 
Graff. George B.. Co een 
Hunt, C. Howard, Pen. Co 
Pencils, Cedar 

Faber, A. W., Ine 134 
Faber, Eberhard . ° 120 
Reliance Pencil Co 238 
Swan Pencil Co 36 








Pencils, Paper Wound 
American Crayon Co.. 186 
Pencils, Thin Lead, Magazine 
Autopoint Co. ......... 
Listo Pencil Corp : 
Parker Pen Co..... bbs ¢ 
Sheaffer, W. A. Pen Co.136, 37 
Pens, Lettering and Show Card 
Bridgeport Pen Co cece 
Esterbrook Pen Co.... .167 
Pens, Steel 





Esterbrook Pen Co........ 167 

Hunt, C. Howard, Pen Co. .217 

Miller Bros. Pen Co ooo 

Turner & Harrison Pen Co.238 
Picture Hooks 

Moore Push-Pin Co... oomee 
Pietures (Framed) 

Blum, Emery. Inc ..190 
Pins and Pin Containers 

Defiance Sales Corp 323 

Oakville-American Pin Div.151 


Platens, Typewriter 
Amer. Writing Mach. Co.89, 200 


Ames Supply Co 162 
Postal Scales 

Hanson Scale Co 238 

I. D. L. Mfe. & Sales Corp..224 

Pelouze Mfg. Co... : 219 

Triner Scale & Mfg. Co . 227 
Publications 

British Stationer 243 

Buro-Bedarf-Rund-« hau 43 

Business . nese re 242 

Mon Bure au 242 
Punches 

American Clip Company 113 

Atlas Stat'y Corp....... 202 

Boorum & Pease Co.......192 

Defiance Sales Corp. » 224 

Globe-Wernicke Co .163 

I. D. L. Mfg. & Sales Corp 224 
Push Pins 

Moore Push-Pin Co 227 
Ribbon Dispensing Machine 

Tybon Corp se 2u5 
Ribbons and Carbons 

Allen & Co : 217 

Ault & Wiborg 107 


Buckeye Rib. & Carb. Co. .224 
Canode Ink & Off. Supp. Co. 76 
Columbia R. & C. Mfg. Co 80 
Crown Ribbon & Carb. Co.220 


Int'l Prtg. Ink. Corp 107 
Manifold Supplies Co...... 62 
Mittag & Volger 59 
Neidich Process Co "03 


Old Town Rib. & Car. Co 176 
Pacific Car. & Rib. Mfg. Co.197 
Peerless Carb. & Rib. Co 239 
Phillips Rib. & Car. Co 210 
Queen Ribbon & Carbon Co.207 


Rockwell-Barnes Co. . 192 
Shalleross Co., The o+eee 
Storms, H. M., Co... 245 
Tybon Corp. . 235 


Union Ribbon & ‘Carbon Co.239 
U. S. Typewr. Rib. Mfg. Co.236 


Webster, F. S., Co 2 
Rubber Bands 

Faber, A. W. . ; .134 

Faber, Eberhard 120 
Rubber Stamps 

Meyer & Wenthe 224 

Stewart, R. A., & Co 135 
Safes 

Berger Mfe. Co... 132, 33 

Diebold Safe & Lock Co 95 

Gen. Fireproof. Co 119 

Globe-Wernicke Co 163 

Invincible Metal Furn. Co RS 

Macey Co., The 116 

Meilink Steel Safe Co., The. 236 


Steel Equipment Corp 159 

Van Dorn Metal Furn..132. 33 

Victor Safe & Equipt. Co. .238 

Yawman and Erbe Mfg. Co.125 
Safety Deposit Boxes 


General Fireproof. Co.....119 

Invincible Met. Furn. Co... 88 
Scales 

Hanson Seale Co. 238 

Pelouze Mfg. Co... 219 
Scrapbooks 


Horn, W. C.. Bro. & Co enn 
Screens, Office 
Polar Mfg. Co 86 
Sealing Machines, Gum Tape 
Gummed Tape & Devices Co. 
Seymour Products Co 7 
Sealing Wax 


Davids, Thaddeus, Ink Co.209 
Luther Ink & Stamp Pad Co.228 
Sanford Mfg. Co -* . 302 
Seals, Notary and Corporation 
Meyer & Wenthe . 224 
Stewart, R. A., & Co.. 135 


Shelf Boxes 
All-Steel-Equip Co 
Art Steel Co ° ; 
Berger Mfg. Co 132 
Diemer, John F.. Co..... 
Globe-Wernicke Co ° oe 
Lyon Metal Products, Ine 
Shelving 
All-Steel-Equip Co. 
Art Steel Co ee 
Berger Mfg. Co... .132 
General Fireproof. Co..... 
Globe-Wernicke Co. ...... 
Invincible Metal Furn. Co,.. 
Lyon Metal Products. Inc.. 
Steel Equipment Corp 
Van Dorn Metal Furn. .132 33 





OFFICE APPLIANCES 


Sign Markers 


Fulton Specialty Co SC 
Hellesoe, Hans H : cov cmae 
Signs 
Davenport-Taylor Mfg. Co.226 
U. 8S. Bronze Sign Co...... 240 
Slip Sheeters, Dupl. Machine 
Modern Mail. Equipment Co.153 
Sorting Devices 
Currier Mfg. Co......... 221 
Kohlihaas Co ee 
Stamp Pads 
Fulton Specialty Co . 237 
Luther Ink & Stamp Pad Co.228 
Meyer & Wenthe , 224 
Mun-Kee Products Corp. .121 
Peerless Carb S, Ribbon Co. 239 
Stewart, R. A o .. A135 
Stands for Office eiechdhnes 
Deemee? GOP. on cccscecense 185 
Searles Elec. Weld. Works. 232 
Sherman-Manson Mfg. Co. .219 
Toledo Metal Furn. Co.. 150 
Stationery, Embossed, Engraved 
American Embossing Co. . .235 
Wiggins, John B., Co.......233 
Stationery Racks : 


Imperial Methods Co. 

Jamestown Met. Desk Co.146. 47 

Ravenswood Off. Spec. Co. .240 
Stencils 


Meyer & Wenthe........ 224 
Stewart, R. A., & Co ne 135 
Stenographers’ Note Books 
Boorum & Pease Co....... 192 
Rock well-Barnes Co. ... 192 
Stools 
Crocker Chair Co......... 219 
Sturgis Posture Chair Co. .105 
Toledo Metal Furniture Co.150 
Storage Cases 
ee Meee Win 666 cceeeese 77 
Bankers Box Co....... g2 
Cole Steel Equipment Co. 225 
Kay-Dee Co., The : ee 
Rockwell-Barnes Co . - 192 


Swinging Typewriter Stands 
Amer. Writing Mach. Co.89, 200 


Globe-Wernicke Co 163 
Weis Mfc. Co..99, 100, 101, 102 
Tables 
Berger Mfg. Co 132. 32 
General Fireproof. Co..... 119 
Globe-Wernicke Co 163 
Lyon Metal Products. Inc. .130 
Macey Co., The .. .116 
Quigley Furniture Co . 2°7 
St. Johns Table Co........ 161 
Van Dorn Metal Furn. .132, 33 
Tablets 
Rockwell-Barnes Co os cee 
Telephone Accessories 
American Electric Co . 204 
Bates Mfg. Co 193 
Colytt Laboratories .. 241 


Victor Safe & Equip. Co . 238 
Thumb Tacks 


Graff. George B., Co 220 

Moore Push-Pin Co 227 
Time Stamps and Recorders 

Joslin, A. D.. Mfg. Co 201 
Transfer Cases 


All-Steel-Equip Co. 


‘ 
Art Metal Construction Co.174 
Art Steel Co., Ine ; 177 
Aurora Metal Cabinet Co. ..152 
Auto. File & Index Co .127 
Berger Mfg. Co : 132, 33 
Cole Steel Equipment ‘Co 225 
Columbia Steel Equip. Co. .187 
General Fireproof. Co 119 
Globe-Wernicke Co. ...... 163 
Invincible Metal Furn. Co.. 88 
Macey Co., The .. ..116 
Shaw-Walker Co ‘ R83 
Steel Equipment Corp... 159 


Metal Furn.. 132, 33 
Co.99, 100, 101, 102 
Co.123 


Van Dorn 

Weis Mfg 

Yawman and Erbe Mfg. 
Trimming Boards 

Ideal School Supply Co... .230 
Type, Typewriter 

Amer. Writing Mach. Co.89, 200 

Ames Supply Co... 162 
Typewriting Cleaning Material 


Amer. Writing Mach. Co.89, 200 
Clarotype Co. . “es 225 
So. B. &.. Ge. rey . 241 
Sanford Mfg. Co...... 202 
Webster, F. S., Co.... ‘ 2 
Typewriter Cushion Keys 
Lincoln Rubber Key Co 212 
Munson Supply Co ; 196 
Peerless Key Co vneners 93 
Speed Key Mfg. Co........237 
Typewriter Cushion Knobs & — 
Ames Supply Co ses 16” 
Azora Rubber Co at eae ee "238 
Fox, Geo. E., & Co ne im 1 
Lincoln Rubber Key Co... .212 
Peerless Key Co 93 
Smith Noise & Shock Elimi-_ 
MOCOP wcccsccecssoesess 


Typewriter Parts and Tools 
Amer. Writing Mach. Co.89, 200 
Ames Supply Co......... 162 
Typewriters, Mfrs. of 


Amer. Auto. Typewriter Co.198 
Amer. Writing Mach. Co.89, 200 
Barr-Morse Corp. ........- 126 
Corona Typewriter ....... 103 
Electromatic Typewrs. Inc..138 
Elliott-Fisher Co. ........ 238 


General Office Equip. Corp.238 
Remington Rand Bus, Serv. 92 
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> WANTS and FOR SALE © 


The rate for Classified Advertisements is eight cents a word. Minimum charge, $1.60. 





SITUATIONS WANTED 


EXPERIENCED SALESMAN, formerly branch manager for 
typewriter company, now engaged in automobile business, 
prefers to return to office appliance field. Will consider 
agency for office specialty or interest with established dealer. 
More interested in possibilities of new connection than in loca- 
tion. Excellent references. Address M-71, care Office Appli- 
ances, Chicago. 








SITU ATION WANTED: Lady with eight years’ experience in 
stock records and detail work statione ry store. Competent to 
do buying, handle correspondence, etc. Highest recommenda- 
tion. Address A-67, care Office Appliances, Chicago. 


SALESMEN WANTED 


OUR HIGH-GRADE TYPEWRITER SPECIALTY is being suc- 
cessfully and profitably sold by typewriter salesmen, repair 
men, supply and specialty salesmen. This is a golden oppor- 
tunity for anyone calling on office trade. Territories are being 
allotted now. Write for details and selling plans. Address 
L-73, care Office Appliances, Chicago. 





Ss AL ESME N Ww ANTED Part Time — Old esti ablished manufac - 
turer of Loose Leaf Equipment, including Visible Record 
Books and Form Printing offers very attractive commissions 
to sales agents handling other office equipment. Central, 
Southern or Eastern territory. State lines now carried. Box 
B-158, care Offic e Appliances, Chicago. 


RIBB¢ IN “AND CARBON SAL ESMAN wanted for Chic ago 
territory. Opening is with branch office of leading manufac- 
turer. A real op oly ary for one with necessary experience 
and ability. Address F-91, care Office Appliances, Chicago, 


SELL E NVE L OP E S—A profits able side line for salesmen now 
handling any kind of office appliance. Exclusive territory. 
Write fully to Outlook Envelope Company, 1001 West Wash- 
ington Street, _Chicago, Ill. 





LOOSE ‘LE AF SALESMAN WANTED. For New York City 
and surrounding territory Must know the stationery trade. 
State full particulars in first letter. Trussell Mfg. Co., Cot- 
tage St., Poughkeepsie, N. Y. 


MECHANICS WANTED 


MECHANIC WANTED FOR DUTCH WEST INDIES, capable 
repairing various office machines such as typewriters, Bur- 
roughs adding machines, Comptometers, Monroe and Sund- 
strand adding machines. Rebuilding ability not necessary but 
should have working knowledge sufficient to know what is to be 
done in time of trouble. Office being comparatively small and 
number of machines in proportion, man will be required to do 
minor clerical work in spare time. Office is on island of Aruba, 
26 miles long and 5 miles wide; it is 35 miles off coast of Vene- 
zuela; nearest town is Maracaibo. Employees provided with 
bathing beach, golf course, tennis and volley ball courts, and 
clubhouse. Health of applicant is fully as important as tech- 
nical proficiency. Contract requirement is for period of 
eighteen months. Room, board, medical attention and trans- 
portation from Chicago and return are provided in addition to 
salary. Apply by letter to Standard Oil Co., Room 1529, 910 S. 
Michigan Ave., Chicago. 


EXPERIENCED TYPEWRITER MECHANIC wanted for a 


dealer agency in small but progressive northern city. An 
opportunity for a satisfactory, permanent connection Pe the 
right man. Send complete information. Address K- care 


Office Appliances, Chicago, 
DISTRIBUTORS WANTED 


A MONEY MAKE R for ‘specialty men. Tak-a-pin sells on 
sight. Set a Tak-a-pin on the prospect's desk, press down and 
up jumps a pin, head up. It sells itself. For particulars address 
Oakville-American Pin Division, Scovill Manufacturing Com- 
pany, Waterbury, Connecticut, 


— . 


REPRESENTATIVES AVAILABLE 


ARE YOU Lt .OKING FOR A ‘NE Ww ENGLAND S$ SALESMAN? 
A man who is thoroughly experienced, enjoying respect and 
confidence of buyers—having traveled this territory many 
years, am well acquainted with buyers in stationery stores, 
office equipment and department stores—if you want a man 
of excellent ability who will produce results and furnish proof 
of past performances, and if your proposition is good for 
$5,000.00 per annum, plus reasonable expenses, communicate 
with BOX F-90, care Office Appliances, Chicago, 


EASTERN REPRESENTATIVE for prominent specialty manu- 
facturer is in a position to handle one additional line. Has 
contacted eastern dealers for many years. Maintains office in 
New York. In a position to give first class representation to 
manufacturer who may not now be properly represented in 
eastern field. Address J-70, care Office Appliances, Chicago. 


DISTRIBU TION U. S. AND C AN ADA. What have you that 
will sell to the stationery trade? We have established branches 
in the U. S., Canada and other countries and have been selling 
to the trade for more than twenty years. Can manufacture. 
Address H-73, care Office Appliances, Chicago. 


STATIONERY SALESMAN who has travelled from Omaha to 
the Atlantic, and Kentucky to Canada, desires connection as 
middle west representative for stationery manufacturer. Knows 
all the dealers. Can furnish best of references as to integrity 
and ability. Address H-74, care Office Appliances, Chicago. 


EXPERIENCED OFFICE SPECIALTY SALESMAN, formerly 
sales manager for nationally known manufacturer, available 
as Detroit agent for any meritorious office specialty line which 
offers real sales possibility. Will concentrate on Detroit or 
cover all of lower peninsula. Address E-214, care Office 
Appli ances, Chicago. 


SPECIALTY SALESMAN se lling office machines seeks Chicago 
agency for a mechanical office specialty which can be developed 
to real sales volume. Actively engaged now but in a position 
to take on new connection on short notice. Address G-94, care 
Office Appliances, Chicago. 























FIRM, with offices in San Frane isco, Sacramento, Stockton, 
Oakland and Fresno now handling Pacific coast distribution 
of well known office device desires to get in touch with two or 
three eastern manufacturers interested in obtaining high grade 
representation on west coast. Address J-70, care Office 
Appliances, Chicago. 


ST ATIONERY EXEC UTIVE will take over entire distribution 
of some specialty sold through stationery dealers. Will con- 
sider proposition to handle sales alone or to purchase business 
outright. Address C-69, care Office Appliances, Chicago. 


EXP ERIENC ED OFFICE FURNITURE SALESMAN seeks 
Chicago agency for wood desk line of merit. Two years’ ex- 
perience selling high grade installations. Formerly buyer of 
office furniture. Address D-70, care Office Appliances, Chicago. 


ST: ATEW IDE DISTRIBUTION—of Office Specialties wanted. 
Established organization covering Tennessee. Send full descrip- 
tion, prices and quantity discounts—Star Products Company, 
StahIman es Nashville, Tenn, 























BUSINESS OPPORTUNITIES 


OWNER OF SUCCESSFUL TYPEWRITER AND ADDING 
Machine agency located in southern city, 100,000 population, 
seeks active partner with sales and executive ability, good 
reputation and able to make investment. Good rental, re- 
pair and supply business. Agency for well known typewriter 
and adding machine, also for rebuilt typewriter and for auto- 
matic. Close investigation will emphasize merit of this propo- 
sition. Address N-90, care Office Appliances, Chicago. 


PRESENT PRODUCTION permits the appointment of a few 
more distributors. The territory in which you may be inter- 
ested may still be open. Proven sales ability, integrity, and 
ample capital are requisites. Electromatic Typewriters, Inc., 
Roc he ster + « 











POR SALE AND WANTED TO BUY 


ELLIOTT-FISHER Biiting and bookkeeping machines bought 
and sold. Maloney, Gilmore Co., 508 S. Dearborn, Chicago. 


N ATIONAL CASH -REGISTE RS, all styles, sizes bought, sold 
and exchanged. We can save you money. Henry Kass, Inc., 
Cash Register Systems Experts, 640 Broadway, cor. Van Tromp 
Street, Albany, a ee 











E L LIOTT-FI SI HE R mac hines bought, sold and rebuilt, Teeter- 
Warsh Co., Pla nkinton Arcade, Milwaukee, Wis. 


LARGEST STOC K ‘OF SAFES and Cabinets in the country 
slightly used. Send us your inquiries. Acme Safe Co., 216 
Centre St., N. ¥. C. 














AL L , MODELS ELL 1OTT- Fr ISHER billing, and bookkeeping 


machines bought and sold. Robt. Novak & Co., 537 8S. Dearborn 
St., Chicago. 

ADDRESSING MACHINES, Comptometers, Dictaphones, Edi- 
phones, Kardex cabinets, Mimeographs, Multigraphs, Bought 
and Sold. Hanover Office Equipment Co., 58 Greenwich St., 
New York City. 








—_ 
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BUSINESS OPPORTUNITIES 


The detailed inquiries which follow have been received direct from 
readers of Office Appliances. They are tangible business oppor- 
tunities which are well worth following. 


Wants Abroad 


Argentina...Mr. Marco de Marchi, 1200 Fifth avenue, New York, N. Y 
seeks connections with manufacturers of office appliances, metal furniture 
filing equipment, etc He has a staff of salesmen in the Argentine Re 
public selling both direct and through dealers He has opened a buying 
office in New York for export, and seeks exclusive representation of lines 
in the Argentine Republic 


Wanted Here at Home 


Charleston, W. Va.--B. C. Talley, 305 Old Capital City bank building 
894 Quarrier street, wishes to receive catalogues and price lists fron 
manufacturers of general office equipment and stationery lines For the 
present he will not carry stocks. He had formerly operated Talley’s, In¢ 
1028 Quarrier street, but has discontinued that business. 

Chicago, Ili..-E. E. Blankmeyer has returned to the office equipmen 
field after a brief absence. He is arranging to sell several non-competing 
lines on commission, traveling in Illinois, Indiana, Ohio, Michigan and 
Wisconsin by motor car He can be reached at 11-102-A, Merchandis« 
Mart, 222 North Bank drive. Mr. Blankmeyer’s experience has been in 
filing equipment and supplies, office furniture and stationery lines 

Jacksonville, Fla.-The Perdue Office Furniture Company, 110 East 
Forsyth street, is operating a new store devoted exclusively to the sale 
and service of mechanical office equipment, specializing in typewriter 
and adding machines. A department for office machines has been operated 
at the company’s main store the past fourteen years The new store, 
more centrally located, is an expansion of the office machine department 
Dan Leach, who is in charge of the new store, wishes to receive catalogues 
and detailed information from manufacturers 

New York, N. Y..-The Protective Check Writer Company, 5 Beekman 
street, is seeking new lines that will tie in with the check writer or type 
The company travels thirty men throughout the 
Hersch, president, wishes 





writer accessory business 
east, selling both new and old models B. D 
to hear from manufacturers 

Nashville, Tenn.—The Star Products Company, 828 Stahiman building, 
wishes to take on additional specialty items for distribution direct to the 
user in the state of Tennessee. The company now has state agencies for 
a number of well known office specialties. Communications should be ad 
dressed for the attention of Vernon Greer. He has been in the stationery 
and office supply business the past fifteen years, part of the time as buyer 
and department manager for a stationery concern in the south 

Portiand, Ore.--Chas. E. Davis, 521 Thompson street, is available as 
a representative of two or three manufacturers of non-competing lines to 
be sold to dealers in the Pacific coast territory He has been working 
western states many years, and recently, we understand, has represented 
a large manufacturer of social stationery He prefers to give more of his 
time to commercial lines, and will be interested to hear from any manu 
facturer of office supplies who wishes more active representation among 
the dealers of the coast territory 


St. Lowis, Mo.-Jean Heineman, operating the Heineman Office Equip 
ment Company, 504-06 Louderman building, is in a position to act as 


wholesale representative of manufacturers of office specialties and general 
lines of office equipment in this city He has had a wide experience ir 
the office equipment field For a number of years he was the St. Louis 
district manager for a large manufacturer of a widely diversified line of 


office equipment Later he conducted a retail commercial stationery busi 
Louis busines 


ness His office is in one of the better buildings in the St 
district 

Toronto, Ontario, Canada...Several members of the Commercial St 
tioners Association of Toronto are manufacturers’ agents who desire 


preferably on an exclusive agency basis. Further 


take on additional lines, 
from W. H. Nelson, secretary-treasurer 


information can be obtained 


Commercial Stationers Association of Toronto, 11 King street, West, 
Toronto, Canada 
Webster Groves, Mo H. W. Sudfeld, of the Office Supplies & Equip 


ment Company, 425 Clark avenue, wishes to hear from manufacturers of 
office He has had eleven years’ experience merchandising 
visible record equipment 


specialties 


OFFICE APPLIANCES 


Commerce Department Trade Opportunities 
Inquiries sent to the U. 8. Commerce Department from represen- 
tatives abroad. Recognized business establishments can secure 
names and addresses on application to the Bureau of Foreign 





and Domestic Commerce at Washington, or to the district and 
co-operative offices, mentioning the file number of the trade 
opportunities wanted. 
Appliances, office, Bordeaux, France No. 47,780; agency desired 
Furniture, office, Paris, France No. 47,835; agency desired 
Furniture, office, steel, Vancouver, Canada.—No. 47,360; agency desired 


Ink, blue, red, purple and green, Melbourne, Australia.—-No. 47,781; 


purchase contemplated 
Machines, adding, Bordeaux, 
Machines, adding, Paris, France 
Machines, adding, Paris, France No. 47,835; agency desired 
Machines, addressing, Bahia, Brazil No. 47,615; agency desired 
Machines, bookkeeping, Bremen, Germany No. 47,361; agency desired. 
Machines, calculating, Bremen, Germany No. 47,361; agency desired 


France No. 47,780; agency desired 
No. 47,613; agency desired 








Machines, check writing, Bahia, Brazil No. 47,615; agency desired 

Machine, letter opener, electrically operated, Port Elizabeth, South 
Africa No. 47,632; purchase and agency contemplated 

Machines, office, various, Bahia, Brazil No. 47,615 rency desired 

Machines, stencil, for shippers, Montreal, Canada No. 47,409; agency 
desired 

Machines, tacking, for shippers, Montreal, Canada No. 47,409; agency 


desired 


Machines, typewriter, Milan, Italy No. 47,614: sole agency desired 

Machines, typewriter, Paris, France No. 47,613; agency desired 

Machines, typewriter, Paris, France No. 47.835; agency desired 

Machines, typewriter, especially rebuilt, Surabaya, Java No. 47,677; 
agency desired 

Machinery, pencil carbon making, Toronto, Canada No. 47,382; pur 
chase contemplated 

Paper, bond, ete Kingston, Jamaica No. 47,428; purchase contem 
plated 

Glasgow, Scot 


blotting, duplicator, et 
contemplated 
public buildings, 
contemplated 
17,671; purchase or 


Paper, colored writing. bond, 
land No. 47,669; purchase or agency 

Partitions, steel, for lavatories in schools and 
treal, Canada No. 47,736; purchase or agency 

Penholders and pencils, Montreal, Canada No 
agency contemplated 

Pens, fountain, and pencils, 
desired 

Pens, fountain, and pencils, Paris, France No. 47,835; agency desired 

Scales, bathroom, Nova Scotia No. 47,450; purchase contemplated 

Shelving, metal, for garages, Cairo, Egypt No. 47,740; purchase con 
templated 

Specialties, office, Paris, France.—-No 

Supplies, bank, Paris. France No 

Supplies, office, and = stationery 
agency desired 

Supplies, office, and stationery, 
No. 47.423; agency desired 

Supplies, office, and stationery, Paris, Frances No. 47,835; agency de 


Mon 


France No. 47,756; agency 


Angouleme, 


agency desired 
agency desired 
France No 17,756 


417.835 
17.835 
Angouleme, 
Greece 


excepting furniture, Athens, 


sired 
Supplies, stationery, and notions, Buenos Aires, Argentina.--No. 47,455 
sole agency desired 
Stationery, pens, inks, pencils, blank books, et Milan, Italy No 
17.587: agency desired 
Montreal, Canada No, 47,544 


Stencilboard, for cutting paper stencils, 
purchase and agency contemplated 


a 


House Organ Philosophy 


To get what you want, know what you want Elbe News (The Elbe 
File & Binder Company) 
> > > 
Trouble is that a man’s soul mate isn't always his sole mate Bram 
words (The Bramwood Press) 
> > > 
ammunition to shoot off your mouth The Office 


It doesn’t require much 


Cat (The Richmond & Backus Company) 








1,773,823 Desk stapling machine. Fridolin ber 12, 1922. Granted August 26, 1930. Serial 
Polzer, Norwalk, Conn. (assignor to The E. H No. 606,444 
1,774,239 Record cabinet James H. Rand, 


PATENTS ‘ 














Hotchkiss Company Norwalk, Conn., a cor 
poration of Connecticut) Filed February 9. Tonawanda, and Louis C. Broecker, Buf 
1929 Granted August 26, 1930 Serial No falo, N. Y. (assignors by mesne assignments to 
338,832 Copies of patents herein listed can be ob- Remington Rand, Inc., New York, N. Y¥., a cor 
1,773,899. Scale magnifying attachment for tained from the Commissioner of Patents, poration of Delaware). Filed February 2, 1924 
rulers. George M. Kaler, San Antonio, Tex Washington, D. C., for ten cents each in Granted August 26, 1930. Serial No. 690,282 
Filed June 21, 1929. Granted August 26, 1930 cash, postoffiice money orders or certified 1,774,240 Index device. James H Rand, 
Serial No. 372,751 check. Stamps and personal checks not North Tonawanda, N. Y. (assignor by mesne as- 
1,773,933. Typewriter. John H. Barr, Ithaca, accepted signments to Remington Rand, Inc., New York, 
N. Y. (assignor to Barr-Morse Corporation N. Y., a corporation of Delaware). Filed June 
F , 7 199 . . 9 o° " 
Ithaca, N. ¥ a corporation of New York) 74 een . . 7, 1924. Granted August 26, 1930. Serial No 
: Nee hs - 1,774,235. Cabinet. Enoch Ohnstrand, Mo 18,535 
Filed June 29, 1926. Granted August 26, 1930 the ‘ we . 
Serial No. 119.422 as hawk, N. Y. (assignor by mesne assignments to 1,774,241. Index holder James H. Rand, 
1.774.042 Gummed tape dispenser. Paul A Remington Rand, Inc., New York, N. Y., a cor North Tonawanda, N. Y. (assignor by mesne 
Seenee ‘1 d Nicho! , Yy pe Pttnos W poration | of Delaware) Filed November 12, assignments to Remington Rand, Inc., New 
awovee Gan lcho‘as A oung, Racine, = 1924. Granted August 26, 1930. Serial No York, N. Y., a corporation of Delaware). Filed 
fassignors to Badger Gummed Tape Company. 749,417 June 14, 1924. Granted August 26, 1930 
«yy SEY yang 1,774,236. Lock for double acting file cab- Serial No. 719,983 
1930. Serial No. 71,590 135 a = inets. Enoch Ohnstrand, Kenmore, N. Y. (as 1,774,248. Feed for self filling fountain pens 
nn cane ae — signor by mesne assignments to Remington Rand, Philip S. Walker, Mansfield, Mass Filed Jan 
1,774,177 Calculating device Edwin Har- Inc., New York, N. Y., a corporation of Dela- uary 9, 1929. Granted August 26, 1930. Serial 
ris, Athens, Tex Filed — August 26, 1927. ware). Filed July 26, 1926. Granted August 26, No. 331,268 
Granted August 26, 1930. Serial No. 215,581 1930. Serial No. 124,916 1,774,262. Lettering and drawing pen Ross 
1,774,214 Blotting appliance Thomas G 1,774,237. Index or record cabinet and the F. George, Seattle, Wash. Filed May 5, 1927 
Howes Thomas. Bristol, England Filed May like. James H. Rand, Jr., Tonawanda, N. Y Granted August 26, 1930. Serial No. 189,213 
19, 1924, Serial No. 714,464, and in Great (assignor by mesne assignments to Remington 1,774,281. Loose leaf binder Adolph G 
Britain April 9, 1923. Granted August 26, 1930 Rand, Inc., New York, N. Y., a corporation of Lotter, Milwaukee, Wis. (assignor to H. C 
1,774,229 Index or file William H. Day, Delaware). Filed July 6, 1922. Granted August Miller Company, Milwaukee, Wis., a corpora- 
East Haven, Conn. (assignor by mesne assign- 26, 1930. Serial No. 573,145 tion of Wisconsin) Filed March 1, 1928 
ments to Remington Rand. Inc., New York, N 1,774,238. Card index. James H. Rand, Jr., Granted August 26, 1930 Serial No. 258,228 
‘. ¥. (assignor by mesne assign- 1,774,282. Loose leaf binder. Adolph G. Lot- 


Y., a@ corporation of Delaware) Filed Novem Tonawanda, N. Y 
ber 11, 1924 Granted August 26, 1930. Serial 


No. 749.196 win Oo 


ments to Remington Rand, 
, corporation of Delaware) 


(assignor to Stationers 


Inc., New York, N ter, Milwaukee, Wis 
Milwaukee, Wis., a cor- 


Filed Decem Loose Leaf Company, 
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No. 1,773,823. 


No. 1,774,240. 


No. 718,535. 
No. 1,774,282. 


Milwaukee, Wis., a corporation of Wisconsin). 


poration of Wisconsin) Filed February 8, 
1929 Granted August 26, 1930 Serial No 
338,451. 

1,774,287 Paper feeding equipment for ac- 


counting machines Robert L. Muller, Detroit, 


Mich. (assignor to Burroughs Adding Machine 
Company, Detroit, Mich., a corporation of 
Michigan). Filed April 19, 1926 Granted 


August 26, 1930 Serial No. 103,185 
1,774,367. Calculating machine. Hyman Gol 

ber, Chicago, Ill. (assignor by direct and mesne 

assignments to Complete Calculator Company, 


Chicago, Ill., a corporation of Illinois) Filed 
August 18, 1923 Granted August 26, 1930 
Serial No. 657,999. 

1,774,536 Process and arrangement for 
manufacturing open-end and open-side envel- 
opes from paper or similar material. Alfred 
Winkler and Max Dunnebier, Neuwied-on-the- 
Rhine, Germany Filed November 6, 1926, 


Serial No. 146,837, and in Germany November 
6, 1925. Granted September 2, 1930 

1,774,584. Pencil sharpener. George F. Bal- 
lou, New York, N. Y. (assignor to Charles F 
Hindle, Ossining, N. Y.) Filed September 20, 
1927. Granted September 2, 1930. Serial No 
220,686. 

1,774,699. Mechanical pencil Robert Chel 
ton, Chicago, and Charles R. Keeran, Evanston, 
Ill. (assignor by mesne assignments to Swan 
berg Manufacturing Company, Chicago, Ill., a 
corporation of Illinois) Filed February 14, 
1927. Granted September 2, 1930. Serial No 





tube Harold E. Stout, 
Filed April 7, 1928 
Serial No. 268,210 


Mailing 
West Reading, Penna 
Granted September 2, 1930 


1,774,864. Perpetual calendar. Edward Zinn, 
New York, N » # Filed October 8, 1929 
Serial No. 398,- 


Granted September 2, 1930 
12 


1,774,914. Card ledger tray. James R. Clark, 
Rochester, N ’. (assignor to Yawman and 
Erbe Manufacturing Company, Rochester, N. Y., 
a corporation of New York) Filed November 


7, 1928 Granted September 2, 1930 Serial 
No. 317,863 

1,774,924. Actuating mechanism for calcu- 
lating machines Ernst Kassner, New York, 
a Filed May 27, 1925, Serial No. 33,156, 
and in Germany March 5, 1924 

1,775,057. Power operated typewriter. Rus- 
sell G. Thompson, Rochester, N. Y. (assignor 


to Electromatic Typewriters, Inc., Rochester, N 


Desk stapling machine; patented August 26, 1930, by 
Fridolin Polzer, Norwalk, Conn. (assignor to The E. H. Hotchkiss Com- 
pany, Norwalk, Conn., a corporation of Connecticut). 
Index device; patented August 26, 1930, by James H. 
Rand, North Tonawanda, N. Y. (assignor, by mesne assignments, to Rem- 
ington Rand Inc., New York, N. Y., a corporation of Delaware). 


Loose-leaf binder; patented August 26, 1930, by Ado!ph 
G. Lotter, Milwaukee, Wis. (assignor to Stationers Loose Leaf Company, 
Serial No. 338,451. 


No. 1,774,584. Pencil sharpener; patented September 2, 1930, by George 




















N. Y.). 


Serial No. 338,832. No. 1,774,864. 


Bebenedetti, Turin, 


Serial 
No. 1,775,156. 


No. 1,775,433. 


tion of Illinois). 


Filed May 2, 


Y., a corporation of New York). 
Serial No. 


1929. Granted September 2, 1930. 
359,950. 

1,775,068. Fountain pen. Rodolfo Bebene- 
detti, Turin, Italy (assignor to Fabbrica Itali- 
ana di Penne a Serbatoio Aurora, Turin, Italy, 
a firm of Italy). Filed March 19, 1928, Serial 
No. 262,897, and in Italy March 21, 1927. 


1,775,086. Combination scissors and pliers. 
Walter Henry Bonehill, Rochester, N. Y. Filed 


February 7, 1929. Granted September 9, 1930. 
Serial No. 338,237. 

1,775,117. Stationary commutator type tabu- 
lator. James W. Bryce, Bloomfield, N. J. (as- 
signor to The Tabulating Machine Company, 
Endicott, N. Y¥., a corporation of New Jersey). 


Serbatoio Aurora, Turin, Italy, a firm of Italy). 
Folding desk; patented September 9, 
Bulkowski, Chicago, Ill. 
Typewriter chair; patented September 9, 1930, by Olaus 
0. Krabol, Chicago, Ill. (assignor to Colonial Chair Company, a corpora- 
Serial No. 317,500. 








The SERVICE BUREAU of 

Office Appliances is for the 

Exclusive Use of Subscrib- 
ers and Advertisers 


In the execution of its various com- 
missions this bureau calls upon prac- 
tically every member of the staff. It 
answers by personal letters all in- 
quiries upon matters germane to the 
field, it furnishes special reports upon 
articles of office equipment, supplies 
names of manufacturers of any article 
wanted, puts man and job together, 
prepares advertising copy, furnishes 
lists of desirable agents and dealers 
in nearly every country, aids foreign 
dealers in securing U. S. A. lines, and 
in many other ways performs useful 
service, all without charge. Subscrib- 
ers in every land have made, and are 
making, good use of this bureau; 
manufacturers in every section of the 
field have had evidence of the service. 
Subscribers’ requests for catalogues to 
bring their files up to date, or to re- 
lace the file in case of fire or other 
orm of destruction, are broadcast 
in a bulletin which is mailed fre- 
quently to leading manufacturers. 



























F. Ballou, New York, N. Y. (assignor to Charlies F. Hindle, Ossining, 


Serial No. 220,686. 
Perpetual calendar; patented September 2, 1930, by 
Edward Zinn, New York, N. Y. Serial No. 398,112. 

No. 1,775,068. Fountain pen; patented September 2, 1930, by Rodolfo 
Italy (assignor to Fabbrica Italiana di 


Penne a 
Serial No. 262,897. 
1930, by Jozef 
Serial No. 397,008. 


Filed November 18, 1926. Granted September 


9, 1930. Serial No. 149,179. 
1,775,132. Tabulating machine. Clair Dz. 
Lake, Binghamton, and Frederick A. Storey, 


Endicott, N. Y. (assignors to The Tabulating 
Machine Company, Endicott, N. Y., a corpora- 
tion of New Jersey). Filed September 10, 1925. 
Granted September 9, 1930. Serial No. 55,427. 
1,775,156. Folding desk. Jozef Bulkowski, 
Chicago, Ill. Filed October 3, 1929. Granted 
September 9, 1930. Serial No. 397,008. 
1,775,172. Portable perforating and printing 
machine. John Royden Peirce, New York, N. Y. 
(assignor to International Business Machines 
Corporation, New York, N. Y., a corporation 
of New York). Filed April 26, 1927. Granted 
September 9, 1930. Serial No. 186,622. 
1,775,223. Computing machine. Harry A. 
Foothorap, Harrisburg, Penna. (assignor to 
Elliott-Fisher Company, New York, N. Y., a 
corporation of Delaware). Filed May 14, 1925. 
Granted September 9, 1930. Serial No. 30,270. 


1,775,326. Control mechanism for calculat- 
ing machines. John H. F. Silver, Philadelphia, 
Penna. Filed August 12, 1925. Granted Sep- 


tember 9, 1930. Serial No. 49,795. 

1,775,350. Refillable pen. Caspar J. Korn- 
dorfer, Allendale, N. J., and Leslie T. Hand, 
Brooklyn, N. Y. Filed December 6, 1928. 
Granted September 9, 1930. Serial No. 324,197. 


1,775,404. Stamp affixing machine. John D. 
Mohr, Newark, N. J. Filed May 29, 1928. 


Granted September 9, 1930. Serial No. 281,432. 

1,775,433. Typewriter chair. Olaus O. Kra- 
bol, Chicago, Ill. (assignor to Colonial Chair 
Company, a corporation of Mlinois). Filed 
November 6, 1928. Granted September 9, 1930. 
Serial No. 317,500. 

1,775,538. Drawer operating mechanism. 
Wallace F. Schott, Cleveland, Ohio (assignor 
by mesne assignments to The Foundry Equip- 


ment Company, a corporation of Ohio). Filed 
April 11, 1927. Granted September 9, 1930. 
Serial No. 182,594. 

1,775,601. Pencil sharpener. Charlies M. 
Rew, Chicago, Ill. Filed January 3, 1928. 


Granted September 9, 1930. 
1,776,245. Ruler or scale. 
Flint, Mich. Filed January 16, 1928. 
September 23, 1930. Serial No. 247,084. 
1,776,268. Filing apparatus. Reuben Francis 
O'Neil, Oakland, Calif. Filed February 27, 1929. 
Granted September 23, 1930. Serial No. 343,119. 


Serial No. 244,263. 
Florine Barrett, 
Granted 
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1,776,283. Combination key, pencil sharpener Providence, R. I. (assignor, by mesne assign 1,775,899 Fountain pen Rockel Alexander 
and cigar clipper. Waclaw Harasimiak, Camden ments, to Tripen Manufacturing Company, Inc Fritsch, Chicago, Ill. (assignor to John Lawrie, 
N. J Filed January 24, 1930. Granted Septem Providence, R l., a co ition of Rhode Chicago, lll.). Filed November 17, 1926. Granted 
ber 23, 1930. Serial No. 423,149 Island). Filed June 25, 192 Granted Septem September 16, 1930. Serial No. 148,976 
“ Shields chins tay? p4- tag : = — — “ _ = oe 1,775,979. Duplicating apparatus. Ludwig W 

: , ag _ (assig 1,776,526. Cover for loose leat binders and Wagner, San Antonio, Tex. (assignor to A. B 
Noble & Company, Chicago, Ill., a corporation method of making the same. Clarence D. Trus 3p amend til _ nti af 
of Illinois). Filed March 5, 1928. Granted Sep sell, Poughkeepsie, N. Y. (assignor to Trussell Dick Company, Cnicago, a - a os ad 
tember 23, 1930. Serial No. 259,136 Manufacturing Company, Poughkeepsie, N. Y., a illinois) Filed Noven ber 36 19s at Grameen 

1,776,365. Calendar. William R. More, Spo corporation of New York). Filed June 21, 1928 September 16, 1930. Serial No. 235,934 
kane, Wash Filed January 27, 1930. Granted Granted September 23, 1930. Serial No. 287,334 1,776,076. Printing mechanism for calculating 
September 23, 1930. Serial No. 423,607 1.776.549. Pad calendar. Keith Clark. Ridge machines. Ernst Kuhrt, Leipzig, Germany (as- 

1,776,368. Stencil sheet. Ernest E. Novotny wood, N. J Filed March 24, 1928 Granted signor to the Firm Brunsviga-Maschinwerke 
Philadelphia, Penr Filed July 11, 1928. Granted September 23, 1930. Serial No. 264,561 Grimme, Natalis & Co. A.-G., Braunschweig 
September 23, 1930. Serial No. 292,023 1,776,645. Self filling reservoir drawing pen Germany). Original application filed September 

1,776,376 Loose leaf binder William F Ellis Foulke - White “Colwyn Bay England 11, 1920, Serial No. 409,748, and in Germany 
Sadtler Baltimore Md Filed July 15 1927 Filed March 20. 19 Serial No 248 605 ‘and September 13, 1919 Divided and this applica 
Granted September 23, 1930. Serial No. 206,014 in Great Britain August 17, 1928. Granted Sep tion filed November 2, 1927. Serial No. 230,553 

1,776,384. Fountain pen. Harry Garabedian, tember 23, 1930 Granted September 16, 1930 


Filing of Office Records in Cuba Carbons—Ribbons—Filing Supplies Exports 


Commerce Reports] The American Chamber of Commerce at Habana 











expresses its opinion as to the length of time business records should be Ur ited States exports of carbon paper, typewriter ribbons, filing folders, 
preserved in Cuba, and interprets Articles 42 and 49 of the Commercial index cards and other office forms in July, 1930. By the Division of Sta 
Code According to the chamber, merchants and their heirs and succes tistics, United States Department of Commerce 
sors are required carefully to keep in bundles and in proper order the . 
correspondence and telegraphic messages relating to their transactions and io Filing 
to preserve their accounting books for the entire period which the busi — oo Carbon Typewriter 
ness may last, and until after five years have elapsed after the liquidation ther office papel ribbons 
of their business Countries forms Pounds Dozen. 
Documents relating especially to certain acts or transactions may be 
destroyed after the time of the limitation of the actions which could be Austria . $105 ° o2es 
brought by virtue of same has elapsed (varying from six months to Belgium : 00 300 $199 318 $783 
fifteen years), unless there is some question referring to same pending, Czechoslovakia . : ; 525 . veee 
in which case the papers must be preserved until it is settled Denmark , 3 991 613 186 458 
Actions against the security of agents, relating to the collection of Finland . . 183 420 
transportation or freight charges and expenses incident thereto and the France .. ee 77 5,219 2,075 781 1,937 
contribution of ordinary averages, and for the collection of passage, must Germany 5,471 3,457 517 1,109 
be brought within six months Hungary 9 : , 15 59 
Actions arising from services, works, provisions, and furnishing of Iceland eee : : 26 66 
goods or money for the construction, repair, equipment or provisioning of Italy ; 2 2 207 1,871 651 1,425 
vessels or to support the crew ; those relating to the delivery of the cargo Netherlands so 192 177 252 672 
in maritime or land transportation, or to the indemnity for delays and Norway : 210 67 129 82 210 
damages suffered by the goods transported; those arising from expens« Poland and Danzig 66 52 ; oe 
of the judicial sale of vessels, cargoes, or goods transported by land o1 Portugal ; ‘ : ’ 110 272 
sea, as well as those arising from their custody, deposit, and preservation Rumania : i 135 4 188 471 
and the navigation and port expenses, pilotage, rescues, assistance and Spain .. 50 541 732 83 224 
salvages, should be brought within a year Sweden 1.594 1.133 952 145 378 
Actions to demand indemnity for collisions must be brought within two Switzerland ey 585 280 214 23 761 
years ’ . sdon R85 2,076 11,087 3,548 8,179 
Actions arising from drafts, promissory notes, checks, stubs, and othe } — Kingd i s0a 7 826 6.008 1.876 5,566 
instruments of draft or exchange; from dividends, coupons, and amortiza British Honduras 21 ? 2 in 
tion of obligations; from loans on bottomry or respondentia or fron Costa Rica 621 253 255 23 113 
marine risks; from the liability of exchange brokers, commercial brokers Guatemaia 96 201 172 20 85 
or interpreting ship brokers; and those which may be brought by a part perme 1.514 78 121 27 19 
ner against the co-partnership or vice versa, must be brought within three« Niearagua 1.414 106 100 17 51 
—— Panama ‘ ‘ 3,325 186 281 S61 707 
Actions against managing and directing members of associations must be Salv sdor 394 218 31 130 
brought within four years after the termination of their association Me ms 9 49] 11.368 7.248 1.528 2 684 
If the case is not expressly included in the commercial code, then the exico edie ee > "4 - 
“ : - Newfoundland and Labrador 5 $32 248 l ) 
civil code is applied, which establishes, as a general rule, that personal ‘ns " 180 ‘ 
actions must be brought within fifteen years, and real actions within Bermudas . 4 y ‘ 
thirty vears Barbados ; 30 Ps 3 
Jamaica ‘ 23 99 9 8 9 
- Trinidad and Tobago ‘ 284 45 61 12 45 
® . . . . the P s Ss dies . % 
Woman’s Place in Washington Bicentennial — —_ bh West incl , R.. ° 816 2.808 399 925 
Plans of the United States George Washington Bicentennial Commis Dominican Republic ; 221 20 87 
sion for the Celebration of the Two Hundredth Anniversary of the Birth Netherland West Indies -» 41,351 >I 1 
of George Washington in 1932 provide for the active participation of Haiti, Republic of...... 209 125 100 
women’s organizations throughout the country. Under the direction of Virgin Islands of U. 8S ; 73 . 
Mrs. John Dickinson Sherman, a member of the commission, this feature Argentina ‘ a) 2,002 1,253 1,118 1,433 
if the Celebration is progressing with a sharp impetus Complete pro Brazil 920 940 1,364 20 72 
grams depicting the life, character and achievements of George Washing Chile - 173 643 1,246 336 1,041 
ton have been prepared for use during 1931 and 1932 Papers on the Colombia 1,822 1,004 786 669 1,839 
forty subjects listed in the programs are informative, educational and Ecuador ; 161 595 561 182 595 
interesting The use of the programs by women’s organizations is counted British Guiana . 66 119 95 14 22 
ipon to arouse the proper sense of gratitude to the founder of the Re Surinam 213 63 S 20 
public, that the memory of George Washington and a true impression of Paraguay 170 , 
his inspiration and service may live forever in the hearts and minds of Peru ; 194 90 104 il 179 
the people Uruguay . ‘ : . 177 606 455 211 598 
tegarding the participation of women in the Celebration, Mrs. Sherman Venezuela 723 1.028 2.080 71 389 
a British India.... 28 5,150 3,099 742 1,939 
George Washington was known in his day as the ‘Defender of the British Malava ; 180 325 917 20 56 
Mothers’ and “The Protector of the Daughters.’ It is fitting, therefore Ceylon : : 64 12 36 94 
that the women of our country take a major part in the coming national China ; 187 774 748 57 215 
elebratior Their part will be a crusade for higher ideals of citizenship Java and Madura 346 221 230 21 53 
und to create a keen appreciation of George Washington in the hearts Other Netherland East Indies a9 73 
ind minds of the American people Their participation in this feature of French Indo-China d 81 49 ii 230 
the prograt f women’s activities will be a fine, patriotic service, of dis Hong Kong 296 : 
tinct worth to their country as well as to all persons within the scope of Japan - 573 9.562 5 372 361 757 
their influence Philippine Islands 2,190 8,395 6,390 41 122 
The progra ippear in pamphlet form with a list of authorities for Siam : 226 115 40 112 
reference for « h progran The range of subjects covers the life story Turkey 17 ; , 
of George Washington as indicated in the following titles They are Australia 3.860 2 586 926 2 43° 
George Washington and His Family Relationships Homes of George British ‘Oceania 56 41 
Washingtor George Washingtor Youth and Manhood George French Ocean ' 13 9 { 
Washington. the Man of Sentiment George Washington the Man of Aime Sealand _ nm 1.189 790 198 516 
Action,*’ The Social Life of George Washington,’’ ‘““The Mother of George British East Africa , 148 "oRg 159 { 19 
Washingtor George Washington the Soldier George Washington the , ni an of South Aft oe 11 1 i74 1.008 120 163 
President George Washington the tuilder of the Nation,”’ George Other British South Afr etal 24 102 
Washington the Leader of Mer George Washington the Christian E vot . 4 i. : =e 4 290 502 
Mrs. Sherman states that the programs are now om —— to all Algeria and Tunisia , 334 226 180 148 
local units f national organizations f women and that a communica Led , me 2 
tions relative to them should be addressed to the George Washingtor a. = 102 ? a 
Ricentennial Commission, Washington Building, Washington, D. ¢ Other Portuguese Africa..... .... sa ie 
_ Total $40,478 95,459 $68,888 17,377 $42,355 
Office Appliance Trade in Prairie Provinces Shipments from the United States to: 
bulletir ' Unites State ve irtment of Commerce reported T 
Se ~e 7 that tl les ~/ office a unces are holding up well in the Hawa , ..- $11,314 1,704 $1,405 180 $929 
prairie provinces f Canada Porto Rico 1,883 1,330 748 76 188 
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MINTINGS 


A Page Dedicated to Progress 


Principle is defined in the dictionary as the fundamental truth of all things. Man's 
true progress comes through establishing these truths in his consciousness and direct- 
ing his thoughts, words and acts in accordance with principle. 


Back of all the appearances of separation 
and of difference in the world there is an 
eternal oneness that unifies all persons and 
all things. It is the oneness of Spirit, which 
knows no cliques, factions or distinctions. 
In this unity we are one with all Truth, 
reality, good, life, and love—one with Spirit. 

As long as you think in terms of separa- 
tion and difference, your world will be like a 
beautiful gift broken into pieces. If you are 
given to racial or religious prejudices, you 
will fail to appreciate the might of spiritual 
unity. You fail to grasp the significance of 
the great universal plan when you see it as 
a jumble of broken parts that do not fit to- 
gether. 

Think often of the gifts in Truth that you 
have in common with others. Cease to think 
of those things which would separate you 
from others. When you are separated from 
the good in others, when you fail to recog- 
nize it as the same good that in Spirit is in- 
herent in you, you lose sight of a great spirit- 
ual ideal.—Unity. 

* * * 


“A large majority in the fundamentalist 
‘Christian’ groups are under the impression 
that their ‘religion’ has been handed down 
intact from the advent of Christianity. Very 
few of this majority have any knowledge of 
the history of the ‘Scriptures’ in which their 
religion has its rootage; nor any knowledge 
of the history of the theology, creeds and 
sacraments which have become sacred to 
them and which have inspired and continue 
to inspire many to high ideals of living. 

“A very large percentage of these persons 
believe that the writings known collectively 
as the Bible were somehow dictated or at 
least ‘inspired’ by ‘God’ as a revelation of 
‘His’ will; that the stories of the supernatu- 
ral incidents there recorded are unique, and 
that such ‘miracles’ prove the truth of the 
revelation. These persons are not aware 
that these supernatural acts are duplicated 
in many other religions both antedating and 
contemporaneous with the religion of the an- 
cient Hebrews. Nor are they aware that 
many of the forms they follow were adopted 
from the religious forms of the ‘pagan’ 
world. 

“As much as they revere their ‘sacred 
Scriptures’ only a small minority are famil- 
iar with the contents of the Bible. Many 


are acquainted with favorite passages which 


point the way of life, or comfort minds dis- 
tressed or which promise compensation in 
another life for the ills of mortal existence. 
Around these passages have been built some 
of man’s finest ideals. 

“Nor is this majority who believe these 
writings to be ‘the word of God’ (because 
some of the writers use the term, ‘thus sayeth 
the Lord’) aware that according to these 
stories the Creator, The Supreme Intel- 
ligence, had no accurate knowledge of the 
universe created. For these stories and the 
theologies built upon them present an er- 
roneous idea of earth, the other planets, the 
stars and of their operations. 

“Biblical geography, astronomy, geology, 
chronology, zoology and many other things 
presented in the Bible have been proved to 
be wrong. What all schools in Christendom 
teach about these subjects is contrary to the 
Bible stories.—Selected. 

x * x 


The conception of God as—“The Infinite 
spark of Life and Power that is back of all, 
that is working in and through all, that is 
the life of all, is a matter in regard to which 
all men, all religions can agree. With this 
view there can be no infidels, no atheists. 
There are atheists and infidels in connection 
with many views that are held concerning 
God, and thank God there are. * * * The 
earnest, sincere heretic is one of the greatest 
friends true religion can have. Heretics are 
among God’s greatest servants. They are 
among the true servants of mankind. Christ 
was one of the greatest heretics the world 
has ever known. He allowed himself to be 
bound by no established or orthodox teach- 
ings or beliefs: * * gave himself abso- 
lutely no limitations. He allowed himself to 
be bound by nothing.—Trine, “In Tune with 
the Infinite.” 

* * 


“He is great who confers the most bene- 
fits. He is base—and that is the one base 
thing in the universe—to receive favors and 
render none. In the order of nature we can- 
not render benefits to those from whom we 
receive them, or only seldom. But the bene- 
fit we receive must be rendered again, line 
for line, deed for deed, cent for cent, to 
somebody. Beware of too much good stay- 
ing in your hand. It will fast corrupt and 
worm worms. Pay it away quickly in some 
sort.” —Emerson., 












































The Chief Executives of the National Stationers Association Will 
Be Ready at Detroit to Greet Conventionites. From Left to Right: 
A. J. Walker, President; C. A. Stott, Treasurer; Fletcher B. Gibbs, 
Auditor; E. L. Little, First Vice-President; B. A. Tuttle, Second 
Vice-President; E. C. Wilson, Third Vice-President; C. P. Garvin, 
Secretary-general Manager; Fred Christensen, Fourth Vice-Presi- 
dent. (The Background Is a Night Scene Showing the Beacons of 
Detroit on the Union Trust Company Building.) 
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THE NEWS AND TECHNICAL 
TRADE JOURNAL OF 
OFFICE EQUIPMENT 


a 
TWENTY-FIVE YEARS AGO—AND NOW 


N October 6 the fall of the gavel will signalize 

the opening at Detroit of the twenty-fifth an- 
nual convention of The National Stationers Asso- 
ciation, so auspiciously founded at Chicago in 1904, 
welded into community of purpose in the year that 
followed, and culminating in the first annual con- 
vention which was held at St. Louis, October 9, 10, 
11 and 12, 1905. 

Never before was there a like gathering of the 
foremost stationers representing the trade of the 
entire country. Everyone at the convention was 
keenly interested, and the sessions moved with a 
sparkle and snap that was good to see. It was the 
privilege of the editor of Office Appliances, then 
western representative of The American Stationer, 
to attend and report this epochal gathering. The 
attendance at that convention would do credit to 
any convention in this field, both in numbers and in 
the character of those present. And now at Detroit, 
after the lapse of a quarter of a century, we find the 
association stronger than it was in the beginning 
and with a clearer vision of its position as a factor 
in the advancement of the industry. 

While many whose names graced the original 
membership roll have survived, many others have 
gone on before; new faces have come into the pic- 
ture year by year; new leaders have developed, and 
a considerable change in the Association’s personnel 
has naturally come about. 

It would be a great day for the Association if all 
those now living who attended the convention of 
1905 were to appear at the Twenty-fifth Anniversary 
meeting at Detroit. Many of them will be there and 
it is not unlikely that some cognizance of the inter- 
esting anniversary will be taken and recorded as a 
part of the proceedings. But a large number of the 
men present at the St. Louis meeting will be absent 
from the Detroit convention. Of the officers elected 
at the St. Louis meeting, John A. Schlener, John A. 
Walker, Abner K. Pratt, and Henry Bainbridge 
have passed away. Of the directors elected, James 
Logan, Will Rodiger, Harry Brooks of Brocklyn, 
Frank Mittag, Will Hopkins, George Courts, Sam- 
uel Ward, Dennis Sperry, Will Gilkey, Will Car- 
penter of Cincinnati and Charles Mann have joined 
the silent majority. To that list is to be added the 
names of many other members present at St. Louis, 
including “Uncle” George A. Olney, David A. 
Tower, T. K. Brownell, Al. Ernst, Andrew Geyer, 
Henry F. Sawtell, Walter H. Furlong, C. B. Helfen- 
stein, H. C. Lavette, W. G. Arnold, A. H. Childs, W. 


Brief Account of the Con- 
vention Which Celebrated 
the First Anniversary of 
The National Stationers 
Association, and a Thought 
as to the Coming Silver 
Jubilee Event 


Gifford Jones, Amedee Peting, H. E. von Wedel- 
staedt, C. W. Burrows, H. A. Stacy, Archie Eggert, 
Charles Slemin, Sam Mayer, Harry C. Sharp, O. H. 
L. Wernicke, J. B. Irving, W. E. Cooper and several 
others. 

A pleasant incident occurred at the St. Louis con- 
vention when on Tuesday evening immediately fol- 
lowing adjournment for the day William H. Ken- 
nedy for the St. Louis stationers reconvened the 
meeting and requested Mr. and Mrs. George A. 
Olney to be seated on the platform. Mr. Kennedy 
then announced that this part of the program was 
in recognition of Mr. Olney’s fifty years of service 
in the industry. He then called on Henry A. Saw- 
tell of Chicago, who in a characteristically graceful 
and eloquent address, expressed the good wishes of 
the stationery trade to Mr. Olney, and, with the as- 
sistance of a couple of the members, presented him 
with an immense leather-bound album containing 
letters of felicitation from many old friends, as well 
as other material of personal and historic interest. 
At the conclusion of Mr. Sawtell’s remarks Sam 
Mayer came forward and on behalf of the traveling 
men presented Mr. Olney with a beautiful silver 
loving cup in a mahogany case, the cup containing 
$700 in U. S. gold certificates. 

Despite the fact that he was all but overcome with 
surprise and gratitude, Mr. Olney made a moving 
speech of acknowledgment, declaring that for any 
good he might have done in the half-century of his 
service Mrs. Olney was the inspiration. 

It is particularly interesting for the editor of this 
journal to recall the event above referred to, for in 
his will made some years later Mr. Olney bequeathed 
the album to the editor of Office Appliances, who 
holds it in the office of this journal as trustee for all 
those friends who may wish to inspect it and refresh 
their memories of other days. 

Among other high spots of the convention was the 
fine banquet of Thursday evening, where Mr. Gibbs 
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made the keynote speech and passed the gavel to 
the new president, who transferred it in turn to 
Colonel Charles A. Ware of the Buxton & Skinner 
Printing and Stationery Company, who presided as 
toastmaster ; and we recall, too, the luncheon Thurs- 
day noon, where it was our privilege to hear a witty 
and stirring address by the Hon. Joseph Folk, suc- 
cessively district attorney, attorney general and 
Governor of Missouri, who spoke on the subject of 
“Good Citizenship.” Not very long before it had 
become the painful duty of Mr. Folk, a leading and 
ardent democrat, to prosecute and convict some poli 
ticians for practices involving graft. Some of those 
convicted happened to be of the same political party 
as Mr. Folk, and a member asked if it did not hurt 
him more to send a democrat to the big house than 
He replied that it did, 


to send a republican there. 
democrat should know 


but instantly added—‘“a 
better.” 

The editors of Office Appliances get a special kick 

pardon us—a repercussion—from reading the re 
port of the first anniversary convention and from 
the contemplation of the twenty-fifth annual con 
vention, because two years before the Association 
came into being they had set forth to stir up senti- 
ment for such an organization. How they succeeded 
and how the seed grew and flourished is told in 
Office Appliances for June, 1929—our Twenty-fifth 
Anniversary Number. Prior to the formation of the 
National Association harmony in the trade was 
practically non-existent. The idea of a unified in 
dustry was new, but rapidly gained ground, and 
many who were at the St. Louis convention looked 
ahead with prophetic vision to the good which the 
organization has discovered and brought forth. 


Detroit, the City of Eventful History 
When on July 23, 1701, Antoine Laumet de la 
Mothe Cadillac arrived at the present site of Detroit 
at the head of a French military detachment charged 
with erecting a fort “on the strait,” he little dreamed 
that some 229 years later a great city of stone and 
brick with over a million free citizens 


and steel 
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would replace the primitive fortress he built to pre- 
serve the French fur trade from the encroachments 
of the enterprising English. And the French traders 
had found a lively market for their beaver pelts got 
from the Indians in exchange for French brandy 
ever since one pleasant day not long before their 
sovereign, Louis XII, had emerged from the im- 
perial palace in Paris with his head covered by a 
tall conical hat made from the inner fur of the skin 
The market for beaver pelts instantly 
became bullish—the craze spread to England and 
beaver hats became the rage. It is said that because 
the English could give the Indians more rum for 
their pelts than the French could give of brandy, 
the latter became justifiably alarmed and started 
measures for protection. Thus we can trace the 
founding of a metropolis to the hat of a king. 

In the more than 200 years of its existence Detroit 
has been under three flags—French, British and 
United States—but always there has been the tra- 
dition of the best of each—of bold and enterprising 
men—of courageous women—of families who 
worked and wrought and fought for life and honor 
at the edge of the wilderness. And so, like a magnet, 
Detroit has drawn to herself those who have iron in 
their blood workers, builders, creators—the fear- 
less ones of earth who dare to back their own ideas 
and win through. 

The history of Detroit is livelier and more colorful 
than any fiction. From the building of Fort Pont- 
chartrain down to the completion of the latest sky- 
scraper office building there has been something 
doing every minute. It was an important city be- 
fore the era of steam navigation on the Great Lakes, 
and with the coming of the steamboat the city put 
on seven league boots. But this is not the place to 
tell the story. Let it suffice to say that all station- 
ers are glad to visit the city, to view its marvels 
and reflect on its greatness as an industrial, manu- 
facturing and civic center, and to cast their minds 
back to those earlier times when the warwhoop of 
the Indian was the signal to man the stockade. 


of a beaver. 


SPARE TIME MONEY MAKING 
A good many advertisements have been written and published to tell people what to do with 


their spare time. 


“Work for us in your spare time and make $20 weekly.” “Spare time work paid Libby 


McGoogle $25 in 2 weeks. Why not you?” “Give us your spare time and increase your bank 


account.” 


You know the sort of advertisement that is common enough in publications of a certain type. 
Most of them call for a payment of $5 to cover cost of sample outfit, or “Send $2 for postage 


and packing on sam ples,” or “Send no money with letter 


later for a sample kit. 


” but come across with $5 and upward 





Perfectly legitimate, all that sort of thing, no doubt, but why not make better use of your 
spare time? If you have spare time, and of course you have, why not use it to fit yourself to 
make more money in your present occupation? 

A great deal of time with many people, especially people on the way up in business, or at 
least not yet at the top, is spent in reading that counts for naught. There is the evening paper, 
not to say the tabloid, with its endless editions that are grabbed and read at lunch time, on the 
car, on the bus, feeding the mind with worse husks than those that drove the Prodigal Son back 
to his old home town. 

There are the increasingly prevalent magazines of “Mushy Confessions,” and “Wild Western 
Wishwash,” that pass away the time for the readers who like them, but are nothing more nor 
less than literary chop suey. They use up that spare time that might be valuable in getting 
knowledge and efficiency in one’s business. Think what a man might learn about business 
methods from just a daily half hour of reading. In a year it ought to give him 25 to 50 per 
cent added efficiency. Outline a course of business reading for your spare time and you will 
gain more by it than you have any idea. 


(Frank Farrington’s Business Talks) 


All rights reserved 








Don't Deprive Yourself 
of Knowledge 
nd rob yourself 

Of &/ficiency 





Regional Governors of the National Stationers Association, 1929-1930. Top row, left to right: 
William E. Ward, John Ward & Son, New York, N. Y., District No. 14; George Hausam, Hutchin- 
son Office Supply @ Printing Company, Hutchinson, Kans., District No. 8; R. M. Tussing, The 
Victor Safe & Equipment Company, Marietta, Ohio, District No. 5; Frank J]. Koch, Koch Brothers, 
Des Moines, la., District No. 7. Second row, left to right: H. L. Watkins, National Bank Supply 
Company, Milwaukee, Wisc., District No. 6; Pal Clark, Clark’s Book Store, Walla Walla, Wash., 
District No. 11; W. E. Stockett, Stockett-Fiske Company, Washington, D. C. Third row, left to 
right: Percy F. Grand, Grand @ Toy, Toronto, Canada, District No. 13; Charles V. Sinisgalli, 
Utica Office Supply Company, Utica, N. Y., District No. 2. Bottom row, left to right: D. D. 
MacDonald, Bradley & Scoville, Inc., New Haven, Conn., District No. 1; L. B. Gardner, Hill 
Printing @ Engraving Company, Waco, Tex., District No. 9; Austin Leftwich, Tropical Printing 
Company, New Orleans, La., District No. 4; Charles R. Barry, Charles R. Barry Company, San 
Francisco, Calif., District No. 12; L. R. Kendrick, Kendrick & Bellamy Company, Denver, Colo., 
District No. 10. The inset oval is an excellent airview of Detroit, with President Walker for the 
dealers tuning up for the great occasion, and H. T. Griswold of the Sanford Manufacturing Com- 
pany, Chicago, IIl., contributing harmony for the manufacturers. 
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THE OFFICE EQUIPMENT FINGER IN THE 
NEXT CONGRESSIONAL PIE 


Written Expressly for Office 
Appliances by Waldon 
Fawcett 


NOTE.—In the present article Mr. Fawcett touches upon several pending Congressional activities of 
interest to the office equipment field, one of them bemg a proposition of the Postoffice Department to raise the 
rates on first- class mail to two and one-half cents per ounce or fraction thereof. Of lesser moment is a demur- 
rage charge on tardy C.O.D., packages, and the reduction of the number of deliveries and collections in certain 
of the large cities. All this, together with other economy propositions, has in view the reduction of the mount- 
ing postal deficit—the bug-bear of Postmasters General in almost every administration for the last three quarters 
of a century. 

An increase of rates for first-class mail has long been considered. A postal conference was held in Wash- 
ington on November 11, 12 and 13 of last year. The heads of the Department were even then concerned over 
the deficit. At this conference Postmaster General Walter S. Brown and several of his assistants conferred with 
the heads of many businesses with a view to achieving mutual understanding and arriving at a comprehensive 
knowledge of conditions affecting the relations between the postoffice and the business of the country. Com- 
mittees were appointed to consider each class of mail or each subject of importance. Suggestions were made 
for changes in the system employed by the Department. 

lt was also resolved that the committees previously appointed at the suggestion of the Department consti- 

tute a committee of the whole, with the approval of the Postmaster General, to formulate a plan of organization 
and procedure, such action to be in furtherance of the recommendations of the Department looking to the estab- 
lishment of a mail-users’ committee system, the resolution to apply in no way to emergency or departmental 
matters. 
The Postoffice Department is more intimately connected with the daily needs of the people than any other 
department of government, and it is the only one which is expected to take its revenues to meet its expenses. 
That it does not do so is nothing to the discredit of the able men who manage the department, but rather to the 
system, not unknown to state-controlled enterprises, which robs executive heads of that bold initiative with 
which great industrialists are able to manage their affairs. It has been urged that there is no desperate reason 
why the Postoffice Department should be required to make money. Its work must be carried on with despatch 
and efficiency, and it makes little difference whether the people pay the cost directly through increased rates, or 
indirectly by way of taxation, except that the former method may be thought to place the heaviest burden on 
those able to bear it. 

One of the contributing factors to the deficit and one which has come up for comment whenever the sub- 
ject of a raise in mail rates has been discussed is the franking privilege of members of Congress. No carrying 


charges are made for this enormous amount of mail. 


that has first call. The departing Congress must 


4 N THEORY, the office equipment industry is the 
Jack Horner that sticks a thumb in every legis- 
lative pie that is opened at Washington. That is to 
say, so manifold and far-reaching are the interests 
of the office supply trade that it is impossible to con- 
ceive of a session of Congress that does not produce 
its share of proposals affecting directly or indirectly 
the office outfitters. But, with all due allowance for 
this perennial participation, it may yet be said that 
the office equipment finger promises to go particu- 
larly deeply into the next Congressional pie. 

This is all the more remarkable because the next 
sitting of Congress is what is known as the “short 
session.” The wind-up of each Congress is of neces- 
sity limited to the span between the beginning of 
December and the fourth day of March. With a 
gap in that three month space represented by the 
Christmas holidays. Bills that have been disposed 
of in one house but have not been considered by the 
other branch, before the March deadline, have to go 
back to scratch and start all over again in the suc- 
ceeding Congress a year hence. 

Merely the brief tenure of the inelastic short ses- 
sion cramps, ordinarily, the legislative possibilities. 
More to the point is the amount of “must” business 


pass the annual “supply bills,” or appropriation bills, 
to provide funds for another year’s operation of the 
various Government Departments and bureaus, if 
the wheels of the Federal machine are not to stop. 
Finally, special legislation of any kind always suffers 
a sentimental handicap at every good-bye-session 
owing to the fact that among the law-makers on the 
job are a considerable number who, from choice or 
necessity are not coming back to the new Congress 
and who consequently register a lapse of interest for 
measures which do not intimately concern them or 
their political fortunes. 

Allowing for all these hobbles upon constructive 
action in behalf of business yet is there room for 
the claim that the Congressional session of 1930-31 
has exceptional potentialities for makers and mar- 
keters of office paraphernalia. The regular appro- 
priation bills, which will get through somehow will 
carry not a few items that will further the interests 
of office appliance tradesmen. There are also, fa- 
vorably placed major issues—such as tariff revision 
under the flexible provisions—which have office 
equipment strings to them. Certain revolutionary 
measures—for example, trade mark revision—will 
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be pushed because they are half-way through Con 
gress. And, finally, the executive administration is 
going to ask the sanction of Congress for several 
new propositions that are due to upon the 
whole commissary of big and little business. 

lf we are to single out the quarter in which this 
short session may spring its most startling surprise 
for business, election must fall on the realm of postal 
affairs. Every year brings its quota of jolts to the 
routine of mail For example, behold, cur 
rently, the demurrage charge on tardy C.O.D. pack 
ages, and the plot to curtail deliveries in many of 
the large cities. But, in the more vital matters o! 
postal rates and fees, mail users have felt reasonably 
secure since the revision of the entire schedule a few 
years ago. What a shock is lurking, therefore, in 
the news that the next session of Congress will wit 
ess the staging of the most radical proposal to date, 
viz., the plot to increase the first-class rate of postage 
to 2% cents. A 25 per cent boost in postal overhead 
is capable of affecting not alone direct-by-mail ad 
vertising policies but business correspondence habits 
and even of influencing demand for the mechanical 
utilities that are responsible for preparing and han 
dling mail in the modern business ofhce. 

The occasion tor the reopening in Congress, this 
winter, of the question of postage rates is that time 
honored bugbear, the annual deficit at the Post Of 
hee Department. The American postal service was 
designed by the Fathers of the country to be self 
sustaining. For the first sixty years of our country’s 
life the postal service was entirely self-supporting 
Then non-postal frills began to be grafted on the 
mail machinery with the result that it neve! 
since paid its way. Latterly, the annual shortage 
has been jumping by millions of dollars and Walter 
l’. Brown, the business-trained Postmaster General 
Hoover's business administration has 


, 
OS 


react 


usecr;rs., 


has 


of President 
decided that something must be done about it. 
itively must, this time. 

As the only possible escape from a rate-raise, the 
Department has recently had a try at cutting operat 
ing expenses. The paring of deliveries in cities has 
already been mentioned. All the larger post offices 
are being surveyed with an eye to the introduction 
of more labor-saving machinery—a move that is not 
without significance for office outfitters. Extension 
of that same doctrine to mail users (by way of re- 
lieving the burden of work on the department) is 
seen in the new concessions lately granted for the 
use of metered machines for pay-as-you-enter treat 
ment of “permit” mail. 

All the while, it is the conviction at the Depart 
ment that the best that can be done in clipping over 
head will not suffice to anywhere near wipe out the 
deficit. So, the Postmaster General breaks the news 
of a plan to mark up the first-class fare to 2% cents 
per ounce. ‘The first-class rate has stood at the 
present level since 1885, save for a brief period dur- 
ing the World War. It has been sacred from inter 
ference because of the tradition that first-class mail 
all the classes not only paid its way but re- 
By means of a system 


lone of 
turned a profit to Uncle Sam. 
of bookkeeping that takes into account a number of 
intangible factors heretofore disregarded, the Post 
master General not only disposes of the heresy of 
self-support but proves that the present tariff on 
first-class is actually out of line with the remainder 
f the price list. Incidentally it may be noted that, 
since 1916, there has been an increase of 82 per cent 
in the second-class rate, an increase of 21 per cent in 
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the third-class rate and an increase of 10 per cent in 
the parcel post rate. Meanwhile first-class, if it had 
followed the downward revision of the purchasing 
value of the dollar, would have commanded a rate 
of 3% cents. 

Just to straighten out the Post Office balance 
sheet at the present level will require not only the 
mark-up of the first-class rate but some “extras,” 
such as the plan to make a charge for “directory 
service” whenever the post office people are called 
upon to fill in street numbers or other missing details 
on insufficiently addressed pieces of mail. All the 
added income that these plans will bring will, how- 
ever, be lost in the shuffle if Congress should, this 
winter, approve proposals on its desk for special 
benefits to postal workers, as, for example, the pro- 
posal to inaugurate a 44-hour week in the postal 
service and the plot for longer vacations for postal 
workers. There are more than thirty different 
schemes brewing in this quarter. If, perchance, all 
are put over the cost to the taxpayers will be more 
than $150,000,000 per year. Not to mention the ad- 
ditional brake put upon business by a further reduc- 
tion of postal service from Saturday noon until Mon- 
day morning every week in the year. 

In an inventory of office equipment participation 
in the last act of this winter’s Congressional show 
notice must be taken of the Resale Price Fixing Bill 
which is always, for many spectators, a headliner. 
Any guess is good as to just what progress the 
Kelly-Capper Bill may make in the ten or eleven 
working weeks of the session but it may be stated 
frankly that the chances of enactment into law are 
slim. If the fire which recently destroyed a portion 
of the records of the Federal Trade Commission 
serves to delay the submission of the Second Part 
of the Commission’s Report on Resale Price Fixing, 
the chances of conclusive action are all the leaner. 
Because, not a few Members of Congress, pulled this 
way and that by pro and anti constituents, are stand- 
ing on the excuse that they will not vote on the price 
maintenance issue until all the facts are in, 

Calendar “reform,” the movement for a 13-month 
year championed so earnestly by Mr. George East- 
man and others well known to office outfitters, will 
have another try at this short session. So will the 
perennial crusade for the adoption of the Metric 
System as a substitute for our present lay-out of 
weights and measures. Each of these ventures may 
make progress but both are to be classed as legisla- 
tive propositions for the long pull—innovations so 
radical that they will be acceptable at the Capitol 
only after Congress has been subjected to a pro- 
tracted campaign of education. 

More imminent, if we can believe the signs, is the 
enactment of Federal legislation designed to prevent 
the competition of prison-made goods with commer- 
cial products. Additional legislation is in prospect, 
likewise, to remedy the evils and stop the losses of 
our present system of bankruptcy in business. Not 
a little has been done in this quarter; more remains 
to be done. So too, Congress has yet work to do on 
the project for a uniform bill of lading, an ambition 
related to the ideal of a completely-standardized sys- 
tem of commercial forms. Several Congressmen are 
nursing measures for the control of chain stores. It 
is a safe bet that nothing will be done with these, 
pending the submission of the Report and Findings 
of the Federal Trade Commission’s investigation of 
chain stores. And probably, not then. 

As was hinted earlier in the article the meat of 
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the Congressional pie, this winter, will be found in 
the measures which have, at the past session, come 
safely through one house or the other and therefore 
need but the concurrence of the balancing branch to 
go to the President for his signature. In this cate- 
gory, for one, is the so-called Deceptive Packaging 
sill. As it stands, this measure is applicable only to 
food and drug products and might seem to be miles 
away from the office-outfitting lane. All the same, 
there is here precipitated a cardinal principle that 
will bear watching. If the Deceptive Packaging or 
Slack-Fulled Container slam gets on the statute 
books we shall have the corner stone for a code of 
ethics that will ban false-bottom boxes, push-up and 
panel bottles, and all pranks in underfilling of con- 
tainers—say the packing of “window” and “outlook”’ 
devices only to the level of the top of the opening. 

Of all the legislative measures which may be de- 
scribed as in suspension at the reassembling of the 
71st Congress, none have, for the entire office equip- 
ment community, the deep and general significance 
of the group dealing with the cause of better pro- 
tection for “industrial property” and the intangible 
assets of business. In this category is the General 
Copyright Revision Bill which might not, at first 
glance, seem to have intimate contact with the ma- 
chine age of business administration but which ac- 
tually touches it at many points. More obviously 
influential for the future, is the Trade Mark Revision 
program. Why, the mere circumstance that it 
would provide protection for types of commerce- 
marks and service-marks that are now out in the 
cold is calculated to stimulate demand for all man- 
ner of business machines that contribute to cor- 
porate and commodity identification. 

In the closing days of the last session there passed 
the House of Representatives and went to the Senate 
for concurrence the Design Registration Bill which 
holds potentialities of a genuinely constructive na- 
ture for the business equipment and supply industry. 
It would, by opening the arms of the copyright sys- 
tem to all industrial designs that are original in au- 
thorship, end the present intolerable condition 
wherein the only ornamental designs that may seek 
shelter are those which disclose actual “invention.” 
(Quick, cheap protection for all creative designs will 
prove a spur to the play of ingenuity in all lines 
where style, pattern, shape or form is a factor. 
Members of the business group may be interested 
in the news that a group of patent attorneys is ad- 
vancing on Congress this winter with a proposal for 
a new class of patents, under the U. S. system to be 
devoted to machine designs. For some time past 
there has been grumbling because the present de- 
sign patent system does not afford better protection 
for the ornamental appearance of devices with mov- 
ing parts. 

The appropriation bills which are assured the 
right of way in the short session are commonly re- 
garded by business men as just dry routine. Ac- 
tually they are, in many instances, weighted with 
meaning for the forces of business armament. Take, 
an immediate case in point. Either this Congress or 
the next will be called upon to O.K. the estimates 
for furnishing the vast new Archives building which 
will rise, in 1931, on the site of Center Market be- 
tween Pennsylvania avenue and the Mall. Here 
comes the most pretentious project in all history for 
the centralization and fire-proof storage of business 


records. The selection, by experts, of the record- 


keeping and filing equipment for this model deposi- 
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tory and the choice of indexing adjuncts cannot fail 
to have a demonstrational effect in the commercial 
market. 

Or, turning in another direction, behold what the 
fates have bound up for the office equipment con- 
tingent in the future “expense account” of the De- 
partment of Commerce. On the amount of money 
voted by the Congress which 1s on the job this win- 
ter will depend how many additional District Of- 
fices or branch offices of the Department can be 
added next year. The larger cities are pretty well 
taken care of by direct-contact outposts, which bring 
the entire service of the Commerce Department to 
the very doors of local business men. But there are 
a number of strategically-located cities, ranging 
from 100,000 to 250,000 population, that are right- 
fully entitled to this chain service as soon as Con- 
gress will loosen the purse strings. 

On the Congressional temper, this winter, will de- 
pend how far the Commerce organization can go in 
the direction of a specialization in effort that is de- 
cidedly of moment to office outfitters. Even as this 
is written we have an exemplification of this spirit 
in the creation at the U. S. Bureau of Standards, of 
a separate division to handle the research, testing 
and experimental work on paper and other products 
that are “close to home” for office outfitters. The 
supreme specialization for this audience would be 
the creation of a separate commodity Division de- 
voted exclusively to Business Equipment and Office 
Furniture, instead of leaving these lines to be han- 
dled, as at present, in the hodge-podge of the Spe- 
cialties Division. That secession is scarcely to be 
hoped for this season unless the business equipment 
chorus sets up a louder propaganda than it has yet 
voiced. But, by way of prelude, there is yet time, 
if the agitation is articulate, to slip into the appro- 
priation an item for an office equipment version of 
the Studies of Distribution which have proven so 
illuminating and helpful, this past year or two, to 
marketers of other lines. All this takes no account 
of the new statistical jobs that nag this Congress— 
say the demand for better machinery for keeping tab 
on unemployment—which expansion will just in- 
evitably bring its own requisitions for equipment. 

ep 


Polar Moves to Larger Quarters 
The Polar Manufacturing Company, Philadelphia, 
Penna., has moved from 123 North Fourth street, where 
the factory and office have been located for the past seven 
Commerce building, 401 North 
The factory space has been 


years, to the Terminal 
Broad street, Philadelphia. 
doubled and a quantity of new and modern machinery has 
been installed to facilitate manufacturing speed. The new 
space also includes a large, modern show room in which 
the various items in the Polar line are attractively dis- 
played. 

Dealers visiting Philadelphia are invited by the company 
to make the new office their headquarters, inasmuch as the 
Terminal Commerce building is within walking distance 
of the center of the city and is easily reached from all 
points in the metropolitan territory by subway or surface 
cars. Another attraction is a free auto park on the second 
floor of the building with a capacity of 600 cars. 

The Terminal Commerce building is Philadelphia’s most 
modern building. It is similar to the Chicago Merchandise 
Mart, though not so large. The basement contains a 
freight station, an express office and a parcels post station, 
offering to the Polar Manufacturing Company and other 
tenants excellent shipping facilities. In fact, it is stated 
that shipment by one of the transportation agencies men- 
tioned can be made ten minutes after an order is received, 
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EDITORIAL 





What Attracts at the Business Show? 
@SThe National Business Show Company, New 
York, which has been holding exhibitions of office 
equipment products for twenty-five years, answers 
the question—"* W hat is it that attracts so many bus! 
ness men to their annual expositions ?’ 

Shows are held in Chicago and New York annu 
ally and each year the attendance reaches a high 
hgure. Out of their experience the show company 
finds the following reasons for the business public’s 
increasing interest in the expositions: 

“Office equipment is constantly changing. New 
convenience and economy are 
being developed and men attend the an 
nual show because they see under one roof so many 


instrumentalities of 
business 


things for the modern office.” 

“They go to get that dependable first hand know! 
edge that always comes from sessions ‘open to the 
public.’ ” 

“They go to check up and compare their own of 
fee methods and equipment with the last word 
progress has to offer.” 

“They go to find out if the equipment with which 
they are more or less familiar, is still up-to-date and 
the thing to keep on using.” 

“They go to see and get acquainted with the new 
improvements, evolutions and inventions which the 
year has brought forth as worthy of consideration 
for future use.” 

“They go to note by the absence of old-fashioned 
methods and equipment the passing of that which 
time and enterprise makes obsolete for top notch 
efficiency 

“They go in all friendliness, with open minds, to 
meet manufacturers—get better acquainted ; to see 
what they can use to advantage and to listen to 
what is said willingly openly in public about the 
product and service.” 

-—o— 
Again—The New Tariff 
@OSThe press of the world 
still to be, busily discussing the effect of the new 
tariff on American export trade. It is, of course, 
still too soon to arrive at a definite conclusion as to 
trade results which may be attributed directly to the 
new schedule of duties. But we may form an opinion 
ot how the tariff will affect the office equipment field. 
We have felt that this field would be affected little, 
Yet in a previous issue we published an ad 


has been, and seems 


if any 
verse opinion expressed by an American office equip 
ment man now resident in Europe. 

Meanwhile, we have given some study to the text 
of the new tariff law and to a comparison between 
1922 (the tormer tariff) and 1930. 
summary of the 


the schedules of 
In another column we publish a 
two acts. It appears that most office equipment 
items remain taxable at the same rate, a few are in 
creased, and some even decreased. 

In this connection we quote again part of the let- 
ter of our American friend in Europe. “One Euro- 
pean country is now producing highly meritorious 
products consisting of typewriters, and bookkeeping 
and calculating machinery, and are naturally taking 
f the adverse psychology.” But it 

examination of the new tariff that 
and parts remain on the free list, that 


full advantage 
appears from an 
typewriters 


the rate on adding and calculating machines has been 


reduced, and that adding typewriters are still duti- 
able at the same rate. So that we may look for little 
or no effect on American imports of such machines 
from abroad. On the other hand, it is reasonable 
to suppose that American office machines and other 
office equipment will continue to be sold—and 
bought—on the same basis as always, quality and 
service for money expended. 

Sentiment, of course, often plays a part in pur- 
chases. But in the long run value received decides 
the sale, and temporary emotions inevitably give 
way to common sense. Were that not the case war- 
bred hatreds would have crippled international com- 
merce for years following 1918, whereas commercial 
dealings between former enemies were very soon 
back upon the only logical basis—that of the friend 
ship born of mutual regard and honest exchange of 


values. 
oe + 


Another View of Office Furniture Activities 
SE hile dealers in office furniture are finding an 
increasing number of their opulent customers rather 
more than willing to order furniture especially de- 
signed for their needs or desires, the same to be 
copyrighted for their own use exclusively, we learn 
from other sources that studies by Government ex- 
perts show that furniture manufacturers are plan- 
ning mass production a la Henry Ford, and are al 
ready talking about “this year’s model” of desks, 
fixtures and files. 

“The Business Week” for September 10 asserts 
business men are becoming “furniture con- 
a phrase that one of these days is going to 
Our contemporary says that 


that 
scious” 
become overworked. 
insistence on period designs and an excessive num 
ber of styles has kept unit costs too high. It is real- 
ized that the automobile dollar goes farther than the 
If unit cost is reduced, the office 
“re-do” his offices 
will have a 


furniture dollar. 
manager will find it possible to 
every few years, and manufacturers 
faster turn-over at lower prices. 
Probably we are slow and old-fashioned, but to us 
a favorite chair is something we don’t want to dis- 
pose of, and office furniture well-bought as to quality 
and comfort is rather likely to “stay put.” It is our 
impression that most office men feel that way about 
their desks and chairs, and that once they have a 
thoroughly satisfactory article they quit experiment 
ing until something obviously better comes along. 
\t that, it might be a good plan to have a new desk 
once in a while—we’d at least find out what we have 


in the old one. 
~—@—> 


What to Do with Unsolicited Merchandise 
44 It is reported that a number of stationers, as 
well as other business throughout the 
country have of late been receiving pencils in gross 
lots from a distributor in New York City, such pen- 
cils having been sent without the formality of a 
previous order. This distributor trades under a 
name which is identical with the corporate title of 
a prominent pencil manufacturing house in Phila- 
delphia, but we are assured that there is no connec- 
tion whatever between the two concerns. It would 
that this identity of names could be cleared 
up and the manufacturer saved from a misunder- 
standing of his policy on the part of pencil users. 


concerns 


seem 
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The practice of sending out merchandise without 
orders therefor is a doubtful way of getting busi- 
ness. The recipient naturally looks up his records 
to make sure whether he has or has not ordered the 
goods. Finding that he didn’t, he is likely to expe- 
rience a certain resentment against the senders, feel- 
ing that they are trying to force something on him. 

The Better Business Bureau of Hartford, Conn., 
recently issued a notice concerning the matter re- 
ferred to. That notice reads as follows: 

“The attention of the members of the Bureau is 
called to the subject company which is apparently 
sending into this city unordered merchandise in the 
form of lead pencils. A local firm received a pack- 
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age of these pencils together with a statement ask- 
ing that the cost of the pencils be remitted to the 
subject company. If you have received a box of 
these pencils, please bear in mind that they come 
under the classification of unordered merchandise 
and you are under no obligation to return them, but 
on the other hand, you must keep them in good 
condition for a reasonable length of time pending a 
call from a personal representative of the sender 
company with proper credentials to collect them.” 

There is a bill now before Congress prohibiting 
the sending of unsolicited merchandise through the 
mail. The bill should become a law. It would abate 
a practice that promises to become a nuisance. 


“It’s an Opportunity” 


In Which We Take an Editorial from the Wedge, Copyright, 
1930, Published by Batten, Barton, Durstine & 
Osborn, Inc., Advertising, New York 


“Trace to its beginning almost any fine business 
and you are fairly certain to find its roots bedded in 
strata of hard times. 

“Standard Oil started when the oil industry was 
on its beam ends. Sunkist was the answer to intoler- 
able conditions. When he was getting a toe-hold, 
Ford would probably have been satisfied with five 
dollars a day for himself and he wasn’t much con- 
cerned with elevating the wages of labor, for he 
couldn't afford to hire it at any price. 

“When we have settled the details of a new ac- 
count and everybody is relaxed and genial, some one 
is pretty sure to tell a little epic about how the con- 
cern started. If the Founder himself is present, one 
can see that his real pride and satisfaction in the 
business centers about the early days. In retrospect, 
the struggles, worries, heartaches; the stalling-off 
of creditors ; the old last ditch which was his normal 
fighting ground and the wall which his back had 
worn smooth—these were woven into a fabric of 
memory which was the finest game he ever played. 

“The real drama of golf is -written in sand traps 
and the rough. 

“Business of the last decade has been soft. It has 
been easy to make money—at least the writer is so 
informed. A few charts and a little conventional, 
canned strategy of sales method seemed about all 
that was needed to launch a product out into the 
swift current of consumer demand. Financing was 
just a formality. 

“But there is reason to believe that the contest is 
tightening up. Gamblers are going to work, having 
discovered that they were gamblers, not captains of 
industry. Incomes are once more being figured from 
the contents of pay envelopes, not stock market re- 
ports. 

“A good many will quit. Those whose interest 
in the business seems confined to a gloomy con- 
templation of red figures will be listened to at last, 
and rightly so, for their sunless viewpoint has saved 
many a business. Timidity will once more be called 
conservatism, 

“But those firms whose muscles are still hard and 
who like a good fight are taking off their vests and 
going in there to clean up. One reason why Bobby 
Jones wins is because his remorseless courage 
the 


breaks the collective heart of the field. To 


champion, hard going is a challenge, not a discour- 
agement; an opportunity, because the pack slows 
down. 

“We have been through it all several times. And 
it always works out the same way. In an easy sell- 
er’s market productive genius is in the saddle. But 
a man who is production-minded never seems to 
have much of an itch to sell. When the demand 
slacks off, he is always out on a limb and doesn’t 
know just what to do about it. 

“Then the man who knows how to sell has his 
innings. 

“Good times have always come back, but never 
in the same old form. Each period of national pros- 
perity is the culmination of a set of conditions hav- 
ing no parallel in history and which will not be re- 
peated. Those conditions develop changing needs, 
and the men who sense those needs and try the hard- 
est to satisfy them are the ones who benefit from 
what we call good times. 

“Hard times are always with us. Most people al- 
ways have and always will have work for board and 
clothes. Most golfers will always boast when they 
break a hundred. Most manufacturers will manage 
in one way or another to miss their opportunities. 

“We are not evangelists of advertising. The urge 
to advertise is in a man or it isn’t. Some men know 
the human mind and how to influence it, and other 
men know mechanical principles. Some see oppor- 
tunity in one hundred and thirty million prosperous 
people who are mad with desire for everything, and 
others find their life work in the study of columns of 
figures. 

“There is no good time or bad time to advertise. 
Advertising is not a remedy or a support for fallen 
arches. It is not a gambler’s system for breaking 
the bank. It is just a sane, tested process for assur- 
ing that a good many people will want and buy your 
goods in good times and bad. 

“But it has been our experience that advertising 
is rather more productive and does a more thorough 
and lasting job when business is going through a 
period of readjustment than when selling is easy for 
every one. 

“If you are an advertiser, you know this. 
are not an advertiser, it doesn’t matter.” 


If you 
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Hidden Prospects 


By F. A. Hood 


go" rIMES a specialty salesman will think his territory is 
worked if The tact ire that he has pr bably never 


rea i te it | n s years to develop an at 
juaint h the ndred 1 often thousands of concerns 
vhicl pre i Salesman’s ter It requires painstaking 
estigat nd study in many specialty lines to properly 
adapt e client’s need d often the working out 
I t ppl illo 
> : ! 1 casual acquaintance with thei 
prospects and if they cannot see any business on the surtace 
conclude t pportt r them. These men do not 
ilize that vay are needs for their product and that 
t is to the work that these uses make them- 
cives i 
\ territory is never actually worked out Chere is a constant 
wrt! f opportunities New concerns move into the terri 
y and t 4 process of expansion going on in every liv 
whic ikes for new equipment 
We ‘ a period of reducing distribution costs and this 
mbod ‘ hee methods which constantly increase the 
scope for office appliances of every kind. Executives today 
, the t ghts concentrated on improved methods and 
ure Pp em as fast as they are properly educated in them 
\ territ must be fertilized. The salesman must build ahead 
d be therwise a competitor will profit by his 
tial rk 
fice app es propagate. New applications with one firn 
Vill t fluence inother t id pt it [here is a strot re 
seen t it wor etter methods on which the 
salesmen cat pitaliz Suggestion is a potent factor and 
the er vill be cont i placing the right thoughts 
: $ prospects 
t cumu é d never fails to produce 
results in ti Visualize the territory as containing many 
which can only be found by digging datly into 
| t + 
» the work of the department heads you 
me contact with and frequently you find new uses for your 
prod ‘ ( triendl association 
Carry a t with you di the conviction that in this build 
r with that cern there are uses tor your device whicl 
ave not a ‘ en unearthed and that there are others i 
the cour pment. With such a mental attitude one 
vil iW see | iness ahead t hin 
some t rit es never ive had a good rec rd until som 
ilert salesman has entered it and built up a splendid business 
whi rd t t for years simply because 
e had p sly dug deep down into the needs of the 
prospects 
It « uid s ( f that a salesman makes 
> 


Contests—the Sales Stimulator 
rT trad 


yom rITION has been held to be the “life « ” 
Perhaps that is why stationery sales are stimulated 


thre ht id t t petitive idea in novel con 
ests el ed the new sales manager of the Western 
Othce Supply Company f Seattle, Wash In assuming 
harge of the sales force and sales volume of this company, 
which ts | ited in the Dexter Horton building on Third 
vel stone has inaugurated a policy of sales 

sts th for keeping salesmen on their toes, and als 


OFFICE APPLIANCES 


hese 


iouse with 


have enhanced the popularity of the 
po] 


mtests 


j . . 11 


stationery purchasers, as we as made thx 


spirit of friendly rivalry between the crew of salesmen more 
keenly interesting and competitive. Through development 
t the mntest, the lure of reward, assurance of recognition 


f sales volume and the high personal record of the sales 


with introduction of 


men, selling becomes more oi a game, 
the sporting element and the desire to vie with each other 


for greater productivity and results. 
When special articles ot 
ved, Mr 


salesmen of the 


stationery merchandise are to 
fters special prizes that please 
Western Ofhce 


moving the greatest number 


be m« Livingstone 


the crew ol Supply Com- 


any for those »f such articles 
I 


in a set period. During this specified time such articles 


are pushed by the individual members of the crew, along 


with the general office lines, as they contact their cotert 


if friends and customers in the different hives of industry 
buildings 
built 


contest ot 


honeycomb the Seattle office 


other 


that 


Volume, on the selling made 
this Seattle 


which the sta- 


hand, is and 


ore enjoyable by another type of 


company that for the consumer, and in 


tionery buying stenographer and office purchasing agent 


s} ares 
sale. As 


public shares, 


Participation in the contest adds interest to the 
contests in which the 
Advertising & Selling 


“neither their limitations nor their true 


to the value ot 


Powe ll, ol 


prize 
magazine, reé 
stated 


cently power 


are sufficiently recognized 
And in March of this vear Printer’s Ink carried the infor- 


mation that 


show that almost without 
exception sales followed the prize contest. 
It stands to reason that if many thousands of consumers 
ymntest and other thousands think about it, a bene 


ficial effect on sales is bound to result.’ 
therefore, the 


‘Inquiries among advertisers 
| increases have 


side of selling, 


Western 


manager, 


lo the serious 


Office Supply Company, through the new sales 


adds a touch of sportsmanship, stimulating the friendly 
rivalry of the crew of go-getters, and securing the full par 
ticipation of the buying public, in the two separate and 
distinct types of contests developed from time to time. 
Salesmanship has been defined as the arousing of the 
emotions of the prospect. Through contests and games, 


therefore, stationery selling advances in constructiveness 


through enlarging the personal pleasure of the salesman as 


customer.—C. M. L 


. ~~ 


well as the 


Memorizing Demonstrations 


By Cameron Lynham 
HE novice specialty salesman is much less inclined to 
memorized selling demonstration than 
The 


has no idea of the 


use a carefully 


his more expt rienced brother. dose seems to him dis 


tasteful and he good it can do him. 


No successful 


or is likely to be—and the man who attempts 


substitute for the demonstration has ever 
been found 
specialty selling without a good demonstration thoroughly 
memorized is picking out a hard row to hoe. 

Every product that has gained a foothold has some one 
r more reasons for its popularity. The salesman’s prob- 
reasons clearly and forcefully 
That is 


the margin of 


lem then is to bring these 
to the 


by any means so simple as it sounds 


attention of prospective purchasers. not 
For 
difference between competing products may be so small- 
not in the the the 


prospect—that more depends on how the article is demon- 


I 


mind of salesman but in mind of the 


strated than on the actual difference of value or the weight 
of the prospect’s decision to buy or not to buy. 

In other sell 
Where there is competition the prospect will buy the 


him In 


words, very few specialties themselves. 


article which is best demonstrated to case he is 





OCTOBER, 1930 


solicited to buy something he has never used before and 
about which he knows nothing, his decision to buy or not 
valuable the article is 


to buy depends entirely on how 


proven to be through a demonstration. As far as the sales- 
man is concerned the prospect is blind, at the start. He 


cannot see. He must be clearly and definitely shown. 


There is only one way it can be done—a good demonstra- 
tion, and a good demonstration means a memorized demon- 
stration. 

Many salesmen, but particularly those just starting out 
have conceived an aversion to giving a memorized demon- 
They fear their feat of memory may be exposed. 
They dislike the labor of learn- 
that 
ferent from his fellows and requires special treatment. 

A demonstration memorized well enough and practiced 
enough soon becomes part and parcel of the man deliver- 
ing it, the thoughts It is 
only those half learned that are stilted. 

It is true that each man is somewhat different from every 
enough different to affect the salesman’s 

One may buy because he likes the color, 


stration. 
\s if that were a disgrace! 


ing. Many sincerely believe every prospect is dif- 


words and become his own. 


other but not 
demonstration. 
another because he enjoys the sound, but both can be sold 
The demonstration should 


by the demonstration. 


parade every point of merit, allowing every man to take his 


same 


choice. 
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The salesman who attempts to adapt his selling method 
to some particular whim of the prospect is not only putting 
himself to a lot of unnecessary trouble but he is endanger- 
ing his sale. Suppose that his competitors use the same 
system. The prospect would find himself considering three 
or four articles all of which claim one particular and iden- 
tical virtue! 

Most dangerous is the lack of an objective by the sales- 
man who does not have a memorized demonstration, He 
He makes his call to 
see what he can do and usually does little. On the other 
hand, the salesman who calls to give a memorized demon- 


is led in his selling by the prospect. 


stration knows precisely what he has to do and usually ac- 
complishes his object. 

Why must the demonstration be memorized? 
if it is not memorized it is not and cannot be a demonstra- 
tion. It will have no starting point or stopping point, it 
will say too much about unimportant things and too little 
about important things and a lot of nice turns of thought 
The salesman who works without 


Because 


will be left out entirely. 
a set demonstration will find himself telling the prospect 
what he thinks the prospect would like to hear instead of 
telling him what he should hear—the whole story. 

Selling by inspiration is well enough in theory but un- 


fortunately our best inspirations generally came too late. 


FORM LETTERS IN MODERN MODE 


N OUTSTRETCHED hand, backed by the breezy 
assurance of the stranger behind it, abruptly stopped 

Whistler, the famous painter and etcher, as he sought soli- 
tude aboard ship. 

“Why, how do you do, Mr. Whistler, why, how do you 
do,” boomed the stranger. 

But Whistler’s face was blank—no sign of recognition or 
response to the over-affable greeting. 

“Why you remember me, surely you remember me, Mr. 
Whistler. 


Condon, J. ( 


I met you last year in dear old London. I’m 
Condon, the Condon,” persisted the aggres- 
sive one, 

Without further hesitation, Whistler extended a quick 
hand, grasped that of the stranger and bellowed, “Why, 
Condon. Good bye, Condon.” 

Steele, the sales manager, told that story yesterday to 
preface some thoughts he wanted to get off his chest. 

“I’m not high hat,” he said. “I like to meet people—like 
to gab with them when I have time, but I don’t like to be 
approached by strangers who assume the advantage of 
knowing more about me and my business than I, myself, 
do. 

“I have thirty young men, fine intelligent chaps, repre- 
senting our company. Not one of them is aggressive, in 
I require of them reserve, the 
I insist that 


the new sense of that word. 
ability to hold fire until the big game looms. 
intelligence and reserve are as essential to good salesman- 
ship as they are in purely social contacts. 
“No, you know I’m not preaching difiidence and weak- 
kneed timidity. 
pect our salesmen to use. Of course there 
when spunk and backbone and pugnacity are needed, but 
they are 


I’m talking sense, the kind of sense I ex- 


come times 


unless they are presented in neat wrappings 


By Lawrence Kennedy 


mighty apt to queer the entire transaction, in these sales- 
educated days. 

“When I was advertising manager I learned a lot from 
the horde of solicitors of all kinds who called on me. And 
I think I know pretty well just the kind of men who im- 
pressed me and got my attention, and I claim to be only 
a regular guy. 

“No, I won’t allow any high pressure stuff. My men 
know thoroughly what they have to sell and they sell it, I 
trust, intelligently and with, I repeat, reserve. All that 
desk pounding stuff is out of date now. 

“And right there is a point to consider in connection 
with our own advertising,” interrupted the vice-president. 
“Some of our form letters have been altogether too fresh 
and too personal. I had one from another concern the 
other day which began ‘My dear Joe.’ 
And yet it was palpably a form letter—badly matched in 
Of course, some form letters, when they are 


Can you beat it? 


the fill-in. 
carefully done and the matching is good, are impressive 
and really get by. They have their place. But the poorly 
filled-in form letter is a sheer waste of good money. No 
one is fooled by them. The greenest greenhorn recognizes 
the hokum. Please give instructions to our advertising 
department that in the future, when they are sending out 
form letters, they are to make no attempt at crude fill-ins. 
Leave the name and address off entircly. Make an honest 
and straightforward letter of it. No more of that cheap 
pretense. I like the non-filled-in letter better than the best 
of the other kind. It’s honest. We'll get better results 
from our letters when we cut the Condon spirit out of them 
and don’t try to fool ourselves with a lot of silly camou- 


flaze. I know for I have tried.” 
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Penchant for Display Brings Success 


By Roy George 


rr \TURING something distinctive each month tin an 
attractively planned window display has been part of 
he n | 


the merchandising policy of the H. M. Clark Office Supply 
Company, Phoenix, Arizona, since the organization of the 
usit x mn years ag 

Mr. Clark’s first store was the front part of a real estate 
fhee where he rented desk ri m, the use f half a blotter, 
i table spind and the upper ft hand drawer of the desk 
re t | I was the vindow 

In tl days I spent most my time calling on the 

vd sa Mr. ¢ lark, “at 1 I realized that for everv cus 

mer that | was able to persuade to look at the samples 

carried around with me, twenty could be attracted to 
ok at my mplete stock passing my windows. I be 
eve eaturir the manuiacturer’s name in connectior 
vith such d ivs, for there is no line in which the 
maker's name means more, and I believe the general public 
can be edi dt all for definite brands of office supplies 
by name That is the only definite policy I have ever 
had that | was aware of and | have followed it consistently 
rom tl 

When Mr. Clark’s business had reached the point where 
he could afford to rent a sales room of his own, he applied 
the same s of display to the interior of his store 
he husines vas confined t stationery and office sup 
plies, and eve different é handled was openly dis 
plaved \s the business grew Mr. Clark increased his 
sales force to six men all of whom are now actively en 
aged in callings n the trad Persistence is the keynote 
f all their effort | ‘call again” is Mr. Clark’s mott: 
his slogan and his creed. It is reported that an attendant 
it the ca nd l r two vears under the delu 
sion tl Mr. ( vas vernor, so frequent were 





MITTAG & VOLGER PRODUCTS ARRANGED IN A SIMPLE AND EFFEC 
TIVE DISPLAY BY THE H. M. CLARK OFFICE SUPPLY COMPANY 
PHOENIX, ARIZ 
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his calls at the capitol building and so business-like was 
his canvass 


Taking pains with old customer 
In no case is business from 


s is another policy of the 


Clark Office Supply Company. 
any account taken for granted simply 
On the other hand, such a cus- 


because the name 


is that of an old customer 
tomer is cultivated just as sedulously as any new account. 

In the matter of building prestige Mr. Clark says, “Ther 
is always a time and a place for fixing your name in a pros- 
One of my men recently took an order for a 


pect’s mind, 
stock to be installed in one 


ymplete outfit and working 


office of a new 


of the big new buildings in town in the 
customer. Among other things there was an unusually 
attractive desk set. After it was all in place, I took occa 


mn to walk over and make myself acquainted and it was 
I noted how well the salesman 
On the desk was 


with some satisfaction that 
had absorbed my ideas of salesmanship 
‘This desk set supplied by 


week, that card was read 


a neat display card, readin 


H. M. Clark.’ During the first 
by perhaps several dozen people, more than half of whom 
were in the business of setting up an office for themselves 
in the new surroundings.” 

During the past few years Phoenix has grown from a 
frontier town into a promising little city. New, modern 


othee 


have with startling rapidity. 
Growing with the city, the H. M. Clark Office Supply 
Company moved into new and enlarged quarters the first 
of the present year. that time, in spite of the fact 
that it has been a period of business retrenchment, the 
sales volume of the Good 
ood display help to explain the excellent 


buildings gone up 


Since 


company has been increased. 


location and a g 


record of business transacted in the first six months of 


1920 


The interior of the Clark is well equipped in the 


store 


point of display facilities. A special feature is the use 


f five small display tables such as are used by modern 
drug store merchandisers. Because of their portability, 
these small tables can be moved easily to different points 


of vantage in the store. Experience has proved that mer- 
chandise displayed on these stands sells more rapidly than 
when grouped with other merchandise on larger display 


fixtures. 

Recently the H. M. Clark Office Supply Company won a 
e in a window display contest conducted by the manu- 
This 
that 


priz 


facturer of one of the lines handled by the company 
achievement is an of Mr. Clark’s belief 


‘soods well displayed are half sold.” 


indication 


Denver Firm Evolves Effective Window 
Display Plan. 


By Ira R. Alexander 


| Ba following a regular procedure in window display 
and utilizing all the available display space, the Ken- 
drick-Bellamy Company, Sixteenth and Stout streets, Den- 


lo., has appreciably increased the sale of merchan- 
An excellent corner location 


ver. TO 
dise handled in the 
with display windows facing both streets permits the ex- 
two streams of pedestrian traf- 
window on the Stout 
The Sixteenth street 


store. 


hibition of merchandise to 


fic, one on each street The street 


side is about seventy-five feet long 
Augmenting the im- 


front 


window is nearly fifty feet in length. 


pressiveness of the windows is an attractive store 


that plays an important part in creating a favorable im 


pression in the minds of passers-by 

Each window has been divided into compartments about 
ten feet long. The is partitioned as can be seen 
in the inset of the accompanying illustration. This ar- 
merchandise handled by 


space 


rangement permits featuring the 


OCTOBER 
ne department in each of the par 
‘ } hatin 
titl ned Spaces ins id I having one a 
i 

large display t 1 side of the 

uilding In eff the large win ? we “W 
dows are a number of smaller win 
aows I ne 


\ casual pedestrian is attracted t 


the displays by their individuality 
concentratio1 ndividual and 
ri sely related products and Ire 
que! tly pauses to study all or the 
compartments i : t acquaint 
himself with the ent display. Pet 
haps the window shopper is intet 
ested n the té S V1 n onty ne 
inpartment Ir his case, the 
enius of the display, which is the 
featuring of a single type of mer 
handis« enhances its value and 
makes tavorable« res I n ré ce 
tall 
To prevent monotony and a re 
sultant loss f attention § getting 
value, the displays are changed fre 
quent at least once a week Pe 
ple w pass the store regularly 
ive acquired the habit watching 
r the changes Although new dis 
plays are constantly replacing old 
nes, the general character and typ 
f nerchandiss shown is. rarely 
hanged Thus the space allotted to 
OOKS iiways ntains displays 
books, furniture is always exhibited 
n the same section, et Becauss ot 
this pl LSé I the Kendrick-Bellamy 


window display plan, habitual pas 


sers-by learn to look in a certain 
sectior f the windows to discover 
what being featured in a certain 
depa tment of the st é 
Che window faci Stout street 
is a paneled back running all the an 
way to the ceiling, providing an ef 
fective background for certain kinds 


f displays. On Sixteenth street the window has a back 
pant f I i few feet hig) permittit a lear view ol 
thy side f the etarn 

[he company considers its window display program as 
ne of its best methods of advertising. It is the means 
drawing many customers into the store that would not 
therwise be reached. From a rich experience, the com- 

I ffers the foll ng suggestions 

\void crowding the window. Simplicity is much to be 
desired The presence of too many articles in a window 
creates a confused impression and the advertising value 

{ the display is lost The other extreme is also to be 
shunned 

[he windows should be kept scrupulously clean. Not 
y the plate glass, which should be washed frequently, 
but als the display space. 

Card holders are recommended. They prevent price 

irds from falling over and present a neat appearance 
[In the matter of price cards, exercise caution 

Make the display attractive to the eye with an appeal to 
the purs« It should not, however, be made so “pretty” 
hat the merchandise is forgotten in admiration for the 
trimmings.” Emphasis should be placed on the goods 
and not on the dk rat ns 

Window lighting is of paramount importanc« 


\rt for Art’s Sake” has no place in a window display. 


cy. 





WINDOW DISPLAYS IN STORE OF THE KENDRICK-BELLAMY COMPANY, DENVER, COLO 


It should be used only to create a desire on the part. of 
the observer to buy the merchandise shown. 

Strive for When 
displayed a dark background should be 


contrast in displays. light colored 


goods ar used 
and vice versa. 

An impression of warmth can be obtained by the use 
of warm colors—reds, yellows, oranges. Conversely, cool- 
ness is expressed by such colors as gray, light green and 
light blue. 

Che investment of some money in stands on which to 
better display merchandise is heartily recommended. 

\ny size or shape foundation for a display can be built 


blocks.” 


These can be covered with inexpensive cloth of various 


up by using empty cigar boxes as “building 
colors to obtain different effects. 

Careful planning and preparation is essential. Every 
detail of a new display should be worked out several days, 
even weeks ahead and all the material required should be 
on hand before any attempt is made to remove the dis- 
play to be replaced. 

\ final suggestion is a window display note book. It 
should serve as a repository for any and all ideas for new 
displays. Frequently displays of merchants in other lines 
of business afford ideas that can be adapted to advantage 
stationer 


by a commercial 








dé 


WATCH YOUR STEP 
By M. L. Hayward 


Extending the Time When the Buyer Uses His Eyes 


rhe seller had agreed to sell and the office appliance Che office appliance dealer has offered to sell certain 
dealer had agreed to buy certain “goods and chattels’ supplies at a certain pric 
and the contract had been “reduced to writing” and signed “The supplies are stored in the Kellog warehouse, you 
by the parties, thereby fulfilling the requirements of the can go down and examine them, and if they suit you, you 
so-called “Statute of Frauds.” can have them at that price, less 10 per cent for cash,” the 
Che next day the seller telephoned the dealer. dealer agreed 
You'll remember that according to that contract of The buyer wended his way to the warehouse, examined 
ours I was to deliver the goods on the 23rd,” the sellet the supplies, or all of them that he cared to examine, came 
pointed out back, reported that the supplies were satisfactory, paid for 
Sure,” the dealer agreed them, and took delivery thereof. 
Well, the 23rd falls on Sunday, and I never thought ol Twenty-four hours later the buyer complained that the 
that when we signed up.” supplies were defective as far as quality was concerned. 
‘Neither did I,” the dealer agreed, “but suppose that “There is an implied warranty of merchantable quality,” 
we call it the 24th instead, and I'll agree to increase the the buyer contended. 
price 1 per cent?” “Not when you examined the supplies yourself,” the 
Suits me.” dealer retorted, and the United States Supreme Court has 
Me, too,” and the conversation ended then and ther ruled in his favor on this point 
On the day fixed for the delivery of the goods the seller “No principle of the common law has been better estab 
fused to deliver, the dealer sued for damages, and th lished, or more often affirmed, both in this country and in 
seller relied on the following defenses: England, than that in sales of personal property, in the 
l The written contract was void, as it called for deliv absence of express warranty, where the buyer has an 
er n Sunday pportunity to inspect the commodity, and the seller is 
2. The new contract was void, as it was an attempt to” guilty of no fraud, and is neither the manufacturer nor 
iry a written contract by a verbal agreement grower of the article he sells, the maxim of caveat emptor 
rt urt, however, ruled in the dealer's favor on the applies. Such a rule requiring the purchaser to take car 
second point of his own interests has been found best adapted to the 
\fter the agreement has been reduced into writing, it wants of trade in the business transactions of life. And 
mpetent to the parties, at any time before breach of it, there is no hardship in it, because if the purchaser dis 
1 new contract not in writing, either altogether t trusts his judgment he can require of the seller a warranty 
waive, dissolve, or annul the tormer agreement, or in a yr that a sample be exhibited. If he is satisfied without a 
inner to add to, or subtract ——" are pore warranty, and can inspect and decides not to do it, he takes 
- ce A Barn hiace mare Ne ee hanger — upon himself the risk that the article is merchantable. 
proved, parti Braeden _—— ied ged And he cannot relieve himself and charge the seller on the 
by the subsequent verbal terms engrafted upon what will 
a a Aelia he celles otimeaiens © eine tin cnet ing * round that the examination will occupy time, ane 0 af 
leadit i eae tended with labor and inconvenience. If it is practicable, 
rhe ibsequent ral acreement may enlarge the time no matter how inconvenient, the rule applies,” says the 
performance, or may va ul ther terms of the cor court in a case decided in 1870, which is still good law. 
tract. ma waive and d irgve it altogether.” 1s tl “Tf the buver has examined the goods, there is no implied 
vording of the Massachusetts urts in lavinge down tl warranty as regards defects which such examination ought 
ame rule to have revealed,” says the Uniform Sales Act 


course of the picture the secretary 


PRIVATE CAR OF BIG BUSI 
dictates into the Dictaphone a let 


NESS’ AS CONCEIVED BY PARA 





MOUNT PICTURES Here is a ter reporting the son’s infatuation 
cene fro Love Among the Mil with the restaurant keeper's daugh 
naires With desk and Dicta ter. The machine used is one of 
phone, luxuriously housed, the work the new beige finished dictating ma 
goes forward as the train speeds or chines Our sympathies are with 
The magnate ecretary here d the collie Apparently he has a 
wsses with the het his father rooted aversion to the flashlight and 
ur the future In the desires to go away from where he 


is very fast 














HOW AND TO WHOM DO MANUFAC- 
TURERS SELL THEIR GOODS? 


H OW manufacturers sell their goods and to what ex- 
tent they are engaged in wholesale and retail mer 
first time by the 


chandising activities will be shown for the 


current Census of Distribution. 

In order to obtain this information and to make the Dis- 
tribution Census a complete and accurate survey of the 
merchandising field, a “Distribution of Sales” 


inserted in the Census of Manufacturers questionnaire, which 


inquiry was 


lists six types of channels through which products might 
be sold. 

\s a result, when the census is completed, comprehensive 
information will be available showing the manner in which, 
and the type of channel through which, the manufacturers 
of each of the 340 Census classifications of industries in the 
country are selling their products. 

Che statistics will show to what extent manufacturers are 
wholesalers and retailers 
through their 


functions of 
selling to the consumer, or 
establishments; 


performing the 
through direct 


owned or controlled wholesale or retail 
also the extent to which the manufacturers of different size 
in different localities and in different industries are utilizing 
manufacturers’ agents, selling agents, brokers, and commis- 
sion houses. All this information will be available geograph- 
ically as well as industrially and by size of establishment. 
Of course, the accuracy and completeness of these data 
will depend entirely upon the care and pains taken by the 
“Sales Distribution” 


manufacturers in answering the ques- 


tion Che Census Bureau is doing its utmost in the en- 
deavor by following up and checking each report minutely, 
and in many cases asking for another and often more com- 
plete answer on a special inquiry. The Sales Distribution 
inquiry asks the manufacturer to report his products which 
were sold during 1929 in any of the following ways or 
mecans 

“Sales invoiced to wholesale establishments of all kinds 
NOT owned or controlled by or affiliated with this plant.” 
This, of course, has reference to the independent whole- 
saler. 

“Sales invoiced to branch or other wholesale establish- 
ments owned, or controlled, or affiliated with this plant.” 
Sales included in this classification are those of a manufac- 
establishment sells to its OWN 
selling organization, such organization actually taking title 
to the 
through which the sale is made and receiving a commission 


turing which wholesale 


commodity and not merely acting as a medium 
for the sales service. 

“Sales invoiced to retail establishments NOT owned or 
controlled by or affiliated with this plan;” that is, sales to 
chain, group, or single retail establishments which buy at 
wholesale prices direct from the factory and sell the prod- 
ucts at retail prices. 

“Sales invoiced to branch or other retail establishments 
owned or controlled or affiliated with this plant;’ that is, 
retail stores either local or in different localities which ARE 
connected with the particular factory. 

“Sales to industrial and other large consumers who buy 
at wholesale.” This query has proved confusing in many 
instances. It is intended to cover those sales of products 


ma- 


bought by another manufacturer as a raw 


which were 


By Dr. Robert J. McFall, 

Chief Statistician for Dis- 

tribution, Bureau of the 
Census 


terial to be used in the production of another article or 
used as a supply or equipment and not re-sold. It also 
covers those sales to large concerns with consumption sufh- 
cient to warrant them buying at wholesale prices, but which 
products so purchased are not re-sold. This includes sales 
to large building contractors who buy products at whole- 
sale to be used as a material in their particular business 
as well as wholesale purchases by institutions of various 
kinds, municipalities, etc., for consumption, 

“Sales direct to home consumers (through field agents 


or otherwise).” This query is intended to cover those sales 





CENSUS BUREAU OFFICIALS.—At the left is Dr. R. J. MeFall, 
chief statistician for distribution, and at the right is W. M. Stewart, 
director of the bureau 


made to the ultimate consumer who buys the product in 
retail quantities at retail prices for his own use and con- 
sumption and does NOT purchase the products with the in- 
tention of re-selling them. 

manufacturers sell their goods through selling 
Sales made in this way are reported under the 


sales made through manufac- 


Many 
agencies. 
above 


query: “Volume of 


turers’ agents, selling agents, brokers, and commission 
houses.” 

The function of these agencies, as interpreted by the Bu- 
reau for Census purposes, is that of merely selling the com- 
modity for the manufacturer on a commission basis. They 
do not purchase the goods and resell them but act only as 
agents for the manufacturing establishment. 

These agencies are usually not connected financially with 
They sell for the 
In some instances, manufac- 
turers’ brokers, 
houses actually purchase the goods, performing the func- 
In such cases, the sales are classified 
as having been made to “wholesale establishments of all 


kinds, not owned or controlled by or affiliated with this 


the factory whose products they market. 
factory at wholesale prices. 
agents, and commission 


agents, selling 


tions of a wholesaler. 


plant.” 

The results of this “Sales Distribution” inquiry thus far 
have been most gratifying and illuminating, and the final 
compilations are confidently expected to reveal beneficial 
information on the trend in the distribution field as well as 
furnish comprehensive data on wholesale and retail mer- 


chandising activities of manufacturers. 
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OFFICE FURNITURE 


( woop & STEEL 














SOME ORIGINAL IDEAS ABOUT DESKS 


ee ee 

ae ees Snel Se aw of Cleveland, Desks of French Design Suit 
nh sSaman W » has original ideas and the courage t o 

| fais * Regen agg Se MR NO Re il Cleveland Publisher 


rean called the William Feather Magazine, in which he 


| 


permits himself a pretty wide subject range and ni 





fails to have something interesting to say lesk only as a place on which to lay papers and sign letters. 
In an issue of his magazine last spring, Mr. Feather He finds that the low chairs and the low desk make con 
lustrated hi wn ofhce, designec ind arranged after | versation easier and more informal 

wn ideas, even as to the furniture therein, which wa Mr. Feather by no means recommends his outfit as ap 
especially made propriate for everyone It was built especially for him 

On page 2 f the September issue of Office Appliance: ind suits his working habits “Another man,” he says, 
iS a picture f a model office designed after the ideas might require an entirely different desk. He might need 
the celebrated French architect and interior decorator. drawers, a wider top and a swivel chair.” In short, each 

Roux-Spit We regard it as appropriate to follow this desk user must consult his own convenience. “The mod 
with Mr. Feather’s scheme, which ts equally original ane ernist re enizes the difference and lets the desk and other 
no doubt quite perfectly adapted to the requirements olf irniture design themselves.” 
his work Mr Feather's Che thought here is in a 

fhice ’ é elf att sense an extension of the 
the Fr h idea W hil suggestion made by the of 

Par ce furniture department 

‘ il 1 with t manager in the Ofthce Fur 
worl e! Chareau niture Department of this 

urnitu de nit and journal 'ast month, viz., that 

‘ 1 ¢ iu to d ! business men are beginning 
cde il tw ! i wi | to de sire sper ial de Signs in 
vere de d t Mi their office urniture, and 
Feather ast spl | that it ts up to the office 
bookcases were de ned furniture department to be 
Pat {) ‘ tf Cleveland nn the job and able to guide 

The desl uc customers’ ideas along prac 

French walt ind I tical lines as well as to se 
Poy é ind ¢t to the production of the 
writ \ d;: a special furniture required 
upport ! he This opens a field, perhaps, 
ire 1! ( iw ut at t wherein office furniture de 
us : ull she signers can make profitable 
meta: receptact vhere a studies as to the furniture 
pen 1 necessat requirements of different 
a oy . om businesses and professions 

Che de entire 
This might result in greatly 
ut ta ur | it ort . 

, os diversifying the business, 
ae “ a the & il and would add to the cost 
sed. Cie oa Deal per unit perhaps We are 
peremteciiee is My beginning to tread on un- 
Feathe that tl , known ground, and would 
desk-t sits | : hy like to hear from those bet- 

suse he does a s writit oa a ter qualified to speak than 

: : ! the PRIVATE OFFICE OF WILLIAM FEATHER Ne art 
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MODEL PRIVATE OFFICE OF CHARLES L 
ture Colonel Mitchell at his Big Desk 





MITCHELL, CRANE & COMPANY, TOPEKA, 
Lower Picture: 
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TS 
. 


KANS.—Top Pic- 


The Colonel's Secretary, Miss Saffer, at Work on 


Correspondence 


Making an Example of the Dealer’s Private Office 
Chis article outlines how Charles L. Mitchell, sales man- 


ager and secretary of the office equipment and commercial 


stationery house of Crane & Company, Topeka, Kansas, 
uses his own office to demonstrate the beauty, utility and 
all-round desirability of the up-to-date office 


lieves that it is good psychology to 


Colonel Mitchell bel 


make the demonstration office a place of actual operation, 
daily run of business that comes to the execu- 


In that belief he 


where the 


tive office is carried on has gotten away 


trom the idea of a mere show room, and has made his own 


private ofhce into a place which all who come there must 


admire, and which many will emulate. The nine depart- 


ments of the Crane business report here to Colonel Mitchell 


across the big flat-top desk shown in one of the illustra 


tions herewith. The whole place hums with activity. In 


addition to the equipment hereafter mentioned he has in 


; 
Stalled several artistic cigar and cigarette humidors 


lights, 





and other conveniences. On the desk of his secretary is 
one of the new Rite Sit« copyholders which Crane & Com- 
distributing throughout the United States. 


power of example, and realizing that 


pany are 

Believing in the 
actual visualization of a desirable object is the most potent 
lever with which to create sales, Crane & Company have 
equipped the Colonel’s office with a full complement of 
Leopold office furniture, using that company’s “Financier” 
suite, which consists of flat top desk, paneled-end tabl 
desk, waste basket, telephone stand and costumer to match 
Shaw-Walker filing cabinets fin- 
ished in walnut are part of the equipment. The chairs used 
are the “Oxford” line made by the Johnson Chair Com- 
pany. They are upholstered in blue leather, and include 
the “Master” revolving chair, the overstuffed guest-chair, 


legal size four-drawer 


stenographer’s revolving chair, and two patterns of straight 


chairs. The floor-covering consists of a Bigelow-Clinton 


carpet of antique hooked design, made up with a nine- 





30 


inch figure. Window shades are of “Austrian puff,” made 
ot smooth mohair casement cloth, with blue velour lambre- 
quins, all fringed. 

The desks are equipped with Fox executive hand-tooled 
blotter pads and Waterman and Sheaffer desk sets. 

The desk and floor lamps made by the Greist Manufac- 
turing Company are of special design, with hand-painted 
shades and daylight screens. 
The safe is built in, so that only the doors are exposed 
in the room, 

The 


tion of hand-phone sets. 


telephone arrangement consists of a neat installa- 


On one side of the overstuffed guest-chair is a hand- 


some floor lamp, and on the other side is one of the 
“Guardian” Smokador sets. 
On the wall back of and abov> the big desk is a beauti- 


ful tapestry depicting a classical scene. 
Che effect of the office is one of harmony of color and 
arrangement, pleasing alike to those who occupy the office 


and those who call. 


Coincident with the completion of the office above 


described Crane & Company issued to a selected list steel 
embossed invitations, worded as follows: 

“Crane & Company 
110-112 East Eighth avenue between the hours of 
and 1930, to inspect an ‘Up-to- 


Modern 


re spectfully invites ——————{O 


- 
call at 


Date’ Office. 





OFFICE APPLIANCES 


“Bring a copper penny with you.” 
rhe went to 
protessional man in Topeka, as well as to those in the 
cities within from the Kansas 
The invitations which went to people in Topeka 
About twenty-five invita- 


foregoing invitation every business and 


larger driving distance 
capital. 
had the hour and date filled in. 
tions went out each day. The catch-line, “Bring a copper 
penny with you,” had reference to the Crane & Company 
pocket knife souvenirs which were given to all who ac- 
cepted invitations, 

As a result of the private office described, Crane & Com- 
pany sold three large installations for the offices of cus- 
tomers the first week. 

The object of establishing beautiful offices in the stores 
of dealers is not altruistic. 
with the incidental assistance of sales- 
They create desire for possession. Men covet the 


When the customer 


It is practical. They are there 





to sell themselves 
men. 
comfort and the beauty they exhibit. 
wants what the seller has to sell the deal is well on toward 
consummation by some means or other, provided, of 
course, that the prospective customer is able to finance the 
purchase. It is a sort of mental jiu-jitsu, whereby we 
make the wishes of the prospect work to overcome the 
negative condition arising from the fact that a goodly sum 
of money must be laid out. This is the psychology that 


resides in all successful displays of merchandise. 


FACTORS THAT BROUGHT SUCCESS TO 
KANSAS CITY DEALER 


NTHUSIASM over the Kansas City, 
Missouri, as a field for the development of the office 
business; faith in the future of that rapidly grow 


possibilities ol 


lurniture 


ing metropolitan center; determination to master the pos- 


sibilities of the market, and to grow in the understanding 
of the factors which produce sales through increasing pop 
ular understanding of the possibilities for comfort and 


wsthetic satisfaction to be found in modern office furni- 


ture—these are the foundation stones upon which John A. 
Marshall, one-time Chicagoan, built a successful business 
When Mr. Marshall came to Kansas City in 1922 he was 


Mead & Wheeler Com- 


furniture 


delegated, as vice president of the 
pany of Chicago, to take 
concern at 924 Baltimore avenue which the Chicago com- 

had purchased. Already he had had 


experience in the Mead & Wheeler organization, and came 


charge of an office 


pany eight years’ 


to the new field with a well-grounded understanding of 
the office furniture business He took charge during a 
period when conservative buying was the rule, but by 


organization and the determined and vigor- 


efthicient staft 
ous promotion of sales he was able to make a fine show- 
ing at the end of the first year. 

Believing that Kansas City offered good opportunities, 
Mr. Marshall bought from the Chicago house the business 
he was operating for them. Since then the John A. Mar 


1923, has enjoyed a gradual 
office 


Sensing the growing onset of the better office 


shall Company, organized in 
but gratifying growth in the sale of furniture and 


equipment 


idea, he prepared his lines to meet the demand for high 
grade matched suites and period designs. He subscribed 
to a course in salesmanship which included a study of 
color harmonies. Books and magazines dealing with in- 


terior decoration were purchased, and all salesmen were 


trained so that they could assemble complete office units 


per reference to correct principles of 


and layouts with pr: 


How John Marshall Built 
Up a Profitable Office Fur- 
niture Business Through 
Common Sense Methods. 
Related by Develle Thatcher 


interior arrangement and decoration, without neglecting 
the correct relations of the several articles in any given 
installation. 

Meetings are held once a month, at which the salesmen 
discuss the selling problems they have encountered. Fur- 
nishing plans for prospective purchasers are discussed and 


all details are worked out, even to floor coverings and 
draperies 
Marshall realized that taste in office furniture varies 


widely, and that, by featuring a large variety of stock, he 
could meet practically all demands. The 12,000 square feet 
of floor space occupied by the business is utilized by fifteen 
assortments of suites of various designs and periods. Here 
is to be found one of the largest stocks of office furniture 
in Kansas City. By placing this stock all on one floor 
overhead expense has been kept down to an appreciable 
extent. 

In building up a large business in several different types 
of office furniture the company has encountered and solved 
the problem of trade-ins. To the man who responds only 
to price-appeal, the John A. Marshall Company can offer 
a range of quality and price that usually fulfills all de- 
mands. 

The company has found that the grades of desks ranging 
from $125 to $175 each are the best sellers in Kansas City 
and contiguous territory. 

Marshall salesmen concentrate to some extent on finan- 


cial houses, all of which like to make their physical equip- 








OCTOBER, 1930 








JOHN A. MARSHALL 
(D. Thatcher Photo) 











ONE OF A SERIES OF DISPLAY ROOMS MAINTAINED BY THE JOHN A. MARSHALL COMPANY SHOW- 
ING PERIOD FURNITURE FOR THE PRIVATE OFFICE.—The rooms are fully equipped so that purchasers 
are assisted in making ideal selections for their own offices 


ment correspond to the dignity and solidity of their 


financial ratings. To aid in breaking down sales resistance 


a one- to three-inch advertisement is carried each week 


in two of Kansas City’s leading newspapers. These ad 


vertisements appear on the financial and contain 


information to the effect that desks may be had at the 


pages 


Marshall establishment at prices ranging from $20 to 
$1,500. 

Still another factor which aids in the growth of the com- 
pany’s business is the wide acquaintance Mr. Marshall 
enjoys among business and professional peopl He is 


active in the work of the Chamber of Commerce, of which 
he is a vice-president in charge of membership extension. 
Athletic 


A recent issue of the Kan- 


He is also active in the affairs of the Kansas City 
Club, and other organizations. 
sas Citian, official organ of the Chamber of Commerce of 
Kansas City, refers to him in complimentary terms as a 
man who truly represents the Kansas City spirit of help 
fulness to fellow citizens. Continuing, the article said 
“The business success of Mr. Marshall again proves that 
even a growing and expanding business, no matter what 
its demands upon its chief executive, will not suffer be- 
sincere and wholesome interest in the 


affairs of 


cause he takes a 


commercial, civic and social his city and its 


environs.” 

In approaching prospective customers Marshall salesmen 
take the ground that office furniture is an investment. The 
well-furnished office radiates the impression of good taste, 
of confidence and solidity. It is the background and often 


the only background responsible for the customer's or 


client’s first impression. The salesmen point out, too, that 


if one’s office is suitably redecorated and equipped the 
workers therein will take renewed pride in their concern, 
resulting in a more cheerful and conscientious performance 
of their several tasks. 

Each installation the company makes is followed up by 
their good will representative, who sees that the new 
furniture is clean and that its arrangement suits the pur- 
chase r. 

The John A. Marshall Company has the exclusive repre- 
sentation in Kansas City .of the lines of the Macey Com- 
pany of Grand Rapids, Mich., the Shelbyville Desk Com- 
Shelbyville, Chair 


Company of Chicago. 


Johnson 


pany of Indiana, and the 


$$ 
Barton Takes Position with Safe Concern 
with the L. A. Barnes Com- 


George Barton, formerly 


pany of Fort Worth, Tex., has severed his connection with 


this firm and is reported to be connected with the Hoera- 
Rosenthal Safe Company of the same city. 
aunuuiiaaaaalin 
Need Is Seen for More Convenient Fire Resisting 
Furniture 

The Washington, D. C., correspondent of The Wisconsin 
State Journal, Madison, Wis., uses the fires in the Fed- 
eral government buildings, the Federal Trade commission 
on Labor day and the president’s executive suite on Christ- 
mas eve, as examples to show the need for better adapted 
office furniture. He says that one thing needed badly is 
an “overnight desk” or cabinet of trays so designed as to 
encourage office forces to safely house at the close of the 
business day important records or correspondence that 
would be burned, lost, mislaid, torn or water damaged if 
left on the desk and a fire occurred during the night. 

There are some types of offices where the loss of casual 
correspondence or a few contracts of which copies can be 
secured, present no serious hazard. In many cases, how- 
ever, key records, contracts, research material gathered at 
considerable expense would, even if only partially lost, 
resuN in near disaster or at least in extensive expenditures 
for replacements of such material. There are some records 
at both the White House and the Federal Trade commis- 
sion, the loss of which would have resulted in serious gov- 
ernmental embarrassment and probably the necessity for 
expending large additional sums of public money. Real- 
izing this, the Census bureau, for instance, has built a huge 
vault in which census returns being tabulated are stored 
every night against the possibility of fire. 

For years it has been realized in Washington that some 
important government records have been meagerly pro- 
tected against fire. While the government is a mammoth 
institution with many offices, using papers and documents 
of varied character and differing value, there has in recent 
years been a general tendency toward installing improved 
office equipment with a view to affording greater record 
protection. The overnight desk has received serious con- 
The principal problem has 
There are 


sideration in many quarters. 
been to combat the inertia of human nature. 
already in use cabinets in which the customary “desk-top- 
might be stored if individuals would place them 
there. But many workers run an individualized filing sys- 
tem on top of their desks on the excuse that they “know 
where everything is.” Office planning engineers believe 
the only solution to this problem will be the developing 
of furniture that will permit employes at the close of the 
day to handily place their working papers under cover. 


papers” 
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Yawman and Erbe Offer New Visible File Line hanger and still retain all the features of visibility and 
The Yawman and Erbe Manufacturing Company, ready reference, 





Rochester, N. Y., has announced a new and improved line The new “Y and E” visible file line is to be exhibited at 

f visible index equipment involving a new principle of the New York Business Show during the week of Oc- 

hanging the cards in the trays \ flexible hinge made of tober 20 

airplane fabric is used to suspend the card from a new “rere 

type aluminum card holder. The hinges stick to the card National Cash Register Develops Parcel Post 

holders tenaciously, but they are flexible and will readily Machine 

pass through a typewriter. Consequently. records may b« The National Cash Register Company, Dayton, Ohio, in 

typed after the system is set up cooperation with the United States Post Office Depart- 
\n outstanding improvement is the speed effected in 

hifting cards from one position to another and in making 

a place for new cards to be added. The cards are entirely 

visible on both sides and have two visible lines for grapl 

ing and signalit 


Another mechanical improvement is a self-lifting and 





self-closing metal top card. When the tray is withdrawn 
from the abinet, the metal protection card at the back 
end of the tray is automatically lifted, exposing the last 
record card to full view. When the tray is returned to the 
abinet, the protecti card automatically returns to its 
riginal 7 tion 

\ firm writing surface exists when the cards are it 
either the natural or reverse position. It is not necessary 
to hold the cards back with one hand to post or refer to 
the reverse de 

Che file is equipped with a new fire door. When brought 
to a horizontal position the drawer is used as a supporting 
shelf for the trays above Within the door-shelf is a com 


THE NATIONAL PARCEL POST MACHINE 
MADE BY THE NATIONAL CASH REG- 
ISTER COMPANY, DAYTON, OHIO 


ment officials, has developed a machine for use in connec- 
tion with the mailing of large packages. This machine 
is said to have overcome the troubles experienced by mail 
order houses and at the same time meets the government's 
requirement. The machine is not yet in actual commercial 
production but it is expected it will be ready for distribu- 
tion in the near future. 

Although designed primarily for use in mailing parcel 
post or fourth class matter, the new National machine can 
also be adapted to the postage requirements for heavy 
packages sent either first, second or third class. In gen- 
eral outline the machine has the appearance of a small 
cash register. It differs from metered machines now on 
the market in that it is capable of printing in one opera- 
tion a single postage impression of any value from one- 
half cent to $9.9914 in postal value [It does not print 
this impression directly on the piece of mailing matter, 
but issues a gummed ticket to be affixed to the package, 
the ticket taking the place of the ordinary postage stamp 

With the use of the new National machine, mailing of 
a parcel post package would be as follows: 

First, the package is placed on a scale and weighed. 





When the weight is determined the operator of the ma- 


NEW “Y AND E” VISIBLE FILE chine turns to the National parcel post mailing device and 

presses a key representing the zone to which the package 

partment for the convenient storing of blank cards, signals, is to be sent; another key represents the weight; still 
et other keys represent the value of the postage required. 
Che flexible card hinge and the aluminum card holdet \n operating bar is pressed and the machine immediately 
permit the use of a single sheet of paper as well as the issues a gummed stamp on which is printed clearly the 


standard card. Folded cards or sheets can also be used date, including month, day and year, the parcel post zone, 
efficiently. As many as four cards can be put on one the weight of the package, the postal value, the name of 
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the city where the parcel is mailed, the number of the 
permit issued to the user and the serial number of the 
ticket. This same information simultaneously is printed 
on a continuous sheet of paper locked up inside of the 
machine, so that at the end of the day’s mailing the firm 
has a detailed record of every package mailed out, show- 
ing where it was sent, the weight and the amount of post- 
age placed on it. The total postage is added on two sep- 
arate sets of adding wheels. 

Each machine is built to issue predetermined amounts 
of stamps—say $1,000 worth. After this is determined the 
machine automatically locks and will issue no more stamps 
until re-set. The total on the machine is protected by a 
special combination lock which is sealed and the key held 
by the local postmaster. The total can be re-set only by 
the postmaster or his representative so that the machine 
will issue another set amount of stamps. 

The National parcel post machine is provided with two 
separate and independent totals which afford a check on 
the correct addition of the postage used, inasmuch as both 
totals must agree. In addition to printing an itemized 
record of each registration on the roll of paper inside the 
machine it is also possible to print on this roll of paper 
the total amount of postage that has been issued to date, 
so that the user will know the amount of postage that 
remains in the machine before it automatically will lock. 

Provision also has been made to print the total amount 
of postage and number of packages in the standard post 
office form known as the “Statement of Mailing” which 
must accompany all bulk parcel post matter that is sent to 
the post office. 

Notice has been given by the United States Post Office 
Department in Washington to postmasters throughout the 
country to accept mail matter bearing the label or sticker 
printed by the National parcel post machine in place of the 
regular United States postage stamps. 

= 
Dollar Pencil in Parker Line 

The new “Reporter” pencil, announced by The Parker 
Pen Company, Janesville, Wis., is a dollar item embodying 
many features found only in the high-priced pencils. 

The “Reporter” is of graceful streamlined shape, with 
the clip so placed that the pencil sets low in the pocket, 
without bulge. The eraser is enclosed within the barrel. 
To use, the barrel is given a short turn, which reveals the 
eraser in the top half of the pencil. One can write with 
the “business end” of the pencil, and erase with the top 
half. Spare leads are stored beneath the eraser. The 
eraser is concealed and kept clean, yet instantly accessible. 
The mechanical design of this feature is unique in its 
effectiveness. 

The lead in the “Reporter” pencil propels and repels 
from the tip (just like the Parker “Duofold” pencil). The 
mechanism is the essence of simplicity, without parts 
which may be liable to get out of order. The lead loads 
at the tip of the pencil, and loading is accomplished easily. 

Despite its many advantages the “Reporter” is a very 
light and well-balanced pencil. The material of which it 
is made is practically unbreakable. The finish and colors 
available are superior to those usually marketed at the 
price of this pe ncil 

Dealers everywhere have stocked the “Reporter” be- 
cause the prestige behind the name, “Parker,” assures good 
value in a quality article that has all the essentials of a 
good seller. 
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New Model Adrema Addressing Machine 

Adrema Limited, 136-150, Regent street, London, W. 1, 
England, manufacturer of addressing and listing machines, 
has augmented its line with a new model NHA 3R hand 
power machine, designed especially to accommodate the 
new IIIR plate, which has a capacity of eight lines in 
elite type, forty-five letters, numbers or other characters to 
the line. The IIIR plate is so made that as many as twelve 
tabs or riders can be fixed in position along the top. These 
tabs permit an infinite range of classification by combina- 
tions of colors, letters and words, and are clearly visible 
when the plates are in the trays and also as the plates pass 








ADREMA ADDRESSING MACHINE 
MODEL NHA 3R 


through the machine, thereby effecting a means of visible 
selection, 

In size and capacity the NHA 3R hand machine is be- 
tween a small manual addresser and a motor-driven ma- 
chine. It is, naturally, less expensive than the powered 
models, and consequently has a wider market. 

Following are some of the features of the new machine: 

The contents of a whole tray of 200 plates can be in- 
serted in the receiving hopper at one time. The plates go 
through the machine from right to left, being visible before 
coming into printing position. 

On the right hand side of the machine, just underneath 
the table, is the printing handle, which when depressed 
operates the printing arm in such a way that printing is 
done with a gentle and steady movement. The limited 
movement of the printing arm assures perfectly even im- 
pressions despite irregular pressure on the handle. It is 
worthy of note that the arm operates noiselessly. 

Skipping of plates is achieved by the pressure of a finger 
on a small lever extending from the printing handle. This 
lever also acts as a lister regulator when the listing attach- 
ment is being used. 

An automatic repeating device permits making two, 
three, four, five or six impressions of each plate, as de- 
sired. A plate may also be locked in printing position to 











PARKER'S ‘“‘REPORTER” PENCIL 
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obtain an unlimited number of impressions from a single 
plate. 

The machine can be fitted with a horizontal listing at 
tachment which will print forms of any length up to nine 
teen and three-quarters inches, and any desired spacing 
between each print up to nearly two inches can be obtained 

Provision is made for the use of type set-ups and print 
ing plates both above and below the printing position of 
the embossed metal plates. Thus if a special form, date 


or other matter is desired, it can be set up and printed 
simultaneously with the embossed matter on the plate. 

into a table which is mounted on 
In this frame is a steel cabinet with 


holds fifteen 


The machine is built 
a tubular steel frame. 
sliding doors. The cabinet trays, accommo 
dating 200 plates each, or a total of 3,000 plates. The 
sunk table so that a large and even 


working surface 


machine is into the 
is available. 

——— 
A Copyholder with Some New Features 


The Rite-Site is the name of a new copyholder which 


behind, or on either side 


well above, 


can be used equally 





RITE-SITE ADJUSTABLE COPYHOLDER 
of the typewriter. It holds successfully any copy from a 
sheet of paper to a book weighing several pounds. There 


ypyholder may also be used as a book 
at the side of a bed 


fore, the Rite-Site c: 


rest in libraries and studies and even 
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in the sick room. It will be a boon to convalescents 

One of the most important features of this copyholder 
is its flexibility of adjustment. Its eight most commonly 
used placings take care of almost every position in which 
a copyholder may be used; so that copy may under all 
ordinary circumstances be placed so as to be most easily 
read. Yet the Rite-Site is readily folded and placed away 
in a drawer or traveling bag. 

With all its advantages this new copyholder is of com- 
paratively simple construction and sells at a moderate 
price, and stenographers and typists are 
buying Rite-Sites out of their own funds. 

The Rite-Site is distributed by Crane 


Copeka, Kansas. 


reported to be 


and Company, 
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Two New Propelling Pencils 
We are indebted to the Miller Bros. Pen Company for 
samples of two convenient desk-type mechanical pencils, 


SE 
—S—————— 


MILLER BROTHERS’ NEW PROPELLING PENCILS 


taking standard small leads and being of the propel, repel 
variety. One is in mottled blue “Ivordur,” with gold- 
plated tip, and is a combination pencil and letter opener. 
Che other is in red, green and black “Ivordur,” and resem- 
bles a pe nholder. 

These pencils are inexpensive and should find a ready 
market among school pupils, stenographers and others who 
wish a reliable writing instrument of standard shape and 
light weight. 

snnieiatiiatanan 


Art Steel’s New Letter and Storage Files 
Che Art Steel Company of New York City has recently 
brought out a new line of steel filing and storage equip- 
ment made in standard four-drawer and counterheight 
styles, beautifully finished in grained mahogany, walnut 
and olive green, as desired. 
The line letter 


card and letter files, combination document and legal files, 


includes files, legal files, combination 


wardrobe cabinets, stat‘onery cabinets, document cases— 
in short, a complete filing equipment and storage line. 
Che standard depth of the equipment is twenty-four 
inches. Filing cabinets are 
and four-drawer units in letter size. 


now being made in one, two, 


three 





A BATTERY OF ART STEEL LETTER AND STORAGE FILES 
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Wood Surfacing for Metal Furniture 

The Flexwood Company, 919 Michigan avenue, Chicago, 
Ill, has announced a new product called “Flexwood,” 
which can be used for surfacing metal desks, filing cab- 
inets, etc. The new product is a wood veneer, mounted 
on a stout cloth. It is made by a patented process and is 
said to be as pliable across the grain as a piece of leather. 
Demonstration has proved that it can be easily applied to 
metal furniture without the use of pressure and that it 
provides a permanent surface. The process that gives it 


flexibility also tends to prevent warping, checking and 
“Flexwood” is made in four woods—American 


It is expected that 


cracking. 
walnut, oak, maple 
metal furniture surfaced with “Flexwood” will soon be on 


and mahogany. 


the market. 


eee 
“Wabaco” Utility Storage Binders Announced 
The Wabash Cabinet Company, Wabash, Ind., has aug- 
mented its line of filing supplies with a new item called 
the “Wabaco” utility binder. The illustration 
shows the salesman’s portfolio or album recently made up 


storage 


for dealers’ use in presenting the new binder. 


[The new binders are inexpensive. They are made of 








“WABACO”" UTILITY STORAGE BINDERS 
heavy gray pressboard covers equipped with Acco fast- 
eners. They are made in a number of sizes to fit standard 


punched ring book sheets and are packed one dozen in a 
box 
ae ee 

A New Line of Leather Goods for Stationers 

Stationers and office equipment dealers who now sell 
such leather goods as billfolds, wallets, letter cases, key 
cases, and cigarette cases will be interested in the profit 
possibilities of the new line which has been announced 
by the Van Sicklen Corporation, Elgin, III. 

Leather goods, unlike some of the lines sold by the 
commercial stationer, usually become personal possessions. 
Chis thought has been applied to Van Sicklen leather ar- 
ticles and furnishes a new selling argument for the dealer. 
One of the distinctive features of the Van Sicklen line is 
a handsomely designed crest plated in either gold or silver. 
In this crest are recessed spaces for initials or emblems. 
These are supplied to dealers and consist of black-enameled 
nickel silver pieces which exactly fit the recessed spaces 
in the crest. The customer selects the initials or emblems 
and the dealer cements them in while the customer waits. 


3 
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This is quickly and easily done by means of a special metal 


cement which sets instantly and makes a permanent 


fastening. 





A TYPICAL VAN SICKLEN ITEM 


The dealer is supplied with a stock tray containing an 
assortment of letters and fraternal emblems, as well as 
tweezers and cement. 

Van Sicklen leather goods are made from a broad selec- 
tion of the finest and most popular leathers. Special fea- 
tures have also been incorporated in the construction of 
the various useful articles in the Van Sicklen line. 

e 
A Bookkeeping Service for Dealers 


In times past the small dealer has often been accused 
of having no reliable means of knowing how his business 
stood at any particular time; in other words, of having a 
very poor bookkeeping system or none at all. Now that 
federal income tax laws require every man in business to 
keep accurate records of income and expenditures, all deal- 
ers have some sort of bookkeeping system. Many simpli- 
fied record systems have been placed on the market prin- 
cipally for the benefit of the merchant who does a com- 
paratively small business. 

A somewhat different approach to a solution of the 
record-keeping problems of the merchant whose business 
does not warrant the employment of a bookkeeper is a 
service rendered by the Yardley Auditing Company, 308 
3roadway, Cape Girardeau, Mo. The plan is to have the 
dealer make a minimum number of form entries covering 
the details of his business. The average time required for 
such entries is about thirty minutes a day. The use of 
copyrighted forms eliminates the need of the cash book, 
journal, general ledger, and in some cases sales and pur- 
chase books. Periodical visits by public accountants, who 
operate the service, furnish the merchant with the state- 
ments, summaries, and other information which every 
bookkeeping system offers; also, any comments or sugges- 
tions which will improve the records. 


Please turn to page 185 for more 
New Machines and Devices 














Office Appliances at the C. N. E. 


Office Equipment Plays Prominent Part in This Year’s 


Canadian National Exhibition. 


For several years Office Appliances has each year pub 


lished stories of the Canadian National Exhibition which 
is held every year at Toronto, usually during the last week 
in August and the first week in September, In these ex 
positions offce equipment has played a part That this 
has been a part of growing importance is indicated by 


the fact that this vear’s exhibitions of office 


been h 


such ofhes 


equipment 
have used in a building by themselves and included 


machines as the Underwood typewriter, Comp 


tometer, Burroughs adding machines, Mimeograph, Ad 
dressograph, Elliott addressing machines, Monroe calcu 
lators, Gestetner duplicator, and others. 

lo represent the interests of this field at the 1930 Ca 





a large scale. 


OFFICE APPLIANCES 


ADDRESSOGRAPH EXHIBIT IN 
THE OFFICE EQUIPMENT BUILD- 
ING AT THE CANADIAN NATIONAL 
EXPOSITION, TORONTO, CANADA, 
AUGUST 22 THROUGH SEPTEMBER 


6, 1930 





\ugust 22 


National 


tember 6, a special committee was appointed by the Office 


nadian Exhibition, held from to Sep 


Equipment Manufacturers Institute Che committee was 
composed of R. N, 


Addressograph Company, Limited; George 
National Cash Register Company of Can- 


Fellows, vice-president and general 
manager of the 
Rogers, of the 
ada; and T. R, 
phone Sales Corpiéfation, Limited, of Canada 

Although the National 
held annually for fhe past fifty-two years, it 
that 


in the 


Crayston, general manager of the Dicta- 


Canadian Exhibition has been 


would seem 
American office equipment manufacturers have only 


past few years begun to seriously recognize the 


unique characteristics of the exposition. True it is that 


the exhibition is of general scope; but the Canadian Na- 
tional Exhibition is far from being simply a state fair on 
It is the only enterprise of its kind in the 
the city of Toronto under Ca- 


world. It is operated by 


nadian government supervision. It is held in a 350-acr« 





4 VIEW OF THE DICTAPHONE 
BOOTH AT THE CANADIAN NA 
TIONAL EXPOSITION AND A 
MODEL OFFICE PREPARED BY T 
R CRAYSTON GENERAL MAN 
AGER OF THE CANADIAN DICTA- 
PHONE ORGANIZATION 
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park which stretches a mile and a half along the shore 
of Lake Ontario. Exhibits are housed in beautiful, per- 
manently constructed buildings. And the whole is owned 
by the people of Canada—not by a private enterprise. The 
value of the land, buildings, and plant equipment is $20,- 
000,000. The expositions are of national and international 
scope; not in any sense purely local. More than 2,000,000 
persons have attended the exposition in a two weeks’ 
session, and the daily attendance frequently exceeds 
200,000. 

Not every one of these 200,000 persons, of course, is a 
prospect for all the office equipment lines which are ex- 
hibited; but the office equipment section attracts a con- 
siderable share of visitors who might not otherwise have 
attended such an exhibit. Then, too, the various exhibitors 
are themselves extensive users of office equipment and as 
such good prospects. 
afforded American manufacturers to 


A number of American 


Every facility is 
participate in these expositions, 
office equipment manufacturers have taken advantage of 
the government ruling permitting the entry of exhibits 
under bond without duty for display and demonstration 
during the exposition. Two years ago leading automobile 
manufacturers erected at a cost of about $1,000,000 a beau- 
tiful permanent exposition building, on land loaned for the 
purpose by the exposition authorities. While office equip- 
ment manufacturers and distributors have no such ambi- 
tious plan for this industry, they look forward to the time 
when the office equipment exhibits will be housed in a 
structure even more worthy of the greatness of the in- 
dustry. 

American exports of office equipment and the products 
of other industries to Canada are becoming, and must 
almost inevitably continue to become, of increasing im- 
bind the nations 
And it is a 


portance—for the economic ties which 
of North America together draw ever closer. 
pleasure for the publishers of Office Appliances to extend 
to American office equipment manufacturers the invitation 
of the Office Equipment Manufacturers Institute and the 
Canadian National Exhibition to participate in the next 
National Exhibition. 
New Booklet Presents Many Uses of Fabrikoid 
Office Appliances has recently received a booklet from 
the Fabrikoid Division of the duPont Company, present- 
ing in some detail the amazing number of uses to which 
remember that 


Canadian 


this substance is adaptable. Readers will 
it was only a comparatively few years ago when Fabrikoid 
was regarded as a leather substitute or as artificial leather 
and was continually placed in the class of “imitations” or 
in the class of “artificial substitutes.” 

Chemistry was then trying to find the economic field 
for such products. It was well understood that some ac- 
ceptable substitute for leather was necessary, because the 
supply could not be increased sufficiently to meet the 
demand. 

The new era in Fabrikoid has come through the com- 
bined efforts of chemists, improved manufacturing proc- 
esses and stylists. The matgérial has been brought to a 
degree of excellence where it now stands on its own legs 
as a product worthy to enter into decoration schemes as 
conceived by the best archit@cts and artists. Its chemical 
qualities of wearability, flexifility, imperviousness to dust, 
dirt, stains, etc., are well kn@wn and its rise in the field of 
beauty has made it particularly adaptable to decorative 
ideas. : 

A little more than a year ago the Metropolitan Museum 
of Art, New York City, put*on an exhibition given by 
leading architects of the country, showing certain decora- 
tive rooms which, in their conception, were typical of the 
life. In six of these rooms Fabrikoid 


American 


best in 


37 


was used for wall coverings, upholstery for furniture, 
coverings for screens, and for other purposes. 

It has been used for decoration in such places as the St. 
Regis hotel, New York; the Bossert and St. George hotels 
in Brooklyn; the Cafe Bonaparte in the Beaux Arts apart- 
ments, New York; the duPont-Biltmore hotel, Wilming- 
ton, Del.; Haddon Hall hotel, Atlantic City; the Central 
Park Casino, New York; the Little Carnegie Playhouse, 
New York; the Tavern Club of Chicago and in other 
prominent clubs and restaurants. 

It has been chosen by such artists as Winold Reiss, 
Paul Poiret, Wolfgang Hoffmann, Joseph Urban, Raymond 
M. Hood and others, 

What is true of upholstery and decoration is also true 
of the new luggage, bookbinding and many other lines. 

For many years, there has been discussion as to whether 
or not the machine age could produce beautiful materials. 
It has been assumed by many that the material produced 
in the old handcraft age necessarily had to be superior in 
beauty. We have arrived, we believe, at the point where 
we can definitely say that the machine age is now pro- 
ducing fabrics which are not only splendidly fitted for the 
purpose for which they are used, but also have such beauty 
that artists willingly choose them to express their ideas. 


—— 


Multicolor Sales Co. Takes Important Agencies 

The Multicolor Sales Company, 437 South Dearborn 
street, Chicago, has recently added to its other lines the 
agency for the Auto-Typist, manufactured by the Amer- 
ican Automatic Typewriter Company. The company has 
also taken on the Set-O-Type with Servotype. The Multi- 
color Sales Company is covering the states of Michigan, 
Indiana, Illinois, lowa and Wisconsin for the present. The 
company will put on a large and energetic sales organiza- 
tion to cover the central United States. 

The principals who manage the affairs of the Multicolor 
Sales Company are men of wide experience in the office 
equipment field. L. D. Camps was for a number of years 
general manager of the Lisenby Manufacturing Company 
of Fresno, Calif., until that company sold out to the Ad- 
dressograph Company. His previous experience had in- 
cluded important positions in the typewriter field. 

Ed. G. Ryan, one of the organizers of the Multicolor 
Sales Company, has ‘spent the past twenty years in Chi- 
cago and the Central Western territory, and knows the 
possibilities of the field thoroughly. 

Under the able guidance of these two gentlemen the 
company should prosper and the concerns they represent 
will rejoice. 

al nS NESE 
Crown President Visits Chicago 

A. H. Olmsted, president of the Crown Ribbon & Car- 
bon Manufacturing Company, Rochester, N. Y., spent sev- 
eral days on business in Chicago last month. He con- 
ferred with the Crown Office Supply Company, distributor, 
and discussed the sales program. Mr. Olmsted also met 
the Crown salesmen who have been added to the staff 
since his last visit in Chicago. 

— 


Akers to Manage Zellerbach Interests in Seattle 

A.W. Akers has been made manager of the Seattle 
division of the Zellerbach Paper Company, according to 
a recent announcement of E. A. Breyman, vice-president 
of the western organization, on a trip to Seattle the othér 
Mr. Akers is succeeding William Guthrie in the 
Seattle divisional post. Mr. Guthrie has tendered his resig- 
nation on account af ill health. Mr. Akers is expected to 
assume office in the Northwest as soon as he has been 
relieved of his duties as purchasing agent of the Crown 
Zellerbach Company of the State of Washington.—C. M. L. 


day. 
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ARTIST'S SKETCH OF THE NEW BUILDING TO BE ERECTED 
IN MONTREAL BY THE OFFICE SPECIALTY MANUFACTURING 
COMPANY OF CANADA 








Big Canadian Company to Build in Montreal 
that The Office 


Manufacturing Company, Ltd., have completed 


It was officially announced recently 
Specialty 
details in connection with the erection of their new build 
ing in M 


street adjacent to Victoria Square in the 


ymntreal. This building, which is being erected on 


(_rals center ot 
the Montreal business district, will comprise five floors and 
basement, providing showroom floors and stock rooms 43 
feet by 80 feet 

The new store will bring about the consolidation of the 
company’s two branch stores that have been in operation 
in Montreal during the past two years and will permit the 
ideal conditions of the large line of filing 
steel 


Canada. 


display under 


equipment and office furniture in and wood which 


this company makes and sells in 


It was in 1888, when the was first organized, 


company 


Montreal 


intervening 


that Office 


opene d 


Specialty’s first sales room in was 


Their growth and success in the 


forty-two years is amply evidenced by the great new build- 
ing they now are erecting to enable them to serve the busi- 
ness men of the Canadian metropolis still better 

The “Office Specialty” 


numbers twelve and extends from coast to coast. 


service chain of stores in Canada 
Stores 
are located in Toronto, Montreal, Ottawa, Quebec, Hali- 
Regina, Calgary, Edmonton, 
The 
everything it sells in Canada and sells direct t 
letter to Office Appliances, H. C. 


managing director of The Office Specialty 


fax, Hamilton, Winnipeg, 


Vancouver and Saint John. company manufactures 


the user. 
In a recent Slemin, 
Manufacturing 
Company, Ltd., says that the “Buy in Canada” movement, 
Government aid for unemployment, and the prevailing great 


building program are “setting business on deck again.” 














MACHINE DISPLAY ROOM OF THE 
AMERICAN MULTIGRAPH SALES 
COMPANY AT NEW YORK This 
was described on Page 136 of our 











September issue. The latest Model 86 
machine is shown in the foreground 
It takes a sheet of paper 17x17 
inches, with a printing surface of 16 
x13% inches, operating with equal 
efficiency with inked ribbon or print 
er’s ink Single electros the full 
width of the machine can be used. A 
full width signature attachment en 
ables users to sign two letters simul 
taneously When H. C. Osborn, the 
company's president, saw the display 
room the first time, he received a 
thrill because it was his first glimpse 
of the entire Multigraph line on dis 
play in one room 











































OCTOBER, 1930 


Mr. Bresler Gives Some Good Advice 


The following recommendations are timely and sensible. 
They were written and sent to the trade by A. B. Bresler 
of the Waters .& Waters Manufacturing Company, St. 
Louis, distributor of the Old Dutch line of inked ribbons 
and carbon papers: 

“There is a lot of talk about life, business, and pros- 
perity, but as Will Rogers says: “Talk is cheap, and it 
takes money to buy a cow.” Everyone talks about busi- 
ness, either good, bad, or indifferent. 

“Business is good; times are good; plenty of people at 
work; payrolls made up every week; but, folks, we have 
to get out and push! Get moving and get the ball rolling! 

“Manufacturers are making merchandise for the mer- 
chant to sell. Not only is he making the goods, but he is 
devising sales plans, cooperating, and instructing sales 
schools. Why? Because the man who is selling the ma- 
terial must know what he is talking about, and how to use 
it, whatever it may be. Then, after he is familiar with 
the article, he must push! If the retail salesman falls down 
on his share of the load, then everyone will suffer. 

“It is necessary to plug and push. Make business, then 
it will help every merchant, doctor, lawyer, wage-earner, 
and individual in the community. 

“Talk prosperity, think of prosperity, sell prosperity, 
and we will have prosperity!” 

————<__- 
How Cleveland House Cleans and Oils Typewriters 

The Victor Office Machine Company, Inc., has leased 
the second floor corner room at the northwest corner of 
Euclid avenue and East Sixth street, Cleveland, Ohio, for 
the installation of a typewriter clinic. The lease is for 
five years. The company’s headquarters are in the Winton 
Hotel building on Prospect avenue. Maurice Jacobs, head 
of the concern, states that they have perfected a new 
method whereby cleaning and oiling typewriters is done 
in approximately ten minutes. The machines are placed 
on racks in a tank holding five typewriters and are run 
back and forth in a special chemical compound which is 
kept at a certain temperature by means of steam coils in 
the tank bottom. The racks are kept in motion by a belt 
from a motor at the end of the tank. The chemical both 
cleans and lubricates. 

When a machine is received for overhaul the ribbon and 
platen are removed and the machine placed in the tank. 
When it is removed it is tested to see what adjustments 
or parts are necessary, and the nickel is polished up. 

According to Mr. Jacobs, the idea is not only to effect a 
great saving in time by making it unnecessary in many 
instances to tear down a machine in order to clean it, but 
not to break the factory adjustment, which is recognized 
as the best adjustment possible. 

The tank used at the present time is 10x10 feet and has 
a capacity of about fifty machines an hour. Experiments 
are now being made with a chemical that can be added 
to the present cleaning solution that will brighten up the 
nickel, making it unnecessary to do the work by hand. 

The experimental work is in the hands of T. E. Hewitt, 
a well-known chemist, who is connected with the concern. 
J. J. Jacobs is handling the mechanical end.—A. E. D. 


a SS 
Waters & Waters Merged with Neidich 

The Chicago Tribune Press Service of September 8 re- 
ported that the Underwood-Elliott-Fisher Company had 
purchased the assets of the Waters & Waters Manufac- 
turing Company, St. Louis, Mo., distributor of carbon 
paper, typewriter ribbons and related products. The com- 
pany has become the Waters & Waters division of the 
Neidich Process Company, the supply subsidiary of Un- 
derwood-Elliott-Fisher Company, and wholly owned by 
the latter. 
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Better Business Outlook in Europe 

European business is improving, Thomas J, Watson, 
president of International Business Machines Corporation, 
stated the éther day on his arrival on the Berengaria from 
a three months’ business trip abroad. 

“Our European business is showing very satisfactory im- 
provement this year and after visiting seven foreign coun- 
tries and interviewing representatives from nineteen coun- 





THOMAS J. WATSON 


tries, | am satisfied that general European business is im- 
proving. One outstanding evidence of progress is in the 
new buildings and construction work which I noticed 
under way in all countries visited,” said Mr. Watson. 

“Regarding the tariff, I believe all countries are giving 
consideration to protecting their home payrolls through a 
tariff, where they feel it is necessary, on products which 
they can manufacture to better advantage than they can 
buy from other countries,” he concluded. 

During Mr. Watson’s trip he visited the United King- 
dom, France, Germany, Austria, Italy, Czecho-Slovakia and 
Belgium. He conferred with representatives of his com- 
pany’s organization in those countries, and Denmark, 
Esthonia, Finland, Holland, Hungary, Jugo-Slavia, Nor- 
way, Poland, Roumania, Spain, Sweden and Switzerland. 

The International Business Machines Corporation has 
manufacturing plants in Endicott, N. Y., near Binghamton, 
Washington, D. C., Dayton, O., and Toronto, Canada; also 
at Sindelfingen, Germany, and Paris, France. Branches 
are located throughout the United States and Canada, and 
in seventy-six foreign countries. The Corporation is listed 
on the New York Stock Exchange. 

——-— ~<——_—__—_—_ 
September Opens with a Bang! 

The following letter was sent to Shipman-Ward dealers 
by James P. Ward on September 9: 

The Shipman-Ward Manufacturing Company received 
more orders from typewriter dealers in the United States 
and Canada the first nine days of September than during 
the entire month of August, and there is every indication 
that it is going to keep up! 

We are passing this good news for your encouragement, 
if you are not yet getting your share of the business. 

When things go wrong, as they sometimes will, 

When the road you're trudging seems all uphill, 

When the funds are low and the debts are high, 

When you want to smile but you have to sigh, 

When care is pressing you down a bit— 

Rest, if you must, BUT DON’T YOU QUIT! 


ee 
Cleveland Typewriter Concern Moves 
The Cleveland Typewriter Company, Harry Katz, pro- 
prietor, has moved from 1907 East Seventeenth street to 
larger quarters at 1709 Euclid avenue.—A. E. D. 
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Rh. LEE SHARPE, OFFICIAL CONVENTION PHOTOG 
RAPHER FOR OFFICE APPLIANCES, SITS DOWN IN 
DETROIT 


Office Appliance Appoints Convention Photographer 
R. Lee Sharpe will be official snap-shooter for Office 
Appliances at the National Stationers’ convention at Ds 


trot 

“I am no photographer,” wrote R. Lee the other day 
“L just snap ‘em coming and going, as they mingle, shak« 
hands and visit: occasionally asking some one to look 


I take ’em ‘as is.’ If 
there is a grouch here He makes the 
‘dark spot’ which only seems to bring out the high lights 


my way. I don’t ask ‘em to smile. 
and there, I get it. 
But from what you say about your gang, I reckon there'll 
be no dark spots in the Detroit plates.” 

We are glad R. L. can be with us this year. We 
with him last year 
But there’s something mysterious about 


tried 


to arrange He may be, as he says, “no 


photographer.” 
his camera. He calls it his magic box, and he knows his 
job. So, at the Detroit convention, if he asks for “just a 
chance Besides, it’s his bread and 


» suspect is coated thickly 


second” give him a 


with jam 


butter, which we ais 
most of the time. 
But R 


writer, printer and has been publisher as well. 


He is editor, 
He follows 


and con- 


Lee Sharpe is more than cameraist. 
his inclinations, expresses life in his own way 
cedes the same privilege to every one else. 

In the concluding paragraph of his letter accepting the 
appointment, R. L. said: “I consider it a privilege to serve 
Office Appliances, the greatest journal of its kind in the 
world. I have read it faithfully for ten years and feel that 
I know Office Yet this is my first op- 
portunity to be with the crowd at their annual convention. 
There is inspiration in 


Appliances folks. 
It will be a great adventure for me 
contacting folks 
have marked the days on my calendar in red and will pack 
my tooth brush, night shirt and camera in my grip, ready 
Sharne, The Castle Studios, 


who are doing things as they are, so I 


for the trip to Detroit.—R. Lee 


Carrollton, Ga.” 








OFFICE APPLIANCES 


Scott Establishes Himself as Dealer 

R. T. Scott, who has sold typewriters for twelve years 
and was recently sub-office manager for The Remington 
Typewriter Company in Shreveport, La, has gone into 
business for himself at 215 Slattery building, Shreveport, 
under the name of the Scott Typewriter Sales Company. 
The firm specializes in factory label rebuilt Remingtons 
and Shipman-Ward rebuilt Underwoods and also carries 
a high-grade line of typewriter ribbons and carbon papers. 

Mr. Scott states that his business is getting on surpris- 
ingly well and attributes the fact to his recognition of the 
business axiom that every really successful transaction ts 
based on the mutual satisfaction and profit of both parties 
to the exchange. 

siallcnintitieistni 


“The Chair That Grew” Bobs Up Again 

Recently “the chair that grew” was exhibited at a furni- 
ture show in High Point, N. C. This chair, which is 
valued at $10,000, first came into prominence about five 
years ago when it was exhibited at the American Furni- 
ture Market in Chicago. Not long ago Ripley, writer and 
illustrator of “Believe It or Not,” 
John Hix has also called attention to the chair in 
his feature, “Strange As It May 
brought into being by John Krubsack, a Wisconsin farmer 
who makes a hobby of horticulture. Mr. Krubsack planted 
twenty-eight box elder seeds and for eleven years guided 
trees. It was 
It is being 


used the chair as a sub- 
ject 


Seem.” The chair was 


the growth of the twenty-eight resultant 
then completely grown and ready to be cut 
exhibited by the Lloyd Manufacturing Company, Menom- 


inee, Mich., in many parts of the country. 





PEN AND INK SKETCH OF “THE CHAIR THAT GREW.’’—The two 

sketches in the upper right-hand corner show the chair in two stages 

of its growth. The “‘full grown’’ chair was recently exhibited at a furni- 
ture show in High Point, N. C 
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BREAKING GROUND FOR THE NEW BUILDING OF THE F. 8. WEBSTER COMPANY AT CAMBRIDGE, MASS Left hand picture: Factory Man- 
ager James Quartz views with evident satisfaction the labors of Chicago Manager White and Pacific Coast Manager Funck, who are loading a wheel- 
barrow just before the steam shovel starts on the excavation for the basement. 


The inset picture in the center is a close-up of Chicago Manager Joseph White (left) who has held that position well over thirty years; Factory 
Manager James Quartz (center), also an early pioneer in the Webster organization, and, on the right, General Manager George Malcolm, for over 
thirty years general manager of the F. S. Webster Company. Without recalling precise dates, it is nevertheless evident that the three gentlemen 
named represent a sum total of about a century's service with one concern. These three men, it is said, are the ones who are principally responsible 
for the new building now being advanced as rapidly as good construction permits, 


The group on the right, standing on the site of the new building, consists of the following, reading from left to right: Walter P. Funck, West 
Coast manager for the F. S. Webster Company; Ted. Caswell, secretary of the company; Joseph White, Chicago manager; James Quartz, factory 
manager Bill’’ Tynan, educational crew; George Malcolm, general manager, and Howard Pierce, educational crew. 


New F. S. Webster Plant Is Under Way 


Contract for the new half-million-dollar building project 
by the F. S. Webster Company in Cambridge, Massachu- 
setts, has been awarded and constructiom was begun on 
August 20. Present plans call for the completion of this 
building in February, 1931. 

On the date first above named, in the presence of execu- 
tives and sales department heads of the company, the 
mammoth steam shovels started digging in to make room 
for foundations and basement. Present at the ceremonies 
were Vice-President and General Manager George F. Mal- 
colm, Factory Manager James Quartz, Secretary Frederick 
H. Caswell, West Coast Sales Manager Walter P. Funck, 
who made the trip across the continent to be present; 
Chicago Sales Manager, the venerable Joseph A. White; 
and heads of the Webster Educational Drive crews, Messrs 
Pierce, Exelby and Tynan. 

The new plant, providing forty per cent more manufac- 
turing space than the company’s present quarters, will be 
absolutely modern and up-to-date in arrangement and 
equipment, and the company states that it will be the 
largest plant in the world devoted to the manufacture of 
inked ribbons and carbon papers. 


<j 


Electromatic Typewriters, Inc., Opens New York 
Office 
Electromatic Typewriters, Inc., announces the opening 
on September 15, 1930, of their direct sales office in New 
York City. This latest step will give their new all-electric 
typewriter immediate factory representation and distri- 
bution in the metropolitan area. 
R. W. Davidson has been appointed New York district 
manager of sales and service. The new offices are at 808 





INVITATION FROM THE ROTARY CLUB OF ATLANTIC CITY, 


Lincoln building, 60 East Forty-second street, where Ele« N. J., TO THE ROTARY INTERNATIONAL TO HOLD THE 193% 
tromatic Typewriters, Inc., invite visits or calls from CONVENTION IN “AMERICA’S PLAYGROUND.”—Ches Perry, 

Miss. ¥ International secretary, is reading the big message, which was 
everyone interested in this, the newest example of the art typed on the giant Underwood typewriter in Atlantic City and 


mounted in Chicago during the 1930 convention for all Rotarians 


of electric ty pewriter manutacture, present to see 
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Representatives of office equipmeni concerns abroad, visiting the United States, are cordially invited to make the offices of 
this journal their headquarters. The staff at the main office, 417 South Dearborn Street, Chicago, and the staff 
at the branch in charge of C. H. Everly at 1601 Pershing Square Bldg., Pershing Square, 42nd St. and Park 
Ave., New York, will be happy to be of any possible service. While the facilities at New York 
are not so many as at Chicago, there will be found the same desire to serve. United States 
manufacturers or their representatives traveling abroad are cordially invited to call 
upon Office Appliances’ London Correspondent, Mr. W. Teignmouth Shore, 

18 Templars Avenue, Golders Green, London, N. W. 11, England. 

Mr. Shore’s knowledge of the office equipment business 
and its possibilities in Great Britain makes his 
counsel valuable to those desiring to 
cultivate the British Market. 


LONDON NOTES AND NEWS 


By W. T. Shore, 18 Templars Avenue, Golders Green, London, N. W. 11, England 


Nors.—Mr. W. T. Shore, whose address is given above, is the authorized subscription representative of OrricE APPLIANCES 
in the British Isles. New subscriptions should be sent to Mr. Shore. Renewal orders should be sent to OrricE APPLIANCES 
home address, 417 South Dearborn street, Chicago, Illinois. 


London, September 4. pliance business flourishing; they are the jam on the bread 
URING the past two weeks or so I have been going and butter that comes from the multitude of small or- 
about not only in office appliance circles here, but derers. It is the small man that first and most fearfully 
among business men generally, picking brains and gaining feels business depression. He is pinched and has to pinch. 
knowledge, with the following results: The general He is like the thousands of small taxpayers, who provide 
opinion is-that it is going to be a difficult winter for office the bulk of a country’s income; the big payer is rare.” 
appliance trades, but that by the time next Spring is with My friend said that he was getting all he could fairly 
us things will have at least begun to buck up. I do not’ expect in the way of large orders; but he was hungry for 
think that the wish is father to the hope, but that there is a the small ones that he knew could not be got today. He 
determined resolution to make business better. was quite hopeful about tomorrow. 
Talking with a very prominent and shrewd Englishman Another Englishman to whom I talked and who knows 


in “the trade” I gathered this: “During the last few years most that there is to know about the office appliance 


there has been a marked change in the attitude of English trades here also was hopeful. He had during the past 


business men toward office machinery and organization twelve months an increase of some 5% on his turn-over, 
Especially is this the case in Government offices, public which he counted as equivalent to 50% in normal times. 
institutions and large commercial concerns, The conserv- He summed up the situation somewhat thus: “Times are 


ative frame of mind is gradually taking a ‘back seat’ and very difficult, and it needs strong swimming to keep from 


the necessity for using every efficient appliance and going under. There is nothing else to do than watch out 
method is being recognized. It is now understood that and wait, seizing every opportunity that shows its nose. 
expenditure in this direction is not an extravagance, but More and more, office appliances of every kind will b« 
an economy. Any new office machine set before an execu manufactured here, less and less imported. English man- 
tive receives careful consideration and intelligent examina ufacturers are more and more alert—facing facts and 
tion. This means that the road of the seller is not nearly missing few opportunities. That things will come right 
so thorny as it was but a short time ago. Up-to-dat again there is not any doubt; but when, sooner or later, no 
offices are determined to keep so. Or in other words, the body knows or can even make a wise guess. Be cautious 
scope for sales is steadily increasing. BUT—for the mo and careful!” 

ment—many big executives are handicapped by shortag¢ In short, no one knows anything for certain! The wise 
of cash; they may like a new machine, may determine to man does not prophesy until things have happened. | 
purchase it, but cannot do so at once. When they will b will try to be wise! 

able to do so remains to be seen. It is not lethargy, but 7 

imperative postponement. It is easy now, compared with Roneo- Mosler 

what it used to be, to secure a considered examination of An interesting move in the office appliance world is the 
any new office appliance, and occasionally really big orders marketing here of the products of the Mosler Safe Com- 
an be obtained from really big businesses or organiza pany by Messrs. Roneo, Limited, another proof of the 


s. But it is not the big orders that keep an office ap energy and foresight of those responsible for the Roneo 


we 


id 
ht 
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policy. Sales have already commenced and promise to 
be most satisfactory 


-o- 


O. A. T. A. 


Che next Business Efficiency Exhibition, organized by 
the Office Appliance Trades Association of Great Britain 
and Ireland, is arranged for October 23 to 30 at Birm- 
ingham. Despite the cry that “business is bad” there is 
good reason to expect a record show. Whether this ex- 
pectation is fulfilled or not I shall be able to tell you in 
my next letter; I am sure that it will be. It is scarcely 
possible to exaggerate the good influence of these exhibi- 
tions and the fine work in general done by the Associa- 


tion. 


+o 


Westward Ho! 


The trend of business in London is, and has been for 
some years, Westward Ho! In and around Queen Vic- 
toria street in the City used to be the headquarters of the 
majority of the bigger office appliances houses; now many 
of them are in Kingsway, and several as far west as the 
recently rebuilt Regent street, one of the finest thorough- 
fares we have and until now chiefly occupied by shops 
for ladies. 

I called lately on my friend H. R. Franklin, Director of 
\ADREMA, a very prominent man in the English office ap- 
pliance world. There are, alas, in London and doubtless 
elsewhere office appliance offices which are neither a good 
object lesson for the goods they offer nor anything but bad 
propaganda for business efficiency. The Adrema office is 
not one of these, but exactly the opposite. The atmos- 
phere of it is efficiency in excelsis, and this must react 
profitably upon the potential purchaser who pays it a visit 
Our picture of the entrance hall shows that an effective 
note of beauty combined with effective advertising is 
struck at the first footfall, so to speak. Over 5,000 square 
feet are occupied in a fine and outstanding building, where 
Burroughs are also housed. Plate glass partitions give an 
atmosphere of brightness, which is supported by the deco- 
rative scheme throughout of cream paint and green floor- 
covering, the result being most soothing. Altogether a 
model office appliance office. 

+eo—- 
Office Appliance Trades Association Chairman 
Returns 

Our good friend Mr. G. V. Speke, of the Acco Company, 

and Chairman of O. A. T. A., is home again and tells me 
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he just had a splendid time with you, both from the point 
of view of business and of pleasure. He went over to talk 
over with his company certain new things which they will 
be marketing here and for which he sees a big future. 
What they are I may not yet say, but more anon. He 
had a very happy time with you all, and was not a bit 
depressed by the depression of which we have heard so 
much here. His impression was that it was passing away 
and that there was a good time on its way and that it 
would arrive soon, He asks me to convey his thanks to 
everybody and his very best wishes for a quick prosperity. 
He had very pleasant talks with the Chairman and Vice- 
Chairman of your Association, exchanging much valuable 
information and discussing many matters of importance 
to you and to us. He extends again, on his own behalf 
and that of his Association, a most cordial invitation to 
all office appliance men who come across to visit us; they 
may be assured that a very warm welcome awaits them 
and that it will be our pleasure to make their stay here 


as pleasant as we can. Come! 


aienautiieneiiial 
Sheaffer President Goes Abroad 

Mr. and Mrs. W. A. Sheaffer sailed September 22 for 
Europe, where they will spend about six weeks. Most of 
this time will be spent in the British Isles. 

Before embarking for Europe the president of the W. A 
Sheaffer Pen Company made a business trip into the east- 
ern section of the United States. He reported trade con- 
ditions improving gradually and steadily in practically all 
the business centers he visited. This view applies to the 
retail trade associated with his company, and among other 
lines, also. 

————— 
Globe-Wernicke Dealers in Java Conduct Progres- 
sive Business 

Firma H. P. J. Steelink, Weltevreden, near Batavia, 
Dutch East Indies, exclusive Globe-Wernicke dealer in 
Java, is one of the most progressive concerns in this terri- 
tory. A large store is maintained in Weltevreden, as well 
as branch stores at Soerabaya and Semarang. Traveling 
salesmen cover Dutch Borneo, Sumatra and other Dutch 
possessions of the East Indies. 

Firma Steelink has been exclusive distributor for the 
Globe-Wernicke Company in Java for the past twenty 
years. T. H. Graven is managing director. Recently M. 
C. McGuire, a representative from the Globe-Wernicke 
factory visited Java. He is highly complimentary concern- 


ing the modern business methods used by Firma Steelink. 








VIEW OF THE MAIN STORE OF FIRMA H. P. J. STEELINK, 











WELTEVREDEN, NEAR BATAVIA, DUTCH EAST INDIES 





44 


Fountain Pens and Typewriters in Continental 
Europe 


Special Correspondence to Office Appliances 


Antwerp, Belgium, August 20, 1930. 
HE office appliance trade in Northwestern Europe is 
necessarily 


somewhat at a standstill. This does not 


mean that fewer typewriters are being sold or that fewer 
offices are being fitted up; but there is a lull in the matter 
of innovations, while up-to-date office fittings have come 
to be taken for granted. The typewriter today is as much 
a matter of course as a bicycle, where it is needed, while 
the fountain pen is like a trinket—everyone seems to pos 
sess several. The fountain pen is the standard Christmas 
and New Year gift for filling a gap. 
standing as a bunch of flowers, or a plant, 
It is not a compromising gift, man 


\ pen can be given 


on the same 
or a box of bonbons. 
and woman can use it, boy or girl, and the sale of orna 
mental pens is increasing greatly, a retailer tells me, every- 
one stocking up for Christmas at this season. 

\ considerable business is done in repairing fountain 
pens, which are frequently in hospital owing to their shape. 
Predestined to roll, to fall off the edges of tables, the nib 
is likely to get bent, or the pen be damaged interiorly 
Che inventor of an oblong-cut fountain pen with flat side 
a benefactor to pen users, but not to the pen re 
He is usually a most affable gentleman, willing to 


While craftily discussing the ailments of the 


will be 
pairer, 
take any pains 
special pen, he pushes forward a card of new fountain pens, 
Che sick pen must lie up for 


just by accident, of course 


it appears, and meanwhile the owner will b« 


and usually the request for repairs ends in a 


three weeks, 
without one, 
new fountain pen being carried off, to do duty while the 
other is in hospital. Some fountain pen shops offer free 
drinks of ink to pens of all makes. This is another way 


of inducing people to enter the shop, where they are 
adroitly shown attractive and desirable lines. 

At some banks abroad, a gilt-nib fountain pen is offered 
to clients, with a flourish. The pen doesn’t live long, sub 
jected to different hands, but the customer feels he has 
been accorded special attention. 

Sometimes the fountain pen acts as a decoy for cus 
tomers who find themselves the purchasers of a baby type- 
writer they had not intended to buy. They vaguely wanted 
something re- 


a jeweled fountain pen for a lady friend 


wardless of cost—and the young man behind the counter 
suggests that a pale blue enamel typewriter in a very neat 
leather case is just as impersonal as a fountain pen, and 
will “do the trick much better than a mere pen.” 


* » * 


done much to introduce 
Post 


International conferences have 


the typewriter and duplicator everywhere. office 
officials are pushing the use of the typewriter with great 
energy. At some conferences, sporting events and similar 
occasions, a post office official presides over the reporters’ 
table. Amid the clicking of typewriters, the 
tapping of flimsies by the official typist, their pulling off 
in great haste from the duplicator, telegrams are written, 
passed to the P. O. official, counted, paid for and dis- 


patched, with such rapidity, that the news is broadcast 


portable 


throughout the world, three minutes after the horse has 
passed the winning post, or a goal has been kicked. Tele- 
phones are also pressed into service, while pigeons, the 
flimsies fastened to their feet 'y an alumium casing, also 
speed towards the local newspaper office with reports of 
Needless to say the carrier pigeon often wins, 
But he depends on the typemachine, that 


the game 
on loc al news. 
must beat out the copy, to economize space and weight. 
officials, forced to transmit 


in a foreign language, or very badly written, 


Telegraph count words, to 


them, maybe 
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naturally prefer typewritten script, and do everything they 
can to encourage mechanical writing. This silent pres- 
sure of a great body of officials everywhere in Europe will 
do more to popularize the typemachine than any amount 
of advertising. There are that type- 
writers should be put at the disposal of the general public 
hired out, on the 


even suggestions 
in post offices, just as telephones are 
slot system. A small coin could be put into a slot to open 
the typewriter-room, or to release the machine for writing 
for ten minutes or so. This is merely a dream at present, 


no steps having been taken towards its realization, but 
things are moving so fast that it may be realized sooner 


than is expected.—L. R. 
a eee 
British House Plans to Add Loose Leaf. 


H. S. Crawford, of Crawford Brothers, bookbinders and 
paper rulers to the trade, Newcastle-upon-Tyne, England, 
recently made a trip to this country, arriving July 18 and 
returning to England September 10. His object in visit- 
ing the United States and Canada was to look into manu- 
facturing processes and distributing methods, particularly 
in the field of loose leaf ledgers and kindred devices, with 
the thought of expanding his company’s business to include 
such devices to be sold through stationery dealers ex- 
clusively. 

The house of Crawford Brothers has been in existence 
Its personnel consists of men who are experts 


nine years 
S. Crawford 


in their work through long experience. H 
and his brother are both skilled technicians in the arts of 
bookbinding and gold lettering. 

During a call on Office Appliances late in August Mr. 
Crawford said that despite the generally depressed condi- 
tions which have prevailed in England and on the Conti- 
several their own business has grown 


nent for years, 


steadily, and he views the future with confidence. 


a ne 


Report of Recent Conferences on Commercial 
Organization at Barcelona, Spain 


The book Don 
\mengual and lectures of Jose 
Juan Revoltos, Jose Gardo, and Rafael Bori 
ume in quarto size published by the Official Chamber of 
It is not on sale. 


Bartolome 
Emilio Mira, 
It is a vol- 


contains the discourse of 


Busquets, 


Commerce and Navigation of Barcelona. 
Last November there was held for the 
the Casa Lonja de Mar, Barcelona, Spain, the Exposition 
and Week of Commercial Organization which, as in other 
years, was promoted by the League of Dealers in Equip- 
ment, Supplies, and Machines for Office Organization. 
During that event several very interesting lectures were 
given. The Chamber of Commerce, not wishing the in- 
formation given forth by these lectures to remain hidden, 
lectures given by 


second time, in 


has gathered into a single volume the 
the director of the School of Higher Mercantile Studies 
of Barcelona, Don Jose Busquets Gorina (“Financial Or- 
ganization in Enterprises’); the director of the Institute 
of Professional Orientation of the Committee of 
lona, Doctor Emilio Mira (“Professional Selection of Busi- 
ness Employees in the United Don Jose Re- 
voltos, technical expert on banking questions (“Interna- 
tional Organization in the Bank’’); Don Jose Gardo, pro- 
fessor of accounting and writer for periodicals (“The Add- 
ing Machine in Accounting”), and Don Rafael Bori, prime 
mover in these events and well-known technical expert in 


Barce- 


States”): 


commercial organization (“The Correspondence Depart- 
ment”). In addition there has also been gathered into 
this volume, because of its great value, the discourse of 
Don Bartolome Amengual, president of the executive com- 
mittee of the exposition and initiator of the modern com- 


mercial movement in Spain, the course for which he has 
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set in his high position as secretary of the Chamber of 
Commerce of Barcelona. 

An interesting appendix writes “finis” to this very use- 
ful work, In this appendix are set forth in detail and ac- 
companied by illustrations the various activities of this 
manifestation of commercial technique. Worthy of spe- 
cial mention is an index in which are gathered the names 
and addresses of all the magazines in the world devoted 
exclusively to the organization of offices and the scientific 
study of work. 

We congratulate the Chamber of Commerce of Barce- 
lona upon this important work and we can only regret 
that it is not to be placed on sale. We also congratulate 
Mr. Bori who took care of gathering the documents to- 
gether and of getting together the index of magazines, 
the first of its kind so nearly complete which has been 
published, 


Possibility of Expansion of Metal Office Equipment 
Trade at West Africa 


By Luiji J. Buckle, Therapeutist, Lecturer, Etc. 


ie there is already good trade in metal 
office equipment at West Africa, which dealers in 
this line of trade would not fail to appreciate. 

But a circumspection of the entire West African office 
equipment would disclose by far the greater portion of it 
to be wooden, the percentage of metal structures being 
small. 
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This small percentage comprises chiefly writing ma- 
terials, boxes and safes, with rather small amount of com- 
bination metal and wooden ckairs and desks. 

When the conspicuous absence of permanent metal fur- 
niture such as metal desks, chairs and filing cabinets, of 
latest designs are realized, both dealers and manufacturers 
are found to have conspicuously overlooked the possibility 
of enormous trade in metal office furniture at West Africa. 

The wooden desks and chairs that there are, are in many 
instances of very good workmanship, and certainly grace 
But doubtless many a business man 
in West Africa would like to see his office well furnished 
with magnificently constructed and polished metal cabi- 


many an office here. 


safes, of latest designs and at- 
tractive colors, which are now found in numerous offices 


nets, desks, chairs and 


in civilized America and Europe. 
Thus there is possibility of expansion of metal office 
equipment trade in West Africa. 
The not be 
coastal Development of the trade 
throughout the business centers of the country. 


expansion need limited to the narrow 


made 
When 


this development is seriously undertaken by experienced 


line. can be 
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dealers, throughout the length ard breadth of this exten- 
sive territory of West Africa, there is much possibility of 
expansion of the metal office equipment trade here. 

Foreigners who have never visited these shores to brave 
out trips to the borders of Central Africa, may have wrong 
ideas of actual conditions here. They may regard it a small 
territory that is inhabited by persons without tastes for 
beauty, form and durability, which is probably the cause of 
the conspicuous less regard this territory is having in the 
supply of best products of man’s ingenuity. 

West Africa is an extensive territory, a great many 
of whose inhabitants have tastes for beauty, form and 
durability, that, latest achievements in designs, forms and 
durable solidity, need but to be introduced to them to 
obtain their marvelous patronage. There are large cities 
from the coast to the hinterland, the inhabitants of which 
have much interest in latest inventions that give more 
convenience and more comfort to persons in both indoor 
and outdoor life. 

Appearance of most efficient steel safes here widely, in 
all their latest features, would naturally do away with the 
favorite primitive system of burying money in the ground, 
and every well-to-do and every wealthy peasant whose 
large income from sales of his farm produce regularly, sea- 
son after season, demands efficient means of safe-keeping, 
would doubtless not hesitate for a moment to procure the 
most efficient safe for safe-keeping of his money. 

Therefore, the possibility of expansion of metal office 
equipment trade here is much. It needs only to be realized 
by the manufacturers of such equipment who will have un- 
told benefits naturally to reap therefrom. 

The sooner American office equipment industry realizes 
this, the sooner will the benefits begin to accrue to it. 

Although numerous indeed are stores wholesale and 
retail, at this territory, both Afmcan-owned and foreign- 
owned, doing very large volume of trade on the whole, 
metal shelves, cabinets and counters, are few indeed. In 
place of such permanent furniture, wooden shelves, cabi- 
nets and counters are mainly found. 

Fortunately, conflagrations are very rare here, that, the 
commercial and other business establishments seem to 
have overlooked the importance of furnishing their stores 
and offices with permanent and fireproof metal furniture. 

Prevention being better than cure, however, there is 
much probability of such permanent furniture being given 
wide reception on arrival, to replace some of the old 
wooden structures that are pervious to ravages of insects, 
even in absence of conflagrations. 

No one would suggest that every woodwork in this 
country be replaced by metal work and thereby do away 
with the beautiful products of woodworkmanship. But 
in the interest of perfect and permanent safety of prop- 
erty, introduction of permanent metal office furniture here 
is necessary up to about forty per cent of the entire office 
equipment leaving sixty per cent for woodwork and wicker 
work, 

—_—p——_— 
New Italian Professional Service 

Giuseppe Mandillo, who for a number of years has been 
connected with the sale of office machines in Italy, has 
established a professional service as consultant and adviser 
in mechanical accounting and related fields. His services 
are of three kinds, according to a booklet which Office 
Appliances has received: Efficiency counsel, including the 
installation of machines and systems; accounting and statis- 
tics; allied services, whether or not they involve machines 
and devices. In the third class of service are included 
studies and advice as to physical equipment of offices, effi- 
ciency literature in various languages, etc. Mr. Man- 
dillo’s office is at 22 Viale delle Milizie, Rome (149), Italy. 
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Honduran Office Appliance Business Is Young 


By Russell Raymond Voorhees 


IWN in Central America, just to the north and east 
of the Republic of Guatemala and to the south and 
east of the Republic of Mexico, there is a little British 
Colony with a total population of some 50,000 people. It 
is called British Honduras. Over in England, the mother 
country, there are some who believe that British Honduras 
\frica, so it is not surprising to find that 


is located. Yet 


is somewhere in 
few Americans know where the country 
one finds in visiting British Honduras that it is very much 
excellent prospects for business 


of a colony, presenting 


in proportion to its size. 

Chere are several facts that make British Honduras stand 
out among the geographical divisions of Central America 
from a business risk angle. In the first place, it is a British 


which means that life and property are 100 per 
cent sate. There 


any kind, because the English prohibit that sort of thing 


colony, 
can be no revolutions or disturbances of 


In the second place, the people speak the same. language 
do, which is a natural link in the 
that 


down in 


business world. 
does duty in the United 
British Honduras, 


that we 


The same sales literature 


States will do the same duty 


providing it isn’t written in too Americanized English, 


which isn’t apt to be the case. In the third place, it is 


steamer trom New Orleans, the second 
port in the States. 
tween the United States and British 
Orleans and Mobile. 


ylony is the 


only three days by 


United There is weekly service be- 
Honduras, alternat 
ing between New In the fifth place, 
the monetary system of the (: same as that ol 
the United States, namely, a dollar, divided into one hun 
dred cents and having the same value as American money. 


In the sixth and last place, the people are progressive in 
\merican manner than are the Spanish peopl 


other Central 


more of an 
who populations of the 
American geographical The 
sritish Honduras is English, Irish and Scotch for the most 


make up the 
divisions. population of 


part—the same kind of people who form such an important 
element in our country. 

The capital of the colony is Belize, an up-to-date littl 
city of some 15,000 population. It is the center of every- 
thing in the colony. Outside of Belize there are several 
smaller communities, but at best they are unimportant 
from a business angle in comparison with Belize. From 
Belize IS British Honduras, be- 
there is that these 
that demand would be satisfied by 


an office appliance angle, 


cause whatever might be needed in 


smaller communities, 
the merchandisers of office appliances in Belize. So we 
Colony for a few 


about the rest of the 


will forget all 





MACMILLAN BROTHERS, BELIZE, BRITISH HONDURAS 

This house is one of the foremost Honduran dealers in office equipment 
Their store bears an exterior aspect different from that of office ap 
pliance stores in other countries, but nevertheless does a thriving and 
profitable 


OFFICE OF 


business 





OFFICE APPLIANCES 


minutes and get right down to hard facts about the trade 
in office appliances in Belize, the capital. 

At present there are two houses handling office equip- 
ment, with a third firm, now in business but in another 
line, getting ready to enter the field. Macmillan Brothers, 


have the agency for the 


a firm of commission agents, 
Shaw-Walker line, which they use themselves, stock and 
sell. Much that has modern 


American office equipment can be Mac- 


been done in introducing 


credited to the 
millan Brothers. 

Honduran House Profits by Taking Its Own Medicine 

“British Honduras is a wood country, which means that 
it is generally accepted as the best thing to do to have 
the necessary desks and other like equipment made of na- 
tive mahogany,” said one of the Macmillan Brothers in dis 
cussing the business in Bclize and British Honduras. 
“Desks, 
right in 
so have been the ‘standard equipment’ as one might say of 


shelving, filing cabinets and other like items built 


selize of our mahogany are most inexpensive and 


offices here. 

“The argument that, I am told, is so valuable in making 
sales in the States, namely the protection that steel cabi- 
nets and desks offer against possible fire losses, is partly 
lost here because of the fact that Belize has such an effi- 
cient fire brigade that we have an unusually low fire in- 


surance rate. The business men here see no reason to 
spend what is, to them, at least, considerable 
fire-proof cabinet or desk when we never, or, 


To be sure, this is not the 


money for a 
at least, sel- 
dom, have a fire. best of logic 
but, nevertheless, it retards sales. 

filing cabinets 
and now I am preparing We have 
been able to batter down the objections to metal filing 
so l am 


“However, we have gone over to fireproof 
o go to me tal desks. 


cabinets by having and using them in our office, 
in hopes of like success when we get our metal desks in- 
stalled.” 

Reporting on safes, Macmillan Brothers stress the sale- 
ability of used safes. They claim that firm 
liquidates or consolidates, the safe or safes that such action 


whenever a 


generally releases find a ready sale among the business 
men who are in the market for a safe, but who do not care 
to spend enough to get a new one, On the auction block, 
and this is how most of them are sold, they bring good 
Naturally, with a situation like this, the demand 


is interesting, however, to 


money. 
for new safes is limited. It 
note right here that the smaller firms and businesses see 
no reason fora safe, It is only the larger ones who can be 
interested in them at this writing. With Belize 
than it is, it naturally follows that there are none too many 


no larger 


of the larger businesses to serve as prospects. 
But the battle to introduce new office equipment 
appliances goes merrily on in Belize and the office of Mac- 


and 


millan Brothers. At they are considering the 


postage meter, which, while it would not have any 


present 
large 
sales, would, it is believed, interest some firms. One pos- 
sible objection to it is that much of the local mail is de- 
However, the Macmillan Brothers 
willing to put one in their 


It is believed that that will 


livered by office boys. 
believe in it sufficiently to be 
own office for their own use. 
be the beginning of a campaign that will finally carry these 
labor savers into the larger cffices in the colony. 

Another modern appliance that is shortly to be 
in the Macmillan office is a Dictaphone. It will be the first 
Just what reception it will receive is a ques- 


installed 


in the colony. 
tion, but it is believed that, being new, it will attract at- 
is the first 


tention, and attention, in Belize, as elsewhere, 


step in office appliance sales. Certainly, it would seem that 
Macmillan Brothers have the right idea when it comes to 
stimulating the use of better 
They first install the appliance in their office 


f those who 


newer, and more mode rm 


appliances. 
and it then suggests the ids 


a in the minds < 





OCTOBER, 1930 


have the authority to say what shall be bought for other 
offices. 

Harley & Co. is a firm in 
a complete department 


Selize that operates several 
stores, one of which is store. 
Among the many other things that these stores handle are 
Corona and L. C. Smith typewriters, Kardex and Bur- 
rough’s Bookkeeping Machines. This firm has used the 
same method that Macmillan 
cessfully and that is, they have put the different systems 
into their Kardex has installed to 
handle the lumber business, the warehouse records and the 


The firm was 


srothers have used so suc- 


own business. been 
various small accounts of all of their stores. 
naturally enthusiastic about this system, otherwise they 
would never have taken it on as representatives. But now 
that they have it installed in their own business and realize 
its utility, they are more than enthusiastic. It is that en- 
thusiasm of business men that will finally push Kardex 
and other American-made equipment into the larger offices 
in the colony. 

“Now that we have Kardex in working order in our own 
offices we are going after the big fellows here to show 
them exactly what it is and how good it is,” said the man- 
ager for Harley & Co. in discussing their business. “We 
believe we are on the right track by going after the big 
fellows first and working hard on them. We know they 
are business men enough to see a good thing when we 
show it to them. And when we sell them it will be easy 
to sell the little fellows. They always follow the big fel- 
lows all over the world. 

“With our card systems thoroughly modernized we are 


Belize is no exception, 


now putting more attention to our bookkeeping depart- 
ment,” continued the manager of Harleys. “In a short 
time we will send one of our men to the United States to 
learn about the Burroughs equipment. When he masters 
the essentials of his subject, he will come back here and 
install the system in our stores and offices. Ours will be 
the first installation in British Honduras but I am certain 
that it won’t be the last. Machine bookkeeping is bound 
to come and we intend to do at least our share in bringing 
it here. It won’t be the easiest thing because it is some- 
thing new, and anything new must be pushed hard at first. 
But we do not worry about that. We are sold on many 
of these modern and time saving office ideas.” 

It would seem that Harley & Co. are doing excellent 
missionary work in pushing modern American office ap- 
pliances and equipment. The fact that the Colonial Gov- 
ernment has installed Kardex would seem to indicate that 
their sales efforts are being rewarded. It isn’t any too 
easy to sell the Colonial Government in British Honduras 
any more than it is easy to sell any government any- 
where. 

The Angelus Press of which J. D. Burn is proprietor, 
and which operates as a printing office, stationery store 
and book shop, is to branch out with a complete office 
appliance and equipment department in the near future. 
Mr. Burn is now studying the market and considering what 
lines to put in. He believes there is a growing market for 
office appliances and, being a good business man, wants to 
get in now. 

“So far, our office appliances business has beer re- 
stricted to typewriters,” says Mr. Burn in discussing his 
business. “Of portables we sell about twenty-five a year 
with twelve being about the yearly sales of standard-size 
The portable typewriter solely 
among travelling men, the market in Belize being for the 
larger style. The small business man who, in the United 
States, buys a portable typewriter, cannot be interested in 
a machine here. He immediately tells us he will buy a ma- 
chine if we will send a typist along. As for home use, 
they do not appeal here, the women preferring to write 


their letters by hand in the more conventional way. 


machines. business is 
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“While the office appliance and equipment business will 
never be very large here because of the smallness of the 
Colony, I believe it is a growing business and so for that 
reason we are going into it in a bigger way than in the 
past. Because of our printing business we naturally have 
a following among business men which would be of a de- 
cided advantage in starting an office appliance department. 
We have a most complete stationery department and have 
found that helped the printing department and vice versa. 
I believe the same will be true of office appliances.” 

This covers the outlets for office appliances with the ex- 
ception of typewriters which is a most competitive busi- 
ness in Belize and British Honduras. Practically every 
American typewriter is represented there, which means 
that there is a scramble for business. For the most part 
the business is more of a replacement business than any- 
thing else, since most of the prospects have been sold. 
True, there are many offices that are still without type- 
writers, but they are the very small offices which do not 
believe they need one. Perhaps in the near future the 
portable business may be developed, but today it is con- 
fined to travelling men. 

Typewriters as a class sell mostly on the time basis 
with the down payment ranging around twenty-five per 
cent. The balance is spread over four to six months with- 
out interest. These are the general terms which naturally 
vary to some extent, 

One fact that helps the export business in British Hon- 
duras is the fact that import duties are low. Being a 
British colony there is a preferential tariff which lets 
British Empire goods come in for ten per cent whereas 
other imports pay twenty per cent, both duties being 
based on wholesale costs. This differential is small, only 
ten per cent, whch should not be any obstacle to American 
manufacturers, In all of the time during which the writer 
canvassed British Honduras, the only Empire lines in the 
office appliance line he saw were some British safes, and 
they were about as old as the Colony. Everything else 
was American, which would seem to indicate that Ameri- 
can manufacturers are meeting the situation. 

British Honduras is a country that is practically with- 
out roads, which means that it is a virgin country. De- 
velopment is bound to come sooner or later and when it 
does come there will be a spurt in business that will carry 
with it a demand for the most modern in office appliances 
and equipment. Such being the facts, it would seem that 
British Honduras is well worth attention and encourage- 
ment. 

















EFFECTIVE METHOD OF OUTDOOR ADVERTISING USED BY ATKINS, 

KROLL & CO., INC., MANILA, P. L—This ae is dealer in the 

Philippine Islands for The Globe-Wernicke Company. The signboard shown 

is In the Plaza Goiti, in the center of Manila. The picture was sent to 

Export Manager W. F. Gammage by M. C. McGuire, the factory representa- 
tive of The Globe-Wernicke Company in the Orient 
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DIRECTOR OF ADREMA LIMITED 
ENGLAND, SEATED AT THE DESK FROM WHICH HE 
MANAGES THE AFFAIRS OF THIS ENTERPRISING BRITISH 

MANUFACTURER OF 


H. R. FRANKLIN, A. C. 1. 8 
LONDON 


ADDRESSING MACHINES 





RECEPTION LOBBY OF THE LONDON OFFICES OF ADREMA 
LIMITED AND A VIEW OF THE DISPLAY ROOM SHOWING 
SEVERAL MODELS OF ADREMA ADDRESSING MACHINES 








German Book on Office Machines Industry 
14 of the 


This volume 


Office Appliances is in receipt of volume seri 


“Master 


prepared by Dr 


Works of German Management.” 


Julius Schmitt, deals particularly with the 


M« reed 5 


Germany, as a rep 


machines industry, using Buromaschinen 


G., Zella Me hlis, 
th 


organization in tne 


othee 
Werke A 


resentative 


Thuringia, 
industry. The book illus 


trates and describes the manufacturing processes used by) 


this company to produce its line of typewriters, calculat 
ing and bookkeeping machines Sales methods, industrial 
relations and other pertinent factors are also discussed 


writing to Or 


rel), Leip 1k 


Further information may be obtained by 
vanization Verlagsgesellschaft m.b.H. (S. His 


erstrass« 15-116, Berlin W.8, Germany 
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Sheaffer Export Man Goes to England 
r. R. H. Heffernan, of the export department of the 
W. A. Sheaffer Pen Company, sailed from Montreal a short 
time ago on a combined business and vacation trip. Eng- 


land was his home, and he has been absent the past five 


His trip will keep Mr. Heffernan abroad several 


years 
months, during which time he will visit several continental 
countries, while making headquarters at his mother’s home 
in London. 

Mr. Heffernan made a business trip to Newfoundland 


before sailing for Europe. He found his company’s pros- 
pects fair to good, with this year’s fish catch, the chief 
business of the country, promising to be equal to or above 
the average. 

ee 


Pencil Concern Chartered in Australia 


Pencils (Australia), Ltd., is organizing for the manu- 
business has 
£25,000, com- 
prising 10,000 preference shares and 15,000 ordinary shares 


Smythe, J. W. Fell, R. N. Hen 
Porter, D. J. Thornton and T. V. 


facture of pencils of all descriptions. The 
been registered in Sydney with capital of 
Che subscribers are F. T. 
derson, A. F. Rice, F. L 
McCarthy. 
P= Sn 

German Office Equipment Directory Published 
Neur Charlot- 
tenburg, Germany, announces that the 1930 edition of the 
Directory of Office Machines, Office 


Buro-Bedarf-Rundshau, Kantstrasse 13, 


Trade Equipment and 


Stationery Goods is now ready for distribution. The price 


in Germany its fifteen reichsmarks and in the United States 


four dollars. 
Che directory contains 132 pages and includes more than 
18,000 sources of supply in approximately 1,200 trade classi- 


hications It is a comprehensive reference work covering 


the office equipment industry. English and French indices 


give, in the respective languages, the corresponding trans 


lations of the German classifications and the numerical 


reference number for each classification, under which ars 


found the names and addresses of manufacturers of the 


products listed. A new feature of this year’s directory is 


a trade-mark index containing some 3,000 trade-marks and 


trade names [The book is well printed and nicely ar- 


ranged for easy reference. It performs a distinct service 
for those interested in German markets and manufactures 
ee 
Toronto Stationers Busy at Important Problem 


Word comes from Toronto, Canada, that the stationers 


| that city are trying to rectify certain irregularities with 


some of the members of the paper trade, who are said to 


be selling cut paper to consumers at trade prices. It is 


also stated that the stationers are trying to bring about a 


happier condition in the envelope trade where some of the 
manutacturers are asserted to be quoting to consumers at 


wholesale rates. 


_ 
I. B. M. Corporation Makes Important Foreign 
Appointments 


International Business Machines Corporation has an 
of C. Delcour as manager for 


D. ( 


nounced the appointment 
Campbell 
and J. H. K 
Bremeke as manager of the export department of all divi- 


sions Mr 


pany tor twenty-six years 


France otf all divisions of the company 


as comptroller for Europe of all divisions, 
Bremeke has been connected with the com 
> - 
Woodstock Distribution in Antioquia 
Sr. Guillermo Johnson, “La Pluma de Oro,” Calle Cara- 
bobo, Medillin, Colombia, has added the Woodstock type- 
appliance and stationery lines dis- 


writer to his office 


tributed in the Department of Antioquia 
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Germany’s Future Development as Regards 
Prosperity 
Special Correspondence to Office Appliances 


The present depression all over the world means for 
Germany an especially heavy load on business. Germany 
ranks among the three first countries in international ex- 
port trade. Our exports last year and in recent months 
showed a surplus over imports, including reparations de- 
This was chiefly due to cutting down on im- 
The establishment 


liveries. 
ported goods and developing exports. 
of American manufacturing plants and business firms in 
Germany has markedly increased. 

On September 14 the new Reichstag was elected. The 
old Reichstag was dissolved because it was not able to 
agree upon terms for balancing the budget of the Reich. 
One of 
the most recent laws having reference to social relations 
The law 
They now have 


Germany has some very heavy social expenses. 


is the insurance against losing 


refers to workmen and other employees. 


employment. 


to pay two and one-quarter per cent of their incomes to 
raise a fund to protect themselves from want in case of 
unemployment, the employers also paying a like percent- 
age, making four and a half per cent in all. There is an- 
other insurance for workmen and employees generally to 
establish a fund for pensions. As long as employment 
continues these amounts are collected weekly or monthly, 
as may be. Under the law workers receive a reguiar pen- 
sion after age sixty-five. Large organizations have been 
formed to manage the many social and benevolent funds. 
One of them manages the insurance against illness. These 
big organizations are buyers of typewriters, index files and 
all manner of office machines and devices. 

The last ha}f-yearly reports of exports and imports of 
typewriters, calculators, cash registers, etc., show a gen- 
eral decline of imports and therefore a favorable surplus 
of exports. If the shall result in the 
probability of a firm and steady government, business cons 
Germany is an important 


recent elections 


ditions will improve very much, 
participant in the world’s business, and with the onset of 
better conditions, business will improve accordingly. But 
the present depression has a decided effect on the buying 
and selling of office equipment. 

German dealers are anxious to push portable typewriters, 
because these machines are coming more and more into 
use. The National 
Dealers has caused to be taken a special film to be shown 
The film shows dem- 
onstrations of the practical uses of the typewriter.. Every 


German Association of Typewriter 


in moving picture establishments. 


association member who hires the film may have his name 
and address put on it, with an invitation to the public to 
call and inspect such-and-such a typewriter. 

Recently in the trade papers the subject of direct selling 
to consumers by manufacturers broke out again. Dealers 
opposed the practice strongly, of course, asserting that 
they are the pioneers of the trade in offering and selling 
the machines now sold direct by the manufacturers. On 
the other hand, the manufacturers say they cannot afford 
to wait for business too long. If the dealers cannot sell 
the manufacturers’ goods, the latter must get out and sell 
them, 

At the this year’s Berlin Radio-Exhibition very interest- 
ing features were to be seen. The first model of Edison’s 
phonograph was shown in connection with the developing 
of talking machines. In connection with the manufacture 
of radio cabinets some very important inventions were 
exhibited. This refers to the applying of thinnest Bake- 
lite sheets on wood surfaces to give them a fine appear- 
Bakelite sheets in stronger proportions are applied 


With Bakelite sheets 


ance. 
radio and other cabinets. 


to built 
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surfaced desk tops show a very fine finish. These sheets 
are also applied in connection with plywood boards, etc. 
Another novelty was the applying of the “Masaprocess” to 
steel cases, giving them the actual appearance of wood. 
The Masaprocess has been modified so as to be done by 
a rotary printing process.—E. R. B. 
—_—_g—_ 
Brief Notes from Spain 


Special Correspondence to Office Appliances 


The Third Modern Office Exposition.—Work is well ad- 
vanced on this exposition, which will be held in the Palace 
of the Chamber of Commerce of Madrid. The steno- 
graphic championship contest has two grand prizes, the 
King of Spain Cup and the Champion’s Cup. There is a 
great deal of interest in this championship contest. The 
speediest stenographers are entering into negotiations with 
the companies handling the various makes of machines to 
see on which they will write. 

ae ee 

The Second National Congress of Publicity—The pro- 
gram of the meetings and celebrations which will take 
place at Madrid next October upon the occasion of the 
Second National Congress of Publicity is not yet ready. 
It seems, however, that the opening and closing sessions 
will be held in the Senate Palace and the working sessions 
in the Chamber of Commerce. 

* * * 

Running Account of the Second Exposition of Commer- 
cial Organization ——The Chamber of Commerce of Barce- 
lona has just placed upon the market the volume contain- 
ing the lectures and discussions of the Second National 
Exposition of Commercial Organization. These lectures 
are distributed free of charge and are not to be found on 
sale. 

* * * 

The Cycles of Lectures of 1930-1931.—At Madrid, Barce- 
lona, Valencia, and Bilbao there are being organized three 
important courses of lectures on organization and publicity. 
The Barcelona cycle will be begun with a lecture by Mr. 
Ferré on the theme, “Organization and Disorganization 
Compared.” 

* o * 

The Stenographic Championship of the Town of Man- 
resa.—The first stenographic championship contest of the 
town of Manresa, Barcelona, is being organized by the 
Association of Commercial and Industrial Employees of 
Manresa, under the direction of Raphael Bori, and will be 
Important prizes have been offered. 

——__—= >> 
American Houses Join London Chamber 

Three American manufacturers have joined the Amer- 
ican Chamber of Commerce in London as associate mem- 
bers: Addressograph, Ltd. (Mrs, R. M. Alderson, secre- 
tary), Grange Road, Willesden Green, London, N.W. 10; 
Columbia Ribbon & Carbon Manufacturing Company, Ltd. 
(F. J. Allen, managing director), Classic House, 22, Bush 
Lane, London, E.C. 4; International Multigraph Company 
(Britain) Ltd. (W. H. Hartley, general manager), 15-16 
Holborn Viaduct, London, E.C. 1. 

—— 

Addressograph-er Appears as Customers’ Edition 

The September number of the Addressograph-er, organ 
of the Addressograph Company, was issued as a special 
customers’ edition. The number contains many profitable 
ideas as to the value of advertising and salesmanship and, 
of course, shows the importance of the Addressograph in 
business-building plans. The extensive use of half-tone 
illustrations indicates the publishers’ knowledge of the 
value of pictures in conveying thoughts. 


held in October. 
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Mr. Faber Gives Some Sound Advice to Salesmen 


Following is the text of a letter sent out to the salesmen 
of the Eberhard Faber Pencil Company on September 22 
Faber. It freighted with 


and timely suggestion that we take the liberty of quoting 


is sO rood sens¢ 


by Eberhard 


it in full: 
“For fifty-odd years I have been observing the ups and 


downs of business. In that period a lot of new names 


have been invented to describe the reasons for good times 





EBERHARD FABER 


and bad, and we have become a nation of so-called chart 


readers, eager to note general trends, trade curves, etc. 
“Conditions generally could not always remain the sam«¢ 


or follow an identical and unbroken path upward. Pros 


perity invites waste. Waste brings on enforced economy. 
Such economy leads necessarily to restricted buying even 
of normal necessities. And thus we have the downward 


sweep of another ‘cycle.’ 

“However, as we can’t forever be at the peak of pros- 
perity, neither can we remain long in a depression, and 
after slowing up for more than a year our domestic busi- 
ness finally reached bottom in May and June, 1930. 


upturn 


Lom 


everywhere agree that a definite will 


fall 


“How quickly we 


mentators 
occur this 
shall get back to normal after the re 
covery sets in will largely depend upon the good judgment 
used by those 


think the first 


act as guides. For myself, I 


in position t 


important step is to be willing not to try 


to go too fast. Otherwise there may be a lot more recov 
ering to do in 1931. 
‘Acting on that opinion, I want to caution you against 


the temptation to over-sell. I know such a temptation is 


hard to resist when everybody is optimistic, but it is up to 


you to see to it that your cusomer’s good cheer is tem 


emissary of the firm and 


sell 


overdo it at 


pered with reason. You are an 


as such it is your responsibility to goods, but it is 


equally your responsibility not to somebody 


else's expense 


“I don’t mean to encourage timidity. But, for illustra 


tion, if a dealer whose apparent maximum requirement for 
1f Mongol pencils, is persuaded 


immediate sale is 100 gross « 


to buy double that quantity just because he is in a good 
humor over brighter prospects, | would prefer not to have 
entered the order at all. Quota-smashing salesmanship is 


all right only when it doesn’t penalize our customers. 


“I don’t care, either, for the salesman who constantly 


talks 


when too much repeated 


tiresome and meaningless word 
But 
der invaluable service in countless ways without ever men- 


And in times like these it is espe 


‘service. It is a 


an alert salesman can ren 


word itself 
you take 


tioning the 


cially desirable that pains to be helpful wherever 


you go even if you miss an order by doing it. 





OFFICE APPLIANCES 


Why has our 


rea- 


“Suppose you ask yourself this question 


firm been successful? I think there are three basic 


(1) because our goods are right; (2) because we 


sons 
charge reasonable prices; (3) because customers like to do 
business with us apart from any other consideration. 
Making people want to do business with us is your special 
task, and if you perform it as you should, whether you 
yourself take any orders or not, we shall have to keep 
right on building bigger plants. 

“Incidentally, I am glad to say that we have just com 
pleted new additions to our plants in both Brooklyn and 
Newark, at a total outlay in the neighborhood of $200,000, 
so you will understand that we are looking to the future 
confidently.” 


—~> 


Flint & Horner Furniture Co., Inc., Adds to “Fleet’ 

Since entering the office furniture Flint & 
Horner of New York City found its motor truck equip- 
office equipment 


, 


business, 


ment unsuitable for the handling of 
Their delivery superintendent was put to work to go into 
the matter thoroughly find the suitable body 
The stamp of approval has been placed 


It is the last word in equipment 


and most 
for this purpose. 
on this van here pictured. 
for the handling of office furniture, the company claims. 
The volume of office furniture sales has been increasing 


so rapidly that it appears that it will be necessary to add 


several more of these fine cars to take care of Flint & 
Horners’ needs. 
The body of the car is of the full de luxe type, entirely 


enclosed, affording complete protection to the load from 


road dust and the elements. The chassis is a six-cylinder 














HORNER 


NEW DELIVERY CAR OF FLINT & 


Mack bus, low type, equipped with full balloon tires 
Special attention has been given to the driver’s cab which 
is fitted with individual spring posture seats and the in- 
terior fully upholstered in leather. 

The load space (including the peak) is lined with pad 
ding to protect the merchandise from coming in contact 
It is electric lighted so that carmen see 


feature is 


with the body. 
as well as in the old open-type truck. A novel 
The owners expect to re 


load 


the method of tying the load. 


duce to a minimum damage caused by shifting and 
rubbing. 


Means of 


works 


This feature 


also a 


entrance are on either sid 


well in one-way streets. There is rear en- 


trance \ll doors are equipped with locks so as to protect 


the load while truck is left unattended 
The peak has an illuminated sign and the body marker 


lights to meet the regulations of every state in the Unien. 


Provisions have been made for four state license plates 


\ flip of the hand brings to view the plates of the desired 
State 

the other details are: chromium nickel; one- 
full vision tilted windshield; two cowl and side cab 


Lor- 


Some of 
prece 


ventilators; stop and back-up lights; two spare tires; 
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spot address light; aluminum panels; “Duco” 
finish on metal; auxiliary gas tank; new, close-fitting gate 


booster brakes; body 


rain¢ and 


hinges; electric windshield wipers; 
sizes inside: 19’ 6” behind driver’s seat, 7’ 6” high inside, 


7 6” 


> 


wide inside, 30’ over-all length 
ee 
Teletype Corporation Absorbed by A. T. & T. 
[The American Telephone & 
purchased the Teletype Corporation, which was organized 
The teletype is 


Telegraph Company has 


as the Morkrum-Kleinschmidt Company. 


an electric typewriter capable of transmitting the same 
message as tapped off on its keyboard to any number of 
The Bell Telephone 
has been the best customer of the Teletype Cor- 
of years, although the Western Union 


raph companies have also utilized the 


receiving instruments on a circuit 
Company 
poration a number 
Postal teles 


extensively 


and the 
machine 

Che purchase involves an exchange of 150,000 shares of 
American Telegraph & Telephone Company stock for an 
1f shares in the Teletype Corporation. At 
par this $15,000,000. A. T. & T. sold at 210 
September 19, so that the exchange represents $31,500,000 


equal number 


represents 


to Teletype stockholders 
“ 
Trick & Murray Add New Department 
Crick & Murray of Seattle have expanded the scope of 
office appliance, and printing 


Sec ( ynd 


their furniture, stationery 


business on avenue to include a comprehensive 


\rchitects’ and Engineers’ Department. This new branch 


of activity was organized with the reopening of the col- 


legiate year. Equipment is for the student of engineering 


and architecture, as well as for the professional. Com- 


plete office equipment for the practicing architect, the 
established engineer, and others of similar professions, as 
well as technical equipment of their crafts, has now been 
placed in stock. The new department with the newest of 
architectural and engineering precision instruments, draw- 
ing and measuring devices scaled to the sheerest fractions 
featured in a sector of the large window 


is being area 


where a striking window trim has been arranged for the 
new department of the long-established office appliance 
store.—C. M. L., 
~ 
Shaw Returns from Boston Visit 
H. L. Shaw, secretary of the Cleveland Typewriter Deal- 
ers Association, recently returned from 


to his old 


quaintance with many friends in the trade 


a fortnight’s visit 


home town—Boston—where he renewed ac- 


Some old home 


Eh, what?—A. E. D. 


town to go back to, is Boston. 


A SINGLE ORDER OF POSTINDEX 
EQUIPMENT The Emerson W 
Price Company, Lima, Ohio, sold all 
of the Postindex equipment shown in 
this window to the Allen County 
Board of Elections It is to be used 
in keeping tab of the voters of that 
county under the provisions of Ohio's 
new election laws effective this year 
The equipment provides a capacity 
sufficient to keep records on 25,670 
voters, each individual record being 
good for a period of thirty years 


A. L. Tredway Leaves Stationery Field 
After a connection of more than twenty-seven years 
with the stationery and office equipment industry, A. L. 
Tredway has disposed of his interest in the firm of Ken- 
dall-Tredway, Inc., Stockton, California, to Walter 5. 
Kendall. The transaction was completed September 8. 

Mr, Tredway’s career as a stationer began March 7, 
1903, when at the age of thirteen he entered the employ 
of O. H. Close, a pioneer stationer of Stockton. Ten years 
later he and his two brothers, R. W. and M. S. Tredway, 
acquired the business of O. H. Close and incorporated it 
under the name of Tredway Bros., with A. L. Tredway as 
president. Within a few years larger space was secured, 
and again about eleven years ago another expansion was 
considered necessary. At this time the business was moved 
to 429 E. Weber avenue, a location having 19,000 feet of 
floor space. 

In June, 1929, W. S. Kendall became interested in the 
business and assumed the office of vice-president. The 
name of the corporation was changed to Kendall-Tredway, 
Inc. 
agencies for such well known lines as the General Fire- 
proofing Co., Youngstown, Ohio; Sikes Company, Phila- 
delphia, Penna., and the De Luxe line of loose leaf equip- 
ment made by the Wilson-Jones Company, Chicago. 

For the present, Mr. Tredway will devote his time to 
promoting the distribution of “Sanirap,” a_ serviceable 
sanitary wrap that is used to cover the leather grip on 
handles of putters used by the public at miniature golf 
courses. Mr. Tredway is the inventor of the “Sanirap,” 
for which he believes there is a tremendous market. The 
purpose of the wrap is to lessen the danger of spreading 
disease by having the handles of each club rewrapped for 
“Sanirap” has been endorsed by 


For many years the corporation has had exclusive 


each individual player. 
many physicians, who consider it an excellent preventive. 
Inasmuch as miniature golf courses are becoming more 
numerous day, Mr. Tredway anticipates a wide 
market for his product. 

Sanirap Incorporated, Ltd., Stockton, California, is the 
name of the company manufacturing and selling the new 


Mr. Tredway is president and general manager of 


every 


device. 


the concern. 
———— 


New Sample Book 
The L. L. Brown Paper Company has just issued a new 
sample book of Greylock bond. In addition to samples 
of the various weights, it also embraces several specimens 
of die-stamped and lithographed letter headings. Grey- 


lock bond is certified to be made from 75 per cent white 
linen and cotton clippings. 
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Mittag & Volger, Inc., Elect Officers 
meeting of Mittag & 
August 


after the stockholders’ 
Ridge, N Ie held on 


Immediately 


Volger, Inc., Park Thursday, 


28, the directors of the company met and elected the fol- 
lowing officers: Frank O. Mittag, Jr., president; Ira Cole 
vice-president and salesmanager; Thomas ( Forbes, 


S. Stark, treas- 
A. Stark, as- 


and superintendent; Harry 


Mittag, 


vice president 
Lester E 
sistant superintendent. 


urer; secretary, and Robert 


Reports regarding the activities of the corporation dur- 


ing the fiscal year ending July 30 emphasized a period 


exceptional progress both in manufacturing and sales de- 


partments. 


Ira Cole, vice-president and salesmanager who re- 





cently returned from an extended trip in Europe, estab- 

lished agencies in Great Britain, France, Germany, Swe- 
IRA COLE 

den, Denmark and Italy. He described the tested and 

practical sales plans which have been so successful in 


holding the support of the stationery trade, and pledged 


sales-promotion program 


the company to an ambitious 
based on the established policy of protecting the retail sta- 
tioner and giving him everything possible by way of service 
and cooperation. 

The election of Mr. 
advances a man who has long been known in the 


Forbes as vice-president and super- 


intendent ; 
carbon and ribbon industry as a manufacturing expert. 


Mr. Forbes, when a young lad, was employed by F. O. 
Mittag, founder of the company. The boy began work 
for the company on August 7, 1897, when the plant was 


NEWS 
| MISCELL 


Report a 
in Every Section of the Field. 





being rebuilt after having been destroyed by fire. Imme- 
diately he demonstrated unusual aptitude for business. He 
Mr. Mittag, and later 


So quickly did 


instruction from 
guidance of H. S. Stark. 
essentials that at the age of 


received his first 


came under the 
sixteen he 


His ex 


he grasp factory 
was already a capable engineer in an emergency. 

ceptionally broad knowledge of inked ribbon and 
paper due to his early ability 
willingness always to learn the other fellow’s job and do 
his work whenever opportunity offered. Eventually this 
policy made him expert in every production department. 
associated with the 


carbon 


manufacture today is and 


Those who have not been intimately 
industry for the last thirty years will no doubt be surprised 
to learn that in 1897 the carbon mixture was applied to the 
paper with a sheepskin brush, and that all of the improved 
and efficient machinery now being used by Mittag & Volger 
and other leaders in the industry has been developed unit 
by unit by inventors in the several foremost factories since 
the date named. 

For many years Mr. Forbes has been a director of Mittag 
& Volger, Inc. First National Bank of Park 
Ridge. He is prominent in the affairs of fraternal socie- 
is serving as treasurer of Friendship 


and of the 


ties. At present he 
Lodge No. 102, F. and A. M., of which he is past master: 
treasurer of Park Ridge Lodge No. 264, I. O. O. F., and 


Patron of Welcome Chapter No. 185, Eastern Star. He is 
also a member of Bergen Chapter No. 40, R. A. M., 
St. Omer Commandery No. 28, Knights Templar. 
he has taken a keen interest in municipal af- 


Park Ridge Board of 


as a leader among the 


and of 
Since 
voting age 
secretary of the 


fairs, serving. as 


Health and being well known local 
Exempt Firemen. 

Mr. Forbes’ 
that the factory is under the superintendency of a man so 


well-equipped to meet and overcome every 


associates regard it as especially fortunate 


problem. 


ee 


Ellis Manufacture Transfers to Dayton 


Effective October 15, the manufacturing units of the 
Ellis Adding Typewriter Company, Newark, N. J., will be 
transferred to the plant of The National Cash Register 


Company at Dayton, Ohio. A large addition to the central 
plant at Dayton will house the production facilities of the 
Ellis division, with provision made for expansion. 

The Ellis adding typewriter was acquired by The Na- 
Cash Company January 11, 1929. The 
machine became the Class 3000 National accounting 
machine, and the production of this type has been doubled. 


tional Register 
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Powers Plant to Move to Cincinnati 

The plant of the Powers Accounting Machine division 
of the Remington Rand Business Service, Inc., is to be 
moved from Wilkes-Barre, Penna., to Cincinnati, where it 
will occupy space in the plant of The Dalton Adding Ma- 
chine Company division. The Wilkes-Barre Wyoming 
Chamber of Commerce made strenuous efforts to have the 
Powers plant continue at Wilkes-Barre, but was unsuc- 
cessful. Powers division employees volunteered to accept 
a reduction of ten per cent in wages, approximately $50,000 
annually, to retain the plant and to continue their employ- 
ment at Wilkes-Barre. 

Remington Rand estimates a saving of $150,000 annually 
through the consolidation with the Dalton plant. Ap- 
proximately seventy per cent of the machinery of the 
Wilkes-Barre plant is for sale, as well as real estate and 
buildings. The annual saving estimated is due to the 
elimination of supervision, accounting, plant maintenance 
and other overhead. 


onnengiiiieiiiiens 
Harry Sperb—Campaign Manager 

When the leaders of the Republican party in San Fran- 
cisco decided that Mayor Rolph would make a good gov- 
ernor of the state of California, they felt that the first and 
most important step to be taken was the choice of an-effi- 
cient and capable campaign manager. The name of Harry 
Sperb, who is well known to the typewriter trade and the 
office equipment industry in general, was suggested. Mr. 
Sperb was called into conference and was asked what he 
knew about politics. His answer to the effect that he 
knew absolutely nothing about it received the instant re- 
sponse, “You're just the man we want.” 

That Mr. Sperb’s appointment as campaign manager 
was a wise choice has been proved by the success of the 
campaign that won for Mayer Rolph the Republican nomi- 
nation for governor. We are assured that the Republican 
nomination makes it practically certain that Mayor Rolph 
will be the next governor of California. 

During the campaign Mr, Sperb’s ability to organize 
and direct the activities of his co-workers stood him in 
good stead. He brought a trained business mind to the 
held of politics and by the success of his efforts reflects 
credit upon the office equipment industry. 

While the campaign was in operation, Mr. Sperb had 
little time to spend on his business, the All Makes Type- 
writer Co., 245 California street, San Francisco. He says, 
however, that the business did not suffer, due to the effi- 
cient management of Frank Cowles. 


——E— 
Expansion in Welty Line 

The Wm. A. Welty Company, 36 South State street, 
Chicago, Ill., has added several new items which add to 
the attractive array of writing instruments for Christmas 
seiling. 

\ combination fountain pen and mechanical pencil is 
offered in six mottled colors. These are provided with a 
medium grade 14-karat solid gold pen with iridium tip. 
The retail prices are $3.50 for the small size, $4.00 for the 
medium size and $5.00 for the oversize 

\ small No. 85 size fountain pen, wholesaling at $8.00 
a dozen, is a companion to the No. 86 size, wholesaling 
at $10.80 a dozen. A No. 14 pencil to match the No. 85 
with “Penelene” top is provided, with either flat or rounded 
top. This sells at $14.40 a dozen. The price makes these 
attractive for Christmas giving by commercial houses, as 
there is ample space for an appropriate imprint. These 
can be packed in combination in a handsome box covered 
with Chinese red spangled with gold, and black trim. The 
No. 14 pencil with No. 85 pen in the set box sells for $3.50. 

The Welty service provides free repairs where instru- 
ments have not been handled roughly, except for pen 
points 
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Parker Representatives Promoted 

Carl E. Priest, Seattle, Wash., representative of the 
Parker Pen Company of Janesville, Wis., has been pro- 
moted to the position of manager of the southwestern dis- 
trict, with headquarters at Dallas, Tex., and is leaving 
shortly to assume the duties of his new position and 
further Parker sales over the vast southwestern area. 

Mr. Priest succeeds Donald B. Korst, who has been 
transferred to the managership of the Buffalo, N. Y., di- 
vision of the Parker Pen Company. 

The position vacated by Mr. Priest in Seattle will be 
filled by the appointment of Norman Lincoln, a resident 
of Seattle. 
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We Rectify an Omission 

On page 60 of Office Appliances for September begins 
an interesting article on American export methods as seen 
through the eyes of a leading office equipment dealer in 
Java. It had been our intention to name in an introduc- 
tory note the distinguished writer of the article, but in the 
exigencies arising in the make-up of the journal, the note 
was omitted and with it the name of the author. Office 





L. ZECHA 


Appliances tenders its apologies, therefore, to Mr. L. Zecha 
of Soekaboemi, who in addition to being a leading printer, 
commercial stationer and office equipment dealer, publishes 
an influential newspaper and is active in other key indus- 
tries throughout the Dutch East Indies. 


RES es ee 
Possible Misunderstanding Corrected 

Walter B. Rix, president of the Barbee Wire & Iron 
Works, Chicago and Lafayette, Ind., says that part of an 
item on page 132 of the September issue concerning one of 
the lines handled by the R. H. Baxter Corporation may 
cause some misunderstanding. The statement that the new 
corporation will handle among others the lines of the 
Gatch Company, “which took over the stationers’ wire 
goods lines of the Barbee Company,” may be understood 
by some as referring to the wire goods lines of the com- 
pany of which Mr. Rix is the head. “Neither Mr. Baxter 
nor the Gatch Company has any connection with the Bar- 
bee Wire & Iron Works of 466 Conway building, Chicago, 
and Lafayette, Indiana,” says Mr. Rix, who states that his 
company’s high-grade lines of wire baskets handled by 
stationers and the school supply trade are now marketed 
under the trade name, “Standard.” 
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The Guest Book 
ELZIE L. MOODY of Lodge-Miller, Inc., representa- 
tives at Nashville for the A. B. Dick Company, called at 


Mr. Moody has sold Mimeographs 
two weeks of August 
B. Dick Company at its 


our office August 30. 
for five years. He spent the last 
in the school conducted by the A. 
factory in Chicago to become thoroughly familiar with 
the new models. 

W. O. GOTTWALS, proprietor of the Steel File & Desk 


I 


Company, Boyne City, Mich., called on September 3. He 


was in Chicago on a business trip. He states that his lines 
of files are selling readily. Mr. Gottwals is a pioneer in 
the manufacture of filing equipment. 

F. E. BROWN of the Hall-Welter Company, makers of 
the “Speedrite” line of check protecting devices, visited 
this office on September 5 from the company’s headquar- 
ters in Rochester, N. Y. While in Chicago he opened an 
office for the company 


Information concerning the new 


office appears elsewhere in this issue. 
CHARLES E. DAVIS of Portland, Ore., 


stationer and later a traveling salesman calling on the sta 


formerly a 


tionery trade in the interests of an eastern manufacturer, 


called at this office on September 8 Mr. Davis is now 
operating as a manufacturers’ representative on the Pacific 
Coast 

E. K, RAY, assistant Barr-Mors« 


Corporation, Ithaca, N. Y., visited this office on Septem 


He called on the typewriter trade over an extensive 


sales manager of the 
ber &. 
territory during his trip. Mr. Ray expressed sentiments 
of optimism over the outlook 

RAY URMSTON of J. S. Staedtler, Inc., was in Chicago 
September 9 on a trip which included Pittsburgh, Cincin 
nati, Louisville, St. Louis, Detroit and other cities. Mr. 
Urmston was agreeably surprised by the optimistic atti 
tude of the dealers he called upon in the middle western 
cities. He reported good business. 

H. S. CRAWFORD, Crawford bookbinders 
and paper rulers, 6 and 7 Elswick Court, Newcastle-upon 
Cyne, England, spent half an hour in the office of this jour- 


srothers, 


weeks ago during a trip through the manu 
Ad- 


and its 


nal a few 
facturing districts of the United States and Canada 
about Mr. Crawford’s trip 


ditional information 


object appears elsewhere in this issue. 


J. K. GILL, head of the J. K. Gill Company, Portland, 
Oregon, accompanied by his daughter, MRS. JESSIE 
GILL HARTMAN, called at the headquarters of Office 
Appliances on September 27, during a brief stop in Chi 
cago before going on to New England to revisit the 
scenes of Mr. Gill’s boyhood. While in Chicago Mr. Gill 


called on several of the manufacturing houses whose lines 


his company handles on the Pacific Coast. After spending 


some time in Worcester, Boston and other New England 
points, Mr 
New York City, 


Coast. They expect to be away from home until the latter 


Gill and his daughter will stop a few days in 


after which they will return to the Pacifi 


part ot October. 
It is interesting to reflect that Mr. Gill, now eighty-nin« 


years of age, takes a cross-continent journey and calls on 


the trade en route with as much apparent liveliness and 


vigor as many a man thirty years younger. He is thor 
oughly informed as to conditions in his section, talks brisk 


ly and thinks clearly, and his health is apparently perfect 


He was a boyhood friend of the late James Logan, who 
as a youth was for a time with the Sanford stationery 
store, the proprietor of which later organized the San 


ford Manufacturing Company in Chicago. Mr. Logan, as 


recorded in a previous issue, got intu the envelope business 
and finished his life at the head 


Gill went to Oregon and established the company which 


of the industry, while Mr. 
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became the largest concern of its kind in Portland. After 
the Gill Company was organized, the elder Logans thought 
it would be a good plan for “Jimmie” to go to Portland 
and join his old friend in the retail business. He did not 
do so, however, and years later when Mr. Gill asked him 
why he never came, Mr. Logan replied, “Well, you see, I 
was afraid that I wouldn’t make good!” Mr. Gill tells the 
story with laughter at the idea that James Logan could fail 
at anything to which he applied his remarkable mind. 

ROBERT B. SAINBURG of the well-known New York 
City house of Sainburg & Company, called at this office 
on September 11. 

S. GOODMAN, formerly in the office furniture business 
in San Francisco, but out of the line for about four years, 
visited Office Appliances last month. 

A. H. LYONS, Telkee 
Corporation, Los Angeles, Calif., called on September 25. 
He has been traveling since January 1, establishing agen- 
cies and working with agents on large installations. His 
travels have taken him to almost every part of the United 
He hopes to work back to Los Angeles in another 


Mr. Lyons reports a large increase in sales over 


sales manager of the Thayer 


States. 

month 

1929 
From the New York Office 

CRAWFORD visited the New York City offices 

Mr. Crawford is a mem- 

Newcastle-upon- 


H. S 
of this journal on September 3 
Crawford Brothers, 
whom an item appeared in 


ber of the firm of 


Tyne, England, concerning 
last month’s issue. 

GEORGE F. MALCOLM, general manager of the F. S. 
Webster Company, Boston, Mass., called September 11. 
He was accompanied by another F. S. Webster official, 
FREDERICK H. CASWELL, also of Boston 

A. PASTORIZA, Santo Domingo, Dominican Republic, 
favored this office with a visit on September 11 

J. S. SPROTT of the Lyon Metal Products, Incorpo- 
rated, Aurora, Illinois, pulled our latchstring on Septem- 
ber 22 

F. L. REID of the Trussell Manufacturing Company, 
Poughkeepsie, N. Y., was among those who called on the 
twenty-second 

— 
Remington Rand Stock Active 

The Wall Street Journal of September 9 presented the 
following report: 

Remington Rand was taken in good-sized blocks at the 
best levels of the current advance, reflecting buying based 
on a definite turn for the better in office equipment busi- 
ness. This improvement probably developed too late in 
the current quarter to prevent a decrease in net earnings 
for the period as compared with the corresponding three 
months of 1929. However, the second and third quarters 
are normally the poorest in office equipment lines. In the 
three months ended June 30, last, the balance for the 
1,335,000 shares outstanding was 31 cents a share, against 
80 cents in the June quarter last year. Although another 
substantial decrease is expected for the September quarter, 
the recent pick-up in demand for the company’s products 


has aroused hopes of a relatively good showing for the 
final three months of the year. 

Remington Rand’s earnings for the fiscal year to March 
balance of $3.51 


31, next, will fall considerably below th« 


a share earned in 1930 fiscal year. But record is expected 
to be well above the showings of $1.15 and $1.17 in the 
1928 and 1929 periods. On sales of $64,000,000 in the year 
» March 31, 1930, Remington 
3%. However, the company has been gradually reducing 
1927, 


to show an increasing margin of profit through growing 


te Rand showed profits of 
7 
and is expected 


overhead since its organization in 


efficiency in the operations of the various units of which 


it is composed. 
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Harland Company Opens New Store in Atlanta 


The new stationery store and offices of the John H. Har- 
land Company, at No. 8 Pryor street, N. E., Atlanta, Ga., 
were formally opened to the public on September 10. 

The store is located on the ground floor of the new 
Ten Pryor Street building, and has entrances on Pryor 
street as well as lobby and foyer openings. A basement 
with double the first floor space provides ample storage, 
while plenty of parking space exists at the rear. 

The new store furnishings are of the latest design, and 
an innovation is noted in the liberal use of colors, walls 
and fixtures being finished in battleship gray and light 
green. Six attractive display windows, two on Pryor street 
and four in the building lobby, provide for the adequate 
showing of merchandise, while a large balcony, extending 
for nearly half the length of the store, has been fitted up 
for the lithographing and printing sales department of the 


NEW STORE OF JOHN H. HAR- 
LAND COMPANY, ATLANTA, GA., 
ON OPENING DAY 


All sales transactions for these divisions will 
be handled from the Pryor street office. 

The stationery division of the John H. Harland Com- 
pany was organized in 1923, and the first store was opened 
at 84 Luckie street, N. E. 
increased business, 
Luckie street. 


company. 


Several years later, owing to 
additional space was secured at 86 

In its new location, practically at Atlanta’s famous “Five 
Points” and in the center of the office building district, the 
John H. Harland Company expects a still larger increase 
in business. The printing, lithographing and general offi- 
ces of the company are located at the plant on Jackson 
street and Highland avenue. 

John H. Harland is president of the company; P. Rufus 
Brown, vice-president; Charles B. Merritt, assistant treas- 
urer; John A, Butler, assistant secretary and sales man- 
ager, and Roy C. Ellis, manager of the stationery depart- 


ment.—J. H. R. 








A FEATURE OF GLOBE-WERNICKE’S TRI-GUARD 
CAMPAIGN .—This window display was created by the 
Globe-Wernicke Company of Cincinnati to aid dealers 
in the national selling campaign on Tri-Guard filing 
cabinets, described in Office Appliances last month on 
page 229. This window was used by many dealers and 
has been found to be an effective display piece 
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Meetings--Conventions--Dinners 


Philadelphia Association Plans Twenty-fifth 
Anniversary 

Che first fall meeting of the Philadelphia Stationers As- 

present year took place Thursday eve- 

11, at the Bellevue-Stratford hotel, The 

was unusually Twenty-seven members 


sociation for the 
ning, September 
attendance good 
attacked and conquered a like number of Ed, Eisenstein’s 
dinner being over, 


The roll 


previous meeting were 


dinners. Promptly at 7:30, 


Connell called the 


excellent 
President meeting to order. 
was called and the minutes of the 
read and approved. 

from the local and National 


The resignation of LeFax 


associations was read and accepted insofar as the local 
association was concerned, and regret was expressed at 
the company’s decision. 

The Baltimore & Ohio railroad made an offer of trans- 
portation to the Detroit convention, and requested that 


a committee on transportation be appointed to discuss the 


matter 

Interesting correspondence was read between President 
Charles A. Connell and Gregory, Mayer & Thom of De 
troit with reference to the advantages of a weekly lunch 
eon club [The Detroit house expressed regret that the 
association in that city is still too young to have arrived 
at matured conclusions, but said that thus far the weekly 
luncheons were proving helpful and enjoyable. They ars 


attended by at least one representative of each stationery 


house in the city. The Detroit house submitted the cod 


of business ethics that had been adopted, containing a well 
worked-out credit system which is functioning success- 
ully 


\fter the 


the committee on nominations, Frank R. Welsh, chairman, 


association had disposed of routine matters 


reported the renomination of all the present officers to 


serve for the year. On motion the was 
The official staff of the association is therefore 
Charles A. 
second vice-president, Alvah Bush 
Lukens; secretary, George Wust 
Francis B William 


Welsh, Altemus and 


ensuing report 
accepted 

as follows President, Connell; first vice 
president, Walter Crap; 
nell; treasurer, James ( 
committee Irwin, 


Frank R 


ner executive 
Henry Brooks, Sr., 


\. Pomerantz 


Roland 


Brooks, Jr., the date of 


week in order not 


National 


William Henry 
meeting was set back one 
dates of the 


Detroit. 


On motion ot 
the October 


to conflict with the meeting of the 


Stationers Association at 


Plans for the association’s silver anniversary were dis 


cussed. President Connell asked for expressions of opin- 


MEETING OF BERGER DISTRICT 
REPRESENTATIVES AT THE FAC 
TORY Left to right, front row Ww 
S. Fulton, F. 0. Fenne, J. B. Mont 
gomery Il A B Hoffer, G H 
Thomas, FE. G. Vortman, L. A. Burk 
holder, 8. A. Barnes, W. M. Board 
man Left to right, second row: 
G. E. Reed, E. V Freeman, R. W 
Helms, D. E. George, H. J. Cross, 
H. J. Walsh, R. T. O'Rourke, J. H 
Meyer, W. H. Shortlidge Left to 
right, back row C. 8. Bergert, A 
W. Fries, J. F. Dean, W. W. Can- 
non, C. L. Taylor, E. C. Staples 


ion as to whether or not any business should be transacted 
at the anniversary banquet. Mr. Welsh believed that all 
business should be postponed until the November meet- 
ing, and this suggestion seemed to meet with the approval 
It was suggested that the ban- 
; that dress, formal 


of the members present. 
quet should start promptly at 6:30 P. M 
or informal, should be optional, and that set speeches 
should be barred, 

William W. Blaisse of the Keating Company submitted 
several sketches for the program-menu, and these, after 
examination, were turned over to the program committee. 

The roll of the banquet committees was then called and 
chairman what his division had accom- 


each reported 


plished up to date. Chairman Irwin of the reception com- 
mittee drafted every 


The publicity committee was told that it must 


member as a member of his com- 
mittee. 
be satisfied to “go it alone,” and this latitude the commit- 
tee found satisfactory. 

Immediately before the close of the meeting President 
Connell appointed William Henry Brooks, Jr., and Wil- 
liam Mann Prizer as a transportation committee to arrange 
national convention at 
Jaltimore & Ohio 


matters of transportation to the 


Detroit, and the communication of the 


railroad was turned over to them for consideration.—C,. H 
> 
Berger District Representatives Hold Sales 
Conference 


\ three day sales conference for the office equipment 


field representatives of the Berger Manufacturing Com- 


pany was held recently at the home office, Canton, Ohio, 
and was attended by fourteen district representatives. J 
B. Montgomery II, vice-president and general manager of 
the company, opened the meeting with a brief address of 
welcome. Mr. Montgomery introduced R, W. Helms, re- 


cently appointed general sales manager, as a man who 
understood the district representatives’ sales 
problems, and the outlook for the market 

Mr. Helms spoke of the sales plans for 1931 and the bal- 
ance of 1930. L. A. Burkholder, manager of the equipment 


division sales, then declared the meeting open for the dis- 


thoroughly 


cussion of the new features of “Berloy” products, and an 


opportunity was given to discuss the individual problems 


of each representative. Time was also given to discussion 
of advertising, especially in regard to the use of direct mail 
by agents and dealers. 

The meeting closed in an atmosphere of optimism, and 


expressed a determination to make a 


each repre sentative 
better record in his territory during the coming year 
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SNAPSHOTS AT CHICAGO OFFICE APPLIANCE MANAGERS’ GOLF 
OUTING.—Top row, left to right: A. E. Blackstone, Dictaphone Sales 
Corporation ; William Eismann, Nelson Eismann Company ; Harry Williams, 
H. M. Storms Company; G. W. McClellan, Underwood Typewriter Com- 
pany; Asbury Bushnell, formerly branch manager for Underwood Type- 
writer Company ; R. B. Drum, The Todd Company. Middle Row: James T 
Stewart, The W. 8S. Gilkey Printing Company; C. E. Cyphers, Brandt 
Automatic Cashier Company; W. A. Daley, The W. 8S. Gilkey Printing 
Company. Bottom row: Frank Nuttal, The Postage Meter Company, who 
isn’t as small as the picture seems to indicate; G. W. McClellan; Bill 
Mathews, Remington Rand Business Service; J. A. Gilbert, Office Appli- 
ances; H. D. Beaumont, A. B. Dick Company 


Chicago Office Appliance Managers Have Outing 


Wednesday afternoon and evening, September 17, mem- 








bers and guests of the Chicago Office Appliance Managers 
Association had an outing at the Park Ridge country club, 
Park Ridge, Ill., where they were the guests of George 
McClellan, Chicago manager for Underwood Typewriter 
Company. A round of golf occupied the afternoon, while 
an elaborate dinner, awarding of prizes, some impromptu 
speeches, and games rounded out the evening. 

\ novel method of establishing handicaps was employed. 
Twice the player’s score for the first or second nine holes 
was to be considered his usual score. After the eighteen 
holes had been completed the first nine was chosen by lot, 


which gave the low net scores to those who made the 
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biggest improvements on the second nine over the first. 
The winner of the first prize for low net score was W. A. 
Daley, president of The W. S. Gilkey Printing Company, 
Cleveland, who also turned in the lowest gross score. The 
second prize went to Bill Mathews, zone manager for Rem- 
ington Rand Business Service. The third prize went to 
H. D. Beaumont of A. B. Dick Company, and fourth to 
George McClellan. Other prizes in the order listed were 
awarded to James T. Stewart, The W. S. Gilkey Printing 
Company; J. A. Gilbert, Office Appliances; Ray Drum, The 
Todd Company; A. E. Blackstone, Dictaphone Sales Cor- 
poration; C. E. Cyphers, Brandt Automatic Cashier Com- 
pany; William Eismann, Nelson-Eismann Company; Harry 
Williams, H. M. Storms Company, and Frank Nuttal of 
the Postage Meter Company. First prize in the blind 
bogie went to Mr. Eismann. Mr. Daley was second and 
Mr. Drum third. 

In the absence of Clark Hayes of International Business 
Machines Corporation, who is president of the Chicago 
association, Mr. Drum, vice-president and chairman of the 
program committee, made a brief talk. He expressed 
thanks from Mr. Hayes for the cooperation of the mem- 
bership throughout the year. He spoke also of the fine 
fellowship which always was evident. He expressed the 
thanks of the association to Mr. McClellan and Mr. Black- 
stone, chairman of the entertainment committee, for the 
manner in which the outing was handled. 

Mr. Blackstone awarded the prizes. Later in a few words 
he expressed his appreciation of the excellent cooperation 
received from Mr. Stewart and Otto Dreibus of R. R. 
Donnelly Corporation, members of his committee, and of 
the membership as a whole. 

Mr. Daley, a visitor, invited all the members to be his 
guests at Cleveland. He also took occasion to tell of his 
real enjoyment of the fellowship with the Chicago man- 
agers and to express his pleasure in the afternoon and 
evening program, 

> 

New York Stationers Golf Club Tournament. 

The Stationers Golf Association of New York held its 
tenth annual tournament at the White Béeches Country 
Club early in September. The event was lively and inter- 
esting. Luncheon was served, as well as dinner, and both 
meals bore out the high reputation of the club’s cuisine. 
The day was thoroughly enjoyed by everyone present. 

Following are the names of the prize winners and the 
prizes in the respective classes: 

Class A: First prize, F. G. Huber, onyx cigar case; 
second prize, L. H. Tavernier, sterling vase. 

Class B: First prize, J. G. Bosworth, carving set; second 
prize, J. E. Neary, salt and pepper shakers. 

Class C: First prize, E. T. MacIntyre, mayonnaise dish 
and spoon; second prize, E. G. Geehring, onyx clock; guest 
prize, I. M. Levy, ash tray. 

pinciseniiadipiiiiie 
Annual Sheaffer Picnic Included a Rodeo 

The fifth annual picnic of the W. A. Sheaffer Pen Com- 
pany was held at the Lee county fair grounds, August 23. 
The entertainment committee aimed to avoid the stereo- 
typed features of a large picnic, so a rodeo was added to 
the usual races, athletic events and stunt contests. H. E. 
Rost, division manager for the company and a former 
U. S. Army officer, arranged with the Adams Rodeo Com- 
pany, Bismarck, N. Dak., to put on its complete program. 
Additional to the usual picnic sports, there was also spe- 
cial diversion for men and women in the way of trap 
shooting. The youngsters enjoyed the thrills of pony 
rides, as well as Ferris wheel and merry-go-round. Prizes 
of value were awarded to winners in all sports events. 
Refreshments were provided for the 3,000 or more people 
in attendance. 
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Simmons Heads Office Equipment Manufacturers 
Institute 

meeting of the Office 

held at the Chelsea hotel, Atlantic City, 


annual Equipment Manu 


At the 


facturers Institute, 


N. J., September 11 and 12; the following officers wer 
elected 
President, W. D. M. Simmons, sales manager, School 


Sales Division, Underwood Elliott-Fisher Company; vice- 
president, Francis J. Yawman, vice-president, Yawman & 


Erbe 


Greenwood, 


Manufacturing Company; secretary-treasurer, W. R 


general sales manager, Postage Meter Com- 


pany. 


Directors: T. J. Sheridan, sales manager, Accounting 





SIMMONS 


w. D. M 


Machine Division, Remington Rand Business Service, Inc., 
and Merrill B. Sands, vice-president, Dictaphone Corpora- 
tion, succeeding M. S. Eylar, vice-president, Underwood 
Elliott-Fisher and W. H. Wheeler, Jr., vice- 


president and general manager, Postage Meter Company, 


Company, 


whose terms as directors had expired. 

President Simmons intimates that his campaign will be 
for improved selling methods as being just as important 
Simmons’ ideas on selling are 
article on Selling 
\ppliances for June, 1929. 

Thursday, September 11, 
After the 
commiuttec 


as improved products. Mr 
succinctly outlined in his “Improved 
Technique,” published in Office 
Che meeting opened at 10 a.m., 
Clement Ehret in the 
had attended to, the 
reports and treasurer’s report were read, and officers wer¢ 
elected for the 
Che first topic discussed at this session was, “Synchroni 
Advertising with Special Campaigns.” The dis- 
A. Seely, sales manager of the Gen 


with President chair 


preliminary details been 


ensuing year. 


zation oft 


cussion was led by M 


eral Office Equipment Corporation, and T. J. Sheridan, 
sales manager, Accounting Machine Division, Remington 
Rand Business Service, In 

“What Could Be Accomplished Through the Appoint 


ommittees Representing Kindred Lines: 
\. W. Swain, vice-president 
Company, and W. D. M 


1 Sales Division, Underwood Elliott 


ment of Group (¢ 
was the question discussed by 
ot the Shaw-Walker 


Schox 


Simmons, 
sales manager, 
Fisher (¢ ompany 
J. M. Cheney, 
Whiteford, 
Cash Register Company, presented a threefold question 
“To What Extent Does Field 


Sales Agent? (b) Branch Manager? (c) Sales 


Ditto, Inc., and G. D 


assistant to the sales manager of The National 


vice-pre sident of 


the Company Finance the 


Force (a) { 
man?” 
“Are Junior Sales 


rhe final topic before luncheon was 


men an Important Factor in the Building of a Sales Or 
ganization Chis question was presented and discussed 


by A. J. Amberg, Amberg File & 
Company; L. V. Britt, Burroughs Adding 


vice-president, Index 


sales manager, 
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Machine Company, and Clement Ehret, vice-president, In- 
ternational Business Machines Corporation. 

At the luncheon held at the Hotel Chelsea, Thursday 
noon, H, R. He presented a 
timely and interesting address. 

In the afternoon the subjects discussed and those sched- 


Russell was the speaker. 


uled to present them included the following: 

“What Are the Advantages or Disadvantages of Cen- 
tralized Training?”—F. L. Wassell, sales manager, Systems 
Division, Remington Rand Business Service, Inc.; L. H. 
Lamotte, sales manager, Tabulating Machine Company 
Division, International Business Machine Corporation; and 
W. C. Gookin, vice-president, The Toledo Scale Company. 

“Sales Administration of United States and Canada: To 
What Extent Should It Be Decentralized, and How?”— 
M. S. Eylar, vice-president, General Office Equipment Cor- 
poration; C. A. Lemkuhl, acting manager, Typewriter Di- 
vision, Remington Rand Business Service, Inc., and Ward 
R. Hickok, vice-president, Stromberg Electric Company. 

“Is a Salary Bonus Plan of Compensation More Effective 
Than a Straight Commission Basis, and Does It Assist in 
Proper Salesmen?”’—M. C. Stern, president, 
Hellebush, secretary 


Procuring 
Egry Register Company, and C. K. 
and sales manager, Kee Lox Manufacturing Company. 

“Doing Business as a Foreign Corporation in a State”— 
L. C. Stowell, president, Dictaphone Corporation, and H. 
\. Noble, general sales manager, Diebold Safe & Lock 
Company. 

“How Can This Institute Profit by 
of Performances?”—H, P. Elliott, president, Elliott Ad- 
dressing Machine Company, and W. H. Wheeler, Jr., vice- 
president and general manager, Postage Meter Company. 

At 5:30 p. m. the Board of Directors met, and at 6:30 
all those present sat down to the annual dinner, served 
at the Hotel Chelsea. The scheduled speakers of the eve- 
ning were H. C. Grubbs and C. K. Woodbridge. Dinner 
being over by 8:30, the members of the Institute present 
attended a performance at the Apollo theater 

The session of Friday was given over to the discussion 


Further Measures 


of several topics, including, “Seasonal Sales Promotion”’— 
S. M. Templeton, vice-president and sales manager, The 
Dayton Scale Company Division, International Business 
Machines Corporation, and G, C. Brainard, president, The 
General Fireproofing Company. 

“Sales Promotion Concentrated on Local Sales Areas’”’— 
W. E. Dictograph Products 


Company 


Snodgrass, vice-president, 
Inc., and V. H. 
branches, L. C. Smith & Corona Typewriters, Inc. 
House Organ Exhibit—W. M 
The American Sales Book Company, Ltd. 
“Location of Offices, Consider 
Floor or Second Floor? Is 
Sales?”—F, J. Yawman, vice-president, Yawman & Erbe 


Manufacturing Company, and E, E 


Davidson, superintendent of 
Cooper, sales manager, 


~Ground 
Cent of 


Factors to 
Rent Budgeted as Per 
Ford, sales manager, 
International Time Recording Division, International Busi- 


ness Machines Corporation. 


> 
Underwood Salesmen Picnic at Browns Lake 
\ group of about thirty-five Underwood salesmen at 
Lake, Wis., September 20, 


annual picnic and golf fest. They 


Chicago motored to Browns 
favored 


Boat- 


for the were 


with fine weather and enjoyed the outing greatly. 


ing and golf were the diversions 


The 


arranged hurriedly 


promise of fine weather caused the picnic to be 


without the usual thoroughness which 


has always characterized the outings of Chicago Under- 
wood men. As a result the golf tournament was not 
organized, and the different groups were scattered over 


the course No scores were reported, so the statistical 
department has no records for the benefit of posterity. 
The course was in fine condition, and many of the players 


broke their individual records. 
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DEALER SALES HELPS 





Prize Winning Window Display Installed by Benford Stationery Co., Lakeland, Fla. 


SERVICE PROTECTION QUALITY 


is offered every Stationer electing to feature ““M & V" typewriter ribbons 
and carbon paper. 


One of our loyal dealers recently wrote us as follows: 


“The writer has handled M & V products for about twenty years. When 
| started in business alone in 1915 | selected several of the yore | car- 
bon manufacture products and after investigating the sales possibility 
and merits of each | selected the M & V line as one to tie up to perma- 
nently. This act has never been regretted. 


Our business has grown like an oak tree from an acorn, and M & V prod- 
ucts have become one of the sturdy branches. Your splendid co-opera- 
tion has always been appreciated.” 


MITTAG & VOLGER 


INCORPORATED 
Principal Office and Factory PARK RIDGE, N. J., U.S. A. 
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NATIONAL ASSOCIATION NEWS 


Information Concerning the Activities of The National Stationers Association 








OFFICERS: 


Arthur ]. Walker, President, Minneapolis, Minn.; Ed. L. Little, First Vice-President, Wabash, Ind.; B. A. Tuttle, Second 

Vice-President, South Bend, Ind.; E. Clifton Wilson, Third Vice-President, Houston, Tex.; Fred. Christensen, Fourth Vice- 

President, New York, N. Y.; C. A. Stott, Treasurer, Washington, D. C.; Fletcher B. Gibbs, Auditor, Oak Park, Ill.; Charles 
P. Garvin, Secretary and General Manager, Washington, D. C. 


REGIONAL GOVERNORS 


District No. 1. D. D. Mac- District No. 4. Austin Left- 
donald, Bradley & Sco- wich, Tropical Printing 
ville, Inc., New Haven, Company, ew Orleans, 
Conn. La. 

District No. 5. R. M. Tus- 

District No. 2. Charles sing, The Victor Sele & 


Equipment Company, 
Marietta, Ohio. 
District No. 6. H. L. Wat- 
kins, National Bank Sup- 
ly Company, Milwaukee, 
W. E. isc. 


Sinisgalli, Utica Office 
Supply Company, Utica, 


District No. 3. 





REGIONAL GOVERNORS 


District No. 8. George District No. 11. Pal Clark, 
Hausam, Hutchinson Of- Clark’s Book Store, Wal- 
fice Supply & Printing Co., la Walla, Wash. 
Hutchinson, Kans. 

District No. 12. Charles R. 
Barry, gems. roe? 

District No. 9. L. B. Gard- Ca, San Francisco, Call. 
ner, Hill Printing & En- 


graving Co., Waco, Tex. District No. 13. 


ru F. 
Grand, Grand & oy, 
Toronto, Canada. 


District No. 14. William E. 
Ward. John Ward & Son, 
New York, N. Y. 


District No. 10. L. R. Ken- 
drick, Kendrick & Bellamy 
Co., Denver, Colo. 


GENERAL OFFICE and INFORMATION BUREAU—525 Investment Building, Washington, D. C. 
Place and Time of the Next Annual Convention, Book-Cadillac Hotel, Detroit, Mich., October 6, 7, 8 and 9, 1930 


Stockett, Stockett- Fiske District No. 7. Frank J. 

Company, Washington, Koch, Koch Bros., Des 

D. C. Moines, Ia. 
Program of the Twenty-fifth Annual Convention 


Outline of Business and Social Events which Will Feature 
the Detroit Convention of the National Station- 
ers Association at the Book-Cadillac 
Hotel, October 6, 7, 8 and 9. 


Che work of the convention will start on Sunday, Oc- 


tober 5, when the National Executive Committee and the 
Board of Governors will hold sessions, the first at ten in 
the forenoon, under the chairmanship of President Walker, 
and the second at two-thirty in the afternoon in Parlor B, 


floor, 


governors of the several districts. 


This meeting will be attended by the 
Others invited to attend 


convention 


include past nominated governors and nomi- 


nated retail governors, past officers, the National Dealers 


rovernor;rs, 


(Committee and the National Manufacturers Committee 


It will be the endeavor of those attending the conven 


tion to find the answer to the question, “Where are next 
year’s profits coming from?” 

President Walker points out that every meeting should 
and that members who have matters of im 


should be pre 


Start on time 


portance to bring before the convention 


pared to present them in such a way that definite plans 
can be made by the conference to carry out worthy ideas 
effective from the standpoint of the 


The President pertinently observes 


which can be mad 
good of the industry. 
that 


solve 


empty seats at convention sessions will not help to 


the problems confronting the stationery business 
The Business Sessions 

Monday, October 6 

Session of 


Morning Conferences: 10:00 A. M.., 
Retail Division—E. Clifton Wilson, 

presiding. Place: Ball 
Session of Manufacturers 


Executive 
Third Vice 
Room.—10:00 


President, Crystal 
A. M., 
Division, Edward L. Little, 
Place: Reception Room.—10:00 
of Field 
dent, presiding 

Monday Opening 
in the Crystal Ball Room 
Arthur J. Walker, presiding. 
W. Woodroffe 


Executive 
First Vice-President, presiding 
\. M., Executive Session 
Christensen, Fourth Vice-Presi 
Parlor B. 


of Convention 


Division, Fred. 
Place 


Afternoon 2:30 P. M 


General Session, President 


Invocation, Rev. Dr. Robert 


Appointment of Sergeant-at-Arms.—Ad- 


dress of Welcome, Charles A. H. Thom, Chairman, Detroit 
Reception Committee. Response; Woodson P. Waddy, 
Past President of The National Stationers Association.— 
Report of the President, Arthur J, Walker.—Appointment 
of Convention Committees, including committees on Reso- 
lutions, Nominations, Necrology, Budget, and Litigation. 

Address to Convention; “The Present Status of Trade 
Practice Conferences,” by Henry P. Fowler, United States 
Chamber of Commerce.—Treasurer’s Report; Charles A. 
Stott; Auditor’s Report: Fletcher B. Gibbs; Report of 
Secretary and General Manager: Charles P, Garvin.—New 
Business.—Adjournment, 

Tuesday, October 7—9:30 A. M.: 
Charles P. Garvin, presiding. All 
delegates welcome. Place: Ball Room.—Results of Sales 
Survey by System Magazine, presented by Irving Fellner, 
Publishing Director—How to Apply the Harvard Bureau 
Figures to Your Business, by Richard B. Towne, National 
Blank Book Company, Holyoke, Mass.—Business Control, 
by E. Clifton Wilson, Wilson Stationery & Printing Com- 
pany, Houston, Tex.—Planning Your Work and Managing 
Your Sales, by C. A. Netzhammer, Northwestern Furniture 
General Discussion on Sales 


First Session of Sta- 


tionerSalesForum, 


Company, Milwaukee, Wisc. 


Compensation.—Discussion on General Compensation.— 
Open Display and Store Arrangement, followed by com- 
session of StationerSalesForum,—12:30 
Ball Room.—2:00 P. M., Executive 
Division; E, Clifton Wilson, Third 


Ball Room.—Executive Session 


mercial furniture 


P. M., 


Session of 


Luncheon in 
Retailers 
Vice-President, presiding. 
of Manufacturers Division; Edward L, Little, First Vice- 
President, presiding. Reception Room.—5:30 P. M., Ad- 
journment 

Wednesday, October 8, 1930.—9:30 A. M., StationerSales- 
Forum continued from Tuesday morning session. Charles 
P. Garvin, presiding. Ball Room.—12:30 P. M., Luncheon 
in Ball Room.—1:30 P. M., Commercial Furniture Session 
of StationerSalesForum continued until 3:00 P. M.—At 3:00 
P. M., StationerSalesForum will adjourn and guides will 
escort all those present to displays of office furniture and 
stationery in the following stores: 

Art Metal Construction David Stott 
building, Warren R. Carlin, Automatic 
File & Index Company, 629 Woodward avenue, Robert 


1408 


manager—office; 


Company, 
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EHH : it | Modern football has become a glorious game of skill, 

grit itt sey through refinements and improvements. Yet it is es- 

Be] sentially the good old game of the ’Nineties. This new 

i: H Ha ] | model Mimeograph is a sharp advancement over all 
sii iil | Mimeographs that have gone before. Yet it represents 
ze ett Hie | just a natural advancement of the basic Mimeograph idea. 
Sprites Hid It still delivers neat duplicates of all kinds of typewritten 
ie BH forms, bulletins, graphs, charts, outline drawings, handwrit- 
ere | ing, etc., in hourly thousands and at small cost. But it does 
He : iH | these important jobs better than they have ever been done 
seeniittee before. Stand and machine are now a single unit. Controls are 


simplified and more automatic. The speedier positive feed-table 

takes a whole ream of impression paper at one time. The better 
Mimeograph! Substantial betterments of especial interest to 
present Mimeograph users! Write A. B. Dick Company, Chicago, 


today for further details, or consult direct branch in any principal city. 


MIMEOGRAPH 
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Anderson, manager—display; Berger Manufacturing Com- 


AA i} pany, 1409 Ford building, William S. Upright, manager— 


~ 


office; Duncan & Smith, Inc., 146 West Larned street, 
W. J. Duncan, president—Macey line complete, B. L. Mar- 
ble chairs, Kittenger desks, display; Gregory, Mayer & 
Thom Company, 51 Cadillac Square, Charles A. H. Thom 
—General Fireproofing, Doten & Dunton Desk Company, 
Standard Furniture Company, Marble & Shattuck chairs, 
store display; W. B. Gregory & Son Company, 501 Cass 
avenue, Rex Brubaker, manager—Van Dorn metal furni- 
ture, Berger Manufacturing Company, Wagemaker Com- 
pany, Crocker Chair Company, show room display; George 
Marsh Manufacturing Company, 106 East Water street, 
Charles Hartman, manager, furniture department— 
Browne-Morse line files and desks, store display; Maul- 
Nachtigal Company, 518 First street, Carl J. Nachtigal, 
manager—Globe-Wernicke line, office; National Office 
Supply Company, 156 West Jefferson avenue, S. J. Price, 
manager—Canton Art Metal, office; Remington Rand Busi- 
ness Service, 322 West Lafayette boulevard, Jay Howe, 
manager, system department—store display; Richmond & 
Backus Company, 603 Woodward avenue, Ralph Backus, 
manager, furniture department—Commercial Furniture 
Company, Security line of steel, Gunlocke chairs, store 
display; Shaw-Walker Company, 2-157 General Motors 
building, W. O. Christenson, manager—office; Yawman & 
Erbe Manufacturing Company, 137 West Lafayette boule- 
vard, George E. Leebody, manager—store display; Lynn 
B. Emery, Inc., 3150 Cass avenue, Roy Thompson, man- 
ager, furniture department—Clemetsen desks, Johnson 
o és chairs, Jamestown metal desks and files, store display. 

A line which has both Thursday, October 9, 1930.—9:00 A. M., General session 
of convention in Ball Room, President Arthur J. Walker, 
presiding. Election of officers and committee reports. 


OH: 


i 
— | 


\“Z 


Z ws 











| quality and individuality, 
variety enough for every Reports of Grievance committee; Budget committee; Reso- 
lutions committee; Credentials committee; Special and 
requirement and manu- other committees; Nominating committee; Litigation com- 
R mittee; Necrology committee. Election of officers. Mis- 
| factured with the greatest cellaneous business. Adjournment. At 11:00 A. M. buses 
will leave hotel for golf tournament and sight-seeing trip, 
care. returning at 5:00 P. M.; at 7:30 P. M., great Silver Anni- 








versary banquet. 


Entertainment Features—Ladies 

Monday, 9:00 P. M., Ball Room. Grand Ball by Detroit 
stationers. Splendid entertainment. Fine music. Dancing. 
Unique features. Surprises and cordial welcome by the 
Detroit stationers to their guests from the stationery 
world. 

Tuesday, Ladies’ luncheon and bridge at Detroit Golf 
Club. Buses leave hotel at 11:30 A. M. Return to hotel 
at 5:00 P. M. 

Wednesday, Ladies’ luncheon and bridge at Grosse Point 
Yacht Club. Buses leave hotel at 11:00 A. M. Return to 


D hotel at 5:00 P. M. 
I | ) Thursday, Sight-seeing trip for ladies and men who do 


not play golf. Ford industries; interesting points in De- 
S U P P L I EK S troit, Menlo Park, the Edison Institute of Technology and 
other points of interest. Box lunches served at Ford plant. 

Buses leave hotel at 11:00 A. M. 7:30 P. M., great Silver 
¢; OMPA N Y Anniversary banquet. Ball Room guests will assemble at 


| /:00 P. M. Banquet will start promptly at 7:30 P. M. 





188 Third Avenue Entertainment Features—Men 

Monday, 9:00 P. M., Ball Room. Grand ball by Detroit 
’ BROOKLYN (Seationt ®N, = U.S. A. } stationers. 

Tuesday, 12:30 P. M., Luncheon in Ball Room. 
Wednesday, 12:30 P. M., Luncheon in Ball Room. 
Thursday, Sight-seeing trip for those who do not play 




















golf. Golf tournament at Lochmoor. Lunch for golfers 
at the club. Buses leave hotel at 11:00 A. M. 7:30 P. M., 
great Silver Anniversary banquet. 
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Class 5200 Dupligraph 
produces 500 personalized 
letters an hour with name 
and address, salutation, 
body of letter and date 
Prices $300 to $350. Other 
duplicating machines 


$57.50 to $2,025; fo. b 


63 








This advertisement is appearing in a list of general and 
business magazines. It contains a timely message which 
office appliance dealers and salesmen will find of interest 
to customers when discussing current problems with them. 





You 
must show a 











Electric and automatic 
Addressographs— print 
through a ribbon —speeds 
from 2,000 to 12,000 im- 
pressions an hour. Electric 
machines $295 to $870— 
automatic machines $595 
to $12,750, f. o. b. Factory. 





= PROFIT 


Either by OPERATING ECONOMIES 
or INCREASED SALES 


HERE are times when it’s a tough job to 
joes sales. Despite your best selling 
efforts gross volume of business tends to slip. 
Yet you must show a satisfactory profit! 

If you are wrestling with such a problem, 
why not maintain profits by cutting down oper- 
ating and administrative expenses ? Many 
companies are enjoying normal net profits these 
days despite a reduction in gross, which indicates 
what can be accomplished byeliminating waste, 
cutting expenses — doing more at less cost. 

Have you considered the many possible uses 
of Addressograph in a program of economy? 

In addition to the jobs it 
| does for the sales depart- 


ment, Addressograph will 


work for every department of your business, 
every hour of the day, every day of the week. 
In recordkeeping, routing, shipping, making 
collections, writing factory forms, disbursing, 
duplicating, printing and mailing. And all 
this it will do cheaper and 10 to 50 times 
faster than is possible by old methods! 

Call the Addressograph representative 
in your locality. Let him show you what 
Addressograph will do in every department 
of your business. 


ADDRESSOGRAPH COMPANY 


General Offices: 901 W. Van Buren Street, Chicago, U, S. A. 


Canadian General Offices: Addressograph Co., Limited, 
30 Front Street, W., Toronto, Ontario 


European General Offices: Addressograph Limited, London N. W. 10 
Divisions of Addressograph International Corporation 
Factories: Chicago, Toronto, London, Berlin, Paris 


Sales and service agencies in the principal cities of the world 


Copyright 1930. Addressograpb Co. 





Small Addressographs oper- 

ate at speeds from 500 to 

LV 1,800 impressions an hour. 

rs Print through a ribbon. 

a Prices from $20 to $264.75, 
f. o. b. Factory 


MARK 


PRINTS FROM TYPE 


Addressoofaph 
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_ WHAT 
was Mr. White's last 
order? Give me the 


details Quick. 
calling from o 


He is 


town. ut of 
is HOw 
M r. W h ite’ 
GOON? Did he poy 
y 


there an 
yY diffi 
©ncountered? iculty 


WHEN 


last Order re. 





Was the 
ceived? 


A flip of the finger 
and Presstee| Vis 
ible Record Equip- 
ment answers a// 

those Questions 
@nd many more 
——as quick as 4 


lash! 





/ 
/ ¢ Give us better control of our business—is the 
/ demand of all progressive concerns today. 
Mounting costs and keener competition demands 
accurate detailed information at the finger tips. 


Pressteel Visible Record Systems are proving their 
superiority to concerns both large and small with 


GREATER VISIBILITY: fully 1/4 in. of card edge 
is always visible—the metal card holders and mov- 
able spacing cups make it positive. 

GREATER FLEXIBILITY: both sides of cards are 
instantly available for reference, posting or visible 
control. 

GREATER CAPACITY: 20% to 40% more 
records in a given space. 

GREATER ACCESSIBILITY: the 17 in. depth of 

the cabinet permits its use on desk tops without 
serious sacrifice of working space. 


GREATER CONVENIENCE: all operations per- 


formed with arm's length position. 


b BD EF % * T EF FE i What a tremendous market you are ignoring if 


d ll Pressteel Visible Record Equip- 
VISIBLE FILE 2 oenaecones 
r © ) a DD as Y r ey JT It is not difficult to sell visible record equipment. 


And with so many vital points of superiority 
Pressteel Visible Record Equipment will bring 
you excellent profit if you push it. 


Send for full information about our dealer plan. 


PRrESSTEEL ENGINEERING CORPORATION 


SALES OFFICE: 52 VANDERBILT AVENUE, 
NEW YORK CITY 


FACTORY & GENERAL OFFICES—DERBY, CONN. 
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Committees in Charge of Convention 
Convention: Charles P. Garvin, chairman; Charles A. H. 
Thom, Gregory, Mayer & Thom, Detroit, Mich.; William 
E. Ward, John Ward & Son, New York, N. Y.; C. A. Netz- 
hammer, Northwestern Furniture Company, Milwaukee, 
Wisc.; Harry J. Koehn, Gregory, Mayer & Thom, Detroit, 
Mich.; Lynn B. Emery, Detroit, Mich.; James E. Neary, 
Geyer's Stationer, New York, N. Y.; Arne Skagseth, Skag- 
seth Stationery Company, Miami, Fla. 

Local Convention: Harry J. Koehn, chairman; Detroit 
Stationers Club: Lynn B. Emery, president; Richmond & 
Backus Company; W. B. Gregory & Son Company; Lynn 
B. Emery, Inc.; Leonard & Company; Ellman & Kinnie 
Company; The Prompt Press, Inc.; Gregory, Mayer & 
Thom Company. 

Program: Charles P. Garvin, chairman; Owen H, Spen- 
cer, Spencer Stationery Company, Chester, Penna.; Wil 
liam E. Stockett, Jr., Stockett-Fiske Company, Inc., Wash 
ington, D. C.; Woodson P. Waddy, Everett Waddey Com- 
pany, Richmond, Va.; Charles W. Roth, Roth Office Equip 
ment Company, Dayton, Ohio; Conrad A. Netzhammer, 
Northwestern Furniture Company, Milwaukee, Wisc. 

Publicity Irving Fellner, chairman, System Magazine; 
James E. Neary, Geyer’s Stationer; Charles H. Everly, 
Office Appliances. 

Credentials: Lynn B 
lin, Filing Equipment 


Emery, chairman; J. T. McLaugh- 
Bureau, Boston, Mass.; William 
Schmiederer, Buxton & Skinner Printing & Stationery 
Company, St. Louis, Mo.; William Hoge, The General 
Fireproofing Company, Youngstown, Ohio. 

Reception Charles A. H. Thom, chairman; Fred A. 
Richmond, Robert Anderson, Charles F. Backus, Robert 
W. Hamilton, C. W. Leonard, George H. Thom, Fred C. 
Bazley, Harry J. Koehn, Lynn B. Emery, Charles Kinney, 
Roy C. Thompson, Milbert A. Ellman, Fred J. Holmes, 
\. K. French, Murl Stuck, J. C. Alpeters, William R. 
Gregory, H. I. Beach, Elmer L. Sick, W. H. Kessler, Alfred 
J. Mayer, Joseph R. McCargar, Milo Schuitema, George 
E. Leebody, Warren R. Carlin, W. F. Christensen, R. R. 
Brubacker, W. S. Upright, S. J. Price, Ralph L. Backus, 
LaMonte C. BeGole, Charles Hartman, Carl J. Nachtigal. 

Ladies’ Reception: Mrs. Charles A. H. Thom, chair- 
man; Mesdames Charles F. Backus, Fred J. Holmes, Ralph 
H. Backus, William R. Gregory, LaMonte C. BeGole, Elmer 
L. Sick, C. W. Leonard, Alfred J. Mayer, Fred C. Bazley, 
Robert W. Hamilton, Lynn B. Emery, George H. Thom, 
Roy C. Thompson, Carl J. Nachtigal, Harry J. Koehn and 
Miss Helen I. Beach. 

Greeters: Harry W. Balch, Quality Park Envelope Com- 
pany, chairman; Paul W. Cheney, Southworth Company, 
West Springfield, Mass.; Phil Webster, San Antonio, Tex.; 
Fred Valleau, Oak Park, Ill.; Jack Grey, McMillan Book 
Company, Syracuse, N. Y.; Harold Hoffman, Smead Manu- 
facturing Company, Hastings, Minn.; Carl Kaufman, Smith 
& Kaufman, Chicago, Ill.; Harry Nichols, Weis Manufac- 
turing Company, Monroe, Mich.; William E, Smith, Smith 
& Kaufman, Chicago; Karl Castle, McMillan Book Com- 
pany, Syracuse, N. Y.; Charles Chase, American Pad & 
Paper Company, Holyoke, Mass.; Fred Christensen, S. E. & 
M. Vernon, New York, N. Y.; Fred C. Schaefer, Sanford 
Manufacturing Company, Chicago, Ill.; Harry Spurlock, 
National Blank Book Company, Holyoke, Mass.; Harry 
G. Tehan, Charles M. Higgins, Inc., Brooklyn, N. Y.; Roy 
C. Clarke, F. S. Webster Company, Chicago, III. 

Golf: Alfred J. Mayer, chairman. 

SS 

First District Stationers Nominate Governors 

On September 16 the stationers of the First Regional 
District of the National Stationers Association met at the 
Wachusett Country Club, West 
Worcester, Mass., and nominated a regional governor and 


a retail divisional governor to take office after ratification 


Boylston, just north of 


by the National Convention in October as provided in the 
W 3oston Sta- 
tioners Association, was nominated as Regional Governor, 
and D. D. Macdonald of Bradley & Scoville, Inc., New 
Retail 
ernor to serve on the Executive Committee of the 
National 1930-1931. 
The meeting was attended by about sixty stationers from 
New There 
golf match between the Boston stationers, the Travelers’ 
Club and the Connecticut Valley 


by-laws. George Pratt, president of the 


Haven, Conn., was nominated as Divisional Gov- 


Retail 
Division of the Association for 


all parts of England. was a three-cornered 
Stationers 


The match was won by the Bostonians, the Travelers com- 
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Here is 
sales of a brand new non-competitive office 


a grand opportunity to pioneer the 


efficiency product consumed by you and every- 
one daily, sold on minute’s demonstration, your 
sample always with you. You must read our 
descriptive circular to realize its possibilities. 
Office supply dealers write to 


PENENE CORPORATION 
305 E. 46 St. N.Y. C. 


Startling 
Radically 


Different 


When you sell Penene you are selling a prod- 
uct that is a time saving service, one that is 
consumed daily and rapidly develops into a 
order business. We 
For infor- 


worth while 
haven’t the space for particulars. 


mation up to date office supply dealer write to 


PENENE CORPORATION 


repeat 


305 E. 46 St., N. Y. C. 














PERFECT 


HARMONY 
in office tables 


Samson tables are made in a variety of de- 
signs and finishes to harmonize with other 
office furniture, from commercial grades 
to finest period styles. Samson period 
tables are identical in quality. Even 
though these tables may not be subjected 
to unusual strain, the y embody all the 
regular construction features. 


For more than a quarter of a century Sam- 
son tables have symbolized the highest 
ideals of table construction. Strength is 
the basis of the line. Good appearance fol- 
lowed as a matter of course. But rest as- 
sured that if a Samson table won’t carry 
the load, no table will. 


Mutschler Brothers 
Company 


510 Madison Street Nappanee, Indiana 


No. 321 Oak 
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ing in second and the Connecticut Valley players third. 
Dinner was served at six o'clock after the golf match. 
Everyone present had an enjoyable day. 
<> 


Harry Balch Heads Convention Greeters Committee 

Harry Balch, sales manager of the Quality Park En- 
velope Company, St. Paul, Minn., who spends most of 
his time in the field calling on dealers and selling the 
Leatheroid line of envelopes and specialties, is chairman 
of the Greeters Committee that will function at the Na- 
tional Stationers Association Convention in Detroit next 
month. Mr. Balch and his sixteen assistants will be lined 
up to extend a real greeting to visiting stationers. 

Just recently “Harry” returned from a “flying trip” 
through the Southwest. He traveled by aeroplane from 
Wichita to Oklahoma City and then to Tulsa, where he 
sold a number of dealers on the idea of taking in the 
convention. 

aindllinaitinn 
Seattle Typewriter Men Hold Brass Tacks Meeting 

“Today is not one of individualism; it is a day of codp- 
eration, and when one firm codperates with another, that 
is healthy business,” declared F. A. Hoy, formerly of Los 
Angeles and a recent resident of Seattle in a talk before 
the annual fall get-together meeting of the Typewriter 
Dealers Association of Seattle on September 9 in the 
Chinese Room of the Seattle Chamber of Commerce build- 
ing. The speaker outlined the principles which make for 
success in business, stressing the importance of service, 
quality, quantity, coOperation and manner of getting 
business. 

A short and snappy modern version of the play, 
“Christopher Columbus” in three acts was given by a mem- 
ber of the Seattle Repertory Playhouse. 

Deputy Prosecutor Everett Ellis of the prosecuting at- 
torney’s office of King county promised that the prose- 
cutor’s office would issue a criminal complaint against any 
person who rents a typewriter and disappears with the ma- 
chine, the dealer being unable to trace either. Since the 
rental agreement provides that the renter shall not change 
his address without first notifying the dealer, he violates 
his contract when he does so and lays himself open to the 
accusation of wrongful taking and concealment of the 
property of another. 

The secretary asked that members use certain forms 
which, when signed by persons leasing machines, serve asa 
release order and help in recovering property left for pick- 
up in hotels. These forms are used with advantage by 
dealers in other cities.—J. C. J. M 

—— 


Toronto Stationers Play Golf at Royal York 

The Commercial Stationers Association of Toronto, 
Canada, held a golf tournament at the Roval York Hotel 
Golf Club on Thursday, September 18. This was the final 
tournament of the season and members and their friends 
all had a wonderful time. The day was perfect and the 
course was in the best possible condition 

Twenty-four players took part in the contests. Out of 
town guests were present in the persons of Mr. Jaimet 
of Kitchener and his son. 

Following are the prize winners: Low gross, Norman 
Brown; low net, George Meyers; least number of putts, 
H. Muir; lucky number on eighth, R. O. Pennington; same 
on eleventh, George E. Mevers 

The golfing committee consists of D. A. Balfour, George 
Meyers and Malcolm Smith. The committee has don 
excellent work throughout the entire season, and particu- 
lar credit is due to Mr. Balfour, who, with the assistance 
of his committee, has managed the tournaments during 


the season 


: 
' 
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SHIPMAN-WARD 


NOW HAS 
SELECTED ROUGH UNDERWOODS 


All Models—All Available Serials 
at 
Prices That Are Right 


Ready for Immediate Shipment 


REGAL-ROYALS and SELECTED ROUGH ROYALS 


Complete Stock—Immediate Shipment 


Direct From Chicago 


ADDING MACHINES and CALCULATORS 


Popular Makes 
Rebuilts—Selected Roughs 


WRITE TODAY FOR LATEST PRICE LISTS 


| SHIPMAN-WARD MEG. CO. 


1777 Shipman Bldg. 


4401 Ravenswood Ave., Chicago, IIl. 


Foreign Representatives 


CONSOLIDATED MACHINE & SUPPLY CO. 


48-54 W. 25th Street, New York, N. Y. 
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STILL THE SAME 


Bushnell Envelopes 


No step-downward change has ever been permitted 
in the quality of BUSHNELL ENVELOPES 
and **VERTEX” POCKETS 
—AND NONE CONTEMPLATED 


We solicit the opportunity of working 
with quality stationers serving 


quality consumers 


An article of MERIT well advertised is well toward being sold 


We are furnishing the MERIT and the ADVERTISING 








ALVAH BUSHNELL COMPANY 
I8TH AND WOOD STREETS 
PHILADELPHIA 
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National Convention Dealers’ Topic 

The Typewriter Dealers’ Association of San Francisco 
is fully awake to the importance of the national gathering 
at Detroit. This was very clearly shown at the September 
meeting, held at the Elks’ Club, San Francisco, September 
17. 
enthusiastic one. 

he first part of the evening was given over to reports 


There was a good attendance and the meeting was an 


on credits, rental references and the sale of portable type 
writers. After this the president of the association, H. J. 
Hastings, read excerpts from the account of the fifth an- 
National Association of Typewriter 


August 18-20, Office 


nual convention of the 


Detroit, as reported by 


Dealers in 
Appliances. 

After the reading of resolutions passed by the national 
association there by all members 


present, and it was the unanimous opinion of all that the 


was open discussion 
deliberations of the national body were wise and far-seeing 
and that much good will come from the work of this con- 
vention. 

The October meeting of the Typewriter Dealers’ Asso- 
ciation of San Francisco will be held October 15. 


—— 

New England Travelers Meet 
On Friday, September 5, the New England Travelers’ 
Club held its first meeting of the season. Fifteen mem- 
bers were present. The following salesmen were made 
active members of the club: S. Babey, Melrose, repre- 


senting Ault & Wiborg; A. H. Rangnow, Newtonville, rep- 
resenting National Vulcanized Fibre Company; W. Leslie 
Buchanan, Gloucester, representing Russia Cement Com- 
pany; Sheldon A. Veale, Lynn, F. S. Webster Company; 
B. F. Hambro, Springfield, LeBoeuf Pen Company; Henry 
Reizel, Upper Darby, Penna., Sengbusch Company; Hor- 
ace Stetson, Jr., Melrose, Macey & Company; Paul Mc- 
Carthy, New York, N. Y., Modern Stationer. 

Malcolm Dresser and Joseph McLoughlin were elected 
respectively, to represent the club 
National Stationers Asso- 


delegate and alternate, 
at the 


ciation 


Detroit convention of the 


this month. 


an 


International Stamp Manufacturers Association 
to Meet 

annual convention of the International 

(Association will take place at the 

Mo., the seventh, 

present month. 

the 


is likely to be large, 


The nineteenth 
Stamp Manufacturers 
Hotel Jefferson, St. 
eighth and ninth of 
bids fair to be 
held. The attendance 
situation of St. Louis, its excellent hotels and metropolitan 
ot 


Louis, on sixth, 
the 


of 


This convention 


best the association has ever 


as the central 


one 


features generally guarantee entertainment a superior 
sort along with every comfort and convenierce the fussiest 
delegate can demand 

The Board of Directors of the Association has arranged 
an excellent program, and ali marking device manufac- 
turers are urged to be present to lend their ideas to the 
development of the several subjects to be discussed. 

The St. Louis committee, headed by H. G. Mesloh, sec- 
retary of the Steiner Engraving and Badge Company, is 
preparation for the comfort and 
One of the big entertainment 


making every possible 
entertainment of 
features of the week will be the fifty-second annual pres- 
entation of the Great Veiled Prophet Parade on Tuesday 


visitors 


evening, October 7—an event which of itself alone is well 
worth the cost of a trip to St. Louis. 

Members of the industry in St. Louis and vicinity sin- 
cerely hope that stamp men from every part of the country 
will come in such numbers as to justify their efforts to 


make the nineteenth annual convention one to be remem- 


bered with pride and satisfaction. 
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No. 1667 Desk— The Canterbury 


IMPERIAL desks and 
tables are designed 
to meet every need 
for office furniture 
of quality, style and 
‘distinction. 

. . » Moderately priced 
but built to endure, they 
will yield lasting service 
and satisfaction to your 


customers, with a gener- 
ous profit for you. 





. . » Ask for the new catalog. 
See the surpassingly fine new 
models IMPERIAL has wrought. 
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IMPERIAL DESK COMPANY 


EVAN SVILLE** INDIANA 
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and NOW... 


The Greatest Improvement 
Ever Made in Stapling Machines 


OR forty years 

Hotchkiss has 
led the field in 
paper fastening de- 
vices. For forty 
years Hotchkiss 
Paper Fasteners 
have been the ac- 
cepted standard 
pioneering, devel- 
oping, using every 
known improve- 
ment that could 
make them better. 

And now Hotchkiss announces for all its wire 
stapling machines the greatest improvement in the 
history of stapling— the Adjustable Anvil!— ad- 
justable in an instant for either permanent or 
temporary fastening of papers— adjustable sothat ; 
papers may be gently, safely gripped for a time and 
later slipped apart—or fastened together tightly, 
permanently, never to be removed or lost. 

Gone now is the need for pins and clips, for any 
paper fastening device except the neat, compact, 
sturdy, efficient Hotchkiss. Gone is all sales resist- 
ance to paper fasteners! Your sales will mount, 
your profits will jump because your customers 
will all want Hotchkiss Wire Stapling Machines 
—and now is the time to supply them. 

Write for details or send in your order immediately for a 


few lAand 2A Hotchkiss Wire Stapling Machines with this 
latest and greatest improvement—the Adjustable Anvil for— 


TEMPORARY PERMANENT 
——S—=>_ FASTENING “> => 











or 











THE HOTCHKISS SALES CO, 


Norwalk Connecticut 


HOTCHKISS 





PAPER FASTENING MACHINES 
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New Orleans Stationers Present Cup to Former 
Host 

Maurice’s restaurant, New 

Stationers 


Orleans, 
Asso- 


Fitzwilliam as 


At a dinner held in 


on Thursday evening, September 9, the 


ciation of that city, represented by John 
speaker for the occasion, presented a beautiful silver loving 
cup to the guest of the evening, Ted Bernhardt, in token 
of appreciation for the use of his camp by the association 
at its recent stag party. 

Several of the members of the association took part in 
a dinner of the printing trades held on Wednesday evening, 
September 10, at the North Shore Club on Lake Pontchar- 


train. 


——s 
Regular Monthly Meetings of N. W. Travelers 
Che Northwest Travelers Club began its regular monthly 
hotel, Minneapolis, Minn., on 
Saturday, September 27, at two P.M. will be 
held alternately thereafter on the last Saturday of each 
month at the St. Paul hotel, St. Paul, Minn., the 
Andrews hotel in Minneapolis. All traveling men in this 
field are invited to attend whenever possible. 

ee 
Tex-Okla Travelers Admit Some New Members 

New members who have recently joined the Tex-Okla 

lravelers include Orin Bardon of the Browne-Morse Com- 
pany; W. W Ribbon and Carbon 


Manufacturing Company, and A. D. Perry of The Amert- 


meeting at the Andrews 


Meetings 


and 


Epps of the Columbia 


can Pencil Company 
—— 
Kansas City Office Appliance Managers’ Association 
This held the 
Athletic Club throughout the 
a good attendance 
pected that the meetings will grow in interest and activity 


its regular meetings at 


summer and there has been 


association has 


at practically all meetings. It is ex- 


as the weather becomes cooler. 
fall party of the Kansas 


Association to be held in 


now forming for the 


Appliance 


Plans are 
City Office 
October 


Managers 








WEDDING S 
Force—Wood 


Miss Jane Boas Wood, daughter of 
Boas Wood, 100 University Parkway, 
more, Md., was married to William Arthur 
of Mrs. William Arthur Force, Jr., and the late 
afternoon, September 11, at the 
Little Church around the Corner), 





Mr. and Mrs. Wil- 
West, Balti- 
Force, II] , son 


Mr. Force, 


liam 


on Thursday Church of 


the Transfiguration (the 
in New York City. The ceremony, which took place at 
four o'clock, was performed by the Rev. Randolph Ray, 
rector of the church, in the presence of immediate relatives 
no attendants. 


and a few intimate friends. There wer 
After the ceremony there was a modest reception at the 
Ritz-Carlton. 

Mr. and Mrs. Force sailed the following day on the 


Statendam for a trip through England and France. When 
they return they will make their home at 40 Fifth avenue, 


New York City. 


The bride, who is a granddaughter of the late Joseph 
Wood of Pittsburgh, attended Dana Hall in Wellesley, 
Mass. Mr. Force was graduated from Harvard in 1927. He 


is a member of the house of William A. Force & Company, 
Inc., 105 Worth street, New York City, manufacturers of 
numbering machines. 
—— 
Armstrong-Maupin 

On August 8 Miss Doris Maupin was married to Wayne 
Armstrong, who for several years has been connected with 
Vance K. Miller of Dallas. Mr. and Mrs. Armstrong have 
established their home at Fitzhugh Apartments, Dallas. 
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“Buy Your Chairs Upside Down” 


istte “\> 


The Yardstick of 
Intelligent Chair Buying 


OTE Sy 


There’s a big difference in your feeling toward 
chair construction when you view a chair “Upside 
Down’ as contrasted to right side up. 


UU TUALATIN 
Wi 


Libbab Bhai 


In MILWAUKEE Chairs, “Upside Down” talks con- 
n struction in straight-from-the-shoulder fashion. ‘Upside 
i- Down” is an out and out invitation to Look Under The 
Hood—to forget, for the moment, design and general 
appearance and look into the vitals of a MILWAUKEE 





- Chair so that you can better understand the reason for 
ic ——- . ~ . aie 
; Life-time Service. 
oi Realize what ‘Upside Down” selling means. Your cus- 
y tomers are quick CO grasp its meaning. Point out the so- 
. lidity of the joints. Hammer home the value of MIL- 4 
™ WAUKEE “Double Dowel’ Construction—how it makes : 
MILWAUKEE Chairs twice as strong as ordinary chairs. B 
‘ No nails are used in MILWAUKEE Chairs—get that fact 5 
~ over. 
e 
— If you want more chair business, = 
handle MILWAUKEE Chairs — sell 
|- “Upside Down” — and you'll get it 
i- 
o The New Milwaukee Chair Catalog 
if With Many Chair Families 
), Shown in Four Colors 
at 
y, gives complete information on ‘Upside Down” selling. 
>s A new idea in a chair catalog that does more than give 
S. cold specifications and illustrations. A real sales aid with 
e chair family designs not only illustrated, but described, 
in such a manner as to make it easy for the buyer to select 
1€ and the salesman to sell. Many new designs. Your 
n MILWAUKEE Catalog is now ready for you. 
ec, 
sh THE MILWAUKEE CHAIR COMPANY 
Vv, 
* Makers of Finer Chairs for Over Half a Century 
y, Milwaukee, Wisconsin 
rf 
ic 





h BUY YOUR CHAIRS* UPSIDE DOWN 
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GREIST LAMPS 


At Prices That Get the Business 
With PROFITS that SATISFY! 


SF @ie 


ECAUSE the Greist line of attractive util- PESO ALR hae EF 
ity lamps is so complete, dealers are , Bran sts 
standardizing on it more and more the year eae TERS: I 



















round. 


The Standard Desk Lamp at the right is 14 inches high, 
with a 6-inch base, and a 9-inch, one-piece adjustable 
shade of heavy metal. It is furnished in Mahogany 
Bronze, Venetian Bronze and Olive Green. It is the 
first time a full-sized desk lamp of this character has 
been offered at a popular price, and it’s a sure-fire 


This Standard 
Desk lamp of dig- 
nified design and 
sturdy construc- 
tion has proved 
such a big seller 
at $6.00 ea. in the 
two-tone Chro- 
max finish, as 
shown here, that 
we now offer it in 
three popular 
high-grade lac- 
quer finishes at 


$4.50 ea. 


Ask for Series 1700. 


seller. 

We can show here but a few examples of the Greist 
line of fine lamps—all of which are priced right and 
allow a generous margin of profit. The demand for 
these lamps will be unusually heavy during the holi- 
days. Stock up now for that good business ahead. 


The complete line is shown in colors 
in our new catalog. Write for it today. 


THE GRIEST MANUFACTURING CO. 
New Haven, Conn. 


Same as the Series 1700, 


but with best quality a , : 
dnetionn diana aadines I wo-point adjust ment, 
seen auteii, @ anal exceptionally flexible. 
ireec o s *s . . 

ry One-piece heavy metal 


shade. Series 3000, $10.00 
ea. in Brushed Brass and 
Black, or Statuary Bronze. 


reflecting white inside. 
Series 3300, $7.50 ea. in 
Mahogany Bronze, Ve- 
netian Bronze or Olive 
Green; a wonderful 









buy! 


Rich finish, em- 
bossed Acanthus 
border on shade 
and base. ‘*Day- 
light” lens. One of 
the most popular 
Greist Lamps. Se- 
ries LDL, $8.50 ea. 
in Decorated Stat- 
uary Bronze. 


@ 








A high-grade flexible lamp 
with a green glass shade 
designed to center the 
light on your work. Some- 
thing for the man 
who wants distinction. 
Series LFG, $5.00 ea. in 
Brushed Brass or Statuary 
Bronze. 


GRE/IST, [amps 
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H. K. Gilbert 


The passing of Henry Kidder Gilbert, a resident of Chi- 





cago since 1880, and for several years president of the 
Oliver Typewriter Company, is cause for much regret 
among a large circle of friends in the several fields in 
which he exercised his fine talent for organization and 
finance 

Mr. Gilbert was a native of Massachusetts, but com- 
menced his business career in Chicago. When still a young 
man, he became secretary to the vice-president of the C., B. 
& Q. railroad, spending several years in that position. On 
leaving it, he became auditor of the Crane Company. 

Some of his early business activities following his service 
with the Crane organization centered around the manufac- 








THE LATE H. K. GILBERT.—From 
a photo made about fourteen years 
ago. 


ture of railway supplies, motors, etc., and, as trustee for 
several eastern people, he successfully reorganized some 
middle western machinery concerns, selling them at a 
satisfactory figure. In the course of these activities he 
came in contact with the typewriter manufacturing busi- 
ness in which he took keen interest. In 1912 he went to 
Europe with his wife and three sons, intending to retire 
from business and enjoy a prolonged holiday. But soon 
after the outbreak of the World War in 1914, the Gilberts 
returned to Chicago and in the fall of 1916, Mr. Gilbert ac- 
cepted a proposition to join the Oliver Typewriter Com- 
pany as assistant to President Lawrence Williams, in 
charge of advertising, general publicity and sales promo- 
tional work. Later he added the duties of vice-president. 
Soon after the death of President Williams in 1920, Mr. 
Gilbert was made president of the company, retaining that 
office until 1923. 

He was well known among men of finance. At the time 
of his death he was Chicago representative of the Chase 
National Bank of New York City. Previously he had 
served in a similar capacity for the American Exchange 
Bank of that city. 

Mr. Gilbert was sixty-one years old at the time of his 
death, which occurred on Monday, September 15, at the 
Ambassador hotel, Chicago, where he had made his home 
for some time. Surviving him are his widow, Mrs. Anne 
C. Sargent Gilbert, and three sons—John, Henry K., Jr., 
and Horace D. Mr. and Mrs. Gilbert were married in 1895. 

Funeral services were held on Wednesday, September 





Exclusive Sales Franchises for 
the Eff & C Scientifically Cor- 
rect chairs are now being ar- 
ranged in some territories. 
Write for details. 


Cfrerrrrcetert Oo 73335) 33000). 
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EFFICIENCY 
CREATIONS 





The FRITZ-CROSS COMPANY 
of SAINT PAUL, MINNESOTA 


(Manufacturers) 





William Burton Wilson 
New York—New England 

52 Vanderbilt Avenue 

New York City, N. Y. 
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The “Roosevelt” Desk 


Style... 


Quality... 
Price... 





... Imperial office 
furniture has them 
all! Distinctive- 
ness of design, the | 
best of craftsman- | 
ship, prices that | 
are ripht—these | 
are the qualities | 
that make Imperial 
furniture the first 
choice of diserim- | 
inating, business | 
men. 


IMPERIAL 


FURNITURE COMPANY 
GRAND RAPIDS, MICHIGAN | 
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17, at St. Chrysostom’s church at 10:00 A. M. Interment 
was at Manchester, Vt. 
i 
Duncan Wishart 

Duncan Wishart, president and manager of the Canada 
Office Furniture Company, Ltd., 395-97 Notre Dame street 
West, Montreal, Canada, died suddenly Friday, August 15, 
after returning from a short motor trip through the Adi- 
rondacks 

Mr. Wishart was born in Dundas, Ontario, Canada, sixty- 
five years ago and has been a citizen of Montreal for the 


past forty-four years. After having taken up his residence 





| 
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THE LATE DUNCAN WISHART 


in Montreal Mr. Wishart established the Canada Office 
Furniture Company and has actively directed its affairs 
ever since. He was a member of the Stationers Association 
of Montreal, the Montreal Board of Trade, a life member 
of the Montreal Amateur Athletic Association and was 
connected with the Anglican church. 

Mr. Wishart is survived by three brothers and two sis- 
ters. The funeral was held Tuesday, August 19, and inter- 
ment was at the Mount Royal cemetery, Montreal. 

hh 


E. C. Gerwig 

The death of E. C. Gerwig of Parkersburg, W. Va., on 
August 29, takes from the office furniture industry one of 
those who have done much for that industry and whose 
absence will be keenly felt and greatly regretted by a wide 
circle of friends, including many office furniture dealers to 
whom the benefits of his experienced counsel were ever 
available. 

Mr. Gerwig was treasurer and general manager of the 
Bentley & Gerwig Furniture Company at Parkersburg. 
He was born in that city, October 11, 1878 On finishing 
grade and preparatory school work, he attended West Vir- 
ginia University, and after his graduation he became asso- 
ciated with the Bentley & Gerwig organization, in which 
he advanced steadily to the responsible position he held at 
the time of his death. 

Mr. Gerwig was active in civic and social organizations. 
He was a director of the Wood County Bank and a mem- 
ber of Masonic bodies. 

Office Appliances joins in sincere sympathy to the be- 
reaved family and associates. 

| ie ie 
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Thomas A. Brown 

Thomas Albert Brown, president of Brown Brothers, 
Limited, stationers and bookbinders of Simcoe street, 
loronto, Canada, passed away suddenly at his home, 184 
Crescent road, on September 9, in his sixty-fourth year. 
Although he had been in ill health for some three months, 
he had lately been recovering and was hoping to return 
to active business within the week. He was born in 
Toronto in 1867, the son of Richard Brown, founder of the 
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You Don’t Go Fishing 








= 


With Only One 
Kind of Bait 


You wouldn't go on an extended fishing trip with only one 
kind of bait in your tackle box. 

Muskies don’t care for “‘flies’’—and the hungriest of trouts 
show but little interest in a “spinner.” Even the appetites 
of different fish vary from day to day. That's why the 
skilled fisherman knows that to get results he must have a 
complete assortment of bait. 

When you go out after steel cabinet business with the A-S-E 
line you are equipped to meet every requirement of the small 
office, large othice, factory or store. 

There are 29 different types and sizes—ranging from large, 
roomy storage and wardrobe cabinets to highly specialized 
cabinets such as are used for filing tabulating machine cards. 
No need for switching from one incomplete line to another 
in an effort to meet your customer's requirements. 

The exact cabinet he needs is sure to be among the 29 differ- 
ent A-S-E models—all attractively illustrated and fully de- 
scribed in the big, new catalog. 

And the many advantages developed through 18 years’ ex- 
perience in steel craftsmanship give you a forceful, clean-cut 
sales story—that will enable you to get your share of the big 
business as well as the small. Send the coupon for your 


copy of catalog C-28 today. 


All-Steel-Equip Company 
Incorporated 
600 GRIFFITH AVENUE — AURORA, ILL. 





| All-Steel-Equip Company, Incorporated | 
600 Griffith Avenue, Aurora, Illinois 


| Please send me the special catalog C-28, detailing the com- 
| plete line of A-S-E steel cabinets, lockers and unit shelving. | 


ere Serr ee ee | 
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An Unexcelled Duplicator 


IT Is: 
C OMPACT 
A DJUSTABLE 
N EAT 
ORIGINAL 
D EPENDABLE 
EFFICIENT 


Revolutionary Idea in Duplication 


Velosopads—an original composition pad to replace 
the old type gelatin films. Not a stencil duplicator. 


Simple—most easily operated machine of its kind on 
the market. No experience needed. 


Attractive—designed and finished with the style and 
neatness of the highest grade office equipment on 
the market today. Made entirely of non-corrosive 
material. All parts easily accessible for keeping 
clean. 


$35.00—complete, amazingly low price. Liberal dis- 
count to the Dealer. 








All Patents Pending 


Economical— both in original purchase price and in 
upkeep. Our carbon paper, ribbons, pencils, inks, 
etc., used with the new VELOSOPAD make pos- 
sible the duplication of various kinds of writing and 


drawing at a very low cost. 


Indispensable—in fact, many firms and individuals | 


can reduce their costs by discarding old equipment 
and installing VELOSOGRAPH. Unlimited field 


for runs up to 500 copies. 











DEALERS: Territory now open for well rated, live agents. The influx of orders and inquiries 

resulting from our September announcement from all over the U. S. A. and Canada is con- 

clusive evidence of the confidence in the Canode line and the real need of this efficient, economic 
method of duplication. Write for details. 


Canode Ink & Office Supply Co., Inc. 


4534-4538 West North Avenue Chicago, Ill. 
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business which bears his name and which had started in 


England in the eighteenth century. 

Thomas Albert 
entered business in 1885 
the company in 1893 and president of the company on the 
Under the combined leader- 


Brown received a good education and 
He was made vice-president of 


passing of his father in 1920. 
ship of Mr 
grown to be one of the largest of its kind in the Dominion. 

During the took an part in 
patriotic work, being chairman of the committee in charge 
of Y. M. C. A. camp activities in Ontario. He was a mem- 
ber of the United Charities and the-Y. M. C. A. and be- 
Association, the 


Brown’s father and himself, the business has 


war, Mr. Brown active 


Canadian Manufacturers’ 
Lambton Golf Club and to two of the 


longed to the 
Board of Trade, 
curling clubs. 
He is survived by his widow, Mrs. Jennie Bickell Brown; 
one son, John L.; two daughters, Mrs. J. H. Chapman and 
Mrs. C. Beatty; a brother, R. N. Brown, vice-president of 
Brown Brothers, Limited; and Mrs. Kerr, 
Mrs. Fisher and Miss Brown, all of whom reside in Toronto. 
Brown of the 15th Bat- 


three sisters, 


Another son, Captain Richard A. 


talion, C. E. F., was killed at Passchendaele in 1917. 


m om oh 
Frank R. Ford 
Frank R. Ford passed away at New York September 17 
following an operation 
L. C. Smith & Corona 
founder of the engineering firm, Ford, Bacon & Davis, and 


He was formerly president of the 
[Typewriters Inc, Mr. Ford was 
and public utility engineering. He 
Mr. Ford was a director of many 
Fokker Aircraft Company. 


a leader in industrial 
was fifty-nine years old 


corporations, including the 


y ¥ y 
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Howard L. Zook 


Howard L. Zook, a Elgin, IIL, 


r 9 after a prolonged illness. He 


pioneer stationer of 


passed away Septeml 


| 
was seventy years old, and a member of the Elgin city 
council eleven years. Mr. Zook was born at Lancaster, 


Penna., moving to Elgin in 1884. He is survived by his 
widow, Mrs. Alice Lockmiller Zook 

Ts rls rl 
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Gustave Weiss 


Gustave Weiss, of Salz Bros., passed away a short time 


ago following a nervous breakdown He was a member 


years, and had a wide ac- 


field Mr 


of the Salz sales staff twenty 


quaintanceship in the wholesale Weiss was 


thirty-nine vears old. 


> 
Striking Gift Boxes Enclose Conklin Lines 


Che creation of specially designed numbers having an 


especial appeal to gift buyers, and so packaged as to be 


conveniently and strikingly displayed in the gift boxes 


included with them, is one of the things The Conklin Pen 


Company has done to keep the retailer's cash register 


ringing during the gift buying season this year. 


Conklin Christmas magazine and newspaper advertising 


will be comparable to the Conklin school opening adver- 
tising, which was the heaviest seasonal schedule ever re- 
leased by that hous \ttractive window display material 
is available in abundance for dealers who request it. Spe- 
cial provisions have been made for the filling of orders 
the same day they are received. 

“There is an emphatic upswing in purchases by retail 


trade,’ says Tom Emerson, sales manager, “and we feel 
that a fine Chistmas business is unmistakably indicated. 


‘The low cost of writing instruments, their unique beauty 
and constant utility make pens and pencils especially ap- 
pealing to gift shoppers. We are helping the retailer in 
every Wav we Cal 1use we sincerely be eve that this 


year presents a rtunity than usual for him to 


do a big profitable pen and pencil business.” 








The COLONIAL SUITE 
No. 500 


by 


This is one of three new suites, all charac- 
terized by creative designing, and based upon 
our dealer questionnaires. Wagemaker 
Suites are built to sell; for those who sell 
them. 


WAGEMAKER COMPANY 
Grand Rapids, Michigan 
TORN RN RNR 
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iL DACO 


dry stencils and 


duplicating inks for 


enterprising dealers 





Ilpaco No. 1400—lIntenselv 
black, free flowing; the finest 
ink for fountain duplicators 
Medium consistency, dries The New Ilpaco Stencil is 
quickly. Guaranteed not to packed in a most attractive, 
harden on the pad substantial box. 





Ilpaco products have the eye appeal. They 
are put up in beautiful packages which break 
down sales resistance at first glance. Beauty 
sells automobiles, fountain pens and watches. 
It also sells Ilpaco duplicating supplies. 

This attractive appearance of the containers is 
in keeping with the quality of the goods inside. 
[lpaco stencils and stencil inks are strictly high 
grade supplies. They satisfy their users and 
constantly are bringing in repeat business. 

The price is less than one might expect to pay 
for such high quality. Both stencils and inks 
are sold at figures which are agreeable to the 
ultimate user and enable the dealer to make 
an attractive, legitimate profit. 

The dealer who concentrates on Ilpaco removes 
all uncertainty about his source of supply. The 
line is complete and has been on the market 
for years. 


“vw 


Try It Out 


Dealers are invited to write for samples and put 
them through rigid tests. A better plan would 
be to place an initial stock order with the under- 
standing that you have the privilege of return- 
ing it without obligation if Ilpaco supplies are 
not the finest you ever offered your trade. 


LGLLINOITS | 


PAPER COMBANY. 


516 West Jackson Blvd., Chicago 
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Pacific Coast Man Visits Globe-Wernicke 
John B. Hibbard, district sales representative of The 
Globe-Wernicke Company for all the territory west of the 
Rocky mountains, recently visited the company’s factory 











JOHN B. HIBBARD 


at Cincinnati, where he received information concerning 
many new products Globe-Wernicke are introducing, and 
was given complete information about several national 
campaigns to be run this fall. 

saatiestnileaiaiaias 

September Conditions From Credit Man View 

A marked picking up in sales and a slight improvement 
in collections is reflected in the September trade survey of 
wholesale and manufacturing firms, conducted by Credit 
Monthly, publication of the National Association of Credit 
Men. 

Whereas only one city reported brisk sales a month 
ago, five reported good sales this month. The cities were 
Denver, Colo., San Diego, Calif., Waterloo, lowa, Utica, 
N. Y., and Reading, Penna. Sixty-two other cities reported 
sales “fair,” and thirty-nine reported them “slow.” 

Tampa, Fla., was the only city reporting good collec- 
tions, although fifty-seven other cities characterized collec- 
tions as “fair,” and forty-eight reported them “slow.” 
Eleven cities moved over from the “slow” column to “fair” 
during the month. 

The most encouraging reports came from Florida, 
rado, Nebraska and California, and the most unfavorable 
reports from Connecticut, Oklahoma, Arkansas and Ten- 


( olo- 


nessee. Depressed industrial activity was given as the rea- 
son for slack business in Connecticut, and the prolonged 
drought was blamed for unfavorable conditions in the 
other three states named. 

A comment from one of the Florida correspondents is 
particularly optimistic: 

“After four years of deflation following the collapse of 
the real estate boom, and after hurricanes, storms, the 
Mediterranean fruit fly plague and a series of bank failures, 
Florida now is most definitely on the up-grade. With the 
modification of the fruit fly regulations, and the largest 
citrus crop in years with practically all the grape fruit 
under contract at good prices, we feel that most of our 


troubles are behind us.” 
— 

C. C. Carpenter Back at Work 
Charles C. Carpenter, vice-president of the Boorum & 
Pease Company, with headquarters at Chicago, is again 
active at his duties. Shortly after his appointment in June 
Mr. Carpenter became ill, and was obliged to rest. He 
started “hitting the ball” too soon after his illness, and 
found it necessary to drop work again for a short time. 
He is back in the harness now, and his friends hope that 
there will be no further interruptions to his plans to expand 


the “B. & P.” field. 
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Officers’ Quarters of the First Trust © Savings Bank, Chicago. Showing the 
“CLEMCO™ Berkshire Suite as Installed by Marshall Field & Company, Chicago, 


The “CLEMCO” 
Berkshire Suite 


The Strongest Selling Fine Office Suite Ever Designed. 


We do not believe that any fine office suite built has ever approached the 
sales volume of the “CLEMCO” Berkshire Suite. 


In design, it is exceedingly pleasing. It grows upon you—you never tire 
of it. “CLEMCO” Construction and Convenience Features are un- 
surpassed as comparisons will prove. Made in selected American Walnut 
of beautiful figure. Happily, all these combine to enable you to sell the 
‘““CLEMCO” Berkshire at an interesting retail price for furniture of such 
remarkable quality. 

Banks, the Country over, have standardized on the “CLEMCO” Berk- 
shire Suite. 


For profit, prestige and customer service, you should 
have the “CLEMCO” Berkshire Suite on your floor. 


The Clemetsen Co. 


Makers of a Complete and Exceptional Line of Desks and 
Fine Office Suites for Business, Bank and Professional Use 





AN 
3401 Division St. LIZ MICS® Chicago, Illinois 
> 





The Clemetsen Co. is a member of the Wood Furniture Associates, Inc., 
whose work it is to promote better offices through the use of wood. 
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“Seeing Ourselves as Others See Us’ 





“Since Taking on Your Line We 
Have Made a Much Greater 
Success of Our Ribbon and 


Carbon Department.” 
—A. J. WALKER 















: PAT ie 


Arthur J. Walker, 
nationally known 
figure in the sta 
Pretentious and efficient office furniture and stationery store of tionery and office 
Farnham Printing & Stationery Co., at 417-419 Hennepin Avenue, equipment field, 

Minneapolis. Vice President, 
Farnham Printing 
and Stationery 
Co., Minneapolis, 
and present Presi- 
dent of the Na- 
tional Stationers’ 

Association. 











So writes A. J. Walker, prominent office 
equipment specialist, vice president of the Farnham Print- 
ing and Stationery Co., Minneapolis. 


Naturally, Columbia is proud of this commendation of its 
Dealers’ Cooperative Sales Plan from an individual so suc- 
cessful in his field. And Columbia is prouder still that 
Mr. Walker is not alone in his praise of the Plan that 
reaps bigger profits for dealers everywhere. 


His testimonial continues: “Our association with your 
Company has been most successful. “The cooperation given 
us has been most generous and productive of results. We 


Stat p tore of Farnh Print Y Ste > a 605 ; : . ; —_, 
— a deen Mee Easosasalie _— feel that, like ourselves, the Columbia Ribbon & Carbon 











Co. leaves nothing undone to produce satisfaction for their 
dealers and their dealers’ customers.” 





What the Columbia Sales Plan has done for Mr. Walker's 


firm it can do for you. Write now—for full particulars. 





RIBBON & CARBON MBG. CO., INC. 
Main Office and Factory: 
Glen Cove, Long Island, N. Y. 


New printing plant and warehouse, Farnham Printing & Sta- Branches and Agencies in all Principal Cities of the United States; also 
tionery Co., Minneapolis. Toronto, London, Mexico City, Madrid, Milan 














THERE LS A DIFFERENCE IN TYPEWRITER RIBBONS AND CARBON PAPERS! 








OCTOBER, 1930 


A Help for Numbering Machine Users 

Almost every numbering machine user has at one time 
or another struggled with the cork of a numbering machin« 
ink bottle. While the pads of these machines require re- 
inking only at comparatively infrequent intervals, re-inking 
sometimes becomes almost a ceremony in the endeavor 
to avoid spilled ink and stained fingers. So The Bates 
Manufacturing Company, Orange, N. J., is now putting its 





NEW CONTAINER FOR BATES INK 


numbering machine ink in the improved container illus 
trated, 

In addition to the attractive design of the bottle, the 
container has the unique feature of a non-breakable metal 
screw cap with the brush attached. An eighth of a turn 
and the brush is ready for use. 

Another eighth turn, and the brush is back in the con 
tainer, with the ink safely sealed against spilling and evap 
oration. 

ee - 
Store Hours Conform to Trading Habits 

The J. K. Gill Company, Portland, Ore., changed the 
hours of the retail store from 8:30 a. m. to 5:30 p. m., to 
8:45 a. m. to 5:45 p. m. The change was contemplated 
some time, and after an investigation the retail store hours 
were changed September 15. 

It was found that more customers tried to enter the store 
between 5:30 and 5:45 than was the case in the early morn- 
ing, when fewer individuals entered to buy between 8:30 
and 8:45. The new schedule of hours compares with that 
of the Portland department stores The Gill wholesale 
departments continue on the regular schedule of 8:30 a. m 
to 5:30 p. m. 


\n advantage to the personnel is that the later opening 


hour will permit more of the store employees to walk to 


work, with benefit to health and spirits. 
Ee 
Clocking Airplane Racers 

California manufactured products have acquired a new 
honor. Marchant calculators, made at Oakland, were used 
exclusively to time the flight of planes engaged in the 
National Air Races at Chicago in August. Marchant ma- 
chines were selected, as they are capable of computing 
the elapsed time of any racer a few seconds after the finish 


of his race. 





Ee 
Trade Commission Bans Untruth 
The Federal Trade Commission has effected a stipula- 


tion (No. 635) with co-partners who distributed carbon 


paper. The latter agreed to cease carrying on their letter- 
heads and labels the words “manufactured by,” which led 
buyers to think that the partners own or control a factory 
where such carbon paper is made. 

é iiecetionbe 
Amazing Appreciation 


The heirs of E. D. Franz, a St. Louis grocer, have occa- 





sion to rejoice in his acumen. He had invested $21,000 in 
stock of the Burroughs Adding Machine Company prior 
to his death in 1898. The estate is being settled, and the 
nine heirs will split $10,381,000 as a result of the invest- 
ment. 








No. 6304 Design, size 24x38—5’’ end panels heavily padded. Beautifully em 
Lossed in contrasting colors on genuine top grain leather, blue, brown, green or rei 
genuine pigskin (embossing on genuine pigskim panels not colored). Colore 
linoleum furnished to match leather end panels. Felt bottom. 





No. 6305 Design, size 24x38—5’’ end panels heavily padded. Beautifully em 
bossed in contrasting colors on genuine top grain leather, blue, brown, green or 
red genuine pigskin (embossing on genuine pigskin panels not colored). Colored 
linoleum furnished to match leather end panels. Felt bottom. 

















No. 1120 Fox colored all linoleum desk pad. Shaded green or brown with design 
in center. Gold edge arcund pad. Size 24x38. 

The new Fox colored linoleum pads are described 

in detail in a 6-page folder, sent dealers on request. 


Geo. E. Fox & Company 
319 W. Ohio Street CHICAGO 


A. H. Denny, Inc., 356 Broadway, New York, Eastern Wholesale 
Distributor 
Western Wholesale Stationers, 228 S. Los Angeles St., Los Angeles, Cal., 
aciic Coast Distributor 
Associated Stationers, Inc., Jefferson and Quincy Sts., Chicago, IIL, 
Distributor 
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READY 
Within 30 Days 


HIS message is directed particularly to 

distributors of LIBERTY Storage Files 

who want to take advantage of the pres- 
ent unusual opportunity to increase sales in 
this line. It is intended also for those rated 
stationers and office supply firms who want 
to add a genuine profit maker to items they 
already sell. 


New Fall Sales Builders 


Within 30 days, our new 1930 sales helps will be 
ready—they are now on the presses. These helps 
will include aids to salesmen, folders for prospects 
and customers, and window display cards. 





In proof of the value of using these sales 
helps, we point to the fact that the fastest 
growing sales throughout the entire list of 
LIBERTY distributors are for those firms 
that have used our selling helps year by year. 


Biggest Season Just Ahead 
LIBERTY Storage Files have always appealed to 


business executives because of their convenience 
and economy. This fall and winter, economy will 
be the watchword of many banks and business 
firms. It is a big opportunity to push LIBERTY 
Files and to increase profits. Liberty Files also 
offer a splendid item to use in contacting and win- 
ning new customers. 


If you wish to have samples of these sales 
helps and full information, in 30 days, 


Mail This Coupon Today 


ATTENTION OF 


Pee eww ewer ewe esewesesweeeweoe ‘ 
| I 
} BANKERS BOX CO., INC., ! 
} 536-538 S. Clark St.. CHICAGO, ILL. | 
Please send me samples and full information 
regarding your new 1930 sales helps on LIBERTY 

| Files. ! 
| | 
| Fin | 
| | 
1 Srreet 
| | 
| Cry ' STATI ] 
| | 
| | 
| | 
. ; 
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Helping on the Good Work 

Another capital example of propaganda for prosperity 
has come to us in the form of the “Buy Now” number of 
‘\ Bond Issue,” house publication of the F. W. Bond 
Company, advertising agents, Chicago. The number is 
“dedicated to the promotion of constructive and economi- 
cally sound conceptions of present conditions and sane 
anticipations of an early improvement. 

The issue referred to contains proved facts and figures 
showing that the consumer has the money to buy prac- 
tically anything within reason; that consumption has over- 
taken production; that leading businesses are coming 
through the “slump” with good profits, and that we are 
entering a new era of greater purchasing power. 

We are given the startling thought that the difference 
between prosperity and hard times in this country is only 
one dollar a week per capita. 

The F. W. Bond Company launched the “Buy Now” 
campaign only a few weeks ago, and now the Illinois 
Chamber of Commerce is behind the movement. Several 
national concerns are participating as well as trade and 
class publications, while the Chicago Elevated Advertising 
Company has donated 500 single-sheet poster spaces on 
Elevated platforms. 

Let us—Buy Now! 


or 
Activities at Trick & Murray’s 

Thomas Bales has been placed in charge of the pen de- 
partment of Trick and Murray, Seattle, vice Herman Linke 
resigned. 

Ross Evans, salesman in the Trick & Murray store on 
Second ave., has been pinch-hitting with windows since 
Mr. Linke left the other day, and has attractively arranged 
several new displays. 

A feature of the vestibuled entrance to this store at pres- 
ent is the spectacular stunt which shows a metal desk bal- 
ancing like a ballet dancer on one leg. It mechanically 
circles on one toe to show the strength of construction to 
the crowd attracted to the stationery store's entrance by 


this human-interest display.—C. M. L 


— 
Booksellers See Profits in Office Supplies 

Booksellers and stationers in Canada are not receiving 
the co-operation they feel should be extended by the book 
publishers, so there is an agitation in the Dominion seek- 
ing trading profits from the commercial stationery depart- 
ment by aggressive tactics. Books are to be considered a 
side line, and activities on the street and in the store will 
build up business on consumption items which require 


more or less frequent replacement. 


a ae 
Prior Joins M. B. & P. Staff 
From “East of the Mountains” as those on the other 
side of the Rockies appear to Western Washingtonians, 
Albert V. Prior has come to enrich the staff of the Miller- 
Bryant-Pierce, carbon and ribbon organization in the Cen- 
tral building, Seattle —C. M. L. 





aoe. ee he 





Son Born to the Collinses 

Mr. and Mrs. Harry T. Collins announce the birth of a 
son on August 21. Mr. Collins represents The Conklin 
Pen Company of Toledo in the Northwest, and resides in 
St. Paul, Minn. 

a 
Miss Skagseth 

Mr. and Mrs. Arne Skagseth are happy because of the 
arrival September 7 of a daughter. Mr. Skagseth is a 
member of the Miami Stationery Company, Miami, Fla. 
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The new Skyscraper 
Desk is so entirely new 
that your customers will 
nearly always prefer it 
against any wood desk 
or ordinary steel desk. 
It is a steel-foundation, 
organized desk with a 
roll-edge top. A trial 
order will convince you 
that it sells! 





Two!* 








—S—S— 
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The Fire-File is the only safe-insulated 
filing cabinet available to the retail 
trade. It is a super-file, with all insert 
combinations, insulated exactly like the 
famous Shaw-Walker line of Executive 


Safes. 


Surely it is worth your while to investi- 
gate these two money-making lines, 
which you can get nowhere else in the 
industry. Write us, or send the cou- 
. pon. We will send you a complete ex- 

planation of the Shaw-Walker fran- 
. chise,—how you can make money sell- 


* ing Shaw-Walker to the business pub- 
There are TWO especially lic of ‘t 
interesting lines, available ” yo oye 
through Shaw-Walker, which 
you can get nowhere else. 
Both are profit-makers; both 
distinguish you from the or- | 
dinary office equipment re- 


a GHAW-WALKER 


Muskegon, Michigan 


























om ee 


TO SHAW-WALKER CO. 
Muskegon, Mich. 


Please send me complete information on the Shaw-Walker franchise, with no 
obligation to me. 
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Business choose 


the Autopoint? 


The reason furnishes a tip on 
what pencil you'll like best! 






































Ads Like These 


Now Running in 


CHICAGO . 
CLEVELAND : 


ST. LOUIS 
PITTSBURGH 


PHILADELPHIA 


EALERS! Autopoint’s fall 

advertising money is being 
spent to get customers to walk 
into your store. Newspapers, 
you'll agree, are the advertising 
medium that can produce that 
result. So we're investing our 
appropriation right among read- 
ers who are in a position to buy 
from you NOW. . . This Auto- 


It means you must have stocks of 
Autopoints on hand. It means 
you must put Autopoint out in 
front. Give it window space. If 
you need display material, send 
for it. If you want proofs of 
Autopoint ads, send for them. 

We want to help you make the 
months from now till Christmas 
profitmonths. The Autopointad- 


point advertising . vertising will pro- 

will bring you busi- duce for you if you 

ness if you'll let it. giveit cooperation. 
The “Better Pencil” Made of Bakelite 


AUTOPOINT COMPANY, 1801-31 Foster Ave., Chicago 








Short Model 
Dialer 
Autopoint 


$] 















Take a tip from 
Big Business 














Autopoint 
Oversize 


s] 
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Rotogravure Section on Writing Instruments 

The biggest advertising campaign for pens and pencils, 
with the powerful influence of color, started last spring 
at graduation time. The plan was outlined on page 25 
of our July issue. The campaign this spring was of the 
nature of a test. It showed such tangible results that it 
has been made a part of the advertising program of the 
W. A. Sheaffer Pen Company. Thus far the Sheaffer 
organization, with the aid of its advertising counsel—the 
McJunkin Advertising Agency, Chicago—has been success 
ful in getting the co-operation of thirty-eight newspaper 
publishers in this commanding advertising effort. 

C. K. Hart, advertising manager for Sheaffer products, 
discussed recently the Sheaffer advertising schedule for the 
remainder of this year. “Sheaffer dealers everywhere will 
profit more than ever by our national newspaper adver- 
tising campaigns. In addition to the millions of readers 
who see the company’s message in black and white, con- 
tracted regularly in hundreds of daily and college news- 
papers, nearly 10,000,000 additional readers will be attracted 
at the most opportune time in Sunday newspapers by 
Sheaffer messages in color supplements.” 

The company first used rotogravure in 1927, with the 
idea of concentrating a large part of its appeal in news- 
papers, with the four-color process wherever possible. 
The first page of the campaign now running shows in 
colors a young girl waiting, with her luggage, for the 
carryall which is to take her to the college “dorm” the 
first time. This page carries no advertising, showing 
merely the newspaper’s own heading. The fourth page 
shows a full-page Sheaffer advertisement. The two inside 
pages are left blank, and the newspaper publisher uses 
them with dealer tie-up ads, feature stories, etc 

The company has a liberal supply of sales helps for 
dealers, in addition to the newspaper campaign. All basic 
merchandising helps are provided, including artistic win- 
dow trims, plate glass signs for door or window, show 
cards, show cases, streamers and cutouts, pamphlets in 
vigorous colors for envelope stuffers, and booklets full of 
meaty information for owners of fountain pens and deal- 
ers selling them. 

en saree 
Linke Takes Road for Wahl 

Herman Linke, popular display manager of Trick & 
Murray, Seattle, and manager of the pen department of 
that large stationery house, has been appointed as a sales- 
man on the road for the Wahl Pen Company in the North- 
west territory. He is covering Washington, as well as 
parts of Oregon and Idaho, with the Wahl line; calling on 
dealers, meeting stationers, managers of gift departments, 
and general retail stores in which the colorful Wahl line 
makes an attractive display. 

Having won prizes previously for his pen displays and 
salesmanship, while in charge of that department and of 
windows for Trick & Murray, Mr. Linke is equipped for 
the new work on the road which he enjoys.—C. M. L. 


aandiiiinnietined 
Fransen Takes New Location 

Impending razing of quarters occupied by the office sta- 
tionery house of A. E. Fransen, at 1007 Third ave., Seattle, 
to make way for a two million dollar City Light Tower, 
has caused Mr. Fransen to select a new location, where he 
will double the floor space of his present quarters and 
augment his stock, fixtures, equipment and personnel. He 
has chosen space at 1105 Third avenue, a block further 
North, along the line of the city’s progress, where he will 
presently open with an enlarged staff, handsome fixtures, 
and enlarged stock of office supplies. In the rear of the 
store to be opened there, he will house his printing plant, 
which specializes in the turning out of letter heads, com- 
mercial forms, and printed booklets.—C. M. L. 
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NOW ..+ a proved 


source of year ’round 
profits for you! 


FRAMED 
BLACKBOARDS 


for the office, factory, home, 
and a score of other uses 


The stationer and office supply dealer who stocks and 
lists Weber Costello Framed Blackboards and Bulletin 
Boards, will find a ready market for their sale. 

Modern business—offices and factories all use Framed 
Blackboards. For sales conferences, visualizing sales 
plans, chalk talks, production schedules, and posting of 
announcements, Framed Blackboards have become stand- 
ard equipment. 

Schools, churches, lecture halls, and railroad stations 
present profitable sales opportunities. 

With the Holidays coming, parents will want to give 
their children Blackboards for use at home. 
































STYLE K BLACKBOARD 


A popular 
model for 
home or office. 
Built in 4 sizes. 
It is a complete 
unit ready to 
hang on the 
wall. The 
Blackboard has 
a perfect writ- 
ing surface 
that is dura- 
ble. Furnished 
with metal 
frame and 
grommets at 
the top for con- 
venient hang- 
ing on the 
wall. 























Display and stock the attractive and useful Weber Cos- 
tello Framed Blackboards and Bulletin Boards. Mod- 
erately priced—providing for a substantial “mark up”— 
they bring you a real opportunity for volume sales and 
added profits. 


Let us send you our catalog describing and illus- 
trating our complete line of Framed Blackboards 
and Bulletin Boards. Write for your copy, today. 


Weber Costello Co. 
<> GEACesrs 


MAKERS OF GLOBES, MAPS, FRAMED 
BLACKBOARDS, ERASERS, CRAYON 
FOR NEARLY HALF A CENTURY 


Dept. B1054 
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POLAR ANNOUNCE 
MANY IMPROVEMENTS 


Removal of our factory to a new modern 
concrete building with double facilities. 





Modern showrooms with several hundred 
items attractively displayed. 





A liberal uniform discount from list re- 
gardless of quantity ordered. 





Many new items and patterns added to our 
Fall line and some price adjustments in 
other items. 


THE NEW LOW PRICED EMBOSSED PANEL 
DESK PAD OF EXCEPTIONAL VALUE 





PU GwUD TE sect vec seccccccsat $5.00 
Pees Ghee Beas Vad ke Cesarean 6.50 


THE NEW TURNED LEG OBLONG 
WALL WASTE BASKET 





No. 7054ea—Walnut ................. $13.50 


Write for Full Detail Information 


Polar Manufacturing Co. 
Terminal Commerce Building 


401 NO. BROAD ST., PHILA., PA. 
If It’s a Polar Product Quality Is Assured 
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Export Managers Must Eventually Control Export 
Advertising 

At the seventeenth annual convention of the National 
Foreign Trade Council held a few months ago in Los 
Angeles there were a number of fine addresses. We give 
here a brief digest of remarks made by C. M. Peter, a well- 
known export manager, on the subject of advertising. We 
believe Mr. Peter’s ideas will interest export managers in 
the office equipment field. He said: 

“It has been suggested that some day the export man- 
agers are going to have to set up an agency which will 
provide a measuring stick for advertising worth. The 
sooner it comes, the better for all export advertising. The 
trouble as I see it is that export advertising has not been 
made to toe the mark. It has not been subject to close 
enough scrutiny and has not been found out. For the good 
of export advertising itself, it must have a house cleaning, 
and the export manager must wield the broom. 

“Advertising has and will change market ideas. As a 
matter of fact, this analysis of advertising is being made 
constantly, and as.a consequence of the material brought 
to light the whole idea of advertising and selling is under- 
going a fundamental change. This was to be expected; 
it is impossible to introduce a new force, that of inter- 
national advertising and marketing into your business or 
a branch of your business, without thinking in interna- 
tional terms in order to take advantage of the values that 
await you. 

“I think it may be said of every worthy and successful 
organization that its purposes and ideals are the com- 
posite of the best purposes and ideals of its members who 
control its destinies and contribute effectively to its ac- 
tivities. The idea of an organization suggests an institu- 
tion created and maintained by the willing and united 
service of many men, by their loyalty to a common stand- 
ard, by their devotion to a common cause 

“The day will come when the export managers are going 
to wake up to the fact that to the extent they are able 
to financially, all people whether white or black, brown 
or yellow, buy things for the same reason throughout the 
world, because of utility, vanity, or any of the seven rea- 
sons psychologists have given us for buying. 

“When that times comes, the export manager will domi- 
nate advertising, because with the aid of the publishers 
he will have simplified it and will have removed the ob- 
jectionable features from it. He will then use it for the 
tool it is, in the way he then will know how it should 
be used.” 


————— 

Gestetner, Ltd., Shows Substantial Profit 
[From Wall Street Journal, September 8—London Bu- 
reau.]|—D. Gestetner, Ltd. (manufacturers of duplicating 
and office printing machinery), reports for year ended 
August 31, 1930, net profit of £151,871 compared with 
£147,201 in 1929. Common dividends were continued at 
25%. Earnings of the American subsidiary in its first year 
showed a loss, but directors state that actual sales did not 
start until December, 1929, and were affected by the de- 
pression in United States, but regards results achieved as 

indicative of great possibilities in American market. 


RARE sae 
Art Metal Has Big Orders Ahead 

Art Metal Construction Company enters the final quar- 
ter with approximately $750,000 in orders on the books. 
Production schedules at company’s plants here have been 
materially increased during past three months, although 
the working week remains unchanged at five days. Early 
this year, the company, in order to partially alleviate the 
unemployment situation, reduced the working week from 
5% to 5 days, but since that time has added materially to 


its payroll. 
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Model No. 5 


with new safety staple guide—will not 
clog nor jam in ordinary use all work- 
ing parts readily accessible Temporary 
or permanent fastening by push or pull 


of finger grip. 





Babe 
$3.00 
$3.50 west of 
Miss. 





Light weight, smallest stapler on the 


market, efficient, non-clogging. Rubber 
feet protect desk or table top. Choice of 
five attractive colors. Uses ‘‘Babe’’ ¥4-in. 


staples. 











for heavy binding, 6x31. inches on desk, 
5 inches high. Rustproof, uses half-inch 
staples, capacity up to 120 sheets (16-Ib 
paper). 

















Pi ee Reg. U. S. Pat. Office 


Used to fasten pertinent 
papers tin files instead of 
pins and clips— 


SAVES FROM 20% TO 50% OF THE FILING SPACE— 


6 pena: of concerns still cling to pins and clips 
to fasten pertinent papers together for filing. So 
office managers continue to berate filing departments be- 
cause important papérs become misplaced and—files are 
bulky and unwieldy. 


Speed Fasteners eliminate these hazards. The point sharp- 
ened staples clinch the papers securely and permanently. 
The ends of the staples turn slightly upwards leaving no 
rough edges or points to catch and tear any other papers 
in the file. Files are always in perfect order and in their 
proper place. 

What purchasing agent—what office manager wouldn't be 
interested in any device that would reduce his filing space 
from 20% to 50%. Filing space costs real money. The 
amount of space saved by a Speed Fastener in one four- 
drawer file more than pays for the investment. 


There is a Speed Fastener for every stapling requirement. 


If you are not capitalizing on Speed Fasteners you are 

overlooking real profits. Use Speed Fasteners in your 

displays and mail campaigns and suggest them at the 

counter. 

Write for full information, prices, discounts, dealer helps, 
display material, etc. 


Every Speed Fastener Is Guaranteed Perpetually 











DARROT SPEED FASTENER CORP. 












Point sharpened staples in 
frozen blocks, 100 to a strip; 


1,000 to a box. 

















388 BROADWAY 
NEW YORK, N.Y. 











Models No. 2 and No. 213 
stapling margin 11 inches. Model No. 2, 
capacity 40 sheets, price $10.00. Model 
No. 213, capacity 120 sheets, price 
$12.00. 
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Sturdy Construction 
NOTE THE WORKMANSHIP 
the reinforced drawer bot- G ag. 

tom. See the four efficient Pe <F" 
rollers, two on the drawer, two nl 
on the cabinet, so efficient and re 
smooth working. Demon- ‘ 
strates like files much higher 
in price. A value undreamed of. 
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Gives You Standard Steel File — — 
Well Made,Good Looking, Efficient — 


“th LOWEST PRICE Fier Offered 


e 
Here is your opportunity to offer a remarkably sturdy, 


well-built, beautifully finished file at a price. If you 
have a bargain trade, here’s the file for you! 

Loaded drawers roll easily on four substantial rollers; 
no lifting, no pushing; fingertip operation. Full 92 
inches filing capacity. Efficient follower block. 

\ new division of our plant now specializing on large 
scale production of this popular priced equipment has 
created the most startling value on the market today. 


Only an inspection will reveal the true value of the new 
Capitol File. There are no discounts for quantity. Or- 
ders filled as received. Do not delay. 


INVINCIBLE METAL FURNITURE CO. 


MANITOWOC, WISCONSIN 
NEW YORK CHICAGO LOS ANGELES 
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Tex-Okla Travelers Plan for Next Convention 

A meeting was called by Lee Coleman, president of the 
E. L. White Company, Fort Worth, and governor-elect 
of District No. 9, and Horace T. Hamilton, president of the 
Tex-Okla Travelers in the Pan-American room, Blackstone 
hotel, Fort Worth, Texas. Otto Eisenlohr, merchandise 
manager for The Dorsey Company, was appointed first 
lieutenant governor. 

The next regional convention will be held in Dallas in 
the early part of 1931 and it was definitely decided that the 
Adolphus hotel will be the headquarters for both the 
regional meeting and the Tex-Okla Travelers. Those pres- 
ent at the preliminary meeting were Lee Coleman of E. L. 
White Company; Horace T. Hamilton, The Reyburn Manu- 
facturing Company, president of the Tex-Okla Travelers; 
L. H. McDaniel, southern representative of the Wilson- 
Jones Company and secretary of the Tex-Okla Travelers; 
Otto Eisenlohr, merchandise manager of The Dorsey Com- 
pany; W. C. Northern, manager stationery department 
Stafford-Lowden Company, and Phil F. Webster, manu- 
facturers’ agent and honorary life president of the Tex- 
Okla Travelers. 

ees 
Dennison Continues and Expands Dealer Sales 
Service 

Last fall the Dennison Manufacturing Company, Fram- 
ingham, Mass., announced a service called “The Dealer’s 
Own Merchandising Service for 1930.” The venture met 
with success. The company is now offering “The Dealer's 
Own Sales Promotion Service for 1931,” similar to the 
1930 service but more inclusive and comprehensive. 

The service includes material for twenty-two different 
window display sets, store selling cards, window display 
pedestals, direct mail folders, utility merchandise en- 
velopes and art calendars. The material is designed from 
the retail stationer’s viewpoint and provides for effective 
display of related merchandise at chosen periods during 
the year. No specific manufacturer or group of manufac- 
turers’ goods are mentioned, the individual dealer featur- 
ing timely goods of his own choice taken from stock. 

All the items in this sales promotion service are offered 
by the Dennison Manufacturing Company at actual pro- 
duction cost. The entire service is described in detail in 
a profusely illustrated booklet. The twenty-two window 
display sets are shown in it, and in addition, it contains 
samples of the merchandise envelopes and an art calendar. 
Orders for the service are now being taken and will be 
accepted until late in November. 

—e 
Eberhard Faber Wins Safety Prize 

This year 1,485 plants, employing approximately 140,000 
people, were entered in the Greater New York Industrial 
Safety contest sponsored by the Merchants Association of 
New York. 

Nineteen plants this year were awarded prizes. Among 
the winners was the Eberhard Faber Pencil Company, 
which will receive a bronze plaque. This company has 
been a consistent winner of safety contests of this kind. 

At the plants of this company extreme precautions are 
taken to prevent accidents and when an accident does 
occur every effort is made to guard against a similar acci- 
dent happening again. 

Warning bulletins are posted throughout the work shops 
and the welfare of employees is a primary consideration 
with all officials. 

As a result of a continuously conducted safety campaign, 
the percentage of accidents in the Eberhard Faber Pencil 
Company’s works is perhaps lower than that recorded at 
any manufacturing establishment in America making a 
similar line of products. 
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Use the Full Line 


Satisiaction 
Guaranteed! 


Rough & Rebuilt 
TYPEWRITERS 


Rubber Covers 
PLATENS=PARTS 


“Invineible” Plastic 


TYPE CLEANER 


“INVINCIBLE” 
TYPEWRITER | 
SUPPORT | 


SUPPLIES 


BLICK Parts, Ink Pads 
Type Wheels—Supplies 


American Writing 


Machine Company 
374 Broadway 


NEW YORK CITY 
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FILING 
UPPLIES 


is one of the major factors 
in your business. You se- 
lect them with utmost care- 
You must obtain a complete 
line of good quality yet ata 
that permits you to 


meet competition 


Such a line is the GUSSCO 
Line of filing supplies. 
And, GUSSCO was 
founded with just this idea—to sell to the trade only. A 
line of filing supplies that can be sold without excuse at a 
price that overcomes competition. 


price 





The illustrations of two of the index guides are examples of 
the character of the entire line. Production methods enable 
us to build up large volume, yet every piece is made with ut- 


most care 


If you are a GUSSCO dealer you may be sure that your goods 
are going to reach you ontime. That there will be no delay. 
That every piece of merchandise will be what you ordered. 


Change to GUSSCO—"‘The House That Sticks to The 
Trade.” 


if 


We will be glad to 
submit our catalog 
and samples 





GulIDE SYSTEM & Suppty Co. 
335 CANAL ST. NEW YORK 


‘THE HOUSE THAT STICKS TO THE TRADE" 





























THE COMPLETE LINE 
Folders of every description— 


Index index Card Guides 

—Pressboard Guides— Metal 

Tip Guides — Celluloid Tip 
Guides and Folders. 
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| 080 against current liabilities of 


| 1929—an increase of $517,171. 
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Marchant Assets Increase 

The San Francisco Bureau of the Wall Street Journal 
reported the middle of last month that the total assets of 
the Marchant Calculating Machine Company as of June 
30, 1930, were $3,288,553, as against $2,771,382 on June 30, 
Cash increased to $274,716 
from $141,423 a year ago and current assets totaled $1,532,- 
$226,873, a ratio of 6.75 


poe 


to 1. This compares with current assets of $1,266,789 and 
current liabilities of $98,442 a year previous, a ratio of 
12.9 to 1. 


“Common stock dividends were inaugurated January 15, 
1930, with a payment of 40 cents a share, establishing an 
annual basis of $1.60 a share. 

“With reference to prospects for the remainder of 
year, officials hope that third quarter earnings may 
proximate those of the third quarter last year, when 
first effects of the business depression were felt by 
company. Earnings in the third quarter last year were 
$106,406 before federal taxes. 

“Orders from United States Government departments, 


the 
ap- 
the 
the 


| always more active immediately before and after the close 


of the government’s fiscal year, in June this year, have 
been in fair volume, and there have been good foreign 


shipments, at some periods this year.” 


ee 
Pitney-Bowes to Exchange Patents with German 
Concern 

The following interesting news report appeared in the 
Wall Street Journal about ten days ago: 

“Pitney-Bowes Postage Meter Company has effected an 
agreement with the of Berlin 
through which there is an exchange of patents of 
chanical and technical development affecting the various 
kinds of postage metering, parcel post and special ma- 


Francotype-Gesellschaft 
me- 


chines designed for taxing purposes. 
“During 1929 Pitney-Bowes effected a similar arrange- 
ment with the Universal Postal Frankers, an English com- 


pany controlled by Marconi, Ltd. Pitney-Bowes Postage 


| Meter Company has the benefit of all research work, in- 


ventions and mechanical developments made by the Ger- 
man and English companies for its own use in North and 


| South America.” 


eS 
Damon Takes Art Steel in Dixie 

L. W. Damon, secretary of the Southern Travelers Club, 
has been appointed representative of Art Steel Company, 
Inc., of New York City in the states south of the Mason 

and Dixon Line and east of the Mississippi river. 
Mr. Damon has a host of friends in the South who will 
see that the line taken shall receive full consideration and 


acceptance. 


eee 
Askew Purchases Hargreaves Stores 

L. E. Askew, president of the Askew Office Furniture 
Exchange, Dallas, Tex., has announced the purchase of the 
Hargreaves Printing Company stores at 1013 Main street, 
Dallas, Tex. This future known 
Askew-Hargreaves Stores. 
public on October 1 with complete stocks of all commer- 


business will in be as 


The place was opened to the 


cial lines. 


Cecil Bush, former manager of the stationery department 
of the Hargreaves Printing Company, will be in charge of 
the new place and will be glad to welcome his many 
friends, particularly the Tex-Okla Travelers. He also ex- 
tends a cordial invitation to all dealers visiting Dallas to 


pay him a visit. 


sehsarinahiiapaininienis 

Yow Takes New Position 
W. L. Yow, formerly with the Greenville Stationery 
Company, Greenville, Tex., with the 
South Plains Office Supply Company, Lubbock, Tex., as 


now connected 


1s 


city salesman, 
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No. 1021 


\ 
_— 
| Width between | 
arms 
191% inches 
Depth of seat 
20 inches 
Height of back 


from seat 











19 inches } 
~\ 








OLONIAL  \ 


CoLontaL offers a large and com- 
plete selection of chairs for fine offices, banks 
and directors’ rooms. Many chairs of fine de- 
sign and sturdy construction suitable for quar- 
ters of officials of distinction are shown in the 
new De Luxe Colonial Catalog. 


COLONIAL 1021 and 1022 chairs are here- 
with illustrated. These chairs have been 
largely used for fine installations. Note the 
artistry of design, the fine detail of construc- 
tion, particularly in the 
shaping of the back to give 
maximum comfort, the 
shaping of the arms and the 
turnings of the legs and arm 
stumps. 


These chairs will give life- 
time service. 


Photographs of chairs suit- 
able for your particular re- 
quirements will be gladly 
submitted. 


Colonial Chair Co. 


1730 to 1758 N. Maplewood Ave. 
Chicago 


SEND 


for 
OUR 
CATALOG 









— Ne 


COLONIAL CHAIR COMPANY, 
1740 N. Maplewood Ave., 
Chicago, Il. 

Gentlemen: 

Without any obligation, please send 
catalog and advise whether the franchise 
for the sale of your chairs is open in our 
city. 
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NEW modern typewriter, the Remington Portable, combines to 


an unusual degree utility and smart appearance. Strong. ..com- 
pact...light...fast...durable.. beautiful. Small wonder that its sales 
are soaring. Dealership franchises are still available in some localities. 


Write us... today. 


REMINGTON 


Portable ope WV ett es 


Remington Rand 


BUSINESS SERVICE 


BUFFALO, NEW YORK 
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The 1930 Tariff and Office Equipment 


An incomplete study of the new 1930 tariff, concerning 
which there has been considerable discussion, reveals that 
so far as concerns office equipment items there has been 
comparatively little change over the previous, 1922, tariff. 
Many of the rates remain the same, a few have been de- 
creased, and some increased. 

Typewriters and parts remain on the free list. 

Combined adding machines and typewriters and parts 
remain the same at 30% ad valorem duty. 

Adding machines and calculating machines and parts 
come under the heading of machines which are not spe- 
cifically provided for. Under the 1922 tariff they were 
dutiable at 30% ad valorem. Under the tariff the 
rate for this classification is reduced to 27%%. 


new 


Office equipment items which are dutiable at the same 
rate in both the 1922 and 1930 tariffs are the following: 
Copying tissues weighing from 6 to 20% pounds per ream 
of 20 by 30 inches. Printed matter (not lithographed). 
Fine writing, letter, note, and similar papers, whether or 
not ruled, bordered, embossed, printed, or lined. Sponges 
and manufactures. Pencils stamped with other than manu- 
facturer’s name or trade-mark. Copying or indelible leads. 
Penholder tips, penholders, and parts thereof. Gold pens. 
Combination penholders (pencil, eraser, and attachments). 
Pencil leads not in 
Chairs. Envelopes. 


Blank books. Photo- 
Cash registers and 


Slate pencils not enclosed in wood. 
wood or other material: also refills. 
Blotting paper. Wrapping paper. 

machines. 
Adding typewriters and 


graph albums. Dictating 


parts. Typewriters and parts. 
parts. Typewriter ribbons. 
Dupli- 


cating machines and adding and calculating machines. 


Items on which the duty has been reduced are: 


On the following items there is an increase in the duty: 
Drawing instruments. Tracing cloth. Leads, pencils and 
Metallic pens, except gold. 
Wood furniture other than chairs. 
Fountain pens made of pyroxylin. 

eee pe 

Infringement Sustained on Loose Leaf Patent 

U. S. District Judge Campbell, of the Eastern district, 
New York, N. Y., has rendered a decision in the suit of 
the Irving-Pitt 


Mechanical pencils 
Mechan- 


crayons. 
of pyroxylin. 
ical pencils. 


the Trussell Manufacturing Company vs. 
Manufacturing Company, adjudging infringement of Pat- 
ent No. 1,025,170. 
An injunction, accounting and damages were prayed for. 


The validity of the patent was sustained. 


The judge ordered that a decree may be entered in favor 
of the plaintiff, against the defendant, for an accounting 
and damages, with costs and the usual order of reference. 

The patent in question covers the familiar Trussell flex- 
ible leaf the manufacture of which the 
leather was split to form flaps, into which the ring metal 
is embedded. The defendant contended that in 
the claims made in the patent is it specified that the covers 
should be This contention was not 
by the holding that if the customary 
built-up construction for flexible ring binders was used, the 


loose cover, in 


none of 
and back integral. 
sustained court, 
binder could not be defined properly as one of which the 
cover has a back portion split on its inner side to form 
flaps. 
a 
Tex-Okla Add More New Members 

Elsewhere is an item about new members who have re- 
cently been added to the Tex-Okla Travelers Association. 
As we go to press, there comes the following list of still 


newer members: H. R. Coggeshall of the Associated Sta- 


tioners Supply Company, Chicago; B. L. (Ted) Stegall, 
The Commercial Furniture Company, Chicago, presented 
by Fred Valleau; J. W. Bray, representing Binney & Smith. 











Please the Ladies 
and Profit, Too! 


YPISTS are ladies. And how ladies love sou- 
venirs—especially if they're useful, helpful 
handy souvenirs like Peerless Eraser Shields! 


Peerless Shields—those profit-luring dealer aids—are 
imprinted with your name. The ladies have them 
always at hand—use them frequently—are reminded 
of you and your service daily. Peerless Shields sug- 
gest Peerless Keys—when Peerless Keys are sold, 
you can suggest other items. Put a kick in your ad- 
vertising—a clink in your cash register—give the 
ladies a souvenir they can use—Peerless Eraser 
Shields! 
They re free 
lhey—and other Peerless dealer aids 
goodwill, lasting profits. 


they re effective—they re in demand! 
build sales, 


Fill out and mail the coupon now—and learn how! 


EERLESS 


KEY CoO., Inc. 


176 Fulton Street New York City 
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PEERLESS KEY COMPANY, Inc. 
176 Fulton Street, New York City 

Kindly send us, without ‘obligation, details of your 
profit-building plan for dealers, together with sample 
Peerless Key dealer helps. 


Name 


Bhan ccccitnctssbwvaeedeiys 6vaddenenéclanneel Wee 


Address 
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LEATHER GOODS 
OF 


DISTINCTION 


HE new line of leather goods by Van Sicklen contains 

designs, styles and new numbers smarter than ever be- 
fore. Bill folds, wallets, leather cases, cigarette cases and 
key cases are made in the latest leathers, the smartest styles 
and the most advanced designs. All carry this exclusive 
Van Sicklen feature—the personal monogram. 


Every Van Sicklen piece carries a handsomely 
designed crest plated in gold or silver. In this 
crest are recessed spaces. Black enameled nickel 
silver initials and lodge emblems are supplied 
to dealers, who select the letters desired by the 
customer and secure them in these recessed 
spaces with a special cement. The monogram 
is completed quickly, easily and permanently 
while the customer waits 


The Van Sicklen line of small leather goods is particularly 
adapted to the stationery industry as it lends itself to large 
sales for industrial requirements. Your customers who 
buy for prizes earned in sales contests or for advertising 
purposes can insert the initials of the person for whom the 
article is intended thus giving it an exclusive personal 


touch. 


This is a line which offers 
unusual profi pos ff- 
bilities. Write for details. 


VAN SICKLEN 


CORPORATION 
ELGIN----ILLINOIS 
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Cleveland Typewriter and Adding Machine Dealers 

The first meeting of the Fall and winter season of the 
Cleveland Typewriter and Adding Machine \sso- 
ciation took place on Wednesday evening, September 24, at 
Hotel Olmsted. There was nearly a 100 per cent attend- 
President Leo Adler presided. 


Dealers 


ance. Dinner preceded the 


meeting. Following routine business Mr. Adler gave a 
brief talk on what had transpired at the recent national 
convention and congratulated members for their attend- 
ance there. He pointed out the many things that were 


done for the benefit of the industry. Other members gave 


talks on rentals, and various phases of 
The subject of unethical advertising was again brought up 
and discussed at length and the speakers pointed out that 
the customers a 


merchandising. 


those who cut prices and did not give 
square deal not only hurt the rest of the trade, but them- 
selves as well and it was only a matter of time when they 
would have to quit business as a fair margin of profit was 
essential to success. 

The matter of holding regular monthly 
also taken up. It was decided to stick to this plan rather 
than hold them only held 
the last Wednesday of each month until June, when recess 


meetings was 


occasionally and they will be 


will be taken during the hot weather. Secretary Shaw 
gave a financial report which showed that the affairs of 
the association are in the best of good condition.—A. E. D. 


—_<—_—- 
Eberhard Faber Offers Art Scholarship 
Eberhard Faber Pencil Company has announced a com- 


petition to high school students for the best draw- 


ings made with Mongol colored indelible 
The first prize is tuition for two years in the finest art 


open 
pencils. 


schools—first year in America; the second year in Europe. 
Second prize is $200 toward one year’s tuition in a leading 
American art school. Third prize is $75 cash; fourth prize, 
$25 cash. 

The contest will end January 31, 1931 

Prize winners will be announced in the April, 1931, issues 
of trade and art magazines 
The judges will be: James C. Boudreau, director, School 
of Fine and Applied Art, Pratt Institute, Brooklyn, N. Y.; 
William M. Odom, president, New York School of Fine 
and Applied Art (Parson’s), New York City; Felix Payant, 
editor Design Magazine, professor of art, Ohio State Uni- 
versity, and Joseph Wiseltier, Connecticut State Director 
of Art. 

Full details can be obtained from 
Dept., 37 


Eberhard Faber Pen- 


cil Company, Scholarship Greenpoint avenue, 


Brooklyn, N. Y 
sissies 
Visitors to Tex-Okla Travelers’ Office 

The following is a list of recent visitors to the office of 
the Tex-Okla. Travelers in Dallas Art Miller, National 
FiberstoK Company; Dick Lanham, Binney & 
Smith Company; A. E. Franklin, Autopoint Pencil Com- 
Harold Greenan, L. E. Waterman Company; Thomas 


Eny elope 


pany; 
C. Riley, Eberhard Faber Pencil Company; George M. 
Cunningham, Carter’s Ink Company; Hobart Fulton, 
Mabie Todd Company; Phil F. Webster, manufacturers’ 


McDaniel, Wilson-Jones Company; Wayne 
Vance K. Miller Company; Otto Ejisenlohr, 


Company. 


agent; L. H 
Armstrong, 
The Dorsey 


= 

Pacific Coast Stamp Works Takes Another Store 
Enlarging its activities, the Pacific Coast Stamp Works of 
Seattle has opened another store at 1007 Second avenue, 
that city, in the center of the business and financial dis- 
Several large display windows show the compre- 
hensive business of this with its 
plates, and books of stock certificates for the financing and 


M. L. 


trict. 


organization, stencils, 


promotion of new Northwest business houses.—C 
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The 
office 
fire-guard 
takes off 
its 


coat 





and goes to work... 


UNTIL now the office safe has been 
thought of as protection only for vital 
office records. This new Diebold Record 
Desk Safe changes this view-point en- 
tirely—by providing a handy place for 
employees to work on the records as 
well as fire protection. Convenient post- 
ing space is part and parcel to this unit, 
as you can see from the accompanying 


picture. Card trays are removable and 


Diehbol 


interchangeable and are made in many 
sizes. 

This Record Desk Safe provides two 
hours of certified fire protection—years 
of record convenience. Many businesses 
in your territory will be interested in 
this combination of convenience and 
protection, once you have described its 
Use our new booklet 


to guide you to sales. 


merits to them. 


SAFE AND LOCK COMPANY, Canton, Ohio 
SEVENTY YEARS OF BANK 


SERVICE 
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NOT JUST NEW 
BUT BETTER CHAIRS 


It's not enough to tell you that these New Indiana chairs are new through- 





out, and made in a factory that likewise is new from basement floor to roof. 


But these new chairs are better and lower priced. 


machinery that does its work better than the same work 





New machinery 
could be done by hand, saves time and lowers costs. Skilled labor for both 
the machine and hand work are vital factors in making the New Indiana 


Chair the line that answers all requirements. Would you like to have the 


full story? 


Mew ERNDIANA CHAIR COMPANY 
JASPER, INDIANA 


Orders may be pooled with shipments from the Indiana Desk Com- 
pany. Carload lots require less handling, arrive in first-class shape and 
cost less per hundredweight than l.cl. shipments. 
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DISPLAY ALL OF THIS 
NEW EXECUTIVESUIE 


Taken singly, this desk of the 4600 suite has many improve- 
ments distinguishing it from others of this type, in roomy, ready 
convenience, stout, time-serving construction and ornate, mas- 
sive appearance. But, when installed en suite with bow 
stretcher table, costumer and combination humidor-telephone 
stand only a little is added to the cost and much to the useful- 
ness of the furniture and the impressive effect. The 4600 suite 
enjoys the distinction of unique design—the work of a leading 
furniture craftsman, and at the same time it is of the medium 
price grade. Regardless of what other furniture lines you may 
have, you should investigate this group and the entire Indiana 
Desk Company line of which it is a part. It will pay you to 





have it on display the coming season. Full specifications and 


INDIANA DESK 
COMBARY 


JASPER, INDIANA 


Orders may be pooled with shipments from New Indiana Chair Com- 
pany. A pool carload makes a convenient stock, easily handled and 


prices on request. 





quickly turned. Ask us. 








OR 











5 Wheel Model 110 


soyso 


Slightly higher in 
Canada 


Model I11, 6 Wheel 
Only $8.50 Retail 





12345 
Fac-Simile Impression 


An All-Steel, Quality 
Machine that Sells Fast 


FAMOUS 


AMERICAN VISIBLE 


Its unique, patented feature 
that prevents mistakes, puts 
this machine beyond com- 
petition in the quality field. 
6 wheel, 3 movement, model 
41 retails for $12.00. 


Slightly higher in Canada. 


’ Ready-inked pads on 
self selling display 
@ easel. Send for prices 


on this big repeat profit maker. 

















AMERICAN NUMBERING MACHINE CO. 
224 Shepherd Avenue Brooklyn, N.Y. 


CHICAGO—LOS ANGELES—LONDON—PARIS 
Pacific Coast Representatives: N. L. & K. W. Zeagler 
108 South Spring St., Los Angeles, Cal. 
CANADIAN AGENTS: A. R. MacDougall & Co., 51 Wellington 
Street, West, Toronto, 2 Ont., Canada 
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Burroughs Showing Encouraging 
“The showing of Burroughs Adding Machine for the 
first six months of the year,” said the Wall Street Journal 
of September 9, “was better than the 20-point drop from 
a high of 51% for the year had led many to expect. Net 
profit of $4,022,000, compared with $5,235,032 for the first 
half of 1929 covered the common dividend by a wide mar- 
gin. Cash and investment securities of Burroughs, amount- 
ing to approximately $21,500,000, were but slightly less 
than on June 30, 1929.” 
————— 
Interesting Art Exhibit by Lowman & Hanford 
Renewed interest is being created in the store of Low- 
man & Hanford, Third avenue, Seattle, by a large exhibi- 
tion of etchings, wood blocks and lithographs, the work 
of Robert Bruce Inverarity, Pacific Northwest artist. The 
art gallery composed of pictures of Seattle scenes by this 
young artist, and the appearance of the artist himself at 
the stationery and office appliance store, have attracted 
the attention of many Seattlites—C. M. L. 
En 
Baseball in Texas 
It is said that about the busiest man in Fort Worth dur- 
ing the recent play-off between Wichita and Fort Worth 
baseball teams was Cecil Coombs of The Typewriter Sup- 
ply Company. A former Texas leaguer himself, Cecil 
found plenty to do to help put his old team across. Mrs. 
Coombs, also a baseball enthusiast, attended all the games 
in each city. 
* * * 
Doc Holloway, Buchanan's buyer at Wichita Falls, was 
a guest of L. Honus McDaniel of Fort Worth, at one of the 
play-off games in the Texas League pennant chase. 
SS 
Eddie Vine Opens Additional Pen Shop 
Formerly with Trick & Murray, Eddie Vine has now 
opened his second pen shop under his own name in Seat- 
tle. His first shop was located on Fourth avenue some time 
ago. From there he has now branched out with an Eddie 
Vine No. 2 shop, specializing in pens, located near the en- 
trance to the Hotel Savoy on Second avenue, Seattle.— 
Cc. M. a. 
— 
Goodly Orders in Panhandle Region 
Texas travelers, who recently trekked into the Pan- 
handle, included George Cunningham of The Carter’s Ink 
Company; L. Honus McDaniel of the Wilson-Jones Com- 
pany; “Boston” Greenan of the L. E. Waterman Company; 
Bill Elliott of The Conklin Pen Company; Bart Fulton, 
Mabie Todd & Company, and “Leatherneck” Sullivan of 
Reed-Cook. 
ee 
Elliott-Greer Opens Branch Store 
Elliott-Greer Office Supply Company, Amarillo, Tex., 
recently opened a branch store at Lubbock, Tex., in charge 
of A. B. Martin. 
Lubbock is growing by leaps and bounds and Mr. Martin 
already reports a pleasing condition of business. 
Se 
Stores to Be Visited in Detroit 
During the week beginning October 6, at Detroit, the 
members of the National Stationers Association will make 
official visits to leading stores and agencies in the office 
equipment line to study the special displays which will be 
put on for the occasion. The Association has made this a 
part of the regular program and members will proceed in 
No less 


A list of these places 


a body under the direction of competent guides. 
than fourteen places will be visited. 
appears in the convention program on the National Asso- 


ciation page herein. 
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There Are No 
Detours On the 
Weis Route .. 




















Yves Products Travel 
Only: .. from Faetory 















































There are no detours on the Weis 
Route to the office supply and equip- 
ment market. It is a route that has 
no turning...no deviations. It runs from 
the factory at Monroe...to the legiti- 
mate dealer’s store...to the user. 


In the thirty years that we have been 
in business, we have adhered to the 
principle that the independent dealer’s 
place in the office equipment and supply 
field should be recognized and respected. 


We believe that the independent dealer 
is essential to the economical distribu- 
tion of our merchandise; that he performs 
an invaluable service not only to us, but 
to users of our products; and that he 
is entitled to a good profit because of 
the service he renders. 


























Through One Channel 
.- to Dealer ..to User 


We have no factory branches, nor are 
we financially interested in any retail 
business. We believe that any such 
arrangement would be decidedly unfair 
to our trade. Nor do we sell direct. 
No order, in our opinion, is so large 
or important that it cannot be handled 
through a dealer. 


This is our policy...a policy as definitely 
fixed, in its own way, as the constitution. 
No doubt it loses us an order now and 
then. When it does, we console our- 
selves with the thought that we haven't 
lost some dealer-friend’s good will and 
respect. 


LY 


The Weis Manufacturing Co. 
162 Union Street - Monroe. Mich 


New York:—A. H. Denny, Inc. Chicago:— Associated Stationers Supply Co 
356 Broadway Quincy and Jefferson Sts. 
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Points 


of 
Weis 
Service 


— ee ny 


A complete line of wood, 
fibre board and paper 
supplies. 


Merchandise backed by 
liberal dealer-helps. 


A well made line moder- 
ately priced because of 
large production and wide 
distribution. 


A line sold through legiti- 
mate independent dealers 
only. 


A centrally-located factory 
adjacent to 20 great rail- 
way systems. 


Most orders shipped from 
reserve stocks within 24 
hours of the time they are 
received. 


No minimum requirements 
on orders. 
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Transfer Time 





NAME FOLDERS of 


in the file 


NAME 


one from the other 


re ae 


ffi *ClearIndex” 


Rings the Dealer’s Cash Register 


MISCELLANEOUS INDEX ir red leather 
subdivision to } 1 miscellaneous papers. This index is also lettered and numbered 


nto the transfer file at transfer time to serve as an 


Furnished plait r celluloid co 
visibility Tabs are wide eno 


FOLDERS } i letters rece 


D They may be had in medium, 
folders, index guides and misc 





With costly specialties difficult to sell 
at this time, some dealers with repre- 
sentatives find this an opportune time 
to develop filing supply business. Their 
representatives are not only going after 
immediate orders, but are planting 
seeds that they can reap at transfer 
time. This laying of a foundation for 
future business consists of explaining 
the merits of "CLEARINDEX" with a 
view to making installations at transfer 
time. "CLEARINDEX" offers real oppor- 
tunities in this respect. It is not only 
a system for correspondence filing that 
possesses convincing selling features, 
but one that independent dealers can 
sell without direct competition, and 
with profit. There may be a thought 
in this for you. If the idea appeals, 
write us fully about "CLEARINDEX" and 
about the display material and other 
selling helps which we have available 
for dealers’ use. 


= 
. \ 

} 

XS a 


anchoring tabs at bottom, and top tabs (in two positions) 
furnished plain, celluloid covered, or of metal, as desired. 
This Index remains in the current file permanently—is 
never transferred—enabling the purchaser to buy the 
Note that tabs are both lettered and num- 
number—the 


A MAIN INDEX ‘of heavy Gray pressboard, with eyeletted 


finest grade 
bered. Finding is by name aud filing by 


quickest, most accurate of all methods 


folder style, one folder being placed in each 
It goes 
ndex for the transfered name folders. 


vered tabs 


a folder stock, tabbed in two positions to provide greatest 


uzh to take all names average length. Note how they stand up 


ved from and copies of letters sent to important customers. 
heavy, or extra heavy folder stock The colors of the name 
make it easy to distinguish 


ellaneous folders—gray, red and buff 













a 


(ee 


oe eee 


ooo Eee ae = 


a 


ore: 














a 











OCTOBER, 1930 


103 


The Volume Discount 
piles up Your Profits 


Concentrate on CORONA 


ONCENTRATION brings 
C a profit return that scattered 
efforts can never equal—that’s 
one of the soundest principles of 
modern selling. 


Concentrate your selling 
power on the machine you be- 
lieve can help you build your 
biggest sales volume—the 
machine you know deserves your 
support and has your customers’ 
approval and their confidence. 


Earning the $2 extra discount 
on every machine you sell will 
then be easy—just 10 machines 
in any 3-month period will bring 
you that added profit! 


CORONA 
“PROFESSIONAL” 
$5.00 means little to the customer 
who is at the point of spending $60. 
Many people will gladly pay it to 
get the tabulaiing hey on the 
Corona “Professional.” 


















CORONA 
“SPECIAL” 
Corona “Special” is a 
powerful leader. Feature 
it in your window—the 
$39.50 price will “bring 
them in” and will often 
create an extra oppor- 
tunity to “trade-up" to 
Corona” Four’ or Corona 
Professional.” 








CORONA “FOUR” 
Put all three Corona models 

















The keenest dealers everywhere concen- 

trate on Corona, because 

1 It has an unmatched prestige in the 
mind of the typewriter buying public. 


2 Its triple “price range’”—the Special 

at $39.50, the Corona “Four” at $60, 
and now the new Corona “Professional” 
at $65—offers you a triple selling op- 
portunity—a price selection that appeals 
to every pocketbook, and widens your 
market immeasurably. 


3 Only Corona has a million users, offering 
you the greatest opportunity for “trade- 
outs” and the stimulation of new business, 
and because— 


4 Back of Corona stands an unmatched 

record of 20 years of leadership and 
success in the “portable” field—supported 
by powerful national advertising that opens 
your field still wider. 


That's why it pays—in sales and store 
prestige—to concentrate on Corona! 


LC SMITH & CORONA TYPEWRITERS INC 


1832 NEW YORK LIFE BUILDING 


51 MADISON AVENUE, NEW YORK CITY 





OFFICE APPLIANCES 


ON SALES FLOORS AND AT BANK WINDOWS 
IN OFFICES AND ON BUS LINES 





NATIONAL CASH 
REGISTER PRODUCTS | 


HANDLE MONEY AND 
RECORDS ACCURATELY, 
QUICKLY AND AT 
A LOW COST 








Wherever service and operating costs are given 
the greatest study and most careful considera- 
tion you will find National Cash Register 
products standard equipment throughout. 





National Cash Register and Charge On the sales floors of department stores 
Phone in a department store National Cash Registers give 30-second service 
on cash sales and National Charge Authorizers 

provide 20-second service on charge sales. 








In banks National Posting Machines speed up 
service at the savings window and give both 
bank and depositor a protection against error 
that has never before been possible. 


In general offices National Accounting Ma- 
chines handle every item of bookkeeping 
quickly, accurately and economically. 


On bus lines and electric railways National 
Fare Registers speed up service and give com- 
plete control of money collected. 


Throughout the world, wherever money is 
handled or records kept, National Cash Reg- 
ister products are an essential to successful 
management. 





National Posting Machine at the 
savings window of a bank 


THE NATIONAL CASH REGISTER COMPANY 


World’s Outstanding Producer of Accounting Machines and Cash Registers 
DAYTON, OHIO 
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Parker’s “Anti-Slump” Sales Contest Proves 
Worthy of Its Name 


During May and June the Parker Pen Company, Janes- 
ville, Wisconsin, conducted a national sales contest that 
helped dealers in all parts of the country combat the 
“slump.” The prize winners, 145 in all, have just been se- 
lected. The task of selecting the winners was quite diff- 
cult, according to the judges, who were forced to make 
some very close decisions. However, practically every 
contestant was a victor in the sense that increased business 
was brought to his store, whether or not a prize was won. 
The Parker Pen Company reports that it was not rare at 
all to find that, with the stimulus of the contest, many 


WINNERS OF FIRST PRIZES IN THE PARKER “ANTI-SLUMP” 

SALES CONTEST Top, left, George W. Linder, Syracuse, N. Y., win- 

ner in group A. Top, right, C. W. Zwickel, Connersville, Ind., winner 

in group E. Bottom, left to right: Vera Mae Bischoff, St. Louis, Mo., 

group B; David Johnson, New York, N. Y., group C, and Marguerite 
Parker, Seattle, Wash., group D 


salespeople during the two months of the contest equalled 
or exceeded their store’s pen sales for the entire year of 
1929 

The contestants were divided into five groups, each group 
striving for an identical set of prizes. This equalized 
everyone’s chance, because stores doing a few hundred 
dollars’ business a year were not competing with large 
metropolitan stores doing ten times that volume. Each 
clerk contested against sales people situated in stores like 
his own. 

The following won first prizes of $100.00 each: Geo. W. 
Linder, Syracuse, N. Y.; Vera M. Bischoff, St. Louis, Mo.; 
David Johnson, New York City; Marguerite Parker, Seat- 
tle, Wash., and W. C. Zwickel, Connersville, Ind. Winners 
of second prizes of $50.00 each, are as follows: Elizabeth 
Cunningham, Boston, Mass.; David Kirshner, Baltimore, 
Md.; S. I. Thomas, Canton, Ohio; Ruth Nixon, Pasco, 
Wash., and Rowe Campbell, Taylorville, N. C. The $25.00 
third prizes were won by the following: Leah Sackman, 
New York City; Gerald E. Maybury, Bradford, Pa.; 
Catherine Hoffman, Altoona, Pa.; W. E. Gockley, Pasa- 
dena, Calif., and Sig Meyerhoff, Richmond, Va. Fourth 
prizes of $10.00 each were awarded to the following: 
Harold S. Kenner, Seattle, Wash.; Benj. Holwitt, Brook- 
lyn, N. Y.; Samuel Harnik, New York City; Arline Melcher, 


















STURGIS 


POSTURE CHAIRS and STANDS 
** A Profitable Line in Any City ”’ 








QUICK ADJUSTMENTS — SCIENTIFIC 
DESIGN — GENUINE LEATHER 
STEEL and MALLEABLE IRON 

CONSTRUCTION 


Choice of Four Colors DuPont Duco 






Folds out 
of the way 


ALL STEEL CONSTRUCTION 
DESK LINOLEUM INLAY 
FOLDING SIDE LEAVES 
HARD RUBBER CASTORS 

Choice of Four Colors DuPont Duco 


Write Today for Cur Proposition 


Manufactured by 


Sturgis Posture Chair Co. 
STURGIS, MICH. 
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| SALES 
DISPLAY 
No. 660 for 


COOK’S 


FILE SIGNALS. 


a Sells 


because its hand- 
REAR VIEW 


some lithographed 
| fe 


metal face flashes 
Siays Flush 


the common uses of 
a” : 


metal signals—and 
Cook’s Signals have 
cooxs coors 
NOo.22 No. 24 





exclusive patented 
features which ac- 
counts for their uni- 
versal demand. 


Signals 


repeat frequently— 
The twelve colors, 
plain and printed, 
provide unlimited 
uses in vertical card- 
files or visible rec- 


The New Series ords. 


for Visible 


Records 
Faster | 
because unlike pen- 

— — __ cils and pens people 
need to be shown 
their usefulness. 

The display does it. | 
PR ny a Let No. 660 work | 
Showing in your store. Free to | 
—— Cook distributors. 
on Kequest 











Write 


THE H. C. COOK CO. 
ANSONIA, CONN. 














OFFICE APPLIANCES 


Wilkes-Barre, Pa., and Jos. J. Gebhardt, Dowagiac, Mich. 
\ special $10.00 prize was won by Elsie Smalenbach of 
New York City. Twenty-five $5.00 prizes were awarded 
in each of the five groups. 


New F. W. Roberts Store in Cleveland 

The F. W. 
printers of Cleveland, Ohio, have moved into a new and 
up-to-date store at 1214 Huron road. The front is forty- 
two feet wide, with three spacious display windows and 
a double door entrance. The store is 117 feet long. The 


Roberts Company, pioneer stationers and 





VIEW OF INTERIOR OF NEW F. W. ROBERTS STORE, SHOWING 
FEATURES OF CONVENIENT ARRANGEMENT 
offices are in the rear and the basement is arranged as a 
receiving, shipping and storage department. 

The company commenced business in 1885, and has been 
a member of the National Association since 1904, Its offi- 
cers are: R. B. Sanders, president; J. A. Wirtz, vice-presi- 
dent; William Bruggers, treasurer, and J. B. Steigerwald, 
secretary. 

i 
Indiana Desk Publishes Twenty-fifth Anniversary 
Catalogue 

In celebration of the twenty-fifth anniversary of its busi- 
ness, the Indiana Desk Company, Jasper, Ind., published 
a fine catalogue illustrating and describing its line of desks, 
tables, costumers, etc. In a short foreword the company 
calls attention to the fact that it has been engaged in the 
manufacture of desks and tables for the past twenty-five 
years and that it is one of the largest desk manufacturers 
in the country. The catalogue contains sixty-six pages, in- 
cluding the cover which is of heavy, embossed, blue stock 
trimmed in black and silver. Many of the better items in 
the line are illustrated in color. A modernistic design in 
blue tint appears on each page, adding to the general at- 
tractiveness of the catalogue. The book is a fitting 
memento of a silver anniversary. Copies are available to 
dealers on request. 

Stationer Golf Champion in North Dakota 

Walter Maddock, president and general manager of 
Commercial Stationers, Inc., Fargo, N. D., won a 36 hole 
championship golf match with a score of five up on 
August 26. 

This makes Walter the champion Shriner Golfer of 
North Dakota, as the match was played on the El Zagal 
Golf club links. 

The stationers’ golf tournament in the Seventh District 
for 1931 will have a strong contender in Walter. 

SS 
Woodstock at Barranquilla 

The Woodstock Typewriter Company has arranged for 
the distribution of its product in Barranquilla and vicinity 
with Sr. Roberto Donado U., Calle del Comerco, Carrera 
Cuartel, Barranquilla, Colombia. Sr. Donado has had 
considerable experience with the Woodstock machine. 
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Manufactured by 
The International Printing Ink Corporation 


_———_. Ribbon & Carbon Division. 
Cincinnati. Ohio 








OFFICE APPLIANCES 


A Steel Desk 










P'S HERE 


And at a price that means real volume and 
profit for dealers. 


Ships knocked down in five parts. No tools 
or knowledge of mechanics required to as- 
semble. 


Olive Green—Mahogany— Walnut. 


Genuine Quartered Oak Tops, green stain 
finish on olive green desks. Genuine wal- 
nut and mahogany tops on grained finishes. 
All tops 114 inches thick—seven ply. 
Cast Bronze Feet and Handles, Improved 
Locking Device. 





Be among the first to realize the profits 
this desk makes possible 


THE STEEL FIXTURE MFG. CO. 
TOPEKA, KANSAS 
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Brown Heads Important Pacific Coast Agency. 

R. A. Brown, well known in the calculating machine in- 
dustry, and for a number of years district manager in 
Detroit and California for another widely known company 
manufacturing calculating machines, has been appointed 
sales manager of the Pacific Coast agency of the Ralph C. 
Coxhead Corporation of New York City. Mr. Brown is 
distinguished as a producer of sales. 

The agency located at 580 Market street, San Francisco, 
handles the Coxhead Mercedes and Mathematon machines 
in northern California, Oregon and Washington. It main- 
tains attractive sales offices and a well-appointed service 
department. 











EBERHARD FABER COLORED PENCIL ASSORTMENT NO. 174.—This 

assortment shows novelty and attractiveness. An open cut-out shows the 

points of the eight differently colored pencils contained in the patented 

box, ingeniously constructed so that ‘‘Jack’’ climbs up to the ‘‘Giant’s 
Castle’ as the sleeve of the box is slid to open it 








Stationer Uses Cross Word Puzzles to Advantage 

The Palfrey-Rodd-Pursell Company, Ltd., 332 Camp 
street, New Orleans, La., capitalized on the public accept- 
ance of cross word puzzles with profitable results. Prizes 
were offered for the first correct solutions of the puzzles 
prepared by the company to be turned in accompanied by 
a short paragraphic statement concerning the products 
that were frequently referred to in the puzzles. 

Thus far two puzzles were worked out dealing with the 
products of Mittag and Volger. One puzzle was so de- 
signed that the letters “M” and “V” stand out. The other 
showed an outline of an ink bottle. Both puzzles were 
cleverly developed so that the names Mittag and Volger 
and the trade names used by this company for its ribbons 
and carbons appeared frequently. 

A. Nachman, manager of the advertising department of 
the company, states that this form of advertising has been 
received enthusiastically by customers. A new puzzle is 
now in the making and will concern the Spencerian Pen 
Company. 









Desk Corporation at Buffalo, New York. 
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Modernize 
the Offices of 
YOUR 


with 


Offer them 
office chairs 
that are modern 
and yet reflect the 
finest traditions of 
period designs. 

See the Sikes advertise- 
ment in the October 4th 
issue of the Saturday Eve- 
ning Post. It carries a mes- 
sage of importance to you 
and to the business men of 
your community. 


THE SIKES COMPANY 
Philadelphia 


Chairmakers for 70 Years 
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4 complete line of matched office suites and com- 
mercial desks is manufactured by the Sikes-Cutler 
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THE QUANTITY IDEA | 


FROM QUALITY PARK 





Better Service 
Better Profit 
Better Business 
IN THE 


ENV. CO. 


QUALITY PARKA 





PACKAGE OF TEN 


4 

4 

4 

4 

4 

i 

4 

4 

4 
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: 
7 4 
7 4 
7 4 
. 4 
> : 
4 4 
> 4 
> 4 
7 4 
7 4 
> 4 
4 
. 4 
7 4 
» : 
‘ , 
> 4 
4 4 
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4 4 
7 4 
> 4 
( Whatever sizes you sell { 
‘ in expanding wallets, 
> sell ten of them instead 4 
' of one or two. The buyer 
‘ almost always finds it an 
4 advantage to have a 4 
supply on hand. He will 
‘ be glad to have the 4 
P extra number when you {4 
( show him the LEATH- 
‘ EROID cloth gusset 
' and the double rein- 4 
( forcement at points of 
‘ wear and strain. These 4 
' special features attract {4 
( preference. If you do 
, not handle LEATHER- 
P OID, why not get our { 
' No. 15 price-list and 
, send a trial order for 
> some of the best selling 
( sizes? 
> 4 
> 4 
4 4 
> 4 
' : 
> 4 
> 4 
> 4 
j 4 








Rush orders receive special 
attention—phone or wire 
our nearest address. 


QUALITY PARK ENVELOPE CoO. 

Midway, St. Paul, Minn. 

Warehouse: 11-116 Merchandise Mart, Chicago 
Eastern Wholesale Distributors: 


t A. H. Denny, Inc., 356 Broadway, New York } 


Factories: 
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Some Underwood Trade Literature 

The Underwood Typewriter Company, Portable Divi- 
sion, has recently issued two booklets of considerable in- 
terest to members of the typewriter trade, operators, etc. 
One is an explanation of the Underwood portable dealers’ 
deferred payment plan. This plan has been adopted to 
assist Underwood portable dealers in utilizing their capital 
to the maximum in expanding their business and to assist 
them in increasing Underwood portable typewriter sales. 
They therefore submit three plans for the sale of Under- 
wood portable typewriters on deferred payments, the Un- 
derwood Company to collect such account for dealers. 

The booklet contains other details, together with a care 
fully worked out statement of how the different plans 
work under the best conditions and under difficult condi- 
tions, presuming customer defaults. Dealers who are in- 
terested should obtain a copy of this booklet. 

The other booklet gives an account of the winning by 
Bessie E. Hugunin of the first prize in the Underwood 
dealers’ portable demonstration contest. 

Miss Hugunin’s demonstration was entitled 
of Success. She is connected with the Chicago office of 
the Underwood Typewriter Company. A full report of 
her demonstration is presented in the booklet together 


Formulae 


with a page of clinchers to use in case of competition. 
et 
New Globe-Wernicke Booklet 
“Library Interiors of Distinction” is the name of a new 
booklet just released by The Globe-Wernicke Company of 


Cincinnati. It is a handsome piece of work, beautifully 





INTERIORS OF 
DISTINCTION — A _ BOOK- 
LET 


LIBRARY 


illustrated and well printed, and shows modern installa- 
tions made by Globe-Wernicke in libraries all over the 
country. It shows effectively the distinguished qualifica- 
tions of the Globe-Wernicke organization to furnish this 
type of equipment. 
———.@——— 

Recent Catalogue of New Indiana Chair Company 

A twenty-eight page catalogue has just been published 
by the New Indiana Chair Company covering its line of 
office and school chairs. The new catalogue has a cover 
of two-toned tan stock on which is executed an attractive 
design in the modernistic manner. Color is used fre- 
quently in the pages of the catalogue to illustrate the 
various chairs in the New Indiana line. The new cata- 
logue is now ready for distribution. Copies will be mailed 
to dealers promptly on request. 

——— 
Graff Company Opens New York Office 

The George B. Graff Company, Cambridge, Mass., has 
opened a New York office at 314 Broadway. Charles W. 
Lipman, who has traveled the Eastern territory for this 
company for a number of years, is in charge. A complete 
stock of “Graffco” products will be maintained at all times 
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More BIG Features 
IS Flexi-Post bond is 


the most important 
guaranty that a loose-leaf 
binder has ever had. No 
other binder offers this se- 
curity. Only Flexi-Post Binders insure perma- 
nent service from every time and money sav- 
ing feature of their lifetime mechanism. 





Roomier working space. Bookkeeping speeded 
up. Screw compression. Sheets secure from 
wear. Disappearing posts. Desks protected 
from scratches. Unlimited capacity. Fewer 
binders needed. Replacement costs saved. 
Satisfied customers. Better business from bet- 
ter binders. 


Sales insurance—consistent advertising to 
business executives. Profit protection—an ex- 
clusive franchise. 


STATIONERS LOOSE LEAF CO, wisconsin 









REG.U.S.PATOFF 
anteed Binder - a Unit of the FAULTLEss Line 


STATIONERS LOOSE LEAF COMPANY, Dept. C-10, Milwaukee, Wis. 
Is my territory open for Flexi-Post? Send booklet and guaranty facts 
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Model */50 
AUTOMATIC NUMBERER 


WHEN it comes to bagging big, fat profits—how’s your aim? Bull’s-eye 
sales marks are the regular thing for up-to-the-minute “Force” dealers. 
And they should be. 


The Model No. 150 practically sells itself—the main thing is to make sure 
all your prospects know about its exceptional features. Show them the well 
finished solid-steel frame, the convenient self-releasing catch, deep-cut steel 
figures, easy-to-get-at ink pad, graduated gauge plate for accurate placing 
of numbers—and the smooth action. Then tell ’em the price . .. and 
watch how quick they are to hand you that $8.50. The No. 150 is lock, 
stock and barrel ahead of other machines in its price range. That’s why its 
turnover is so rapid. 














You want yours to be a bull’s-eye sales mark. Then load up 
today with a big round of “150’s” . . . and let ’em have it! 


WM. A. FORCE & COMPANY, INC. 


105 Worth Street, New York 
103 No. Wacker Drive. Chicago 573 Mission St., San Francisco 
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New Pacific Coast Representation for Sengbusch 

The Sengbusch Self-Closing Inkstand Company of Mil- 
waukee, Wis., has appointed Ward H. Silliman and Tom 
H. Montgomery to represent the company in the Pacific 
Coast territory. These appointments became effective on 
September 1. 

The Sengbusch Company has been ably represented on 
the Coast for the past eighteen years by the A. L. Jones 
Company, and severs this connection with great regret. 
This action, however, became necessary on account of the 


expansion of the Sengbusch line, especially since the intro- | 


duction of Dipaday desk sets; also because direct factory 
contact will, it is expected, benefit the trade as a whole, 


permitting sales promotion and missionary work on a con- | 


siderable scale. 

















GLOBE-WERNICKE REPRESENTATIVES VISIT THE FACTORY.—L. H. 

Sanders of the W. H. Kranz Company, Racine, Wisc., authorized Globe- 

Wernicke dealers, and N. W. Carson, Chicago representative of the Globe- 

Wernicke Company contract division, were recent visitors at the factory. 
Mr. Sanders is at the right and Mr. Carson at the left. 








Furniture Retailer Opens Office Machine Store 

The Perdue Office Furniture Company, Jacksonville, 
Fla., has opened a branch store which will be devoted ex- 
clusively to the sale and service of mechanical office equip- 
The new store is located at 110 E. Forsyth street 
Although all types of office 


ment. 
in the heart of Jacksonville. 
machines will be handled, special attention is to be given 
typewriters and adding machines. 

The new effect the transfer of an office 
machine department from the company’s office furniture 
11 to 21 S. Laura street. Daniel Leach has been 
placed in charge of the office machine branch store. 


store is in 


store at 


AR 
New Catalogue Describes the “Staco” Line 

The Stationers Specialty Corporation, 147-151 Lafayette 
street, New York, N. Y., has just published catalogue No. 
12, dated September, 1930, covering its line of cabinets, 
trays, cushions, blotter pads, etc. A letter accompanying 
the catalogue calls particular attention to the new Lincoln 
desk set illustrated and described on page 8, a new line of 
linoleum desk pads, on pages 7 and 9, and the “Du Barry” 
home desk Many other new items are 
shown in the catalogue, which is available to dealers on 


set, on page 16 


request. 
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Fall in Line with 


THE PROFIT PARADE! 





Join the 
PEPPY 
PROFIT 
PARADE that 
ACCO FASTENERS Lead! 


APERS bound with Acco Fasteners are safe be- 

cause Acco’s great compression holds them tightly 
and compactly. Acco’s broad base, especially de- 
signed to withstand this great compression, will not 
buckle, bind nor tear into filed papers. Two prongs 
pass through papers and hold the compressor. Pa- 
pers can be removed or inserted easily and swiftly 
simply by sliding off the lock compressor strip. 


Business men insist upon Acco Fasteners. Because 
they do, Acco Fasteners are leaders in swifter sales, 
Fall in—join 
Send for Acco’s 


latest catalog and price list-—now—and learn more 


greater profits, snappier turnover. 
early in the Acco profit parade. 


of this front rank profit leader. 


AcCO PRODUCTS, INC. 


AMERICAN CLIP COMPANY 
39th Ave. and 24th St. Long Island City, N. Y. 


CANADA: EUROPE: ARGENTINA: 

Acco Canadian Co., Ltd., Acco Company, Ltd., Fred Berg & Co. 
454 King Street W. 18 Whitefriars St.. 448 Sarmiento, 
Toronto ndon, E. C. 4 Buenos Aires 

















COMPLETELY 
EQUIPPED 





Any thing 


ies 
Cop Typed 
Written Or Drawn 


Guaranteed to satisfy. Here’s a money 
maker for live dealers who are willing to put 
in a little time pushing sales. The Letter- 
graph is now used in thousands of offices, 
schools and churches. Copies anything i 
one or more colors, from postcard size to 9x15 
sheet (maximum printing surface 71/4x11 in.). 

Every sale means a satisfied customer and a 
demand for supplies at a liberal profit for you. 


Write for full details of our dealers’ propo- 


sition. 


| HEYER DUPLICATOR CO., Inc: 


Established 1903 
945 W. Jackson Blvd. CHICAGO, ILL. 
Supplies for ALL Duplicators 
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A Pencil Sharpener in a New Role 

Ordinarily the use of a pencil sharpener is restricted to 
within the environs of offices or stores. This tradition did 
not, however, prevent M. Flateau of the Stationery and 
Office Supply Company, 334 South Spring street, Los 
Angeles, California, from putting into effect an idea that 
involved a “Dexter” pencil sharpener made by the Auto- 
matic Pencil Sharpener Company, Chicago. Mr. Flateau 
took a Dexter sharpener off the shelf and placed it on a 
stand on the sidewalk in front of his store. One side of 
the stand bore the following words, “Sharpen your pencil 














>. 
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SHARPEN YOUR PENCIL FREE.’’—M. Flateau, shown above, is spon- 
sor for the idea of offering a free pencil sharpening service to passers-by. 
The results were gratifyingly profitable. 


free with a Dexter—Stationery and Office Supply Co.” Be- 
cause the average passer-by generally has a dull pencil or 
two in his pocket, stops were frequently made in front of 
Mr. Flateau’s store. This unusual sharpening service, as 
well as the efficiency of the machine, encouraged many to 
enter the store and make inquiry as to prices. Thus the 
‘Automatic” pencil sharpener operated as an automatic 
salesman. 

Che record of actual results from this advertising was 
gratifying. It is also worthy of note that Mr. Flateau is 
seventy-six years young, and is constantly producing new 
ideas that bring more business to his establishment. 


oH ——— - 
Linsky Finds Evidence of Better Business 

Jack Linsky, head of the Jaclin Stationery Company of 
New York City, wholesale stationers, passed through Chi- 
cago the other day en route to California for a week’s visit 
to that section and a conference with the company’s new 
Pacific Coast representative, R. Davis. On his return he 
stopped at Louisville, Ky., where he called on the trade, 
thereafter visiting intermediate points between Louisville 
and New York. 

On his trip from New York City to Chicago Mr. Linsky 
noted that business is picking up. There is undeniable 
evidence of improvement, happily expressed in the volume 
of business Mr. Linsky himself secured 





———— 
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Photograph shows Improved Co- 
lumbian Clasp Envelope holding 
10 ibs. of tools 


EIGHT REASONS WHY THI 
IMPROVED COLUMBIAN CLASP 
ENVELOPE IS THE STANDARD 


Extremely tough, flexible stock . 
Scotch seams; they never give ... mal- 
leable metal clasp—anchored at all 
points through double thickness of 
paper ... flap-hole reinforced with 
patch that always lines up with clasp 
.. mame and size number on lower 
flap ... 32 stock sizes . . . buff color 
enhances any other colors you use 


Other uses for Columbian Clasp 
Envelopes . . . Excellent for taking 
Papers home from the office; for 
filing recipes, receipted bills: for 
carrying light hardware, haberdash- 
ery—in fact, anything an envelope 
carries, this envelope carries better. 





Carries more than 80 times 
its own weight 


—no wonder this envelope protects your mailing! 


IKE the industrious ant, the Improved Columbian Clasp Envelope carries 
more than eighty times its weight without straining a seam. 

The sturdy, flexible stock from which Improved Columbian Clasp En- 
velopes are made absorbs the bruising shocks of mailing instead of passing 
them on to the catalog or booklet inside. Tight seams keep mailing-pieces 
clean and fresh. And the famous Columbian Clasp, anchored like a bridge 
at all points, removes the danger of the envelope bursting open. 

These qualities mean much to your customer and, therefore, to you. They 
insure the safe delivery of your customer’s message to As customer. 

That’s why you can sell Improved Columbian 
Clasp Envelopes every time. Check up on your 
stock of Columbian Clasp Envelopes today. Fill 
in immediately from the thirty-two sizes your 
paper merchant carries. 


UNITED STATES ENVELOPE COMPANY 
The world’s largest manufacturer of envelopes 
SPRINGFIELD, MASSACHUSETTS 
With thirteen manufacturing divisions covering the country 
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COLUMBIAN CLASP ENVELOPES 
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OFFICES OF 
TOMORROW 


MAC EY 
ompany, 


S 
NEW YORK: GRAND RAPIDS, MICHIGAN 
545 FIFTH AVE. 


CHICAGO: 
610 SO. MICHIGAN AVE. 


WHERE NOT EXCLUSIVELY 
REPRESENTED WE ARE 
INTERESTED IN RESPONSI- 
LLE CONNECTIONS, 
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Census Report on Scales and Balances 


The United States Bureau of the Census announces a 
preliminary survey of data collected in the 1929 census of 
manufactures and balances. The total 
value of the products of manufactories engaged primarily 
in this field was $26,252,967 in 1929, an increase of 6.5 per 
cent as compared to $24,655,442 reported for 1927, the last 
preceding census year. The total for 1929 is made up as 
follows: Industrial $4,446,809; beam i 
cluding steelyards, $5,137,099; calculating and computing 


scales, $5,729,220; coin operated scales, $1,586,384; spring 


covering scales 


scales, scales, in- 


scales other than computing, $2,725,471; balances, $868,525; 
other weighing devices, $2,019,813; parts and attachments, 
$281,350; other products, $3,458,296. 

The purpose of this preliminary report is to make the 
census statistics available at the earliest possible moment, 
thus insuring the The figures 
have been compiled from returns which have not received 


maximum current \v alue. 


the careful scrutiny and revision which will be given them 


before publication of the final reports. In small part the 


figures are based on estimates for those establishments 


which have not yet made their returns. 
some of the items in this report may differ appreciably 


For these reasons 


from the corresponding items in the final report for the 


industry, but it is believed by the authorities that these 


differences are not of sufficient importance to have any 


material effect on the value of the statistics for practical 
purposes. 

Following is a summary for the industry for 1929 and 
1927: 
establishments—(1929) 65; (1927) 60; [per 
not computed when base is 


Number of 
cent of increase or decreas 
less than 100]. 

Wage earners for the year [not including salaried em- 
ployees. The average number of wage earners is based 
on the number reported for the several months of the year. 
This average somewhat exceeds the number that would 
have been required for the work performed if all had been 
employed continuously throughout the year, because of 
the fact that manufacturers report the numbers employed 
on or about the fifteenth day of the month, each as shown 
by the pay rolls, usually taking no account of the possi- 
bility that some or all of the wage earners may have been 
on part time or for some other reason may not actually 
have worked the 
number reported for a given month exceeds the average 
for that month] (1929) 3,864; (1927) 3,905; decrease of 1.1 


entire week. Thus in some cases the 


per cent. 
Wages 
3.4 per cent. 
Cost of materials, fuel and purchased electric current 


(1929) $5,647,520; (1927) $5,460,742; increase of 


[the cost of mill supplies was included in the cost of ma- 
terials for 1927, but not in the corresponding figure for 
1929. For this reason these two items are not strictly 
comparable] (1929) $6,338,824; (1927) $7,453,927; decrease 
of 15.0 per cent. 
Products, total value 
442; increase of 6.5 per cent. 
balances, attachments and parts—(1929) $3,458,296; (1927) 


(1929) $26,252,967 ; (1927) $24,655,- 


Products other than scales, 


$3,149,686; increase of 1.0 per cent. 

Value added by manufacture [value of products less cost 
of materials, fuel and purchased electric current] (1929) 
$19,914,143; (1927) $17,201,515; increase of 15.8 per cent. 

Value added by manufacture per wage earner—(1929) 
$5,154; (1927) $4,404; increase of 17.0 per cent. 


Production by Class, Quantity and Value 
Scales and balances made in all industries, total value— 
(1929) [not yet available]; (1927) $22,274,530. Of these 


the following were reported by the scales and balances 
industry—(1929) $22,794,671; (1927) $21,505,756; per cent 


aay | 





—way 
profits 
for your 
office 


, may take your profit from a 
Dictaphone investment in either of 
two ways—or by a combination of 


both. 


ECONOMY 

Payroll reduction. Salary saving. 
Floor and equipment saving. 
Prevention of payroll increase. 






CONVENIENCE 

Instantly available dictation. 
Immediate transcription. 
Greater accuracy. 

Adequate recording of ideas. 


If ECONOMY is your exclusive aim, a Dicta- 
phone installation may be planned which will 
enable you to write off its entire cost within one 
year. After that, the savings are NET PROFIT. 

Genuine economy is more often found in aim- 
ing at a balance. The immediate savings will al- 
ways be there. They will be on a firmer base, and 
the eventual savings will be greater, if the in- 
stallation includes provision for doubling the 
Executives’ ability to get things done and releas- 
ing the Secretaries’ time for more valuable work. 

We would like to help you obtain that balance. 
We would like to show you 
what Economy we can effect, 
what Convenience we can 
add, what Accomplishment 
will result. The local Dicta- 
phone office will gladly send 
you some interesting material 
about office set-up, operatin 
methods, costs and estimat 
saving. 





DICTATE TU 


TAE DIC TAPAUNE 


and double your ability to get things done 


The word DICTAPHONE is the Registered Trade-Mark 
of Dictaphone Corporation, Makers of Dictating Machines 
and Accessories to which said Trade-Mark is Applied 
DICTAPHONE SALES CORPORATION 
GRAYBAR BUILDING NEW YORK CITY 
Cable Address: Dictaphone, N. Y. Code: Bentley 
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Bentley 


& Gerwig 
Desks 


THE HEAVY PANEL LINE 











Operating ease in every moving 
part—convenience in equipment 
and arrangement — durable in 
structure and finish, for lifetime 
service. 


It would cost just as much to 
make them plain and severe in 
appearance; the beauty and dig- 
nity in design make them worth 
more but do not cost any more. 


Catalog for dealers 
on request. 


Bentley & Gerwig Furniture Co. 


Parkersburg, W. Va. 
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of increase, 6.0. Scales and balances produced as sec- 
ondary output of other industries—(1929) |not yet avail 
able]; (1927) $768,774. 

Scales, automatic industrial, in 1929—-20,804 items 
$4,446,809; calculating and computing in 1929—35,381 
items @$5,729,220. These two items were combined in th« 
1927 statistics, showing 54,161 items [gain of 3.7 per cent] 
valued at $9,475,708 [gain of 7.4 per cent]. 

Beam scales, including steelyards—(1929) 155,237 items 
@$5,137,099: (1927) 161,489 items @$4,464,048; gain of 15.1 
per cent. 

Spring scales, other than computing—(1929) 296,539 
items @$2,725,471; (1927) 347,818 items @$2,989,492; loss of 
14.7 per cent in quantity and 8.8 per cent in value. 

Coin operated scales—(1929) 147,484 items @$1,586,384; 
(1927) [quantity not stated] @$1,266,340; gain of 25.3 in 
value. 

Balances (1929) 28,434 items @$868,525; (1927) 48,600 
items @$1,277,544; loss of 20.9 per cent in quantity and 
32.0 per cent in value. 

Scales and balances not reported as to type, including 
other weighing devices, value—(1929) $2,019,813; (1927) 
$2,693,166; loss of 25.0 per cent. 

Parts and attachments, value—(1929) $281,350; (1927) 
$108,232; gain of 160.0 per cent. 

Manufacturers’ profits cannot be calculated from the census 
figures because no data is collected for certain expense items 
such as interest on investment, rent, depreciation, taxes, insur- 
ance and advertising. 

a 
Wisconsin Concerns Guarantee Employment 

Three manufacturing concerns at Fond du Lac, Wis., 
have engaged with their employees to guarantee steady 
cmployment the next five years. These companies—the 
Demountable Typewriter Company, Northern Casket Com- 
pany and Sanitary Refrigerator Company, are all headed 
by William Mauthe. Each of the companies reserves the 
right to withdraw from the agreement at the end of any 
year if the contract does not work out as planned, or if 
any state or federal law is violated 

Any employee with two or more years of experience 
with these companies is eligible to the benefits, and new 
employees become eligible after the same period. If laid off 
by one company and unable to find work with either of the 
other two concerns within two weeks, the worker will 
draw benefits from the company where he previously was 
employed equal to sixty-five per cent of the salary of the 
previous year, to continue up to 100 working days. 

Payments will not be made if the employee is drawing 
compensation awards for injury, or if discharged for cause, 
or if he gains employment with some other concern. Both 
factory and office help come under the plan, but not man- 
agers, assistant managers, or superintendents and sales- 
men 

Che Wisconsin Industrial Commission has agreed to act 
as referee in any dispute which may arise between any 
worker, or group of workers and any of the companies 
concerned. The three Fond du Lac companies have ap- 
proximately 350 employees. 

~— 
$38,000,000 Spent for School Supplies 

The United States Department of Education estimates 
the annual expenditure of this country for public school 
supplies at $38,000,000. This covers consumption supplies 
only, such as pencils, chalk, ink, writing paper, etc. School- 
books supplied by state governments total $25,000,000 a 
year. The upkeep of buildings approaches $75,000,000, and 
annual capital investment exceeds $977,300,000 

Over 830,000 teachers are employed in our elementary 
and grade schools, accounting for a salary item of over 
$1,200,000,000. 
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A NEW OFFICE CHAIR 
THAT STAYS NEW... 


Lighter, stronger, more comfortable, more beautiful, everlasting—the new 
GF Aluminum office chairs! == These modern office chairs are designed for 
greater body comfort, health, and working efficiency, and fabricated of electri- 
cally welded aluminum. «= They have every feature of the finest wooden chairs, 
with only half the weight and they are practically indestructible in regular office 
use. == No work for the repair man, no splintered edges or loose joints, no 
shabbiness, no costly upkeep or refinishing. == And the baked enamel 
finishes harmonize in the finest surroundings. == GF Aluminum Chairs are fitting 
companions in appearance and long service, for GF Allsteel Office Equipment. 
THE GENERAL FIREPROOFING COMPANY - YOUNGSTOWN, OHIO 


CANADIAN PLANT, TORONTO 


DETROIT DISPLAY 


Do not fail to see the 






attractive display of the 


























complete GF Line at A | UJ N UJ M 
GREGORY MAYER & THOM 
CADILLAC SQUARE, DETROIT C H Al RS 
BESKS - FELOS - SABES - SHELVING - FULtE Beer aeee 
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N E WI these eye-catching 


Van Dyke Packings 
sell [OS pencils 






When a person opens The New 
Van Dyke Dozen Box he can- 
not help but see how the 
patented adjustable clamp 


Box opened shows how eraser 
detaches for lengthening 


tip ‘‘works.”’ 





PULL OUT CLAMP 
TO LENGTHEN 


ERA 
~~ RASER 
Ri, " 


VAN DYKE 


No. 601C Van Dyke Display. 
Holds a dozen No. 601 Van Dyke 
Pencils, degree No. 2, mounted 
on an easel back counter dis- 


play card, and sells 10¢ pencils. EBERHARD FABER 





Box closed shows eraser 


in place ready for use 


EBERHARD FABER 
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Personal Writing Machine for the Executive 

Business (London)] While admitting freely the enor- 
mous extent to which mechanization has increased every 
other sphere of office efficiency, there are still many execu- 
tives who overlook the fact that the portable typewriter 
can also considerably aid them, personally. 

In their strictly private affairs, matters not entrusted 
even to a secretary, many responsible business men still 
employ the age-old method of writing by hand. 

For the signing of checks and similar documents this 
method has not yet been improved upon, but for private 
correspondence the portable typewriter offers tremendous 
advantages. 

In the first place it is very easy to use; furthermore it 
is more speedy and far clearer than any handwriting, and 
the facility with which equally clear duplicates can be 
taken is, of course, well known. Thus the filing of rec- 
ords of one’s private correspondence becomes a much 
more simplified matter. 

Nor is the portable typewriter confined to private work 
in the office. It can be carried anywhere, used in the 
home, in the train, in hotels and even in bed. 

In short, there seems no tangible reason why any execu- 
tive who strongly advocates mechanization in other 
spheres of the business world which he controls should 
overlook this factor of “personal mechanization” which 
offers so many advantages. 


ee 
Bakelite as an Office Partition Material 

One of the interesting features of the new offices of the 
Bakelite Corporation, on the eighteenth floor of the build- 
ing at 247 Parx avenue, New York, N. Y., is a partition 
which serves to define the space of the filing department. 
The department is arranged as a hollow square, with filing 
cabinets forming three sides, and a wall the fourth. The 
exposed surfaces of the square are covered with sheets of 
dull ebony finish Bakelite four feet high. 

As one alights from the elevator at the eighteenth floor 
he enters a conservative yet scientifically impressive Bake- 
lite salon. The treatment is modernistic, in tones of 
Georgian green, emphasized by contrasting effects in 
ebony and silver. Much of the wall trim, which might be 
mistaken for ebony, is laminated Bakelite, similar to the 
material used for loose leaf binder covers. This is built 
up of successive sheets of Bakelite and fabric or paper. 
3akelite is found also top material for desks and tables, 
chairs with Bakelite sides, etc. There is a display of about 
100 applications of this material ranging from pencils, 
cigar lighters and chair casters to lighting fixtures. 

The Bakelite Corporation had its inception about twenty 
years ago, formed to manufacture and exploit a synthetic 
resin developed by Dr. L. H. Baekeland. This year a new 
factory is being built at Bound Brook, N. J., and the Bloom- 
field research division is expanding. A new development 
is a line of synthetic resins for the paint and varnish in- 
dustries for making quick drying finishes. 

— a 
Manufacturers’ Profits 

The bulletin of The National City Bank, New York, 
N. Y., published a summary of industrial corporation 
profits for the first six months of 1929 and 1930, with per- 
centage return on capital and surplus at annual rate with- 
out allowance for seasonal variation. 

Nine manufacturers of office equipment are represented 
in this tabulation. 

Net profits—(1929) $16,348,000; (1930) $12,097,000. A 
decrease of twenty-six per cent. 

Capital and surplus—(1929) $178,729,000; (1930) $190,- 
885,000; increase of 6.8 per cent. 

Annual rate of return—(1929) 18.3 per cent; (1930) 12.7 
per cent, 
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THE “IMPROVED” 
MUN-KEE PAD 





With this latest improvement, it now 
takes but 10 seconds to re-ink the Mun- 
Kee Stamp Pad. 


The user simply inserts the spout of the 
Mun-Kee Ink Can in V-slot which has been 
cut on rubber flange, presses the bottom of 
the ink can 5 or 6 times and pad is re- 
inked and ready for immediate use. 


Through the pages of SYSTEM— 
CREDIT WORLD—BEST’S INSUR- 
ANCE NEWS,—Casualty, Life, Fire and 
Marine editions, — FORBES’ — CREDIT 
MONTHLY, and by an extensive mail 
campaign, hundreds of thousands of ex- 
ecutives in all lines of business will learn 
of the “improved” Mun-Kee Pad. 

Tying up with this big national cam- 
paign by ordering new Mun-Kee Pads, ad- 
vertising and display material, will add to 


your profits. 
Write today to 


MUN-KEE PRODUCTS 
CORPORATION 


Newark, N. J. 























A time 


for selling effort 
ss, 


Just when sales are most difficult, when 
volume slows up, that’s the moment to really 
start your strongest selling effort. It’s one 


of the best possible “cures” to employ. 


The addition of a complete line of Canco 
office baskets will do much to bolster your 7” 
sales. There’s a lot of profit in handling to 
this nationally known line today. ae 
Canco office baskets are furnished in rich 

finishes of oak, walnut and mahogany; in- 
stitutional baskets in white; others for more 

general use in green, corrugated or plain. 

There is a type and size for every use. 






Galvanized Ware Department 
AMERICAN CAN COMPANY 


Toledo ¢anco Ohio 
— 






Iliustrated here is the Canco 
No. 82, 139% x 10°/\e x 1444, 
furnished in green, walnut, 
oak or mahogany. We have 
avatlable also the small size 
corrugated basket No. 160, 
12% x 9% x 11%, also No. 
480, 19% x 124 x 18, a larger 
corrugated basket. Both of 
these baskets can be had in 
either green or white. 
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Census Figures on Safes and Vaults 

The United States Bureau of the Census announces that 
according to data collected in the census of manufactures 
taken in 1929, the total value of products made in that 
year by establishments engaged primarily in the manu- 
tacture of safes and vaults amounted to $19,391,179, an in- 
crease of 5.2 per cent as compared to $18,439,550 reported 
for 1927, the last preceding census year. The figures 
which follow give preliminary results, subject to revision 
in the final printed report. The safes and vaults industry 
was canvassed by means of a general schedule, which did 
not call for specific data in regard to numbers, quantities 
and values of the several classes of products manufactured. 

Number of establishments—(1929) 27; (1927) 25; [per 
cent of increase or decrease not computed when base is 
less than 100]. 

Wage earners, average for the year [not including sal- 
aried employees. The average number of wage earners 
is based on the numbers reported for the several months 
of the year. This average somewhat exceeds the number 
that would have been required for the work performed if 
all had been employed continuously throughout the year, 
because of the fact that manufacturers report the numbers 
employed on or about the fifteenth day of each month as 
shown by the pay rolls, usually taking no account of the 
possibility that some or all of the wage earners may have 
been on part time or for some other reason may not actu- 
ally have worked the entire month. Thus in some cases 
the number reported for a given month exceeds the average 
for that month] (1929) 3,039; (1927) 3,386; decrease of 
10.2 per cent. 

Wages—(1929) $4,429,701; (1927) $4,494,497; decrease of 
1.4 per cent. 

Cost of materials, fuel and purchased electric current— 
(1929) $6,496,022; (1927) [the cost of mill or shop supplies 
was included in the cost of materials for 1927, but not the 
corresponding figures for 1929. These two items covering 
cost of materials, etc., are not therefore strictly compar- 
able]. 

Value of products—(1929) $19,391,179; (1927) $18,429,550; 
increase of 5.2 per cent. 

Value added by manufacture [value of products less cost 
of materials, fuel, and purchased electric current] (1929) 
$12,895,157; (1927) $11,213,255; per cent of increase, 15.0. 

Value added by manufacture, per wage earner—(1929) 
$4,243; (1927) $3,312; per cent of increase, 28.1. 

Ratio (per cent) of cost of materials, etc., to value of 
products—(1929) 33.5; (1927) 39.2. 

Manufacturers’ profits cannot be calculated from the census 
figures because no data is collected for certain expense items, 
such as interest on investment, rent, depreciation, taxes, insur- 





ance and advertising. 
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Andrus and Cook Organize Typewriter Service 


The Ace Typewriter Service, 3917 Tacoma avenue, Fort 
Wayne, Ind., has been organized by J. F. Andrus and E. 
D. Cook. Mr. Andrews has had an extended experience in 
the office machine field, including twelve years with the 
Underwood Typewriter Company, four and one-half years 
with the Dictaphone Sales Corporation, and one year with 
the Royal Typewriter Company, Inc. He handles the sales 
end of the new business. 

E. D. Cook, who has charge of the mechanical work, was 
repair foreman at Fort Wayne for the Royal Typewriter 
Company one and one-half years. 

The Ace Typewriter Service specializes on everything 
for the typewriter user, offering a thorough monthly in- 


spection service, giving inspections, rebuilding type- 
writers, and handling used machines, rentals, parts, rib- 
bons, carbon paper, key caps and other office accessories. 
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The FINEST 


money can buy: 




























The dealer handling “Y and E” 
Steel Transfer Cases has a two- 
fold advantage. Not only does he 
sell the finest transfer equipment 
money can buy, but thru its sale 
he can increase his profit by selling 
many other items in the famed 
“Yand E” line of filing supplies and 
systems. 





The product of a half century of 
building to customer requirements, 
these steel transfer cases meet every 
need. Unlimited stacking is possible 
due to great strength, rigidity and per- 
fect interlocking. Closed sides keep out 
dust, dirt and rodents. 


The large number of dealers that have 
represented ““Y and E” for a score and 
more of years, is strong testimony of the 
value of a “Y and E” Franchise. 





See Our Exhibit 
at the 
National Business 
Show 
Grand Central Palace 
New York City 
October 20-25 
Sections 301-306 


“FOREMOST FOR FIFTY YEARS’ 
YW al YAWNAN so RE MPO: 


ROCHESTER, N. Y. 
1 E” 








Export pan 368 Broadway, New York, N. Y., U.S. A. 
Cable Address: ““Yawmanerbe,’’ New York 


Steel and Wood Filing Cabinets . . . Steel Desks . . . Steel Shelving . . . 
Safes . . . Office Systems and Supplies . . . Bank and Library Equipment 
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“SOCKET” NO MARS 
Fit snugly into caster 
sockets, and give per- 
fect protection. 


» » Additup fora year. Office chairs cover 
many a mile from January to December. 
Every inch of travel can be made as unvary- 
ingly smooth and easy as a fine car on a 
smooth boulevard . .. with Bassick office 
chair casters. 

They shove off smoothly at a touch. Their 
quiet wheels of special Atlasite or Baco com- 
position will not bind or dig or gouge the 
finest floors or coverings. 


Every Office a Ready Market 
And every office in America is a ready market 
for these sturdy, good-looking casters. When 
you stop and realize how many hours the 
average business man spends in his office 


“DRIVE ON” NO MARS 
Ideal for furniture not 
bored for caster sockets. 
Protect rugs, linocleums., 
polished floors. 


Bassick 


FOR 34 YEARS THE BUY-WORD FOR 
FINE CASTERS AND FUR- 
NITURE RESTS 
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chair, you know how important it is for 
that chair to move easily. Sticking, binding 
casters that gouge floors and carpets can 
ruin a business day. 

Cash in on the demand for this and other 
floor protection items. Here’s profitable 
replacement business with a ready market. 
When you sell Bassick Casters, you are sell- 
ing yourself and your store more strongly 
to your customers. For you are selling abso- 
lute satisfaction. See them and take advan- 
tage of this profitable business. Write for 
information. 


THE BASSICK CO. 
Bridgeport, Conn. 





BASSICK DESK 
CUPS 


protect floors from 
sharp-edged desk 
legs. 





COMPLETE LINE—AN 


"OR EVERY 


_ 


ITEM 











ROUND NO MAR CUPS 
For round desk legs, radi- 
ator legs, caster cup, etc. 


NEED 
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Fifty Years in Writing Ink Field 

The Chicago Daily News publishes frequently articles re- 
garding “the silent workers of Chicago”—individuals who are 
not “grandstand” in the day's news, yet important factors in 
industry. In September Sam Lederer took up the business 
career of W. N. D. Rohde, chief chemist of the Sanford Manu- 
facturing Company, who has spent fifty years with the company. 

Now if you want to talk inks, there is one silent worker 
in Chicago who is credited with knowing more about the 
manufacture of writing fluids and stamping inks, and all 
the other variations that can be enumerated between them, 
than any other man in Chicago. 

Starting in the manufacturing department of an ink con- 
cern fifty years ago at $6.00 a week he studied chemistry 
nights and finally became chief chemist, supervising the 
production of the firm’s entire output. 

W. N. D. Rohde, who celebrated half a century’s service 
with the Sanford Manufacturing Company, West Congress 
and South Peoria streets last week, was 22 years old when 
he came to Chicago from Dwight, Ill. His father had 


served in the civil war. 





W. N. D. ROHDE 
[Photo by Courtesy The Chicago Daily News 


He had only a common school education when he 
started on a vocation which demands a great deal of con- 
centration, study and experimentation. More than half 
of his first earnings went for his room and board, but 
every once in a while he would save enough to buy a vol- 
ume dealing with the theoretical side of his employment. 
He obtained most of his knowledge of the news of the 
day and the world affairs from The Chicago Daily News, 
which he has read every day for five decades. 

In the meantime he drilled along, mixing chemicals and 
doing such menial work as his superiors laid out for him. 
And he climbed from post to post until he became the 
supervising head of his department. 

By the time he was twenty-five he was earning $12.90 
a week, and with $5.00 in his pocket he led a trusting girl 
to the altar. Later on he bought a home, paying every 
month what he could spare. The original cost of his prop- 
erty, at 536 North Humphrey avenue, Oak Park, was 
$3,000. He has lately refused three times that amount 
for it. 

His children, a son and three daughters, are all married 
and there are five grandchildren. He has no one to care 
for but his wife, who, he says, has been his inspiration and 
helper. Mr. Rohde, at seventy-three now, works every 
day, reporting for duty at eight and quitting at five. 

“Fifty years ago,” he said, “ours was comparatively a 
small concern. In our department there were about 
twenty men. Now we have nearly 300. We are the largest 
exclusive manufacturers of inks and adhesives in the coun- 
try and, with the exception of Spain and Germany, our 
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Geta Slice 
of the 
Profit Melon 


that grows on the APSCO Vine 
of 


AUTOMATIC PENCIL SHARPENERS 


Every Dealer who features 

the complete line of the 

famous APSCO Models is 
assured of Big Profits. 


Different offices want different models 
... Schools demand the special types 
designed for the different school 
grades...and among the thousands 
of new buyers of APSCO Automatic 
Pencil Sharpeners FOR USE IN 
THE HOME there are customers for 
EVERY APSCO MODEL. 


Remember the Big Selling 
Feature in all Models... 
APSCO CUTTERS 
Deeply undercut and ground 
to a razor edge... 

THEY DON’T SCRAPE... THEY CUT 


AUTOMATIC PENCIL SHARPENER CO. 
Chicago Illinois 
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“Hey, Bill! Come 


here a minute, 


I want to show you something.” 
“What's the excitement, Jim? Got a big 
order?” 


“Not yet, old man; but I have the makings 


of one. 


“I want to show you the last word in type- 
writers—a Barr portable with a real tabu- 


lator. 


“Bill, this tabulator on the Barr is substan- 
tial and it is equipped with a brake. It has 
adjustable stops and is operated from the 
keyboard. 

“Just wait till you see it! Now there isn’t 
a thing you can do on a standard office ma- 
chine that I can’t duplicate on the Barr.” 





BARR-MORSE CORPORATION 
ITHACA, NEW YORK 
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products are sold in every civilized country on the fac 
of the globe.” 

One of the important products that comes under his 
critical eye is the ink used for fountain pens. Tannic and 
vallic acids and dyes to supply the color, with some other 
chemicals, enter into the secret process. Germany pro- 
duces the best dyes for this purpose. Nearly all the colors 
of the rainbow are represented in the various kinds of 
inks. Mr. Rohde is also an expert in the preparation of 
writing, drawing and stamping inks. 

Ee 
British Stationers Defeat Trading Scheme 

he British Stationer reports the termination of a plan 
which would enable the public at large to buy merchandise 
of various kinds through manufacturers and wholesalers, 
diverting this consumer trade from the established retail 
outlets—stationery as well as many other consumption 
articles. This plan was formulated by the British Charities 
\ssociation, which contemplated a margin of profit in the 
operations to create a fund for distribution to hospitals 
Various associations rallied to help defeat the project, and 
finally the British Charities Association withdrew the plan 

The question of goods on the protected list (price main- 
tenance) of the Stationers Association of Great Britain 
and Ireland, and other organizations, was glossed over by 
the promoters of the trading scheme. Where price main 
tenance was strict, it was planned to charge full price to 
consumers, the latter to have the satisfaction of having 
secured a margin of profit for distribution to hospitals 

\ related topic of discussion among retailers in the 
British Isles was the refusal of the Scottish Federation of 
Retail Tobacconists to handle any cigarettes which wer« 
being popularized through the distribution of premium 
coupons. Here, again, the scheme has the effect of dis 
turbing normal and legitimate trade channels. The Scots 
suggested cannily that since in some instances the cost ol 
premiums represents about twenty-five per cent of the 
price of cigarettes sold, it would seem a convenient mo- 
ment for the government to consider whether or not it 
would be possible to secure further revenue from the to 


bacco trad 
> 


House Organ Philosophy 

Che man who informs himself adequately about his firm, 
its methods, its policies and its products, who does his 
work so well that no one need to follow him up to patch 
the ragged edges, is on the safest, shortest and surest road 
to achievement.—The “Y and E” Idea (Yawman and Erl« 
Manufacturing Company). 

+ * 

A critic says that modern fiction runs too much to love 
I say modern love runs too much to fiction—The Coach 
(published co-operatively by the Boorum & Pease Com- 
pany, Eberhard Faber Pencil Company, C. Howard Hunt 
Pen Company and Sanford Manufacturing Company). 

. * * 

We don’t exactly disagree with vegetarians, but we do 
think that the taste of an onion is improved greatly by 
adding a pound of steak to it——It’s Said and Done (Dicta- 
phone Sales Corporation). 

* * * 

Simplicity, truth and persistency are the three factors 
that build success in advertising.—Bramwords (The Bram 
wood Press) 

7 > * 

Seli-neglect is just as big a fault as self-love—Smith 
Corona Sales News (L. C. Smith & Corona Typewriters, 
Inc.). 

* * * 

\ retailer is a man who can tell the same story twice.— 

Loose Leaf Entries (Wilson-Jones Company). 
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Automatic files 
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Try the Desk Companion! You don't 
have to sell it—with Automatic fea- 
tures it sells itself—and it’s an item 
that no one else can offer you. The 
sales on this specialty for one dealer 
amounted to $70,000.00 in one year. 


floor pace re 
quired for 


And behind it is a complete line of 

files, desks, filing systems and spec- 

ialties that make the ordinary line of 

similar equipment obsolete—not just 

a list of items that must meet com- 

= on price, but a line that can 
e sold at a price! 


Send in the coupon—get the story of 
these new features. Write—Write— 
W rite—now. 


AUTOMATIC FILE & INDEX CO. 
General Sales Offices 
900 BUTLER BLDG. 427 W. RANDOLPH ST. 
CHICAGO, ILLINOIS 


Factory: Green Bay, Wisconsin 





System 


OA-10—Grav 








OFFICE APPLIANCES 


Hold All Orders for 
until you have seen 


ERE you are, Gentlemen— a better stapler, the 

Krantz with watch-like precision. So accurate 
in operation that it is absolutely guaranteed not to clog. 
So accurate that it is absolutely guaranteed for two 
years, or money refunded. 


You ain't seen nothin’ yet 


The Krantz stapler is the result of seven years work by 
Edward Krantz, inventor of the well known Krantz 
shock absorber for typewriters. Five original models 
in actual use were put through every conceivable test 
by large firms. The result spoke for itself— orders for 
750 machines. 


Responds to the lightest 
ae ae ee 


Here is a stapler that eliminates service calls. Here is a 
stapler that does away with pounding, broken glass 
tops, noise and the annoyances common to inferior 
machines. For here is the easiest operating and most 
efficient stapling machine in the world; the lightest 
touch will staple one paper or many. 


A mew and revolutionary 
maachime . . ... . 


The Krantz has only three moving parts. These function 
with the mechanical precision of a fine watch and are 
machined to 1/1000th of an inch. Heat treated steel 
defies wear and makes for perfect and continuous 
performance. No wonder the stapler carries such a 


broad guarantee. 























OCTOBER, 1930 129 


stapling machines 
the Krantz ..... 


But get the full story by using the coupon. Attractive 
and exclusive dealer franchises are available. 





gee BUILT LIKE A WATCH 









LEVER ACTION (SAME PRESSURE FOR 
OWE OR FIFTY SHEETS) 


‘LIFETIME’ CASE HARDENED MECHANISM 


ROTATING ANVIL (PERMANENT OR 
TEMPORARY STAPLE) 


POSITIVE FEED (SAME AS USED ON 
TYPEWRITERS ) 


The Krantz stapler does Ri FREE APPROVAL GITER me 
three types of stapling— 
permanent, temporary, 
loose (for 25 or more 


sheets). Retails at $5.00; Gentlemen: You may send me the new 


Box of 5000 staples Krantz stapler on approval. If | do not 


| Krantz Mfg. Company 

| 

| 
$2.00 return it within ten days, invoice me at 

| 

| 

| 


1800 N. Francisco Ave. 
Chicago, Ill. 


FIRM 


the special introductory offer discount. 
Krantz Mfg. Co. 


Sales Office, 33 E. Wacker Drive 
-Mdain Office, 1600 N. Francisco Ave. 


CHICAGO, iil. CITY STATE, 
— ee os cal 


ADDRESS 
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Richard, armed with his 
gieaming battle-axe, 
rides at the head of his 
troops and conquers 


the island of Cyprus. 


Battle-axe of Richard. Painted by Ludu ig Gassner 


REPARING for.New Business Conquests 


HEN Richard The Lion Heart rode forth at the 

head of his conquering crusaders, armed with 
equipment of steel—it was expertly fashioned, keen 
ond efficient. Business executives today employ steel, 
scientifically designed and built by Lyon into modern 
storage and display equipment, to hasten business 
conquests by lowering handling costs, saving time 
and labor, speeding sales and service. 

Lyon Steel Office Equipment is easy to sell because 
it is built to meet the demands of modern business. 
DESK-HI Desk-hi and Counter-hi Cabinets, Wardrobe and 
Storage Cabinets, Desk Trays, Waste Baskets—these 
and other steel items in the nationally advertised | | 
Lyon line are substantial profit-makers for the office DESK TRAY | 
equipment dealer. 

Catalog and full descriptive literature, prices and 
discounts will be sent on request. 





LYON 


LYON METAL PRODUCTS, INCORPORATED 


Converters of Sheet Steel into Practical Conveniences 


AURORA, ItLLINOTES 


Brenches, Jodbbers ond Deolers in All Principal Cities 








COMBINATION 


TU-DOR COUNTER-HI 
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SALMAGUNODI 
The Field in Retrospect 





Paragraphic Bits About the Office Equip- 
ment and Supply Activities of the United 
States in Years Past 
From The American Stationer, October, 1880-—Absorbed | Office Appliance. } 
Fifty Years Ago 
Agitation for an international copyright law was crystal- 
lizing into definite proposals. 


Speaking of books, an item cited the sale of a Latin Bibl« 


: — . on . - | 
at London for $150 in 1720, at a time when two arches of 


the London Bridge were built for that sum. 

Che United States Treasury Department had ordered thc 
printing of internal revenue stamps to be diverted from a 
private printing plant to the Bureau of Printing and En- 
yraving. 

[From The American Stationer, October, 1905—Absorbed by Office Appliances] 
Twenty-Five Years Ago 

Wyckoff, Seamans & Benedict had shipped three Rem- 
ington typewriters with Japanese characters, the first of 
that kind purchased by the Japanese government. 

The Cutler Desk Company had been incorporated at 
Buffalo, N. Y., with capital stock of $213,000; incorpora 
tors, C. A. Cutler, B. S. Cutler and S. D. Johnson. 

{From Office Appliances, October, 1915) 
Fifteen Years Ago 

The late Charles N. Bellman, Toledo, Ohio, 
on the frontispiece, having been elected president of th« 
National Association of Stationers and Manufacturers at 
the §S 


won place 


San Francisco convention. 

H. S. Gilbert, then a salesman at Chicago for the L. C. 
Smith & Bros. Typewriter Company, contributed “Selling 
and Business.” Mr. Gilbert is now manager in the Chi- 
cago territory for the successor company, L. C. Smith & 
Corona Typewriters Inc. 

A full report was printed of the eleventh convention of 
the National Association of Stationers and Manufacturers 
at San Francisco, September 27-30. 

The Miller-Bryant-Pierce Company had opened a branch 
at New York, N. Y., at 253 Broadway. 

E. E. Noell has opened an office at 
Sundstrand Adding Machine Company. 


Chicago for the 


eRe: 

Larnin’ the Young Idee How to Print 
“Manuscript writing” is being introduced into various 
schools of the United States, the educators abandoning the 
teaching of longhand in favor of hand lettering, producing 
a sans-serif or gothic letter, similar to type styles in vogue 
in modern display composition. More than one adult prac- 
tices “manuscript writing’ when he prints out a word or 
signature on a telegraph blank, to make sure of correctness 
In an isolated instance like this the hand 
As 
taught in the schools manuscript writing can be as fluent 


in transmission. 
lettering takes longer than its equivalent in longhand. 


as longhand, and far more legible. 

The advantages of manuscript writing are listed thus by 
Miss Patty Smith Hill, professor of education, teachers’ 
college, Columbia University: 

1. Beginners need familiarize themselves with only one 
alphabet instead of two, where reading and writing are 


taught simultaneously. English results in the “print 
script” indicate both reading of print and manuscript are 
best taught simultaneously, as writing then becomes a 


valuable asset to reading and reading to writing. 

2. Use of one alphabet with beginners reduces both time 
and effort. 

3. It is claimed the simple skeleton form of the letters as 
compared with those of the running hand, reduces strain 
on the immature muscles of fingers and arms. This greater 


ITHE FINEST 
SAFE GUARD CHECK 
WRITER EVER BUILT 





The new Instant ‘’8’’ Safe Guard Check Writer is 
the latest development of the outstanding leaders in 
check writer design. Distinctive, it offers new, 
exclusive refinements. It is modern, scientifically 
designed to speed the check writing operation. . . 
Attractively finished in jade green and black enamel 
to harmonize with modern office furnishings and to 
lessen eye-strain . . . Compect to economize desk 
room. . . Light, easy to handle. . . And it pro- 
vides more complete protection than ever before. 


The pace setters in every line of business in stand- 
ardizing on Safe Guard Check Writers, have already 
made this the preferred check writing practice of 
today. The new Instant “8” is so far ahead of pre- 
vious models, it is in a class by itself, offering an 
entirely new conception of check writer service. 


lf you haven't already investigated, write today. 
Take advantage of the added advertising pressure 
that is now being put on this new model's intro- 
duction. Get your shere of this profitable business. 


SAFE GUARD CORPORATION 


LANSDALE PENNSYLVANIA 
SE TERR 
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The BERLOY Line includes: Files, desks, storage cabinets, 
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A CO-OPERATIVE 
RELATIONSHIP 








= are four very definite items in the Berger 
creed of thorough co-operation with dealers. We believe in—1, Marketing products 
that give satisfaction. Initial sales mean repeat business for you and us. 2, Adver- 
tising to lower sales resistance. The BERLOY name is being made better and better 
known through advertising. BERLOY reputation is growing through the service BERRLOY 
products give. 3, Working with your sales organization. BERLOY representatives 
are glad to co-operate with dealers in lining up business. 4, Helping establish market 


at right prices. Both dealer and manufacturer are entitled to a fair margin of profit. 


A co-operative relationship builds business and profits. We shall be glad to discuss 
this with you further. 


THE BERGER MANUFACTURING CO. 


Division of 
Republic Steel Corporation 


Canton, Ohio 


Uin2e 


horizontal sections, tables, shelving, lockers, transfer cases, safes. 
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| case not only produces more rapid learning, but far more 
beautiful, accurate and legible writers. 

It is narrated that an experiment was carried on in a 

London boys’ school to determine the relative speed of 


-Everywhere -AIl the Time 





Unusual 
Smoothness 





AW.FABER 


For Every Purpose 


FOR THE REMOVAL OF PENCIL, INK 
AND TYPEWRITER IMPRESSIONS 


Draftsmen’s and Artists’ Erasers so 
composed as not to injure the sur- 
face of the most delicate paper. 


Eraser and Point Protector Caps. 


@=— 
NUS 


PURE 


RUBBER BANDS 


Packed in one pound, quarter 
pound and one ounce boxes. 
EVERY STANDARD SIZE 


A.W.FABER 


NEWARK, N. J. 
Makers of the 


Famous “Castell” Drawing Pencils 
Since 1761 





\ 
































| 
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manuscript writing and longhand. The results were com- 
pared with the forms for the ordinary handwriting of Lon- 
don children, and were found to be greatly to the advan- 
tage of manuscript writing. 

Some large commercial and industrial concerns abroad 
have had manuscript writing introduced for all clerical 
workers who had not been taught that method in school, 
before entering business. 

The probable extension of manuscript writing into th« 
schools of the United States offers an important advantag« 
to the dealer in portable typewriters. Children who have 
mastered manuscript writing, and are producing uniform 
and legible work, will have a keener idea of the utility of 
the typing machine. The increased speed, uniform spac- 
ing and superior legibility will appeal to them as a means 
of performing their tasks with less effort and expenditurs 
of time. Teachers who may have protested the use of the 
typewriter in school work because it places the indifferent 
writer on the same plane as the proficient, will recogniz« 
that developing individuality in longhand writing has little 
advantage in the commercial world when the student takes 
his place in business life. Indeed, we have been doiny 
manuscript writing these many years, and didn't apply the 


right name to it. 


a 
Complaint Regarding Soviet Adding Machines 

The United States Bureau of Foreign and Domestic 
Commerce issues a weekly, “Russian Economic Notes.” 
In this are published abstracts from Soviet newspaper re- 
ports regarding industrial advances in the United Soviets 
of Socialistic Russia. The following appeared a few weeks 
ago, credited to the Russian publication, “For the Caus¢ 
of Industrialization.” 

“The Rostov branch office of the stock company, ‘Inter- 
national Book,’ is complaining about the poor quality of 
the two ‘Felix’ adding machines, which were made in the 
Dzerzhinsky factory of the Precision Mechanics Trust. It 
was necessary to send these machines for capital repairs 
after only two weeks of operation. The principal troubk 


is that all parts, except those made of copper, are a soft 


iron instead of tempered steel. Consequently, two weeks 
of operation were enough to wear the teeth of the gears 


| half way down. In another two weeks it is possible that 


the gears will wear out completely. The Rostov office in- 
sists that better machines be sent in exchange for the 


defective ones.” 


—— 
Shavings Chute Suggested for Pencil Sharpener 
Store Management] H. S. Towle of Towle & Hypes 

Company Department Store, Clinton, Iowa, passes on an 

excellent tip to our readers. 

In the general offices of a store the pencil sharpeners 
have an annoying way of becoming clogged up with shav 
ings and frequent emptying becomes necessary. To over- 
come this Mr. Towle suggests removing the shavings con- 
tainer entirely and substituting therefor a three-inch brass 
pipe with an ordinary tin funnel soldered to the top, this 
arrangement to be fastened immediately below the sharp- 
ener. The lower end of the pipe runs into any sort of 
convenient container of sufficient capacity to avoid the 
need of frequent emptying or, if the office is on the ground 
floor, the pipe can be run through the floor and into a 


container in the basement. 


——_-_>_>>_—-—-—— 
Author Knows His Lead Pencils 
S. S. Van Dine, author of “The Scarab Murder Case,” 
shows that he knows good lead pencils. There is a ref- 
erence to the No. 1 “Mongol” pencil in the book. 
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‘Een MPH ‘ Sane 


Styles Furnished ph f 
USE OUR ADVERTISING 


[ The entry of this, the newest member of the 


VIA AID M 
TriumMPH family, is loudly heralded in Stew- 


(a) A 
TIA AM IA 
art’s new Fall Campaign. Full advertising 


(b) VIA 1]R MAT] support is accorded each individual dealer 
——————— a — where he needs it most, i. e., in Ais store. 








Attractive folders for counter distribution 
and mailing are furnished, together with a 
—~—~ counter display of unusual design. 





The supply of this material is somewhat 














} limited. Please WRITE NOW for your share. 
j - A 
(d) AN UNUSUALLY LARGE PROFIT 
AIR MAII is offered on this stamp! 
ADDITIONAL UseS—This stamp is invaluable for chang- 
" ing the address on small lots of left-over stationery. 
l [ I Same price as above. 
(e) 
MALL New Ad 
145 WEST 41 STREET 
* * 
a Fr a" 
. a A 
>» . Stamp It To s-c£2@ It. < 
= 
. a 
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R. A. STEWART & CO.. INC.. 80 DUANE ST., NEW YORK 
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Sheaffer 100% Dealers 
make the Most Profit... 


Because of Sheaffer's dealer-minded policies, stronZer adver- 
tising, support, and quality in the merchandise, Sheaffer 
outsells all others throughout the world. Also, Sheaffer sells 
through a restricted number of dealer outlets, which means 
that the average Sheaffer dealer makes more profit on Sheaffer's 
than on any other line. And, moreover, the Sheaffer 100% 
Dealer makes the most profit of all because he takes fullest 
advantage of Sheaffer profit features. These facts are taken 

from actual experience, incorporated i in an interestin? 
little folder we'd like to send you. Ask for it today! 

W hat of tomorrow? Read this forecast! Get, “Must the Successful 


Merchant of Tomorrow Change His Business Methods?"’ Also, get 
Merchandising Down to Date” and “Turn Rain Into Gold”. 
“M } i AD to D 72 R I Gold 


HEAFFERS 


PENS-PENCILS-DESK SETS:‘SKR 





W. A. SHEAFFER PEN COMPANY : FORT MADISON, IOW Ze U.S 
New York Chicago . San Francise« 
W. A. Sheaffer Pen Co of Canada, Ltd 169-17 3 Fleet Street—T ron On t 


Wellinaton N.Z ° Sydney, Australis . . Lond Enala | 








Pa Pe, Se et ee a 
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This white 
dot identifies 
Sheaffer's,the 
ONLY 2enuine 
\ Lifetime® pen. 


8-day Waltham 
No. 41 5, $40. 
=m Base, No. 
ip 25, $46. 
) Base only 
with pen. 
$60. 


a oi 
= . 


There'll be Holidays for everyone 


4-piece Matched 
Ensemble, $24 
Others lower 


~ ~ , 
e ’ 
’ . he | 
ry, XY 


equipment <" 
is the vogue. 


Li, 


m, 
YY 
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but Sheaffer’s! 


You no doubt have found that this season's trend is 
toward practical pifts—pifts that pive a big, money's worth 
and cost relatively little when compared with the usual 
Holiday jift luxuries. The public thinks that Sheaffer's 
desk and pocket writing, Ensembles are right in line with 
such a demand; so much so that Sheaffer's has lately 
charted important sales gains with the numbers shown 
here. Moreover, the strongest full-color newspaper roto- 
jravure and color magazine advertising, in Sheaffer's his- 
tory is pushing, them ahead to new Holiday sales peaks. 
Make the most of this publicity! Stock, display and 
push Sheaffer's! You'll find that there may be Holidays 


for others, but Sheaffer's will work overtime for you! 


AT BETTER STORES EVERYWHERE 


SHEAFFER'S 


PENS-PENCILS-DESK SETS-SKRIP 
W.A.SHEAFFER PEN COMPANY, FORT MADISON, IOWA, U.S.A. 


New York ‘ Chicago : : . San Francisco 
, W. A. Sheaffer Pen Co. of Canada, Ltd., 169-173 Fleet St.— Toronto,Ont. 
* Wellington, N. Z. Sydney, Australia . London, Eng. 
, °Reg.U.S.Pat.Off. CW.A.S.P.Co., 1930 





The color plate used here 
is from Sheaffer's Pre- 
Holiday advertisina in 
full-color rotogravure 
newspapers and such na- 
tional magazines as 
er ge 4 Evening Post, 
Life, Liberty and Liter- 
ary Didest. 
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6-piece Matched Ensemble, y) 
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THE MODERN TYPEWRITER FOR 


ELECTKAMATIC 


THE BUSY OFFICE 











The Electromatic System has been 
awarded the JOHN PRICE WHETH- a 
ERILL MEDAL by the Franklin institute [350} sel Lt. — 

of the State of Pennsylvania for pic- “*cneerey MTOR, 
neer work in the electrification of the Be 
typewriter. 





The First Complete Electric Typewriter” >... 
Increases Production 30 to 50% | ELECTROMATIC 


. ‘ D trati t 
~~ 4 Saves Time and Labor THE NATIONAL 
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&, >. “A 
Zo) = — . . + 
So Foy Eliminates Fatigue , eee OW 
ey 4 *s Ney 
<om “% 4% 4 
Om “+a eo SF 
"Bf ane, Se DISTRIBUTORS IN PRINCIPAL CITIES 
%, a ‘e Rs =. A, 
* s “es.%, ELECTRAMATIC 
Se oo / TYPEWRITERS 
. oa * ag, 5 Gp INC. 
MA +. “A ROCHESTER. N.Y., U.S.A. 
. % New York Office: 808 Lincoln Bidg., 60 E. 42d St. 
4 ~~ A few excellent franchises still available for high grade distributors. 
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Census Figures on Typewriters and Parts 

The United States Bureau of the Census announces that 
the total shipments or deliveries of typewriters and parts 
in 1929 by manufacturers engaged primarily in the pro- 
duction of typewriter parts amounted to 588,769, valued at 
$31,368,939. 
cent in quantity and a decrease of 1.3 in value, as com- 
pared with 555,021, valued at $31,770,405, reported for 1927, 
the last preceding year in which a census of manufactures 
The total value of the products of the indus- 


These figures represent an increase of 6.1 per 


was taken. 
try, including portable typewriters and bookkeeping-billing 
machines, rebuilt typewriters, and amounted to 
$66,039,468 in 1929, an increase of 19.4 per cent, as com- 
pared to $55,318,864 reported for 1927, 


parts, 


This industry, as defined for census purposes, embraces 
establishments engaged wholly or principally in the manu- 
facture of typewriters and parts. In prior censuses the 
classification included also cstablishments which manufac- 
tured carbon paper and inked ribbons, but at the census 
for 1929 these were transferred to a separate classification. 
The statistics for 1927 in the present report have been ad- 
justed to exclude data for these establishments. 

The statistics for 1929 are summarized here, with com- 
parative figures for 1927. The figures for 1929 are pre- 
liminary, and subject to revision in the printed reports. 
As the purpose of this preliminary report is to make the 
census statistics available at the earliest possible date, 
thus assuring their maximum current value, they have been 
compiled from returns which have not received the careful 
scrutiny and revision which will be given them before the 
publication of the final reports. For this reason, some of 
the items in this report may differ appreciably from the 
corresponding items in the final report for the industry, 
but it is believed that these differences are not of sufficient 
importance to have any material effect on the value of the 
statistics for practical purposes. 

Summary for the Typewriter Industry 

Number of —(1929) 28; 
cent of increase or decrease is not computed when base is 
less than 100. 

Wage earners (average for the year) not including sal- 


establishments (1927) 26; per 


aried employees [The average number of wage earners 
is based on the numbers reported for the several months 
of the year. This average somewhat exceeds the number 
that would have been required for the work performed 
if all had been employed continuously throughout the 
year, because of the fact that manufacturers report the 
or about the fifteenth day of the 
pay rolls, usually taking no ac- 
count of the possibility that 


carners may have been on part time or for some other 


numbers employed on 
month, as shown by the 
some or all of the wage 
reason may not actually have worked the entire week. 
Thus in given 
month exceeds the average for that month] (1929) 16,910; 
(1927) 15,603; increase of 8.4 per cent. 

Wages—(1929) $22,353,443; (1927) $19,397,911; per cent 
of increase, 15.2. 

Cost of materials, fuel and purchased electric power 


some cases the number reported for a 


[the cost of mill supplies was included in the cost of mate- 
rials for 1927, but not in the corresponding figures for 
1929. For this reason these two items are not strictly 
comparable (1929) $7,265,248; (1927) $9,936,080; decreas« 
of 26.9 per cent. 

Products, total value—(1929) 
318,864; increase of 19.4 per cent. 


$66,039,468: (1927) 


$I9,- 


Production by Classes of Machines 


Standard typewriters, including wide carriage types— 
(1929) 588,769 machines 
chines @$31,770,405: 


of 1.3 in value. 


@331,368,929; (1927) 555,021 ma- 


increase of 6.1 in number and decreas« 
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FILING CASES 


that Precisely 






Fit All 
Needs 


» ans success and profit in selling filing 

cases lies in your ability to furnish the 
grade and quality that best satisfies your 
trade's requirements. 


Such concerns as American Can Co., 
Ingersoll-Rand Co. and Warren Webster 
Co. find in our No. 800 “STEEL AGE” 
line, with heavier gauges of steel, full- 
depth shelves between drawers and full 
roller suspension, the qualities they prefer. 


Our No. 700 “VIKING” line is de- 
signed to meet the requests for a good 
suspension file at a lower cost than our 
“STEEL AGE” line. 


Our No. 600 “ARMOR” line, as you 
know, is responsible for our slogan “Ex- 
cellence at Lowest Cost.” 


No matter what your line of file cases 
may be, you will find these three grades of 
practical and unusual quality for the price. 
Not every filing requirement needs 
“STEEL AGE” features. You can help 
your clients save money by carefully choos- 
ing different grades for their different re- 
quirements. Ask us for catalog and details 
in regard to Inspection Offer. Address: 
CORRY-JAMESTOWN MFG. Corp., Corry, 
Penna. Cable Address: CORJAM. 


Warehouse Stocks Carried in 


New York Philadelphia Los Angeles 
Chicago St. Louis Seattle 
ORRY- 
STEEL FURNITURE 
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HOGE STAPLER 
A further development in Stapling Machine construc- 
tion which eliminates the usual objections down to the 
smallest detail—mechanically correct and WILL NOT 
CLOG. Staples easily as many as 30 sheets at one 
time. The smoothness of its operation is vastly im- 
proved by an additional refinement which overcomes 
the clogging problem. The plunger may be struck a 
quick blow or pressed, with the same result—it per- 
forms perfectly. Hoge is the stapler that holds cus- 
tomers—no repairs. It can be converted into a Tack- 
ing Machine by removing a pin in the base—staples 
will easily penetrate wood or fibre. Only by seeing 
this splendidly built mac hine in action can you judge 
its superiority. Liberal trade discounts. Order a 
sample and convince yourself—you are the judge. 


Your jobber can supply you. 
If not, write us. 


THE HOGE MANUFACTURING CO. 
23-25 EAST 21ST STREET, NEW YORK 
USE COUPON BELOW 


THE HOGE MANUFACTURING CO., 

23-25 East 21st St., New York. 

Please send me complete description and trade discounts on 
Hoge Stapler No. 3 and Vitrocoted wire staples. 


Dy hieessseeees eens jCoemtbenchens eaaedess aeObe 
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Portable and bookkeeping-billing typewriters [classes 
combined to avoid disclosing the output of individual es- 
tablishments] (1929) 370,277 machines @$23,074,418; 
(1927) 307,005 [revised] machines @$18,616,352; increase 
of 20.6 per cent in number and 23.9 per cent in value. 

Grand total of new standard, wide carriage, portables 
and bookkeeping-billing machines—(1929) $54,443,357; 
(1927) $50,386,757; increase of 8.1 per ~" in value. 

Rebuilt typewriters, value—(1929) $2,549,418; (1927) 
$1,555,162; increase of 63.9 per cent. 

Other products, including typewriter parts, value— 
(1929) $9,046,693; (1927) $3,376,945; increase of 167.9 per 
cent. 

Value added by manufacture [value of products less 
cost of materials, fuel and purchased electric current]— 
(1929) $58,774,220; (1927) $45,382,784; increase of 29.5. 

Value added per wage earner—(1929) $3,476; (1927) 
$2,909; increase of 19.5 per cent. 

Ratio [per cent] of cost of materials, etc., to value of 
products—(1929) 11.0; (1927) 18.0, 

Manufacturers’ profits cannot be calculated from the census 
figures because no data are collected for certain expense items, 
such as interest on investment, rent, depreciation, taxes, insur- 
ance and advertising. 

_— oo 
Saving Time at the Desk 

The Edwin G. Booz Laboratories, Chicago, Ill., makes 
scientific and impartial industrial tests for large corpora- 
tions all over America. The Parker Pen Company en- 
gaged the laboratories to determine the efficiency of “Duo- 
fold” pens and pencils. No limitations were placed on the 
tests. The purpose of the tests was not revealed. The 
research organization even bought the pens and pencils 
used from a Chicago retailer of its own selection, 

Office workers were put to work with steel pens and 
with Parker pens—with wooden pencils and Parker pen- 
cils—routine workers of average calibre. Each man and 
each woman was under closest observation at all times. 
The amount of work done with steel pens was tabulated 
carefully. The work done with Parker fountain pens was 
compared. Every fifteen minutes the clerical output was 
checked. 

Each worker toiled one day with steel pens, the next 
day with a Parker, to make the comparisons fair. The 
same procedure was followed with pencils. Stop watch 
tests were made for wasted motion, for dipping pens in 
ink wells, for time spent when workers got up, and went 
to the pencil sharpener. 

The time was checked carefully when Parker pens had 
to be filled. Time in filling the pen barrels was saved 
through the generous capacity of the Parker. 

Booz found that the Parker senior “Duofold” held 
enough ink to write an average of 8,218 words and 5,745 
digits with one filling. 

Finally the report on the tests—one year’s saving with 
Parker pens was 6.26 per cent in time—more than three 
weeks’ wages. With a $1,200 a year clerk, that means 
$75.00 in wages saved. With a $1,800 a year clerk, $112.50 

many times what the equipment of Parker “Utility” desk 
sets would cost. In an office employing sixteen clerks 
meant that fifteen workers—Parker equipped—could do 
the same amount of work. 

These figures are certified by The Edwin G. Booz Labo- 
ratories. The utmost scientific care was exercised in all 
timing, in all comparisons of work done. Neatness and 
accuracy were intangible factors, but considerably in favor 
of the Parker writing instruments, in addition to actual 
time and money saving. 

i om 

The dimmest lights have the most scandal power.— 

Bramwords (The Bramwood Press). 
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UNDER CONSTRUCTION 
PROCEED AT 


YOUR OWN RISK 

















Where do we go from here? 


It may be wise to go ahead, or it may be better to 
detour around the bad spots in your business road, but 
unless you know the exact status of your business, it 
will be mostly a matter of guesswork. 

With Monroe short-cut methods of figuring you can 
be prepared to make prompt, intelligent decisions to 
meet frequently changing conditions. Many businesses 
have found that Monroes fit easily into their own sys- 
tems, that they so speed up the routine production 
of figures that there is time to produce daily those 
extra figures so necessary for the successful direction 
of any business. 

Telephone your local Monroe representative — 
through him the combined knowledge and experience 
of the Monroe organization, gained by constant con- 
tact with business of every type and size, is at your 


disposal. Or mail the coupon. 
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SERIES 3 
MONROE ADDING-CALCULATOR 
with full automatic division 


MONROE 


HIGH SPEED ADDING-CALCULATOR 
“The Machine for Every Desk. 





Monroe Calculating Machine Co., Inc. 

Orange, New Jersey. 

We would like further information about the Monroe Adding- 
Calculator. 


Name. 





Firm 





Address 
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WRITE REGARDING 


REPRESENTATION 
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Co-operation Means Progress 
Che Salvation Army is founded in London, England, 
1865 by tl hk \\ sootl I rdai 1 ministet 
f the Method | H e applica the 
principles I y broad n and he 
n rea d l of se iy outside 
the confit d lt was m before 
mverts were attracted to tl policy and niluence 
pread t ther 
In March, 1880, their number settled in the 
United States and ther in a program of service among 
unfortunate men, w and children, regardless of race, 


creed or <¢ l yr, that is conceded by practically every person 

with whom The Salvation Army has come in contact, to 

be one of the best and most efficiently rganized social 
‘ I that ex | 





Its workers are chosen from among those whose ex 
periences 1n life have made¢ the m recornize their personal 
responsibility to their country and their God. No servic 
is too great too menial for them to pertorm Chey 
recognize life’s supreme happiness as being able to bring 
comfort and cheer to the less tortunate They receive 
great encouragement in their efforts through th opera 
tion given them by men and men of standing and influ 
ence in every locali whi the Army has established 
1 unit 

In the large metr Pp litan areas where the demands fo! 
Arn serv ery he organization has been 
very tortuna 1 the aid of a large number of 
volunteers to supervis« ual fund raising campaigns 
This practice, while it in il results in raising sufh 
cient capital year after year to meet the demands for the 
needy and underpt le I ] develoy ‘ reater spirit 





| 


| 


| 


| 
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The CENTURY 
SAVES DOLLARS AND CENTS IN 
WRITING DOLLARS AND CENTS! 





The Century Protectograph effects direct econ- 
omies by its speed, ease of operation and versa- 
tility. An experienced operator can write 1000 
checks an hour—for miscellaneous amounts. Where 
amounts are repeated, still higher speeds can be 
attained by merely pulling the handle again and 
again. 


The Century three-color keyboard is easy to read 
and operate. Keys move quickly, smoothly. 
Amounts set up are instantly visible on the dials 
at the top of the machine. The lever responds to 
a mere touch of the fingers. Simple accessories per- 
mit the writing of vouchers or checks in sheets 
quite as rapidly as single checks. 


Progressive organizations, in this country and in 
64 other nations, have made the Century standard 
office equipment. Fundamentally, for the protection 
it affords. For the economy of time and labor it 
makes possible. And for the distinction which its 
handsome two-color imprint adds to checks. 


The Century Junior, recently announced, is a worthy 
companion to the original Century. Sturdy, compact, 
moderately priced, it is ideally adapted to check protection 
requirements in the home or small business. For full in- 
formation, address The Todd Company, Protectograph 
Division, 1129 University Avenue, Rochester, N. Y. Sole 
makers of the Protectograph, Super-Safety Checks and 
Todd Greenbac Checks. 





TODD SYSTEM OF 
CHECK PROTECTION 
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Counter Height 


Combination 


Unit No. 544 


Feature These 
special BENTSON 
file units! 


The compactness and convenience of these counter height 

nits wher well displayed have sold many prospects 

Just a i window display with quantities of material 

stored in the cabinets and with door and drawers open, is 

gn 

k y In’t make a do ym it, the suggestion oO! 

ve " m the cabinet. where office records are filed 

or stationery is stored, is worth a great deal But these 

heig inits ha 1 sizable margin for you 

The mit itior mit Ne 44 is especially useful in 

many flices: the top draws wi earry 3 by 5 or 4 by 

( h ard the two sl “ rawers are very handy 

fc gal blanks, electros harts, et und the standard 

s iwers al nient for various storage 

rt er it N 40 is adapted to many classes 

t stores and bus s offices where there is a 

t t of ish transactions The storage com 

s tw shelves, the ower one adjustable on 

] ters: the compartment measures 16 inches 
“ { hes deep and 2S inches high 

iF t ! nformation of these cabinets and of our com 

| with prices a iscounts request t 


The Bentson Mfg. Co. 


Aurora, Illinois 


4. H. DENNY, 
356 Broadway 
near Leonard St. 
New York 
Eastern Wholesale 
Distributors 


Inc. 


FRED C. FUNKE 
P. ©. Box 244, Detroit 
Michigan and Ohio 
Representative 


VERNON J. SELFRIDGI 
800 N. Spring St. 
Los Angeles, Calif. 

Western Representative 


Cash Service 
Counter Height 
Unit No. 540 
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§ co-operation among the men and women of the com- 


munity, 
Every person has a part to play in the development of 
State, 


that 


any city, county, state or nation and no nation, 


county, city or even community can long prosper 
does not give just consideration to its unfortunates be they 
men, women or children, or even dumb animals. 

The Salvation Army with its program of service is able 
to administer to the needs of the community in proportion 
to the 


this service is coupled with personal interest and the active 


funds which it receives from the public, but when 
co-operation of professional and business trades, the work 
is given permanent value and makes for community prog- 
ress 

The general business and financial depression of the past 
the 


Accordingly the local committees in making 


eight months has tremendously increased calls for 


Army service. 
appeal for funds with which to continue the Army’s efficient 
work during the next fiscal year, selected the slogan “Help 
Meet the Greater Need.” 


Business firms in the office appli- 


ance and commercial stationery fields are taking an active 
interest in this drive and employees of the various com- 
mercial houses are being 


asked to “Remember the man 


not the social structure of 


the 


on pay-roll” in order that the 


various communities may be preserved and the states 


continue to grow through the bringing together of two 
vital factors in the nation’s progress, the industries and 
The Salvation Army. 
a 
Personal Customers 
The Gill-O-Gram (The J. K. Gill Company)] How 


many personal customers have you? People who come to 


you time after time, look for you and wait for you to help 
them. 

About the best compliment a customer can pay you is 
to be willing to wait till you have finished with another 
customer so you can wait on him. It shows that cus 


have confidence in your ability to help them and 
appreciat« the service they have received from you in the 


Patrons like to back to the 


who has waited on them before and with whom they feel 


tomers 


past. come same salesperson 


acquainted. 


lo be able to recognize them and address them by name 


is a very important thing. It pleases a customer to b« 
remembered. 

Service is what draws people but it is the extra service, 
the extra courtesy or helpful suggestion that brings the 


customer back to you personally. 

Now is the 
to spend with each person and give him the extra servic 
rr to do the 


time of year when we have plenty of time 


extra helpful thing that they appreciate so 
much. 
Lots of books, 


but if the customer knows of a particularly helpful clerk 


stores have pens, stationery, gifts, etc.., 
in the department, that is the store they will go to. 

Make yourself more valuable to the store and your work 
more interesting by building up your group of steady cus- 
back the 
“Make friends of your customers and customers of your 


friends.” M M. 


tomers who come because of service you give. 


- 


Johr Reports Promising Prospect 
Waldron, vice-president and general sales manager 
W. A. Sheaffer Pen Company, stated at Chicago a 
few weeks ago that the company’s August sales showed an 


H. E 
of the 


increase of thirty-four per cent over July. 


C. E. Johr, district manager at Detroit, returned in Sep- 
tember from a trip to the west coast and Canada, and 
reports that the dealers he met were feeling optimistic, 
and encouraged by the trend of business. 
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Still another 
MARCHANT 


achievement! 


ELECTRIC 
CALCULATOR 


for the price 
of a hand-operated 
machine! 


@ Many a firm has found that speeding up figure production with 
the Marchant is a sure way of speeding up production in every depart- 
ment. Operating costs are cut all along the line... a big help in meeting 
today’s keener competition. 


More figuring with less work, in 25 to 40% less time, absolutely accurate, 
no checking back...that’s what the Marchant can mean to you. 


And at a small cost, for here is a full-size standard Marchant Electric 
Calculator for the price of a hand-operated machine! A sturdy, speedy 
electric that banishes 4-0’clock fatigue and prevents error, while enabling 
the operator to turn out twice the amount of figuring as on a hand oper- 
ated calculator. 

True figures instead of complements permit many time-saving short cuts .. . Keyboard 
check dial gives straight-line easily read figures . . . Visible proof of each step, no 
refiguring necessary... 

And many other important features that help make this Marchant Calculator the 
low-cost way to absolutely accurate figuring with a big saving in time and work. 


Start now to speed up your entire business with an electric Marchant. Phone the 
local Marchant representative . . . or mail the coupon. 































mates you rushed through 
forme on the Marchant Elec- 
tricturned thetrick. Gladwe 
got that machine—the profit 
on this one job will pay 
for itl’ 


| @ “LANDED IT! Those esti- 


y= © 





Adds - Subtracts 
Multiplies - Divides: 


Banishes 4-o'clock 
fatigue 






















AA ARC 


. 17 years building calculators, 

nothing else . . . Electric, hand- 
operated and portable models 
as low as $125. 


SALES AND SERVICE OFFICES 
THE WORLD OVER 















\ MAIL he: couane for fall aiarneiien., 


Marchant Calculating Machine Co. 
Dept. 185, Oakland, California 
Please send me full information about the low-priced 
Marchant Standard Electric Calculator 


_ FREE! 


COPYRIGHT 1930 
MAR-O7T 










one oe \ Name Firm 


Address City and State 
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‘~NEW: METAL: DESKS: THAT: 
‘CARVED. 


et ah 
TT BADAL 





Spontaneous approval has greeted the 
new “Executive” desk in metal. Its hand- 


some appearance ; the 
Huted legs which 
have all the beauty 
and grace of carved 
wood: the faithful- 
ness of grain and 
color in walnut or 


the M- 


carta top which is en- 


mahogany: 


tirely new in a desk 
top, beautifully fin- 
ished and extremely) 
durable, matching 


pertectly the color 


TIV RB”: 


No. FF-2566 
THE “EXECUTIVE” 


Jgnwstrai- 


C)EE 
w/t i 


THE 


“ = ; | ’ ry p 
| f 7 | Ps A 
‘ = ~ : Val ‘ 7 i ' 7} 


No. LD-2566 
““EXECUTIVE’’ 


ENT 





TABLE 


and grain of the desk in addition to being 
treated so as not to show mars or burns 


all these fea- 
tures make this desk 
a remarkable value 
with a decided] V 
strong appeal. 

The “Executive” 
is available in flat 
top, roll top or clemco 
typewriter styles. 
Any standard or spe- 
cial finish can be sup- 
plied. Attractive 
bronze hardware is 


used. 
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- | -RIVAL-THE-BEAUTY: OF: 
. | .WOOD: 


ee) 
JUNIOR > BABOCU Pia : 


° | 


A new desk that is certain to become 
popular because of its resemblance to the 
“Executive” in beauty of design and be- 
cause of its features of convenience and 
comfort ... . anticipating tomorrow s re- 
quirements. 

Provision has been made for concealed 
wiring tor telephones, lights and push or 
call signals which can be connected with 
the least amount of time and labor. 





The “Junior Executive” is regularly 
furnished with Durolino top and for a 
slight additional charge, Micarta top can 
be supplied. 

Even your casual inspection of the 
photograph below will reveal instantly 
that this desk is drstinctly in the forefront 
of design and finish. It is built with 


JoneSteel improved construction, backed 
by a reputation for producing the best in 
Steel Desks for the last ten years. 


) 
K 
- 
y 
No. FF-2760 
THE “JUNIOR EXECUTIVE” 

t 
0 

A “Junior Executive” table, similar to the “Executive” Table, is available . . . . also clemco 
. typewriter desk. 
)- Write or wire for photos, complete information and prices,—also details of exclusive representa- 

tion, 

e 
1s 








Jamestown Metal Desk Co.Inc. Jamestown. A. 
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Pens and Pencils That 
Meet the Needs of 


Christmas Shoppers 
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Irs the distinctive, unique 





and sensibly priced items that will 
a ring your cash register during Christmas 
complete writing instruments 
in one unit for $20 is the gift 
supreme and the most out- 
standing sensation in the 
industry today. 


shopping days this year. 

Conklin has created a line to squarely meet 
‘these market’ conditions. More Conklin pens and 
pencils will hang on the Christmas tree this year than 
ever before because of their distinctive modernity, beauty 
and big measure of utility. The Conklin Endura Symetrik pre- 
sents an ultra-modern design, executed in color combinations 
of startling beauty and covered by the well known and univer- 
sally respected Conklin Endura unconditional and perpetual 
ae ae service guarantee. This line is priced right for the pocket-book 
real Conklin pen and of Mr. and Mrs. Public. In Black and Gold, Green and Black 
severe. oy map and Pearl and Green. The pens, $5, $6, $7 and $8; pencils to 

match, $3.50, $4 and $4.50. Packaged in richly beautiful and 


only $5. Two colors 
modernistic presentation boxes. 





» Glossy Black and 
Green and Gold. 





THE CONKLIN PEN COMPANY 
Chicago Toledo, Ohio San Francisco 








Pens » Pencils » Sets 
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Census Figures on Fountain and Stylo Pens 
The States 


establishments engaged primarily in the 


United Bureau of the Census reports that 
manufacture of 
pens and pen points in 1929 
$33,923,444. Of 


contributed by 


fountain pens, stylographi 
total 
amount $25,573,183 


$8,350,261 by 


reported a output valued at this 
and pen 


The 


value of products for 1929 represents an increase of 32.3 


was pens 


points, and miscellaneous products. 
per cent as compared to $25,645,189 reported for 1927, the 
last preceding year in which a census of manufactures was 
taken. 

In addition pens and pen points were made as second 
ary products in 1929 by establishments engaged primarily 
in other lines of manufacture. The addition of these fig- 


ures to those representing the production by establish- 
ments classified in the industry proper gives a total value 
of $27,838,448. 


The 


The figures for 


1929 are summarized here. 


preliminary, and subject to re 


statistics for 1927 and 
1929 are 
vision 
Number of 
cent of increase 
less than 100. 
Wage 


aried « mple yyees 


establishments—(1929) 76; (1927) 68; per 


or decrease not computed when base is 


earners (average for the year) not including sal- 


| The 


numbers reported for the 


average number of wage earners 


is based on the several months 


of the year. This average somewhat exceeds the number 
that would have been required for the work performed if 
all had been employed continuously throughout the year, 
because of the fact that manufacturers report the numbers 
employed on or about the fifteenth day of the month, as 
shown by the pay rolls, usually taking no account of the 
possibility that some or all of the wage earners may have 
been on part time or tor some other reason may not actu- 
cases the 


ally have worked the entire week. Thus in some 


number reported for a certain month exceeds the average 


for that month] (1929) 4,602; (1927) 4,031; increase of 14.2 
per cent. 
Wages—(1929) $5,241,522; (1927) $4,734,561; increase of 


10.7 per cent 
Cost of materials, containers for products, fuel and pur- 


chased electric current—(1929) $11,182,850; (1927) $10,- 
374,789; increase of 7.8. 

Products, total value—(1929) $33,923,444; (1927) $25.,- 
645,189; increase of 32.3 per cent. The total value com 
prises: Pens and pen points—(1929) $25,573,183; (1927) 
$20,904,692; increase of 22.3 per cent. Other products 
(1929) $8,350,261; (1927) $4,740,497; increase of 76.1 per 
cent. 


Value added by manufacture, comprising value of prod 


ucts less cost of materials, containers for products, fuel 
and purchased electric current—(1929) $22,740,594; (1927) 
$15,270,400: increase of 48.9 per cent. 

Value per wage earner—(1929) $4,941; (1927) $3,788; in 
crease of 30.4 per cent. 
materials, containers, etc., 


(1927) 40.5 pet 


Ratio (per cent) of cost of 


to value of products—(1929) 33.0 per cent; 
cent. 


Production by Class and Value 


in the pen industry—(1929) 


Pens and pen points mad 

$25,573,183; (1927) $20,904,692; increase of 22.3 per cent. 
Pens and pencil points made as secondary products in 
other industries—(1929) $2,265,263; (1927) $1,377,282; in- 
crease of 64.5 per cent. 

Aggregate value of pens and pen points made in all in- 
dustries—(1929) $27,838,448; (1927) $22,281,974; increase of 
24.9 per cent. 

Fountain pens—(1929) 96,681 gross @$22,283,699; (1927) 


[no comparable data]. 
(Continued on page 154) 
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Kroch’s Book Store, 206 N. Michigan Ave., Chicago, Illinois 


57 dealers 
in CHICAGO 
find them profitable 


we Chicago, 57 of the leading dealers regularly 
feature Rand M€Nally Globes. 

And why? 

For this one reason: they find them profitable 
items. 

Nearly everyone who passes your store is 
interested in globes. You can prove that to your- 
self with a simple window display. 

Watch how it stops people—and brings them 
in to inquire! 

Rand M€Nally Globes, nationally advertised, 
are standard the country over. 

They range in price from $4.50 to $150. 

Let us send you our latest descriptive folder 
and price list. Address 


Ranp MSNALLY & GOMPANY 
Map Headquarters 


Dept. T-10 


536 8. Clark St. 
Chicago 
559 Mission St. 
San Francisco 


270 Madison Ave. 
New York 
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UHL — 


LOOK OUT 
FOR HEALTH! 


ra 


No. 9606-17 
“Postur-Chair” 





Che office, factory or shop 
where every precaution is 
taken for health and safety 
is more profitable in the 
long run than one not so 
equipped. Buying chairs 
for the general office or 
workroom is done once for 
vears. It is worth doing 


well, 


UHL Postur-Chairs de 

signed to eliminate untimely 
fatigue, develop correct 
posture and conserve health 
and strength, are framed of 
cold rolled steel welded in 
solid structure that cannot 
be worn out even in a life- 
time of the hardest service 


UHL steel typewriter 
stands, file stools and stands, 
cafeteria chairs and tables, 
ind factory equipment have 
many similar points of su- 
perioritvy. Much of this 
equipment is sold for large 
installations, affording the 
dealer opportunities for 
extra profit. There is also 
a good, steady demand for 
single units. We have a 
proposition for dealers that 
can be made very valuable 
Let us put it up to you. 


vee = THE 
TOLEDO 
METAL FURNITURE 


COM 


1464 Hastings Street 


PANY 


TOLEDO, OHIO 





No. 671-LS 
Typewriter Stand 


——_— a 


—_———_ << a. , o ” “ > , , < 
SL | |) | es es 
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Census Report on Production of Pins 
the United States Bureau of the Census reports that 
according to data collected in the census of manufactures 
taken in 1930, the total value of products shipped or d« 
livered in 1929 by establishments engaged primarily in the 
manufacture of needles, pins, hooks and eyes and snap 
fasteners, amounted to $22,991,878. This figure represents 


an increase of 13.1 per cent, as compared to $20,325,250 re- 


ported for 1927, the last preceding census year. The 1929 
total is made up as follows Knitting machine needles, 
$4,854,702; other needles, including sewing machine, 


; 


$1,628,939; common or toilet pins, $1,520,583; metal hair- 
pins, $2,350,351; safety pins, $1,897,816; hooks and eyes, 
$191,525; hook and eye tape, $1,146,182; snap fasteners and 
clasps, $6,328,581; other products, including eyelets, 
$3,073,199 

In addition, needles, pins, hooks and eyes and snap 
fasteners are manufactured to some extent as secondary 
products by establishments engaged primarily in other 
lines of manufacture. The value of such commodities thus 
produced outside the industry proper in 1927 was $2,162,441, 
an amount equal to 12.4 per cent of the total value of this 
class of products made within the industry. The corre- 
sponding value for 1929 has not yet been ascertained, but 
will be given in the final printed report of the present 
[1929] census. 


The statistics for 1929, with comparative figures for 1927, 


follow Che figures for 1929 are prelimi nary, and subject 
to revision. They are based n actual returns from 
manufacturers who contributed the reater part of the 


total value of products for the industry at the census for 
1927, and on estimates for some manufacturers who re 
ported for 1927 but have not yet made their returns for 
1929. 

\s the purpose of this preliminary report is to mak 
the census statistics available at the earliest possible date, 
thus insuring their maximum current value, they hav« 
been compiled from returns which have not received the 
careful scrutiny and revision which will be given them 
before the publication of the final reports, and are based 
in small part on estimatcs for those establishments which 
have not yet made their returns. For these reasons, some 
of the items in this advance report may differ appreciably 
from the corresponding items in the final report for the 
industry, but it is believed that these differences are not 
of sufficient importance to have any material effect on the 


value of the statistics for practical purpos« 


Comparative Summary for the Industry 

Number of establishments—(1929) 46; (1927) 45; |per 
cent of increase not estimated when base ts less than 100] 

Wage earners, average for the year, not including sal 
aried employees. [The average number of wage earners 
is based on the numbers reported for the several months 
of the year. This average somewhat exceeds the number 
that would have been required for the work performed if 
all had been employed continuously throughout the year, 
because of the fact that manufacturers report the number 
emploved on or about the fifteenth day of each month, 
as shown by the pay rolls, taking no account of the possi- 
bility that some or all of the wage earners may have been 
n part time or for some other reason may not actually 


have worked the entire week. Thus in some cases the 


number reported ior a given month exceeds the average 
for that month]—(1929) 6,311; (1927) 5,606; increase of 12.6 
per cent 

Wages 1929) $6,784,593 1927) $6,098,477: increase of 


11.3 per cent. 
Cost of materials, containers for products, fuel and 
purchased electric current—(1929) $6,486,031; (1927) $5,- 


122 844: increase of 9.5 per cent 
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A New Entree 
\ 


To Every Office..... 


-tTak-a-pin 


be “your reason for 
calling on Smith to-day” 


If you have been racking your brains for some new and 
unique reason for calling on that hard-to-see prospect. 
. . « We'll take a worry off your mind. Let Tak-a-Pin 
be the reason. 

and one refill per 
box. One dozen 
boxes in a oo 
carton. Packed 








You'll find it an easy matter to get your prospect’s 
interest right off the bat. Just set a Tak-a-Pin on his 
desk . . . press down . . . and up jumps a pin, head 
up. Without saying one word you have him interested 
and asking questions . . . and that’s not all. The sale 
of a Tak-a-Pin is a direct lead into all the other business 
the firm might have. You simply cannot afford to be 
without a Tak-a-Pin. 

Tak-a-Pin retails for $1.00 including 200 popular sized 
pins and is beautiful as well as useful. Each one holds 
200 pins and can be refilled very easily. There is a choice 
of three colors: Green, Walnut, or Mahogany finish. 
(Descriptive literature will be sent on request.) Take 
advantage of Tak-a-Pin and place your orders now. Ad- 
dress Dept. A. 


solid colors or as- 
sorted 4 each, Ma- 
hogany, Green, 
and Walnut to a 
carton. List Price, 
$12.00 per Dozen 
10 Refills —$0.90. 
Please specify 
color wanted. 


WwW 


OAK VILLE-AMERICAN PIN DIVISION 


SCOVILL a MFG. CO. 
WATERBURY egy CONNECTICUT 


oF 








NEW YORK es CHICAGO eee SAN FRANCISCO 
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Dealer Points 
on the 


ACE 


The variety offered in 
this new line of cabinets 
is complete 

Each drawer is equipped 
with an exclusive new 
feature the automatic 
drawer latch, which pre 
vents it from rebounding, 
and will keep it tightly 
< losed. Th iS positive 
catch is released by a 
slight touch of the thumb 
on the drawer release but- 
ton which is conveniently 
located to the left of the 
handle 


The case frame is rein 
forced with torque braces 
securely welded to the 
channel braces. This 
makes a rigid case and 
eliminates all twisting 


Each drawer operates on 
two drawer slides, made 
of heavy gauge steel udy 
lite plated to prevent rust 
Each slide is equipped 
with three ball bearing 
and two solid rollers, in 
suring ease of action. 

All cabinets are finished 
in TWO coats of oven 
baked olive green varnish, 
2» hard smooth finish 
whic h will not chip or 
crack 

The _ hardware-Handles, 
label holders, rod knobs, 
and automatic drawer 
latch button are of beau 
tiful new design and are 
made of h eavy cast 
bronze 


\ 








‘, 
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The 
Aurora 5400 Line 


ACE 


A Brand New Line 
of High Quality Steel 
Filing Cabinets 








All Cabinets 28” deep | 


Style No. 5401 


WN ETTING a new and higher standard for steel 
Iso) filing equipment for modern offices, the New | 
Aurora ACE offers dealers the “ACE OF 

TRUMPS?” in profitable business. 


| 
Newly developed construction details, plus beauty of design | 
and finish are happily combined in this ACE of filing cabi- | 
nets with the well-known and dependable quality of all | 
Aurora Line products. | 


The ACE 5400 line offers dealers a COMPLETE line of 
filing equipment in this new model. Four, three, and two 
drawer files with all the possible combinations of letter, 
legal, invoice, ledger, check, card and document files are 
regularly stocked. Because of this wide variety, orders of 
individual requirements can now be filled from stock. 


This is a complete line of the very highest quality filing 
equipment, the ace in fact as well as name of the entire | 
AURORA LINE. A catalogue supplement is now avail- 
able, picturing and describing the ACE in detail. 


AURORA Files and Cabinets are made in 
a wide variety of styles. Cabinets for let- 
ter, legal papers, invoices, storage cabinets, 
wardrobes, blueprint cabinets and card cabi- 
nets. Cabinets not covered in our standard | 
models can be made to suit individual needs. 


Write for Details and Prices | 


> | 


5 CABINET COMPANY 





» 





YAURORA.ILL USA 


AURORA METAL vy 





435 WOODLAWN AVE., AURORA, ILLINOIS 
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Production of needles, pins, hooks and eyes, hook and 
eye tape, and snap fasteners—(1929) $19,918,679; (1927) 
$17,372,452; increase of 14.7 per cent. 

Other products—(1929) $3,073,199; (1927) $2,952,798; 
increase of 4.1 per cent. 

Grand totals of items in two preceding paragraphs 
(1929) $22,991,878: (1927) $20,325,250; increase of 13.1 per 
cent. 

Value added by manufacture [value of products less cost 
of materials, containers for products, fuel and purchased 
electric current ]—(1929) $16,503,847; (1927) $14,402,406; in- 
crease of 14.6 per cent. 

Value added by manufacture, per wage earner—(1929) 
$2,615; (1927) $2,569; increase of 1.8 per cent. 

Ratio [per cent] of the cost of materials, containers, etc., 
to value of products—(1929) 28.2 per cent; (1927) 29.1 per 
cent. 

Detailed Statistics by Classes 

While some of the items listed here have no connection with 
the commercial stationery industry, the figures are included to 
permit analysts and comparison, 

Needles, pins, hooks and eyes and snap fasteners made 
in all industries, total value—(1929) [data incomplete]; 
(1927) $19,524,893. 

Needles, pins, hooks and eyes and snap fasteners made 
in the industry, total value—(1929) $19,918,679; (1927) $17,- 
372,452; increase of 14.7 per cent. 

Needles, pins, hooks and eyes and snap fasteners made 
as secondary products in other industries—(1929) [data 
incomplete]; (1927) $2,152,441. 

Pins, common or toilet, made of steel and brass wire 

(1929) 2,087,246 pounds @ $966,420; (1927) 1,948,508 
pounds @ $877,456; (1929) 1,355,159 packs @ $554,163; 
(1927) 1,948,508 pounds @ $877,456; 1,432,128 packs @ 
$555,444. Pins sold by weight in 1929 showed an increase 
of 7.1 per cent in 1929 and an increase in value of 10.1 per 
cent. Pins sold in packs in 1927 showed a decrease of 5.4 
per cent in the number of packs, and a decrease of 0.2 per 
cent in value. 

Hairpins—(1929) 4,625,644 pounds @ $2,350,351; (1927) 
4,045,599 pounds @ $1,559,723; an increase of 14.3 per cent 
in weight and 50.7 per cent in value. 

Safety pins—(1929) 8,008,813 gross @ $1,897,816; (1927) 
9,252,187 gross @ $2,188,365; a decrease of 13.4 per cent 
in quantity and 13.3 per cent in value. 

Snap fasteners and clasps—(1929) [quantity not stated] 
$6,328,581; (1927) [quantity not stated] $6,320,184; an in- 
crease of 0.1 per cent. 

Manufacturers’ profits cannot be calculated from the census 
figures because no data are collected for certain expense items, 
such as interest on investments, rent, depreciation, taxes, insur- 


ance and advertising 


\iaeallliaieata 
G. N. Lamb to Leave Walnut Association 

Effective October 1 George N. Lamb will leave his posi- 
tion as secretary of the American Walnut Manufacturers’ 
Association, Chicago. He will be treasurer, sales manager 
and a member of the board of directors of The Flexwood 
Company, Chicago, manufacturer of a new process wood 
veneer. 

3urdett Green succeeds Mr. Lamb as secretary of the 
walnut association. He had been assistant secretary the 


past eighteen months. 


ee 
Madison Stationer “Spares That Tree” 

Harry Netherwood, owner of the H. C. Netherwood 
Printing Company, Madison, Wis., enjoys the ownership 
of what is called the “most expensive tree in Madison.” 
This is a burr oak, said to have as large a spread of 
branches as any tree in Madison. Mr. Netherwood has 
paid taxes on two vacant lots twenty years, solely to pre- 


serve that tree. 





8. ENABLES MIMEOGRAPH TO DO CLEAN WORK 
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INTRODUCING THE NEW 


UNIVERSAL 
SLIP-SHEETER 


FOR MIMEOGRAPHS 


EIGHT IMPORTANT EXCLUSIVE FEATURES: 


1. SIMPLE AND STURDY CONSTRUCTION. No 
rubber parts. No gears. No ratchets. 


2. ABSOLUTELY POSITIVE IN ACTION. 


3. OPERATES AUTOMATICALLY WITH ANY 
SPEED OF MACHINE. 


4. EASY RUNNING, no extra effort noticeable. 
5. QUIET. 


6. CAN BE AS EASILY ATTACHED OR DE- 
TACHED AS A RECEIVING TRAY. 


7. USES PLAIN SLIP-SHEETS which may be obtained 


from your own stationer. 


ON ANY KIND OF PAPER. 
PRICE, with 200 slip-sheets.............+-++55 $35.00 
(additional slip-sheets, $1.75 per carton of 350) 


Manufactured and distributed by: 


Modern MailEquipmentCompany 
240 Broadway, New York 


DEALERS, AGENTS:—There is a genuine need for Universal 
Slip-Sheeters in your territory. The particulars will interest 
you. Write us today. 
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SUNRUCO 
FINGER PADS 








“*ALWAYS GRID 
~RNEVER SLIB* 





Here’s a real profit maker and trade 
builder that will sell constantly every 
month of the year! 


The Standard of highest quality and master 
craftsmanship has been excelled in the com- 
position and design of the ‘‘Sunruco’’ 
Finger Pad. The many efficient talons or claws 
on the working portion of the pad describe to 
a degree the expression ‘“‘Always Grip—Never 
Slip.”’ 


Holes for ventilation have been carefully spaced 
on the upper surface. For sanitation as well as 
efficiency. “‘Sunruco”’ pads are practically in- 
dispensable to the typist, clerical worker, mail 
service and bank employees and others. 


“‘Sunruco”’ Finger Pads are made in six sizes, 
S-00, S-11, S-1114, S-12, S-13, and S-14 in red 
color. Each size is packed one dozen to an 
attractive carton, twelve cartons or one gross 
pads to a counter display container. 


Samples and prices gladly furnished. 


The Sun Rubber Company 
Barberton, Ohio 
U. S. A. 





identifies exceptional 


The name * SUNRUCO”’ 


merchandise offerings of rubber office specialties. It | 


is your guarantee of quality and satisfaction. 


Send today for prices and illustrations of the com- 


plete **SUNRUCO” line. 
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Fountain Pen Census 


(Continued from page 149) 
Stylographic pens—(1929) 1,954 gross @$284,688; (1927) 
[no comparable data]. 

Fountain pen desk sets—(1929) 393,683 items @$2,377,- 
343; (1927) [no comparable data]. 
(1929) 35,691 gross @$1,705,712; (1927) 


$1,205,451; 41.5 


Pen points, gold 
[no comparable data] value, increase ol 
per cent. 

Pen points, steel and brass—(1929) 1,718,640 gross @$l,- 
187,006; (1927) [no comparable data] value, $1,696,157; de- 
crease of 30.0 per cent. 

Total value of gold, steel and brass pen points—(1929) 
$2,892,718; (1927) $2,901,608. 

Manufacturers’ profits cannot be calculated from the census 
figures because no data are collected for certain expense items, 
such as interest on investment, rent, depreciation, taxes, msur- 

ce and advertising. 

A 

Jettison 
Monthly] 
properly or it may 
shift; it 


The cargo of 
list; 
must 
Good 


Reprinted from The Credit 
to be distributed 
fastened 
load limit or the ship may sink. 


a ship has 
it must be securely, or it may 
be within the 
ships, well loaded, have struck rocks and icebergs and 
Passengers have been known to crowd 


Overloaded, listing, 


gone down at sea. 
the rail and boats have turned turtle. 
leaking ships must be piloted with great skill; passengers 
and crew must keep calm. 

However, many an overloaded, listing, leaking ship has 
This has often been accomplished by jettison, 
Tons of 


made port. 
that is, by throwing part of the cargo overboard. 
merchandise and even masts, spars, fittings and riggings 
have been sacrificed for the purpose of lightening the ship. 

In October, 1929, the good American ship “Prosperity” 
longitude, 40° 41’ latitude, a point 
There is no 


ran into a storm in 74 
on the industrial map known as Wall Street. 
doubt on the part of keen business observers that the ship 
was overloaded, that the ship was listing badly due to the 
distribution of its cargo. At any rate, it ran into a storm 
and is now proceeding at a greatly reduced speed 

much difference between an overloaded 
In October, 


There is not so 
ship and an overloaded economic structure. 
1929, there were heavy producers’ inventories in copper, 
oil, wheat, cotton, rubber, leather, coffee, sugar, also in 


automobiles, radios and many other lines; there was an 

overload in capital expansion, a gorging of credit and an 

inflation of prices. Under snch conditions business men 

faced the same necessity as the master of an overloaded 

ship caught in a heavy sea. Something had to be jettisoned 
some of the cargo had to be thrown overboard. 

When the economic boat began to list passengers be- 
came panic stricken. Billions in stock values were thrown 
overboard; up and down the village and city main streets, 
had to jettison stocks of producers 


many debtors were forced to throw their 


merchants goods; 


slashed prices, 
credit obligations into bankruptcy. 

It is serious enough to lose profits; it is a calamity to 
see investments swept away; it is tragic when the storm 
carries human beings overboard. Several million men have 
unemployment list; even thousands of 


However, operating 


been added to the 
executives have been turned adrift. 
costs had to be reduced. 

Such is the folly of disregarding load limits. 
the penalties that must be paid by an entire nation and 


Such are 


even by an entire world for disregarding simple economic 
laws. However, this same sturdy old business ship has 
proved its seaworthiness in many a past economic storm. 
Chere are strong hands at the helm, slowly but surely the 
ship is being righted. Speed is being resumed and in the 
not distant future the “Prosperity” will make port. 
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JANDERBILT LEATHER 






Be€ause.:----- 


J. piece has custom-built style, appearance and com- 


fort, yet is priced at but a very little more than wood or (i 


fibre. 


Vanderbilt leather opens up an entirely new sales field 
to you in the offices of doctors, lawyers, dentists and 
other professional men who have always wanted leather 
furniture but cost has stood in the way. 


Vanderbilt dealers are making money on this line—and Write for Prices 
have—tight through the dull summer months. We are : . 
busy! Vanderbilt leather furniture IS selling today! nt a * — po 


suite, covered in Eagle-Ot- 
tawa leather, Dixie grade. 


Also Vealskin finishes in any 
color. Feather spring units in 
cushions. Ask for portfolio 


and sample books of leathers. 


MANUFACTURING CO. Address Inquiries 
to the Detroit Office 
General Offices - - DETROIT - - 333 State St. 
Chicago Show Rooms - - - Furniture Mart Bldg. 


Factory - - - Vanderbilt, Mich. 

















OFFICE APPLIANCES 





Thinking’ 

Ahead af 

Your ” ri 

Guneua 
os 
















‘STEELCASE 


_Susiness Equipment. 





/- , 
é\ —found where business succeeds 


In the **1200”’ line of Steelease Filing Cabinets shown below every 
possible customer requirement has been carefully thought out and an- 
ticipated. The utmost in strength—drawers that never rebound— 
progressive roller suspension—every feature of protection and dur- 
ability—vou and vour customers will find them all in Steelcase. 

Permit us to state that present prices for Steelease Filing Cabinets 
will surely interest you, and to suggest that a letter from you brings 
the facts from us. Will you write us today? 


METAL OFFICE FURNITURE CO., Grand Rapids, Mich. 





1230 1231 
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Thirteen Years on One Trip 

H. T. Crocker, a salesman for the Eveready Manufac- 
turing Company of Boston, Worcester, Mass., has a 
unique and unusual record—such a one as probably no 
other salesman can claim. It is, in short, a continuous 
trip of now nearly thirteen years’ duration. Starting from 
Boston on November 4, 1917, he has been on one con- 
tinuous trip ever since. Mr. Crocker does not recall when 
he first took up the sale of the Eveready paper fastener, 
but distinctly remembers the start of the present trip 
thirteen years ago, and thus describes it: 

“On November 3, 1917, I went to the office, coming that 
day from Worcester. It was Saturday morning, and after 
going over matters covering my previous week in Wor- 
cester, | made the statement that I would return tomorrow 
(Sunday) to Worcester. And Mr. Irving—I think it was 
he—said, ‘When will you be back?’ My reply was, ‘When 
I come, you will see me,’ intending that after Worcester 
I would go on to Springfield, Mass., and then into Con- 
necticut, so, of course, I could state no definite time for 
a return. So I have kept drifting on, always looking up 
what there might be for me in the next town ahead. 

“I am a man with no dependents to care for, and new 
faces and new places always interest me, and, I think, tend 
to broaden the mind. Furthermore, our Eveready paper 
fastener is always of interest to me, because I am always 
encountering new opportunities for its use. Then, too, 
from the beginning I realized that the public has not given 
our stapling machine the consideration to which it is en- 
titled, hence I have gone to the possible users, my thor- 
ough belief in the product being a considerable part of the 
incentive to carry on.” 

At the request of Herman Stake, president of the 
Eveready Manufacturing Company of Boston, Mr. Crocker 
has given the following sketch of his life down to date: 

“IT was born May 28, 1861, at Barnstable, Mass. My 
father was a graduate of Harvard in the famous class of 
1829, composed in part of many men notable in later years 
(Oliver Wendell Holmes, Rev. James Freeman Clarke, and 
others). Fame failed, however, to overtake him and he 
lived and died in the ordinary walks of life. After some 
years in Boston he returned to Barnstable and was for 
many years clerk of court of Barnstable County. My 
mother survived him until I was nearing my majority. 

“My early education was obtained in the grade schools. 
I went to college preparatory school when I was about 
sixteen, but never finished the course. At eighteen I went 
to work for the South Boston Iron Company at $3.00 per 
week. At the end of a year no advance in wages appear- 
ing, I quit and took a job at $2.00 a week, and was ad- 
vanced by easy stages to $15.00 a week before the year 
was out. I remained with this concern—the Pranker Man 
ufacturing Company—for several years, leaving to become 
a partner in a business which did not pan out as expected. 

“Next I became a solicitor for the New York Life In- 
surance Company, being placed in the Boston office by 
my cousin, Dr. Tuck, vice-president of the company. Find- 
ing the selling of New York Life policies at that time 
rather too much for an amateur, I went with the C. S. 
Brimmer Company, makers of manifold books, remaining 
with them, principally as a salesman, for many vears, fin- 
ishing at the branch office in Providence, where I re- 
mained until Mr. Brimmer’s death. Returning to Boston, 
I occupied myself with several things. During this time 
I had some experience in selling to banks, and this led 
up to my first connection with the Lea Irving Manufac- 
turing Company, predecessors of the Eveready Manufac- 
turing Company. 

“Whatever I know of selling has come by hard experi- 
ence, whereby I have acquired the faculty of reading 


human nature. When I hear people talk about the high- 
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THE NEW STANDARD 


Rotary Duplicator 





Radically Different 
Gelatin Duplicator 





Provides a speedier, more efficient and more 
convenient method of making copies—with- 
out any stencil-cutting, typesetting or carbon 
manifolding. 


EXCLUSIVE Standard FEATURES 


200 copies from one original. 

50 to 60 copies a minute. 

Reduces sponging or washing of Film 
to a minimum. 

Delivers copies flat—not curled. 

Uses Bond Paper—coated paper not 
required, 

Produces better copies and more 
copies. 

Assures perfect registration. 

Simple automatic operation. 


OPPORTUNITY 
FOR REPRESENTATIVES 


District Agents—The addition of the new Rotary 
Duplicator, together with Standard’s progressive 
policy of steadily broadening its line, has created 
several attractive positions for District Agents in 
various parts of the country. 


Salesmen—There are also openings for capable 
salesmen in established Standard agencies afford- 
ing permanent connections in a rapidly growing 
organization, with opportunities for advancement. 


Dealers—Standard Machines are so simply and 
durably constructed, so easy to operate, and re- 
quire so little service that dealers find them very 
profitable to handle. Permanent revenue from 
supply business. 


Write for Complete information. 


Handard 


MAILING MACHINES COMPANY 


Revere Boulevard Everett, Massachusetts 


Envelopes Sealers Stamp Affixers 
Copy Holders Postal Permit Machines 


























Cmmuime 
“Challenge” 
| Eyelets 








at heretofore 





now sell to the 


| Retauler 


Jobbing 
Discounts 


If you haven’t received our 
latest schedule, please send 


for it. 


Edw. L. Sibley Mfg. Co. 


Since 1886 


Bennington 


Vermont 
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powered salesman I am inclined to laugh, because, if there 
is such a being, he is the man who knows what he is sell- 
ing, has brains and uses them at the right time. The 
salesman must meet his prospect on the prospect’s level. 
Chere are no two people to whom precisely the same ap- 
proach is suitable. 

“My experience in selling stapling machines is that as 
people begin to understand some of the advantages of such 
machines, it becomes easier to talk to them. The sales- 
man’s reception becomes less cool as the concerns called 
upon increase in importance, The bigger the concern, the 
better can the salesman approach them if he has something 
of real advantage to show. 

“The people are to blame for such depression in busi- 
ness as we have experienced. Talk hard times and times 
become hard. The timid majority stops buying. And 
then, too, there are salesmen who go out saying to them- 
selves, ‘Well, I'll go, but it won’t do any good.’ And it 
doesn’t! Never, with that attitude of mind.” 

aE ESN 
Visitors to Quality Park at the Mart 

During September the Quality Park Envelope Company 
branch in the Merchandise Mart, Chicago, entertained sev- 
eral visitors. 

C. S. Wardell, of the Gallup Map & Supply Company, 
dropped in to size up the office and warehouse. He makes 
all of the many county seats in the states of Illinois, Iowa, 
Nebraska and Kansas on behalf of his concern. Mr. War- 
dell has a wide acquaintance among county and highway 
officials throughout his territory. 

E. E. Bates, the genial sales director of the Quality Park 
Envelope Company, stopped over in Chicago a few days 
while on his way east. He was hopeful that the world 
series might be played at Chicago or St. Louis this year, 
so that he will be able to see a part of the series without 
having to return to Philadelphia. 

Charles E. Davis, Portland, Ore., gave the Chicago estab- 
lishment a critical inspection. Mr. Davis is a well-known 
manufacturers’ representative, and has many friends in the 
stationery trade along the Pacific coast. He has called on 
dealers a number of years in the interest of the several 
concerns which he represents on the coast. Mr. Davis is 
very enthusiastic regarding the business outlook for this 
fall on the Pacific coast, particularly in the Puget Sound 
region 

> 
Securograph Pen Business Reorganized 

Che Securograph Pen Company, Oakland City, Ind., has 
been reorganized, and the name changed to the Educator 
Manufacturing Corporation. The charter has been amend- 
ed to permit the manufacture of products additional to the 
fountain pen and pencil items originally manufactured 
The capitalization has been set at $150,000, consisting of 
6,000 shares of B stock and 9,000 shares of A stock: both 
non par value. The B stock will be exchanged for all of 
the outstanding shares of the old stock at the ratio of 2% 
to 1. The A shares will be sold at $10.00 each, and per- 
mission has been granted to sell the 9,000 shares of this 
class authorized 

The company’s products have been redesigned, and bar- 
rel material of various colors will be provided. 

_ i 
Robert C. Goldblatt, Star Salesman 

Robert C. (Bob) Goldblatt of the Chicago office of the 
Royal Typewriter Company has proved that business de- 
pression and “summer sickness” do not prevent him from 
making sales. During the month of June Mr. Goldblatt 
sold more than a machine-a-day, opened up better than a 
new account-a-day for the entire month, and exceeded his 
quota by a large margin. It’s a safe bet that Mr. Goldblatt 
hasn't had much time to talk about how bad business is. 
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A Sound Investment 
in Steel Equipment 


Dealers Profit Through Prestige! 


After each installation .. . large or small 
. . . invariably comes the question, ‘*Who 
made it?”’ 

When YOUR name is associated with a mod- 


The SECURITY Line 


includes 


ene Set ern office equipment installation, it means 
Deche, Cifice Tables prestige ... future consideration and 
Bookcases, Safes profit ’ 

ie dipenntam As a SECURITY Dealer this prestige and 
Franafer Cases profit assure your success .. . you would 
Shelving, Waste Baskets represent the products of specialists. Write 
Trays, ete. for particulars. Perhaps your territory is 
Write NOW for Catalog still open. 


no obligation. 
STEEL EQUIPMENT CORPORATION 
AVENEL, N. J. 
Branches: NEW YORK, NEWARK, BOSTON, CHICAGO, NEW 
HAVEN, PHILADELPHIA 


a, 
we 


Orrice EQUIPMENT 
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CONCENTRATE 


on the 


Royal Portable Typewriter! &@B @G @& 


More and more of your customers are using typewriters for 


their personal correspondence . . . The Royal Portable is the 
eS. ee, e. only home writing machine equipped with a style of type 
designed especially for personal letter writing —“ Vogue!” 


The latest improvements in construction— unusual, distinctive 
design—simplicity of operation—long life—all are important 


in pleasing your trade . . . The Royal Portable is the only ee eZ. ee 
fully modernized portable typewriter! 


Color is everywhere; today’s mode in hangings, furniture and 
accessories is bright and cheerful . . . Royal first provided 
Interchangeable Color Masks permitting the dealer, with 
small capital outlay, to offer a complete range of colors for 
each machine ... The Royal Portable is the only home-sized 


e&. ee, ee, writing machine to present original, harmonious color effects 
—the “Duotones” and the new Pastel-Duotones! 


Parents everywhere are buying portable typewriters espe- 


cially for students’ use at home—to assist and to encourage 
them in writing their themes and essays . .. The Royal Portable ee, ee, e, 
alone is matchlessly easy for anyone, young or old, to operate. 

Concentrate your selling efforts on the Royal Portable Type- 


writer, the finest of home writing machines. In type-face .. . 


in improvements ... in color... in simplicity, durability and 





convenience . . . the Royal Portable is exclusive. 


ROYAL TYPEWRITER COMPANY, INC., NEW YORK CITY 


More than 2000 Royal Portable Dealers in the United States 





ese @ 


Royal ortable 





YPEWRITERS 
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Conklin Has Able Press Agent at Chicago 
One of the popular features of The Chicago Daily News 
is “This Gala World,” by June Provines. Personalities of 
business, the arts and professions are given expression 
A recent paragraph concerned Friend M. A. Fountain. 
“And speaking of Dr. Bridgeman, the dentist, Architect 
Ned Skinner bulletins the fact that M. A. Fountain is man- 


ager for The Conklin Pen Company at 36 South State 
street.” 
Behind the scenes is a bit of clever press agentry by 


Miss Rutson, Mr. Fountain’s assistant. Mr. Skinner in- 
quired if there would be any objection to his referring for 
publication to the coincidence that M. A. Fountain 
might be manager at Chicago for the fountain pen manu- 
facturer. Miss Rutson with the proviso 


that the source of her bread and butter be mentioned also. 


one 
consent, 


gave 


And so it was. 











VAN DYKE NO This new box 


601 PENCILS IN NOVEL DOZEN BOX 
designed by the Eberhard Faber Pencil Company holds a dozen pencils and 


attracts attention wherever shown. Its design invites those who see it to 

open it and find out how it works. By means of an ingenious cut-out ar- 

rangement, he who opens the box gets a lesson in moving pictures on how 
to adjust the clamp eraser when it wears down 








Stationery Items Stocked at Los Angeles 
\ number of popular stationery items stocked at 
Los Angeles by the Western Sales Company, C. E. Shanks, 
Included are the inked 


are 


selling agent, 1220 Maple avenue. 
ribbons and carbon papers of The Ault & Wiborg division; 
pencil lines of the Autopoint Company, Chicago; wood 
cased pencils of the General Pencil Company, Jersey City, 


eS 


Chicago, 


duplicators of the Heyer Duplicator Company, Inc., 
Ill.; adhesives of the Phillips Paste Company, 
Long Beach, Calif. 

Blankmeyer Returns to Office Equipment Field 

E. E. Blankmeyer, well known in the Middle West from 
his long connection with the office furniture industry, but 
who has been engaged in another line of work for the last 
year and a half, has returned to the office appliances field. 
He will handle several lines throughout five states—Wis- 
consin, Illinois, Indiana, Michigan and Ohio—and will soon 
be on the road visiting dealers. He will 
office at 11-102-A Merchandise Mart, where mail may be 


addressed to him. 


have a Chicago 


> -- 

Address of M. W. Hastings Wanted 
The American Typewriter Exchange branch store at 162 
West Monroe street, Chicago, IIL, is desirous of learning 
W. Hastings. 
supply his present address will aid in clearing up a matter 


the present address of M Readers who can 


which transpired while Mr. Hastings was connected with 


the company. 
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NO 
STOCK 
NEEDED 


TO SELL 
ST. JOHNS 
OFFICE TABLES 


A trifling investment will put on your floor 
a pyramid display of St. Johns Office Tables. 
This pyramid display enables you to show five 
tables of varying size in the space ordinarily 


| occupied by one table. 


| 
| 


Whenever you sell a table you notify us and we 
immediately make delivery to your customer 
from our warehouse. Thus, without carrying 
any stock or tying up any capital to speak of, 
you can do a very profitable business on St. 


_ Johns Office Tables. One dealer is averaging $975 


a year net profit taking orders in this way. 


America’s Best Values 


St. Johns Office Tables sell easily because they 
are the country’s outstanding values. You can 
price them unbelievably low and still make a 
generous profit. These tables are sturdily built 
for lifetime service and are available in any de- 
sired finish. Each has a single dovetailed 
drawer with a three-ply bottom. 


Write us at once for further particulars regarding 
the St. Johns plan of selling office tables from 
samples. There is a lot of office table business in 
your community that belongs to you, and here 
is an inexpensive way to get it. 


ST. JOHNS TABLE CO. . . CADILLAC, MICH. 


ST. JOHNS 


OFFICE 


TABLES 





TYPEWRITER 


Branch Office and Export Dept., 


MES 
EANS 


EXceLLeNT 


SERVICE 


PARTS 
TYPEWRITER TOOLS 


Included in these three classes of type- 
writer shop supplies are thousands of 
items, many of them in continual de- 
mand among typewriter dealers. Suc- 
cessful dealers all over the country sat- 
isfy this demand by availing themselves 
of Ames service. By concentrating their 
needs in one order, they save valuable 
time and much trouble and expense. 


Ames branch offices are located con- 
veniently for quick service. Orders for 
tools, platens and parts are shipped 
within twenty-four hours of time re- 
ceived. Our service is for the trade 
only; we leave the retail field entirely 
to our dealers. 


If you buy AMESCO platens, you know 
we give every order utmost attention; 
why not obtain the same service for 
typewriter parts and tools? Remem- 
ber that 


PLATEN S 


Ames Means Excetcent SERVICE 


\ 


AMES | 
SUPPLY 


COMPANY 


564-572 W. Randolph St., Chicago 


Branch Office, 
50 Lispenard St., New Vork 


Great Britain Office: Longs, Ltd. 
78 and 80 Queen Street, London E. C. 4, England 


583 Market St., San Francisco 
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Kansas City Ediphone Man Recovering 
McInnes, Kansas City 

Edison, Inc., is recovering rapidly from an 
Mayo Brothers hos 


Robert G manager of the offic 
ot Thomas A 
operation that was performed at the 
pital in Rochester, Minn 

Mr. McInnes is a member of the Kansas City Office Ap 
Association and his fellow members r« 


plhance Managers 


joice at the prospect of having him back again at regular 


mectinges very 


> 
The Typewriter Shop of Walla Walla in New 


Location 
Che Typewriter Shop of Walla Walla, Washington, is 
now installed in its new upstairs location, where they have 


soon 


abundance of daylight and the most modern equipment 
for servicing all makes of typewriters and adding machines. 
Carl B 


twenty years, is still at the head of this progressive house. 


Baer, well known in the typewriter business for 











HE MADE A HOLE IN ONE 

C. L. Minton on Labor Day, play 
ng the seventeenth hole at Sequin 
made it in one stroke. He was 
playing in a threesome with F. C 


Tindale and Howard Hammitt 

Mr. Minton is branch manager for 

the Underwood Typewriter Com 
pany at Hartford, Connecticut 








Prominent Stationers Open Remodeled Store in 
St. Paul 


office equipment 
ompany, on Tuesday, September 16, 


McClain & 
held the 


and re 


Che well known house, 
Hedman ( 
opening of their newly 


equipped store at 135 East Fifth street, just east of Robert 


remodeled, refurnished 


street in St. Paul, Minn. The opening was extended over 
the week, and large numbers of people came in to admire 
the up-to-date equipment of this office furniture, stationery 
and supply house. 

Many 


wer k 


attractive souvenirs were given away during the 


—_ 
Business Show People Guests of Sir Thomas Lipton 
Walter A. W. Melville of the National Business Show 
organization, New York City, and his son, Winfield, were 
the guests recently of Sir Thomas Lipton on the “Erin,” 
from which they viewed the yacht races on Wednesday 
and Thursday, September 17 and 18 
Chey were elated at being the guests of so distinguished 
many Americans who sincerely) 


a man and were among 


regretted that the yacht of Sir Thomas did not win the 


races 


Gardner Makes Trip to New York City 
Leslie B. Gardner, president of the Hill Printing and 
that 
same boat. 


Company, Galveston, Texas, sailed from 


York recently, returning on the 


Stationery 
New 


He was much refreshed by 


port tor 
the ocean voyage 
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New Slobe “Wernieke Products 


New “Ambassador” Bookcase 

ae a tN r Cases gate these new profit-making products. 
: : ew otee es rays Their many distinctive features are cer- 
itl New Metal Book Supports tain to stimulate sales. 


For instance . . . the new Ambassador Wood Sectional Bookcase with its turned 
legs and top to match harmonizes with modern suite furniture so much in demand 
today. The new Steel Transfer Cases have strong front channel frames which afford 
exceptional rigidity when stacked. Four roller bearings for each drawer insure easy 
operation. The new Steel Desk Trays are extremely light in weight and constructed 
e so that intermembering is quickly and easily done. New Metal Book Ends can be 


advantageously used wherever there are books. 





Topay ... rightnow . . . investi- 


Siie You want new products to offer . . . here they are! Send NOW for complete 
information. 


GLOBE-WERNICKE 
Cincinnati, Ohio 
NEW 
Send me, without Literature on the 4 Globe-Wernicke 
me obligation, 
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TT) AMERICAN BUSINESS 








M“ EDISON, head of the National Edi- | 
phone Organization, assures you of 


a local service in the United States and 





Canada second to none. This reputation is built upon the 





developments of his laboratories in the quality of Ediphone 






equipment and is proved by the evidence of satisfied busi- 





ness leaders during the history of the dictating machine. 





NEW YORK BUSINESS SHOW—SPACES , NOS. 93-94 OCTOBER 20th-25th 


a 
WORLD 
WIDE 
SERVICE 
Edison’s New Dictating Machine 
THOMAS A. EDISON INC., ORANGE, NEW JERSEY 
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Steelguard File Campaign Conducted by 
Globe-Wernicke 
During October The Globe-Wernicke Company will 
conduct a campaign on the Steelguard desk file. 
The new lithographed card to be placed next to the 
Steelguard file will attract attention both in the window 
and on the store counter. It effectively tells how the Steel 


D EARCH 
JUST REACH 
Tuilere = oe — 


STEELGUARD 


PERSONAL FILE 


fem @ ile Mele seit 


he Convenent Way 


File Your Personal Papers 
AUTOMOBILE 


INCOME TAX 
INSURANCE 
PROPERTY TAK a 


Globe “Wernicke 


GLOBE-WERNICKE STEELGUARD DESK FILE AND ITS ACCOM 
PANYING ANNOUNCEMENT CARD 


guard file can be conveniently used in the office as well as 
in the home. Dealers will be afforded an opportunity to 
participate in a national campaign that is certain to stimu 
late sales of the Steelguard file 

Further information will be gladly given by The Globe 


Wernicke Company of Cincinnati. 


diene 
Shipman-Ward Make Additions to Lines 

James P. Ward, Sr., president of the Shipman-Ward 
Manufacturing Company, Chicago, internationally known 
as rebuilders of Underwood typewriters, announces som« 
important additions to his company’s Underwood line 
[The company has just gotten out their new fall price 
lists, which show considerable reductions in prices. 

They have concluded arrangements with the Royal Type- 
writer Company of New York City to distribute Regal 
rebuilt Royal typewriters and selected rough Royals 

Che Shipman-Ward Company also announce a line of 
popuiar rebuilt and rough adding machines and calculators 

Che company now handles all models and serials of 
Underwoods up to and including twenty-six inches, and 
can supply decimal tabulators and fanfolds. They carry 
one of the largest stocks of Underwood typewriters in the 
Central West. 

i ee 
Mrs. Szafir Recovering from Operation 

Mrs. Alexander Szafir of Beaumont, Texas, recently un 
derwent a rather serious operation. Her many friends 
rejoice in reports of her anticipated early recovery. Mrs 
Szafir is the wife of Alexander Szafir, vice-president of 
E. Szafir & Son Company, well known commercial sta- 
tioners of Beaumont 

iieemaioan 
Clegg Brings Down Some Birds 

L. B. Clegg, president of the Clegg Company, San An- 
tonio, Texas, recently returned from an enjoyable hunting 
trip along the Rio Grande. He said the white wings were 
not so numerous as they sometimes have been, neverthe- 


less he brought down a satisfactory number. 


























SMARTEST 
BUYER 
In The Wortd 


LL of you furniture dealers have 
A met this man. He is your best 
customer—and your most severe 
critic. He is the buyer for the 
American business office. He prides 
himself on being a shrewd buyer— 
and he is. 

Appearance and price are factors, but they will 
not close a sale with him. He knows that the 
real intrinsic value—the true worth—of a 
piece of furniture is determined by its interior 
construction, and the materials used in its 
manufacture. 

HOOSIER dealers pride themselves on being 
able to meet his exacting requirements with 
the complete and varied HOOSIER line. A 
desk for any size organization from the small- 
est office to the President’s own suite. 














Illustrating No. BBs60, one of the artistic 
and dignified members of the new Puritan 
Suite by Hoosier. 


Catalog gladly sent upon request. 


HOOSIER DESK COMPANY 
JASPER, INDIANA 
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WABACO 


tility Storage Binders 


HERE is a new and prolific source of sales and 
profit for the alert Filing Supplies Dealer. Wab- 
aco Utility Storage Binders are needed in every 
office, large or small. ‘They do not take the place 
of the more expensive post binders, but offer an 
ideal method of filing orders, invoices, bills of 
lading, autographic register sheets, etc., which 
are not ordinarily bound at all. 


There are no projections, so these binders can 
be stacked on top of one another, no matter what 
the contents. They are made in various sizes for 
filing away sheets of any ordinary dimensions 
and are readily expansible to unlimited capaci- 
ty. They sellon sight. We have a handy Sales 
Album made up showing all sizes and styles. Ask 


_ Wabash 


WABASH - INDIANA 


MAIL 


, SY VS eS aN 


STIMULATOR 





@eTHISe 


THE WABASH CABINET CO., 
Wabash, Indiana 


Gentlemen: 
Please tell us more about Wabaco Utility Storage 
Binders and the Salesman’s Album We're interested 
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The Electromatic at the Coming Business Show 
One of the most interesting of the new machines which 


will be demonstrated at the coming National Business 
Show this month in New York City is the Electromatic 
typewriter. Another interesting new machine which will 
be demonstrated there by Electromatic Typewriters, Inc., 
is the Automatic Electromatic typewriter, which repro 
duces individually typed letters automatically 

Che exhibit will be in charge of Russell G. Thompson, 
vice-president and general manager of the company; Dak 
P. Cartwright, assistant to the vice-president; R. W 
Davidson, New York sales manager, and Miss Gertrude 
Reynolds, office manager 

Electromatic Typewriters, Inc., has issued a striking 
folder of six pages fuily describing the advantages claimed 
for the machine and attractively presenting its many in 


teresting features. 











HARRY U. BITTMAN 
Mr. Bittman was recently ap 
pointed sales manager for A. W 
Faber, Inc., Newark, N. J He 
ontinues also in charge of ad 
vertising as heretofore 








Manhattan Desk Company Moves Show Room > 

[he Manhattan Desk Company, dealers in office furni- 
ture and equipment, formerly located at 54-56 Franklin 
street, New York City, has begun its thirty-first year by 
moving its show rooms to 316 Broadway. The increased 
facilities of the new place will enable them to make a most 
satisfactory showing of the lines upon which the com- 
pany’s reputation is grounded, and to take advantage of 
the turn for the better in business, which they are sure has 
arrived 

Che Manhattan Desk Company is officered by James M 
Glen, president; A. G. Lang, vice-president, and David R. 


McGown, treasurer 


a ee 
Well Known Travelers Visit Tex-Okla Offices 
The home office of the Tex-Okla Travelers Association 

in the Mercantile building, Dallas, recently received calls 

from Earl Brown, American Pencil Company; “Cigar” 

Jimmie Stites of the H. L. Hanson Company and Mashek 

Company; George Cunningham, The Carters’ Ink Com- 

pany; Cecil Bush, formerly with the Hargreaves Printing 

Company; Otto Eisenlohr, merchandise manager of the 

Dorsey Company; Phil. F. Webster, manufacturers’ agent 

and honorary life president of the Tex-Okla Travelers, 

and Tommy Montgomery, Sengbusch Self-Closing Ink- 


stand Company. 


—__——_—_—_— 
Beaumont Equipment Co. Opens Office in 
Canton, O. 


Ernest Beaumont heads the Beaumont Equipment Com 
pany, district agents for the Allen-Wales Adding Machine 
Corporation, and has recently taken offices with the Tri 
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You CAN WIN 


ONE OF THESE CASH PRIZES! 


Merely write and tell us 
how you are making 
ESTERBROOK PEN sales 
help you build up your business 
All you need to do is write a simple, short letter telling 
how you have used Esterbrook Pens to build up your 


business. The Grand First Prize is $150—and every one 
worth working for. 





of the 16 prizes is $25 or more 
Each prize is accompanied by a handsome certificate, 
suitable for framing. The contest closes November 15, 
1930. The object is to write about your own experience 
and success selling Esterbrook Pens. We do not want 
essays: we simply want, in your own words, the story 
of your experience. The main thing is the idea—not the 
wording of it. If you have any merchandising ideas 
that you have never tried out, you have plenty of time 
to experiment with them before you write your letter. 


Here are some ideas 
for your letter 


How to get the pen business of banks away from peddlers. 

° 
How Esterbrook pens helped me get the supply business for our 
biggest industries. e 


Getting and keeping school business. 


« 
How Drawlet pens gave me a start building a profitable art supply 
department. @ 


How I make extra sales and profits by suggesting Esterbrook pens 
when I sell related items. e 


How re-orders on Esterbrook products give me a chance to sell 
related items and get extra sales. 








RULES OF THE CONTEST: 

THE PRIZES: . 

First Prize .....- « 8150.00 

Second Prize ... . -« 100.00 

Third Prizes (Four) .ecach 50.00 

Fourth Prizes(Ten). . each 25.00 
Total 8700.00 


Each prize carries with it a handsome 
certificate, suitable for framing. 


CONTESTANTS: Any member of the station- 
ery trade, whether proprietor or clerk, may enter 
this contest. No member of the Esterbrook organi- 
zation will be permitted to compete. 


LENGTH of LETTER: Letters must be written 
on one side of paper 8'4 x 11 and may be as 
short or as long as the subject requires. 


SUBJECT: The general topic is, “How I Use 
Esterbrook Pens to Improve My Business.” Any 
phase of good merchandising in which Ester- 
brook Pens have played a part, makes a good 
subject to discuss specifically. 


CLOSING DATE: All entries must be received 
by the Contest Manager, Esterbrook Pen Co., 38 
Cooper St., Camden, N. J., not later than Novem- 
ber 15, 1930. 


SUDGING: Contestants may write more than 
one letter if they choose, but only one prize will 
be given an individual. Judges will be selected 
from the trade papers in the stationery field. 


ANNOUNCEMENTS of AWARDS: Checks 
will be mailed to winners of the contest in time 
for Christmas. Winners will be announced in 
January trade papers. 


























AT THE CONVENTION 
e 


Drop in Esterbrook headquarters and talk over your ideas for the 
contest. Any Esterbrook man will be glad to make suggestions and 


clear up all your questions 


IF YOU DON’T ATTEND THE CONVENTION 


The same service is available to you, by mail—any time. Write the 
Contest Manager, Esterbrook Pen Co., 38 Cooper St., Camden, N. J 
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The Terrell Tag Means Ser 


Je 


THE TERRELL NAME ON A FILING CABINET MEANS 
THE UTMOST IN SERVICE AND SATISFACTION TO 
YOUR CUSTOMER »»» AND THAT’S WHAT COUNTS! 





Note these Eight 
“Reasons Why” 


for Terrell Success 


1 Built around a reinforced steel skele- 
ton, spot welded into a solid unit, this 
filing cabinet cannot sag; its drawers will al- 
ways work easily and will not bind. 
9 Full progressive roller suspension on 
every drawer—giving lasting satisfac- 
tion. 
3 Positive action compressors or “fol- 
lowers” operating independently of 
the index rods—holding correspondence 
neatly in place. 
4 Bronze plated hardware—the kind 
that will stand a lot of service and re- 
tain its beauty. 
5 Electrically spot welded throughout— 
nothing to work loose or sag. 
” One hundred inches of filing capacity 
in the four drawers. 
7 Drawers operate smoothly—even un- 
der the heaviest possible load. The 
extreme rigidity of the case eliminates all 
possibility of the drawers binding. 
The rounded base allows for easy mov- 





The Terrell “Suspension” Filing Cabinet. Four fin- é , 

he ican P j | 8 gee p 8 ing of the file over the finest floor with- 

ishes—olive green, mahogany, Oak, wainut—a range out any damage to the floor and without 
to match any office. the help of several men. 


We suggest that you write for full information. 


TERRELL’S EQUIPMENT COMPANY 


GRAND RAPIDS 
MICHIGAN 
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Town Typewriter Exchange, Elks building, 331 Tuscar 
awas street, West, Canton, Ohio. 

Mr. Beaumont was district representative for the Wales 
adding machine from 1921 until the Allen-Wales Corpora- 
tion bought out the line, since which time he has main 
tained an office for selling and servicing the new line and 


servicing the Wales machines 


etiiinnsiii 

“Air Minded” Salesmen Produce Good Results 

Ward’s Stationers, Boston, Mass., recently concluded a 
successful summer sales contest in the form of an aero- 
plane race from Boston to Hollywood, Calif. The purpose 
of the contest was to promote the sale of Rand visible 
record equipment and Victor safes. 

A large map of the United States was hung on the wall 
and each one of Ward’s forty-one salesmen was repre- 
sented by a miniature aeroplane pinned to the map. Each 
dollar’s worth of business on the Rand and Victor lines 








WINNERS OF WARD’S BOSTON TO HOLLYWOOD AEROPLANE 
CONTEST.—Seated, Dennis Murphy and Ralph Hanrahan. Stand- 
ing, Irving Fish and William Hutchinson 


represented so many miles of flight. Enthusiastic interest 
was shown by the men as the aeroplanes moved across 
the face of the map in accordance with the amount of 
business produced. 

Before the end of the first week every plane was off the 
¢vround and headed toward Hollywood. After four weeks 
of hard flying—fighting head winds, storms, fogs and en- 
gine trouble—the triumphant flyers landed in the Film 
City By this time all of Ward’s men had become “air 
minded.” So successful was the first flight and so much 
interest was manifested by the pilots that a return trip 
was immediately started, the planes taking off from Holly- 
wood for another thirty-day contest back to Boston. 

In addition to producing a very pleasing volume of busi- 
ness on the Rand and Victor lines over the thirty-day 
period, the first contest had some other constructive re- 
sults. The men became thoroughly acquainted with the 


products that were featured, and sales methods and ap- 
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The patented hinge in 


FLEXO LEDGER 


is our secret for making your ledger sheets lie flat 
in a loose-leaf binder. The hinge does not affect the 
writing surface, and yet ledger sheets fall flat into 
place and remain that way while the binder is open. 
A high-grade rag-content peper, Flexo Ledger has 


a fine writing surface and will stand hard usage. 
Designed for loose-leaf ledger forms—once used, 
you will not be satisfied with a substitute. 


Perhaps you are using Flexo now. Look at the 
watermark in your loose-leaf ledger sheets. 


BYRON WESTON CO. LINEN RECORD 
isused where ONLY THE BEST will serve 
Records Deeds and Wills Policies Stationery 
Minute Books Ledgers Maps 


WAVERLY LEDGER is used where 
QUALITY AND COST ARE FACTORS 
Blank Books Ruled Forms Pass Books Drafts 
Stationery Legal Bianks Diplomas 


FLEXO LEDGER is used where a 
FLAT LYING LOOSE LEAF sheet is desired 
For High Grade Loose Leaf Ledger Sheets and 

Special Ruled Forms 
CENTENNIAL LEDGER is used 

wherea GENERAL UTILITY PAPER isrequired 
Ruted Forms Broadsides Accounting Forms 

Stationery Pass Books Legal Blanks 


TYPACOUNT LEDGER is used where 
lity and per are required in 
Machine Posting Forms 
WESTON’S MACHINE POSTING 
LEDGER and Index 
@ grade below Typacount— But Made to the 
Same Exacting WESTON Standard 
DEFIANCE BOND is used where a 
quality bond OF HIGHEST CHARACTER counts 





If you are not familiar with the complete Weston 


line, please send for samples. 


BYRON WESTON COMPANY 


A family of paper makers for nearly three-quarters 
of a century 


DALTON, MASS., U.S. A. 
Leaders in Ledger Papers 
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BLOTTERS 


keep moving 








in 
>, SA 
© eWRE ON IN 


C/, 


Blotters stocked in the WRENN SHOW- 
BLOTT have the added advantage of full 
protection against dust and floating par- 
ticles of dirt. They stay clean—an impor- 
tant sales stimulator—are displayed so that 
they catch the eyes of customers and more 
sales result. 


The WRENN SHOWBLOTT opens up 
new sources of profit—stocks stay clean 
and saleable. 


Get the facts about this display cabinet. 
It comes fully stocked with a varied assort- 
ment of Wrenn’s Blotting Papers. It’s a 
GF All Steel cabinet furnished in Maho- 
gany or Olive Green. Write today for de- 
tails of the liberal installation plan. 


THE WRENN PAPER COMPANY 
MIDDLETOWN, OHIO 
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plications were developed that will have a lasting good 
effect on the company’s sale of this merchandise. 

Dennis Murphy was the first pilot to make a perfect 
three-point landing in Hollywood, winning a cash prize 
of $25.00. Ralph Hanrahan earned the second prize of 
$15.00, followed closely by Irving Fish, who won the $10.00 
third prize. A special prize of $10.00 was awarded to Mr. 
Fish for selling the most Victor safes and file drawers. 
William Hutchinson received a $5.00 prize for selling the 
most Spool-O-Wire machines and Rand desk system- 
atizers Other cash prizes brought the total amount 
awarded up to $140.00 


ee 
Pen Shop in New Location 

Bamford’s Pen Shop, an exclusive mercantile establish- 
ment selling automatic pencils and fountain pens in San 
Antonio, Texas, has opened a store at 304 North St. Marys 
street, in the Gunter hotel building. This shop will be 
operated in addition to the first store opened at 507 East 
Houston street until the first of the year, when the latter 
store will probably be closed. 

The story of George Bamford and his business in San 
Antonio is worthy of special comment. A little less than 
two years ago Mr. Bamford brought to San Antonio its 
first exclusive pen and pencil shop. Heretofore these 
articles had been merchandised on a more or less of a hit 
and miss plan. Merchants carried pens and pencils in 
stock, together with hundreds and thousands of other 
items of merchandise: but it remained for Mr. Bamford 
to open a store in which his entire attention would b« 
concentrated on one line. 

Mr. Bamford was well qualified for this work. Before 
entering into business for himself, he worked for several 
of the leading pen and pencil factories in the country, and 
learned the business from the ground up. In addition to 
having the largest complete stock of pens and pencils in 
the city, Mr. Bamford also operates a repair department 
in which complete rebuilding of pens and pencils is under- 
taken, Mr. Bamford doing most of this work himself. 

Appreciation of such a service was shown by an imme 
diate response on the part of the public. There were many 
who said that such a business could not be operated 
profitably in San Antonio; that there was not enough 
business of this kind to justify the expense. Yet Mr. 
Bamford opened a shop on the main street in the high 
rent district of the city. His new location commands an 
even higher rental, and is on the busiest corner in the 
city. It was not that San Antonio could not support such 
a business; the fact was that there had never before been 
a person who dared to start such a business, and who 
had the factory experience to give the public the type ot 
service that it desired. Bamford had both of these, and 
his success proves his point. 

With the opening of the new shop, Stewart C. Johnson, 
well known among the younger business men of San An- 
tonio, has become associated with Mr. Bamford, and will 
manage one of the stores. 

Lines carried by this establishment include those of 
Wahl, Swan, Parker, Sheaffer, Conklin and Waterman. 
an ©. 

—_ — ————__ - —- 
Spears Takes Electromatic for Atlanta Territory 

Electromatic Typewriters, Inc., Rochester, N. Y., an- 
nounces that distribution of the Electromatic products in 
the Atlantic territory will be handled by J. W. Spears, 
whose offices are 410 Bolling Jones building, Atlanta, Ga. 
Mr. Spears is a widely known and experienced typewriter 
man, and his many friends will be interested in the above 
announcement. 

> 

Don’t confuse action with progress.—Woodstock, The 

Typewriter (Woodstock Typewriter Company) 
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Convention month! The month to store up good ideas to put 
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To Make 


New Accountant Friends for You 
The National Self-Indexed 
Audit Kit 


O class of trade is more worth cultivating than auditors and 

C. P. A’s. They are not only good customers themselves, but 

they are invaluable “feeders” of business. In the course of their 

work they turn up numberless leads which can be yours if you have 
cultivated their friendship. 

The new National Self-Indexed Audit Kit commends itself instantly 

to every accountant who sees it. It consists of the following parts: 


1 A supply of Audit Case Indexes, No. 3400A1l. One of these is 
used for each audit, permanently indexing all drafts, exhibits, 
schedules, analyses and memoranda under index tabs in twenty- 
five classifications, in the order recommended by the American 
Institute of Accountants’ revision of the Federal Reserve Board 
pamphlet, “Verification of Financial Statements.” 

2 A National Monarch Ring Book, No. 4781-7, solid brown leather, 
with steel hinges and seven rings for extra strength. The index is 
first used in this, while performing the field work of an assignment. 

3 For use with the index are ready-punched Work Sheets in six 
rulings designed to meet every auditing requirement— Draft Report 
ruled; 2 col.-and-item; 4 col.-and-item; 7 col.; 13 col.-and-item; 
14 col. Fifty sheets to a pad. 





4 The Desk Kit—a National canvas-covered Ring Binder, No. 6408- HE complete outfit lists 
" ™ —_ ‘aiiaialll 3 at $48.25 per kit, National 
7. Into this the working papers are transferred for temporary housing No. 3400AK. It is being 
while the report and exhibits for the client are reviewed and typed. advertised in the Journal of 


5 Asupply of Permanent Filing Covers, National No. 3400 FC. The pevaactwestes foe. by 7 to 
Ps ° : . > t ts. NOWist time 

complete set of indexed working papers is finally transferred to this peiggr Testa = 
: ? to show a set to accountants, 
tabbed filing cover and permanently bound with an Acco Fastener. both individuals end Gema. 
Filed in a regular letter-size filing drawer, the papers are readily in your city, and thus to make 


accessible for future reference. valuable contacts in this field. 





See Our Representative, or write 


National Blank Book Company 


Department 8-X (NATIONAL) Holyoke, Mass. 


A 


52 Duane Street, New York 618 W. Jackson Blvd., Chicago 














OFFICE APPLIANCES 


This OnE LINE 


sells your entire office equipment market 


Art Metal steel fills every 
office requirement . . . steady 


follow-up sales for agents 


TREMENDOUS advantage, carry- 

ing one line that fills every custom- 
er’s need for office equipment! Reduced 
billing costs . . . one salesman interviewed 
instead of ten or twenty . . . increased 
follow-up sales . . . lowered expenses. 
No wonder Art Metal agents every- 
where are increasing their profits. 

Art Metal steel office equipment 
has been the standard for 41 years. 

A complete line . . . every item con- 
structed for lasting service . . . from 

the smallest file to the largest safe. 
One order to Art Metal fills the de- 
mand for any number of pieces of 
office equipment . . . no more writing here and 
there for different items . . . and only one 
salesman to fill your complete order. 

Modern business calls for prompt service . . . 
Art Metal gives it. Every piece of Art Metal 
equipment is a silent salesman for other related 
pieces .. . every item is backed by a powerful 
national advertising campaign in the Saturday 
Evening Post and such leading business mag- 


Art Meta 











azines as Time, Nation’s Business, System, 
and Architectural Record. Dealer Helps and 
Sales Promotion carry the Art Metal message 
directly to your prospects. 

Write now to the Art Metal Construction 
Co., Jamestown, N. Y., for full details about 
this fast-moving line. There are a few fran- 
chises open to wide-awake dealers who want 
to increase sales and earn greater profits. 





JAMESTOWN. NEW YORK 





THE ART METAL LINE... Desks... Shelving . .. Horizontal Sectional Files... Plan Files 


Fire Safes... 
em 


Upright Unit Files .. . 








Counter Height Files . . . 
oceania iinet 


Postindex Visible Files 
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Perry Takes Important Territory for Trussell Lines 

The selling organization of Trussell Manufacturing Com- 
of Poughkeepsie, N. Y.., the 
addition of E. F. 
tive in Kentucky, Alabama, Arkansas, Florida, Louisiana, 
Mississippi, North South 
Carolina and the city of St. Louis, Mo. will also han- 
dle the 
andria, 
Staunton 


pany has been enhanced by 


Perry of Cincinnati as sales representa 


Carolina, 
He 
in Virginia excepting in the cities of Alex- 
Winchester 
Chicago, 


Tennessee, Georgia, 
trade 
Harrisonburg, 
He 


Evanst: n 


Lexington, Roanoke, 


handle Illinois 


He 


and will except 


Waukegan and will cover Indiana outside 





PERRY 


E. F 


of the Whiting, East Chicago, Gary 
and Michigan City, and in Ohio he will cover all the state 
except Cleveland, Toledo, Lorain and Sandusky. 

Mr. Perry’s appointment went into effect in all the terri 
tory allotted to him except Ohio and Kentucky on October 


the 


cities of Hammond, 


1, and he will take over two states last named on Oc- 
tober 15. 

E. F. 
with the office equipment industry since 1890 when he went 
with the Neostyle Company of New York, with whom he 

years. From 1894 until about 1896 he rep- 
Office Sales and Service Company of New 
York City went with the Newman Company, 
manufacturers of ink stands, until 1906, when this concern 


the Weeks-Hoskins 
out 


Perry has been on the road and has been connected 


remained four 
resented the 
and then 


was absorbed into Company, which 


Mr. Perry bought 
continued as the Weeks Newman Company, Mr 
ing vice-president, remaining in this position until 


and his associates and thereafter 
Perry be- 
1914, 
when he went on the road representing a loose leaf house 
and has been in the loose leaf industry from that date on, 


covering at different times practically the entire United 
States. 
Mr. Perry is one of the charter members of the National 


Stationers Association. 


—__—_—~»—_—_ 
Valuable Booklet on Direct Mail Advertising 
A booklet entitled “Beyond the Counter, the ABC of 


Direct Mail Advertising” has just been published by the 


several divisions of the Addressograph International Cor- 


poration. The avowed purpose of the booklet “is to fur- 


nish retail merchants with practical business building 


and to provide a more intimate acquaint- 
of 


suggestions ... 
ance the 
advertising in its application to retail selling.” 


with preparation and handling direct mail 


The subject is treated in a simple, understandable man- 


ner. It is preceded by an introductory statement con- 


cerning the value of direct mail advertising for increasing 


sales. A section of the booklet is devoted to mailing lists, 


| 
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a Ba Bib i Se 
ANNOUNCING 
BARRETT 


DESK ELECTRIC 


(MODEL 61E) 
RETAIL PRICE 





(Hand Operated Model 61) 


Model 61, Hand Operated $62.50 


Model 61E, Electric . . $99.50 
F. O. B. Phila, 


Dealers: This is your great opportunity. Quick 
sales. The first Electric Adding, Listing and Calcu- 
lating Machine to retail under $100. 


SPECIAL DEALER OFFER 


For priority in shipments on this new low-priced 
Electric Model 61E, write or wire reservations. 


Lanston Monotype Machine Company 
Philadelphia, Pa. 


Aadodododododod 


Composed in Monotype Sans Serif Series, Light, Bold, and Extrabold 
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OLD TOWN “TripleKote” is the sten- 


ographer’s dream of perfection . . . and 
the billing clerk’s! Such clean impres- 
sions . . . so many of them! With an 
absolute guarantee behind every sheet! 











Quality Bais 


Behind the “consumer” satisfaction that 
has always made the OLD TOWN line 
an important factor in the stationery 
world, lies infinite care in the “trifles” 
that make genuine quality. 


OLD TOWN “Triplekote” Carbon Pa- 
per is an excellent example. Here you 
have the finest, sturdiest material human 
ingenuity has yet devised for duplicating 
ends . . . made in all the wanted weights 
for typewriting and billing . . . warranted 
to flaunt its QUALITY in the face of pa- 


pers less particularly made. 


and OLD TOWN “Hermetic” 
Typewriter Ribbons! Fresh, uniformly 
inked, good for the long haul . . . and 
smiling all the long journey through! 


It’s QUALITY that tells the tale! 


There’s so much about our line that is 
good for YOU ... why don’t you let 
us give you more details immediately? 
Write, or even wire, TODAY! 

You can have OLD TOWN quality, 


even under special brands 





—OvD Town 


RIBBON & CARBON CO., INC. 


BROOKLYN, NEW YORK 











OLD TOWN “Hermetic” Typewriter 
Ribbons are scientifically prepared and 
packed air tight. They'd stand shelf- 
warming . . . if they didn’t sell so FAST! 
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covering such phases of the subject as how to build the 
lists, how to keep them up to date, and how to use them. 
Che uses of mailing cards are discussed thoroughly. Cir- 
cular letters, broadsides, house organs, and manufacturers’ 
helps are covered intensively. 

The booklet does not attempt to advocate the use of 
direct mail advertising to the exclusion of all other forms 
of publicity. It does emphasize the value of direct mail 
as part of a general advertising program. It is a fine piec« 
of business literature and is worthy of a place in the 
libraries of all users of direct mail advertising. The Webb 
Linn-Page Company, 118 South Clinton street, Chicago, 
| 


prepared and printed the booklet for the Addressograph 


Company 
——— 
Globe-Wernicke Angular Tab Campaign 

During October The Globe-Wernicke Company of Cin- 
cinnati will conduct a campaign on Angular Tab Guides 
and Folders. A window display as well as a counter dis- 
play are available for use in this campaign. The counter 
display is complete with sets of letter and card index 
Angular Tab Guides attractively arranged so as to make 
sales automatically. 

A sales prospectus is available for the dealer which ex- 
plains the various elements of the campaign. The results 
of many dealer campaigns on Globe-Wernicke Angular 
Tab Guides and Folders are explained in this prospectus 
and dealers who follow the suggestions it contains should 
show remarkable results in increasing their sales of filing 
supplic S. 

Globe-Wernicke Angular Tab Guides and [Folders will 
increase filing supplies profits several hundred percent. 
They are an exclusive, patented specialty which makes 
repeat business certain. The market for them is unlimited 
and once a customer has had their use clearly demon- 
strated he wants them installed in his office. 

The use of Globe-Wernicke Angular Tab Guides and 
Unlimited 


expansion of index due to removable insert labels makes 


Folders saves time wherever they are used 


them very economical. The complete file indexing is 100 
percent visible without the necessity of stooping or thumb- 
ing through the guides. Under such conditions it neces- 
sarily follows that less fatigue and, consequently, greater 
accuracy is possible when Globe-Wernicke Angular Tabs 
are used 

Dealers who now handle Globe-Wernicke Angular Tabs 
appreciate their profit making possibilities. One dealer 
advised that because of the steady demand for Globe 
Wernicke Angular Tab Guides his filing supplies counter 
is one of their most profitable departments. Another said 
that once a customer has purchased Angular Tab supplies 
it is useless to try and sell him the ordinary kind. 

Complete information regarding Globe-Wernicke Angu- 
lar Tab Guides and Folders as well as complete data on 
the campaign will be gladly sent by addressing The Globe- 
Wernicke Company of Cincinnati. 

Roe ns 

Hall-Welter Company Opens Chicago Branch Office 

To take care of the growing business in the Chicago 
area and in the Middle West generally, the Hall-Welter 
Company, Inc., of Rochester, N. Y., manufacturers of the 
Speedrite checkwriter and other devices, have opened a 
direct factory branch at 203 North Wabash avenue, Chi- 
cago, where a large stock of machines will be maintained. 
\ repair department at the same address will assure all 
users of proper service. Problems of sales management 
and supervision in the Middle West division will be han- 
dled at the Chicago office and close contact will be main- 
tained with Speedrite distributors in the Middle West. 

Miss Belle Batkin, for the past five years connected with 
the Checkometer Sales Company, has been appointed man- 



































NEW! 


a complete line of steel 
fling and storage equip- 
ment in standard and 
counter heights .... 


Drawing from the experience of a decade of service to the 
office equipment field, we have produced this line of steel filing 
and storage equipment to enable every dealer to meet every 
office equipment requirement. The new ASCO Line is made 
of the very best furniture steel fashioned under our own close 
supervision in our new factory. The mechanical and inventive 
genius that has always marked ASCO products presents many 
new and important features in steel cabinet construction. In 
counter and standard heights, beautifully finished in grained 
mahogany and walnut and olive green. Order your fall stock 
now. Stocks are complete and ready for immediate shipment. 


The new ASCO catalo, 
ch is out. Send for 
A bs it NOW! 
ART STEEL CO., INC. 


306 E. 145th Street New York, N. Y. 


See this new line on display at the National 
Business Show, booths No. 218-219. 
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Even Through the 


Summer Slump 


Thy SOLD 


Dealer after dealer has reported that these sets, 
pacemakers in the Sengbusch line, sold all sum- 
mer long, even when other merchandise was 
getting dusty on the shelves. 


Designed for volume, priced for volume, these 
low-cost swivel socket desk sets have proved be- 
yond all question their profit-earning ability. Now, 
as business picks up, they swing ahead to pile up 
new records of profitable sales for the dealers 





$ who push them 
rw The efficient Sengbusch Dipaday Desk Sets 
"Re. “ No. 305—CiearGiass Shown here are ideal for large offices where stand- 


Single Set— Equipped with P . " . ‘ 
one No. 75 large capacity  ardization is necessary. They are ideally priced 
one sw ivelaeckevand — for organizations where close buying is the rule. 


one No. 40 Dipaday Pen 

Swivel socket, allowing free swing in any di- 
rection, holds pen securely and keeps point moist 
and ready for instant use. Extra large Sengbusch 
Self-Closing Inkstand always delivers clean, fresh 
ink to the pen. 

Summer sellers are year-round record-breakers. 
How is your Sengbusch Desk Set stock? A good 
stock and vigorous selling now mean profits of 
the sort you have been hoping for. 


Sengbusch 


SELF-CLOSING INKSTAND CO. 
1015 Sengbusch Bidg. Milwaukee, Wis. 












$1522 


with two 
No. 40 


No. 315 — Clear Glass Double Set ~ 
Equipped with two No. 75 large capac- 
ity hard rubber Inkstands, two swivel 
sockets, and two No. 40 Dipaday Pens. 








no Ho 


~ 
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ager of the Chicago branch. Miss Batkin brings to the 
Hall-Welter organization a wide experience in checkwriter 
sales management and her contact with the affairs in the 
Middle West region heretofore particularly qualifies her 
for the new position, 

The Chicago Speedrite sales force will include the fol- 
lowing men well known in this field: H. F. Armstrong, J. 
Hamilton Bowers, Jack Carmody, V. L. Dunning, Theodore 
Duval, Thomas Kelly, J. J. Moore, F. E. Naser, Donald J. 
Reefe, J. M. Reefe, O. J. Robbins, R. Sanborn, J. A. Sillars, 
E. L. Wicklund and Neal Woudt. 

Fred E. Brown, treasurer and general sales manager of 
the company, continues as general sales manager of the 
and 


the company’s main office factory at 


The Speedrite has been on the market a year 


Speedrite in 
Rochester. 
and a half and its sales have steadily increased. 

H. C. Welter, inventor of the machine, and vice-president 
of the Hall-Welter Company,«s much pleased at the re- 
ception given the machine by the business public. 


—_>___ 


Shaw-Walker Has New Home at St. Louis 
The St. Louis branch of The Shaw-Walker Company, 
formerly at 307 North Fourth street, St. Louis, Mo., now 
occupies commodious new quarters in Loew’s theater 

building at 715 Washington avenue. 
The facilities include three 
one ground floor display windows. Enlargement was re- 


quired for adequate displays of the new “Skyscraper” line 


increased second-floor and 




















SHAW-WALKER’S NEW ST. LOUIS DISPLAY ROOM.—The company’s 

new line of ‘‘Skyscraper’’ desks and tables appear in the foreground. 

Some of the filing equipment and record protective equipment also on 
display may be seen in the rear. 


of business furniture, introduced by the company a year 
ago. This line has been increased since by the addition 
of desks and tables for every office need. 

In addition to the “Skyscraper” desks there are on dis- 
play in the new quarters filing equipment and supplies for 
need, height equipment, executive safes, 
“Fire Files,” machine bookkeeping modern 
bank operating equipment and Shaw-Walker visible equip- 
The complete exhibit provides a permanent busi- 


every counter 


equipment, 


ment. 
ness show for the executives of St. Louis. 

Warehouse and assembly shop have been housed in the 
same building as the display to afford prompt filling of 
orders. 

wuttibieasinittsi 


Millionaire Yachtsman was Stationer’s Boy 
Sir Thomas Lipton, whose “Shamrock” contested in 
September for the “America” cup, started in life as an 
errand boy with Kennedy & Company, Glasgow. He got 
$1.20 a week, which is about what he pays now for a single 
Still, Fortune has favored him, 


Sir Thomas rates as the world’s 


reef point for his sails. 
so he can afford the sport. 
best sportsman, and gamest loser. 
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You 


Make a 
Profit This Year? 


THAT depends largely on turnover. If 

our shelves are loaded with slow mov- 
ing office supplies—the answer to this 
all important question is that you will 
probably wind up the year with a red 
ink figure. 

The difference between profit and 
loss is turnover. And that’s just the rea- 
son for handling Hanah in your 
store. Executabs do sell. The amount 
of stock necessary represents only a 
small outlay in dollars and cents. Di- 
rect factory shipments may be obtained 
almost over night. No need to load up 
in order to have a representative dis- 
play and stock. 

Profit this year thru the sale of this 
new indexing tab — the tab that replaces 
all other types of indexing material. 
The tab that is always 100% visible — 
that hides none of the facts that are to 
be indexed. 

Executabs are a big seller. The re- 
ee peat business is great. Many of the larg- 
So eee est stationery houses in this and foreign 

we lands find Executabs very rofitabl ' 
There are no red ink ait after a 
year’s sales efforts with Executabs. 

You want greater profits for the bal- 
ance of this year pond want a profit- 
able item for next year. Then why not 
investigate Seneeanins now? Gladly will 
we send you the Executab portfolio and 
full information on our plan of how we 
aid you in selling. 

Write now for the Executab port- 
Bi. folio. Sent to any interested stationer 

° without the slightest obligation. 


XECUTA 


100% VISIBLE INDEX 


EXECUTAB CORPORATION 
36 Power Building, North Tonawanda, N. Y. 



































vices, it is our sincere 







office supplies. 








the answer. 






quirements. 





1643-47 Haddon Ave., 








Send for full details today, 


ACME STAPLE Co. 


Camden, N. J. 


ACME NO. 1 


for sample rooms 
and offices. 





MIDGET 
BINDER 
equipped with 
lift spring in 
base (see illus- 
tration), sloping 
anvil and rub- 
ber feet. 


Profits. Nearly every one is after 
profit o- some kind—money or other 
gain. But in the sale of stapling de- 
it i belief that 
profits from Acme _ Staplers are 
stapled to stay. Because of the posi- 
tion the device holds in the field of 


In practically every office, large or 
small, there is some stapling to do— 
permanent fastening. The Acme is 


The Acme family embraces a model 
suitable for every office and for every 
purpose. Besides the sale of staplers, 
there is a good business 
from the sale of supplies. 
investment takes care of your re- 


accruing 
A small 
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Television and the Telephone 

There are rumors in Germany that there will be placed 
in practical operation in the near future two devices for 
transmitting typewriting, handwriting, drawings, etc., in 
connection with the regular telephone servic« 

The first of these systems is reported to consist of a 
comparatively simple device which uses the ordinary tele- 
phone cables for the medium of sending and receiving. 
The sender simply turns on a switch which signals the 
receiving end of the line. The telescription device repeats 
a signal call a predetermined number of times and, if no 
response is received, shows a clear line for the transmis- 
sion of the message by means of the typewriter or hand- 
writing, as the case may be Che person at the receiving 
end of the line finds awaiting him upon his return the 
message which was sent during his absence 

Another similar device which uses the telephone wires 
is said to be based on theeprinciples developed in radio 
television This device transmits previously prepared 
messages and sketches. The ringing of a bell at the re- 
ceiving end of the line announces the intention of the 
sender to transmit, and a red light at the sending end of 
the line shows when transmission has been completed. 
E. R. B 

—— 
New French Typewriting Manual 

Othce Appliances is pleased to acknowledge having re- 
ceived from the author a copy in French of Touzeau’s 
“French Touch Method” as applied to universal keyboard 
typewriters. A third edition of this manual has been pub 
lished in 1930, the first edition having appeared in 1917. 
The author, A. Touzeau, 15 Rue Ribotti, Nice, France, has 
several times won typewriting championships and has been 
recognized by the French government. He brings to his 
work not only a knowledge of the subject but also the 
ability to transmit that knowledge to others. 

Though the practice exercises of the first three lessons 
in the manual have covered the fingering for only part of 
the keyboard, the student is already writing complete sen- 
tences, none of which involve the use of accents. Not 
until the eighth lesson are accents used. That the selec- 
tion of the words for these sentences up to the eighth 
lesson was no mean task in itself will be readily seen when 
one knows that approximately eleven per cent of all French 
letters are accented. 

The unique features of the Touzeau manual have been 
protected by the author in all civilized countries against 
reproduction, translation, and adaptation 

oceiciaailliaiiaiaiass 
Italian Treatises on Graphics 

Office Appliances has recently received three booklets 
which treat with the Vanzetti system of accounting by 
means of graphs, All are printed in Italian 

One of these pamphlets is entitled “Study of Accounting 
Applied to the Scientific Organization of Production.” 
Another similar work which goes into greater detail deals 
at length with Vanzetti movable index graphic tables. A 
third booklet bears the title, “The Theory of Graphs in 
Series Production.” 

The author of these treatises is Cesare Vanzetti, Via del 
Fascio 10, Milan (118), Italy; and he has manifestly given 
considerable study to the subject with which he deals. 

Toronto Boys Want More U. S. Agencies 

Several of the members of the Commercial Stationers 
Association of Toronto are manufacturers’ agents and are 
desirous of taking on additional lines, preferably on an 
exclusive agency basis. Further information may be ob- 
tained by communicating with H. W. Nelson, secretary- 


treasurer, Commercial Stationers Association of Toronto, 
11 King street, West, Toronto, Canada. 





























““49’’ the number that means bigger volume, big- 
ger turnover, bigger profit for you--the number that 


ROSERTS iven to the world’s quickest selling, low- 
iced numbering machine. 



























With the “49” you take no 
risk either in tying up capi- 
tal, or in stocking a slow 
moving item. 

Model “49” moves steadily 


( yyour counter to play 





its re@wgnized part in ma- 
king Amertsan business 
more efhicient—and your 


business more profitable. 


If you want more volume, 





more turnover, more profit 


we've got your number—49! 


The Roberts “49”, the 


world’s largest-selling, low- 


est priced numbering ma- THE ROBERTS 
' | NUMBERING 
chine, has undoubtedly . MACHINE CO. 


O JAMAICA “ve 
BROOKLYN NY 


contributed more to the 
progress of business num- 
bering than any other single 
device. 

Drop Roberts a line 
NOW ~ for full _ partic- 


ulars. 








THE ROBERTS NUMBERING MACHINE CO. 
694-710 Jamaica Ave Brooklyn, N. Y. 


Western Distributors 
LOUIS MELIND CO. 362-64 West Chicago Ave. CHICAGO ILL. 


593 Market Street, San Francisco California 
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THE ROBERTS NUMBERING MACHINE CO. 
694-710 Jamaica Ave. Brooklyn, N. Y. 


Western Distributors 


LOUIS MELIND, CO. 362-64 West Chicago Ave. CHICACO, ILL. 
593 Market Street, San Francisco, California. 
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machine 
MBERING 


ROBERTS NI MA 


HINE CO. 694-710 Jamaica Ave., Brooklyn, N. Y 
Kindly nd, your “Lowest Discount Schedule” and other infor- 
matio pon the profit producing ROBERTS BIG EIGHT 
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your local dealer. 
SS 





which cos 


and chairs for other employees... 
furniture for all office needs. Consult 










‘The line appears in 


every W.O.F.A. advertisement 


... Take advantage of 
this Cooperation! 


ERE is real codéperation for dealers who sell 
wood office furniture! The first W. O. F. A. 
advertisement has appeared in influential national 
magazines. Readers are asked to consult their local 
dealer for advice about planning an office . . . to see 
the fine wood furniture local dealers are displaying. 


This is but one step in the W. O. F. A. plan to help 
wood office furniture dealers. Other advertisements 
will appear, each stressing the importance of consult- 
ing local wood office furniture dealers. An attractive, 
authentic booklet which shows actual illustrations of 
beautiful wood installations will be mailed to all who 
send in the coupon appearing in these advertisements. 
Sales aids will be sent to dealers. In a word, powerful 
publicity will ‘‘sell’’ the exclusive qualities of wood 
office furniture. 


Take advantage of this cooperation. Tie- 
up with the W. O. F. A. advertising and 


merchandising campaign. Get your share of {s seaman 


BETTER 


the increased business it will bring. 








What W.O.F.A. 
offers you 


: ° 
. . 

Advertising 
An advertising campaign telling 
of the exclusive qualities of wood 
office furniture is appearing in 
magazines with a combined cir- 
culation of more than 2,000,000. 


Sales Aids 


Merchandising aids prepared by 
experts will help wood office 
furniture dealers organize their 
sales talks ... make presentations 
more effective. 


‘Booklets 


“Planning the Modern Office in 
Wood,”’ by Roger B. Whitman, is 
now being offered in each adver- 
tisement. This book contains 
practical, interesting data on lay- 
ing out and arranging offices. 








This symbol appears in each ad- 
vertisement and is stamped on 
furniture made by members of 
W. O. F. A. It is the link that ties 
you with this great campaign. If 
the furniture you sell bears this 
symbol, you are the one who will 
profit by the activities of W.O. F. A. 


WOOD OFFICE FURNITURE ASSOCIATES, INC, 


420 LEXINGTON AVENUE, NEW YORK CITY 
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TWO MARKETS—_ 


You Can Profitably Sell 


FILING FOLDERS 
in Each 
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All the time is folder time! BUT the biggest selling season is in the next few months, 





Prepare NOW for a larger volume by selling in both of these big markets. 


Get samples, prices and dealer-help data from 


YOUR FILING SUPPLY SPECIALISTS 


OXFORD FILING SUPPLY COMPANY 


500 Driggs Avenue Brooklyn, N. Y. 
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(New Machines and Devices.—Continued from Page 35) 


A New Line of Inked Stamp Pads 
The American Numbering Machine Company of Brook- 
lyn, New York, have just placed on the market a new 
item known as Amco Inked Pads. 
Numbering machine manufacturers have always had 
much difficulty in teaching users of numbering machines 
the proper way to ink the new pad. Unless a new pad is 


AMCQO 


AMericAN 
5 IN J Mexiets 








EASEL DISPLAY OF AMCO READY-INKED PADS 


inked properly, the machine will not give its best results. 

The usual custom has been to put a few drops of ink on 
the top of the pad, with the result that only a few clear 
impressions can be obtained before it becomes necessary 
to re-ink the pad. 

The new Amco Inked Pads are saturated with the best 
quality of Amco numbering machine ink, and upwards of 
ten thousand impressions can be obtained before it is nec- 
essary to re-ink. 

The new pads are packed individually in airtight wrap- 
ping. There are three pads in a lithographed metal box. 
Boxes are furnished to dealers mounted on a handsome 
counter vending easel, as shown in the above illustration. 
There are two sizes of display cards. One containing six 
boxes (18 pads), the other twelve boxes (36 pads). 

This unique and attractive way of displaying this new 
item should result in quick sales 

——— 

Oakville-American Pin Division Adds New Clip 

The Oakville-American Pin Division of the Scovill Man- 
ufacturing Company has introduced to the trade what they 
call the Gripit clip. It is of the same design as the Gem 
clip, but is corrugated all over with fine ridges, giving 


comma? 


THE NEW “GRIPIT” CLIP 











greater holding power. The new clip somewhat resembles 
one gotten out some time ago by a well known eastern 
manufacturing company, except that the corrugations 
cover every part of the new clip. 

Gripit clips are packed in bulk in attractive yellow boxes 
similar in design to the Oakville Gem clip boxes. Each 

















because 


Handistands offer something 
that is entirely different in util- 
ity desks and machine stands. 


Added attractiveness is brought 
to the office in Handistand “desk 
type” construction, while the 
knockdown assembly, a new 
Harter development, is simplic- 
ity itself . . . only six bolts being 
required for permanent rigidity. 


In addition, there is a distinct 
price appeal. With slight effort 
Handistands can be made one of 
the fastest selling items in your 
stock. 


Write TODAY for details. 


THE 
HARTER 
CORPORATION 


STURGIS 
MICH. 











186 OFFICE APPLIANCES 


box contains 100 clips, which are supplied in sizes 1 and 3. 
Che boxes are packed in yellow cartons of ten boxes each. 
Each carton bears on its top a paragraph of printing giv- 
ing a description of the important features of the clip and 
an illustration showing its corrugated surfac« 


oe 


National Cash Announces a New Low Priced 
Register 
Che Class 7000 National Cash Register is a new machine 
just offered to the market by the National Cash Register 
Company, Dayton, Ohio. The new register is smali and 


compact and has many new and improved features. These 





THE CLASS 7000 NATIONAL CASH REGISTER 


features include commercial indication, printed receipt, 
autographic detail strip, statement of business, combina- 


tion lock, unit construction, and a new cash drawer. The 





combination lock is a unique feature, used for the first time 
MUCILAGE on a cash register. The register has no keys, the lock 
having 1,000 combinations under the proprietor’s personal 

AND THE control The new register is low priced and is recom- 


PATENTED FOUR-WAY SPREADER °°! 2"°s08" orc sat bosinesse 


U.S. PAT. WO. 1797809 Several New Greist Lamps Announced 


A QUICK SURE STICKER \mong the new lamps made by the Greist Manufacturing 


Company, New Haven, Conn., are the two shown here. 


* A SPREADER FOR ALL SURFACES | rhe No. 2930, made to retail at $12.50, is particularly suit- 


WRITE FOR INFORMATION AND PRICES 
THE AMERICAN CRAYON COMPANY 


HOME OFFICE AND FACTORIES . 103-203 HAVES AVE SANDUSKY O10 


NEW YORK OFFICE LIOWEST FORTY SECOND STREET 
SAN FRANCISCO 116 NEW MONTOOMERY STREET 
DALLAS TEXAS SANTA FE BUILDING 

















TWO NEW MODELS IN THE GREIST LAMP LINE.—The lamp at 
the left is No. 2930 finished in Birmingham bronze On the right is 
No. 3103, offered in either brushed brass and black or statuary 














oe Illustrations show the four wavs the spreader can be able for the executive desk. It has a lustrous bronze finish 
used—adaptable to all surfaces from a fine line to in harmony with its artistic lines. It stands eighteen 


large areas! inches high and has a heavily weighted base. 
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Insurance Companies 
Adopt Columbia 
Steel Equipment 


Filing equipment is a necessity in every insurance office. 
Record cards, legal forms, letters, reports, folded documents, 
flat legal blanks and other important papers must be filed in 
the most efficient way. : 


The Columbia line meets these insurance requirements in 
admirable fashion. As a result, Columbia steel equipment 
has been installed by numerous insurance companies. In 
their various offices you will find Columbia files rendering a 
high degree of satisfaction. 


Consider one instance. Over a period of three and a half 
years, Columbia has furnished 558 units, mostly vertical 
files, for the main offices, branches and agencies of an affili- 
ated group of insurance companies. A fraction of the Co- 
lumbia equipment placed in the main offices is here illus- 
trated. 


The insurance business, however, is only one of many 
forms of modern enterprise served by Columbia. Because 
Columbia products meet so many filing needs and are so 
efficient in actual usage, they find ready acceptance wherever 
filing equipment is an essential item. 


Dealers, at home and abroad, interested in learning more 
about Columbia steel equipment, are invited to write for the 
latest catalog, price list, terms and other information. 


Columbia Steel Equipment Company 


Office and Showroom P.O. Box 2244 
Chestnut Street at 18th Philadelphia, Pa. 


COLUMBIA 


A Quality Line of Steel Office Equipment 
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Every tack you put 


in this map 


puts money in your pocket 


188 
ANY an executive would get a 
new picture of what the Multi- 
graph means to his business 
he kept a map-tack record of Multi- 


graph activity —a map of the business, 


in 


cluding every department; a tack 


for every job done with Multigraph 
equipment. 


Every tack added to the Multigraph 


map of any business means added 
profit either in ability to make more 
profitable selling contacts or in re- 
ducing the cost of forms, circulars, 
bulletins, stationery, and other printed 


matter. 


Business today is constantly dis- 


covering new ways to use the adapta- 


bi 


lity and simplified economy of the 


Multigraph and allied equipment. At 
one point it speeds the handling of 
complicated production orders. At an- 
other, it cuts costs of producing sales 
literature. At still another, it helps to 
apply selective selling and reduce 
sales expense. 

Let a Multigraph representative 
tell you how concerns in your own 














The Addressing Multigraph writes the letter, 
filis in an exactly matched name, address and 
salutation, adds a facsimile signature, and 
oddresses the envelope, all at one revolution 
of the drum 














[ The American Multigraph Sales Company, 


1836 East 40th St., Cleveland, Ohio 


Please mail us copy of your check list 
guide to Multigraph uses— 33 Ways.” 


Name 


Business 











DV he 


a MAP 
a4 MICAS “ry | \ 





business classification are using the 
Multigraph to meet present-day 
business problems. 


THE AMERICAN MULTIGRAPH SALES CO. 
1836 East 40th Street, Cleveland, Ohio 


THE MULTIGRAPH SALES COMPANY, LIMITED 
137 Wellington Street, West, Toronto, Ontario 


(or consult your telephone directory) 


The MULTIGRAFPIT 





or 
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No. 3103 is a double-jointed lamp designed for use on 















roll top desks. It has a nine-inch green cased glass shade. 
The base is very heavy so that when the arm is adjusted 
to a horizontal position the lamp still retains its balance. 
The retail price of this lamp is $11.00. 

Three other newly designed lamps are the No. 2707, 
which is recommended for the home writing desk: No. 
2827, intended for hotel and large office use; and No. 3203, 
a sliding arm lamp, adapted for use on roll top desks, 
the edge of filing cabinets, etc. The No. 2707 is retailed 
for $9.00, the No. 2827 for $8.50 and the No. 3203 for $4.50 



























Illustrating the number 
1161-F walnut veneered 
flat top desk, with solid 
back panel, a feature not 
ordinarily encountered in 
the low price field. 


NEW FORCE ITEMS DE 
SCRIBED IN THE SEP 
TEMBER ISSUE OF OF 
FICE APPLIANCES, 
PAGE THIRTY-THREE 
Above is the Model 400 
self-inking dater. At the 
right is the Model 200 
hand lever numberer 































RB’ offering QUALITY in the low priced 
desk field Alma has proven thru hard 
use and wear that well designed, well con- 
structed and well finished office furniture 
CAN be made to compete with the LOW- 
EST PRICE merchandise on the market. Al- 
ma desks meet price competition with price 
but Alma quality meets with no competi- 
tion in the same class. In giving our dealers 
this extra quality we are giving them some- 
thing to sell besides price. 


ALMA DESK COMPANY 


HIGH POINT NORTH CAROLINA 


ALMA 
DESKS 


Full information on entire line sent to dealers on request. 


Globe-Wernicke Announces Two New Furniture 
Items 
The Globe-Wernicke Company, Cincinnati, Ohio, re- 











G-W AMBASSADOR STYLE BOOK CASE 
cently introduced a new line of sectional bookcases and a | 
steel transfer case. 
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Sir Richard Sutton and Quorn Hounds 


(Size 27x 


FRAMED PICTURES OF 
DISTINCTION 
Adapted for Office Furnishing 


Visiting Buyers Are Cordially Invited 
to Review Our Extensive Display of 





Color Prints Mezzotints 
Color Etchings English Sporting Prints 
Black and White Etchings Paintings 


Write for full information. 


EMERY BLUM INC. 


Fine Art Publishers and Importers 
225 Fifth Ave. New York 


Suites 418-420-422-424-426 
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Che called the 
ticularly to harmonize with matched suite furniture 


bookcase, Ambassador, was designed par- 
It is 
readily adaptable to use in business or professional offices. 
It is 


grained finishes 


offered in imitation walnut, mahogany and walnut 


The new transfer case has many interesting features. A 


strone steel front channel frame extends in a continuous 


strip around the jacket, affording exceptional strength and 











A New Posture Back Chair 


that is also Comfortable 
IN FOUR FINISHES 
Quartered Oak 
(light oak finish) 
American Pecan 
(walnut finish) 
Hard Maple 
(mahogany finish) 
Quartered Oak 


(steel green finish) 












This new ty pewrite 
chair incorporates cor 
rect posture and con 
fortable seating with 
the finest standards of 
construction; insuring 
the utmost in efficient 
comfort and lasting 
wear Investigation 
of ite qualities will 
also reveal an excep 
tional value Write 
for particulars on the 
complete line 


No, 8214 
Walnut Finish 


HIGH POINT BENDING & CHAIR CO. 
SILER CITY, N. CAROLINA 














NEW GLOBE-WERNICKE TRANSFER CASE 


the top of the 


drawer back and two in front of the bottom of the 


rigidity. Four roller bearings, two at 


}ac ket, 
\ steel follower and 
The 


forming a 


insure easy operation of the drawer. 


follower track can be quickly inserted or removed. 


method of intermembering the cases permits 


rik id 


stack. The new case is available in the following 
Sizes letter, cap, bill, check hile, large sheet sizes and 
three by five and four by six card index sizes. 


an 
Mun-Kee Announces an Improved Stamp Pad 
The Mun-Kee 
announced an improved Mun-Kee stamp pad which can be 
\ V-notch has been the 
flange of the rubber base of the regular Mun-Kee pad so 


J., has 


Products Corporation, Newark, N. 


reinked in ten seconds cut in 


that the reinking process consists simply of inserting the 


nozzle of an ink can into the V-notch well under the filler, 





IMPROVED MUN-KEE 


PAD 
pressing the bottom of the can five or six times, and with- 
This 


be cause no 


feature 


ink is 


drawing the nozzle of the can. presents a 


definite means of economy, wasted on 


fingers or clothing. 

\dvertising and display material is available to dealers 
for a tie-up with a recently inaugurated advertising cam- 
paign. The manufacturers also offer to exchange old Mun- 


Kee pads in dealers’ stocks for the improved pads without 


charge. 
> 
“Black-Tip” Autopoint Pencils 
Che Autopoint Company, 1807-31 Foster avenue, Chi- 
cago, Ill, offers an attractive departure in new pencil 


fall trade. 
Autopoint and the $1.00 oversize, 


items for the There is a similarity to the pop- 


ular sixty-cent yet there 


is a point of distinction. 


Bakelite; 


rhe larger part of the writing tip 


is black but little metal is used at the extreme 
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HIS latest creation by 
Myrtle, the No. 3300 
Jacobean Oak suite fits a 


particular part of your trade 











—that class of executive who 


desires his surroundings and 
equipment in good taste and This Myrtle suite remains in the Myrtle price class while it joins the much higher 
priced grades in style, character, and finish. Massively constructed in true period 
yet heretofore has been un- style, the beautiful open grain, highlighted, Old English Oak finish promises lasting 

. ~ wear with hard use and enhancing beauty as time goes on. 

able to realize his ambition 
hich «af The 3300 suite is a complete executive’s number—containing two style flat top 
because of the igh cost 0 desks, large table, double door book case, ‘phone stand, waste basket and costumer. 
7” : sa —_ A Clemco desk is also available. Swivel and side chairs, to match, are made by the 
authentic period sy le office High Point Bending & Chair Co. Write for the descriptive folder on this new suite. 


furniture. 


MYRTLE DESK COMPANY—HIGH POINT, N. CAROLINA 





q MYRTLE DESK COMPANY, 0.A.10-30 
High Point, N. C. 


=) Gentlemen: 
x Please send copy of your latest catalog 
and price list. 
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ROBARCO 
VERTICAL FILE FOLDERS | 


STOCK FOLDERS—Four distinct qualities, in weights 
ees) «= tanging from light to extra heavy—to meet practically all 
Fifth Cut || filing requirements. 
—memes  . ||| Letter size—cap size—guide height; straight cut, or tab 
\\| Hy cut in any arrangement of positions. 


- / id Cut \\| HI 
ver | \ | SPECIAL FOLDERS—For all special purposes. We 





it} 





| ae = a are equipped to furnish Folders in special grades or colors 
WHE Copp = special sizes or tab-cuts—printed folders—re-enforced 
| | folders—and folders fitted with prongs. 
i 1 
Sirsiok? Get SEND Us YOUR SPECIAL FOLDER INQUIRIES. | 
i J } 
| Price list F-829 and complete set of samples 
——f] showing grades and weights regularly stocked | 
| will help build up your FOLDER business | 
ee rs LET US SEND THEM TO YOU NOW 
ROCKWELL-BARNES COMPANY | 





1511 WEST 38th STREET CHICAGO, ILLINOIS 


RVATISEY 


the Constant Demand 
for these 


STANDARD B & P 
Accounting Forms 


HE L-2300 Line of Columnar Forms are 

preferred by accountants and business men 
because of the durability of the paper, which is a heavy 
white ledger paper made from our own formula. 
The perfect color, texture and surface of the paper 
never vary. Soft, harmonious ruling tones, with 
guide lines, promote quick and accurate postings. 
Convenient size sheets, 14” x 13”, ruled with 47 faint 
lines to the page. 
Same size as the popular bound book No. 23. Many 
styles of rulings may be used 
in the same binder, which we 
make in several styles, in- T 
dexed as required. Printed 
headings on sheets at slight 
additional cost. Attractive en- 
velope folders, display cards, 
and electros for newspaper 
advertising without cost. 








— 




















The Most 
Complete 
Line of 


Loose Leaf 


BOORUM & PEASE COMPANY Forms and 





G We 





P. O. Box 272, City Hall Station, New York City Binders 
NEW YORK CITY CHICAGO, ILL. ST. LOUIS, MO. . , 
349 Broadway ; 212-214 So. 7th Street | in the World. 
BROOKLYN, NEW YORK 500-532 So. Throop Street BOSTON, MASS. —, 
84 Hudson Avenue at Harrison 29 Otis Street 
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tip. This new feature has an appeal to those who prefer | 


a reduced amount of metal in contact with the hand. A 
variety of color combinations is made possible—the black 
tip contrasts with the bright Bakelite barrel of solid red, 
green, mottled orange, mottled green and other colors 
available in the Autopoint line. 

These new models have met with instant favor. 

> 

“Ace” Filing Cabinet Line Announced by Aurora 

The Aurora Metal Cabinet Company, Aurora, IIl., is 
offering a new line of filing cabinets called the “Ace” 5400 
line. The new cabinets are of fine quality and are fur- 
nished in four, three or two drawer styles. The sizes in 
clude letter, legal, invoice or ledger widths, with many 
combinations of card, check or document drawers. 

All “Ace” cabinets are equipped with ball bearing 
suspension slides made of heavy gauge “Udylite” plated 
steel. The frames are heavily constructed and reinforced 





THE AURORA ‘‘ACE” 5400 LINE 
FILING CABINET 

by three channel braces welded to each side of the cases. 
In addition, the front of the frames are strengthened by 
two torque braces The cabinets are finished with two 
coats of baked varnish, giving them a high gloss. Heavy 
cast bronze hardware of an exclusive design is used 
throughout 

A feature of the new line is the automatic drawer catch 
which prevents the drawers from rebounding and keeps 
them tightly closed. All of the cabinets are twenty-eight 
inches deep, outside measurement, which allows a full 
twenty-six inches of inside drawer filing space 

ieiamiaie 
Desk Moistener with Brush Feed 

The William Uttz Manufacturing Company, Engineers 
building, Cleveland, Ohio, manufactures the “Green Top” 
and the “Silver Top” moistener for desk use. <A brush is 
mounted in a water container which feeds water upward 
by capillary attraction to the moistening surface. An even 
distribution of moisture is accomplished for wetting 
stamps, envelope flaps, labels, etc. This company is also 
preparing to manufacture paper sealing devices and label- 
ing machines for store and factory use. 

—_—~» 
New Line of Aluminum Office Chairs 

The Doehler Furniture Company, Inc., 386 Fourth ave- 

nue, New York City, has just brought out two types of 





office chairs in aluminum, which, they state, will be dis- 


tributed by a member of prominent office equipment manu- | 
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HOW UP-TO- DATE 


are you! 


Herz are a few of the Bates ad- 
vertisements which have appeared 
in The Saturday Evening Post. The 
Bates Company has for the past 
five years consistently brought to 
the attention of your customers 
and prospects sales messages de- 
signed to bring them into your 
store. This advertising, which is the 
most extensive consumer campaign 
ever undertaken in the numbering 
machine field, will be continued 
even more effectively in the future. 


Bates 


THE BATES MANUFACTURING CO. 
Orange, New Jersey New York Office: 20 Vesey Street 
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2C5CO 


Profit Makin 
eaders .. .— 


it’s the exclusive features, aside from the 
standard Loose Leaf items that enable 
Cesco dealers to develop and hold new 
business. For instance, no other manu- 
facturer offers Visible Equipment with 
Prong construction in the ring book price 
range. No other manufacturer carries a 
complete line of Ledgers, Post Binders 
and Prong Binders with Fibre Covers. 
And the Cesco Automatic Book Binder 
is another exclusive feature. Get ac- 
quainted with these new items—they will 
increase your business and put new pep 
in your sales force. Catalogs and Dis. 
counts on request. 


Available 





Exclusive Agencies 





We have a very attractive agency proposition 
for active dealers in open territory. Send 
for details. 








The C. E. SHEPPARD CO. 
271 Van Alst 
LONG ISLAND CITY, N. Y. 


Avenue 
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chairs were designed by the mechanical 


Doehler Die Casting ¢ 


These 
staff of the 
Che Doehler Furniture Company has heretofore devoted 


tacturers 


engineering ympany. 





ALUMINUM STRAIGHT CHAR 


wn se 


ALUMINUM SWIVEl CHAR 


“~ 


rwO TYPES OF DOEHLER ALUMINUM CHAIRS 


the production of metal 


| 
itsell 


exclusively to furniture for 


hospitals, clubs, ete. 


Che chairs illustrated may be had in any finish to match 
the furniture with which they are to be used Che makers 
claim for them valuable features of the construction 











MEMBERS Of THE NEW 
LINE OF STEEL FUR 
ANNOUNCED 


TWO 
GENERAL 
NITURE RECENTLY 
BY THE BROWNE-MORSE COM 
PANY, MUSKEGON, MICH Refer 
ences to this new All American 
line as well as the new Browne 
Morse Executive desk line ap 
peared in the September issue of Of 
fice Appliances on page 34 
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Worthy of Confidence 


When a good product is demon- 
strated openly in public to every- 
one interested in it and every 
effort is made to serve those seek- 
ing information about it, every- 
body—buyers, users, prospects— 
has a higher regard for that 
product. 


Open public demonstrations have 
been building confidence worthy 
of good products for more than a 
quarter of a century—at the 


NATIONAL BUSINESS SHOW 


New York At the Grand Central Palace 
October 20th to 25th, 1930, inclusive 


Chicago At the Stevens Hotel 
November 10th to 15th, 1930, inclusive 


“Tt’s the personal contact that counts” 


NATIONAL BUSINESS SHOW COMPANY 


Incorporated 


Frank E. Tupper, President 


50 Church Street - NEW YORK 


Chicago: 417 S. Dearborn St. C. H. Hunter, Manager 
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No, 334 





CHAIR IRONS 


FREEDOM OF MOVEMENT 

-... the comfort of a chair depends 
upon it. Convenience and action de- 
pend upon it. The day’s work is vi- 
tally affected by it. 

(-K chair irons assure the smooth, 
silent swinging and tilting of office 
ehairs. They are made of all-steel 
stampings .... no castings with dan- 
ger of cracking and difficulty of fit- 
ting. Check up on the chair iron when 
you buy the chair. C-K irons assure 
good service. 


MADE UNDER OUR OWN PATENTS 





COLLIER~-KEYWORTA CO,, == 



















PATE. GR 


GARDNER, MAS6., U.5.A. 
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MUNSON SUPPLY COMPANY 


348 HUDSON STREET 
NEW YORK 
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Vanderbilt Brings Out New Leather Suite 
The Vanderbilt Vanderbilt, 
Mich., has just announced a new leather upholstered suite 
No. 1213, here illustrated. this 


suite is particularly recommended for use in the smaller | 


Manufacturing Company, 


Because of moderate cost, 





business or professional office. 
Fagle-Ottawa leather, Dixie grade is used in upholster- 





NEW VANDERBILT LEATHER SUITE NO. 1213 


offered in a wide range of colors 
All cushions 


ing the new suite. It is 
and also in the popular vealskin finishes. 
are equipped with feather spring units. 

Portfolios and sample books of leathers, together with 
specifications and prices are offered to dealers on request. 
Inquiries should be directed to the business office of the 
company, 533 State street, Detroit, Mich. 

insnnneiilieaanitinas 
Newest Bates Machine Makes Its Bow 

The Bates Manufacturing Company, 20 Vesey street, 
New York, N. Y., announces that its “Junior” numbering 
machine has been completely reconstructed and in its im- 


The 


proved form is now confidently offered to the trade. 














123456 


is priced at $8.50 list, subject to the same 
the old 


new “Junior” 


discounts as have heretofore been in force on 


“Junior.” 

The general appearance of the new machine is not un- 
like that of the old one, but there are marked differences 
in construction which greatly improve the product. Some 
of the improvements in construction include steel wheels; 
which operates at any angle; 


new stem-locking device 


new gauge plate construction providing added reinforce- 





ment to frame; pawl spacing device, eliminating all chance 
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A Better Product 


Means Greater Profit 


HE merchant who stocks and sells 

the Grand Prize line will find his 
customers coming back and his profits 
rising. We know that, because the mer- 
chants who push these better made Car- 
bons and Ribbons come back to us for 
more! 
Every particle of material that goes into 
Grand Prize Carbons and Ribbons is 
tested in our own plant . . . to assure 
us that it is better. We know 
that when Grand Prize Car- 
bons and Ribbons meet the 
test of daily usage they'll come 
out winners! 
Let us tell you of our sales 
plan . . . and how to obtain 
the Grand Prize tester for 
Carbons and Ribbons. 
free. A postal with your name 
and address . and we'll do 


the rest. 


GRAND 
PRIZE 


CARBONS & RIBBONS 


PACIFIC CARBON AND 
RIBBON MFG. COMPANY 


J. Francis O’Connor, President 
1451 Harrison St. San Francisco, Calif. 
396 Flinders Lane, Melbourne, Australia. 


SUPER -WRITE 


A new line of Carbons and Ribbons 
for those who demand the finest. 


Write for samples. 























Personal Letters Perfectly Typewritten 


A-PENNY-A-LETTER 





ONE TYPIST DOES THE WORK OF TWELVE 
If ever the need existed for specialization of effort—for direct 
“straight to the man” approach, that need is NOW. 

The AUTO.-TYPIST is the forceful—dignified 
RESEARCH SHOWS THAT—Auto-personally typewritten 


letters strike home and bring results. 


answer. 


The cost is surprisingly low—about a penny a letter. 

The AUTO.-TYPIST is applicable to any standard or noiseless 
make of typewriter. 

It is simple, economical, fool proof and durable. 


It pneumatically operates your typewriter at unlimited speed, yet 
the mechanical feature is confined to operation only—as the 
finished letter bears no evidence of mechanical production. 


Startling facts—results obtained by present users—are available 
in a booklet sent on request. 


American Automatic Typewriter Co. 
233 West Schiller St. CHICAGO 
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of incorrect operation of wheels; new crossbar construc- 


tion providing added reinforcement to plunger box; easily 


removable ink pad frame; simplified control ratchet, elim- 


the the ereen 


inating use of coil spring; beautiful olive 


nish. 
a oe 


“Skrip” Combination for Modern Offices 
The W. A. Sheaffer Pen Company, Fort Madison, Iowa, 


is distributing thirteen-piece 


outfit. It con- 


the “Skrip’ 


eeRige 


ROS Sey, 





THIRTEEN-PIECE “SKRIP’’ OUTFIT 
sists of the new Sheaffer pourout bottle with special drip- 
Skrip” This 


fountain 


lip, and twelve “Safety containers. 


less 


permits an office in which there are many who us¢ 


facilities at a number of desks, using 


pens to afford filling 
the pourout bottle as a refueling station. The thirteen 
ontainers are packed in a convenient carton, 10x6x6 
inches. 

The new combination guards against evaporation at 


various points, the pourout package and the “Safety” pack- 


age, avoiding loss of moisture. Economies are achieved 


damage to furniture, paper and gar- 


of the 


also by minimizing 


ments through the breakage usual desk ink contain- 


ers, and dripping of fluid down the side of the ordinary 
bulk ink bottle 
—> 
B. C. Talley Continues Business of Talley’s, Inc. 
\lthough the business of Talley’s, Inc., 1028 Quarrier 


street, Charleston, W. Va., has been discontinued, B. C. 
Talley will carry on in the same line at 305 Old Capital 
City Bank building, 804 Quarrier street, Charleston. For 
the time being no stock will be carried. Mr. Talley would 
like to receive catalogues and price lists from manufac- 
turers of general office equipment and stationery lines. 
—_— - _ 
Davids’ Inks Change Clothes 

The Thaddeus David Ink Company, Inc., New York, 

N. Y., has changed the design of the cardboard boxes in 


which its line of inks is packed. The new boxes are color- 
Two sample cartons were received by 


for blue-black ink and one 


ful and attractive. 
Office Appliances, one in blu 
in yellow for jet black ink. 
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LackawannaLeather | 


Inasmuch as leather is the most conspicuous part of office furniture, it is essential 
that your salesmen are familiar with the various grades and finishes. We have 
prepared an illustrated booklet showing the manufacture of upholstery leather 
from the raw hide to the finished state. This booklet will be sent upon request 
and will be found to be of great educational value. 


The Lackawanna Leather Company is the world’s 
largest producer of full Top Grain upholstery 
leather. Our leathers are now adopted as standard Dd 
by the highest grade office chair manufacturers. 






Samples sent upon request. 


The Lackawanna Leather Company 
850 Grand Avenue Hackettstown, New Jersey 


‘‘Look for the’ haircell—It is your guarantee of full Top Grain Leather’’ 
































MYSTICAL INDIA 
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Business is an Everyday Occasion 


Surroundings Should 
Fit It 4 






Business goes on daily. It needs surroundings befitting 
the occasion—the class of business done. 






No. 2445% 


For this reason office managers—buyers of office equip- 
ment—now feel that the office should be as well equipped 
as the factory—modern facilities. A poorly furnished 
office may bespeak an ill kept factory. 

Gunlocke has devoted years of study to the needs of 
executives, and how to approach them. There is an inter- 
esting story available to any office equipment dealer who 
now handles, or contemplates handling office furniture. 








No. 997 Write us for it. 


THE W. H. GUNLOCKE CO. 


WAYLAND, NEW YORK 
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PREMIER=REMINGTON -: - 


The Nearest to New 
modern methods and expert 
mechanics can produce 














Premier- Remington 
(Rebuilt by Remington, Ilion, N. Y.) 





REPRESENT 
The HIGHEST RE-SALE 
VALUE of the CENTURY 


A Re-born 
Typewriter 








A postal will bring full information. 


AMERICAN WRITING MACHINE COMPANY 


ESTABLISHED 1880 


374 Broadway New York City 
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Alfred Bergman Leaves for Europe 
Mr. Alfred Ber 


the Underwood 
pleted a tour of all the factories of the Underwood Elliott | 


gman, Continental European manager of 


Typewriter Company, having just com- 


Fisher Company and many of their offices, recently sailed | 


for Europe on the “Belgenland.” 
Before Mr. Bergman’s departure he visited Washington 
as a friend and guest of Major General Gilchrist, where 








ALFRED BERGMAN 
his personal observation of the effect of the recent tariff 
laws on European countries was solicited by the new 


friends regret his 


Mr. 


was so short and express the 


tariff commission. Bergman’s many 


stay in this hope 


that he 


country 
opportunity to repeat his visit. 
—_—> 
Concentration of Manufacturing ! in the United States 


may soon have 





By Edward R. Dewey, 


Chief, Industrial Goods Section, Census of Distribution, 
United States Bureau of the Census 





Sixty per cent of all the raw materials, fuel, supplies, | 
and containers used by United States manufacturers is | 
consumed in some four score small highly industrialized | 
counties. These counties altogether cover less than 1% | 
of the land area of continental United States. Put alto- 
gether these counties are so much smaller than the two| 
large Arizona counties of Coconino and Mohave that there 
would be room left over for the State of Delaware, so 
much smaller than the large Nevada counties of Elko and | 
Nye that there would be room left over for Connecticut | 
and half of Rhode Island to boot,—only one one-hundreth | 
of the county, yet making nearly sixty per cent of all the | 
strictly industrial purchases! It hardly seems believable, | 
but it is so 

The significance of this statement lies in this, that by | 
covering thoroughly an area less than half the size of | 


Oklahoma, the salesmen of those concerns selling to manu- 
facturers can get sixty per cent of the possible business. 
The consumption of material* per square mile is, in the 
enormous. Manufacturing plants 
New York County (Manhattan 


average, over $84,000,000 of materials 


more industrial counties, 


in each square mile of 


Borough) buy, on the 


a year. 


*In all 


this 


the word “material” is used 


to 
assembly, 


instances wher« 
it 


material, 


is intended mean raw material, semi- | 


article 


finished parts for fuel, supplies, and | 


containers 
nineteen counties that use over a mil- 


There are yearly 


lion dollars’ worth of materials per square mile; and nine- 
that consume from one-half to one million dol- 


Verily, 


teen more 


lars’ worth annually. we live in a country of con- 


centration! 
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TIME STAMP 






Put Business on 
The “UP-and-Up’’ 
with the Stamp 
with a Memory! 


7OU are not in business for love—but for MONEY! 
On this time stamp of moderate price 
Generous discounts also make it a profitable year-'round seller. 


Then push saies 
which permits volume sales. 


Na- 


tional advertising in NATIONS BUSINESS, TIME and SYSTEM to four 

millions of business executives with potential buying power. Free 

catalog and window displays, advertictag electrotypes and mailing cir- 

culars are available. 

This stamp is guaranteed—unconditionally for one year. It is de- 

sgned for accurate. hard, satisfactory and long-lived service. It is 

the “buy” of a lifetime. 

Mail coupon for trial order, literature and display material. 

— 


laut. Today— 


Manufactorin wah 









; 
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Englewood Desks 









are made better, they serve bet- 

ter. The value of superior 
| service is far in excess of the 
| dollars that may be saved 

temporarily, in buying a cheap 
| product. 


ENGLEWOOD DESK CO. 


58th & Lowe Avenue 
CHICAGO 
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FADES 


-~Has 
NO BUSINESS 
in Business 


Even 99 year leases 
are safely written 
with Sanford's 

the Ink that never 


¥ /mportant 
Records 


are Usually 
Written wilh, 


SANFORD S 


“The Ink That Has Defied Time for 70 Years’ 








SANFORD® 


2—MIUM 


VRITING 


ight Blue 
piack 











No. 100 Each $1.25 


Gem Inkstand 


should stock these 
inkstands, regardless 


convenient, reasonably 

of what other lines 
he may have, for the good margin and volume possible 
and for the service to his trade. Here is an inkstand of 
large capacity, opening and closing dust tight at a touch 
of the pen, of high grade pressed glass perfectly polished, 
at the price of an ordinary inkstand. Any prospect would 
naturally be interested in the appearance and sold on the 
extra convenience. 


Keep up 


Every stationer 
riced, quality 


stock and display of GEM 
Write for particulars. 


your 


INKSTANDS. 


ATLAS STATIONERY CORP. 
Distributors for Cushman & Denison Mfg. Company 


109-111 Leonard St. 


New York, N. Y. 


Middle West and 

Western Distributors: 

Associated Stationers’ 

Supply Co., Jefferson 

& Quincy Sts., Chi- 
cago 


No. 50 
75¢ each 
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Sales Contest in Form of Yacht Races 


Royal Yacht Races, a clever sales promotion con 
increased business to the Royal Typewriter 
Company and raised its branch office sales organization 


to a high pitch of enthusiasm during the ordinarily dull 
summer months 

Thomas Lipton’s challenge 
His 
the 


Throughout the summer, Sit 
tor the 


‘Shamrock 


America’s Cup was a topic of great interest. 


v. tm American eliminations with 


eventual selection of “Enterprise” as the defender and the 
actual races were discussed by everyone. All this fur 
nished the theme basis for the Royal Yacht Races. Yacht 


racing was the idea of the moment—Royal’s sales contest 
was timely, up-to-the-moment. 

Managers and salesmen were visualizing themselves as 
briny yacht skippers and crews throughout June, July and 
\ugust. Weekly “Race Reports” the “Royal Yacht 
the New York home office were anxious}; 


awaited to learn where their particular 


from 
Committee” at 
“Yacht” was in the 


race. Charts in each office showing the “Course” and po- 
sitions were scanned. Interest was strong 

What happ¢ ned? De spite the much-publix ized business 
depression, standard Royal sales hit new highs. In the 


heat of the race, the bugaboo of bad business was forgotten 
Che seventy-two Royal branch offices smashed all summer 
sales records. All records for percentage of sales increase 
were smashed. 
the 


the 


during sales contests 
What accounted for 
Not 
ship’s clock and barometer was awarded to the 
(the 


salesmen 


Yacht 


an 


remarkable success of the 


Race contest? prizes But one trophy- eX- 


pensive 
were divided 


the 


each class offices 


The 


managers and their salesmen 


Winning Mmanarcr in 


into five classes) winning and other 


received nothing 
Che style of the contest itself was the factor that earned 
The 


All contest material was written cleverly— 


its success, nautical touch was carefully preserved 


throughout. 
written to hold the salesmen’s interest. Competition was 
each salesman was 
He was proud he was in the battle—th« 


his best It isa 


the keynote. Each yacht—each office 


competing honor 


of his yacht demanded he give striking 


testimonial to the admirable way in which the contest 
was handled that, without valuable prizes, the note of 
competition was reached successfully and maintained 


throughout the thiee months. For it was this competition 


that made the high sales records. 

[The mechanics of the contest were simple. According 
to sales capacity, the offices were divided into five groups 
Che office in each group, having the greatest percentage 
1 quota of standard Royals sold, billed and delivered dur- 
ing the three months’ period was the winner. Thus, there 
were five winners as offices in different groups did not 

smpete—all competition was within the group. The last 
office in each of the three smaller groups and the last two 
othces in the two larger groups were eliminated at the 
end of each of the first two months. 

All this was attractively colored with a nautical hue. 
Each office was a yacht—each manager the skipper, and 
the salesmen the crew. Each of the three months repre- 
sented one leg of the triangular sailing course. The home 
office committee in charge of the contest was the Royal 


Yacht (¢ 


nated as the 


ommittee. The five groups of offices were desiz- 


20-meter, 12-meter, 10-meter, 8-meter and 6- 


meter classes—in accordance with sailing terminology. 


Lipton “Shamrock” challenge interest, 
for the 


Capitalizing on the 


the yachts were racing President's Trophy. 

his note was preserved throughout. The first announce- 
the to the 
awe reading “Hloist Your Spinnaker Stop Wind's on the 
Quarter Stop Details Follow Stop Ahoy Fleet Off to Fine 
Start Stop Start (signed) Royal Yacht Committe Fol- 


this intriguing communication, a chart of the course 


ment of contest was a telegram branch man- 


rs, 


lowing 
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BOOST YOUR ~ ~ 
HOLIDAY BUSINESS 


WITH UNIQUE ALUMINUM 


CHRISTMAS SEALS— CURRENCY 
and COIN ENVELOPES 


Send at once for samples of these fast selling items 
and make up your orders now. We'll ship when- | 
ever you want them and bill as of January rst. 






























Seals are printed in Red and Green on Silver and | 
Gold Aluminum—and priced to compete with paper 
seals. Packed 12 each in cellophane envelopes—1oo 
envelopes to the display carton. 


Currency Envelopes in Red and Green on Silver— 
100 to a carton. Coin Envelopes Green on Silver or 
Gold for coins of these colors—r1oo to a carton. 


Write today for samples and prices. | 


Your request will receive prompt at- 
tention. 


NATIONAL FIBERSTOK 
ENVELOPE CO. 


General Offices and Factory 








427-447 Moyer Street, 
Philadelphia, Pa. 


Chicago Warehouse: 
54 West Lake St. 


New York Office: 


The Line of Lowest Ultimate Cost 



































An authority on the subject says--- 


“Science in purchasing is the ability to dif- 
ferentiate between initial and ultimate cost.” 





Science in Carbon Paper and Inked Ribbon making is the ability to pro- 
duce with perfect accuracy a range of qualities to uniformly give the 
exact results desired with all kinds of machines and writing paper. 


“The Line of Lowest Ultimate Cost’ meets the requirements of each 
Science. You cannot know what it will do for you until you investigate. 
Without any obligation on your part, we will be glad to send you 
samples for any requirements you describe. 


NEIDICH PROCESS COMPANY 


Manufacturers 


Burlington, N. J., U.S. A. 
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Style No. 640 


SILVERGLO Lam; 
of exceptional beaut; 
and a most practical 
desk lamp. Has cast 
bronze base 5 by 7 
inches and cast spin 
dle. Adjustable shack 
of heavy gauge metal 
1” by 5 inches 
Height is 16 inches 
and is furnished wit! 
SILVERGLO bulb 
and 10 foot cord. Pen 
rack in base Fur 

nished in Statuary 
Bronze Also su 

plied with pen sockets 
at additional cost 


Style No. 410 
SILVERGLO reading 





Style Ne. 512 


Handsome design wit! 
extremely good lighting 
effect This SILVER 
GLO lamp has seamless 
pun brass shade anid 
ba It is 19% inches 
higt and is fittes } 
SILVERGLO bulb and 
10 foot cord Shade 


I » inches in 


You Can’t Outstare a Glaring Light 


ie the space of a minute you'll blink—things will go 
black. The human eye rebels against artificial light. 
Eye efficiency drops nearly 50% when employers work 
under ordinary artificial light—the glares and shadows 
soon strain optic nerves—their efficiency lessens. 
SILVERGLO has taken a scientifically correct lighting 
principle—indirect lighting—and combined with it— 

Silver bulb with an opaque reflecting surface 

New reflector 

Light blue band at the reflector’s base that neutral- 

izes glare 

resulting in an almost natural daylight—a complete dif- 
fusion of strong rays, shadows and blinding reflections 
from desks or papers. 





SILVERGLO lighting reduces eye strain to an absolute 
minimum. 
Make the Test Yourself 
with a SILVERGLO Desk Lamp 


Silverglo Lamps, Inc. 


300 East Federal Street 
Baltimore Maryland 
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It must be 
exceptional 
quality 


C'Chy Sell and 





In many markets are monster sales going on right now—retailers are 
turning large stocks. The merchandise is extra good quality and at 
especial cost—true indeed—but no more than what office equipment 
dealers can offer if their lines are carefully selected. TELL CITY 
DESKS, up to the moment in usefulness, looks, and lasting quality, a 
combination of correct designing, planning and providing are offered 
at costs that will create business for the energetic dealer. A study of 
our specifications and price-list will convince you. 


TELL CITY DESK CO., TELL CITY, IND. 
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and full details, couched in yachting lingo, were sent out. 
Then weekly race reports and special bulletins, all on 
yacht-designed paper and in special envelopes, went out 
twice weekly throughout the contest. A tiny wooden row- 
boat was given to the last office in each class, who held 
it until they rose in the standing when they turned it over 
to the new tailender. 

The enthusiasm of the organization was high. Sales, 
of course, showed this and it was sales that counted. But, 
on their own initiative, many managers and salesmen wrote 
in—detailing their own imaginary adventures with their 
own imaginary yachts. Friendly feuds developed among 
certain offices in the classes. Without doubt, in every 
way the Royal Yacht Races were the most successful sales 
promotion contests in the history of the Royal Typewriter 
Company. 

And every man who participated in the races as well as 
the five winners—San Francisco, under Manager Russ; 
Hartford, under Manager Brainerd; Toledo, under Man- 
ager Gardiner; Richmond, under Manager Baugh, and 
Rockford, under Manager Holt—heartily concur in this! 


BA 
Curacao Representative of Woodstock 

Mr. P. E. Portillo, Curacao, has been appointed repre- 
sentative in the Dutch West Indies by the Woodstock 
Typewriter Company. He had been representative of 
American automobile lines, and expanded by establishing 
an office appliance department. 

scesillcesintesag 
Stevenson Returns from Europe 

Mr. C. Stevenson, export manager of the Underwood 
Typewriter Company and the General Office Equipment 
Corporation, has just returned from a five months’ visit 
in all the continental European countries. 

In speaking about his impressions, Mr. Stevenson says: 

“Everywhere I found an increasing interest in improved 
office appliances and in American methods of handling 
specific situations. Not only is this evidenced by personal 





C. STEVENSON 


observation, but also by the increasing number of indi- 
viduals, committees and organizations visiting the United 
States in search of American methods of office procedure. 
They want to know American methods and the machines 
and devices we use and they are exceedingly clever in 
adapting American ways to European requirements. 
“In fact, I may say, that the successful salesmen or sales 
organizations in Europe are those who can most quickly 
and effectively fit the American machines to the European 
requirements or adapt these requirements to the machines 
wherever it is possible. If I may cite our own experience 
as an example, one reason why the Elliott-Fisher machine 
has met such favorable acceptance on the Continent is that 
it permits the user such great flexibility in meeting the 








We Want Specialty Men 
to Whom 17 Years Count 


We want men who know what it means to 
have the right product backed by 17 years of 
successful marketing experience in this field. 


COPYRIGHT the 2 lever copy- 
9 holder, is the 
first and only copyholder to operate completely by 
the downward stroke. Sells itself on demonstration. 








ASK 
ABOUT 
IT 


ENDURO MEG. CO., Inc. 


6th Fl. Case Bldg. ROCHESTER, N. Y. 











OE great banker said, as he >, - 


looked over his superb new offices: 
“When I buy anything that is consumed 


constantly, as a daily or hourly repeated For 
cost, I fight for price to the last hundredth oM@iedern 
of a cent. But if it is a permanent thing, ®"darg, 


lasting practically forever, I hardly con- 
sider first cost at all,—it lasts so long that 
cost-per-year is so small it isn’t worth wor- 
rying about.” 


Men of that type have Vul-Cots 
in their own offices and one for each of 
their employees. Vul-Cots are practically 
permanent. 

The biggest companies are stand 
ardized now on Vul-Cot. They have looked 
into it; finished their figuring; settled it 
once and for all. Today any requisition 
for one more waste basket, simply means 


another Vul-Cot. 


Cold, hard, purchasing men; but 
with minds wide open,—weighing ALL the 
considerations. Deciding for themselves. 


Answer was Vul-Cot; couldn’t be 


anything else. 


You are on the track of real advan- | EB 


tages, gains and savings right now. Your 
next step is a talk with your stationer. Look for the Vul-Cot 
trade-mark. 
NATIONAL VULCANIZED FIBRE CO. 
Wilmington, Delaware 
Pacific Coast Representatives 


N. L. & K. W. Zeagler, 408 South Spring St., Los Angeles, Calif. 
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individual requirements as he conceives them to be most 





acceptable to his firm 

“In all classes of office machinery it is sometimes de- 
sirable to introduce certain modifications in construction 
oe It is well that the manufacturer views with sympathetic 
METAL TOP MUCILAGE RUBBER TOP MUCILAGE eves the slight and not always understood reasons for the 
departures from standard constructions 

“Continental distributers are very hopeful for the im- 
provement of business cenditions, for they too have expe- 
rienced the world-wide recession in business. It is the 
generally expressed thought that while 1931 may not meas- 
ure up to the standard of 1929 it will, nevertheless, show 
a considerable improvement over the present year.” 

sonal 
Display at Northwestern Exposition 

Lowman & Hanford, pioneer stationers and printers of 
Seattle, Wash., had an intriguing display which brought 
this business well before thousands of visitors to the recent 
Pacific Northwest Merchants & Manufacturers Exposition 
in the Civic Auditorium, Seattle. 

The exhibition at the recent ensemble of modern prod 
ucts originating and handled, or distributed, in the North- 
4 SIZES west, reflected the manner in which the large office sup- 

Retails at 
10-15-25-S50¢ 
FAST SELLING 
: ? a merchants, mariners and manufacturers. 
BIG PROFIT MAKING Participation with a booth at the recent Fair impelled 
MUCILAGE BOTTLES considerable attention to Lowman & Hanford’s, and served 


to emphasize its long record of usefulness to the city, as 


ply and school equipment house and printery has been 
brought up to date, grown with the times, and participated 


in current events, such as the large civic exposition of the 


Your trade will appreciate your supplying them with 


PRODUCTS OF 
a. th he Po , lished firm, whose antecedents date almost to the very be- 
KWIKSTIK COMPANY ginning of the city of Seattle itself. 
3229 S. Ashland Ave. CHICAGO Just fifteen years after the first white settlers arrived in 


Seattle, or in 1868, the first stationery house was opened 


well as the international reputation of that old, well estab- 











to serve the needs of the hardy band of pioneers and pro- 





vide them with the necessary equipment for them to write 
back home to the East, and tell of the wonders of Puget 





Sound. This was the little frontier store of Sam Coombs, 





which later became the beginning of the vast Seattle enter- 
prise known today in all its ramifications as Lowman & 
Hanford. 

In 1870 Coombs disposed of his stationery store to W. 
H. Pumphrey, who in turn, sold a half interest to J. D. 
Lowman. Two years later Mr. Lowman acquired the en- 
tire stationery company and later joined forces with the 
Hanford Printing Company, under the name of Lowman 
& -Hlanford as borne today. 

Deeply rooted in the history and traditions of Seattle, 
No. 260F antedating the famous fire which tested the mettle and 
| proved the spirit and hardihood of Seattlites, the large sta- 


The Swing Is tionery house has grown with the city, constantly widen- 
to Period Suites ing the scope of its service and activities, revising, broad- 


ening and modernizing, to bring its store and service up- 





ETTER offices everywhere. No longer do to-date. 
business men question the wisdom and :; , , ‘ 
2 i , - Changing with the spirit of the times, reflecting transi- 
advantage of good appearing offices. They 


recognize a cash value in them now—they tions and growth, ever eager to revise and progress, the 


know they influence business. Seattle store has developed to where it is outfitting a large 
; ; a | number of modern offices complete, furnishing new execu- 

So Western now builds a period series in the ; “age : ' 
customary Western style—substantial quality tive suites and supplying thousands of clients with busi- 
at moderate price. Now period suites are ness goods, as well as carrying on a printing, manufactur- 

not restricted to wealthy firms—any ofhce can ing and production department, and operating two retail 
afford them stores in Seattle, where hosts of diversified stationery and 


Western period furniture fits the needs of the office lines are carried.—C. M. L. 


average dealer. If interested in such a line, an 


write us today. F. F. Harris and Wife Cruise Great Lakes 
} F. F. Harris, assistant manager at Chicago for The Car- 
| WESTERN FURNITURE CO. | Tie Cor 


BLAIR AVE. AND PALM ST. ST. LOUIS, MO. ter’s Ink Company, enjoyed a cruise on the 


\merican,” covering the Great Lakes. Mrs. Harris ac- 





companied him on this delightful tour, which covers the 











_ EE a world’s greatest area of fresh water 
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THERMAN’S cowie cises 


at UNHEARD OF PRICES! 
A fall line of brief cases from $4.00 to 850.00 retail that can’t be duplicated 
in value and workmanship 


Number 5-H (patented) illustrated be- 
low is the only Harrison cowhide, Hook- 
less Talon zipper equipped brief case on 
the market that retails at this unheard 
of value. Has split gussets, patented flap 
with center handle giving absolute per- 


Number 5-A in the illustration below is a 
case made of full grain Harrison Cowhide 
with cowhide gussets and guaranteed Talon 
Hookless zipper. A strip of leather on in- 
side of zipper secures it as to strength and 
durability. A wonderful buy at these new 


prices ; 
fect balance to case. 
ad ene $3.60 retail re , 
Size 15’x10"........... 4.00 retail Size 16”x11”—3 pockets... .. $6.00 retail 
- we s : Regular dealers’ discount in half dozen 
2 ) gree 4.40 retail lots 


Regular dealers’ discount in dozen lots. 








FLASH-O-BRIEF, patented, the Hookless 
Talon zipper equipped case, is light, neat 
and practical. Opens and closes in a flash 
Handle cut out. Solid leather sides assure 
strength and perfect balance. Retailing from 
$7.50 up, in 15 different leathers. 





riast-o-erierp> | THESE PRICES 

ThE are obtained by cur mass produc 

tion enabling us to offer these 
splendid cases at such low figures 
ACT NOW! Send for our cata- 
log! 


ACT NOW! 


THERMAN LEATHER GOODS CO., Ine. 


25-27 W. 30th St. New York 


vay gece nea rei: 
QUEEN BRAND 


TYPEWRITER RIBBONS 
CARBON PAPERS 
































“Impressions that Last!” 








Manufacturers of a complete line. 
Inked Ribbons for a Variety of Purposes 
Carbon in Rolls to Suit Every Requirement 


A distinct achievement in uniformity of 


quality. 


QUEEN RIBBON & CARBON CO, tne. 


360 FURMAN STREET 
BROOKLYN, N. Y. 


QUEEN RIBBON & CARBON CO. 
maw YoRK 
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The use of 
Genuine Woods 
in Manufacture 

is a strong 

advantage 
in selling 
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ORPIN 


200 





GRADE 





Genuine Walnut 


Genuine is a simple word; practically everyone understands 
it. When you tell a man that he has before him an article 
of furniture constructed of combination woods and finished 
to simulate the appearance of so-and-so, your position and 
your statement are not nearly so strong as when you can 
say “This is genuine mahogany.” 

There are so many degrees of quality in substitutions 
that the actual worth of a product made of substitutes is 
difficult to establish. With the genuine, it is not so. The 


Genuine Mahogany 


word is a measuring stick for the proposition, and it makes 
the Orpin 200 grade outstanding among office desks of this 
type. Metal knobs, in place of wood pulls, are furnished 
as regular equipment. The all over harmony of design 
adds to the general desirability. And the delivered price 
compares so favorably. 

These are powerful advantages:—why not check up our 
complete proposition—let us send you catalog and particu- 
lars of the Orpin 200 Grade. 





ORPIN DESK COMPANY 


121 Medford Street, Charlestown, Mass. 








That Alone Is Sufficient Reason for 
Concentrating on Columbian- 
Success Calendars 


A beautiful finish— bases in color —red- 
edged, lithographed pads — nickel-plated 
lock arches — gives the Columbian- Success 
line immediate preference for home as well 
as office. 
Free dealers’ helps attract new customers 
and build profits. 
Place your 1931 order Today. 

Chinese Red, Olive Green, Satin 


Black and Mahogany Brown lac- 
quer finishes are available. 


COLUMBIAN ART WORKS.INC. 


MILWAUKEE,.WIS. 


1024 JUNEAU AVE 








), Ferpor ol 


The New Office Offset Lithography 
and Blue Printing Machine 


Models for 
All Needs 


every 


large 





Some Costs 
and Savings 





Halftone, 8x 
10, $12.00; Ro- 


taprint, soc. 


For 
business, 
or small. 

Line engrav- 
ing, 8x 10, $6.50; 
Rotaprint, 28c. 


They print 
sheets from 4 x 6 
to 9X14 or to 
Use stock 


IIXI7. : 
rar ing f m Folder, 8/2 x 
angi ro ° 
ms 11, with four 
13-lb. paper to 
halftones, 1,000 


2-ply board. 


Roll and sheet 


copies, letter- 
press, $24.00; 
feed. Rotaprint, $7.05. 


Quicker —_ Better — Cheaper 


For every reproduction purpose 
—blue prints, maps, tracings, line, wash and crayon drawings, photos, 
halftone prints without screen distortion, type prints, typewriting, 
script, anything—NO stencils, NO gelatine, NO engraving, 
electros, NO stereos, NO type to print from, NO lock-up, NO make- 
ready, NO slipsheeting, NO wasteful outlay—automatic, at speeds 
varying from 2,400 to 6,000 an hour. 
WRITE NOW FOR INFORMATION 
About This Marvelous New Machine 


The More you tell us about your printing needs the more we can help you 


REINER’S ROTAPRINT, INC. 
10 M—ONE PARK AVE., NEW YORK 


Agencies in Principal Cities 
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Albuquerque, New Mexico._-The Independent Typewriter Company, 
owned by D. M. Martin, has undertaken distribution in this section for 
the Woodstock Typewriter Company 
Alexandria, La._-W. E. White has been placed in charge of the north 


ern territory of the Woodstock Typewriter Company, and is organizing the 
area. One of his first distributor appointments was that of N. H. Cook, 








president of the Shreveport Typewriter Company, Inc 

Allentown, Penna.—-The Pennsylvania Typewriter Company, 22 South 
Sixth street, has been mad a distributor for Woodstock typewriters 
This business is operated by William Steffen, assisted by his brother 
Arthur 

Atlanta, Ga.—J. W. Spear 410 Bolling Jones building, has undertaken 
distribution of the Electromatic typewriter in the Atlanta territory 

Beverley, Mass.— Ralph Wallace Swan has been appointed distributor for 
the Woodstock typewriter in Beverley, Salem, Manchester, Peabody, Dan 
vers, Gloucester and Marblehead 

Chicago, tll.—-Ed Dean, of the Chicago branch, Woodstock Typewrite1 
Company, was called to Richmond, Va in Septembe r because of the pass 
ing of his father 

Chicago, I!i.—-F. H. Morse, manager of the Chicago branch, Woodstock 
Typewriter Company, reports that August business was the largest in the 
history of the branch 

Chicago, I1.—-C. A. Holst has taken charge of the branch store of the 
American Typewriter Exchange, 162 West Monroe street. He has been in 
the typewriter field, in mechanical and sales departments, the past twenty 
five years He began as errand boy for the Chicago branch of the Un 
derwood Typewriter Company, and worked his way through the mechani 
cal department. Before joining the American Typewriter Exchange Mr 
Holst had been with the typewriter division of the Remington Rand Busi 
ness Service Inc., at Chicago 

Concord, N. H.—Edson E. Eastman Company, Inc., 120 North Main 
street, has placed Frank Saltmarsh in charge of service work on type 
writers, Mimeographs, and also to handle the supplies business. Mr 
Saltmarsh had been formerly with Brown & Saltmarsh 

Detroit, Mich.—Hoffman & Kuehnle have moved their typewriter busi 
ness from 2203 Hurlbut avenue to 14869 Hazelridge 

Detroit, Mich.—Messrs. Angell, Franklin and Tuttle have joined the 
branch sales organization of the Woodstock Typewriter Company here 

Fort Wayne, Ind.—-The Ace Typewriter Service, 3917 Tacoma avenue 
has been established by J. F. Andrus and E. D. Cook. This business 
specializes in service to typewriter users, handling used machines, rentals 
office supplies, and rendering monthly inspections, making repairs and 
rebuilding typewriters 

Hamilton, Ohio.—J. H. Reynolds has returned to The Hooven Auto 
matic Typewriter Company, handling sales and advertising on the ‘‘Hooven 
aire’’ sound system, which is a public address and sound picture device 
Of late Mr. Reynolds had been with the Hooven Letters, Inc., New York 

Indianapolis, Ind.—-George B. Hunter, who came from Columbus, Ohio 
has joined the local sales staff of the L. C. Smith & Corona Typweriters 
Inc 

Jamestown, N. Y Jack Tremple has signed up as distributor for the 
Woodstock Typewriter Company 

Junction, Texas.—-The Junction Publishing Company has undertaken d 
tribution for the Woodstock Typewriter Company 

Lafayette, Ind.—-L. J. Vermeer has taken the local territory for the 
L. C. Smith & Corona Typewriters Ine He operates through the In 
dianapolis branch 

Los Angeles, Calif G. A. Fenno, experienced in the sale of Woodstock 
typewriters, has joined the local branch, operating in the Long Beach 
territory 

McCook, Nebr The Walker Printing Company conducted by Lester 
A. Walker, has been appointed distributor by the Woodstock Typewriter 
Company. He has a territory which includes several counties in Nebraska 
and Kansas 

Miami, Fla._-_T. B. Short has leased a new store, which is known es 
the Woodstock Typewriter Sales Company 

New Castle, Penna.—_-W. C. McLaughlin has been appointed dealer her 
by the L. C. Smith & Corona Typewriters Inc clearing through the 
Pittsburgh branch 

New York, N. Y.—Electromatic Typewriters, Inc., has opened a direct 
sales office at 808 Lincoln building, 60 East Forty-second street _ 
Davidson is New York district manager 

Oklahoma City, Okla.—-E. L. Ray has joined the Woodstock Typewr:ter 
Sales Company as mechanic and junior salesman 

Orlando, Fla.—The Davis Office Supply Company has been appointed 
a distributer by the Woodstock Typewriter Company 

St. Petersburg, Fla..-E. C. Hale, operating the Consolidated Typewriter 
Company, has been appointed distributor by the Woodstock Typewriter 
Company 

Sanford, Fla.—Haynes & Ratliff are now distributors here for the 
Woodstock Typewriter Company 


(Continued on Page 214) 
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TAB-EDGE 


The Carbon Paper That 


- 
4 


Sells Itself 


Every stenographer who appreciates efficiency 
; approves and desires this new Patented Carbon 


Send for samples and prices 
for the future. 


PHILLIPS RIBBON 
& CARBON CO., Ine. 


61 Halstead St., Rochester, N.Y. 











The greatest innovation in the use of 
carbon since the Visible Typewriter. 
3 aper. 
Have you seen it}? 
HAVE YOU TRIED IT? 
He who handles Philco Products builds 


x 
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Higgins’ Inks and Ad- 
hesives will be More 
extensively advertised 
te consumer, Profes. 
Sonal and 


ever b ; ts, than the 
een in Our half-¢ 
existence | entury of 
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y have 
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n your neighborhood yo 
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Baltimore, Md.—-Lucas Brothers, Inc., have expanded the office furni- 
ture department through leasing space in an adjoining building 

Camden, WN. J.—-The Colograph Company has been chartered to deal in 
office equipment and supplies; capital stock, $125,000; New Jersey Cor 





poration Guarantee and Trust Company, charter representative, Camden 

Chicago, Ill.—-Spitzer's Office Furniture House, Inc., an established 
business, has been chartered; capital, $10,000; incorporators—-Sam and 
Elsie Spitzer, and Mina Christie 

Jackson, Miss..-The Tucker Printing House has established an office 
furniture department in its store at 113 North State street 

Jacksonville, Fla.—The Perdue Office Furniture Company, 11-21 South 
Laura street, has opened a branch store at 110 East Forsyth street, in 
which it has concentrated its stocks of office machines. Daniel Leach is 
in charge of the new store, which specializes on typewriters and adding 
machines 

LaPorte, Ind.—-The National Office Furniture Corporation has been char- 
and convey 
1,000 


tered to acquire, own, hold, use, lease, mortgage, pledge, sell 
r otherwise dispose of property, real and personal; capital stock, 
shares no par value; incorporators—Albert Martin, Dorothy Martin, Roy 


L. Sonneborn, Kathryn Sonneborn and P. Sonneborn 

New York, N. Y.--The Manhattan Desk Company has moved from 54 
‘6 Franklin street to 316 Broadway 

New York, N. Y.—-Nat Schultz has opened a commercial furniture and 
stationery store at 126 West Twenty-second street. He had been with the 
Ralph Halpern organization prior to going into business for himself 

Philadelphia, Penna...The Globe Office Furniture Company has been 
chartered in Delaware to deal in office furniture and equipment, etc 
capital stock, 250 shares no par value; Clare Segal, charter representa- 
tive, Philadelphia 

Rochester, N. Y.—-S. J. Gummere is organizing a company to manufac- 
ture filing equipment for retail store credit departments and similar work 
He had been superintendent of McCurdy & Company, Inc., a local de 
partment store. 

San Francisco, Calif...The Westeel Products Company has been estab 
lished in the Rialto building by Arthur J. Swanson A variety of lines 
will be handled, including the *‘Nemco"’ expanded steel waste baskets 

Statesville, N. C.—-The Morrison Furniture & Fixture Company has 
been chartered to deal in all kinds of office and store furniture 

Tallahassee, Fla.__The J. 0. Perkins Company, Inc., has been char 
tered to deal in office equipment; capital stock, fifty shares no par value; 
incorporators—J. M. Perkins, J. O. Perkins, J. M. Perkins and C. A 
Atkinson 





MARKING DEVICES 





Jacksonville, Fla..-The H. B. & W. Drew Company is expanding its 
marking devices department, which is in charge of Francis M. Womack 

St. Louis, Mo.--The annual convention of the International Stamp 
Manufacturers Association will be held at the Jefferson hotel, October 6-9, 


inclusive 
—~>— 


Tendency Toward Steel Furniture in New Zealand 

Commerce Reports] There is a very noticeable tendency toward the use 
of steel office furniture in New Zealand-——particularly filing cabinets and 
modern record systems. United States manufacturers are doing well in 
these lines in competition with British manufacturers who receive a sub 
stantial preference in duty Office safes, vaults and bank equipment are 
supplied mainly by British manufacturers Steel shelving and storage 
equipment is supplied chiefly by local manufacturers, but the stock metal 
used in its manufacture is considerably lighter than in the imported prod- 
ucts, and price is a strong factor in influencing its sale The American 
interest in the market is well catered to by distributors of United States 
equipment, and even in storage equipment these distributors are obtaining 
a fair share of the business 

The preponderance of the office appliance trade is going to United States 
firms, although German and French duplicating machines and British type 
writers, which are purchased to a great extent by government depart- 
ments, are finding an appreciable number of sales 


—— 


Colombia Decreases Duty on Safe Deposit Boxes 

Commerce Reports] The Colombian Jurado de Aduanas, Ministerio de 
Hacienda y Credito Publico, has changed the classification for duty of 
steel safe deposit boxes, making them dutiable at five centavos per gross 
kilo, the duty applying to safes, instead of seventeen centavos per kilo as 
formerly 

This change does not affect the classification of steel filing cabinets, 
which will continue dutiable at seventeen centavos per gross kilo 

—_—_—g@——_ 
Danish Market for Steel Pen Nibs 

Commerce Reports] The Danish demand for steel writing pens is sup- 
plied exclusively by importation Imports have remained constant the 
last few years having an annual value of about 125,000 crowns [$0.2680 
par]. Great Britain is the chief supplier, and British made pens are hav- 
ing gradually increasing sales. They retail at about three to 3.50 crowns 
per twelve dozen and are of excellent quality Corresponding wholesale 
prices are 0.75 crown lower. Of current sales about seventy-eight per 
cent are British pens, with the German made products second with eighteen 
per cent of the trade. American steel writing pens account for the re- 
maining four per cent. German pens are selling at rather low prices, aver- 
aging 2.50 crowns retail and 1.75 crowns wholesale, but despite lower 
prices German participation has declined slightly in recent years 
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IMPERIAL 


for the Exact, 
Individual 
Requirement 


icin 





The ideas of business men in certain 
lines, of corporations and public in- 
stitutions are sometimes difficult to 
meet with respect to filing equipment. 
Stock units won’t do because the prob 
lems are individual to a particular in- 
stallation. Here, the equipment must 
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be made to fit the needs and not the 
needs to fit the equipment. 

IMPERIAL installations of built in 
equipment compare favorably in price 
with stock units. This is possible be- 
cause the dealer’s overhead is elimi- 
nated. No stock is carried. A full 
margin of profit accrues on every sale | 
and there is no loss from blemished 
surfaces or stock which must be sold 
at cut prices. That’s why special equip- 
ment pays so well. 


Send for full details. 
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IMPERIAL STEEL 


2130-2152 FULTON STREET 
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CABINET COMPANY 


CHICAGO, U.S. A. 











EDCO 
DESKS 


Serve a Lifetime 
to make friends 


Good merchandise—merchandise that provides a 
reasonable return to the buyer for his money——is 
a molder of good will. And good will is a business 
asset no dealer can afford to overlook—the effects 
are so far reaching. 

In selecting a line of desks, dealers are confronted 
with a host of competing claims. It therefore be- 


EVANSVILLE DESK 





comes increasingly necessary to investigate care- 
fully before standardizing on any product. 


Edco welcomes such investigation. Dealers are 
invited to visit the factory and learn at first hand 
the step by step safeguards employed. If you are 
open to investigate another line, we shall be 
pleased to tell you all about EDCO DESKS. 


COMPANY -EVANSVILLE, INDIANA_\ 
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RITE-SITE ... ACopy Holder Y 
with Exclusive Improvements BETTER LETTERS 


HE Rite-Site copy holder works on the top, behind 
—and More 
of Them 


or on either side of the typewriter. It will hold any 
Lincoitn superior 


size of stationery or a heavy book. 

In the straight overhead position the top may be tilted 
rubber typewriter keys aid in 
equalizing type strokes, produce 


forward or backward, to the right or left, to get the best 
light, just as if the copy 
were in one’s hands. 
It swings off the type- 
writer instantly when 
not needed or for inser- 
tion of paper. 
Lifts out, folds flat and 
may be placed in drawer 
if desk is to be closed. — 
DEALERS) e= eee a smoother typed page, protect 








Price 


$3.75 





AND fingers and nails. They are the 
SPECIALTY keys to use and to recommend be- 
MEN cause of their cushioning effect 


and its high efficiency thru years 
of service. Lincoln keys are gen- 
erally specified when the selec- 
tion is left to the user. Prices and 
details on request. 


Lincoln Rubber Key Co. 


CRANE and COMPANY 27 Thames St., New York, N. Y. 


DISTRIBUTORS 
TOPEKA - = = = = = = = KANSAS 


| } FastenThe BUMP Way 
Papers 


The Rite-Site with its 
genuine usefulness and 
extremely low price 





offers an op- 
portunity for 
real sales vol- 
ume. Investi- 
gate. 
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Hand Type 
Narrow Grip 


Are you satisfied with your file folder sales? 


Let us help you to develop a larger and more 
profitable folder business than ever before. 


_ INFN 
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A UNIQUE FASTENER 
| The _ ,, Serving Many Businesses 
| All Over The World. 
““ yn Thousands of satisfied 
B Users reveals the unusual 
t S reliability and economy of the 
— Bump Paper Fastener. “Two 
a ai | TIME— models to choose from. 
hag a cpt , SPACE— The Stand or Desk Type, a 
e for samptes and quotation. EXPENSE— practical device, also used as 


Perforator. The Hand Type 
NEVER popular for its portability and 
FAILS— easy squeeze operation. 


Dealers information on request. 
The Bump Paper FastenerCompany 


1830 West Avenue South 
LA CROSSE, WIS., U. S. A. 


IMPERIAL METHODS CO. 
Forest Park, 
Illinois 





228 S. Los Angeles St. 580 Market St. 
Los Angeles San Francisco 
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Western Wholesale Stationers, Ltd. | 
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Would You Sell 


two square feet of space for 


)) $4,000 to $5,000 Yearly? 


Let the Gold imprinting 
“Twenty (20) Reasons 
Why” Simplex make a 
gold mine for you. 





Sounds good, doesn’t it? And it is. Because that 
is what one dealer realizes yearly for imprinting foun- 
tain pens. 

But you’re not limited to imprinting fountain pens. 
The Simplex Challenger Model R gold stamping press 
imprints all kinds of impressible materials—imitation 
and real leather, celluloid, wood, muslin, etc. 

The machine requires only two square feet of space 
—space now unused. Write our Service Depart- 
ment for full information. 


Simplex Gold Stamping Press Co., Inc. 
425 Fourth Avenue, New York 
Tel.: Caledonia 4056 Cables: Mildoheil, N. Y. 





MR. AUDITOR 


Here is a sorting device that will sort any series of 
1000 checks into 1o’s in one sorting. 
Sent prepaid upon request. 30 day trial. No obliga- 


tion. 


On 
Saves desk 
Time only 
and when 
Space in 
use 





No. 462 





Space required for sorter 6x18 inches. 

Windows and doors may be kept open and fan going. 
Made in any size and indexed to fit your needs. 
Write for Catalog and full details. 


THE KOHLHAAS CO. 
Manufacturers of 
Instant Reference Files 


183 N. Dearborn St. Chicago, Il. 






























































STEEL FOLDING 
CHAIRS 


in All Finishes 
Wood or Upholstered Seats 


WARK-BEACON 


STEEL FURNITURE CO. 
1410 S. Wabash Ave. CHICAGO 










Catalogue 


on request 


Manufactu rers 
Oo 


f 
OFFICE 


DESKS 
Since 1890 


OFFICE AND FACTORY 
2527 MOFFAT STREET 
CHICAGO 














OFFICE APPLIANCES 


(Typewriters—Continued from Page 209) 

San Francisco, Calif.—-Harry Sperb, of the All-Makes Typewriter Com- 
pany, was campaign manager in the primaries for Mayor Rolph, who was 
placed in nomination on the Republican ticket. While Mr. Sperb was en- 
gaged in the campaign work Frank Cowles kept things on the move in the 
typewriter store at 245 California street 

San Francisco, Calif.—H. J. Hastings of the San Francisco Typewriter 
Exchange, Royal portable distributor here, made a hurried trip to Los 
Angeles in September with F. W. Hustedt, Pacific coast representative for 
the Royal portable cypewriter. They drove south in Mr. Hustedt’s car, 
but urgency of business made it necessary for Mr. Hastings to fly back, 
and he reports it a very thrilling and worth-while experience. It was a 
non-stop trip and was made in three hours and ten minutes 

Shreveport, La.—-R. T. Scott has opened the Scott Typewriter Sales 
Company at 215 Slattery building He had been sub-office manager for 
the Remington typewriter division of the Remington Rand Business Service 
Inc., here The new business handles factory rebuilt Remingtons, Ship- 
man-Ward Underwoods and carries typewriter supplies 

Tampa, Fla.—The Woodstock Typewriter Sales Company, conducted by 
Jemes H. Leonard, has moved to 243 Allied building 

Toledo, Ohio..-G. W. Swickert has taken charge of the local branch, 
Woodstock Typewriter Company. R. M. Johnson has become a salesman 
here, and Stanley Mirsky a junior salesman 

Trinidad, Colo.—_-The Woodstock Typewriter Company has appointed 
W. E. Anderson a distributor 

Walla Walla, Wash.—The Typewriter Shop, conducted by Carl B. Baer, 
is now housed in an upstairs location 

Williamsport, Penna.—John J. McDermott has been made manager of 
the local sub-office of the L. C. Smith & Corona Typewriters Inc. He had 
been connected with the service department of the Scranton branch the 
past two and one-half years 

Wilmington, N. C.—-The Typewriter Inspection Company, conducted by 
Messrs. Small and Schell, has been appointed a direct factory distributor 
by the Woodstock Typewriter Company 

Withee, Wis.—-The Milwaukee branch of the L. C. Smith & Corona 
Typewriters Inc., has appointed W. A. Hansen the local dealer 








ACCOUNTING MACHINES 


Newark, N. J.—-The manufacturing operations of the Ellis Adding Type 
writer Company, acquired January 11, 1929, by The National Cash Reg- 
ister Company, will be transferred to Dayton, Ohio, October 15 

Wilkes-Barre, Penna.—-The Kingston plant of the Powers Accounting 
Machine Company division, Remington Rand Business Service Inc., is to 
be consolidated with the plant of the Dalton Adding Machine Company 








This Catalog Upon Request 














division at Cincinnati, Ohio 








ADDING MACHINES 


Canton, Ohio.—The Beaumont Equipment Company, conducted by Er- 
nest Beaumont, has taken offices with the Tri-Town Typewriter Exchange, 
Elks building, 331 Tuscarawas street, West. The Beaumont Equipment 
Company is district agent for the Allen-Wales Corporation 

Chicago, I11._-The Shipman-Ward Manufacturing Company has expanded 
its lines by taking on a line of popular rebuilt and rough adding ma- 








chines and calculators 

Nashville, Tenn.—The Allen-Wales Adding Machine Corporation, New 
Aoi Ne 8 ER BROS 4 —— York, N. Y., has filed a copy of its charter for domestication ; capital, in 
this state, $5,000 

San Francisco, Calif.-The Ralph C. Coxhead Company has opened a 
branch at 580 Market street, in charge of R. A. Brown 








OTHER MACHINES 


Detroit, Mich.—Arthur T. Garrett has been appointed advertising man- 
| ager of Herbert & Company, distributor of ‘‘Adjusto’’ changeable metal 
signs. At one time Mr. Garrett had been assistant advertising manager of 
The American Multigraph Sales Company 

Indianapolis, Ind.—-The American Multigraph Sales Company has filed 
an affidavit to its charter with the secretary of state designating L. C 





Browne, 900 North Senate avenue, as the Indiana resident agent, for cor- 
porate purposes 

Philadelphia, Penna.—-The Remington Cash Register Company has leased 
showroom and office space at the northeast corner of Thirty-seventh and 
Walnut streets 

San Francisco, Calif.—H. W. Haynes, who had been connected with the 
local agency of The National Cash Register Company, has been trans- 
ferred to the agency at San Bernardino, 459 Fourth street 

Watertown, Wis.—-A $3,200 payroll of the Brandt Automatic Cashier 
Company was robbed several weeks ago 

Wilmington, Del.—The Automatic-Simplex Register Corporation has 
been chartered to produce machines for checking, counting, dispensing 
and control; capital stock, 500 shares no par value; H, E. Grantland, 








Catalog on request 


THE MILLER BROS. PEN CO. 


MANUFACTURERS 





305 Broadway Meriden 
New York City Conn. 


charter representative, Wilmington 
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THE PRESIDENT SUITE | 








| No. A66F 
| 66 x 38 inches. 










The President Suite, consisting of desk, table, 
costumer, waste basket, telephone stand and 
bookcase, is the newest development in the at- 
tractive line of office furniture made by Dietz— 
makers of good desks since 1881. Made of the 
finest selected walnut. An artistic harmony that 
appeals to the eye and builds sales volume. 









Write for catalog and price list. 


THE J. F. DIETZ COMPANY 


CINCINNATI, OHIO 












The Dietz located for 
quick, direct shipping to most business centers 





plant is centrally 
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So Simple— 
Yet So Satisfying 


LooseLeat 
|= (@) BD) mee 





The F B loose leaf binder is so simple that you mar- 
vel at its usefulness. It is so satisfying to have a 
holder so quickly adjusted to various size sheets and 
punchings. This is possible because of the extensible 
slides, while the capacity is regulated by exchangeable 
posts of varying lengths No wonder users large and 
small have adopted it. If you are not selling the F B, 
write for prices today. 


The F-B Manufacturing Co. 
1228 Intervale Ave., New York 
Loe => QOD ODDS Se 















ENVELOPE 
SEALER 


DANDY 


PRICE $12. Beit): 
“SAVES TIME WHEN MOST NEEDED” 


THE DANDY SEALER is a practical, efficient and 
economical machine which business houses, public 
offices, colleges, labor unions, fraternal organizations, 
letter shops and similar organizations buy readily 
when brought to their attention. 


We co-operate by furnishing free, attractive circulars 
and order blanks which help to get the business. 


Liberal proposition to established dealers. 


THE OFFICE APPLIANCE CO. 


191-195 Devonshire St. Boston, Mass. 
(Sole Selling Agents Dandy Sealer Corp.) 











The Chippendale 
in so walnut, 
walnut or maheg- 
any finish. 





Craftsmanship 


Send for our new catalog and price list 


Newark 
N. J. 


NEWARK CHAIR COMPANY, Inc., 
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Unground Ball Bearings for the 


Metal Ofice Furniture Industry 
(PATENTS PENDING) 

All parts machined from bar stock and heat-treeted, 
outer races are one piece and can be made in any 
desired shape. (No soft stampings used whatso- 
ever.) 

For cradle slides our ball bearings and rivets are in one 
unit for quick assembly. 

95% of filing cabinet drawer slides in United States 
and Canada operate on “Kilian” unground bear- 
ings. 

Samples made to your specifications. 


KILIAN MANUFACTURING CORPORATION 








107 North Franklin Street Syracuse, New York 











We invite all who attend the 
NATIONAL BUSINESS SHOW 
to be held in 
GRAND CENTRAL PALACE 
NEW YORK 
October 20 to 25, 1930 
TO VISIT OUR BOOTH NO. 369 


OUR BINDERS ARE DIFFERENT 


GRAND RAPIDS LOOSE 
LEAF BINDER COMPANY 


Successors to Proudfit Loose Leaf Co. 


GRAND RAPIDS, MICHIGAN 


Write us for Information 






































Jasper Office Furniture Co. 


It Jasper, Ind. i" 
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Office Furniture with the 
Sterling Qualities of Jackson 


Old Stonewall Jackson, rugged, sincere, honest. 
And what a tribute to any product to be worthy of 
the name. So in building the Jackson line we have 
sought to inculcate these same sterling qualities of 


rugged honesty 


You'll like the line. There is the Colonial suite for those 
who want matched quality and the 600 line for those who 
want single pieces of unusual valuc Send for detail 
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SAINBERG SPECIALTIES 
MAKE PROSPECTS CUSTOMERS 








@ Only quality makes lasting friends—steady 
customers—good profits. And only from the 
best of materials fashioned by the skillful hands 
of expert craftsmen can quality be had. 

In Sainberg desk pads and office specialties you 
find quality expressed in the highest degree. 
They make prospects customers and stay sold. 
That’s why stationers and office outfitters who 
have tried the Sainberg line are enjoying steady 
repeat business. 

If you haven't a copy of “Beautifying the Office” 
just drop a note to 


SAINBERE & CO.,. INC. 


37-43 West 26th Street 
NEW YORK 

















OCTOBER, 1930 


217 


—--oooeoereererrerreererreerrererreeerererreerererereeee 





RIBBONS AND CARBONS 








Aurora, ili.—-T. G. Roehm, secretary of The Miller-Bryant-Pierce Com- 
pany, made a trip east in September, visiting the New York branch 

Cambridge, Mass.—Construction was started in August on the new 
building of the F. S. Webster Company, Inc., which is to be completed 
in February, 1931. This provides forty per cent more manufacturing space 
than the present plant in Bostor 

Chicago, !11.-Earle H. Wendt has joined the Crown Office Supply Com 
pany as a salesman He had been with the M. B. Cook Company pre 
viously 

Chicago, Ili._-A. H. Olmsted, president of the Crown Ribbon & Carbon 
Manufacturing Company, visited in Chicago in September. He called on 
the Crown Office Supply Company, which is the local distributor 

Los Angeles, Calif..-The Old Dutch Ribbon & Carbon Company of Los 
Angeles, Ltd., is a new organization established at 719 South Los Angeles 
treet. Warehouse stocks of inked ribbons and carbon paper are carried 
N. S. Waters is president and general manager. He had been with the 
ribbon and carbon house of that name at St. Louis, prior to the consolida 
tion with the Neidich Process Company 

Louisville, Ky.—The Commercial Stationery Company, 128 South Fourth 
street, has placed James J. Ross in charge of its ribbon and carbon 
department 

New York, N. Y.—Philip Hano & Company, manifold printer, 40 Worth 
street, has joined The Merchants’ Association of New York 








tees &. & aon 


Atianta, Ga.—J. R. Norris, traveler for the National Blank Book Com 
pany, has transferred his headquarters from Orlando, Fla., to Atlanta 

Cincinnati, Ohio.._-E. F. Perry has joined the sales organization of the 
Trussell Manufacturing Company, covering an extensive territory 

Columbus, Ohio.—The Columbus Blank Book Manufacturing Company 
has been made a member of The Printing Arts Association of Columbus 





H. B. Perkins is the individual representing the company in the associa 
tion 

Kalamazoo, Mich.—-Samuel E. Baxter has been appointed midwestern 
sales representative of the Faxon Loose Leaf Company, Philade!phia, 
Penna 

Kansas City, Mo cE ¥ Bartlett, who had been connected with the 
Irving-Pitt division of the Wilson Jones Company, has been transferred to 
the New York branch, 233 Spring street 


House Organ Philosophy 


A man thinks he knows—but a woman knows better.—The Berloyalist 
(The Berger Manufacturing Company) 
. > > 
If he made his money easy, the more reluctant he is to give up his 
load Bramwords (The Bramwood Press) 
e ¢ 
Any man may be able to read his wife like a book but can he shut her 
up?’—The Office Cat (The Richmond & Backus Company) 
> > > 


Sooner or later, the man who will stop at nothing reaches it It's Said 
and Done (Dictaphone Sales Corporation) 
> > > 
Now if they can only invent an anti-knock gas for people Smith- 
Corona Sales News (L. C. Smith & Corona Typewriters Inc.) 
> 


* * 
When you make a friend you sometimes destroy an enemy Faultless 
Loose Leaf Bulletin (The Stationers Loose Leaf Company) 
> al > 


Boost the store that pays your wages; or move on to one you will boost 
The Gill-O-Gram (The J. K. Gill Company) 
> > > 


You can’t keep some people from thinking. The job is to get some of 
them started The “‘Y and E"’ Idea (The Yawman and Erbe Manufac- 
turing Company) 

. . > 

Don’t forget—-just bein’ a boss doesn’t mean you're a big executive 
The Coach (published co-operatively by the Boorum & Pease Company, 
Eberhard Faber Pencil Company, C. Howard Hunt Pen Company and San- 
ford Manufacturing Company) 


> 
On the Outside Looking In 
Current Comment on the Copy and Plans of the Manufacturers and Dis- 


tributors of This Field, and Brief Reviews of Magazine 
Articles of General Interest 


A. Carlisle & Company, Upham & Rutledge, Inc.—-The Inland Printer 


devoted three pages to this company’s sprightly house organ Stationery 
Suggestions The heading was Playing a Jolly Tune on Your House 
Organ May Be the Most Profitable Policy.’’ That cannot be accomplished 


with scissors and paste, clipped jokes and cartoons 

Yawman and Erbe Manufacturing Company—Printed Salesmanship pub- 
lished ‘‘A Plan for Following Up Every Mailing Piece with a Salesman’s 
Call.”” The practice of ‘““‘Y and E’’ was explained and commended 

Of General Interest 

A query in Printers’ Ink from the Eberhard Faber Pencil Company in- 
quired for a complete list of Tom Thumb golf courses. The editor indi 
cated that such a list is not available. The reply analyzed the possibilities 
of pencil business from the midget courses, commenting on the credit 
risk, duration of fad, and other considerations 
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WE OFFER THE FINEST 
LINE OF 


CARBON PAPERS 





TYPEWRITER 
RIBBONS 


EXCLUSIVE FOR 
THE DEALER 
AND STATIONER 
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Allen & Company 
, 11-13-15 Vandewater Street 
: New York 
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WESTAB COLUMNAR 


PADS 


High grade materials foster accuracy. Point 
out the quality of WESTAB Pads, the clean 
erasing, the uniform line space, the variety 
which affords just the right sheet size for the 
purpose. Two colors, white and buff, and two 
color ruling. Sizes from two to twenty-eight 
columns. 

The American Line includes many printed 
and ruled business forms. Send for catalog of 
commercial stationery items. 


Kalamazoo Stationery Company 


Division of Western Tablet & Stationery Corporation 








Kalamazoo, Michigan 








We Meet 
YOUR DEMANDS 


for a good-looking, dependable lamp 












Our catalog of Faries 
lamps affords a selection 
for all possible office re- 
quirements. 

The Slip-on shade is only 
one of many patented 
features exclusive to the 
Faries line. 

We also manufacture 
brass cuspidors and metal 
Sandurns. 


An inquiry for our 

“Office Supply Cata- 

log” will be answered 
immediately. 


No. 3685-P 


FARIES MANUFACTURING COMPANY 


Decatur, Illinois 














OFFICE APPLIANCES 








STATIONERY 


Alhambra, Calif.—Harry A. Wardy, 211 South Sixth street, has been 
appointed Pacific coast representative by the Smead Manufacturing Com- 
pany 

Atlanta, Ga.-The John H 
tionery store at 8 Pryor street, N. E 

Chicago, III. 
new one-story building under construction at Rush and Ohio streets 

Cleveland, Ohio.—-The F. W. 
store at 1214 Huron road 

Jacksonville, Fia.—H. C. Nix has joined the staff of the H. & W. B 
Drew Company. He had been with The Parker Pen Company formerly. 

Knoxville, Tenn.W. L. Waters, 715 South Central avenue, has opened 
an office supply store. 

New York, N. Y.—-The George B 
office at 314 Broadway, in charge of Charles W. Lipman 

New York, N. Y. 
manager of the Pelzer Printing and Stationery Company, 715 Third avenue. 





Harland Company has opened a new sta- 
Kurtzman’s Stationery Store has leased store space in the 


Roberts Company has moved into its new 


Graff Company has opened a branch 
Louis E. Rose has become a partner and general 


He had been with Shol’s Stationery Stores Company, of this city 

New York, N. Y.—P. A. Dillman has been appointed advertising man- 
ager of the DuPont Cellophane Company. He had been advertising man- 
ager of the DuPont Viscaloid Company. B. C. Robbins has become promo- 
tion manager of the Cellophane company ; he had been assistant advertising 
manager previously. 

Philadelphia, Penna. 
been registered as a commercial title in the common pleas court by E. E 
Warlow, 759 Corinthian street 

Philadelphia, Penna.-The Penn Market 
street, has been registered as a commercial title in the common pleas court 


Bankers’ Buyers Service, 425 Walnut street, has 


Stationery Company, 2014 
by David Schneyer, 5639 Lebanon avenue 
Philadelphia, Penna.—-The Record Supply 
street, has been registered as a commercial title in the common pleas 
court by Harry Cohen, 5432 Woodcrest avenue, and Max Lipschutz, 5432 


Company, 39 South Third 


Woodcrest avenue. 

Ransomville, N. Y.—-Tower Brothers Stationery Company has increased 
its capital stock from $50,000 to $350,000 

Rockford, tt!..-The Manuel Shop, 321 South Main street, has been char- 
tered to manufacture and deal in office supplies; capital stock, $10,000; 
incorporators Nicholas Jacquin, Homer S. Jacquin and Wentworth 
Jacquin 

San Antonio, Texas._-Alvin Eisman has been appointed manager of the 
stationery department of The Maverick-Clarke Litho Company. He had 
been in the stationery business at Shreveport, La., formerly, with the 
M. L. Bath Company, and at Waco, Texas, with the Hill Printing & Sta- 
tionery Company 

San Francisco, Calif. 
been appointed representative for the Thaddeus Davids Ink Company, Inc., 
for the eleven Pacific coast and Rocky Mountain states 

Seattle, Wash.—-Floyd Flint has joined the printing department of the 
Lowman & Hanford Company as copy writer and creative artist. He had 
been connected with the Pacific Advertisers, advertising agency 

Sparta, til.-W. H stock to W. H 
Michaelis, druggist. 

Warsaw, Ind.—-Ringle’s, Inc., 
household and office supplies, furnishings, equipment and general mer- 
capital stock, 250 shares at $100 par; incorporators—Benjamin 


The Craft Sales Company, 154 Second street, has 


Tripp has sold his stationery 
has been chartered to deal in all kinds of 


chandise ; 
F. Ringle, Lester Leon Johnston, Amos Ringle and Eleanor May Ringle. 
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Cincinnati, Ohio.—The Cincinnati Pencil Company, Inc., has been char- 
tered ; capital stock, $5,000; A. D. J. Bussdicker, charter representative, 
519 Main street 

Evanston, Ii.—The Davis street addition to the building of Chand‘er's 
Book & Stationery store was completed in time to serve customers at the 
opening of the school year. The fountain pen department, on the ground 
floor, is the largest of its kind on the north shore 

Madison, Wis.—Moseley’s Book Store, which had been located at 19 
South Pinckney street sixty-eight years, will occupy a store on East 
Mifflin street, adjacent to the former site of the post office. Harry L 
Moseley, son of the founder, and Berthold Sauthoff, conduct the business 
now 

Oakland City, Ind.-The Securograph Pen Company has been succeeded 
by the Educator Manufacturing Corporation. In addition to changing the 
name, the corporation had its charter broadened to include lines additional 


to pens and pencils. 

Springfield, Mass. 
the LeBoeuf Fountain Pen Company, Inc 
Pen Company formerly. 


James Phillips has been appointed sales manager for 
He had been with The Parker 
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Convenient, Quick- 
Action Drop Shelves. 


on; ly Oak or genu- 
1 ine 













y veneer 












All Drop Shelves in- 
terchangeable from 
side to side. 


6 


Tubular Steel Con- 
struction, Stronger, 
Lighter, Cleaner. 


Extra height, right or 
left Side fhcives 


8 


Fibre-Footed legs 
will not mar floors 
of cut carpets or 


rugs. 7 
Quick-Action, Trip 
9 Lever operates Foot 
Locking Device which —_ 
Easy-Rollin casters into play or sets stan 
Comers. as firmly on the floor. 


Built to proper height for 
10 convenience, and rapid 
operation of machines. 


reasons why you should buy Sherman-Manson 
10 Tubular Steel Stands at The New Lower Prices. 

Mail the coupon for further full particulars. 
SHERMAN-MANSON MEG. CO, 


621-31 South Kolmar Avenue, Chicago 
Please send folder with ful! information regarding your new, lower prices. 





Name _ 


City. 


State. 
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Protit 


Always Follows 


HOFFMAN 
DESK 
PADS 





Dealers who stock Hoffman 
desk pads find that profit al- 
ways follows. This familiar 
eye-resting pad maintains 
its popularity in the face of 
a host of imitations. The 
soft, smooth surface is 
never tiring; instead it 
abates strain and conserves energy. 

The large variety—sixty styles—make the Hoffman line 
one of which any dealer can be proud. And Hoffman 
dealers know they will get the cream of the desk pad busi- 
ness. For prices, address— 


L. HorrmMan 


| 459 Broadway 
Imitation Leather ° 
Pads NEW YORK, N. Y. 
Genuine Leather 
Pads 

Brass and Bronze 
Corner Pads 
Linoleum Pads 

All kinds of cloth 
covered filing and 
index boxes. 
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“Pelouze” Postal Scales 


HEY tell automatically the exact amount 

of postage, in cents, required on all mail 
matter, including parcel post rates by zones. 
Warranted accurate. Beautifully finished in 
French gray or gold bronze enamel. 


—— Made in Several Styles 


Intended for 
iin individual 
Sag ~§j desk, library, 

——=! office or ship- 
ping room. 
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New “Standard” 


Dealers Supplied by 
Leading Jobbers 


ASK FOR 
PELOUZE SCALES 




















National 


Pelouze Manufacturing Co. 
232-242 East Ohio Street, Chicago, IIl. 


Original Manufacturers Reliable Automatic Postal Sales 


“The Best Scales to Use Are Made by Pelouze” 
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8989-2 UE 
Swivel To Match 
8989-6 UE 


CROCKER CHAIR COMPANY 


SHEBOYGAN, WISCONSIN 
NEW YORK 


CHICAGO OAKLAND 
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CROWN PRODUCTS, for more than a 
quarter century, have been making ‘“‘Good 
Impressions” and afford: 


1: Exceptional durability. 


2: Excellent opportunity for energetic and 
capable distributors. 


3: A large percentage of repeat orders. 


They are backed by nearly thirty years 
of manufacturing experience. Samples 
and exclusive sales proposition upon 
request. 


Crown Ribbon & Carbon Mfg. Co. 


Rochester, N. Y. 
U. S. A. 
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Gunn 


Early Colonial 
in Genuine Walnut 


CHARACTER 
STYLE 
REAL DESK COMFORT 


Wood or Lino Tops 


THE GUNN FURNITURE CO. 


Grand Rapids Michigan 
Catalog on Request 


Point 
Out 
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The 
Money 
Saving 

Features 









eter FIL ‘q 


No waste of space. One of the 90 stock sizes 
fits exactly the transferred matter. Smooth 
surfaces inside and out. No projections nor 


anything to impede filing or finding. Sag- 
proof, bulgeproof and moisture resisting; 
light in weight and unusually durable. 


Dropping the iid locks it automatically, which 
prevents spilling. 

Show QUIK-LOKS in your display 
the low cost and extra conveniences. A ware- 
house with complete stock of all sizes is 
located near you. Write for literature and 
discounts. 


THE KAY-DEE COMPANY 


3644-3664 S. 36th St. 


feature 


Lincoln, Nebr. 


CLIP! 


and DOUBLE CLIP! 
The 


little paper clips is explained by 


preference for these efficient 


their holding power—which never lets up for 


a second. Papers worth clipping are 


worth clipping well—with neater, 


stronger 


Graffco 
VISE CLIPS 


Treat your letters and important papers 


to these unusual and attractive paper 


clips. Made of plated spring steel in 

3 sizes, to hold 2 to 60 papers. All 

ORANGE 

2 and BLACK! 

_— ‘ —_ These are the 

GEORGE B. GRAF I standard colors of 

TV box ontaining 

COMPANY Graffco Products. 

64 Washburn Ave. Uniformity of package 
Cambridge, Mass. 


Soe < 


indicates uniformity of 
quality of the Graffco 
Products. Stock them to 
meet the steadily increasing 
demand, 
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Costa Rica Increases Duties on Paper Goods 


Reports} A Costa Rican decree of June 25, 1930, amends 
effective April 6, covering commercial paper products. The 
duty on envelopes under Item 67 is increased from 0.80 colon to five 
colones per gross kilo Printed paper, in rolls and sheets for use in 
registering machines, formerly not specified in the tariff, have been 
allotted a rate of 0.50 per gross kilo 
—<@ -—- 
“Siulletto” Registered as Trade Mark in Argentina 

The United States Department of Commerce reports that “‘Stilletto’’ has 
been registered as a trade mark in Argentina by Perry London This 
covers goods in Class 18, and the application mentions specifically supplies 
for stationers, including drafting and office material, typewriters, calculat 


Commerce 
Decree No. 8, 


ing and computing machines, etc The same applicant has registered 
Guardian’’ covering items in Class 18. The period for filing protests 


against these applications expired September 16 


Current Credit Conditions in Latin America 

The United States Bureau of Foreign and Domestic Commerce, Washing 
ton, D. C., has prepared a confidential bulletin (No. 215) on ‘‘Current 
Credit Conditions in Latin America.’" This shows the principles underly 
ing credits and collections, generalized 

Manufacturers and exporters can secure this bulletin on application to 
the bureau, under promise not to publish it or to distribute it outside its 
own organization 

—~<>—— 
Survey of Far East Trade 

The United States Bureau of Foreign and Domestic Commerce, Washing 
ton, D. C., has issued No. 38 in its Far Eastern service—-Special Circu‘ar 
No. 216, presenting an analysis of the trade of the United States with the 
Far East during the first six months of 1929 and 1930. Copies will be fur 
nished to business request 


Commerce Department Adds Technical Units 

To meet demands of American trades and industries for constructive 
government assistance in eliminating avoidable waste in domestic merchan- 
dising, William L. Cooper, director, Bureau of Foreign and Domestic Com 
merce, United States Department of Commerce, has announced a reorgani 
zation and expansion of the bureau's domestic trade services 

Since the creation of the original domestic commerce division in 1923, 
the demand for such services has increased by more than 2,100 per cent, or 
from 19,148 in 1923-24 to 441,719 in 1929-30, and that practically every 
American industry and every section of the country is now calling on the 
bureau for assistance in connection with the problems which influence the 


houses on 


distribution of commodities under present conditions, the announcement 
stated 
Congress has recognized the immediate necessity for improving these 


illotment of funds for domestic commerce work 
the Bureau of Foreign and Domestic Com 


increasing the 
appropriations for 


facilities by 
in the 1931 
merce 

The plan of reorganization and enlargement which has now been worked 
out by commerce department officials in co-operation with representatives 
of manufacturers, distributors, and consumers, proposes creation of three 
new technical service units within the Bureau of Foreign and Domestic 
Commerce, to replace the present single division dealing with domestic 
commerce matters. This, it was stated, will make possible a broadening 
and deepening of the domestic business services now being rendered by the 


seventeen existing commodity divisions in Washington, as well as by the 
thirty-one regional offices of the bureau located in various large cities 


throughout the United States 

The new units have been designated as the merchandising research divi- 
sion, the domestic regional division, and the marketing service division 
All of the work undertaken by these three divisions will have the general 
objective of promoting stability and reducing distribution costs; individual 
projects will be conducted upon the specific request of and in co-operation 


with trades and industries which can demonstrate both a vital need for 
such effort and inability to obtain the desired results otherwise 
The merchandising research division will provide practical assistance 


to American industries which are searching for better methods of calculat- 
ing the costs of distributing merchandise; which, because of overlapping 
with other industries or for other sufficient reasons, need official help in 
specific industrial marketing problems, such as the collection of basic mar 
ket data on commodity stocks, distribution outlets and methods, con 
sumer preferences ; or which lack modern methods of credit research 

The domestic regional division will study regional commodity move- 
ments, providing basic statistical pictures of the flow of goods in interstate 
commerce otherwise not available and of fundamental importance in direct 
ing necessary adjustments to modern conditions in production, transporta 
tion, and marketing. The development of authoritative information con 
cerning population buying power, distributing outlets, and routes, and 
warehousing centers will be undertaken by the domestic regional division. 
as well as continuing research in the fundamental factors of regional mar 
kets, labor and materials which influence the migration of trade and in 
dustry from one section of the country to another 

The marketing service division will provide facilities whereby the indi 
vidual manufacturer, distributor, and retailer can obtain definite informa 
tion and assistance on any details of individual problems in marketing 
merchandise. It will serve as a clearing house for information on the 
distribution of merchandise within the United States, and issue periodic 
publications designed to keep the public informed of the true significance 
of modern developments in this field 

Dr. Frank M. Surface, assistant director of the bureau in charge of 
domestic commerce activities, will have general supervision over these 
newly created units. The executive personnel will be announced later 

National associations representative of all branches of trade and in 
dustry, well as consumers’ organizations, will be invited to name 
leaders in the respective fields of merchandising to be served by the new 
units to act unofficially as executive steering committees so that the work 
may be kept within the channels of established usefulness 

While the very nature of the work requires direct co-operation with 
manufacturers and distributors, it was pointed out that the consuming 
public will derive mutual benefits from any and all reductions in the ex- 
pense of handling and distributing merchandise made possible by these co 
ordinated efforts 


sales, 


as 


Billions of Waste in Distribution 

It is generally concluded by economists who have studied the subject 
that there is not less than eight to ten billion dollars of waste in the con 
duct of American business every year,’ Mr. Cooper said. ‘‘There is ample 
reason to believe that the highest percentage of this waste arises in the 
field of distribution 

Since this unnecessary burden falls finally on the consumer, the prob- 
waste elimination is intimately related to the welfare of every 


lem of 











FOOL PROOF 
CURMANCO 


Sales Register 


MAKES CARBON 
COPY EACH SALE 
Price Complete 


$5.00 


Patent 
No. 17386139 
Dec. 3, 1929 


This is the simplest Sales Register ever offered the business man. 
works like expensive machines, but it eliminates all cranks and is 
proof. The sales tickets are printed on double wound rolls and you pul 
both slips out by taking hold through the hole just below the cutting 
edge. The carbon paper goes between the original and copy slips and is 
fastened on either side of the cover by means of clips. By pressing the 
top edge of the cover next to the roll the cover tilts up, opening a drawer 
to keep the duplicate slips for record. 

Every business should have a receipt form and the manufacturers can 
furnish the slips with customer’s printed heading. Prospects get the ma- 
chine complete with one roll of plain sales tickets ready to use. Sales- 
men have an unlimited field. Never before has the business public been 
offered a machine as complete for so little money. 


Liberal Profit to Distributor 


Currier Manufacturing Co. 


15 N. W. Terminal 
MINNEAPOLIS, MINN., UV. S. A. 
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SUPERIOR DESK PADS 


An entirely new line of folding pads of different con- 
struction, design and color combinations is now ready 


for the trade. The files are legal size, giving greater 
capacity. They are equipped with seven pockets on 
each side instead of six, and can be furnished with 
one wing only if desired. The work files can be 
folded over the pad when desk is not in use. 


Superior Folding pads are bound in genuine and in 
imitation leathers. Their attractive appearance gives 
them a ready sale, are the biggest value in folding 
pads and offer a repeat profit for you. 


We are ready to tell you about it. Write 


Superior Office Specialty Co. 
Manufacturers of Desk Pads and Chair Cushions 
544 W. LAKE STREET CHICAGO 
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QUICK AS A FLASH! 


End Mistakes—Double Speed with 
Precalculated Verified Answers 


Mellicke ready-made answers to routine problems cut calculat- 
ing time in half for Western Union. Western Electric and many 
other users. Any employee can use Meilicke Systems without 
training. There are no keys to punch. no levers to pull. Just 
turn the card and copy the answer. 


The Meilicke line consists 
of the following devices: 


Interest Calculators 
Savings Bank Calculators 
Time Calculators 
Pay Roll Calculators 
Bonus Calculators 
Unit Basis Calculators 
Dozen Basis Calculators 
Freight Calculators 
Express Calculators 
Lumber Calculators 
Coal Calculators 
Commercial Calculators 
Butter-fat Calculators 
Yard Goods Calculators 
Discount Calculators 
Water Bill Extenders 
Electric Bill Extenders 
Price Checkers 
Vertical Cataloging 
Phone Indexes 
The Dictaform for letters. 
paragraphs and all data. 





Meilicke Systems meet every need. and special Calculators can 
be supplied to meet any special requirements. Let us show you 
without obligation how Meilicke systems can save money for your 
business. Dealers, send for our new catalog. 


eilicke Systems, 


INCORPORATED 


3471 No. Clark St. Chicago, Illinois 























The 


VARITYPER IDEA 


It’s just a question whether you prefer 
a typewriter which gives all your letters 
—yours or the office boy’s—the same 
appearance 


The VARIT YPER—with its wide 
choice of many different type sets 
on each machine—which permits 
you to exercise your own taste in 
the appearance and form of your 


messages. 











VARITYPER 
Incorporated 
2 Lafayette St. 


New York 


Will gladly 
furnish you 
information 
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American citizen Its solution involves directly the betterment of every 
family budget in the country By establishing greater efficiency and 
economy in the conduct of our domestic business we are making the dollar 
buy more and advancing still further the high American standard of 
living 

One of the first of the major research activities undertaken by the domes 
tic commerce division, which is to be continued by the new domestic 
regional division, was the series of regional market surveys 

This work comprises a study of the domestic market by broad regional 
divisions. It attempts to discover fundamental differences in buying power, 
commodity preferences, and channels of distribution, distinguishing one 
section of the country from another, and thus to aid in the orderly mer- 
chandising of all products 

Surveys on these lines have been completed and published for New 
England and the Southeastern states, and are in press or in preparation 
for the Pacific Southwest, the Pacific Northwest and the Gulf Southwest 

The compilation of the many market indexes which appear in the Market 
Data Handbook of the United States, recently issued by the bureau, was 
a by-product of the regional survey work and will be carried forward by 
the new domestic commerce organization, it is stated 

These surveys and handbooks have found a wide field of practical appli 
cation in the efforts of sales managers to set sales quotas and to determine 
the proper method of developing each section of the national market 

Mr. Cooper pointed out that in contrast to the extensive character of th: 
regional studies, the new merchandising research division will continue 
the intensive type of merchandising research designed to clarify the spec a 
problems peculiar to individual trades, typical merchandising concerns or 
particular functions of distribution 

The analysis of selling and distributing costs in representative manufac 
turing and distributing establishments has led to widespread adoption of 
improved methods in many phases of distribution, it was stated. Studies 
of this sort are now being conducted in the field of groceries, dry goods, 
hardware, paint, confectionery, electrical goods, and stationery, to men 
tion only a few. The Louisville grocery survey has been the most ambitious 
project in this fleld In this survey, the ultimate costs and results of 
practically every type of distribution policy employed by foodstuffs manu 
facturers and distributors were revealed by close scrutiny of commodity 
movements to the consumer through twenty-six selected retail stores 

Similar studies to provide basic factual data to guide business decisions 
with regard to merchandising and merchandise control, store arrangement, 
store location, economical warehousing, order assembly, delivery, and the 
other functions of distribution will be carried out by the new organization 

A few of the studies of this type already completed or in progress include 
surveys of the grey iron foundry, knitted outerwear industries, and manu 
facturing and retail distribution in the jewelry fleld. The National Retail 
Credit Survey recently completed by the bureau in co-operation with the 
National Retail Credit Association belongs in the same general field of 
merchandising research and undertakes the analysis of the credit function 
from several angles. In addition to these reports, special studies of causes 
of business failure have been made and an organization has been set up to 
gather current statistics on credit and collection practices 

The newly organized marketing service division will continue the opera 
tion of a clearing house for all data on distribution research according to 
Mr. Cooper. One form taken by this activity is the analysis of special 
marketing problems on which aid is solicited by individual business con 
cerns, bringing to bear upon them a resume of mobilized research data 
gathered from all known official or private sources 

The newly organized units will continue to disseminate lists, directories 
bibliographies, and other domestic commerce data and the latest develop 
ments in merchandising practices, maintaining appropriate mailing lists for 
those interested in particular subjects and publishing current notices of 
available information and results in all pertinent flelds 


SATA LOGUE S 


Paragraphic reviews of current issues from 
the catalogue and allied fields, classified for 
convement reference. 
Manufacturer 
The New Indiana Chair Company, Jasper, Ind., has issued a twenty 
eight page catalogue of office and school chairs 
The Stationers Specialty Corporation, 147-51 Lafayette street, New 
York, N. Y., has issued Catalogue No. 12, showing its cabinets, trays, 
cushions, blotter pads, etc 
The L. C. Smith & Corona Typewriters Inc., has distributed a four 
page folder in two colors devoted to the ‘‘professional’’ model Corona, 
which has a tabulator attachment 
The Columbia Steel Equipment Company, Philadelphia, Penna., provides 
its dealers with a four-page envelope stuffer in two colors, ‘“‘A Filing 
Cabinet for Every Need.’’ This shows the complete range of the Columbia 











The Underwood Typewriter Company, New York, N. Y., is distributing 
two new booklets. One describes the company's deferred payment plan in 
selling the portable Underwood. The other narrates particulars about the 
prize contest in demonstrating the portable machines 

From the Weber-Costello Company, Chicago Heights, Ill., comes Cata- 
logue No. 15, devoted to school supplies. This is an excellent book, 
8144x11 inches, ninety-six pages and cover; the latter black stock with gold 
embossing. A complete range of blackboards and accessories, globes, maps, 
etc., is shown and described. Commercial stationers will be interested in 
W-C graph charts, on slated cloth, useful in many business organizations 
for plotting statistics 

Typewriter Practice Material 

The September test for typing, distributed by the school department of 
the L. C. Smith & Corona Typewriters Inc., was titled ‘‘Overcoming.”’ 
This test contains excellent advice regarding typewriter speed based on 
correct keyboard habits 

Direct Mail—Manufacturer 

A mailing by The Elliott Addressing Machine Company listed three things 
the company desires the prospect to have, and provided a prepaid reply 
card to simplify bringing these essentials to the prospect 

Direct Mail—Association 

A mailing by Rag Content Paper Manufacturers, Springfield, Mass., 
proved that ‘‘He Is Ready for Quality Now.’’ This effective folder, done in 
two colors, explains how the stationer or printer can educate the business 
man to the use of good paper in his stationery for the added prestige it 
gives his business 

Direct Mail—Dealer 

The Lothrop Angle Steel Equipment Company, 325 West Madison street, 
Chicago, Ill., presented a special offer on the ‘‘Vertifile’’ to business houses 
having occasion to file printing plates. 

Absorbing Salesmanship 
The Pacific Coast Stamp Works, Seattle, Wash., issued a blotter in two 
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The CARD... 
THE that demands an interview 


“BIG” || MANHATTAN 


THREE ® 
The GUIDE... 


to bigger business 
LIFETIME STEEL TABS 
Sa 


The FOLDERS... 
that repeat and satisfy 


KRAFTEX 


LONG LIFE 


@ 
OUR OFFER 


Let us help you to bigger profits 
and more satisfied customers. Write 
-- NOW -- for a catalog and samples. 


THE DUNLEAVY COMPANY 
167 OLIVER STREET BOSTON, MASS. 





























) eet 
ADDING MACHINE 


PAPER 





250 


Clean 


Blue- FEET 
White Guaranteed 
Color 


Figures stand 
out clearly on 
VAL-U-ROL. 
Its clean, blue- 
white color gives 
contrast to the 
type and speeds up 
reading and check- 
ing. Both sizes ready 
for shipment. Clean- 
cut, good quality, low 
pri ced—order today. 


YANKEE PAPERS & 
SPECIALTY CO. wisce 
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A NATIONAL BRIEF CASE 


EQUIPPED WITH TALON “ZIPPER’’ 





No. 241 
WALRUS OR SEAL 






This model, equipped with the nationally advertised 
Talon Zipper fastener exemplifies but one of the many 
new, exclusive features embodied in the 1930 line of 
National Brief Cases. 


Many other ingenious, practical features are described 
and illustrated in the new catalog, which presents 50 
different styles of National brief cases in a wide price 
range. 


Send for new catalog. 


NATIONAL BRIEF CASE MFG. CO. 
500 South Peoria Street CHICAGO, ILLINOIS 











DEFIANCE 
EYELET PUNCH 





A combination Punch and Eyelet sets Thoroughly 
reliable, fully guaranteed, and constantly in stock. 
Now made from new tools. Handles brought nearer 
together, so that it may be easily operated with one 
hand. Improved finish. 


e. te 


Defiance Brass Eyelet Made in three sizes: 
B or No. 1, JN or No. 2, and CZ or No. 3; also De- 
fiance Zinc Eyelets for No. 180 and Solidhed punches. 
Highest quality. 
Eyelet boxes may be imprinted in lots of one gross 
of a size. 

TRADE PRICES ON REQUEST 


“The House of Service” 


SDEFIANCE:® 
] sf 
a> = : 

S SALES CORPORATION 


———— ) 
Stationers’ Glassware, Hardware and Specialties 


72 SPRING STREET NEW YORK 


s, silvered. 
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NEW AND IMPROVED 


Up-To-Date Calendar 


JANUARY 


THe 








> Pie 








Lente te 
art 





No. 135 


Made of High-Test Metal. | 
New Low List Prices. | 
New Large Discounts to Trade. 
No. 135—List $1.50. Three attractive colors. 
No. 235—List $2.50. Oxidized Silver and Bronze. | 
Beautifully Designed. | 
No. 335—List $2.50. Same as No. 
Memo Pad attached. 


AM. <All 0 ALI aM 
eS SALE €u aa 


135 with 5x8 





50-52 Franklin St. New York, N. Y. 


LEGS“CCOSTUMERS 


LL costumers have 
feet. But not all 

have legs. Sanymetal 
Costumers do have 
legs (although you 
can't see them). 

Here they are: 

All hollow meta! 
welded construction. 

Built to defy wear 
and tear. 

Never tip 
use. 

Up-to-date 
lines in design. 

Base_ cross-locked 
and welded. 

Attractive plain 
color and grained fin- 
ishes. 
These are the /egs that 
move Sanymetal Cos- 
tumers off your floor. 
They're not loafers. 
Let us put them to 
work for you. Ask for 
circular and prices. 


THE SANYMETAL PRODUCTS CO. 
1695 Urbana Rd., Cleveland, O. 


Si 


TRADE MARK US REG 


over in 


modern 








COSTUMER 














The “Aluminum” Pocket Seal 
and other MARKING DEVICES 








POCKET SEALS SPECIMEN IMPRESSION LEVER SEALS 
Cooke Self - inking Numbering 
Rotary Dater Rubber Stamps Machines 








Vm 


METAL CHECKS 


NAME PLATES 





MANUFACTURED BY 


MEYER & WENTHE - CHICAGO 


OFFICE & FACTORY - 24to30 S. Jefferson St. 
LOOP STORE - 31 North Clark Street 
WEST SIDE STORE - 28 S. Jefferson St. 


Catalogue of Complete Line will be sent upon request 





TYPEWRITER 
RIBBONS 


CARBON 
PAPERS 


An Opportunity 


for Stationers 


One of the functions marking a leading 
stationer is the exclusive merchandising of 
quality lines. More than a mere symbol 
of position, such arrangement is evidence 
of recognition by the manufacturer and is 
frequently an aid to greater profits. 

Bucki supreme typewriter ribbons and 
carbon paper have been sold thru dealers 
for over thirty years—always high grade, 
produced by processes developed in life- 
long study of available materials and of 
business requirements—conceded by com- 
petent authorities to be among the best 
upon the market. 

In certain cities Bucki ribbons and car- 
bons are now handled by the leading 
dealer on an exclusive basis. If you are 
interested in establishing a Carbon and 
Ribbon department, specializing in the sale 
of these products, and building a profit- 
able business, better write us; we may 
have a proposition to offer in your terri- 
tory. 


The BUCKEYE 
RIBBON & CARBON CO. 


1458-1468 East 55th Street Cleveland, Ohio 
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colors announcing the removal of the main office and salesroom to 1007 
Second avenue 

Curtis 1000 Inc., distributes a blotter announcing ‘‘Better Envelopes for 
Every Purpose.’’ The blotter has a blue background with red and black 
lettering and decoration 

The Lester Book & Stationery Company, Atlanta, Ga., issues a brace of 
blotters each month. One features the calendar of the current month, and 
the other is entrusted with a merchandising message 








HOUSE ORGAN S 


Paragraphic reviews of current issues from 
the house organ field, classified for convement 
reference 
Manufacturer 

Woodstock, The Typewriter, quoted from The General Electric News in 
reporting on typing awards received by young women in the employ of the 
General Electric Company 

The Paragraf (Pacific Coast Stamp Works) announced that a line of 
trophies for all sorts of competitions had been put on display at its store, 
912 Third avenue, Seattle, Wash. 

Good Times (The Office Specialty Manufacturing Company, Ltd.) is an 
inspirational broadside citing facts to encourage disheartened business men 
The company finds good times by going after them 

Obsolescence was the topic of the August issue of The Leopold News 
(The Leopold Company). It was based on the findings of the National 
Office Management Association, and offered some fine sales ammunition 

An outline map of the United States in It’s Said and Done (Dictaphone 
Sales Corporation) looked as though our country has a bad attack of 
measles. The spots on the map show the location of Dictaphone sales 
offices 

The center spread of The Scovill Standard (Scovill Manufacturing Com 
pany) told the story of copper, from the prospector to the finished prod 
uct, the smelting and rolling being done at the company’s main plant, 
Waterbury, Conn 

The Lyon Standard (Lyon Metal Products, Incorporated) gave a seduc 
tive peek backstage at the Chicago Civic Opera House Steel shelving 
serves to store and classify the multitude of ‘‘props’’ and costume items 
which are required during the season's repertory 

The Emerson Monthly (The Emerson Electric Manufacturing Company) 
showed a novel application of the Emerson electric motor. A unit com- 
bining fan and electric motor is fastened to radiators to speed up circu 
lation of warmed air and to increase radiation 

The picture page in Smith-Corona Sales News (L. C. Smith & Corona 
Typewriters Inc.) included a picture of L. A. Hummer, of Fort Smith, 
Ark., at the traps. He entered twenty-eight events and won but twenty- 
eight prizes. Mr. Hummer is a sharpshooter when gunning for typewriter 
sales, also 

Flaps and Facts (Curtis 1000 Inc.) commented on 8S. 3599, a bill in Con- 
gress which requires a special classification in the Post Office Department’s 
bookkeeping for the loss on penalty mail, franked mail, free mail to the 
blind, airmail, ocean-going mail and free circulation of publications within 
own counties. When these figures are available it will be casier to consider 
the annual post office deficit, and to reduce it 

Flaps and Facts (Curtis 1000 Inc.) commented in the impression that it 
is not possible to recall a letter or parcel after it has been mailed. The 
postal regulations provide the routine by which this can be done, the in- 
dividual identifying the letter or parcel, and indicating where it was 
mailed. If the mailing has been started through the railway mail service, 
it can be intercepted by telegram, and returned 

Write Yourself a Check for Your Ideas’’ in Art Metal Service (Art 
Metal Construction Company) told of a branch salesman who found a way 
to displace order records, filed in box files on wooden shelves. He showed 
how much time and considerable space could be saved by using steel filing 
cabinets and filing the orders horizontally He won his check 

Bates Brevities (The Bates Manufacturing Company) printed a portrait 
of the credit manager, captioned ‘‘She’s the Man."’ Delinquents refer to 

that hard boiled Mr. MeCormack.’’ Miss McCormack does ably the dis- 
agreeable part of the credit executive's work, and she's not hard boiled 
to those who pay up promptly 

The consumers’ edition of The Addressograph-er (Addressograph Com 
pany) presented outlines of addressing systems for utility, for business 
promotion and for specialty work. For each form suitable machines are 
provided, handling addressing in any volume efficiently, preparing sales 
promotion campaigns for the mail, following through to the signed order 

Diamond Star Points (Eberhard Faber Pencil Company) showed ‘‘What’s 
New’ for the fall trade. The No. 754 ‘‘Potent’’ copying pencil for hek 
tographic duplicators was featured. A novel item that brings Faber prod 
ucts to the dressing table is the ‘‘Nailwhite’’ pencil, which is a bleach for 
cleaning under the nails. The point is moistened, applied, and the nails 
are neat. This pencil is short, for carrying in the purse, and provided 
with a point protector 

The Skyscraper (The Shaw-Walker Company) reported how ‘‘small pota 
toes’’ savings in clerical work brought about the Idaho size spud economies 
Rearrangement of working equipment used by the clerical staff of a de- 
partment store saved a few seconds on each reference to charge tickets 
The big saving came in the many operations handled each day, when the 
seconds were magnified into worth while savings that justified the installa 
tion of specialized equipment of modern type 

The Du Pont Magazine (E. I. du Pont de Nemours & Company) pub 





lished ‘Getting Facts from Flights."" Banding of birds, sponsored by the 
United States Bureau of Biological Survey, gives important information 
regarding migration flights, and offers a basis for estimating the bird 


population of the United States. More than 2,000 observers co-operate 
with the bureau in reporting on banded birds. The bands indicate the date 
and place where the individual bird received its identification. If shot, the 
hunter reports to the bureau when and where the bird fell 
Association 

Making Markets (National Association of Flat Rolled Steel Manufac 
turers) commented on the volume of sales of steel filing cabinets. Another 
article showed an installation of G-W"’ steel and glass partitions for 
offices 

Travels with a Price List’ in Rags in Paper (Reg Content Paper Manu 
facturers) illustrated the fallacy of buying on price. After citing several 
instances, the article concludes that “IT must pay the other fellow to put 
his heart into his work ; amateurs cost more than professionals ; something 
for nothing is the oldest gold brick known; the things I save most money 
on are the greatest disappointments.’’ 
Dealer 

Bramwords (The Bramwood Press) used a spirited cover design in two 
colors printed from linoleum blocks 

The familiar Coach slogan The Stationer—a Service Station for Office 
and Home,’’ gleamed from a page of Bramwords (The Bramwood Press) 
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As staple as Ink 
as profitable as a specialty 


Many specialties sell like hot cakes for a while and then die on 
your counter and shelves. Not so with Clarotype. Today Claro- 
type is considered a staple item by over 3,000 stationers and 
typewriter dealers. Yet Clarotype offers you the profits of a 
specialty and, in addition, it is a “repeat order” product. 


cLAR-D-TYPr 


THE MODERN TYPE CLEANER 
For ten years Clarotype has been the “household” word in type 
cleaners. That Clarotype is a necessity is proved by the hun- 
dreds of thousands of stenographers who use it. That Clarotype 
is a repeat item as staple as ink is shown by our records of sta- 
tioners’ repeat orders. That Clarotype is as profitable as a high 


priced specialty can be proved by any stationer who sells it, by compar 
ing costs and profits. Clarotype should be one of your regular items. 
Write us today and let us give you further information. 


THE CLAROTYPE COMPANY, Inc. 
16-L Hudson St. New York 


Makers of Cant-Slip for worn rubber rollers on all office machines. 


















No. C1215 
14Mnches 
High 


12 Inches 
Square at Top 


A new De Luxe square steel waste basket. 


Sides are reinforced with heavy steel 
angles. 


Moulded rubber corners prevent marring 
or scratching other furniture. 


Attractively finished in olive green, 
grained mahogany and walnut. 


Popularly priced for quick turnover. 


Another one of the many Cole Products. 


Write for Catalog and Price List 


COLE STEEL EQUIPMENT CO. 


33 Crescent St., Long Island City, N. Y. 
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HERE IT IS! 


ASK FOR DEALER’S PROPOSITION 


lt’sa“Knock-Out”’ 





SPECIAI 


D&T 
CHANGEABLE 
WINDOW 
DISPLAY 


NEON 





DAVENPORT-TAYLOR MFG. CO. 
412 Orleans Street 
Chicago, Ill. 


New York Boston Detroit San Francisco Los Angeles 


PseseseseseseseseseseseseseseseseseseseseseseseSeses 
A NEW ERA FOR 
DEALERS’ PROFIT 









The Hanna Medel 5 Recorder 


sells to every class of trade, both the large and small business. 





It preserves a record copy of each transaction that can be referred to 
within an instant 









The sale of each register means repeat orders to you on printed forms 
tor years to come 





Let us send you our circular “‘Stop the Leaks, Safeguard the Profits,’’ 
and tell you of our discounts to dealers. 


HANNA REGISTER COMPANY 


General Offices G Factory 


603 East Wasuineron Sr. InpIiANAPOLIS IND USA. 














OFFICE APPLIANCES 


The visible number of The Office Co-efficient (Charles G. Stott & Com 
pany, Inc.) featured Rand visible index equipment in a two-page spread, 
done in colors 

The Honolulu Item (Mercantile Printing Company, Ltd.) credited Robert 
C. Graham with this thought on selling: ‘‘There is not a great deal of 
difference in selling, no matter what the nature of the product. The same 
general rule can be applied—-know your product, and work longer and 
harder than all your competitors, remembering at all times that ‘to sell is 
to serve.’ ’’ 

It just had to come. The blithe and airy descriptions of merchandise in 
Stationery Suggestions (A. Carlisle & Company, Upham & Rutledge, Inc.) 
prompted one reader to return a copy with the notation, ‘‘Just what is 
Business?’ We are wondering if everything handled by the firm is a joke 
Looks that way, doesn’t it?’’ The editor commented on this endorsement, 
showing that the American temperament responds to good cheer and 
pleasantry The closing paragraph said: ‘Our retiring commentator 
quite evidently overlooked this fact: Our merchandise is of such estab 
lished reputation and such sterling value that we can afford to get a 
little gay with it once in a while, thereby winning the enthusiastic ap- 
plause and eternal gratitude of that much harassed expert, the purchasing 
agent."’ 

Internal 

The annual harvest exhibit at Woronoco was described in the Strath 
morean (Strathmore Paper Company). Home gardeners producing flowers 
and vegetables compete for honors at this display 

The Gill-O-Gram (The J. K. Gill Company) announced new store hours, 
with later opening and later closing. It was found that many customers 
could not reach the store in time for the 5:30 closing, so the hour was ex 
tended to 5:45 








EXPORT S$ 





Typewriters 


United States exports of typewriters by countries during June, 1930 
In exports under this classification where the machine is driven by an 
electric motor, the value of the motor is included with the machine. By 
the Division of Statistics, United States Department of Commerce 


Standard, New Portable, New Used & Rebuilt Parts of 
No No 









Countries No 

Austria - an 150 $10,781 155 $6,912 160 $4,254 $230 
Azores and Madeira 

Islands err 8 454 1 36 aoe 
Belgium iaehake 282 17,811 170 >», 250 81 2,656 1,604 
Czechoslovakia 153 8.910 7 252 16 594 351 
Denmark : ‘ 93 5,512 75 2,577 31 1,010 726 
Finland wane 36 2,596 a0 1,800. 304 
France ces . 670 43,919 622 20,536 352 10,112 6,582 
Germany 201 10,819 467 16,392 75 3,414 2,936 
Gibraltar l 7 es : 
Greece eee 12 ees 7 236 
Hungary pars 42 27 100 3,600 137 3,111 
Iceland . 18 1,1! 14 nO4 . 
Italy . oaue ‘ 563 7 595 22,216 202 6,216 1,280 
Latvia ‘ ‘ 17 l, 10 360 
Lithuania ..... , 14 1,020 1 180 ean 
Netherlands one 318 21,140 15 630 122 3,203 2,308 
Norway / 218 16,386 177 6.543 i 190 33 
Poland & Danzig.. 188 12,144 186 7,605 11 1,278 150 
PEE onteceeene 81 5,864 125 1,765 2 60 pues 
Rumania : : 6 se «es 37 1,146 27 
Soviet Rus. in Eur 23 2,065 2 a 6s , nus 
Spain eovecce 595 38,470 72 7,146 339 9,904 383 
Sweden pe 6ounen 366 26 162 20,472 10 300 291 
Switzerland a 32 362 13,712 65 2,402 1,010 
United Kingdom. . 1,673 106,497 758 22.496 545 15,063 16,808 
Yugoslavia and A\l- 

bania . ' 34 2,400 170 6.300... : 
Canada sane 523 $5,368 260 9,830 225 6,221 21,365 
British Honduras 19 1,437 i) 180 
Costa Rica 1 HS 23 
Guatemala 7 591 1 38 ial 
Honduras 12 1,196 9 351 204 
Nicaragua 1 428. 6 90 ‘ane 
Panama 18 3,872 9 369 26 850 118 
Salvador 6 107 sae 
Mexico onabeahes 422 29,285 s78 14,225 ; 1,202 569 
Newfoundland and 

Labrador ‘ 9 See seee one . 
Bermudas anere 6 579 ‘ 1 5 
Barbados i pee vaes in) 180 
Jamaica seseuese 2 193 ones 76 
Trinidad and To 

bago . . 1 332 11 396 
Other Brit. W. I... 2 142 l “0 _ 
Cuba ‘ * 30 2.503 7 2,046 51 1,972 834 
Dom. Republic l 25 
Netherland W. I.. 7 Ol 10 t60 l 20 
French W. Indies 4 280 i 144 
Haiti, Republic of. 2 199 , 
Argentina ooo 1,058 75,612 62 20,812 13 1,178 3,122 
Bolivia ‘ 18 1,339 16 696 115 
Brazil : 239 16,663 261 9.535 15 
Chile 325 27,259 465 18,319 10 528 4 
Colombia . 7 588 15 540 158 
Ecuador 2 112 23 S04 1 140 HO 
British Guiana : l i” 
Surinam se 2 134 l 12 . 
Peru . : ‘ 31 2.366 142 1,759 169 
Uruguay ‘ . ; 119 8.403 70 2,520 112 
Venezuela ueanen 24 1,280 101 1,119 2 110 48 
Arabia ; See l 90 2 SO _ 
British India ; 751 52,578 1,241 14,866 13 1,293 1,101 
British Malaya , 62 4,479 97 3,497 - 
Ceylon Séewes 29 2,031 41 1,489. , 
China : Tr 19 1,444 5 180 = 100 2,805 922 
Java and Madura.. 170 11,675 211 8,621 27 S81 
Other Netherland 

East Indies...... ena ; ai 3 141 Tt 
Fr. Indo-China 16 3,920 24 839 150 
Hong Kong.... ‘ 16 1,250 3 129 17 59 “* 
Iraq 32 2,280 70 2,520 
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IMPROVED - 


FOLDERS 


It is to your advantage to offer your cus- 
tomers the best Letter Folders on the 
market . . . and at lower prices. Finer 
and uniform quality .. . rounded cor- 
ners . . . clearer scoring and low prices 
are the salient features of these folders. 
Tabbed folders made in 4, 1% and 14 
cuts. 


The Warshaw Mfg. Co., Inc. 
35 York St., Brooklyn, N. Y. 


Free samples 
and price 


list sent 


upon request. 














VTRINER AIR MAIL SCALE 


Selected on Competitive Bids by U. S. 
Post Office Department Using 
30,000 No. 9 Scales 





EQUIPPING THE 
SERVICE WITH THIS 
SCALE IS THE GOVERNMENT'S 
MARK OF APPROVAL AND JUDGMENT 


It is entirely built of steel, with a brass beam and poise. 
Each half ounce is clearly cut in beam with deep “V" shape 
notch—attaining easy and accurate weight. | 
Price moderate for FAST SELLING. Write your Jobber for 


Triner No. 9 Air Mail Scale. 


TRINER SCALE & MFG. CO. 


2714 W. 21st Street Chicago, III. 








We also manufacture Parcel Post and Mail 
Automatic Scales used by the Post Office Service 



















“4 TIMELY SALES TIP”? 


Long, Narrow Tables 


No, 2560 


Our line embraces 6 distinct patterns. Dealers 
who are using these tables are enjoying profitable 
sales and adding new accounts from sales of these 
style tables. 

The table illustrated is a very popular number as 
it's used with suites, in reception rooms and 
where there is need of the long narrow table. 
Manufactured in 4, 5 and 6 foot sizes. 





The Quigley Furniture Company 


WHITESBORO, NEW YORK 
| New York City Office, 130 W. 42nd, Room 414 
| 














For the coming holi- 
day season the demand 
for Moore Push-Pins and 
Moore Push-less Hangers 
will be greater than ever. 


Your Jobber can furnish 
Displays and Refills 
promptly. 

STYLE “*F”? DISPLAY, Contains 


42 10c packets of Moore Push-Pins and 
Push-less Hangers. 


STYLE *“*G’”? DISPLAY, Contains 
48 10c packets of Moore Push-Pins only. 


STYLE “L”? DISPLAY, Contains 


150 10c packets of Moore Push-Pins and 
Push-less Hangers. 





Constantly Advertised 


MOORE PUSH-PIN CO. 


113-125 Berkley St. Philadelphia 
Established 1900 
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Feature the clear, lasting impressions 


VICTORY STAMP PADS 


Your trade will appreciate the extra quality in 
Victory Stamp Pads. Made of high grade, long 
wearing materials, inks of brilliant hue and fast 
color. Six sizes, from 2 x 334 inches to 4x9 


inches. 








YOUR OWN BRAND 


can be used to play up your rubber stamp depart- 
ment and to advertise your entire business. All our 
items can be put up under your imprint. Our 
price-list (sent om request) includes many sta- 
tionery items. | 
STAMP PADS INKS MUCILAGE 
PASTE SEALING WAX 





Luther Ink and Stamp Pad Co. 
55-57 EAST PARK ST. NEWARK, NEW JERSEY 





























OFFICE APPLIANCES 


PEERLESS SANITARY LINE : 


PEERLESS 
PRODUCTS PLEASE 


Letter trays and waste paper baskets, all 
sizes, mail and tape baskets, space baskets, 
built up trays, locker baskets, PEERLESS 
paper burners, wire globe guards, office 
partitions, wire guards, etc. SPECIAL 
WIRE GOODS MADE TO ORDER. 


PEERLESS 
WIRE 
GOODS CO. 


2720 Ferry Street 


LAFAYETTE, 
INDIANA 























Polytype 


SIGN PRINTER 
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A word or two with each impression 


Every Stationer can profitably handle the Polytype sign printing out- 
fit, whether or not he regularly carries rubber 
stamp goods. Useful in retail stores, 
real estate offices, restaurants, schools, 
churches, clubs, newspaper offices, etc. 
Single characters or letters, or complete 
words or phrases are easily and clearly 
printed. Phe letters are one inch high 
and, by means of the Polytype alignin 
rubber and locking stick, can be iaaed 
in words or phrases up to eight inches 
in length, thus printing a complete sign 
in one or two impressions, neatly and in 
perfect alignment. For window and 
counter display signs, Polytype offers a 
method superior to that of outfits hitherto 
introduced. Order one today; demon- 
stration will sell many others.  Illus- 
trated folder and price on request. 


HANS H. HELLESOE 


2444 Ainslie Street, CHICAGO 








Show Cards and Signs 
Are Profitable Everywhere 


And they are easily made now Thanks to Coit’s pens, almost 
anyone can do good lettering with just a little practice. Students 
torekeepers, artists, agents—anyone using signs will take to the 


pens instantly Just display them and watch results Prove it by 
sending for the special sales trial assortment, sent prepaid 


THE BRIDGEPORT PEN COMPANY 
BRIDGEPORT CONNECTICUT 
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1930 


Standard, New Portable, New Used & Rebuilt Parts of 
Countries 7) No No 

pe ‘ rane 66 $4,767 45 $1,620 13 $1,682 $65 
I hilippine Islands. . 187 13,128 193 6,948 20 700 557 
Siam ‘ : : ee 13 910 20 720 
Turkey ; see i 300 5 180 
Other Asia... eae ‘ 1 60 on 
Australia 228 15,711 119 4,384 4,261 
British Oceania l 60 
French Oceania l 70 > 180 - 
New Zealand...... 69 4,795 58 2,088 17 Ho4 1,046 
Belgian Congo ‘ 73 4,592 a) 2.057 
Union of So. Africa 175 l 40) 83 3,348 l 37 313 
Gold Coast : 34 1,477 bat 
Nigeria . 7 Oo 35 1,360 
Other Br. W. Africa Xs 326 
Egypt 201 14,070 18 648 
Algeria and 

Tunisia 119 8,330 115 4,240 > 150 
Other French Africa 18 1,312 9 $45 : 
Morocco r 20 1,255 60 2,160 89 
Other Portuguese 

Africa : vee > 350 5 ut. 
Canary Islands ' - ban ios 5 150 
Other Spanish 

Africa , : 13 800 

Total 11,353 $787,015 9,667 $355,230 3,002 $89,423 $71,969 

Shipments from the United States to: 

Hawaii 63 $4,381 28 = $1,104 44 $2,065 $171 
Porto Rico 72 3,968 32 1,163 1 167 . 


Adding—Calculating—Billing—Tabulating 
Machine Exports 
calculating, bookkeeping and billing 


1930. In exports under this classi- 
an electric motor the value of 


adding, 
in June, 
is driven by 


United 
machines, 
fication where 


States exports of 
by countries, 
the machine 


etc., 








the motor is included with the machine. Parts of adding and calculating 
machines are not shown separately. They are included under a general 
classification, Other machinery and parts of,’’ which is not segregated 
for publication By the Division of Statistics, U. 8S. Department of 
Commerce 
Listing Typewriter, 
adding bookkeeping Non-listing Listing 
bookkeeping billing adding adding 
machines machines machines machines, 
Countric Ni No No No 
Austria éKwaedtes ‘ _ $720 13 $2,790 
Belgium saen l $816 3 1,627 76 6,637 
Czechoslovakia © ees 5 2,121 115 7, 895 
Finland n¢hboan , : sane 14 1,5 
France wanes 14 9,384 104 58,311 ... 110 8,43: 
Germany aeeche 8 8,567 1 1,336 ... 92 5,997 
Greece b Gite awa l 22 l Tee vse saws 14 1,260 
Hungary sceeenne ane 1 1,190 . , 3 301 
Iceland ee ; . “ab 0 16 1,089 
i” tevacedsied ess | 5,430 26 14,042 211 18,532 
Netherlands . : . x ef i 35 3,957 
Norway ... ‘ 3 3,508 ... ¥“ 65 3,353 
Poland & D: unzig. 21 14,506 l 165. 107 9,841 
Pe sadesasece . , 7 339 
Sov. Rus. in Eur... l 1,163 : nee 
SED ceedsdecn snes l 846 7 4 540 
Sweden sedbeeed 3 1,871 4 17 1,704 
Switzerland ....... 2 1541 26 77 3,163 
U. Kingdom . » & $2,450 141 115 12,085 
Yugo. & Albania.. 2 2,238 3 3 17 3,813 
Canada . 1 2,976 27 3 60 «6 $322 122 7,911 
Costa Rica 2 ‘ ° ss 12 990 
Honduras sawhe. bee . cide. GO8 ‘ 3 315 
Nicaragua ons : 2 95 
CW ae l 906 ‘ 21 1,440 
Salvador + , ; oecea - wails ones l 105 
Mexico ... ‘ 2 1,827 2 1,629 22 1,650 89 8,423 
Newf. & L abrador. wes . ; ; con 1 105 
Bermudas bd wi ab, ae 1 60 
Jamaica Te ; 340 
Trin. & Tobago 5 325 
Other B. W. Indies ‘ rapes , ons 2 64 
CURB ccs 460s se ‘ . een eo eee 5 519 
Dom. Republic..... ‘ see 6 450 
Neth. W. Indies 3 358 
F. W. Indies : . : ‘ : ; 1 225 
Virgin Islands : ‘ ah . 2 100 
Argentina . 8 8.691 14 6,680 19 3,567 78 6,993 
Brazil ‘ wie 2 1,305 6 3,175 2 150 2 696 
Chile . : . 2 S53 ... —_ 68 8,290 
Colombia — ‘ ‘ ove “ee ee 7 636 
Ecuador . . . . — . . 14 786 
Peru ‘ ‘ . ‘ - 2 225 1 465 
Uruguay ateetes l 658 4 1,f ai 39 2.835 
Venezuela wee l 696 l a ste 31 2,600 
Java & Mi: udura co 4 . , 6 420 28 1,485 
Hong Kong. ; , ted e ribies een l 164 
Japan saeeces : l 1018 ... °° 16 11.400 
Philippine Islands.. +. bad 15 2,010 
Siam ness , : l 7? one , ° 7 
Australia a 20,952 4 -  £ee ates 26 1,750 
New Ze aland. ‘ ; 2 = iat 19 1,785 
Belgian Congo..... ; . see ae¢ TT 1 98 
Union of So. Africa } 92,254 1 270 47 1,482 
Nigeria ve : 80 
Egypt pbbeial , : . se 16 1,266 
Alg. & Tunisia - . 4 Bele ese san 
Morocco bo one l 931 _ see. anee 
Canary Islands ; : ‘ sae i : 5 “525 
Denmark sees 11 4,621 28 1,711 
BOOM vcecesccscs 200 $179,599 418 $224,501 55 $6,604 1,836 $165,161 
Shipments from the United States to: 
Hawaii ssebvenes l $1,325 7 90,880 ... er 2 $155 
Porto Rico 2 Len wee cece ec0 cece 8 611 





Why! 


Double - Coated 
Halco Dry-Blue Stencils 


are a superior product that will produce ex- 

cellent results under all conditions. 
The Yoshino tissue, which is used in 
the manufacture of stencils, is a hand- 
made sheet that lacks the uniformity 
found in machine-made papers. Double- 
coating, which means two separate 
coats of material to every stencil tissue, 
overcomes this unevenness in the tissue 
and assures a uniform surface not to be 
found in single-coated stencils. 
It naturally follows that this method of 
manufacture produces a stencil of far 
greater durability; one that will protect the 
rubber parts of the typewriter and other 


machines—that will reduce type filling, and 
that is very easy to cut and proof. 


Dealers will be supplied at mill prices. 


The: SHALLCROSS COMPANY 


Manufacturers of 


inline Ribbons - Stencily-Papers 
FORTY EIGHTH and GRAVS FERRY ROAD 
PIHILAOELPHIA,U.S.7. 


The 100% use of Shallcross Products—Stencils, 





Inks, and Papers—is a guarantee of excellent results. 















No. 
2401-6W 





PIERCECRAFT label on a chair 
Is a guarantee of wear, 

A guarantee that comfort lies 

In every chair a dealer buys. 


S. K. PIERCE & SON CO., 


A New York 


GARDNER, 
+ MASS. 
San Francisco 


Boston Philadelphia 


—— 


Se. 


> a Se — 
Sar eS 


s 


——— =< 
a ‘ 


oe. . 


— 
Poe 


— 


a, 
eS 


— 











Ingento 


Cutters 


for CARD AND PAPER CUTTING 





NOW MADE 


No. 1. 61% inch blade. 

No. 2. 81% inch blade. 

No. 3. 10'% inch blade. 
No. 6. 24 


IN 7 SIZES 





A SIZE FOR EVERY NEED 


No. 4. 121% inch blade. 
No. 5. 15 
No. 5%. 18 


inch blade. 


inch blade. 
inch blade. 





8316-8340 Bi 
Chicago, 


Manufactured Only by 


IDEAL SCHOOL SUPPLY CO. 


rkhoff Ave. 
Illinois 
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NEW! 


Retails at $3.00 


Handsome 


ARDICO a 


Stands 34% 
tractive 








ARDICO 
Numbering Machine 


6 wheel—5 movement 
the Ardico numbering 
machine is a remarkable 
value Attractive in ap- 


pearance, sound in con- 
struction, prints in clear, 
clean-cut figures, sturdy 


in performance and abso- 

lutely guaranteed. At the 

retail price of $7.50 itis a 

real buy 

Send for our Stationery 
eatalog. 


41 West 25th Street 





ed The dater 
; inches 


The ARDICO All-Metal 
BABY Numbering Machine 


midget model. 5 metal 


wheels with consecutive movement 
only. A fitting companion in size 
and quality to the 


ll-metal DATER illustrat- 
retails for $3.00 also. 
high Very at- 
Send sample order. 























EDWARD P. PAUL & COMPANY 


New York, N. Y. 
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OFFICE APPLIANCES 


Card 


punching, sorting Other 


Calculating and tabulating§ including used 
machines. machines and rebuilt 
Countries No. No. No 
EE, a eee 20 $2,640 ... ae 1 $300 
Belgium Misesteeneeeenas 16 3,959 i $3,800 2 418 
Czechoslovakia Sees cuce 52 Beene ess : 16 3,109 
Finland ine ee seogee 2,184 2 ee cose 
France . : 35 5,862 S 15,210 SS 13,514 
Germany paee saws a 35,374 15 14,163 23 2,388 
Greece aa R . . eee 16 1,716 eee . cece 
Hungary : Seee ene sae ‘ 6 1,430 
Italy ‘ , ‘ 78 16,071 4 3,400 36 802 
DT (<.ckcnmeneensten 2 a ees vee 20 150 
Norway eee 12 rer seks eee Tt 
Poland & Danzig biasees 20 1000 ... eee l 45 
Rumania ... : stose Oe 1,620 
Sov. Rus. in Europe......... l S54 one cia was aces 
ne cxsenae wee babenes 6 Ree ene aeee 5 613 
Sweden : jae 9 2,400 sees 
Switzerland ‘ eens 3 oe ese seve 6 504 
United Kingdom............. 150 Jk. aan nike eth éées 
Yugo. & Albania evecésew ens . 2 410 
Canada ‘on oe 12,311 17 10,358 36 441 
Guatemala ‘ een l 350 : : ° sée0 
Honduras : eseeus 1 350 wane 
Panama _—s ea a” we Kai 2 72 
Mexico — scone 3,878 7 1,438 4 106 
Trin. & Tobago... cone 4 315 see 
Cuba kava ee soce ae 2,166 —e 
Argentina ... » va ee enw 26 2.623 
Brazil ° ‘ ‘ 3 785 31 28,550 
Chile 21 », 102 
Colombia 2 684 
Venezuela 7 1,836 
China ‘ 6 1,760 
Java & Madura 10 900 
Other Neth. E. Indies 2 390 
Japan : : . : se 2.101 . ; , on6a 
Philippine Islands stense ~~ 2 218 
Australia , , 15 3,759 ‘ othe one Seen 
New Zealand... : he 49 See nies 12 72 
Union of So. Africa 12 2,378 
Egypt penevedh webees ous 1 ae onee abe see 
Denmark besenseceecndee 9 wee see sees 16 3,109 
Total , 2*néeosen ews 973 $208,555 88 $77,419 288 $27,515 
Shipments from the United States to: 
Hawaii begebantsebedees 6 $900 =... sont 9 $2,034 
Porto Rico... , ; : sa ee 5 a. see ve és l 12 


Carbons—Ribbons—Filing Supplies Exports 


Filing 
folders, index 
cards and 


Carbon Typewriter 





other office paper ribbons 

Countries forms Pounds Dozen 
A niiintdnewenndnakdnaie $7 ‘ - 55 $137 
Belgium ....... bteaswede 133 283 $189 190 513 
CHOGMOROUEEER ccccccccceces 760 285 189 149 325 
DE, ssstevkdeeebeesoegus 26 652 539 171 412 
DE seteéeecee eneee 35 ss . 36 90 
France ... pie endbed ene 142 2,450 1,411 131 344 
Germany ‘ icone 180 5,266 4,340 897 2,226 
Hungary : pathrene uw a 509 321 164 1,020 
tt sadee we inweas saka 369 1,387 854 677 1,641 
Netherlands shecéueuende de 832 2,656 1,546 320 1,060 
Norway ....... -T 44 1,097 750 64 161 
Poland and Danzig sae sen 575 382 107 245 
POGCUGRE ccccces peseune 15 sua aeee , see 
PEE steccenetecsctectes oe owe sect 17 51 
SEED cecccee beneécaseutes 220 iit ‘ans 174 288 
PY cheeks nae ‘eheniad 642 1,059 929 322 838 
PEEEEEE: cooscoecoecnecas bese 2,107 1,806 164 1515 
United Kingdom . oe eeee 2.579 20.676 16,866 3,283 8.892 
Yugoslavia and Albania......  .... 182 180 165 648 
SD cscneancecadcsvessces BECEE 9,497 5,698 1,540 1,894 
British Honduras pameeneee 91 35 45 re sthe 
Ct Pb ccosseneusencaee 184 as enes 12 26 
Guatemala ......... —a 334 196 621 10 210 
DD ceaneeaeéenséouceced (ae 185 269 59 201 
Nicaragua .. due Leb oed 804 ‘ , sadb 
Panama seeseSecaeseaeee Mee 319 9 41 
Salvador éduéect Sedans 47 12 23 . ans 
SD pies on hesesasse en 3,156 2,391 742 1,617 
Newfoundland and Labrador. 178 389 253 32 88 
Bermudas ....... , beeeene 41 
EGE sccccences 12 a 
SEER, sn ceceiecs pees 786 58 } 21 125 
Trinidad and Tobago........ 337 26 32 110 121 
Other British West Indies.... 87 ; , 1 4 
GE. estiveesun ehese-enene 1,660 2 862 2,732 856 2,268 
Dominican Republic......... 362 
Netherland West Indies...... 1,122 59 104 16 47 
Haiti, Republic of........ _ 280 15 86 
Virgin Islands of U. 8....... 115 5 waite 
Argentina ...... deesdenkuas 1,094 6,943 7,966 1,675 9,865 
reer re 128 ae ; : sées 
Dn (cikebkéteeeekaratees 113 2,034 2,153 823 2,565 
Dn néwshsexedeseceseeesee 883 1,729 1,991 118 444 
Dn ceshdensebebes cxae 522 413 685 2,180 
i 246 aos 12 45 
Peru TT TETTTTLITitTTe tt 461 »96 619 219 R00 
Uruguay ~_ 283 212 134 360 
Venezuela ecateetmened 878 830 1,068 20 52 
I Cs 6 ieee weeded 21 12,624 6,949 4,026 8,461 
Pe cteckket anner 112 72 197 7 29 
Ceylon whewnaneteud 219 156 57 177 
Oo ae dine deohuness 184 1,338 1,421 472 1,590 
Java and Madura........ we 165 405 191 66 152 
Other Netherland East Indies ™ 343 170 
De Gh, .66c6ee8eesne ene 69 282 186 otek 
Sn ceses neeesnbeeeeeeonee 45 28 36 100 
SED We cb eccedecteccecsese 129 28,008 14,123 18 1,106 
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E Offi 
pap > « in several REGAL REBUILT 


Adams Desk Memos ROYALS 


Ln a, 
f 





Approved by the M 





ROUGH TYPEWRITERS 


Stock in 82 Cities 


There is no limit to your prospects for this 


convenient desk accessory. All Makes . - : All Models 
Uses standard wide roll of adding machine All Series _ All Types 
paper—a new surface is always available. 


Special holder keeps pen or pencil at hand. Lowest Prices 
Large soft rubber feet prevent marring the 
desk surface. 


Four colors—brass, bronze, olive green and 


mahogany. 
Order a sample lot—you’ll find they “move” — . _ 
—_—" REGAL TYPEWRITER COMPANY, Inc. 
THE SEYMOUR PRODUCTS CO 524 Broadway, 12-34 So. Jefferson St., 
SEYMOUR. CONN oe 2 ee & , Chicago, Illinois 
New York Sales Office: Room 1807 Chanin Bidg. Cable Address: REGALTYPE, N. Y 




















INK — on tap! 
You’re never out of ink with 
Inklets on hand and a faucet 
nearby. Inklets combine with 


water to make a fresh, smooth- 
flowing ink, in 5 rich colors. 


Will You Accept This 


Every dealer in U. S. Cer- 
tified adding machine 
rolls is really accepting a 
bag of money every 
month. Sales are so prof- 
itable because of the large 
and constant turnover. 









U. S. rolls are made for every pur- 
pose of finest paper for the purpose. 
See for yourself by writing for samples. 


U.S. LACE PAPER WORKS Inc. 
163 Union Avenue 
Brooklyn, N. Y. 


The next time you want | 
to please particular cus- 
tomers — show them and 
tell them about Inklets. 
You'll make repeat sales, | 
never losing through | 





US. 


(Exes 


= 


*Registered U. 8. 
Patent Office 





We'll be glad to 
send samples and . 
outline our dealer spoilage or returns, net- | 
offer ting a neat profit in the Pe 
course of a year. ‘+ 


riers NELECUPSEOO. | | CERTIFIED 













~l DANIELSON, CONN. ADDING MACHINE ROLLS 

















Your trade 
is different 


Quite true—but 
every office can 
profitably use 
these convenient, 
easily moved 
stands and stools. 
An extra typist, a 
special writer or 
many other types 
of office worker 
can be accommo- 
dated. Factories 
and stores use 
them also to good 
effect. 


Descriptive mat- 
ter and prices on 
| request. 
SEARLES 
ELECTRIC WELDING WORKS 
Manufacturers 
1850 Fulton St.. Chicago, U.S. A. 















OFFICE APPLIANCES 


METAL-BILT 
CUSPIDORS 


Welcome Stationers! 
to 
Detroit 








DETROIT METAL SPECIALTY CORP. 
DEPT. 10-7 
DETROIT, MICH. | 


























For that Sales Manual, Catalog, 
Book of Regulations, etc. 


PERFECTION METALS 


Our service is particularly designed for stationers 
who operate their own printing and binding plants. 
Many different types and sizes of ring and post 
binder metals are now being used and because we 
specialize in their production, frequently bringing 
out new metals embodying latest developments and 
improvements, this service is exceptionally valuable 


in its field. 


If you do not have our catalog, send for a copy. 
Besides specifying and illustrating our many stock 
metals, it is a veritable compendium of useful in- 
formation on the subject. 


Loose Leaf Metals Co. 


INCORPORATED 


6816-6824 Arsenal St. ST. LOUIS, MO. 








a 





CHECK WRITER 
MEN? 


Have you seen SPEEDRITE? 







Anyway, it’s just the figure, set-up ma- 
chine you have been waiting for. In- 
deed, it makes the whole world VIR- 
GIN territory again! 








Striking colors—unquestionably the 
most beautiful device in whole ap- 
pliance field. Two color imprint with 
ink reservoirs. Novel payee name pro- 
tection. Sturdy construction, easy 








quiet action. 






AND, for all its quality, beauty and 
value, SPEEDRITE carries the LOW- 
EST distributor cost! 









A collect wire from any REAL check 
writer man will bring mighty interest- 






ing details. 


HALL-WELTER COMPANY 


INCORPORATED 
Rochester, N. Y. 







180 St. Paul St. 
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United States exports of carbon paper, typewriter ribbons, filing folders, 
index cards and other office forms in June, 1930 By the Division of 
Statistics, United States Department of Commerce : 


Filing 
folders, index 
ards and Carbon Typewriter 
other office paper ribbons, 
Countries forms Pounds Dozen 
Philippine Islands......... $1,314 15,265 $7,009 72 $433 
Dt techs eehae 108 79 ~T once 
Turkey ; : 16 106 1,035 
Australia i + 95 8,034 4,482 681 1,547 
French Oce ania. ase ee : 4 s 
St Ga whsense seseces 90 753 07 214 666 
Belgian Congo......... ; ‘a ca en 108 259 
Union of South Africa 05 1,523 1,227 514 1,758 
Gold Coast cect he . ; min can 24 38 
ES ae daen well thw &< 63 is 96 322 
Algeria and Tunisia......... : 201 138 176 390 
Liberia ... —_ : 37 42 aan peed 
Other Portuguese Africa 269 pean secs TT oes 
Canary Islands sees ' sa — S60 13 53 
BUOD  .c ccccccscsasedeces ce ee 22,400 $64,483 
Shipments from the United States to: 
ae ee 1,006 $1,021 6 $30 
. fae vee 862 477 51 227 
Writing Instrument Exports 
Refillable 
pencils and Metallic pens, 
refill Other pencils except gold Fountain pens 
Countries leads Dozen Gross Dozen 


United States exports of writing instruments during June, 1930. By th» 
Division of Statistics, United States Department of Commerce 


Austria ... ais $3 1 $ 36 
Czechoslovakia . 431 alia Sena _ 75 1,646 
Denmark [ehecen ae 6,303 $770 ouie sees 285 6,573 
eer sconce Eguee $620 : cess 
OEE cccaccccse. Meee 822 206 Te ‘oon 58 169 
Germany as ees mee 360 330 100 125 333 2 800 
Italy ... - 1,246 3 21 9 3 6 163 
BE soe Ee 300 21 sues aren 34 940 
Norway hecesnt 108 oe sees anes cece oes 
Pn. casseease dani . ‘ver javs ike ina 5 77 
ad cei aks 51 132 Sere ye 9 49) 
a inbe 516 288 on on a ane ease 
Switzerland ...... 1,990 aint rT: ene noha 434 7,389 
United Kingdom... 15,733 8,802 1,878 47,312 41,998 1,875 21,335 
COED scwsvis . 6,066 110,133 37,540 1,687 913 759 1,459 
British Honduras. . SEY 8 5 5 6 mas 20% 
Ce Mcéecece baba eae ‘aan wha sees 11 298 
Guatemala ....... 214 619 207 144 84 66 761 
Honduras 150 1,886 564 18 19 58 463 
Nicaragua tha 3 1,020 202 110 66 bee cane 
ar 545 8,522 1,863 22 21 125 4,006 
Salvador me 213 606 260 ae Te 23 854 
BERD ccccccccse B,96R G6,502 5,812 103 61 507 5,488 
Newfoundland and 

Labrador ...... 385 19,649 2,703 wa wie eames 18 132 
Bermudas ........ 7 66 35 ee eas 2 81 
PD. «6608 wes 2,424 110 oe eaee ee stun 
SIN 4.5 ccna 159 205 121 oeee sone 1 39 
Trinidad and To 

aS 72 33 
Other Br W 

i arr indi 132 39 snes iiaeeh he one 
GD éveenesasene 2.440 58.769 8,749 1,313 989 237 822 
Dominic an Repub- 

 .<éeatene cane 39 $44 97 even eee 33 114 
etheslana w. 

a 224 262 254 oaee eee 104 818 
French West 

Indies . aes 18 anita noma nem 8 144 
Haiti, Republic of ‘ 136 144 re intial dons ous 
CC ae 3,038 1,344 602 joes — 27 8,703 
DE scaskiuswe 223 Kade aiuce peat 98 446 
Brazil Sere 718 6,396 945 173 209 655 4,845 
Ser 2.305 16,151 5,301 Sess coon Ee 8,428 
Colombia ........ 756 3,643 686 beue ee ou 53 1,522 
Ee , 7,200 390 ius ao oh 1 68 
British Guiana.... , 120 53 anes noes es — 
EY Son's bed wee sees ‘ tds vee owne 5 96 
PUSROMRT ..cccces ail 180 26 7 es — eames 
, 245 3,660 397 197 137 140 679 
Uruguay 1,216 8,796 828 ——e re 92 1,070 
Venezuela i. 1,433 7,135 946 100 56 147 2,040 
British India.. ee 1,373 1,836 581 eves oeee 693 9.520 
British Malaya . 27 1,879 636 = = 8 165 
re ee 96 . ine aaee as 393 1,434 
Gn. eéeaekaéoas 2,121 7,136 3,163 2,671 1,644 1,563 15,594 
Java and Madura.. R88 ose nese 228 164 135 4,285 
Other Netherland 

East Indies..... 223 Te a Jiu 3 62 
Hong Kong....... ‘ 10,830 1,657 yeas neue 4 64 
ee . 3 2,022 836 enue sven 2 42 
Kwantung .. 37 + ae heed amie 1 59 
Philippine Is lands. 713) (47,075 9,638 795 401 882 5,430 
nh ass,eecuns es 82 600 75 seen seee 30 850 
Australia ee °° a * 2.467 paw seas aR 2,785 
British Oceania. ws 23 Te oF sewe 3 64 
New Zealand..... 1,756 312 104 cael sues 54 1,156 
Union of South / 

MEE eacaciasce O00 5,022 671 461 296 126 3,796 
Other Br. So 

DG nekaceass 7 264 128 
Other Portuguese 

Gn. aasantene — 25 56 osee eece eees osee 
Canary Islands.... &3 edae 6 bs Saee aos 11 518 

a eer $64,106 448,456 $92,478 56,688 $47,812 12,217 $130,818 






































The Famous Argus Line 


Calendar Clasps, 
Typewriter Erasers, 
With or without Brush, 
Paper Clips, (3 Sizes), 
Pen and Pencil Clasps, 
Argus Sanitary Moisteners 


Ask your jobber for Prices and Discounts, or write 


ARGUS MANUFACTURING COMPANY 


1134-44 North Kilbourn Avenue 
Chicago, Ill. 
DEALERS: Write for beautiful counter easel 























Build Business With 
Book Form Cards! 


They are working for hundreds of other 
printers — why not let them work for you? 


THE PRINTER who prints nothingbut _ require no binding or stitching. We will 

ordinary business cards is only an ordinary supply you with these leather cases, in 
printer—and the printer whocan furnishthe different styles and grades, in which the 

vb deo daats henadecthoumaaies cards are kept crisp and fresh. 

is along step ahead of him. PRINTERS” SPECIAL GRADE Profit on these cards and 


You can obtain these SAMPLE ASSORTMENT LOTS cases will average you 50 
blank scored cards direct 200 Cards, Business Size $1 per cent. Capitalize on the 
from us, ready for print- 2 Lever Cinder Cases demand for them! The field 


ing and inserting in Patent ae fr. pele Rag ee 
ing 15 or more, which SSS m a years is unlimited! 


Write today for sample assortment of cards and cases 
The John B. Wiggins Company 
Established 1857 
1152 Fullerton Avenue, CHICAGO 


WIGGINS 


om CARDS aammamut 
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Letter Trays 
Letter Baskets 
Waste Baskets 

Mail Baskets 


Filing Hooks 





Worcester Wire Novelty Co., Inc. 
540 Hearst Tower Bldg., 


Baltimore, Md. 


Baskets and 
Trays retinned 


after making. 


All Trays come 
with rubber 
feet attached. 


a y 


ify 


Write é 
for Catalogue 


Ph A eh = “way 


YO Rd 
< yg Fs 


5 































Copy Book Holder 


A portable device for holding 
stenographer’s notebook or 
copy. Shelf may be tilted to 
any angle. Equipped with 
adjustable line indicator and 
spring clip leaf holder. Base 
is weighted to prevent top- 
pling and has protected 
rubber ring to prevent 
marring of desk top. 


Glass Mouthpiece 


Made of clear crystal glass, with 
threaded metal section for screw- 
ing into transmitter front. Easy 
to keep clean. 





State and 64th Sts., Chicago, U.S.A. 
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Refillable 


pencils and Metallic pens, 


refill Other pencils except gold Founta 
Coun leads Dozen. Gross Dozen 
Shipments from the United States to: 
Hawaii . F $342 12,188 $3,621 34 $ 29 16 
Porto Rico eee l4l e° . cece . . 19 


Metal Office Furniture Exports 


United States exports of metal furniture by countries during June, 


By the Division of Statistics, Department of Commerce : 


Bank and 


safety 


Safes and 
cabinets, 


tire deposit office 

and vaults furni 

burglar and ture 

Filing cases proof equi and fix 

Countries No No ment tures 
Belgium ieee 177 $4,874 a ai $264 
Czechoslovakia , sO 2,950 l $265 eeee 
Denmark . : 70 2,258 l 100 ane 374 
Finland : ‘ : or 136 
France . 2 . s4 Hoo 3 124 1,288 
Germany 6 332. =«t. , 1,462 
Greece ‘ 53 1024 . : : 78 
Hungary , , . 
Italy es 152 3,833 13 185 ° 380 
Latvia 2 125 
Netherlands A 222 8,051 1 120 $330 666 
Malta, Gozo & 

Cyprus on ° sone . 
Norway : 93 3,840 8 723 1 
Poland & Danzig ‘ , 70 
Portugal : 77 Sie sess : . 109 
Rumania , 28 948 
Spain ; 223 6,294 187 9,163 2,417 
Sweden 206 9,034 2 94 91 
Switzerland : 9 167 l 111 342 
I Kingdom ‘ 667 25,002 72 6,512 : 7,356 
Yugo. & Albania.. 20 re) $6 
Canada 92 11,839 269 8,410 5,747 7,861 
B. Honduras , 

Costa Rica ‘ 2 152 

Guatemala . 2 72 7 253 ; 
Honduras 6 209 3 500 ‘ , 31 
Nicaragua 2 374 ; 

Panama 0 1,696 28 1,414 1,477 
Salvador 2 159 i 4100 7,542 198 
Mexico 295 10,093 21 1,885 $3,545 5,134 
Newf. & Labrador 6 162 : 53 
Bermudas l 12 2 66 10 
Jamaica ‘ . i 160. 653 
Trin. & Tobago 7 220 6 658 20 
Other B. W. Indies 6 27 I 34 

Cuba . 197 1,449 > 962 : 1,805 
Dom. Republic ‘ ; 227 dbus 9 
Neth. W. Indies 24 1,000. , 63 
Haiti, Rep. of ; ; 60 ” 875 os 
Virgin Islands ‘ eo 1 100 ; 
Argentina , 59 12,205 124 6.258 6,126 1.803 
Bolivia . 29 xo0 l 102 

Brazil 346 13,918 8 1,340 5,667 
Chile 189 6,224 21 811 269 
Colombia 97 2,869 ; 2 23 
Ecuador ‘ 29 1,013 10 597 90 
Surinam 2 3 

Paraguay : 10 245 

Peru ‘ 9 385 2 g25 122 
Uruguay : 29 1,125 l 61 , 105 
Venezuela 25 877 2 95 1,093 
B. India 106 2,922 l 8 934 
B. Malaya 1,029 
China . 6s 3.561 5.704 138 
Java & Madura 138 3,490 l 93 126 
Other Neth. E 

Indies 1 172 ; 9 
F. Indo-China 333 
Hong Kong , 7 182 5 905 $038 
Japan 0 x60 - 122,353 1,220 
Kwantung ; 39 935 
Palestine 14 398 
Philippine Islands 348 8,661 223 8.359 607 
Siam : : ‘ , . l 36 
Australia 15 136 294 
B. Oceania : l 24 . 
b Oceania 1 5 
New Zealand 26 1,565 89 
Belgian Congo.... 12 330 
B. E. Africa ‘ 23 767 
Union of So. Africa 193 1,938 1.094 
Other B. 8S. Africa eee 1 164 
Nigeria , e ‘ : : 
Egypt . eee 245 7,276 32 
Alg. & Tunisia 252 2,491 
Morocco ; 10 
Mozambique ‘ 22 552 l 204 
Other FP. Africa ; 135 2 64 
Canary Islands 6 137 

Total . 6,013 $182,455 1,096 $53,697 $154,385 $51,584 

Shipments from the United States to: 
Hawaii , pa 186 $5,995 40 $1,772 $3,959 $3,810 
Porto Rico ee 17 1,183 54 2,205 2,561 
OS - 


Japanese Importation of Pencil Wood 


Commerce Reports] Japanese imports of pencil cedar In 1929 


2,109,480 board feet. 
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$268 


n~ 


10.810 


$90,731 


$5,844 


6,579 


totaled 
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BALTIMORE INDEX MFG. CO. 


(Specialists in Metal Tab Guides) 
AN ASSORTMENT OF FIVE COLORS 


RED BLUE - ORANGE - GREEN BLACK 


Your Name Can be Stamped in the Metal Tab 


WRITE FOR oe 112-114 S. Calvert St., | 
PARTICULARS Baltimore, Md. | 


SLE LE! LE! Et Pt LMM 
ie SSS Se SS SS SES SS SSE = 
” 
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: Christmas 


' Greeting Cards 























i! Social and Business y | 

‘ Personal Greetings ; | D I E M E W 
i Our Sample Book of Personal greetings ) | PRODUCTS 
i! show over one hundred samples, these sam- AY Always Convenient 
i ples with price list covering your name en- i) 


Everyone in business needs these 
durable envelopes for filing, mail- 
ing and carrying records, mem- 


i graved on card if desired will be gladly sent 
i postpaid. 





ii , 
s; Commercial Greetings oranda and various papers. In 
i! window or counter, these envel- 
i! we show a large variety of cards, Folders opes displayed in actual use, 
i! and Calendars for 1931. Samples with price — th : ir ages 
nf) li id | against loss, misplacement or o 
i? ist sent postpaid prompt a 

i a ee literation. 

\. 

it Order early while stock is complete Ask for samples and catalog 

i! December delivery if desired No. 30 

i! 

i! The American Embossin3, Co. John F. Diemer Co. 

nt Established 1869 


‘ 
t). 192-96 Seneca St. Buffalo, N. Y. 519 Broadway 


New York, N. Y. 


























Expand your ribbon and carbon business with 
meritorious products at small investment. 

A business built with TYBON RIBBONS 
and CARBONS is built 
on the solid foun- 
dation of quality. 





Our latest booklet, “YOUR OPPORTUNITY,” shows the way. 
Send for a copy and our new special offer NOW. 


“HIGH QUALITY” 
TYPEWRITER RIBBONS AND CARBON PAPERS 
TYBON CORPORATION 


1026 FILBERT STREET PHILADELPHIA, PA. 
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RIBBONS 


Dealers 


Sansom at Tenth Street 


U. S. TYPEWRITER RIBBON MEG. CoO. 






ESTABLISHED 1895 


Inquiries Solicited 


CARBONS 


Philadelphia, Penna. 











LISTO Choice of a Million Users 


....» The Friendly BUSINESS PENCIL 
for Every Pocket—for Every Desk 


N the Listo exclusive center-turn with the locked-in mech- 

anism—Aere is perfect balance. Its slender, aristocratic 
barrel of non-metallic material, such as fine fountain pens are 
made of, gives—light weight. The “‘easy-grip” of its knurled 
lower barrel completes positive assurance of the ut- 
most comfort and relaxation—greater writing ease PRICED 
than can be obtained in any other mechanical pencil. LOWAT 
Made in a variety of colors and color combinations. 50c 
Leads all colors. Address Dept. G. 


LISTO PENCIL CORPORATION 
ALAMEDA, CALIFORNIA 


Eastern Distributor: C. P. Willems, 202 S. State St., 
Chicago, Ill. 


EASY-GRIP - - - - CENTER-TURN 








Gardner’s Pull Tab Leather Lines 





Card Cases, Bill Folds, 
Playing Card and Cig- 
arette Cases. Keep 
contents absolutely 
clean. Easy to get at. 





GARDNER'S HOT 
GOLD LETTERING 
MACHINES 








Write for Samples and 
Prices 


P. A. GARDNER 
LEATHER WORKS 


709 Pine St. St. Louis, Mo. 





PUL TAR CARO LAS 


MAR KILO 


CELLULOID 
ENVELOPES 


have the welded 
reinforced flexible 
edge seams. Ex- 
tra strong and 
finished in appear- 
ance. (Patented 
processes. ) 






















are made in all ring-book sizes. 

MARKILO INDEXER Strip (blank-label) ready-to-cut. 
Transparent signals, card cases, etc. Sample on request. 

The Dozen System vs. Decimals, Booklet Mathamerica 25c 


Markilo Co., Mfrs., 936c W. 63d St., Chicago, U.S.A. 


MARKILO Envelo 














Better Protect 


| 
EILIN. 


Generally acknowledged as the 
mark of Quality Protection. 





Universally recognized as Better 
| Protection. 
| 


The Meilink Steel Safe Co. 


| Toledo, Ohio 























Sell your customers the best pencil money can buy. 
If you don’t, someone else will. 


A pencil of superior quality that you can be proud to handle 
and that will bring customers back to your store. Made of 
finest Southern Red Cedar wood with perfectly graded leads in 
5 degrees of hardness. Commanders are hexagon shaped, 
finished in yellow with long HEXAGON gilt tips and red 
erasers. Packed 1 dozen to a box; % gross to a carton. 
Moderately priced; big sellers; big profit makers. 


SWAN PENCILS 


SWAN PENCIL CO., Inc. 
221 FOURTH AVE., N. Y. C. 
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SIMONSON 


For Vertical Letter Files, Ledger 
Check Files, Are 


NONE GENUINE UNLESS STAMPED U. S. 
PATENT NO. 794,749 ON METAL TIP. 











PATENTED 
METAL TIP 


122 S. itheidiaaal ere Chicago 


GUIDES 


Posting Trays, Card Systems and 
Indestructible 





Send for Free a and 


ers’ Discount 














L: is not merely chance that the trade looks 
to us for the latest and best in loose leaf, 
magazine, catalog and periodical binders. It 
is because our many years have been devoted 
to the development of the best. 

You are welcome to our catalog that you may observe 
for yourself. 

ENDLOK PARTS COMPANY, INC. 
200 Hudson Street, New York 


Roger A. Simonson & Co. Manufacturers 








**Steel-Strong’”’ 


The Quality Line of Coin Handling Supplies. 


4 Styles Coin Wrappers 
2 NYau(s, Bill Straps 


Coin Bags 


Coin Storage Trays 


Coin Bag Seals 


; p 
Seal | resses 


Manual Coin Counters 


Currency Racks 


Handy 





exclusively through dealer 
Wits ir Gnas Edeleemno tia Once 


The C. L. Downey Co., 943 Clark St., Cincinnati, 0. 


Tellers Moisteners 
emnlihis Cabinets 

















SINGLE FLUID 
ERADICATOR 


FROM 1 BOTTLE 
ONLY 


A 6 rad? ba Hundreds of thousands in 
’ One fred | () r 
- Eradicator daily use round the world 


Gal] TRY IT 
4 ey) , “4 Send 25¢ for One Large 50c Size 
a 7 TRIAL BOTTLE 


INK-OUT MFG. CO., INC. 
MONTCLAIR, N. J. 





Remenes Perk | 








yi ent ¢ other 8tO 
w,? amen, clot * 

~ myry to bovTr 
Senne = ome 



















Style Two-Bottle Eradicators .d 
* 





DEALERS WANTED 


for a patented typewriter 

cushion key, with advan- 

tages and merits no other 

key possesses. You'll get 

MORE key business by 
selling 


The Master Key 


(No Rubber to wear out) 
Write for Samples 
and Prices. 


Speed Key Mfg. Co., Inc. 
29 Columbus Place 
Brooklyn N. Y. 








Gradually Displacing Old 
p ernie n -—<—-—<— oe oOo ee 








**Make Your Show Windows 
Pay Your Rent”’ 

“Don't Forget! Vany Sales 
fre Made on the Sidewalk.” 
ONKEN TOWER Merchandise Dis- 
players make Window Trimmings 
Effective and Easy 
ONKEN TOWERS are Wonderful 
for making quick changes in your 
window. 
ONKEN TOWERS have inter- 
changeable Features, Two-in-one, 
ONKEN TOWER Merchandise Win- 
dow Displayers are made in 5 sizes 
from 27°’ to 48’’ high and 12’’ to 
36°’ wide. 
ONKEN TOWERS range in price 
from $6.00 up and made like « 


W rite for Description Matter No. 24 
——— 


THE OSCAR ONKEN CO. 
624 W. 4th St., Cincinnati, O. 














AT LAST! 


THE PERFECT 


STAMP PAD 











DRI-AW/T 
Stas 


-PAD- 


GAR VRD KM ROOTAC™ 
eA 


a 
EN 


—— 





Ink dries immedi- 
ately on paper, 
but pad remains 
moist indefinitely. 
The only pad 
suited for use in 
tropical countries. 


Rubber Stamp Ink 
Daters 
Numberers 
Rubber Type 
Toy Printers 


‘FULTON SPECIALTY COMPANY 





ELIZABETH, N. J. 
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RELIANCE PENCIL CO. 


) Broadway, New York 
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One of the most 
practical little card- 
_ holders ever turned to use 
Fits under packaged goods or 
holds cards, large or small, perfectly balanced on tables, counters 
or in show windows 

EXHIBIT: National Business Show. week of Oct. 21 at Grand 
Central Palace, New York. Display Fixtures & Business Equip- 
ment. Visit us at Booths 108-109 


THE ORTHWINE MANUFACTURING CO. 
438 West 37th St., New York 
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A Distinctive Line 
that will hold your trade 
TURNER & HARRISON 
STANDARD, SILVER-ALLOY 
and GOLD-PLATE PENS 


Smoothest, slickest pens made 


Catalog on request 


TURNER & HARRISON PEN MFG. CO., Inc. 


Established 1876 
PHILADELPHIA, PA. 


IMPRINT PENS A SPECIALTY 
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~ AZORA 


Azora air cushions and twirlers, two 
highly practical accessories, are mak- 
ing typewriting easier for thousands 
of users. Sales, both new and re- 
placement, are large. Write for prices 
and discounts. 





AZORA RUBBER CO. 


54th and 20th Streets 
CICERO, ILLINOIS 


Above Below 
THE AZORA THE AZORA 
TWIRLER AIR CUSHION 
RING (Cross-Section View) 





PAT. DECEMBER 21, 1915 














Elliott-Fisher 


Flat Surface Accounting-Writing Machines 


Product of Underwood Elliott Fisher Company 
Distributed by 


General Office Equipment Corporation 


342 Madison Avenue, New York City 


“Underwood, Elliott-Fisher, Sundstrand 
Speed the World's Business” 








BOEHNER 


Improved 


CARD HOLDER 


Stationers and printers 
use it to build up their 
volume on business and 
personal cards. It takes 






nun Base Co 





LEATHER NOVELTIES 












the regular loose cards, JT w«cce Goewnee 

holds them firm, keeps > 

them clean Holds 

one as securely as a " — 

full case Imported morocco binding—metal parts highly 
nickeled—28 different sizes. 

We manufacture leather novelties only—we do not compete 


with engravers or printers Please mention size in asking 


for prices 
Address, Department OA, 


Improved Boehner Binder Co. 
142-1 


Fox Street Aurora, lllinois 








Rand Mak-ur-own 
== == Index Tabs 





Offer unusual opportunities 
for profitable sales—national 
advertising brings customers 
to your store. 


Write for details of intro- 
ductory offer including at- 
tractive display and stock 
cabinet with $4.50 worth of 
merchandise—FREE. 


Get this display and stock 
cabinet REE 


THE VICTOR SAFE & EQUIPMENT CO. 
MARIETTA, OHIO 








Sell This 


A bathroom or health scale 
that can be sold for $12. At- 
tractive, with appealing 
lines. Colors:  six-spring 
mechanism—250 Ibs. capac- 
ity. This scale cannot tip. 
4 Write for prices on this 
4] popular item. 


Hanson Scale Co. 


525 N. Ada St., Chicago 
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XTRA—Just out! 


CONFIDENTIAL WHOLESALE 
CATALOGUE No. 650 


24 pages full of information. . . . Information and Prices 
on ail makes of Typewriters, Adding Machines, Calculating 


Machines, Duplicating-Addressing-Folding Machines, etc. 
Write, Phone or Wire for your copy today! 


pPELIABLE 


Typewriter &Adding Machine Corp. 
"All That the Name Implies" 
303 W. Monroe Street, Chicago, Ill. 
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Efficient and economical. 
Will keep correspondence 
and papers always on hand 
and properly arranged. The 
most efficient desk file on 
the market. Made in four 
sizes. A very profitable 
item for stationers. 
















Stanley R.Bristow 
24 Central Ave.West Orange,.N.J. 





MEET THE DEMAND 
Profitably 


In Apex, Summit, and Xtragood, the dealer has 
three qualities of ribbons and carbons to offer 
customers which cover the whole gamut of 
demand. In the supreme test of use, Union 
Ribbons and Carbons are in the front ranks, 
continually creating profitable business for 
Union dealers. Do you wish to meet the 
demand—profitably? Write us. 


UNION RIBBON & CARBON CO. 


and Laurel Streets 
PHILADELPHIA, PA. 


Front 










Thousands 
Use Harvey's 


AUTOMOBILE EXPENSE 
BOOK 
Big Profits 
Get Your Share 
It Repeats 
SEND FOR A SAMPLE 


FRED W. HARVEY CO, 


206 E.Genesee Syracuse, N. Y. 











Quick Sellers— Big Money Makers 


HORN 





Boa 
Write for Prices and Special Discounts. 


W. C. Horn Bro. & Co., i 200 5th Ave., New York 


“Instant’’ Desk 
end Handy Files 


with pasteless et pages for 
news clippings, striking advts.. 
etc., instantly ble 

Albums for Every ‘Purpose 


Au ph, Camera, Portrait, 
Pos Dise Record, Greeting 
Cara, Memory Address Books. 
Handsomely "* inustrated School 
+ sae Diaries. 

ammon, Scrap Books, 
G — Double Genter Bridge 


rds 
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« SELF INKING 
STAMP PAD 


pee te | RN PAD UPS Ww 
9UR ONLY SOLO | INK ON Fi 


Recommend SOLO for perfect rubber stamp impressions at 
Cannot become flooded—insures first-class service 
from rubber stamps under any atmospheric conditions, Not 
a felt pad—the secret is in the self-inking ribbon. 


PEERLESS CARBON & ew og MFG, CO. 
476-478 Broome Street, N. Y. 


sa 





Tee SBS RB SESE BREESE RRR RRR RRR SPSS SI 
Seeeeeeeeeeseeeeeeeeeeee eee eee 








“Like 2 Pens for 
the Price of One” 


Convertible for Desk 
Convertible for Pocket 


Means 2 Sales 
Instead of One . 


Free Pen Taper With 
Desk Base Means Poc- 
ket Pens Serve Double 
Purpose Give Free 
Outer Cap (With Clip) 
With Every Desk Pase 
Sold. The Only “Con- 
vertible’’ Fountain Pen 


fan ee eee ee en 
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Slip off the Taper 
Slip onthe rocket Cap 








Taper and Pocket Cap 
with Clip Free wit 
Each Desk Set 


if 









“Slip off the Cap— 
P. Slip on the Taper 





**Go Exciusive 
with Parker"’ 





Framed or x 
Unframed 















20 VESEY STREET 





Dealers write for catalogue 


N. Y. SILICATE BOOK SLATE CO. 
















NEW YORK CITY 
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adjustable 


This handy 
file is ideal for all 


kis 
fol 


small books, etc. 


th 
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reference. 
to last a lifetime—easily adjustable—felt pads protect the desk 


surface. reference file is re- 


qu 


IFR 
desk 


racks 





desk 











ids of papers, 
ders, circulars, 





at demand 
ady and fast 


Built 


No. 4 Base 
Partitions 5” 


Used everywhere a quick, handy 


ired, . 
Send for descriptive circulars and discounts. 


Improved File & Rack Company 


86 Park Place New York, N. Y. 


e”x10" 
high 
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Solid Bronze Signs 


Write us about our line of high grade solid bronze SIGNS, 
NAMEPLATES, DESK SIGNS, TABLETS and the liberal dis- 
count to dealers. 

We will give you full cooperation in furnishing free sketches, 
special designs, etc. You can be sure of prompt service. 
UNITED STATES BRONZE SIGN CO. 
Office & Factory, 231-233-235 Centre St.,. NEW YORK CITY 

“Where the best costs less” 
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H. H. COLLINS 
INK ERADICATOR 





The Original 
Best By Test 


Small size retails for 25 cents Large size retails for 35 cents 
Attractive display cards with every dozen. 
At all Jobbers or 


H. H. COLLINS INK ERADICATOR CO. 
1325 GRAND STREET HOBOKEN, N. J. 
Send 15 cents for Sample. 

“A little drop of ink 


of makes millions think” 


Collins Ink Eradicator 
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LOOK 


FOR THE 


TIP TOP 


3sizes 
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Trane (ARN 
—the guide to qual- 
ity im paper clips 


: : : made of bress 
or steel. 
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Sample display 
carton for Sta- 
tioners. 


NO.2 
N. 











Syracuse, 
Ltd., Toronto 


TOP MFG. CO., Inc., 


Brown Bros., 


THE TIP 
Canadian Agents: 
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ROSCO 


The Vis-A-Memo 
Desk Pad 


with facts. 


Ravenswood Office Specialties Co. 
1800 Newport Ave., Chicago 


every one at 
a desk a user 
—face to face 


Desk Necessities 


‘s 





For Quality in Felt 
Top Cushions 


Esco is the original in felt top chair 

cushions and pads. From the begin- 

ning, ithas been noted for the qualitv 

of materials used. And that quality 

has been consistently maintained 
Price list on request. 


| Economy Products Corp. 
2901 Indiana Av. Chicago 
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pete “. Merchandising 
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| Fable cncwinne 
$11.50 LIST 


F- Liberal discounts to Office 
Supply Dealers on this and 
other 

J TYLER STEEL 

STORE FIXTURES 

= including Shelving, Counters, Por- 

| Modet “Nn” table Display Stands, ete. 

\ Table 


COLORS 


TYLER SALES Red Mahogany 


(ne ee ‘Stays 






Fix TURE co. Brow - . au sreri ROLLING DISPL ay 
Mahogany 
Muskegon Heights, ys Green SALES RACKS 
Jade Green 
Mich. Gray Blue 





FREE 
HAND 


Reg. U. S. Pat. Off. 


It Can't Slip Out 
Until You Release It. 
That's the Free Hand 
binder—a handy little 
device, requiring only 
one hand. Papers are 
held securely until 
wanted, then released 
at atouch. The Free 
Hand is thoroughly 
practical and needed in 
every office. Ask for de- 
scriptive price list and . 
stock sizes. —= 


FREE HAND BINDER CO. 


227 PEARL STREET 


























NEW YORK, N. Y. 
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“CARTON-PAKT”’ 
&! 

GUMMED SEALING TAPE 
— is our very distinct and favorable method of packaging 
) and marketing Gummed Tape 
( It constitutes three (3) bundles of KRAFT or COLORED Tape, either 

plain or printed, 35 Ib. 500’ to roll or 60 Ib. 350’ to roll, wound gummed 
, side out, in either 44", 4", 1”, 144", or 149” width rolls 
) All bundles of course are packed 30” high. 
$14.40 per CARTON of KRAFT TAPE 
$18.00 per CARTON of COLORED TAPE 
( Assorted widths if desired) 
GUMMED TAPE ¢ BEVIE 
(173.177 LAFAYETTEST. N.Y¥.C. U.S.A. 
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REBUILT 
MIMEOGRAPHS 


Every Mimeograph we rebuild is 

absolutely guaranteed. In our 

twenty-six years of experience we 

have learned how. All models 

completely rebuilt. Investigate 
now! 


MIMEO SERVICE BUREAU 


132 Nassau Street NEW YORK, N. Y. 
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STOP evediiiinc NOISE 








Made for L. C. Smith, Remington, Royal and Underwood 

typewriters. 
hen ordering state make of machine. 

Saves repair calls, does away with desk drumming, makes 
typewriter more quiet and snappy. 

The typewriter is quickly and automatically attached and 
as quickly removed, without tools, from the desk. 

Sold at all offices of The L. C. Smith & Corona Typewriters, 
Inc. Ask for trial. 

Dealers write for liberal proposition. 


Smith Noise & Shock Eliminator 
303 Kellogg Street Syracuse, N. Y. 











| Loose Leaf Ring 










No Large s Brass 
Joint to Tear Nickel Plated 
Paper FIVE SIZES 


Inside Diameters 
4"—1.35 Per 100 


Open Easily, "= SO 





1 as | .75 oe o 
Close AF 14%" .65 o “o 
Securely + ‘so “ 





For loose leaf books, binding reports, blueprints, etc. 
Write for information Loose Leaf Metals 


on our line of...... 


The E. W. Carpenter Mfg. Co. 
Bridgeport, Conn. 























BEACH’S 


“Common Sense”’ 
TRAVELERS’ 
EXPENSE BOOKS 
now contain calendars 
for the last half of 1930 
and all of 1931. 


Send in your orders! 









































Beach Publishing Co., 1351 Book Bidg., Detroit 


























OKA 


Pronounced 0, K. A, 


OS ee 
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Cleans typewriter type like magic and adds a sure 
grip to the rubber roller. Pleasant odor, non-inflam- 
mable, will not harm hands, clothes or enamel, 



















O. K. A. COMPANY 


1155 Mission Street San Francisco, Calif. 








The Multi-Print Register 


“PRINTS 
THE 
TICKETS” 





Third copy rewinds for checking and is under lock and key. 
Gives an itemized record of each sale, cash or charge. 
Using rolls of blank paper saves printing costs. 


Let us quote you on our attractive agency proposition. 


MULTI-PRINT SYSTEM CO., INC. 


ll West 42nd St., New York, N. Y. 
Cables: *“*Multiprint”’ 
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66 *? To us “M. B” stands for “MON BUREAU” 
To you“M.B.” stands for “MORE BUSINESS” 


There is no better way of introducing your goods in Europe and 
particularly in France than by advertising in MON BUREAU. 





M. B. has been the pioneer of sound business 
methods in this country for many years past and 
it is now the most widely read business publica- 
MON tion. Every progressive firm is a subscriber of 


BU REAU “M. B.” This is the reason w hy it is the very best 


LE MAGAZINE DE ORGANISATION >i > > 

ee medium for advertising office furniture and 
enon aman to appliances. 

Not only is M. B. the most largely read publica- 

tion of its kind, but because of the strong affec- 


Fi 


Me, = tion and great confidence of its readers it is sure 
to bring you handsome and profitable returns. 


VSNENSUSUSNSUIEN PNSUVSMSMSNSNSISMeie:e: 


The advertising department of M. B. will write 
your ads for you or translate your copy into 
French just as you prefer. Ask for sample copy 
of M. B. and advertising rates today to 





+. +¢ 4. %* 4, 


ae ee ee ee) Fo) oe) 


THE eta “S MON BUREAU 186, Faubourg St-Martin PARIS Xéme Arrt.(France) 


MANAGER 


RVENVSENVSENSVSENSVsNsVeNsNVenrsveyownUrerererereretetetenenenenen 


"er... 
rec > 


+ 











PRSVSVNSNSNSENSNVSNHNHM SNSNVSVSENSNSNRPNSVPSNVSRVSNLPRSRSVSNSNHWSIS, 











More Business for You 
In the British Empire 


An executive subscription circulation amongst similar firms in the British 
covering a large percentage of the up- Dominions and Colonies (except Can- 
to-date firms in the United Kingdom, ada), including high spots in European 
plus a valuable subscription circulation — business centres. 


BUSINESS 
THE JOURNAL OF MODERN METHODS & MANAGEMENT 
(Estab. in England in 1907 as SYSTEM, The Magazine of Business) 





AN IDEAL MEDIUM FOR 


Testing the Britishand } Backing up a British (~ Direct Mail Order re- 
Imperial Market Branch or Agency sults 


A report on general business conditions or specifically on opportunities for specific equipment or services 
will be sent free without obligation on application to:— 


mI ~ ‘lite Street. L . 
Advertisement Manager B U y | | N EK * %, 6, Carme as cs t, London 
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The leading 
trade paper 


for the 
Office Equipment Industry 
in 


Germany 





BB 
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“Biiro-Bedarf-Rundschau’ 


(Office Equipment Review) 


Founded and Edited since 1908 
by Friedrich V. Schack 


Issued Weekly 
Circulation in all German 
Speaking Countries 


Subscription Rates 
$4 per year $6 for 2 years 


Specimen copy free 


Buro-Bedarf-Rundschau 
Berlin-Charlottenburg 5 
Germany 











Are you interested in 
trade doings in 


GREAT BRITAIN? 


If so, there is only one 
way of keeping abreast 
of the times and that is 
by the regular monthly 
receipt and perusal 
of the 


BRITISH 
STATIONER 


—a monthly journal for 
the Stationery and Allied 
Trade whose editorial 
pages are unique for 
news, instruction, 
originality and general 
interest. 
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\\ E have made chair 


actions of steel and semi-steel 
for over 50 years. We are the 
only manufacturers who furnish 
ground screw with patented plain 
terminal so there will be no 
wobbling when chair has been in 
use. Various styles of hubs, 
stamped steel or cast semi-steel. 
We can furnish iron, steel, and 
semi-steel fittings for hundreds 
of kinds of stools, tables and 
chairs. Catalogue and prices on 
request. 


Note 6 points of attachment to seat 





Patented plain terminal screw 
ground to fit bore in hub 











GILSON-BOLENS MANUFACTURING COMPANY 





THE BUSINESS 


PORT WASHINGTON, WISCONSIN, U.S. A. 


WORLD REVOLVES ON GILSON 


CHATR ACTIONS 
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Open: BASINOLA offers 
complete toilet equipment, in 
stantly ready for use. 














Auto-Oven. Ine. 


BASINOLA 


Houses the Washstand— 


Completes its Equipment 


An exposed, unsightly washstand simply 
doesn’t belong in the picture. Yet many 
offices overlook this important feature of 
convenience and appearance. Formerly a 
makeshift screen and continual watchful- 
ness of everyone were required or else there 
was the frank admission that no one at- 
tempts to keep up a cleanly condition here. 
Now BASINOLA keeps everything ship- 
shape. It is removable and fits over and 
around the washstand entirely changing 
the effect. 


BASINOLA is made of pressed steel and fin- 
ished in mahogany, oak, walnut or olive green 
to match the general office equipment. It is 
installed in a moment. It is equipped with mir- 


ror, shelf and cupboard. 
Send for full details and prices. 








105 Lexington Ave. Closed: BASINOLA is in 
4 ; perfect harmony with the rest 
NEW YORK, N. Y. of the office. 
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Your ribbon and carbon 
business can be increased. 


The line broad enough to 
meet every need, of out- 
standing merit, obtainable 
at low price will do it. 












Users are eager for the best. 


““THE COMPLETE LINE” 


Clean-Cut Impressions, Neater Work 


Storms’ Ribbons and Carbons are being sold throughout the world; increas- 
ing sales prove their ability to meet all competition. 


Storms’ Carbon Rolls for all machines are made with greatest care and in 
such variety as to meet every demand. 


It may be difficult to create a new use for Carbon and Ribbons but the 
right goods for the desired result will increase your sales. Ask for samples. 


Hi. 4. Storms Company 


Makers of “The Complete Line” of Carbon Papers and Inked Ribbons. 
561 Grand Avenue, 
Brooklyn, XN. Y. 

















As pioneer desk makers of New No. 800 Series Chairs in 
Jasper, Indiana, we can offer = Sajid American Walnut: A 
you the best in high quality 


desks, time tried and quality Pleasing Design, with a Deep, 


tested for fifty-two years. Rich, Durable Finish. 
The JASPER |, The JASPER 
DESK CO. “© CHAIR CO. 


Desks and chairs can be purchased from us in pool 
cars at carload discounts, lower freight rates and 
the assurance that goods arrive in first class con- 
dition, without damage. We solicit your inquiries. 


JASPER, INDIANA 











JOHN W. MESSIMORE, Chicago Representative, Telephone Longbeach 4821, 1467 Catalpa Avenue, CHICAGO, ILL 
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NEW BURROUGHS 





BOOKKEEPING MACHINE 


front feed carriage 









































The operator, seated at the machine, uses only 
one hand to insert, align and remove forms. 








Front insertion also eliminates the inconven- 
ience and strain of reaching to turn forms around 
platen. The journal, remaining around the 
platen, automatically spaces up for each posting. 


Combines the speed of cylinder platen posting with the speed 
and accuracy of flat, front-feed insertion. The operations 
in inserting, aligning and removing forms are reduced to the 
minimum. Posts two or more records in combination on re- 
ceivables, payables, payroll, general ledger, distribution, stock 
records or others. This new machine furnishes full-width 
proof-journal containing a complete transcript of all postings. 
Has many other exclusive features. Call the local Burroughs 
office for a demonstration on your own work, or write— 


Burroughs Adding Machine Company, 6350 Second Blvd., Detroit 


S 
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WOODSTOCK TYPEWRITER CO., 35 EAST WACKER DRIVE, CHICAGO, ILL 








MORE THAN HAI 
THE TYPEWRITERS OF THE WORLD 
BEAR THE SAME NAME 


HAT is the most significant fact 
that affects the sale of The Portable 
Underwood...the fact that more Under- 
wood typewriters are in service today than 
all other makes combined. 

Prospects for a portable see the Standard 
Underwood in use in business offices every- 
where. They know and respect the Under- 
wood name...they are familiar with the 
Underwood's justly earned reputation for 
light key touch, speedy operation, and 
unusual durability. 

When you offer The Portable Under. 
wood, you offer these same exclusive 
Underwood qualities, the same mechanical 
excellence, the same key action, the same 
light touch, the same Star-Wheel Escape- 
ment and the same durability. 

Purchasers of portable typewriters re- 
spect these qualities and value them... 
provided they are told about them. 

Unperwoop Typewriter leadership in 
the business world...the Underwood's popu- 
larity and widespread acceptance...is the 


solid bedrock on which today’s sales of 
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The Portable Underwood have been built. 

NATIONAL ADVERTISING of The Portable 
Laderwood starts this fall. Full pages in 
color in leading magazines. Complete de- 
tails will be in your hands soon. The 
advertisements themselves are right now in 
the pressrooms of the national magazines. 

Don’t wait for this advertising to “break”. 
Prepare now to reap your part of the 


larger market it will help create. 


TO DEALERS NOT NOW HANDLING 
THE PORTABLE UNDERWOOD 


Write at once for details of the Under- 
wood dealership plan. Applications will 
be welcomed from responsible and aggres- 


sive dealers in territory that is now open. 


UN DERW OO D 


Standard, Noiseless and Portable Typewriters— 
Bookkeeping Machines 


Product of Underwoed Elliott Fisher Company 
Distributed by 
UNDERWOOD TYPEWRITER COMPANY 
342 Madison Avenue, New York, N. Y. 
“UNDERWOOD, ELLIOTT-FISHER, SUNDSTRAND. 
SPEED THE WORLD $ BUSINESS 




















